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300-C SERIES 











600 SERIE 


A REAL QUALITY LINE MADE ONLY IN 
THE FASTEST SELLING TYPES AND SIZES— 
PRICED TO SELL IN VOLUME AT GOOD 
PROFITS FOR YOU — ASK YOUR JOBBER 
FOR IRWIN "NU-SERIES”" SCREWDRIVERS 
MADE BY THE MAKERS OF IRWIN AUGER BITS 














ot: WOOD SCRAPERS 
uae ov [703ga4.9 ..5 MODELS — 3 SIZES 


The right wood scraper for 





doing any job can be selected 
from the complete FLETCHER 
line. Sizes range from the little 
one inch scraper to the 2!/2" 
tool, which will take an over- 
size 3"' blade. The keen double- 
edge flat blades are changed 


eS 


in just a few seconds without 


prying or forcing. 


You can stock the complete line of FLETCHER Wood Scrapers 
for a surprisingly small investment by purchasing No. 700 or 
No. 1200 Assortments with counter or window display. These 
combination purchases also increase your margin of profit. Ask 
for full particulars now, and place your order before the spring 
season begins. Deliveries are prompt. 


EXTRA BLADES 








Every FLETCHER Scraper sold means 
repeated sales of extra blades. These 
are now packaged in "blade books" 
for easy sales and increased volume. 


250 B STANDARD BLADE—2'/2"" 
250 BX EXTRA LONG BLADE—3"' 






FN a oe All blades are made of the best steel 
id ee i lalla: for the purpose and all have two cut- ies 
“a ting edges. All blades except the ser- SSORT 
<x ee eo rated edge blade are of bright steel. ve Oe. Soe Eee oe ae 


All are easily resharpened. 


FOR DEPENDABLE GLASS CUTTING 
USE THE ‘‘FLETCHER’’ GLASS CUTTER orev iron cast nanpLe) 


TYPES , 
ste @ 
WHEELS 


250 BS SERRATED BLADE—2'/2"" 








No. 01 


The FLETCHER "Gold Tip" Glass Cutter is top value for the to for years. You are offered a selection of four types of wheels 
money. Its strong grey iron cast handle is properly weighted to each designed to cut certain types of glass. Sell your customer the 
give the user that “feel” of dependabiliity he has been accustomed kind of glass cutter he wants. Stock the FLETCHER. 


THE FLETCHER— TERRY COMPANY 
201 SOUTH STREET + FORESTVILLE, CONNECTICUT 
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THIS MASTERPIECE 


titled “A Girl Asleep” — A young 
maidservant falling asleep in her 
kitchen — was painted by the brush 

of Jan Vermeer in the 1600's. 

The artist's greatness lies in his ability 
to paint people and scenes which, 

like his own life, are easily forgotten 

in an adventurous age. This painting 

is in the collection of The Metropolitan 
Museum of Art. 


The Choice of those who 
appreciate the Best 


THIS MASTERPIECE of fine brushes has received the 
unqualified endorsement of master painters everywhere. The 
fine China bristle and outstanding workmanship — characteristic 
of all Brushes by Baker — gives results at which a painter can 


point with pride. Own one! Men who know paint brushes do! 


William C. Sutherland, Providence, R. I. painting contractor, says 


} j 
I have heen s 
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| Self Sealing 


@ PRIMES, SEALS, FINISHES IN 1 COAT! 
e@ HIDES SOLIDLY IN 1 COAT ove: plaster, 


wallboard, wallpaper, painted walls, calcimine, 


brick, cement, wood, metal, etc. 
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The portable AEROTHERM is your answer to eus-' 
tomers’ demands for low-cost comfort the year 
round. There are a dozen uses for this summer fan 
and winter heater. Its compact, single-unit design is 
ideal for comfort—conditioning any room in the 
house ... just the thing for office, too! A healthful 
supply of circulating air—warm or cool—is pro- 


duced by a simple flick of the double-action switch. 


There’s no let-down for demand on AEROTHERM. 
It sells in summer or winter for round-the-calendar 


profits. Get on the money wagon today—write for 





attractive details. 


E. A. LABORATORIES, INC. 


BROOKLYN 5, NEW YORK 


BATHROOM BRANCHES: El Monte, California - Chicago, Illinois 
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In Appearance—Sager Hardware “clicks” 
with the customer because of the many designs and 
original stylings, and because of the “feel” that be- 
tokens solid worth of materials and craftsman- 
ship ... qualities that have been associated with 


Sager for over a half-century of service. 


In Operation—The crisp “click” of a 
Sager bolt as it shoots “home” indicates a good 
installation because it is an easy installation, 
and foretells a lifetime of superior perform- 
ance, assured by timeless basic metals. 

In Sales—sager “clicks” for the dealer be- 
cause the traditional designs are authentic and 
distinctive, full of charm, grace and beauty; 

and there is enough variety under each , 
style to warrant sure interest of the 
builder, and lasting satisfaction of the 


owner of every Sager-Equipped home. 
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and BETTER FARM Living 


Today, as they have 
for many years, De Laval Dealers receive the 
invaluable support of De Laval’s year-round, 
extra heavy advertising. 

De Laval full page and half page color adver- 
tisements appear in more than 50 farm papers 


each month... hundreds of thousands of direct 


DE LAV. 


AL S$ 


NEW YORE 427 Randolp A 4 « 61 Beale Sr 


EPARATOR COMPANY 


ae, _ 


They Changed to 


SAN 





é “ontony : 
Prope. PUSAN, 
: BSC Foy wens $9 a ‘ 


Yd bf /j ‘ 





mail pieces are sent to prospects without cost to 
the dealer . .. cooperative Radio, Year Book and 
Calendar programs give the dealer tops in local 
advertising. Printed matter . . . store displays, 
signs and much other outstanding advertising 
provided to dealers make De Laval one of the 


best supported lines in the entire farm field. 
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THE GOOD HOUSEKEEPING GUARANTY SEAL! 





A FLOOR DISPLAY THAT SELLS! 


You'll sell more Garden Hose at better 
profits than you ever thought possible 
with this metal floor display. Devel- 
oped and tested by merchandising 
experts, takes little room, shows 6— 
50 ft. coils and stores another six. 
Ask your jobber or write for particulars. 




















PEVEESZER FHF 


WORLD'S LARGEST CUSTOM EXTRUDERS OF PLASTICS | i 


APRIL 22, 1948 


PS tHE quality of FEATHER-LITE . . the new co-polymer Garden 
_ Hose..is now further emphasized by the Good House- 
keeping Guaranty Seal! Gardeners from coast-to-coast 
readily accept it as the finest obtainable. Accompanied by a 
written guarantee, tags and center coil discs carry the widely 
known Good Housekeeping Seal .. definite assurance for your 
customers that FEATHER-LITE Garden Hose will measure up 
to every claim we make for it. 


Remember, FEATHER-LITE Garden Hose is made from only 
pure, virgin VINYLITE material. (Don’t offer cheaper, bulkier 
hose often made with fillers and reclaimed materials.) It’s about 
l, the weight of good rubber hose and has so little bulk a small 
child easily carries a 50 foot coil under one arm! Tough, strong, 
long-lived FEATHER-LITE resists hottest sun, zero cold, greases, 
oils, alkalis, and won't mildew, rot, crack or peel. Pull-proof 
full-flow brass fittings are applied from the inside under tons of 
pressure! Sell more Garden Hose, make more money . . feature 
FEATHER-LITE . . the QUALITY Garden Hose with the Good 


Housekeeping Seal. Order from your jobber at once. 


Powerful National pbduertising { 


FEATHER-LITE advertisements of commanding tize appear regularly 
in “BETTER HOMES and GARDENS” and "GOOD HOUSEKEEPING" 
Magazines. These powerful sales messages are telling your customers 
about the many superior advantages of FEATHER-LITE Co-Polymer 
Garden Hose. Your best tie-in is the FEATHER-LITE metal floor display! 
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First in the Field 
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DURABLE, BEAUTIFUL, PRACTICAL 


i STEVENS Mode! 311 

(Above)-- Double Barrel Hammerless 
Shotgun— 12, 16,20,.410 gauges. Rugge 
ock-up . positive extraction . . . fast 
hammer fall . polished, case-hardened 
frame ... forged steel, proof-tested bar- 
rels . . . matted sighting rib. 


STEVENS Model 94 
(Below) — Single Barrel Shotgun — 12, 16, 
20,.410 gauges. Barrel—forged steel, hol- 
low tape “ne proof-tested, full choked. 


ing hammer... automatic ejector. 


STEVENS Model 22-410 


-410 shotgun in one streamlined, single 
trigger, lightweight gun. Over barrel 
shoots .22 long riflecartridges (also, short 
or long) . 57 . under barrel, .410 shot shells 

~2/2” or 
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BECAUSE OF LOWER PRICES .. . ADDED QUALITY FEATURES . . . 
WHEN YOU SELL GUNS WITH STOCKS AND FOREARMS OF TENITE— 
AN IDEAL GUNSTOCK MATERIAL THAT’‘S— 


Action—two-way, top snap,low rebound- | 


(Above) —Over-and-Under .22 rifle and | 


+» TENITE STOGKED GUNS 











Look at a Stevens with 
Tenite stock and forearm (you 
can be sure that your customers will look 
and buy, too). Notice the fine checkering, pan- 
eling and fluting —the full capped pistol grip and the 
lustrous, burled finish. These are quality “custom-built” 
features. Yet, because of Tenite— these Stevens models 
are priced with the lowest. And, stocks of Tenite are as 
durable and time-tested as they are eye appealing. They 
won't split, crack or chip under hardest service e . . are 
moisture resistant — won't shrink or swell. . are un- 
affected by climatic temperature changes . . . and have 
given complete satisfaction to thousands of shooters. 
These are some of the reasons why we say—you'll be 
able to offer your customers more dollar for dollar gun 
value when you sell Tenite-stocked models—pioneered 
and supplied only by Savage Arms Corporation. 
SAVAGE ARMS CORPORATION 
FIREARMS DIVISION 
CHICOPEE FALLS, MASS. 


THESE STEVENS VOLUME SALES PRODUCERS 
are JEMWITE STOCKED 
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AND GREATER VALUES SINCE 1864 


SAVAGE @ 
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Sales as Big as AUC Ouddnow! 


4; 


Holiday and 
Saturday 
Evening Post 
Carry Aladdin's 
4-Color National 
Advertising 











Here's fast turnover, quick profits 
and sales that zoom all year round. 
Your jobber is ready to make im- 
mediate delivery. Rush your order 

today. Aladdin Industries, Inc. 
Chicago 6, Illinois. 


OUTING KIT 


*Trade Mark Reg. 













For Every Picnicker, Hunter, 
Fisherman, Camper and Tourist 


At the beach, roadside or picnic grove, more mil- 
lions of people are having fun outdoors than ever 
before in history. And like every other army, this 
one “travels on its stomach.” It must have food, 
and what better way to carry it than in the smart, 
new, lightweight Aladdin Outing Kit. It’s made to 
order for the market—a profit jack-pot for you. 


Three shining Aluminum models—for 2, 4 or 6 people 
— will satisfy the demand of your customers to a “T.” And 
there will be plenty of demand! Millions of readers of Satur- 
day Evening Post and Holiday Magazine—hand picked pro- 
spects, the cream of the crop— 
the best spenders in your com- 
munity will see Aladdin's eye- 
stopping 4-Color ads. 














Aladdin 6-Party Outing Kit—Sturdy deluxe aluminum case 
completely furnished with service for six —plates, cups, knives, 
forks and spoons with gay colored plastic handles, salt and 
pepper shakers, can opener-cork screw, two one- 

quart Aladdin Hy-Lo Vacuum Bottles. No. 156 $2 g95 


Aladdin 4-Party Outing Kit—The aluminum case is equipped 
with service for four, including plates, knives, forks and spoons 
with gay plastic handles, cork screw-can opener, salt ond 
pepper shokers, two one-quart Aladdin Hy-lo 

Vacuum Bottles. No. 154 $2495 


Aladdin 2-Party Outing Kit —Handy aluminum case with service 
for two—plates, knives, forks, spoons with colored plastic handles, 
two one-pint Aladdin Hy-lo Vacuum Bottles. 

No. 150 ; 4 1 495 
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T.” And SELLS FASTER—Anglers say they’ve never 

pe seen such beautiful life-like APPEARANCE and 
ACTION. Game fish strike fast and hard. See 


a Circle H Lure in the water—you’ll see the big 
difference. 

PACKAGED BETTER —Colorful blue and red 
half-dozen box attracts attention in windows, 
on counters and under glass: Clear plastic cover 
on individual carton lets your customer see what 
he wants. The box tells him why to buy. 

STOCKS EASIER—For shelf convenience, con- 
tents of half-dozen and individual boxes appears 
on end label: Size, Weight, Color, Mfgrs. No. 
Brand name is readily visible at a distance. 

SOLD RIGHT— Nationally advertised in sport- 
ing magazines, such as SPORTS AFIELD, 
FIELD AND STREAM, etc. Sold through job- 
bers exclusively. Retailed everywhere at $1.35. 


ORDER YOUR SUPPLY of Circle H Lures to- 





on. bee, PERCH FINISH illustrated above (half size). Your choice day. If your jobber cannot supply you, write to 
. nom one of five other colors: Shad, Spotty Rainbow, Mooneye us (please include name of jobber). Be ready 
2995 Shiner, Shore Minnow, Red and White Special. Plugs when anglers come in and say, “‘Let’s see that 
a weigh 5° oz. Double or treble hooks. Floaters (3” hot Circle H L ny ; fit f t 
and spoons body) and sinkers (234” body). Patents pending. 0 head ae. oe — 
, salt ond popularity. 

2495 

aor HOLDEN ne Co. 
1495 2311 Scranton Road, Cleveland 13, Ohio 
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@ No wise fisherman trusts his luck or his motor 
entirely when it’s a question of being able to get 
back to shore. He makes it a point always to take 


the oars along. .. to be sure. 


For more than sixty years wise chain buyers have 
been making certain of getting highest quality by 
making it a point always to specify Hodell. It’s a 
name that has stood for dependability in chain since 
1886. With or without attachments, welded or weld- 
less, in the 157 Hodell varieties, there’s a chain to 
fit every need in homes, on farms, in industry. That’s 
why buyers who insist on the best say “Hodell”’. . . 


to be sure. 





To be sure... 
SELL HODELL 
---to be SURE! 










To be certain of maximum 
chain sales display Hodell 
chains. Their reputation 
and popular acceptance 
will identify your store 
to your customers as a 
buying center for quality 
merchandise. So sell 
Hodell for their sake 
. and for yours! 













JACK - SASH + SAFETY - LADDER - PUMP - LIBERTY MACHINE - PROOF COIL - STEEL LOADING 
LIBERTY COIL - PASSING LINK - BULLDOG - SAMSON - FLAT LINK - REGISTER - DREDGE 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, 


OHIO 
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A“ MUST’ in EVERY DEALER’S STOCK 





The Hurd Super-Caster does not compete with 
any other brand of fishing tackle because there 
is nothing else on the market like it. Stocking 
it is a “must” with every progressive sporting 
goods, hardware and department store dealer 
who wants to keep abreast of the times and 


offer modern merchandise. In addition to color- 





SUPER. C 


Patent 1145625 Other Patents Vending Right to make 


HURD 


ful advertising in consumer publications, thou- 
sands of enthusiastic owners are now creating 
interest among their friends in this high-quality 
innovation combining built-in reel, pistol grip and 
thumb-button control with many other advanced 
features. Improved in design, quality and work- 


manship, it should be a big seller during 1948. 


specification changes is reserved without obligation 


CASTER 


WITH BUILT-IN REEL AND INTERCHANGEABLE RODS 
Now available through your local jobber 


HURD LOCK AND MANUFACTURING COMPANY, SPORTING 
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There is nothing new about the technique of related selling. But 
here’s a sure-fire way to make it automatic. Use the bright red tag 
with the slogan “Keep It Sharp.” 


Tied to edged-tools and cutlery, these tags perform a double duty. 
To the customer, they flag up the need for an abrasive at the time of 
a tool purchase. To the sales clerk, they act as a reminder to pair 
sales. As a result—it is easier to sell an abrasive whenever you sell 
an item with which it is used. 


Hundreds of dealers all over the country are already using these tags 
to build abrasive volume. Why not put this idea to work for you. 
Ask your CARBORUNDUM salesman for some tags... or fill out 
the coupon and mail today. A-liberal supply of tags will be sent to 
you. The Carborundum Company, Niagara Falls, New York. 
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Want Him for a 


> 
f Steady Customer? 





r ATKINS 


National ADVERTISING 


— NOW Reaching an Average of More 
than 2,181,147 Readers Monthly— 


HELPS BRING HIM INTO YOUR STORE 











If there ever was a time to cash in on a national adver- 
tising campaign this is it—and this is the campaign. 26,173,770 
messages in leading national and sectional magazines, 
timed, planned and aimed to do just one thing—help Atkins 
dealers sell more and make more in 1948. 

This hard-hitting campaign in all of the magazines shown 
below is now in full swing from coast to coast. It is building 
business with the cream of the buyers in your area. Make 
sure this business comes to you: Have the Atkins Saws your 
customers ask for when they want them. Check your stocks 





E. Re ATKINS AND COMPANY « Home Office and 
Factory: 402 S. Illinois Street, Indi polis 9, Indi 

Branch Factory: Portland, Oregon * Branch Offices: 
Atlanta + Chicago « New Orleans + New York « San Francisco 





“ATKINS ALWATS antao” 


MAKERS OF BETTER SAWS FOR EVERY CUTTING J0B8B 
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DIETZ No. 2 D-LITE (Cold Blast) 


with rising cone burner 


SPECIFICATIONS 





DIETZ “MONARCH” (Hot Blast) 


SPECIFICATIONS 











Wc verplal aie eames Waasara ep aety 13% inches 






Bh eve gt eevee al bim Sia Raa Pista eee a 
Ss tng ieee aetiaky Pike ale “Fitzall Loc-Nob” 
ag bk tean all aera ....One Dozen 






OUTPUT SOLD EXCLUSIVELY THROUGH THE REGULAR JOBBING TRADE, NO PRIVATE BRAN! 
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LANTERNS 


DIETZ LANTERNS 
THE STANDARD 
OF THE WORLD! 


Since 1840 — for well over a cen- 
tury, DIETZ LANTERNS have main- 
tained an unmatched leadership in 
design and performance. Ever 
sensitive to changing times, ever 
alert to improvement, DIETZ has 
always kept step with the times. 

Among the notable features of 
the post-war Streamline series are 
the broad non-tip base, improved 
top, all parts are curved to spill off 
wind and rain. Now supplied cold- 
rolled coated steel, finished in 
gray enamel. 

Control of flame permits a 
choice of abundant portable light 
or a low controlled glow. 

Greatest economy of fuel con- 
sumption with undiminished light 
—proven efficiency prevents fail- 
ure in operation. DIETZ LANTERNS 
burn dry to the last drop, without 
interruption. 

The rigid distribution policy 
protects jobbers and dealers. 


Gas 1840 





NEW YORK 
ee 
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LITTLE 
WIZARD a D-LITE 


FITZALL 
SELL GENUINE DIETZ GLOBES 


The name DIETZ is blown in the glass — 
accept no substitute. Perfect fit for per- 
fect light—perfect quality for long service. 


Packaged in 1 dozen and 3 dozen. 














DIETZ “BLIZZARD” (Cold Blast) 


with rising cone burner 


SPECIFICATIONS 
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DIETZ “LITTLE WIZARD” (Cold Blog 


with rising cone burner 
SPECIFICATIONS 
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one burner 

















ATIONS 
ouilieamce 14% ine = 
ies 10 C. Pog = 
No. 272,11 = 
Nate Yee ...No 5 
aor ehale . -45 hol = 
... "Fitzall Loc-Nd = 
oe Half De MORE HORSES AND MULES = 





RD” (Cold Blay 





It's a point to remember when 
you stock up for the heavy work 
season ahead. Phoenix is the 
world’s largest manufacturer of 
horse and mule shoes .. . offers a really com- 
plete line. With Phoenix, you can give your 
trade exactly the shoe they need for any 
animal or for any working ccndition. 
Phoenix shoes are made from high quality 


ARE SHOD BY PHOENIX 





perfectly every time. This means longer wear 
and an exact fit . . . just what your customers 
demand. 

Check your stock now. Call your jobber 
today and order the sizes and styles you need. 












burner 
nen forging steel, punched, creased ang shaped They’re a// available now from Phoenix. 
ay ae 11% inch 
we 6 C. Pow 
...No. 211, %if 
abs —_ PHOENIX MANUFACTURING COMPANY 
. Wizard Loe-No 
aan One Dor JOLIET, ILLINOIS UN CATASAUQUA, PA. 


PHOENIX ALUMINUM RACING PLATES Complet the Phoenix line. Here are forged alumi- 


num plates for every racing condition. There's a new bulletin ready. Request your copy today! 
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Ever Listen to Yourself ? 


\ 
Disease once said that when you talk you merely repeat what 
you already know, but that when you listen you really learn. 

For some months now, Sapolin has been “listening” —and learning 
—by means of an intensive survey of independent dealer opinion. 

The chief purpose of this survey has been to get your thinking 
on the all-important question: “How can a paint manufacturer be of 
the greatest assistance to its dealers?” 

Your answers were of utmost importance in evolving the entire 
Sapolin plan for helping independent dealers to solve their individual 
problems . . . and to perpetuate their independence. 

You gave us the answers... we now offer you the services you 


said you want. 


To learn about the many advantages of handling the Sapolin line, 
write Sapolin Paints Inc., 229 East 42nd Street, New York 17, N. Y. 
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A COMPLETE LINE OF PAINTS FOR EVERY PURPOSE 
WAREHOUSES: Brooklyn, N.Y.; Plymouth, N. C.; Jacksonville, Fla.; Houston, Tex.; Los Angeles, Cal. 
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MORTISE BOLTS 
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PADLOCKS, NIGHT LATCHES & BUILDERS HARDWARE 
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3-2 
SERIES 
PUSH PLATES 





MANY MORE TYPES, STYLES & FINISHES IN-STOCK 





ith WRITE 


SERIES 
CUPBOARD TURN 


SEND FOR 
THE NEW 
BUILDERS 
HARDWARE 
CATALOG 





mane 
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=> PADLOCKS . ‘' 

RIM’NIGHT LATC ure’ 
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BUILDERS HARDWane 


NOW!! 


AVAILABLE FROM YOUR DISTRIBUTOR 


E. T. FRAIM LOCK COMPANY, INC. 


LANCASTER, 


APRIL 22, 1948 


PENNSYLVANIA 














“KX” marks the spot... 


“X”’ is one of those neighborhoods you'll find 
from coast to coast——-homes built or remodeled 


since the early thirties. In the big majority of 
these homes, you’ll find a forced-warm-air 


furnace or air-conditioning unit equipped with 
two to six air filters, each needing replacement 
at least twice a year. 

If your trading area includes sections like 
this, then there’s a real profit opportunity in 
Dust-Stop* Air Filters. There’s a big selling 
season ahead. Spring house-cleaning time is 
clean-filter time, particularly in homes using 
their forced-air systems for summer cooling, too. 











You can sell Dust-Stop Air Filters with 
confidence. Recognized as a leader, backed by 
strong advertising and promotion, DUuST- 
STOPS are manufacturers’ standard equipment 

the logical replacement—in most brands of 
modern warm-air furnaces. 

Selling helps (window streamers, post cards, 
folders) are available to help you nail 
down your share of this business. Contact 
your Dust-Stop distributor, jobber, or write 
Owens-Corning Fiberglas Cor- 
poration, Dept. 934, Toledo 1, 
Ohio. 


In Canada: Fiberglas Canada L.td., 


Toronto, Ontario. 
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Cash in on 
SENSATIONALLY IMFROVEO 
3"IN-ONE Oil 


x ‘Yt 
VW 


._ 










REGULAR—for electric 
motors, locks, hinges, 
other household uses. 


HEAVY BODY—for 
guns, tools, work- 
shop and farm 
equipment. The 
ideal outdoor oil. 





hhh 
Q0UBLE YOUR SALES : 





Make TWO sales instead of ONE! Now a 7WO TYPES Regular and Heavy Body—with improved 
vastly improved 3-IN-ONE Heavy Body Oil anti-sludge ingredients, greater penetrat- 
makes a perfect partner for famous Regular ing power and new rust-inhibiting agents. 
3-IN-ONE. Every customer is a potential 
buyer of both types—because both types are TWO SALES Every home needs both types of 3-IN-ONE 
needed for the varied lubricating jobs around Oil. That gives you an opportunity for 


the home, workshop, garage or farm. Don’t two sales to every customer. 


miss this chance for a double sale. Stock 
and sell 3-IN-ONE Heavy Body Oil right 
beside its famous team-mate. 


Stress the new advantages of 3-IN-ONE 
7WO PROFITS and you'll make two sales to every cus- 


tomer! That means double profits ! 


BOYLE-MIDWAY INC., 22 E. 40th St, New York 16,N.Y. © Jersey City, N. J. * Chicago, Ill. * Chamblee, Ga. + Los Angeles, Calif. 


BEING ANWOUNCEO BY BIG COLOR AOS I NATIONAL MAGAZINES 
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SAGES 


acc ve ret ® 


famous GD line of hand tools 





THE SCH OF seCuRITY 


Builders Hardware 
Shelf Hardware 
Carpenters Tools 

Meat & Food Choppers 


Secgen & Company has purchased the operating assets 
of the William Schollhorn Company, manufacturers of the 
famous BERNARD Line of pliers and related hand tools, 
for many years favorably known to the hardware trade 
and the consumer. 

BERNARD quality tools are now being manufactured 
by Sargent & Company, Schollhorn Division. 

Schollhorn’s skilled craftsmen will continue to make 
the BERNARD Line. To their 75-year tradition of quality 
will be added Sargent’s unexcelled know-how in the 
making and marketing of fine hardware, gained during 
nearly a century of experience. 





LOOK TO YOUR WHOLESALER FOR THE 
BERNARD LINE 


With factory offices and representatives throughout the 
United States, Sargent & Company will maintain close and 
helpful contact with wholesale sources of supply on 
BERNARD Tools. It is a Sargent policy to protect and 
cooperate with the wholesaler to the end of better, faster 
service to the retailer. 





How Is Your Stock of BERNARD Tools? 










—— Lineman’s Leather Tin 
Pli “te “ Pliers & Punch \& Snips 
#102 #512 a (286 #888 











f=}3)-300;859)) 


Pliers 
Leather Punches 
Pruners 
Special Hand Tools 


SARGENT & COMPANY 


New York 
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NEW HAVEN 9, CONNECTICUT 


Chicago 
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Your customers will appreciate the uniform 
high quality of “Chicago” screws whether 
they need one or a thousand. For every 
replacement need... for every fabricating 
requirement ... the strength, accuracy and 
clean, true threads of “Chicago” fastenings 
guarantee complete satisfaction. 

For over 75 years the Chicago Screw 
Company has been building a reputation in 
its products for high quality through the use 
of the finest materials and skilled manufacture. 
They are made better to look better and sell 
better. You'll find greater profit in stocking 
and selling these fine threaded fastenings. 


Ask for “‘Chicago” products when 
ordering from your hardware distributor 
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Every One a “Perfect” Seller... 





Socket Head Cap Screws * Socket Set Screws + Socket Set 
Screw Assortments - Socket Key Kits - Flat Head Socket Cap 
Screws - Stripper Bolts - Square Head Dog Point Set Screws 
Socket Pipe Plugs - Keys for Socket Screw Products 


Hexagon Head Cap Screws Square Head Cup Point Set 
Screws - Headless Set Screws Fillister Head Cap Screws 
Flat Head Cap Screws + Taper Pins + Milled Steel Studs 
Semi-Finished Hexagon Nuts 


1026 SO. HOMAN AVE., CHICAGO 24, iLL. 
Established 1872 
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Plain Basting Spoon | 










CAL =. y At 
Slotted Mixing Spoon 1422 
Coil Rim Whip THESE 
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and Coffee Strainet 1497 





i Z 
- 3 Tine Wire Fork we 








Orange juice-cereal 
Strainer 


ox : 
lat Steel Fork 


2 Tine F 





















Small Offset Cake Turner 1416 
a 
V4 Cup Measuring Scoop 
Standard Bow! Strainer 1403 } 
1466 









Standard Bowl Strainer 


rand Choppe® 






Mince 













Reinforced 
Bow! Strainer 1464 
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DISPLAY THEM 
FOR 


RAPID-ACTION 
SALES! 


(rxco) THE BIGGEST NAME IN HOUSEWARES 


EKCO PRODUCTS CO. ¢ 1949N. Cicero Avenue ® Chicago 39, Illin 
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No. 2362 COMBINATION 
COOKER — Double Boiler, Sauce 
Pan and Casserole all in one ¢ 

. @ triple duty utensil. a 





No. 2725 COLANDER—41/, quart $ 
size with substantial steel side 2 
handles and legs. 


¢ No. 2420 PRESERVING KETTLE 

, —Highly polished with inside 

4 sun-ray finish and satin finished 
bottom for quick heating. 





TEAM... 








No. 2560 FLAVOR SEAL FRYER 
— Extra thick; cover has steam 
vent; U shaped groove in rim 
of pan ‘‘seals’’ the cover. 


m 
Ute, 
8Ction, Buarantes a Carries 
Ues. 


ARE 
THE SOLE JUDGE 


} No. 2082—8 CUP PERCOLATOR 
cam ‘4, —Streamlined design makes it 
es os) cd & eosy to clean. Thermoplax han- 
oid Ba = = wel ry dle will not burn. 
% 


You can stake your reputation on the 
members of this team — individually or col- 
lectively — for their honest performance is 
assured by the Priscilla Unconditional Guar- 
antee. You will be a consistent winner by 
joining forces with the Priscilla line of qual- 


ity aluminum ware at moderate prices. 


%, 


> 


» 
e 


LEYSE ALUMINUM COMPANY 


KEWAUNEE, WISCONSIN 
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Fut Unlues of 
BLACKSTONE DEALER FRANCHISE 





RESEARCH AND CREATIVE ENGINEERING 


At Blackstone, Research and Crea- 
are a continuing 
nd have been for 74 
years. ys ackstone’s. ambition does 
not end with a desire to build the 
best washing mac 


tive Engineerinf 
activity-- 


ket today--- 


tomorrow. 
search for a better 






Research E ngineers - Assemble An Experimen 


hine on the mar- 
it also seeks a Way to 
build a better, more useful product 
It was this relentless 
r way that replaced 
the earliest hand-powet Blackstone 
with a water- powet model.. 
replaced the cylinder washer with 
an Agitator tyP© and lead to devel- 
opment of Blackstone’s exclusive 








.that 





curer, and 


ment that 





tal 


Transmission 














* AUTHORIZED DEALER * 


BLACKSTONE 


H 
OME LAUNDRY EQUIPMENT 








ceaseless €x 
abled Blackstone to produce the 
first Agitator Automatic 10 1940 
and to develop the forthcoming 
Blackstone Combination Laundry 
..an achievement still unmatched 
by competition. 


[he Blackstone Hydractor 


perimentation that en- 













With longer washer- building ¢* 
& 
perience than any other manufac- 


with competent design 


and engineering talent within the 
organization, there is every promise 
that Blackstone will continue to 
build the best Home Laundry E quip- 


modern tools and ade- 


quate facilities can produce. e 


BLACKSTONE CORPORATION, JAMESTOWN, N. ¥. 
America’s Oldest W asher Manufacturer 











Only BLACKSTONE builds the Combination 
lon Laundry. 


No other man f turer off. r omplete a ne 
utacture: ers as ¢ plete hi 


Wtud COxlue 
No. 4 


Hydractor Action; it was this same 


One in a series of 
messages to Black. 
stones nation-wide 
network of selected 
dealers, in which 
a claims— 
emonstrate 

rs Blackstone a 

chise offers 

plus values. — 
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ARY \N SPEEDS UP SALES BECAUSE IT SAVES WORK 











FOR FASTER, MORE 
COMFORTABLE IRONING 


ARVIN Ironing Table opens out quickly, 
smoothly, with one motion from either end .. . 
saves effort of lifting and turning. Stands on. 
or hangs from either end when put away. 


Steeee 
. 
S® eaten, 


880 8c, 






2 


Snes 













Taw Sufety bck 








Absolutely 
secure 


Locks automatically 
when table is opened 


ARVIN Perforated Top carries and can’t work loose. Easier to release 
away moisture, shortens ironing Holds table firm and 


time, lightens work. ; One finger unlocks and releases table sim- 
steady on its non- 
skid rubber feet. 


ply, easily, before folding flat to hang or 


stand away. 















the name on mony profit-building products of 
NOBLITT-SPARKS INDUSTRIES, Inc. 


Columbus, Indiana 


DISTRIBUTED BY Salmanton & CG, Sie « 1107 BROADWAY, NEW YORK CITY 10 





CHICAGO - BALTIMORE © NEW YORK 


@ METAL-CHROME DINETTE SETS 








@ ALL-METAL IRONING TABLES 
@ ALL-METAL OUTOOOR FURNITURE 
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PRODUCTS OF hoqperwood. Ms 


WM. E. HOOPER & SONS CO. 
New Yok PHILADELPHIA Chicago 
Mills: WOODBERRY, BALTIMORE, MD. 
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woven glass 


The acme of perfection in stove 
kindlers, assuring long life and 
maximum stove performance. The 
only glass wicking woven with oa 
wire core in every strand to protect 
the burning edge. Packaged 6 ft. 
and 100 ft. to the box in widths 


of %”, 1”, 1%” and 134”. 





quik-flame 


The most efficient kindler ever de- 
veloped for range burners. Patented 
open mesh construction provides best 
possible results with distillate oils. 
The extra-heavy wire core yarn 
keeps the kindler upright in the 
burner channel. Glass yarn at burn- 
ing edge facilitates the removal of 
carbon deposits. Packaged 6 ft. to 
box, 7” and 134” wide. 





The R/M line offers you a wide variety 
of wicks, suitable for every kind of oil 
stove, range or heater. Made of quality 
materials throughout, these wicks give 


kindlerite 


R/M's standard quality woven as- 
a bestos kindler. A sturdy long-lived 
clean, trouble-free service every year to ‘ wy s wicking with wire core in both warp 
: " and filling yarn. Packaged 6 ft. and 
householders in all parts of the country. P O oko Ge ole of 4". 
Ask your jobber for R/M.. . the pick of a. 1 1”, 1%" and 134”. 
* 


the wicks. 





tri-ply 


The patented Tri-Ply construction 
rivals woven asbestos wickings in 
stove performance. It's the only 
asbestos-paper wicking furnished in 
standard 100 ft. rolls. Also pack- 
aged 6 ft. per box. In 7%”, 1”, 14” 
and 134” widths. 











RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE AND PACKING DIVISION 
MANHEIM, PA. 
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AEMETONE av on eu 
AN OIL PAINT! 


MORE THAN $40,000,000 
PROFIT HAS BEEN MADE GECAUSE 


BY KEM-TONE DEALERS! MORE PEOPLE ASK FOR 
And sales keep leaping higher KEM-TONE BY NAME THAN 
and higher. In 1947 Kem- ANY OTHER PAINT! 


—_ — = The consumer demand for Kem- 
peak wartime year by . : 
3,000,000 gallons! Tone is15% times greater than 
: for any other flat wall finish! 






































GECAUSE 
MORE STORE SUPPORT IS 
GIVEN TO KEM-TONE THAN 
TO ANY OTHER PAINT! 


Free displays, banners and 


GECAUSE other point-of-sale helps 


give you everything you 


KEM-TONE IS BACKED BY \ need t6 do a bang-up 
MORE ADVERTISING... merchandising job! 
that each year influences 

_nillions of people to buy Kem-Tone! 


Billions of hard-selling messages 
in magazines, radio and news- 





Kem-Tone conscious! 





PRODUCTS OF 


SHERWIN- 
WILLIAMS 
RESEARCH 











Acme White Lead & 
Color Works, Detroit 
W.W. Lowrence & Co., 
Pittsburgh « The Lowe 
Brothers Co., Dayton 
John Lucas & Co., Inc., 
PhiladelphiaeThe 
Martin-Senour Co., 
Chicago « Rogers Paint 
Products inc., Detroit 
The Sherwin - Williams 
Co. Cleveland 


HouR « 175 W: 
COVERS MOST yen 
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MERICA’S HOTTEST-SELLING HOME PRODUCT FAMILY! 


How to INCREASE SALES not once,| | 


not twice, but 20 ‘TCO. f om 


how 


Ora Dellinger of Wells-Yeager- 
Best Co., Lafayette, Ind., drug 
store, writes “We are happy to 
report that by following your 
suggestion of using a sign with 
our window display, asking peo- 
ple to come in for an Insect-O- 
Blitz demonstration, we sold at 
least 1,000 bombs in a very short 
period of time. And we are en- 
joying repeat business. From 2 or 
3 Insect-O-Blitz bombs a day, our 
sales went as high as 72 per day, 
with display and demonstration.” 








DISPLAY AND pemonstrate INSECT-O-BLITZ 
FOR GREATER TURNOVER...and GREATER PROFITS 


Take a tip from Wells-Yeager-Best Co. Install an Insect-O-Blitz window Y| 
display and counter display. Either teach one of your clerks to demonstrate 
the bomb or hire a demonstrator. And then watch Insect-O-Blitz sales zoom. 
And that 40% margin won’t hurt your profits. 

The public in general, and your customers too, are conscious of quality. yust 
You can recommend Insect-O-Blitz without hesitation because there is no 


























finer aerosol insecticide made. Check these features that prove Insect-O- the 
Blitz to be the Aerosol buy of ’48. 
CHECK THESE IMPORTANT INSECT-O-BLITZ FEATURES: 
STURDY SCREW-TYPE VALVE...No leak- NATIONALLY KNOWN .. . Advertised 
ing. Easy to operate. Trouble-free satis- brand. Insect-O-Blitz is recognized as 
faction for your customers. one of the most effective, trouble-free 
GOVERNMENT APPROVED...Formula-  igh-pressure aerosols on the market. 
tion of 2% Pyrethrum (0.4% Pyrethrins) FULL 16 OUNCES...Of high-pressure 
and 3% DDT combined with High- Aerosol in sturdy steel container. Not 
Pressure Freon Aerosol. Same potent to be confused with smaller-content, 
formula used by the Armed Forces _ tin beer-can types of low-pressure in- 
overseas. secticide bombs. 
* 
Trade Discount Increased to 40% And 
MANUFACTURED BY ee who 
WOUSTRIAL MANAGEMENT CORP. = 
ge RE fold 
Vek 
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INSECTICIDE DIVISION 


INDUSTRIAL MANAGEMENT CORPORATION 


458 SOUTH SPRING STREET - - LOS ANGELES 13, CALIFORNIA 
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YOU CAN GET IT FAST! 


No more “out of stock” headaches in the height of your screening 
season. Now you can get Firestone Velon screening fast — no matter 










how fast your stock is going! Firestone Industrial Products Division 






can make immediate shipment on receipt of order to wholesale and 






jobbing outlets in all major trading areas. That means quick service 






for you — with only a normal inventory. That means you needn't lose a 
7 y ) y 






‘ingle sale for Firestone Velon screening, so heavily in demand today. 





YOU CAN SELL IT FAST! 


just mention Velon’s advantages to your customer and you have all 





the extra values that make a customer out of every prospect: 


VELON SCREENING WON'T RUST — can't bleed or stain the house 


front ... never needs painting ... safe to leave up, all year round. 


VELON SCREENING WON'T ROT— rigorously tested and proved in all 
climates. Impervious to sun, cold, salt spray, heavy wind and 
water. 

VELON SCREENING WON'T BULGE OR SAG — amazing impact resist- 
ance and perfect recovery. This 235 lb. man actually stood on.a 
Velon screen for 15 minutes yet it returned to its original shape 


almost immediately. 


And Velon is priced competitively low for volume business. Ask your 
wholesaler for free Velon screening merchandising aids — consumer 
folders, window streamers, counter cards, newspaper mats and 


Velon screening samples. 
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Your profits... or your prestige? te 
This question has only one answer, because Dealers everywhere have h 
found that Allied’s Builder’s Hardware offers both. b 


We know that, so far as our products are concerned, 
every human skill and art is put into each item. 
We promise you a much brighter future with Allied products. 


100 SERIES 
PASSAGE 













100-28 PASSAGE 
|\ 110-28 CLOSET 

) 150-28 BEDROOM 
150-2872 BATHROOM 


A tubular set that has solid BRASS 
trim, face plate, latchbolt and 


100-66 PASSAGE 






hub... all other parts are 

110-66 CLOSET wrought steel. The bedroom set 

150-66 BEDROOM and the Yechrome bathroom set 

150-6612 BATHROOM have a built-in locking device. 
A tubular set that has solid BRASS 
trim, face plate, latchbolt and * 100-26 PASSAGE 
hub ... all other parts are i | 110-26 CLOSET 
wrought steel. The bedroom set }/150-26 BEDROOM 
and the 2 chrome bathroom set / 150-26 BATHROOM 


have a built-in locking device. 


A FRENCH SHANK tubular set 

with solid BRASS trim, face plate, 

100-43 PASSAGE latchbolt and hub... all other 

5 J 150-43 BEDROOM parts are wrought steel. The bed- 





150-43 BATHROOM room set and the 2 chrome bath- 
room set have a built-in locking 110 SERIES 
device. 

A wrought steel tubular set with 
solid brass face plate, latchbolt 
and hub. The bedroom set and 
the '2 chrome bathroom set have 
a built-in locking device. 





ALLIED HARDWARE CORPORATION 


762-780 WYTHE AVE., BROOKLYN 11, N. Y. 
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’ 
Vos sir, the action of a ball makes a whale of a difference. 
That is why Richards-Wilcox Ball Bearing Door Hangers are recog- 


nized far and wide as the finest obtainable. 
8 reasons why 


R-W Door Hangers 
are TOPS! 
1 PENDANT—extra strong — 


wrought steel. 
. . ” 2 WHEELS—drop forged steel— 
bearing equipped ° extra strong—longer life—unbreak- 
able. 
3 BEARING CONES—turned 
from solid bar steel—hardened. 
| 4 BALLBEARINGS—"A” grade 
>) steel balls of generous size provide 
easy operation. 


5 BALL BEARING Raceways 


— integral with frame — cannot 


Everybody knows that nothing rolls easier than a ball, and every- 
body knows that ‘“‘ball-bearing equipped’’ means extra quality that 
pays off in extra performance and extra long wear. And when it comes 
to sliding door hangers, wise buyers always insist on Richards-Wilcox 
hangers—they know that R-W Sliding Door Hangers means “‘ ball- 



















loosen or get out of alignment. 


6 STEEL AXLE—securely riveted 


3 oF to wheels. 

dee, oe ; 
7 = STEEL NUTS—load carrying 
ate and lock nuts, for vertical adjust- 


ments of door. 


8 RIGID FRAME -— one-piece, 


drop forged steel—hardened. 






a SF 
Ba iy 
Wy 


j 


; 





» KNUCKLE-JOINT FRAME 
Drop forged steel, hardened. For 
hangers operating in curved tracks. 


RICHARDS 
WwiLCOx 


FW aoe 2 Boe £ fae soe ee 


Y 
AURORM LLINOJS, U.S.A. 
Philadelphia Cleveland Cincinnati 
Des Moines Minnea 
OVER 68 YEARS ; 
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reasons why it pays 
= 


Avellé 


to your jobber! 


LAVELLE PLUMBING RUBBER PRODUCTS ARE... 
* MADE RIGHT 

* PACKAGED RIGHT 

* PRICED RIGHT 


Add them up! Top quality, scientific merchandising, 
genuine value—they mean fast turnover and profit- 
able business for you. 








Today’s home repair program means even greater 
demand for these important items. 






Be sure that you feature the complete Plumbing 
Rubber Department—with LAVELLE! 












1 
x 


- 


tA 






Ezy-Tach 
TOILET SEAT 
























DANDY 
BUMPER SET BEVELED 
COMPLETE Toilet Seat Repair FAUCET 
Kit. Each Kit contains 2 long, WASHERS 


White Rubber, Nail Embedded 
Bar Bumpers and 2 White Tack 
Bumpers. Installed in a jiffy. 


24 individual boxes packed 
in compact colorful “help your- 
self” display. Another FIRST in 
— LAVELLE merchandising. 







Security With proved Heat Resisting Compound for Hot or 
SUCTION SINK Cold water. One of the most popular Faucet 
STOPPERS Washers in the LAVELLE line—ideal for normal 


household purposes. 

Attractively packaged in sturdy metal containers 
—labeled to catch the eye instantly. 100 pieces 
per unit. You can depend upon the DANDY to 
bring back satisfied customers. 






Furnished in flexible red 
rubber compound — with 
special finger lift for instant 
removal from drain. Prac- 
tical, handy — attractive. 
4%," diameter. 














In demand everywhere — the i 








424 North Wood Street — Chicago 22, Illinois 
TANK BALLS — FAUCET WASHERS — FORCE CUPS —HOSE WASHERS — BASIN STOPPERS — REPAIR ASSORTMENTS 


THE 
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ASIER TO STOCK! EASIER TO SELL! Grabler Square “Gee” 
Packaged-Protected Fittings cost you not one penny more. Each 
fitting, protected, from rust, dirt and damage, is clean and ready to use. 
Packaged-Protected Fittings reduce handling and waste. One size and type 
of fitting packaged in a small carton—label plainly indicates type, size and 
number of fittings. Small cartons are shipped in sturdy master containers 
for your convenience in storing and handling. Ask your wholesaler for 
Grabler Square “Gee” Packaged-Protected Fittings. 


tHE GRABLER manuracturiING COMPANY 
6565 Broadway « Cleveland 5, Ohio 






MENTS 
THE SQUARE “GEE” LINE INCLUDES: Malleable Fittings » AAR 
E AGE Fittings * Unions * Rail Fittings + Cast Iron Steam and Drainage 
Fittings * Patented Drainage Fittings * Brass Fittings and Unions 
* Steel and Brass Nipples * Hangers * Copper Tube Solder-Joint Fittings 
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BUSHMAN SAWS 


WITH BLADES OF 
SWEDISH STEEL 


NATIONALLY ADVERTISED 


GENSCO TOOL DIVISION 





“VM A CUSTOMER...” 


says the Home Owner. 
“Who says a saw's a MAN'S tool 
only? Well, it isn't... if you're 
talking about the famous Bush- 
man Saw. It’s featherlight! I use my 
handy little 24” Bushman Saw for clearing 
brush, trimming trees and all ’round work. 


Wouldn’c be without it around my home!” 


“VM A CUSTOMER...” 


says the Sportsman, 


b>, “For my money, the Bushman 
‘ . 


yPS Saw is the most practical 

saw on the market. I 

use mine for firewood, tent 

stakes, camp repairs . . . anything 

and EVERYTHING outdoors! . . . Carry 


it right in the trunk of my car!” 


“7M A CUSTOMER...” 


says the Farmer. 


a) “‘When che clerk said, 

S ‘It’s made of fine 

My" ‘SWEDISH STEEL, 

I reached for my wallet! 

I knew that the Bushman 

Saw would be perfect for all ‘round 

farm and orchard use. It cuts and rakes 

on both forward and backward strokes... 

has a razor-sharp edge. . . and STAYS SHARP!” 


General Steel Eo Co., Inc. 
1830 N. Kostner Avenue, Chicago 39, Hllinois 
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coe” Your customers will like this fine new Cheney 
me Owner. ° ° 
i Forged Steel Vise, and you will like the way 
MAN'S tool a : 
ee your vise sales mount up selling it. This tre- 
mous Bush- mendously ‘strong and extremely durable 
abit, Cheney Forged Steel Vise is ready for any job, 
for clearing p ° 
will stand up under severe punishment. Steel 
yund work. 
y home!” swivel base permits vise to be turned through 
180 degrees and lock tightly at any angle. 
™ Extra large throat 2%” x 24”, for handling 
> @@ 
Sportsman. large work. Width of jaw 31/2”, opens to 3”. 
ie Bushman Weight 15 Ibs. 
st practical ‘ : 
iti Order through your jobber — today. 
meant 4 ESTAB. 1836 \\ 
. anything HAMMER : 
t.. . . Cany HENRYCHENE CORP. —— 
‘ LITTLE FALLS, N. Y., U.S. A. : 
” 
ee 
e Farmer. 
lerk said, 
e of fine 
H STEEL,’ 
my wallet! 
Bushman 
all ‘round 
and rakes 
trokes ... 
SHARP!” 
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HANDY* WYTEFACE 
STEEL TAPE RULES 


V4, inch width. Pull it out to any 
length. It stays “‘put’’— won't cree 
back into the case. It is bal 
like a ruler, so you can easily work 
it with one hand. Blade can be re- 
placed in a moment, without taking 
the case apart. It has markings on 
both edges, in inches and %, inches. 
Lengths, 72 and 96 inches. 

*Trade Mark 













HOW a WyTeFAce* Steel Tape. Your customer 
will take it every time. Show him how easy 


to read the jet black markings on the white back- 





ground are—in the brightest glare or in hardly any 
light at all. You can assure him that WYTEFACE 


Steel Tapes are easy to keep clean, are rust- 


Gallon 
Pint, C 
(36 to 


resisting and hard to kink. Ask your jobber about 


WyTEFACE Steel Tapes and Steel Tape Rules. 


*Trade Mark. Wyrerace Steel Tapes and Tape Rules are protected 
by U. S. Pat. 2,089,209. 














Drafting, Reproduction, Surveying / 
LU fit, a Eauipment and Materials, . 
ry —_" Slide Rules, —_ 
Measuring Tapes. 
Th 
eae eae eae asec er ee er err err ~_ us 
gl 
KEUFFEL & ESSER CO TIP TOP+ WYTEFACE FAVORITEt WYTEFACE ge 
. POCKET STEEL TAPES STEEL TAPES j th 
os. toy” V4 inch width. Handsome chro- Yqinch width. Hard wearingblack | 
YORK * HOBOKEN, N. J. | mium-plated case convenient for leatherite case, nickel-plated | 
New 4 4 ' pocket or handbag. 36 and 72 in. mountings. 25, 50, 75 and 100 ft. TI 
CHICAGO * ST. LOUIS + DETROIT + SAN FRANCISCO | thea. U. H. Pat. Of. snex. U. & Pa OF. 


LOS ANGELES * MONTREAL 
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This display is a self-selling 
unit on your counter... 12 
tubes in a carton, three car- 
tons to a case. 


4 ? e 15¢ tube 


of Genuine Hide 















[Ss * The production glue used by manu- 
facturers of fine furniture is now 
available for every household use. 


Repeat sales have been the rule 





7 wherever it has been introduced. 


FREE Have your 


best craftsman-customer 









Gallon (6 to a case); Quart, Pint, Half- 
Pint, Quarter-Pint (12 to a case); Tubes 
(36 to a case). 


test it. Use the coupon 


\) 


below. 
‘+ ' 8B 


{ NO ODOR })NO HEATING )\ Se VA 
NO MIXING) \S oY 


¥ 


J a “ry ANKLIN GLUE CO. 
* -- -~ ; a ‘ 119 W. Chestnut St. 
= \e/ >) Columbus 15, Ohio 


Gentlemen: Please send without obli- 




























The Only Hide Glue — Ready to 
use for the home! Genuine hide 
glue in liquid form. Easy to use, no dan- 
ger of chilling. Makes joints stronger than 
the wood itself. Order from your jobber. 


THE FRANKLIN GLUE CO. 


COLUMBUS 15, OHIO ADDRESS 
tens 


gation a free tube of Franklin Liquid 
Hide Glue for a test. 


NAME 





mi ge BES ne RR Eos OR ROR Nie aioe An PRAT La ONAL ME OP c 
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A COMPLETE 
PLAN TO INCREASE 
TURNOVER 








for DECORATING and 
WEATHERSEALING 


— concrete, stucco ond masonry surfaces 


UNSURPASSED FOR 
Medusa supplies dealers with BASEMENT WALLS 
dealer helps such as these. 


We want you to make money on Medusa Homes and Gardens, and other leading 
Products. That’s why we are doing every- home and building magazines. 


thing possible to keep this merchandise 
, TOP PRODUCTS 
You can sell Medusa paints with complete 
confidence. They are made and backed by a 
large cement company . . . each has already 


established itself as the standard for quality 
Floor Coating. Placed on your counter, they i, the industry. 


moving out of your store. Shown here are 
a few of the tested selling aids available to 
Medusa dealers for increasing sales of 
Medusa Portland Cement Paint and Medusa 


take littl d big dividends. 
ee ee ae, ee Ask your distributor for complete informa- 


NATIONALLY ADVERTISED tion on these products. If you are already 
a Medusa dealer, write for information on 


Selling aids are only part of the job Medusa latest selling aids 


is doing for the dealer. These selling aids 


make sales after the customer is in the store. 
But the large national advertising program M E D U & A 
of Medusa Paint is designed to bring the p RODUCTS DIVISION 


people into your store. This year ads will of MEDUSA PORTLAND CEMENT COMPANY Advertise 
1019-2 Midland Building © Cleveland 15, Ohio Starline 


appear in Saturday Evening Post, Better Also made by Medusa Products Division of Canada, Ltd., Paris, Ontario agg tor 
n leadi 


Papers ur 
of farme 
their Starl 
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Startive FACTORY ASSEMBLED 
BARN EQUIPMENT 


FOR Over-the-Counter” SAares 


<0 SELL Farmers are becoming more and more particular about the equipment 


: 
E EA sie?" that they buy and the job it will do. They recognize Starline as a quality 


wsTtTALe product since 1883 — a leader in improvements whose practical- value 


‘ASE Easits* bs \—— shows up in every-day use. 
Came 3 a 


PATENTED 





> a Imbedded Hard Wood 

STANCHION LINING — 
Adds 30 to 40% more 
strength to the high carbon 


steel U-bars. Keeps the cow 
just that much safer. 





. 
Starline Patented RUST .e* 
SHIELD — Heavy malleable ¢* 
iron sleeve filled with grease 
that prevents both rust and 
electrolysis. Crimped onto 
Stall partition. Keeps parti- 
tion from rusting and break- 
ing at the floor line. By 
saving the partition it 


sg if doubles the value end le POPULAR UNIT ARCH STALLS Oxcacnared 


of the Stall — makes it the 








choice of farmers who buy “ 
carefully. ws STA R L | N E 
o] 
te :. 
a 
a « 
ly ° 
‘y * 
. 
saMtLIne MELiye 
1- Starline Patented TAPER EASIEST-TO-STOCK— °® EASIEST - TO - IN- |) ee) 
: ' ’ TOP CURB — Available Starline Unit Stalls ° STALL — Starline rm 
y without charge to users of make a compact, sales- - Unit Stalls are fac- 
n : _— Arch — agg 804 making display. Even e tory assembled. 
Ne sharp inside corner whic the Stanchions are ® Anyone can set 
too often means bruised h a : ° 
and abscessed briskets and ung in the one-piece | them up and bolt 
big knees. Keeps cleaner -arch stall fronts. Noth- . the partitions to 
than flat top curb. ing to add but a few ¢ the stall arches. 
bolts and clamps. ~ 
' : 


Y Advertisements of STARLINE DAN SAYS: 


Starline factory- eke ; 
assembled equipment With Starline any cow can be \ Pe 


in leading Farm as healthy and comfortable as : = 
Papers urge millions all 5. Patont Office 
of farmers to see Nellie." “ 
their Starline dealers, r 


E AGE 


H d, Wi 
STARLINE : 2) on Persie a aoe STALL AND STANCHION 
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There’s a great wave sweeping America—it’s rural elec- 
trification. Millions of farms are newly electrified. Faster 
than ever, millions more are being electrified. Every- 
where, farmers are clamoring for electrical equipment. 

What do they want? Appliances, of course. Equally 
important, they want farm production equipment... 
motors... welders... water trough de-icers .., milk 


48 


coolers ... circuit breakers ... controls .. . heating 
devices . .. and dozens of other items. 

To help you turn high lines into new profit lines, 
Westinghouse has packaged one of the most complete 
lines of products available—is now signing franchises 
with dealers who are alert to the opportunity . . . who 
want to move into this new market aggressively. 


HARDWARE AGE 








APRIL | 


. heating 


fit lines, 
complete 
-anchises 
-.. who 
vely. 
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In a buyer’s market, one name your customers 
know—Westinghouse—quickly establishes con- 
fidence and acceptance—helps you make sales 
faster. 

That’s because farmers know Westinghouse... 
know it well. For years, Westinghouse has been 
cultivating the farm market. Millions of dollars 
have been spent for magazine advertising . . . for 
radio programs. Each year, thousands of farm boys 
and girls across the country spend weeks com- 
peting for scholarships such as the 4-H Better 


©@ Westin house 


PLANTS IN 25 CITIES... OFFICES EVERYWHERE 


Rural Electrification Department 


APRIL 22, 1948 


These Profit Builders LOC adie 





your customers know 


Farm and Home Methods Contest . . . sponsdred 
by Westinghouse. 

Westinghouse is one of the world’s outstanding 
specialists in electricity. As a Westinghouse dealer, 
you will be reinforced by the resources of the 
company that has won its position of leadership 
through the effective combination of research, 
engineering, manufacturing and merchandising 
skill. For complete details about a Westinghouse 
Farm Dealer Franchise, get in touch me your 
nearest Westinghouse distributor. J-91720 


Westinghouse Electric Corporation 
| Rural Electrification Department 
i P.O. Box 868, Pittsburgh 30, Pa. 


| I am interested in a Westinghouse Farm Electric Dealer 
| Franchise. Please have a representative call. 


j Name peiceneweus Be Ene ENA EE Ee eT saeéehecendcue 
| Address......... (ann pdcer bead eenaeeesens cceweeweseeee 


4 Type of Business......scscccccceccccccccccccseccseceeecs 
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A Seasonal Necessity 
that Stimulates Sales 


Screen hardware is undoubtedly the sales 
leader of the month. The return of germ- 
laden flies and insects calls for prompt 
No.115 coneriren action to provide full screen protection. 


(National, 


Here is a fine array of hardware accessories 
to serve door and window screens. These 
products are designed to add rigidity to the 
screen frames by the use of corner irons and 
mending plates; or to prevent sagging screen 
doors by installing the efficient Turnbuckles. 


The No. 78 Screen and Storm Sash Hanger 
illustrated is an exclusive National patented 
feature that simplifies and speeds up the in- 
stallation or removal 

of sash and prevents 

rattling due to the auto- 

matic latch. 


Your stock should in- 
clude this popular 


No. 195 Screen Door Turnbuckle 
hardware. No. 78 Screen and Storm 


Sash Hanger 


ey Wii, eee 


No. 196 Screen Door Turnbuckle 

















NATIONAL MANUFACTURING COMPANY “TERUNG | WH 


a ATLANTA 
LOUISVIL 
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WHEEINNG Bt 


WHEELING CORRUGATING COMPANY + WHEELING, W. VA. 


ATLANTA BOSTON BUFFALO CHICAGO CLEVELAND COLUMBUS DETROIT KANSAS CITY 
LOUISVILLE MINNEAPOLIS NEW ORLEANS NEW YORK PHILADELPHIA PITTSBURGH RICHMOND ST. LOUIS 
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The Trap With The Double Competitive Edge . . 


Distributors of BLAKE & LAMB Steel Traps enjoy a double competitive edge. _ First: 
Trappers come back for more BLAKE & LAMB traps because they prove superiority 
on the trap line.“ Second: When they come back they must return to the hardware 
retailer—because this famous old brand is sold exclusively through the hardware trade. 


“Tho Steel Jrap of the Hardware Jrade” 


THE HAWKINS COMPANY 


AMERICA’S OLDEST TRAP MANUFACTURERS 
SOUTH BRITAIN, CONNECTICUT 
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THE POWER LAWN MOWER 


WITH MORE FEATURES MORE PEOPLE WANT! 


Every Proven Feature Any Power Mower 
Can Offer Plus These Nine Way-Ahead 
Improvements! 


1. 


% 
3. 
4. 
5. 
6. 
7. 
8. 
9 


Fully-enclosed transmission 

Positive automotive-type clutch 

Built-in blade sharpener—no extra cost 
All-steel welded chassis 

Hand-adjusted cutting height— 2" to 2" 
Full-floating wheel shaft 

Shear pin protection for all driven parts 


Shielded spark plug 


. Economical exchange parts service 


ACT NOW. Pincor prod- 
ucts are sold direct to the in 
foF-vel(-(arel miclimigelel-m olga —e % POWER wowrs 


Write now for dealership 


° 


Tielauletivelam , © 


22, 


iad ey, y! 
. 


Manufactured by Pioneer Gen-E-Motcr Corporation + 5841 W. Diccens Ave., Chicago 39, Illinois 
POWER LAWN MOWERS * HAND LAWN MOWERS °° ELECTRIC HEDGE 
TRIMMERS ° ELECTRIC POWER PLANTS 
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THE GREAT NEW POWERFUL 


? APACHE 


250 Caliber Air Pistol 


* 
FOR ACCURATE ,.TARGET AND SMALL GAME SHOOTING—AND HOME PROTECTION 











Here's the sensational ‘‘partner’’ of the world-famous, dual- 
caliber Apache Air Rifle — the sleek, new, Big .250 Cal. APACHE 
AIR PISTOL, America's finest quality pneumatic hand gun. 
Accurate, hard-hitting and powerful, it shoots the same Apache 
Special .250 Cal. Ammunition—and offers sportsmen, sports- 
women, home-owners and travelers real, big-time shooting, 
whether used for small game, target practice or protection. 
Precision-made, finely balanced, beautiful in appearance and 
workmanship, rugged in action, the new APACHE AIR PISTOL 
is rust-proof; and factory guaranteed on a lifetime service basis! 
Other features include: Rifled Barrel, Automatic 6-Shot Maga- 
zine, Adjustable Sights, Inlaid Grip, Automatic Safety, Duo- 


Tone Finjsh. 
; ACTUAL SIZE © -250 CALIBER 





























THE NEW §t#MPROVED 


DUAL-CALIBER 


APACHE AIR RIFLE 


Here's America’s largest selling, precision-made, 
DUAL-CALIBER AIR RIFLE, which features: The tre- 
mendous power and accuracy of the BIG .250 Cal. 
plus the economy of the .175 Cal. barrel for all 
small game and target shooting. Big gun appearance 
ond big gun performance. Precision-Rifled Steel Barrel, 
Automatic Safety. Adjustable Sights, Hardwood Stock, 
Bolt Action, Breech Loading, All-Brass Valve Parts, Test- 
Fired for Accuracy and FACTORY GUARANTEED ON A 
LIFETIME SERVICE BASIS. INDIVIDUALLY PACKED, SIX 
TO A CARTON. 


--++-AND THE GREAT, NEW 
BIG .250 CALIBER 


APACHE a'r PisTot 


Major features include: Big .250 Cal. 
Precision Rifled Barrel, Automatic 6-Shot 
Magazine, Automatic Safety, Rust-Proof, 
a Duo-Tone Finish; Adjustable Sights, Inlaid Grip, 

Smashing Big Caliber Impact and Accuracy for 





DEALERS & JOBBERS. Wire or write today for free 
catalog page, big discounts, name of nearest of our 400 


jobbers. Don't wait. Order today. Immediate deliveries. 












Target and Small Game Shooting and Home Pro- _*, 
tection. 20 ounces of precision, perfection and 
performance. e N 
FACTORY GUARANTEED ON A LIFETIME SERVICE BASIS. ° z ATIONAL CART CORPORATION 
INDIVIDUALLY PACKED, SIX TO A CARTON. e * 330 SOUTH FAIR OAKS AVENUE 
e Pf PASADENA 2, CALIFORNIA 
RYan 1-7645 
~— ® 
é * 
e | 
“4 i 
SPINNING AIR RIF E FOLDING APACHE CUPLAY SIDEWALK SPECTATOR 
REEL AMMUNITION GOLFCART POWERSCOPE GOLF BALL BIKES SEAT 
**Spincaster,’* lowest Apache Special .250 Coal. Mi-Cart Deluxe, Amer- For use with famous -—with Flywheel- Mi-Cycle, ages 2-6; For porades, sports, 
priced quality spin- Ammunition for Apache ica’s largest selling, Apache Air Rifle; also Action, 95c retail, in “Big Boy’ and ‘Big camping; metal legs; 
ning reel winds right Air Rifle and Air Pistol. lowest priced folding precision big gun air-tight tube. Big Girl’ for ages 6-11. folds up, weighs under 


or left-handed. golf cart. scopes. trade discounts. 2 pounds, 


S ADVERTISED IN THE SATURDAY EVENING POST + AMERICAN RIFLEMAN * HOLIDAY + TRUE + OUTDOOR LIFE + COLLIERS + LIFE * FARM JOURNAL + POPULAR MECHANICS + POPULAR SCIENCE 


MERICAN LEGION * SPORT + SPORTS AFIELD * FIELD & STREAM * HUNTING & FISHING * OPEN ROAD FOR BOYS CANADA McLEAN'S MAGATINE +» OUTDOOR IN CANADA * ROD & GUN * HUNTING & FISHING 
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GET an Actio 
Wit 
¥ YOUR Name ENGRAVED oR 





Simp 
Y AN out ong moi thi 
wn Oil This cord with 
dustries, Inc. 18404 Merene Roo _ Yo Orchard 
exactly as you aa S, Michi. 


y 
ward Personalized gi ~ anpwres, 


SE Promplly 





PRin 
TV MAME 10 BE ENGRAVED MERE 


wn Smit 


nN 
(Nome should not exceed 19 chorocters) 


Nrod VENT Fe At yor 




































When you receive your engraved identification disc, es 4 
temove blank disc now on butt of handle by taking gree 
Out screw. Put on your engraved disc and replace - 
Miew. 
Actionrod is justly famous for its tempered rod. Anyone would be tickled to receive a 
steel blade and perfect tip action. But Ac- personalized Actionrod as a gift. A name- 
— tionrod also offers you plus features that plate disc request-card is tagged on every 
help you sell .. . “extras” that clinch sales Actionrod model. 
P =, with obvious eye appeal. Actionrod engraves the owner’s name on 
Here’s one—the personalized Nameplate the removable disc for only 25 cents. It’s an 
s Disc. Everyone wants his own name on his Actionrod ‘‘extra” that means extra sales, 
i 
, 7 4 = 
bd Fo: Cf 7, ~ Saat Mattes / 
! mg >t Sales Arc LOVE fea Lhe JFICtICOM ACK « 
= 
i\\ Here are more "extras”’— more exclusive Actionrod features 
; that are proven sales-getters : 
+4 
Positive blade lock—with a Wedge-type reel lock—reel 
few turns it anchors blade in clamps in seat with constant 
= handle and keeps it there. pressure. No slipping. SELF-ALSGHER 
yf Self-aligner — automatically Tenite grip — serrated and 
LA lines up guides with handle. grooved for comfort, non-slip. 


No. AR-51 


“ea 
i. 


o 


Deluxe i | ACTIONROD is a Complete Line —Prices from $10.95 to $25.00 











REEL LOCK TENITE GRIP 


ORCHARD INDUSTRIES, INC. + 18404 MORANG ROAD «© DETROIT 5, MICHIGAN 
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Steycle Gaskets 


ORDER NOW FOR SPRING SELLING 


alates 


cient 























\\\ | | NEW HEAVY DUTY BASKET 
No. 502—Androck’s new heavy duty basket 


is designed to carry maximum heavy loads 
and will fit all bicycles. Constructed of 
heavier gauge wires than standard models. 
Steel straps to anchor hub braces and 
handle bar fittings. Size, 18” x 13” x 6”. 








- i 
WARS a eee 


\ 





—— 








No. 1642—Large size—18” x 13” x 6” 


’ : Be » a» deep. Long clamps to handle bar; 
No. 243—Giant size—21" x 15"x 9” adjustable front hub braces; fits 


deep. “Bulldog” clamp and heavy any bicycle. 
gauge steel straps. No. 1641—Medium size—15” x 10” x 434”. 


ANDROCK 


: EE A ee, De EEE OO 








No. 641—Medium size—15” x 10” 
x 4%" deep. Short clamps to 
handle bar; adjustable front hub 
braces. 

No. 642—Large size—18” x 13” x 6’, 
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ROLLER SKATES 


Write for complete facts, 
prices and dealer helps. 


CHICAGO ROLLER SKATE CO. 


No. 101 FLYING $couT : ‘Leading Manufaciu-er of Rink Skates for Over 40 Years 
* 


4454 WEST LAKE STREET CHICAGO 24, ILLINOIS 


APRIL 22, 1948 
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Sud BALANCED ADVERTISING 
AND MERCHANDISING DIET! 


s 





Swan is telling the most powerful national 
advertising story on garden hose of any 
manufacturer in the industry today. 
Swan's hard-hitting colorful advertise- 
ments appearing in Better Homes and 
Gardens and The Saturday Evening Post 
are educating millions of Americans to 
the extra values and the fair retail price 
of Swan Garden Hose. And these adver- 
tisements are directing consumers to their 
local hardware stores to buy Swan Hose. 


Swan is also furnishing Hardware Merchants with 
reprints of its colorful national advertisements 
for windowand counter displays plus tied-to-the- 
coil merchandising tags to help hardware mer- 


chants merchandise and sell Swan Garden Hose. 





Equally important, Swan is building the finest 
line of garden hose on the market, which hard- 
ware merchants can sell with the certain 
knowledge that their customers will get com- 
plete satisfaction. Sie 











This three-point helpful-to-ali policy assures 
hardware merchants of excellent garden hose 
sales volume, customer good will, and substan- 
tial profits! 


* SUSPE 
AIRCORI 
ROP! 


SWAN RUBBER COMPANY = 


BUCYRUS, on mime) = COLD Ri 
WORLD’S LARGEST MANUFACTURER OF GARDEN HOSE 
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CASH IN ON TH 
LEADING NAME 








YOU'LL FIND READY ACCEPTANCE for Roebling Bronze Insect Screen 
Cloth . . . Roebling is the oldest, best known name in wire and wire products. 
What's more, Roebling Bronze Screen is a business getter and wins additional 
sales for it’s a real investment in /asting service. 


Your hardware jobber, close at hand and ready to make prompt deliveries, will 
fill your orders for Roebling Bronze Insect Screen Cloth. It is available in both 
Bright and in Antique finish . . . its hard drawn bronze wire exceptionally strong; 
stiff without brittleness; and providing maximum resistance to corrosion. 


Sell Roebling Bronze Insect Screen as the finest screen on the market today. And ask 
your jobber for information about other popular, profitable types of Roebling Insect 
Screen, Wire Lath, Panel Cloth, Standard Hardware Cloth and Heavy Commercial- 
ized Galvanized Steel Cloth. John A. Roebling’s Sons Company, Trenton 2, N. J. 


% WIRE ROPE AND STRAND *& FITTINGS *® SLINGS ta at we ba 
%* SUSPENSION BRIDGES AND CABLES * AIRCORD, 


AIRCORD TERMINALS AND AIR CONTROLS *. AERIAL WIRE 
ROPE SYSTEMS * ELECTRICAL WIRE AND CABLE 
* SK ‘TS RD, ANNEALED OR TEMPERED 
AT pp pm A CENTURY OF CONFIDENCE 
FLAT WIRE, COLD ROLLED STRIP AND 6 


COLD ROLLED SPRING STEEL * SCREEN, HARDWARE ROEBLING 
AND INDUSTRIAL WIRE CLOTH * LAWN MOWERS lied 
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/, STUCCO BRUSH, NYLON 
Nylon filaments, when crimped 
with Rubberset’s exclusive Per- 
manent Wave, give maximum 
paint pick-up. 


2, WALL BRUSH, BRISTLE 


Finest Chinese bristles, boiled, 
straightened and mixed in cor- 
rect proportions, make Rub- 
berset bristle brushes uniform. 
ly excellent. 


Which of these 4 BRUSHES is best 








THE ANSWER IS any one of them! 


Any one of these four brushes will help you do a first- 
rate paint job on walls, ceilings, exteriors. 


Be sure you get these features in your next wall or 
stucco brush. 

Be sure you get a Rubberset Brush—made only by the 
Rubberset Company. 


They’ve all got the features—some of them pictured E 
below—that make Rubberset Brushes outstanding. 


Made only by the 





Only 
Rupeerset 
has all 

these 
features 














1. Full stock of carefully selected 2. Bristles are locked everlastingly in 


lengths of bristle gives speedy, even place, with Rubberset’s exclusive set- 
flow of paint-material over large sur- ting compound. Try the “pliers test” 
face areas. yourself, 
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3. Properly shaped handles give bet- 
ter balance, and ‘“‘feel’’. Won’t splin- 
ter, shrink or warp, because they're 
made of hard wood. 
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35. WALL BRUSH, NYLON 
For long wear, especially 
when the going gets rough, 
there’s nothing like a Rub- 
berset Nylon Brush. 





for large areas ? 


STUCCO BRUSH, BRISTLE 
The one-piece construction of 
handle and plug of this Rubber- 
set stucco brush makes for 
unusual strength. Rubberset 
Stucco Brushes are made with 
both open and solid center con- 
struction. — 


BRUSHES 


Rubberset Company 
The Rubberset Company, 56 Ferry Street, Newark 5, N. J. Established 1873. 
Factories: Newark, N. J., Salisbury, Md., Gravenhurst, Ont., Canada— Branches: 
Los Angeles, Cal., St. Louis, Mo. 











Nee 
6. Look for the name, Rubberset — 
not just ‘Set in Rubber.” Only a gen- 
uine Rubberset Brush carries the 
Rubberset guarantee. 





5. Soft, feather tips of filaments keep 
ridges and furrows to a minimum. 
Bristle tips are flagged, nylon tips are 
tapered. ; 


4. Minimum of short length bristles on 
outside of brush prevents splattering 
of paint. 
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At the 15th Annual Junior Livestock 
Show, Pittsburgh, Pa., November, 1947, 
Clifford Teets, Rochester, Pa., came 
through with flying colors. He raised 
not only the Grand Champion Here- 
ford steer but also the Breed Champion 
Angus steer. The 1040-pound Hereford 
sold for $5200—a record for the show. 
Young Mr. Teets is a member of the 
Future Farmers of America. 





When you are selling fence, you want 
the kind that sells fastest. For years this 
has been U-S-S American. Right now it 
moves out of dealer’s stocks so fast that 
we can’t keep up with the demand even 
though fence production is at a peak. 

For this reason the supply of U-S-S 
American Fence has been allocated as 
fairly as possible to each U-S°-S dealer 
on a basis of previous sales. 

For further information about U-S-S 
American Fence, Poultry Netting, 
Welded Wire Fabric, or other U-S-S 
American Products, write to American 
Fence, 412 Rockefeller Building, Cleve- 
land, Ohio. 





AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York 


UNITED STATES STEEL 
Thos mote AMERICAN FENCE tn we Than any Wer teand, 
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C. A. Robins 


* One of a series of ad- 
vertisements based on 
industrial opportunities 
in the states served by 
Union Pacific Railroad. 


Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho; 


Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 
Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 
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__ LAWN BROOM RAKE 
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HAS 


STEEL-PUIIRESEED TIMES 


° 
« FOR PERFECT ALIGNMENT 
@ PERMANENT TIGHTNESS 
@ EXTRA STRENGTH - LASTING SATISFACTION 













JOBBERS: 


Write at once for 
complete infor- 
mation. Be set for 


dealer demand. 











NEW 
STEEL 
BUTTRESS 





* PATENTED METHOD OF RIVETING keeps tines 
permanently tight. 


® STEEL BUTTRESS keeps tines in perfect alignment. 
® SPECIAL STEEL ALLOY flexes without breaking. 


® GENTLY ROUNDED TINE ENDS protect tender 
grass and roots. 


pieces rs) 


® RUST-RESISTANT FINISH means years of extra 
service. 


Every Prong Sweeps the 
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Here's the new SILVER SWEEP Lawn Broom Rake, 
packed with exclusive merchandising advantages. 
Your customers can depend on it to help them main- 
tain ‘‘golf-green’’ lawns with less effort than any 
other rake. You can depend on SILVER SWEEP for 
the lasting customer satisfaction that leads to sales 
of other products. One satisfied customer tells 
another, for over the back fences vour reputation 
is made. 


ORDER THROUGH YOUR JOBBER 


WIDE 19-INCH SWEEP makes clean-up easy and | 
fast. 


© FLEXIBILITY reduces clogging. 


® SPECIAL DESIGN means constant straight-line ' 
contact with ground . . . Every Prong Sweeps 
the Lawn at Any Angle. 


* TAPERED HANDLE SOCKET for extra strength. 
© STREAMLINED FERRULE for extra attractiveness. 


® SELECTED SOLID WOOD HANDLE . ... finished in 
beautiful jade green. 











© POPULAR PRICE for quick sales. | 


Lawn...at Any Angle 
G-H SPECIALTY COMPANY 


3408 N. HOLTON STREET 
MILWAUKEE 12, WISCONSIN 
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Only REO could do it! 
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Only REO is doing it! 


Now you gndites power weed prestige of. name 
nationally famous for fine, dependable automo- 
tive equipment—to help you sell more power 
lawn mowers! It's your greatest opportunity for 
volume sales in this big, growing, profitable market. 


@ Reo gives you a new kind of lawn mowing machine 
that can’t be beat for efficiency, safety, economy, per- 
formance. Scientifically designed by experienced lawn 
mower engineers and precision built in the huge Reo 


REO LEADERSHIP 


s 
© Bee aires fou wiese groweees with the biggnt, ment Builds More Power Lawn 
dramatic advertising and merchandising campaign in lawn 
mower history, featuring full-page color ads in the Saturday M ower as a | es fo r sf) u ! 
Evening Post and half-page color ads in Better Homes and 
Gardens. You can steer these prospects to your door with 
Reo’s tie-in campaign of window streamers, posters, mailing 
pieces, newspaper ads, radio announcements, store displays \ 
and attractive window decals. \ 


@ Reo mowers are sold only through leading jobbers, all of \ 
whom are ready to help increase your lawn mower sales. Their \ 
salesmen have the facts and figures on Reo power mower promo- 
tion; they'll help you select the FREE Reo advertising 
material best suited for you and show you how to make 


it work. Ask your jobber’s salesman about Reo now! 


REO will deliver in ’48 
STARTING IN APRIL . . . BIG POWERFUL 
ADS TO 16,000,000 READERS 


THESE ARE BUT A FEW OF THE 
EXCLUSIVE REO SALES FEATURES 


®@ Finger-tip, individual control of cutting unit and tractor 


@ Closer, more intricate trimming around trees, shrubs, etc. 
® Cutting unit adjustable in height. 


@ “Knee-action” mounting on tractor permits 
ground-hugging action. 


@ Automotive-type ball bearings with Neophrene Seals 


@ 5-blade reel and one piece cutting bar of 
induction heat-treated tool steel. 


® 24” Snow Plow Attachment for added sales all year around. 


WRITE OR WIRE YOUR JOBBER FOR COMPLETE DETAILS 


REO MOTORS, INC. tinsine’20, micuican 
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The Triple-Action Hoover, 
Model 28, stands up 

to her. She just guides it 

as it rolls easily along. And 
Hoover’s gentle-but-thorough 
Triple Action (It beats 


J . as it sweeps ... as it cleans*) 


ig 


y 
bs 
y 


gets deep-down dirt, 
keeps rug colors bright. 
Too, she likes the 
handy, light extension 
tools, easy to use 


for every purpose. 


“that’s forme .. - the 
OVER | 


She likes the important things 
about the Hoover Cylinder 
Cleaner, Model 50. It is 
easy to Carry, compact 

to store. She doesn’t 

have to stoop to attach 

or detach the hose. 

The skids are non-marking. 
And of course she 

likes Model 50’s 

powerful suction 

and the exclusive 


Dirt Ejector. 


Its Custemer’s Cheice ina HOOVER 


(SW [oleh 7 -1ame(-Toll-1e Mela-Mli MoM icolalel-1mm ole ti ilels Mole lon Mister a 
ever before because 

One customer wants an upright cleaner; another pre 
i c-laMoM ae a llalol-1 Mae tale Malehy mim leleh'Z-) ake l-1e] (<1 Mel sa-1am ofetiaMial-tt= 
basic types—with the name women prefer 2 to | over any 
other make of cleaner. 

There’s the new Cylinder Hoover, the most convenient 
cleaner of its type, and the famous Hoover Triple-Action 


Cleaner which features Hoover's exclusive beating- 





Sct ollale bral -celallale Mm olaialal slice 
Whichever type a customer wants, Hoover dealers 


have it—in a Hoover 
This spring national advertising on these two great Hoover 


Cleaners will reach almost 250 million readers. 


THE HOOVER COMPANY 
akeluliiicl Me @ lille lal 


idlesex, England 
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You make more money with 


EVANS 





HOME HEATER FRANCHISE 































| sae 
id 
EF 4% 
jdt 


| 


PF reaction ainatiinies f 


ae ia (erento tee ¢~ tonnes 


PLYMOUTH, MICHIGAN 


THE HIGH QUALITY LINE COMPETITIVELY PRICED 


ere 
MODEL 1680 =z. 
6s 000 8 TU 


Your customers will 
SEE the heat, FEEL the heat 
and buy EVANS 


MODEL 15805 
ss qo0eTu 


APRIL 22, 1948 


HEATING AND APPLIANCE DIVISION 


EVANS PRODUCTS COMPANY 


woot. 156 
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OOK at Evans and you know that here 
is America’s most salable line of oil- 
fired Home Heaters. Packed with sales ap- 
peal, Evans is the Dealer’s answer to the 
tremendous home heater market. An 
Evans Franchise means quick profits, vol- 
ume sales, and customer satisfaction — and 
it’s backed by one of the world’s largest 
manufacturers of heating equipment. 


IT’S A GREAT BUSINESS 


Market-wise dealers know that home heat- 
ers fill a basic need and rank high in na- 
tional appliance sales. The replacement 
potential is enormous and there are no 
trade-in problems. Evans is the finest line 
to win this high profit business. 


YES, IT’S A GREAT BUSINESS 


— when you are the Evans Dealer selling 
the tops in quality products—the line that 
offers all these features — 
FIREPLACE WINDOW 
FLOOR LEVEL HEAT 
SMARTER STYLING 
GREATER HEAT VOLUME 
DOQWN-DRAFT FAN 
THREE-WAY HEAT 
HORIZONTAL BURNER 
SUMMER VENTILATION 


EVANS HOME HEATERS ARE SOLD EVERYWHERE 


Nationally distributed by 
Westinghouse Electric Supply Company 
and leading independent distributors 


MOOEL 1580 
ss oooeTyu 


MODEL 146 
42000 8TU 


move: 8e 
es 0 8TYU 
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’ FLUORESCENT LIGHTING WITH 
» INCANDESCENT COLOR TONE! 


Waits 


SYLVANIA’S 
WARMTONE! 





MORE LIGHT! 
MORE COLOR! 









FOR STORES! 


FOR HOMES! 


| & 


FOR OFFICES! 


x 
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Made only by Sylvania . . . one of the most 
far-reaching developments in fluorescent illu- 
mination in years! Here’s what they’ve all 
been waiting for. The one fluorescent lamp that 
gives more light and is of a color that will win 
acceptance for fluorescent in thousands of 
stores, homes, offices. Sylvania’s Warmtone 


fluorescent lamp is currently available in all 
popular sizes. 

Take advantage of this great, new develop- 
ment. Get the full story about the exclusive 
Sylvania fluorescent lamp with the incandes- 
cent color tone! Write Sylvania Electric Prod- 
ucts Inc., Lighting Division, Salem, Mass. 


SYLVANIASY ELECTRIC 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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the CHROMEDGE TRIM-ateria 


is your selling display of the 
fastest-moving metal trim shapes! 


Trim-ateria does a thorough mer- 
chandising job for you! It tells and 
sells—shows your customers how 
and where they can use Chromedge 
to repair, modernize or decorate. 
You get quick turn-over, long prof- 
its. No cutting, no stock-chasing, 
no waste. Handy envelopes contain 


screws or nails for each stick of 


"YOU GET 100 


free installation 

“idea” folders 
for your 

customers 


* 


YOU GET fF 
the “‘sellingest” 
metal trim 
display ever 
offered 


YOU GET 10 


Fastest-selling 
extruded 
aluminum-alloy 
shapes 


YOU GET FOUR 


75’ rolls of our 
two most. 
popular strip 
mouldings 














The 


Columbus 16, Ohio | 












IT'S THE 


AUTOMATIC WAY 


70 SELL METAL TRIMS 


metal. You sell the handy six-foot 
lengths right out of the display unit. 
Your customers will like the extra 
“quality feel” of these sturdy ex- 
truded aluminum mouldings. Make 
the most of this new, big, fast- 
growing profit source with genuine 


Chromedge Metal Trims. Mail the 


coupon today! 


I 
bi 








THE B & T METALS CO., Columbus 16, Ohio q 


| 

Please send full details and prices on the ! 

CHROMEDGE TRIM-ateria to: | 

ELTA 

Firm ’ 

City Zone State of | 

Please check whether: (© Distributor or ©) Dealer | 

RQ T | TYPE OF BUSINESS: © Hardware C Floor Covering : 
& M E T A L S$ C 0 M P A N Y | © Dept. Store © Building Supply © Other (fill in below) | 
i 
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you can get all “p with ata 


3 FAST- MOVING, 
PROFITABLE LINES 


of Glassware 


Simplify your stock and ordering problems with McKee Glas- 
bake ovenware, Range-tec top-of-stove ware and De Luxe 
kitchen ware. It’s a perfect combination—complete lines of 
cooking glass, including all the staple items and exclusive 
specialties like the Glasbake Fish Dish and the Range-tec 


glass skillet... plus the extremely popular, fast-selling 


kitchen utility ware. 


Leading jobbers in 
most trading areas 
are now handling 
all three lines for 
maximum profits 
and minimum han- 
dling detail. See the 
McKee jobber or 
sales representative 
for your area—or 


Waati-Micl@liliclailelitelie 


McKEE GLASS COMPANY 


JEANNETTE, PENNSYLVANIA 


THE WORLD’S MOST COMPLETE LINE OF GLASS COOKING WARE 















TOLL EN AL lll 
| 7" Whey Ag 


ESTABLISHED 1853 











OVENWARE 


Now individually packed in 
the colorful new four-in-one 
cartons—for better display, 
easier handling, self-selling 
and simplified inventory. Cas- 
seroles, Pie Plates, Loaf Dishes, 
Bakers, Utility Trays, and other 
items. All with the McKee 
exclusive heat-quick bottoms. 





“RANGETEL 


TOP-OF-STOVE WARE 








ee eS ad 


Coffee Makers, Whistling Tea 
Kettles, Sauce Pans, Double 
Boilers—beautifully styled in 
sparkling-clear glass that ap- 
peals to women every time. 
And the exclusive McKee 
glass Skillet which has been 
so popular ever since its in- 
troduction. 


UC Lite 
KITCHEN WARE 


A variety of attractive, useful 
kitchen dishes in colorful opal 
glass. Includes such items 
as Refrigerator space-saver 
Dishes, Mixing Bowls, Salt and 
Pepper Shakers, Salad Sets. 
The most popular line of its 
kind anywhere—a profit- 
boosting companion to Glas- 
bake and Range-tec. 




















brightens your tack sales picture 


with C ; Lo 


and COLORful CELLOPHANE-WRAPPED 
PACKAGES, bright and gay with all the 
buy-appeal of a candy bar wrapper to 
point-up the sales of SAF-T-HED and 
AMERICAN THUMB TACKS. Pilfer and 
dirt-proof, too, to eliminate inventory loss. 














fa LIFE ADVERTISING ... 180,000,000 : ; p 
| POWERFUL LIFE advertising impressions * é f ’ 
. in 1948 now added to the big national ad- ; ; 

vertising campaign in Saturday Evening , f . 
Post, Colliers, Good Housekeeping and > / i ; é 
; Parents’ Magazines to back the thumb tack _ gg oo Z 
« brands that are first in sales in the U.S.A. 


wy py 












ti 


Only Nationally Advertised 
\ Thumb. Tacks 









<> 


Exclusive SAF-T-HED 
Extra Metal Cap Feature 








“ * a ; f ez . 
BRIGHT DISPLAYS -for window or 
counter. Printed in 4 colors. This 


proven sales-stimulator is FREE! 








Write for catalog listing these and many other 
types and packings of tacks, furniture and uphol- 
stery nails, ornamental nails,..... - 10c sellers! 
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Masterpiece of the Painter's Craft... 






anastex Mrokes 


of UBM buashe 


Your paint is spread more economically with this UBM 
quality wall brush. “Perfection” wall brushes have been 
accepted by the boss painter for over three and a half 
decades as the epitome of brush-making skill. Your in- 
quiries are cordially invited on this and other dependable 
UBM paint and varnish brushes. 


ifr lied wtth the 


‘Use Brushes of Marit 


UNITED BRUSH MANUFACTORIES, INC. 
116 and 118 Wooster Street, New York 12, New York 


Since 1890 one of the country's 


leading manufacturers of paint brushes. 
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/ NOTHING LIKE IT 


Vlow: ON THE MARKET 








MODEL 2C48 


Exclusive with BARRIDON 


e LOW COST — HIGH QUALITY 
@ WHITE PORCELAIN TOP 
@ STAINLESS STEEL PERFORATED SHELLS 
@ STREAMLINED MODERN DESIGN 
@ BLACK PORCELAIN STAMPED METAL GRILLS 


DOMESTIC PACKED - ONE PER CARTON 


“ONE LOOK AND SHE'S SOLD" 


Once again Barridon has moved to the head STOVE SIZE | CARTON SIZE 

of the field. This time, the unusual design of HEIGHT 10" 10" 

this 1948 model cook stove makes it easy to STOVE TOP—Length 22" 29" 

clean and beautiful to look at. Also available STOVE TOP—Depth....... 1314," 18" 

with beautiful black porcelain legs and shelves. WEIGHT 12'/o Ibs.Net 15 Ibs. Gr. 
DISTRIBUTOR INQUIRIES INVITED 


1429 PARK ST. 
HARTFORD, CONN. 


BARRIDON OIL BURNER PRODUCTS, =. 
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Eagle 
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and bolt. Al 
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TO SHOW ’EM IS TO SELL ’EM 
WITH A LINE-UP LIKE THIS 


When your customers need auxiliary security, the Eagle 

line provides the answer in smart, dependable night latches and 
dead locks. Available in a variety of stydes and. finishes 

to harmonize with any setting, these modern locks give you 

the line you need to meet your customers’ requirements. 

Ask your wholesaler about Eagle's tie-in merchandising 


display featuring these and other popular Eagle sellers. 


America’s First Lockmakers « Since 1833 





EAGLE INDUSTRIES, INC. « Subsidiary of Bowser, Inc » National Sales Representative of The Eagle Lock Company 
110 North Franklin Street, Chicago 6, Illinois 


















wow to get prompt delivery 9 


LYON 


Sheet metal products: 


FURNISH THE STEEL 


If you or your custumers can supply us with 12 
to 24 gauge sheet steel, we will buy the steel 
f-om you and ship pound for pound... 
EITHER 
... LYON standard products—any selection of 
items in production (see partial list below) — 
at regular published prices... 
OR 

. . your customers’ assemblies, subassemb- 
lies, parts, etc., for their product—to their spec- 
ifications — in an even wider range of gauges 
—8to 


30. 
SOSOOKSSOSSOOSSOOOSCOCOOCOOGC TIZISASAIAAAAAAAAAYS, 


WILL MAKE 
THE PRODUCT 











A PARTIAL LIST OF LYON PRODUCTS 





© Shelving © Kitchen Cabinets © Filing Cabinets © Storage Cabinets ¢ Conveyors © Tool Stands @ Fiat Drawer Files 

© Lockers © Display Equipment ¢ Cabinet Benches ©¢ Bench Drawers © Shop Boxes ® Service Carts © Tool Trays ¢ Tool Boxes 

¢ Wood Working Benches © Hanging Cabinets © Folding Chairs © Work Benches © Bor Racks © Hopper Bins ¢ Desks ® Sorting Files 
© Economy Locker Racks © Welding Benches ¢ Drawing Tables © Drawer Units @ Bin Units © Parts Cases © Stools * Ironing Tables 
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father and baby are “doing fine’’ 


Mother, too . . . safe and smiling just down the 
hall, secure in the knowledge that modern 
aseptic practices have virtually banished the 
old causes for a father’s fear at ‘blessed event’’ 
time. And baby, in his germ-free kingdom of 
cribs, will live to learn that any boy may grow 
up to be president! 


Asepsis (freedom from harmful organisms) is 
best achieved, says a nationally known physi- 
cian, by the ‘frequent and copious application 
of hot water, soap, and elbow grease.” 


Yes, good health and good water go hand in 
hand. Every hospital, every doctor's office, every 
home can be practically infection-free when 


pure water is generously utilized to promote 
cleanliness. 


Steel pipe makes it possible! 


For steel pipe is economical, adaptable, serv- 
iceable and durable ... qualities which make 
practical its unrestricted use in the transmission 
of water, gas, oil, steam and other fluids wherever 
or whenever they contribute to the health, 
safety, comfort or convenience of mankind. 


The interesting story of ‘‘Pipe in American Life”’ 
will be sent upon request. 

COMMITTEE ON STEEL PIPE RESEARCH of American 
Iron and Steel Institute, 350 Fifth Avenue, New 
York 1, N.Y. 


IT POSSIBLE! 





STEEL PIPE MAKES 
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... better living through pipes of steel for plumbing and heating purposes. 
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OVER 739 MILLION TIMES 


N 94S EE 


———— 
The Sales Story of the ia 


MOP WRINGER PAIL 


Will Appear 
in these Great 
National 
Magazines! 


Yes, over 75 million De Luxe advertise- 
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ments will appear in 1948—to be seen 
time and again by virtually every Amer- 
ican Housewife! This powerful sales 
pressure will get attention—create de- 


sire—stimulate action! 


Be sure you are prepared to meet the 
demand. Order an adequate supply of 
De Luxe Mop Wringer Pails from your 
Jobber now — today! 
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SCHLUETER MFG. CO. - ST. LOUIS 7, MO. 


78 HARDWARE AGE 












e@ Nov 
step uy 
with SI 
easy to 
ers, anc 
hundre 
luster 

Wri 
compl 
attracti 


Der 
(cr 
Co 


Yor 


Cit 


APRII 








lie's 


tardens 


RE AGE 













e/ 


LET YOUNGSTOWN RAROTACTORING: § 
COMPLETE LINE HELP INCREAS! 
METAL TRIM PROFITS 








BATH TUB EDGE DIVISION BAR 
No. 542 for 4" Material No. 550 for 4" Material 





CAP MOULD OUTSIDE CORNER INSIDE CORNER 
No. 551 for 4%" Material No. 552 for 4" Material No. 553 for ¥" Material PRICE TAG MOULDING 


No. 218 for 1-1/4" Price Tag 


@ Now that building and remodeling are in full swing, 
step up your profits and win instant customer approval 
with SUPERIOR metal trim . . . decorative, eye-appealing, 
easy to install. Shown here are 8 outstanding sales build- 
ers, and Youngstown Manufacturing’s complete line includes 
hundreds of others, all finished by the exclusive Schuler 
luster process, and True-edged for perfect straightness. 





Write today for your catalog and latest price lists... for 


complete information on Youngstown Manufacturing’s STRAIGHT FACE NOSING COVE 


j . No. 128—Depth of Face 7/2" No. 121 Screw-on T 
attractive, free sample display unit. ‘ ee iain aa 





NTHER YOUNG MANIIFAI 
Dept. 4 Please send us literature and prices ER YOUNGSTOWN MANU 














(3) Sink Well Frames, Strip Cutters, Metal Shears, Mitre 
( Check) Boxes, Linoleum Rollers, Cove Base Corners and Stops, 
er Free ag Linoleum Paste, Insulation Tile Adhesive, Waterproof 
Ctaptay Sok Linoleum Cement, Nails and Screws, Curtain Rods, and 

Company. SHELL-PLI Sink Counter Covering. 

Your Name 

Address YOUNGSTOWN MANUFACTURING, INC. 
City Stat 66-76 S. PROSPECT ST. YOUNGSTOWN, OHIO 
MAKERS OF SUPER METAL TRIM SINCE 1930 
APRIL 22, 1948 29 
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UNUSUAL MERCHANDISING 


Joorknob Lock 


ig 











TWO-IN-ONE: Tumbler cylin- 
der lock built into doorknob 
eliminates keyholes and lock- 
plates. 


SMALL KEY: Milled type. Doorknob Lock 
can be keyed alike in groups of 25 for 
industry, schools, and home. 


QUICK ACTION: Quarter turn locks or 
unlocks LaBelle Doorknob Lock. 


NO JAMMING: Outer knob spins on ball 
bearings when locked. Can’t be sprung 
or jammed. 


SAFE: Inner knob always opens door. . . 
a safeguard against being locked in. 
When outer knob is locked, it will re- 
main locked even after the door is 
opened from the inside. 





OPPORTUNITIES 






CONSTRUCTION: Highest quality mate- 


rials, expertly fabricated. 


STYLING: Choice of statuary bronze, pol- 
ished brass, polished chrome, dull brass. 
U. S. standard finishes. 


INSTALLATION: A few minutes with a 


screwdriver. 


ADAPTABILITY: 


latches. 
Converts an old latch or lock to a high 
grade tumbler lock. 


PACKAGING: Two to box, 6 boxes to 


carton. Shipping weight, approximately 
nine pounds. 


AVAILABILITY: Now. 
PRICED LOW: Moves fast from dealer to 


consumer at approximately $3.95. 


LaBelle fits all door 


To your customers, this new Doorknob Lock means 
better-looking doors, greater security and more con- 
venience. To you it means fast turnover, big profit. 
LaBelle is your line to sell! See your jobber or 
write direct. 


LABELLE INDUSTRIES, Inc. 
OCONOMOWOC, 


WISCONSIN 
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Manufactured by Clarke . . . Pioneer Complete 
and Leader in Floor Sanding, Rental 
Polishing and Maintenance Equipment Line 
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LV-8 Sander MV-8 Sander P-12 Polisher V-5 Edger 


CLorfee SINDING MACHINE COMPANY 


SALES AND SERVICE OFFICES IN ALL PRINCIPAL CITIES 


304 CLAY AVENUE, MUSKEGON, MICHIGAN 
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BIG RANGE PERFORMANCE 
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UNIVERSAL 


BANTAM 
ELECTRIC RANGE 


Plugs Into Any Appliance Outlet... 
Meets Every Cooking Requirement! i 











Here is your first big opportunity in 
years to expand your Electric Range 
market with the sensational new Bantam 
Electric Range that plugs into any appliance 
outlet...with no costly installation charges. 


BIG RANGE CAPACITY IN SMALL RANGE SPACE! 

Its easily accessible even will roast a 20-Ib. 

turkey... bake four cakes...cook a complete : 
meal for the entire family. Here is your solu- 

tion to the problem of selling more equip- 

ment for new small homes, apartments, 

camps and auxiliary cooking. 


BIG RANGE CONTROLS IN A SMALL RANGE! Its 
heavily insulated enameled oven is thermo- 
statically controlled for perfect baking results 
—operates on standard oven heats. There is a 
simple switch control for every cooking need. 
Electric Timers are available as an extra 
feature. Order your stock of Bantam Ranges 
today for that big new market! 







1. Wrap-around Oven Element S. Reversible Twin unit for 
Rives uniform oven heat for broiling and cooking plugs in top 
baking and roasting. Oven is or bottom... provides fast broil- 
thermostatically controlled. ing and surface cooking action. 












i} 
IT COOKS! IT ROASTS! 





"Sa 


YL LEADERSHIP THAT BUILDS YOUR DEALERSHIP! 


- HARDWARE AGE 











APRI! 





E AGE 











SENSATIONAL! AMAZING! 


AT SMALL RANGE COST! 
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= BIG SPRING CAMPAIGN 
OPENS UP NEW MARKETS FOR YOU! 


In addition to the biggest regular adver- radio listeners through participation 















go. Daily cY, 





kine 






















tising program in its history, Universal shows. All these plus a full program of 
is backing its Bantam Electric Range point-of-sale material will back the 
with a special big spring campaign. Bantam this spring. Plan now to tie 
Full page four-color advertisements in in! Dealer listing key market ads will 
national magazines... 1,100-line ad- bring this campaign right to your 
vertisements in key market and small store! Advertising materials supplied 
town-rural newspapers... millions of with your Bantam order. 
* * J 
See Your Uatversal Distributor At Once! 
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WICKWIRE SPENCER 
HARDWARE PRODUCTS 





“Clinton” Brand Hex Mesh Netting 
has a strong selvage. It hangs well 
and handles easily. In standard 
gauges, 12" to 72" widths. 





“Clinton” Brand Hardware Clot! 
—firstin the field and the last word 
in quality. Galvanized after weav 
ing. In standard widths and meshes 





Wickwire Spencer Music Wire — 
Made of finest quality spring steel, 
perfectly surfaced and uniformly 
high in tensile strength. Sealed in 
moisture-proof cellophane envel- 
opes. In %, % and 1 Ib. packages. 





Coburn Sliding Door Hardware — 
Our #500 Swing-Over Hardware Set 
is adaptable to practically all types 
of garages—economical; easy to 
erect and operate; does not interfere 
with usable floor space. Send for 
catalog. 








Boston + Buffalo + Chicago 


8&4 


WICKWIRE SPENCER 
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FORETELL SALES AHEAD ON 


MERICAN 


BRAND INSECT WIRE SCREENING 


Many ot your customers are planning to make or repair their 
screens during the winter and spring months. By recommending 
“American” Brand Insect Wire Screening you can assure them 
of long dependable service. 

It’s easy—even for amateurs—to make or repair their own 
screens with American Brand Insect Screening for, being made of 
wire, it has a natural stiffness that makes it easy to handle. ire 
screening lies flat across the frame—requires no stretching or 
pulling—assures a smooth, clean-looking job with less tacking. 
And, unlike substitutes, it won’t burn, melt or sag. 

Then, too, customers can select the grade that best suits their 
purse and purpose, for American Brand is made in bright or 
antique bronze, galvanoid, aluminum and other non-ferrous metals. 

Feature American Brand Insect Wire Screening and be assured 
of fast, profitable sales and satisfied customers. 





AMERICAN WIRE FABRICS INSECT SCREENING MADE BY 





A DIVISION OF THE COLORADO FUEL AND IRON CORPORATION 
500 FIFTH AVENUE NEW YORK (18) N. Y. 


* Dallas + Denver + Philadelphia + Pacific Coast Subsidiary — The California Wire Cloth Corp., Oakland 6, Cal. 
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These Bolts are clean and smooth 





...they are CIRCLE 
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These Bolts are loaded with burrs 











Circle © Bolts and Nuts are produced by 
skilled bolt-makers with years of experience. 
Customers are attracted by the finished 
appearance as well as the overall quality 
of these famous products. 


BUFFALO BOLT COMPANY 


North Tonawanda, N.Y. 
SALES OFFICES IN PRINCIPAL CITIES 


Export Sales Office: Buffalo International Corp., 
50 Church Street, New York City 


BOLTS 





15° Double Offset Box 
@) Alloy ‘‘Superrenches” 


Heavy Duty 34°’ Drive Alloy Alloy Midget 4” Drive 
“Supersockets’’ and Parts “Supersockets”, Parts and 
“"Superrenches” 
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WITH THESE NINE NEW 


WILLIAMS 
DISPLAY BOARDS 


















People see! People buy! Sight selling is a well proven merchandising 
practice that has now been applied to this most complete line of quality 
wrenches. With these nine attractive display boards you can set up a 
complete wrench department in your store and reap plus profits from 
many customers who will buy on “impulse”. In addition, you can quite 
often double your sales to the man who comes in for one purchase and 
buys several wrenches after looking over your complete assortment. 







You may order the complete set of boards or as few as you may re- 
quire. The boards remain in your store and you can replace depleted 
stocks from your wholesaler. 


Decide now to pep up your wrench sales with this profit proven method. 
Call your local Williams’ wholesaler for prices and attractive discounts. 
Descriptive literature on request. 


_ WILLIAMS 
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Yes, it's the well-known O'Malley Faucet 
Repair Sets that's brought peace and 
quiet—not to mention the water and fuel 
saved—to thousands of homes. 

But, we've changed the name—so that 
people will know at a glance what it's for. 
Once they know this—well, do you know 
of ANY home where there's not a leaky 
faucet once in a while? 


Nothing has been changed in the de- 
sign. It's still the popular easy-to-use, 
path inexpensive, high quality tool... equipped 

Hardened Sapna with an adjusting nut on threaded shank 
which provides automatic pressure feed 

and eliminates any downward hand pres- 
sure when repairing faucet seats. Renews 
worn, scale encrusted faucet seats with 
the patented cutter head that rolls the 
brass away and polishes at the same time 
leaving no scratches and insuring a per- 
fectly smooth surface for the new washer. 











Attached to a self-selling card with easy-to-follow instructions and 
packed in a colorful space-saving sales-creating display carton. Available for 
immediate delivery. Attractive margin of profit for dealers. Sold 1 dozen to a 
display carton. As important to every home as a can opener. Order from 
your jobber today. 


WATCH this publication for the announcement of a New O'Malley 
Tool—entirely different in design and priced far less than anything of its kind 
on the market today! It's a natural for your household department. AND, 
THIS IS IMPORTANT—the new Tool works perfectly in conjunction with 
the O'Malley No. 2X and No. 3 De Luxe Faucet Drip Stopper. 








EDWARD O’MALLEY VALVE CO. 


7600 GREENWOOD AVE. CHICAGO 19, ILLINOIS 


Northwestern Rep. New York Office California Rep. Canadian Rep. 
PACKERS SALES CO. IREKS-Ic-1-1-boa-57 E. M. ROBITSCHER DORKEN BROS. & CO. 

304 Hughes Bldg. Eastern Sales Mgr. 290 7th St. 408 McGill St. 

Portland, Ore. HARRY M. PETERSON San Francisco, Cal. Montreal, Can. 
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Rustproof and stainproof gutters at 
half the former “rustproof price”! 











H*: the rustproof advantage you recommend—no paint- 
ing required. But in addition you get gutters that are never 
colored by corrosion—cannot stain a wall. In addition you get 
far lighter weight—lighter to handle, lighter on the eaves. And 
best of all you get all this at just about Aa/f the price of the only 
rustproof material used in the py Any wonder that both the 
public and the trade are united in demanding Reynolds Life- 
time Aluminum Gutters and Downspouts! 


Choice of round or Colonial box-type design. Both gutters 5” 
across top, in 10’ lengths, with slip-joint “‘S’’ connectors—no 
soldering. Weight, about 31 Ibs. per length. Round and cor- 
rugated round downspouts are 
3” diameter, and square type 234” 
x 314”. Matched fittings: inside 
and outside mitres, drop sections, 
end caps, hangers, elbows. See 
your supplier or write for litera- 
ture. Reynolds Metals Company, 
Building Products Division, 
Louisville 1, Kentucky. 
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Chock thu kei 


® McK-Alloy Chain* © Twist Link Coil Chain 

® Hi-test Chain* ® Victor Breast Chains 

® Steel Loading Chain* ® Passing Link Chain 

® Proof Coil Chain* ® Sash Chain 

® XX Dredge Chain* ® Conveyor Chain 

® Crown Dredge Chain* ® BBB Coil Chain* 

® Steam Shovel © Harness Chains 
Hoisting Chains* * Tie-Out Chains 

© Twist Link ® Machine Chain 
Machine Chain ® Halter Chains 

® Victor Pattern ® Wagon Chains 
Coil Chain ® Breast Chains 

© Ohio Pattern Cow Ties © Sling Chains* 

© Pump Chains ® Anchor Chain* 

® Log Chains* ® Trace Chains* 

© Well Chain ® Repair Links 

® Chain Hooks ® Feed Chains 

* Stage Trace Chains * Heel Chains 

© Stretcher Chains ® Tire Chains 


*These chains are always proof-tested 
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Strongly Linked Selling Points 


ie 











COMPLETE SELECTION... 


Whether your customers call for a small length of 1/32" diameter 
jack chain or many feet of 1-1/2"' dredge chain for heavy working loads 
+ +. you can accurately and profitably fill all orders when you handle 
McKay Engineered Chain. 














QUALITY CONTROLLED... 


You can be sure McKay Engineered Chain is always good, always 
dependable. From basic raw materials through every operation— 
forming, welding, twisting, testing, inspecting, polishing or any other 
required operations—each step is carried out by competent craftsmen 
using the most modern manufacturing equipment and methods. 





MORE SALES...QUICKER... 


Check the profit advantages of McKay Engineered Chain for agricul- 
tural, automotive, industrial and marine uses. It’s easy to recommend 
the right chain for every job from McKay’s complete line of iron, steel 
and alloy chains. You sell more chain and pull more repeat business 
from satisfied customers when you handle McKay Engineered Chain. 





440 McKAY BUILDING - PITTSBURGH 22, PA. 


WELDING ELECTRODES COMMERCIAL CHAINS TIRE CHAINS 
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You can meet the needs of practically all 
of your customers with this assortment 
of 37 V-Belts. 

Each belt is a carefully selected best 
seller—chosen to fill your sales needs as a 
hardware dealer. Each has the unique 
Equa-Tensil Cord Section which provides 
entirely new pulling power and endur- 
ance. This streamlined metal counter 
stand does a strong selling job...revolves 
for easy selection. Solves your storage 
problem. 

Ask your Jobber for prices, or write 
Mechanical Goods Division, United 
States Rubber Company, 1230 Avenue of 
the Americas, New York 20, N. Y. 


U. S. RAINBOW—THE V-BELT 
With the Equa-Tensil Cord Section 





SOR ge = OP OP De 6th ae 
OD OP aw ere ee Oe 


Top Rubber Cushion 
in closely-engineered 
balance with the 
lower section .. . to 
keep cool under con- 
stant stretch and turn. 


Equa-Tensil Cord Section 
—all cords scientifically 
placed, each pulling its 
share of the load. 


A sturdy level cushion 
for the Equa-Tensil Cord 
Section. Provides struc- 
tural firmness for V- 
grooves and over the flat 
pulley of V-to-flat drives. 
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RUBBER COMPANY 
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MILESCRAFT MASON’S HAND TOOLS 











#22A Cement Float 
4” thick, lightweight, hard alumi- 
num plate. 12” long X 414” wide. 
Packed 6 per box, 10 lbs. per box. 





#24A Cement Corner Tool 
Size 6” long X 114” wide on each 
face. Packed 12 per box, 12 lbs. 
per box. 





#33A Curbing Edger 
Size 6” long X 35%” wide. 
radius, 114” depth. Packed 12 per 
box, 17 lbs. per box. 


ee 


SOLD 


#25A Cement Edger 
Size 534” long X 234” wide. ¥% 
radius, 7” depth. Rounded ends. 
Packed 12 per box, i2 lbs. per box. 


a” 





#23A Cement Jointers 
Size 8” long X 134” wide. Depth 
of cut 14”, width of cut 32”. One 
end turned up. Packed 12 per box, 
14 lbs. per box. 





#28A Cement Jointers 
Size 6” long X 4” wide. Depth of 
cut 34”, width of cut 34”. One end 
turned up. Packed 12 per box, 18 
Ibs. per box. 





+26A Cement Groover 
Size 534” long X 234” wide. Depth 
of cut 42”, width of cut 3¢”. Both 
ends turned up. Packed 12 per box, 
12 Ibs. per box. 





#31A Long Narrow Edger 
Size 8” long X 134” wide, 44” 
radius, 34” depth. One end turned 
up. Packed 12 per box, 15 lbs. 
per box. 




















#37A Corrugating Tool 
Size 6” long X 434” wide. 10 cor- 
rugations. Packed 6 per box, 10 
lbs. per box. 


THROUGH JOBBERS ONLY 


All Milescraft cement tools are made of close-grained, fine, grey iron. The 
working surfaces are polished, buffed and rust protected. Handles are 


fully-seasoned hardwood, finished with glossy stain. 


MILES 


10409 MEECH AVENUE 


MANUFACTURING COMPANY 


CLEVELAND 5, OHIO U.S. A. 
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MILESCRAFT MASON’S HAND TOOLS 





#20A Special Curb Tool 
Size 6” long, 34%” curb width, 
244” curb height. Patented balance 
guide. One end turned up. Packed 
6 per box, 16 Ibs. per box. 


get 


#21A Long “V” Groover 
Size 9” long X 3” wide. Makes 
cut 34” wide and 5%” deep. One 
end turned up. Packed 12 per box, 


20 Ibs. per box. 


#30A Long Straight Edger 
Size 8” long X 214” wide, +9” 
radius, ¥” depth. Both ends 
straight. Packed 12 per box, 18 
Ibs. per box. 








#27A Cement 
Jointer 
Size 6” long X 3” wide, 
¥” radius, 34” depth. One 
end turned up. Packed 12 


per box, 14 Ibs. per box. 


#29A Cement 
Edger 
Size 6” long X 3” radius, 
44” depth. One end turned 
up. Packed 12 per box, 14 
Ibs. per box. 


#32A Outside 
Corner Tool 
Size 6” long X 1144” on 
each side. One end turned 
up. Packed 12 per box, 16 
Ibs. per box. 


+34A Square 
Edger 
Size 6” long X 234” wide, 
1/16” radius, 1” depth. 
Packed 12 per box, 14 lbs. 
per box. 








#38A Iron Handle Jointer 
Size 4144” long X 24%” wide. 
Makes cut 14” deep X 4” wide. 
Packed 12 per box, 12 Ibs. per box. 


#35A Gutter Tool 
Size 7” long X 4” wide, 314” 
gutter width, 144” gutter depth. 
Packed 6 per box, 12 Ibs. per box. 


SOLD THROUGH JOBBERS ONLY 


All Milescraft cement tools are made of close-grained, fine, grey iron. The 
working surfaces are polished, buffed and rust protected. Handles are 
fully-seasoned hardwood, finished with glossy stain. 


MILES MANUFACTURING COMPANY 


10409 MEECH AVENUE CLEVELAND 5, OHIO U.S. A. 


#36A Curb Finishing Tool 


Size 6” long with 3” sides. Packed 
6 per box, 12 Ibs. per box. 
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@ Yes, we've increased production. We've enlarged 
our plant; installed new, more efficient machinery: 
hired more men; streamlined our production; in 
fact, done everything except cheapen the quality of 
our tools... but still the orders pile up. 

Most old timers know and respect Crescent quality. 
And now, lots of ex G-I’s are using tools in their 
peace time jobs and demanding the same Crescent 
Tools they were taught to use in the army. 


And so, our jobbers are not getting all the tools they 





need to fill their orders. They are on an allocation 
basis so all can have a fair share. And they have no 
choice other than to handle their dealers’ orders in 
much the same way. 

That’s why many who need Crescent Tools must 
wait. But when they are finally delivered, you'll find 
Crescent Quality in every detail...the product of 
over forty years experience in the manufacture of 
hand tools. 


CRESCENT TOOL CO., JAMESTOWN, N. Y. 


J , 


% “CRESCENT” is our trade-mark registered in the United States and foreign countries for wrenches and other tools. “Crescent” 


tools are made only by Crescent Tool Company of Jamestown, N.Y., and are sold by leading distributors everywhere. 
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The Columbian 804 Workshop Vise 

is a rugged all-purpose vise of steel 
construction — fabricated by arc 
welding. Front and back jaws are 
welded from heavy steel. Replaceable 
steel jaws are heat-treated. Screw and 
handle are cold rolled steel. Swivel 
base is steel and standard malleable 
iron nut is replaceable. Jaw width 4 inches, 
jaw opening 5 inches, weight 20 lbs. Each 
Columbian 804 is finished in bright red 
enamel and packed in an individual carton. 


\ 





COLUMBIAN HOMESHOP VISES 


Columbian Homeshop Vises are care- 
fully designed with many outstanding 





i | 
Available now. features to provide for the required 
strength and durability. Available in 
IF I7’S A COLUMBIAN — IT’S THE BEST three sizes —- jaw widths 3”, 314" and 


4". All vises have wide openings, 
Columbian square shank steel cut-off 
tool and extra large anvil face, 


ORDER THROUGH YOUR COLUMBIAN DISTRIBUTOR 


THE COLUMBIAN VISE & MFG. CO. 


9017 BESSEMER AVENUE «+ «+ e CLEVELAND 4, OHIO 


HE WORLD’S LARGEST MAKERS 


APRIL 22, 1948 95 











Fro THE LAST MAN they voice their approval of the 


Sargent Quality House Unit Package. Less handling time, lower 
inventories, greater ease of identification — those are the ad- 
vantages. Here, right at your finger tips in one handy package, 
are all the lock and latch sets required for two average small 
homes, with front and rear doors keyed alike. Packed as com- 
plete house units, each individual lock or latch set is packed 
in a separate box, the carton being suitably labeled for the 
openings for which they are intended. If additional items are 
required they are immediately available from your jobber’s 
open stock. Is it any wonder that everybody enthuses over the 


QUALITY HOUSE UNIT PACKAGE 











“SARGENT & COMPANY 
NEW HAVEN, CONN. 
CHICAGO NEW YORK 
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DEPENNABLE 





-..and so’s your SALES VOLUME with 
EXTRA PROFIT TIP — 


BULL DOG FRICTION TAPE | ssi2sietite. 


Why is Bull Dog Friction Tape a day-in and day-out best seller? 
Because householders, mechanics and maintenance men know it's 
dependable everytime for repairing home appliances, electric wires, 


sports equipment, etc. Bull Dog Friction Tape grips tight, stays soft In big demand for electrical work. 
because it vulcanizes itself into a 
solid, watertight joint of high insu- 


ravel, does a job that lasts. Check your stock today. If you're running — — Tested to A.S.T.M. 
specications. 


and sticky in the roll, holds firm, goes on without puckers, won't 


low on Bull Dog Friction Tape, better call your distributor! 


Another Quality Product of 


Boston Woven Hose & RUBBER COMPANY 


Distributors in all principal cities 
PLANT: CAMBRIDGE, MASS., U.S.A. © P.O, BOX 1071, BOSTON 3, MASS. 
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hiny 


D: Truly a jewel in the production of quality machinery 

and equipment, Shinyheads are justifiably famous. 
Their bright, shiny heads give that final, finishing touch, 
that extra sales appeal. 





yates 


Just look at these features: 


Hexagon heads — full finished — completely machined — 
top and bottom... bearing surface washer faced. 


Top of head chamfered ... sides parallel] and smooth, 
mirror-finish. Clean-cut and precise. 


Threads uniform and accurate to close tolerance dimen- 
sions for perfect fit to standard gauges. 


Points machine turned — flat and chamfered. 


More and more buyers simply specify Shinyheads. 
Justifiably famous — Shinyheads have earned the repu- 
tation as “America’s best looking cap screw.” 


98 








heads 

















— 


NC or NF Thread 








The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD 2 ° 


CAP AND SET SCREWS + CONNECTING ROD BOLTS + MAIN BEARING BOLTS + SPRING BOLTS AND SHACKLE BOLTS » HARDENED AND GROUND BOLTS + SPECIAL 
ALLOY STEEL SCREWS + VALVE TAPPET ADJUSTING SCREWS + AIRCRAFT ENGINE STUDS + ALLOY STEEL AND COMMERCIAL STUDS + FERRY PATENTED ACORN NUTS 


CLEVELAND 13, OHIO 
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PRECISION LEVELS 
FOR EVERY USE 





A folder 
of the Hall line 
will be mailed 


on request. 






the level that tops them all! Leading the level 
field has been a Hall habit for more than 25 years 
... a habit that continues to pay dividends to the 
many dealers stocking and selling the complete 
line of Hall levels. 

Constructed of rigidly forged virgin aluminum 
frames, the Hall level easily withstands the strains 
of expansion and contraction resulting from 
extreme changes in temperature. 

The Hall Forging Process assures maximum 
strength and resistance to corrosive elements 
while furnishing a high lustre finish that is tops in 


customer eye appeal. 
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Now available for immediate delivery— 
in 144" x I” mesh, as pictured—in 18” to 72" 


widths, and in gauges 121, thru 16. 


We proudly announce to the hardware trade—our new gal- 
vanized welded steel fabric WELD-KLOTH—to replace, 
in all uses, the Wire Cloth and Hardware Cloth your cus- 
tomers have been using. WELD-KLOTH is a perfectly 
uniform-in-mesh fabric, stronger, stiffer, and fabricated 
with a much heavier protective galvanizing coating than 
is found on ordinary wire. Tests and re-tests prove it 
superior in manufacture—definitely superior in perform- 
ance. WELD-KLOTH rolls flat, produces no unravelling 
after cutting—and best news of all, weight for weight, 
it is more economical. 
Send for Descriptive Literature 
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the most profitable kind 
of shovel business 


You’re sure of satisfied customers because we guarantee 
them more service per dollar than from any other spade 
or shovel on the market .. . 


you’re sure of holding those customers because the red- 
handled RAZOR-BACK is the only shovel of its kind, 
forged 60% thicker in the center than at the sides to give 
it a full-length backbone, make it stronger, longer wear- 
ing, a regular hog for work. F 







RAZOR BACK 


17 Gauge. 
13 Gauge 


Blade and 11-inch socket are one solid forg- 
ing, heat treated and then “Surface Peened”’ 
to hammer extra toughness into the steel. Ash 
handles guaranteed XX strength. Made in only 
one type (tubular-shank), one grade (top qual- 
ity) and one price class (very moderate) — 
simple to stock, fast to turn over, easy and 
extra-profitable to sell. 


ORDER TODAY and START SELLING 


Your UNION jobber has 
all items in stock. 


THE UNION FORK & HOE CO. 


General Sales Office: Columbus 8, Ohio 
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DOBBINS 


First Choice of the 
Customer... 
The Dealer’s Best Bet 


The widespread need and the amazing demand for 
the Dobbins Knapsack Sprayer grow bigger and 
bigger every day. And no wonder! Like all Dobbins 
products, the Knapsack embodies the very best 
in downright know-how, skill and materials. It’s 
the sprayer with countless uses, and it’s especially 
fine for the wettable powders, fungicides and other 


spray solutions that are in favor today. 


Consider such sales-building features as its four- 
gallon tank, offered in a choice of heavy gal- 
vanized steel or copper; the quickly adjustable 
nozzle that permits spraying the underside and 
topside of leaves, or directs the spray at any angle 
you wish; and the absolute ease with which high 


pressure is attained and kept constant. 


Some of the outstanding features which have 


DOBBINS 
ELKHART, 


INDIANA AND 


MANUFACTURING 
NORTH ST. 








made this sprayer popular are: the Fun-L-Fill top 
for “easy filling and no spilling”’—the separate 
brass pressure chamber in the tank—the optional 
right- or left-hand operation of the powerful, 
direct-action diaphragm pump—and still more fine 
features, too numerous to list. Here is the ideal 


sprayer for farm, orchard or garden. 


A perfect sprayer for ap- 
plying DDT as a residual 
spray to dairy barns, poultry 


houses and all farm buildings. 
Patented Agitator .. « 
keeps spray solutions thor- 


oughly mixed. \ 


COMPANY 


MINNESOTA 


PAUL, 


Address all inquiries to Department 401, Elkhart, ta 





CASH IN ON THE DEMAND FOR DOBBINS DEPENDABILITY 
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Customers go for them... and come 





back for more and more of them... be- 
cause Simonds “Red End” Blades cut 







faster and smoother, yet takes less 










“elbow-grease.” 





Back of this performance are two special reasons: Simonds’ 
own electric furnace steel, poured in Simonds’ own mills, 
then “cross-rolled” for extra toughness. And specially de- 

signed teeth which roll up long, evenly curled chips like 


a cutting tool on a lathe. 


That’s why it pays off to sell “Red End”... because 
you'll find that your repeat business will never end. 


Get in touch with the nearest Simonds office. 


BRANCH OFFICES: 1350 Columbia Road, Boston 27, 
Mass.; 127 S. Green St., Chicago 7, Ill.; 416 W. Eighth 
St., Los Angeles 14, Calif.; 228 First St., San Francisco 5, 
Calif.; 311 S. W. Firse Avenue, Portland 4, Ore.; 31 ae 
W. Trent Ave., Spokane 8, Washington. Canadian ; , 

Factory: 595 St. Remi St., Montreal 30, Que. STANDARD STEEL MOLYBDENUM STEEL HIGH-SPEED STEEL 


3 TYPES. ..4 TOOTH-SIZES...FOR EVERY JOB 





SAW AND 














FITCHBURG, MASS. 


Other Divisions of SIMONDS SAW AND STEEL CO. 
making Quality Products for Industry 


IMOND 
ET re Oe 








Special Electric Wheels Simonds Products 
Furnace Steels and Grains for Canada 


CE handel de sae fa Aas beg ss oR 
pore | "Red Tang” Files ¢ “Crescent Ground” and General Purpose Crosscut Saws 
ALSO MAKES: nea Center” Circular Saws ¢ Norrow Bond Saws 
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MR. RETAILER: 


PEXTO 


KNOWN OVER 163 YEARS 
FOR 


TOOLS 


AND NOW CREDITED EVERYWHERE 


FOR 


IDEAS 


THAT HELP YOU PROFITABLY 


SELL 


ASK OUR WHOLESALE DISTRIBUTORS 


APRIL 3 





© 
HARGRAVE 


NO. 530 CARRIAGE CLAMP 


No waits! No delays! High-level production now assures fast ship- 
ment from stock of top-quality Hargrave No. 530 Carriage Clamps . 
the best buy ever offered in a Carriage Clamp. No other Carriage 
Clamp on the market offers your customers so much value. 


The frame is made of a powerful new metal far stronger than malle- 
able . . . is Individually Power Tested. Solid steel pin is same as on 
our forged steel carriage clamps the past four years. Avoid returns of 
clamps that can’t take it! Keep the confidence of your customers by 
recommending Hargrave Carriage Clamps . . . they'll increase your 
sales! Available in all popular sizes. 
WRITE FOR CATALOG OF COMPLETE LINE 
SEE YOUR HARDWARE JOBBER 


@- 
HARGRAVE | <n2meovt'*, 


The Cincinnati Tool Co. 
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Customer remembrance can make you 

or break you. 

If it’s positive, you thrive. If negative 
. you dive. 

PERFECTION is a product name with 

positive remembrance based upon proved 

satisfaction of millions of customers over 






The Mark of 


sixty years. The Perfection Research 
Center, unique in this industry, proves be- 
fore the product ever leaves Perfection’s 
factories that your customers will receive 
satisfying service. 

To be remembered by your customers 
for such quality is profit insurance for 
ALL of your future business. 


Manufacturers of 





/ 
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With Quality pre-tested, 
these Perfection 888 Ranges 
come off the assembly line 
ready to serve YOUR cus- 
tomers with satisfaction 
that will be remembered. . 
POSITIVELY. 


Pre-testing Perfection Qual- 
ity. Never-ending scientific 
tests of fuel from all parts 
of the world insure sound 
knowledge for designers of 
burners. 


Pre-testing Perfection Qual- 
ity. This micro-camera aids 
Perfection Research Tech- 
nicians in exhaustive tests 
of materials. 


Pre-testing Perfection Qual- 
ity. Delicate Magnegauge, 
used in the Research Center 
for measuring the thickness 
of finishes tested before 
their approval, 


\ 


ow Perfection Stove Company 


See the dramatized story of 
product pre-testing by the 
Perfection Research Center. 
in the sound-color motion 
picture “Search”, released 
in honor of Perfection’s 
Sixtieth Anniversary. Ask 
the Perfection salesman who 
calls on you. 








7 


7005-B Platt Avenue 
Cleveland 4, Ohio 


Ranges, Cookstoves, Home Heaters, Water Heaters and Winter Air-Conditioning Furnaces 
ATLANTA e CLEVELAND e CHICAGO e JERSEY CITY © KANSAS CITY 


OAKLAND e ST. PAUL 
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How is this label 
different trom 
any other label ? 





HE difference between this label and any other in 
its field can be told in one word — TURNOVER! 
Pyrex Ovenware and Flameware just naturally turn 
over faster than similar products because PYREX is 
the best known trade-mark in housewares. Top qual- 
ity, backed by thirty years of national advertising, 
makes Pyrex ware move right off your counters. 
But fast turnover isn’t the only thing you get with 
famous Pyrex ware: 
1. You get 40% gross margin when you buy in 10 case 








lots ( protected by Fair Trade laws in forty-six states). 
2. Fast delivery on your orders from your local Pyrex 
ware distributor prevents lost sales resulting from 
long waits for shipments from distant factories. 

3. Increased store traffic is bound to result when you 
feature nationally advertised brands like Pyrex ware. 
The familiar orange Pyrex label with the glass blower 
is your customer's assurance that you are selling 


quality merchandise. 


CONSUMER PRODUCTS DIVISION, CORNING GLASS WORKS, CORNING, N. Y. 


“PYREX” is the registered trade-mark of Corning Glass Works in the United States and in Canada of Corning C 
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tass Works of Canada, Ltd. 
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POCKET WATCHES 
retail for $2.50 pius tax 
to $4.50 plus tax 






“HALO” 
ALARM CLOCK 
retails for $7.95 plus tax 


i “ORPHAN ANNIE” 
WRIST WATCH 
retails for $6.95 plus tax 


“PORTIA” 
ALARM CLOCK 
retails for $7.50 plus tax 





NEW “IDEAL” 
ALARM CLOCK 
retoils for $7.50 plus tox 





WRIST WATCHES 
retail for $7.50 plus tox 
to $10.75 plus tax 


“DICK TRACY” } 
WRIST WATCH 
retails for $6.95 plus tax | 
| 





“PULLMAN” 
TRAVELING CLOCK 
retails for $6.95 plus tax 


NEW HAVEN: 





NEW HAVEN EXCLUSIVE! 

THE VITAL NERVE CENTER” 
Every New Haven clock and 
watch has this famous patented 
compensating hair spring to 
make it keep better time. 





THE RIGHT 
TIME 
SINCE 1817 


traditional quality... buy-on-sight-prices... 
pre-sold in nation’s mass-million magazines! 


me NEW HAVEN 
CLOCK «x WATCH 


COMPANY 
NEW HAVEN 4, CONN. i 
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©) The New Yorker Magazine, Inc. 


“...but you ought to see the Rheem 
‘Design For Better Business ’” 


Want a kick in the sales curve? will kick up your profit figures too. Better find 


Our new plan carries quite a kick—store dis- out about it today! 
plays, your own local advertising, and many 
other promotion aids to boost your sales. It 


Rheem‘ 





RHEEM MANUFACTURING COMPANY 
Dept. HA- 4 
570 LEXINGTON AVE., NEW YORK 22,N.Y. 


I’d like a kick in the sales curve. Please tell me about the 
Rheem Design For Better Business. 











Name 
(Please Print) 
HOME COMFORT APPLIANCES Water Heaters Addr. ae ee 
‘ ‘ - “ga Soft Water Appliances ‘iinet ait 
9 plants in U.S. A.—Foreign affiliated companies in : 
: . . Heating Appliances 
Brisbane, Melbourne, Sydney, Rio de Janeiro, “ “ 
Cooling Appliances City State 








Singapore, and Hamilton, Canada 
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HAMILTON'S 


advertised and well sold. 


WELL 
REPRESENTED 


There is an exclusive 
HAMILTON sales represen- 
tative in every section of the 
country. They are men 
chosen for their experience 
and integrity who have de- 
voted most of their lives to 
jobber selling. Their sugges- 
tions have formed the basis 
of our selling policy. 


Ted Ruhling Company 
9831 Winner Road 


Independence, Missouri 








WELL KNOWN 


line of low and medium 
priced BOXES and MEDICINE CABINETS is 
well known and accepted by jobbers and 
dealers throughout the United States and 
Canada. It is a full profit line, well made, well 


Mr. Jack Snyder 
401 Broadway 
New York 13, N. Y. 


WELL!! WHY DOES 
EVERYONE CARRY THE “HAMILTON CLIMAX” 


FULL PROFIT LINE 


WELL ESTABLISHED 


Founded in 1907, HAMILTON has had 41 years of 
experience in the manufacture of METAL BOXES and 
MEDICINE CABINETS. A progressive and dependable 


source. 





HAMILTON-CLIMAX EXCLUSIVE SALES AGENTS: 


A. Conway Beacham 
84 Wellington Street, West 
Toronto 2, Canada 


Louis J. Fortier 
2317 Wirth Place 


New Orleans, Louisiana 


Hughson and Merton 
509 Beason Building 
Salt Lake City, Utah 
Mr. J. L. Barlow 


The Moses Brothers 
11-112 Merchandise Mart 
Chicago, Illinois 





Cuthbert Industries 
47 Duke Street 
Montreal, P.O. Canada 


Hughson and Merton 
1270 Bush Street 

San Francisco, Calif. 
Mr. F. G. Wigmore 


Hughson and Merton 
Colman Building 
Seattle 4, Wash. 

Mr. H. G. Barklage 


Steve Palmer & Co. 
311-12 Haas-Howell Bldg. 
Atlanta 3, Ga. 


Herbert Sierk & Company 
2705 Canton Street 


Dallas 1, Texas 


Walton Export Corp. 
121-125 Broad Street 
New York 4, N. Y. 
(For South Africa Only) 


Main Sales Office: 401 Broadway, New York 13, N. Y. e e e 





A. Darusmont & Associates 
462 Wood Avenue 
Cincinati, Ohio 


Hughson and Merton 
553 South Western Ave. 
Los Angeles, California 
Mr. J. A. Wilson 


Milo Inc. 
712 N. Sixteenth Street 
Philadelphia 30, Pa. 


Louis Y. Perkins Co. 
41 Egremont Road 
Brookline, Mass. 





THE HAMILTON METAL PRODUCTS CO., HAMILTON, OHIO 
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Ientically Matched Colors” FLATLUX 


HELP YOU MAKE DOUBLE SALES 


I's the biggest news in paint. Three finishes in SAT cf © LUX 


identically matched colors—flat-wall—semi-gloss— 


full-gloss. 


Think what that means to your paint sales. You can ee 
now offer your customers perfect color matching & 
without mixing. 


For the first time, you can have a definite tie in sales 


plan. With BPS Identically Matched Colors, you have —_ 3 FINISHES IN IDENTICALLY 


the opportunity of making two sales instead of one. _~* 
You can offer Satin-lux or Glos-lux in the same color MATCHED COLOR 
as Flathux—make the second sale at the same time. sy 
The matching 3—Satin-lux, Glos-lux and Flatlux 
mean more profit for BPS dealers. Exclusive sales terri- 
tories are still available. Your neighborhood may be 
one of them. Mail the coupon today. Look at the selling 
features you have with a BPS franchise: 








sociates 


w Three different finishes in identical colors 
% No messy mixing to match colors 

¥ Nothing to add—nothing to go wrong 

& Makes modern decorating easy 

*& Wide range of colors 

r A finish for every kind of surface 


Don't sign for any line until you have complete details 
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AUTOMATIC GAS AND FUEL OIL WATER HEATERS 








y0-THERMS making 


61,000,000 


National advertising gets local results 
the way Duo-Therm does it! 


Duo-Therm’s water heater advertising will talk to 
61,000,000 prospects in 1948. 


These are the magazines it will reach them through: 
The Saturday Evening Post, American Home, Better 
Homes & Gardens, Holland’s, Pathfinder, Farm Journal, 
Country Gentleman, and Progressive Farmer. 


Where Do You Come In? 


By planning our national advertising to do a local job, 
we're reaching your best prospects as accurately as we 
could were we to buy space in your home town papers. 
Here’s just one example: 


St. Joseph County, Indiana, is typical. And Duo-Therm 
dealers in this county will get the benefit of 89,424 calls 
on a pre-selected audience of above-average families. Thus 
of all the families in St. Joseph County, this advertising 
reaches the 49% which are the best water heater pros- 
pects. Your local coverage may be even better! 


How to get Maximum Results 


Make follow-up calls on your prospects by advertising in 
your local papers. 


Duo-Therm’s ad-mat service supplies you with ready- 
made retail ads. Order them from your distributor. Use 
Duo-Therm’s display material and mailing pieces, too. 

Duo-Therm Furnaces and Space Heaters? 


We've planned our national advertising for these products 
to do an equally good local job for you. 


And—with the addition of the new Duo-Therm GAS 
Water Heaters you'll have more to offer your customers 
in ’48 than ever before. 


Duo-Therm 


Always the Leader 















before you buy 
an automatic water heater 
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Salt Spray Test! 


YET—TEGCO PRICES ARE +: LOWEST! 
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Household SIMONIZ in 
“Cglors-to- Match 


* . fun 


As Seen in LIFE 


Millions will see this full page 
Simoniz advertisement in the 
April 26 issue of LIFE maga- 
zine. It is just one example of 
what is being done to boost 
your sales of Self-Polishing 
Simoniz! 
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LONGER WEARING BEAUTY 


self-polishing 
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Setting New Records for 
¢ FASTER TURNOVER 
¢ HIGHER PROFITS 


Backed by an expanded national advertising cam- 
paign, Self-Polishing Simoniz is moving off dealer's 
shelves faster than ever! Right now is the time for you 
to cash in on this growing popularity . . . during the 
peak volume months of early spring and summer. 
Everyday more of your customers are discovering that 
only Self-Polishing Simoniz gives floors the same last- 
ing beauty that makes Simoniz so famous for cars. 


Order today! THe simoniz COMPANY, CHICAGO 16, ILLINOIS 


GIVES FLOORS LONGER LASTING BEAUTY 
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EVEN TEMP 
SPACE HEATER 


VETTE 


A Companion Product to the 
Famous EVEN-TEMP Floor Furnace 


Whether the name Even-Temp 
appears on our nationally accepted 
oil floor furnaces or on this, the first 
of a complete line of space heaters, 
you can be sure it is a top quality 
product. For back of this trademark 
is a long established, responsible 
firm, with a reputation for good 
workmanship and engineering "know- 
how," 

The new Even-Temp oil-fired Space 
Heater is easy on the eyes—conven- 
tional, well proportioned styling; rich, 
permanent baked on finish. Here is a 
substantial, well-built, efficient heater 
—and it looks it! 


west 70/; WU PRODUCTSine, 55 SPOKANE ST., SEATTLE 4, WASH., U.S.A. 


Louvre arrangement and dimensional 
design permits ample intake of cold 
air and maximum output and circula- 
tion of heat. Warm floors are assured 
with an Even-Temp. 


Operation is quiet on all five heat 
stages. Adult height finger tip dial 
control produces desired flow of oil 
instantly. Combustion chamber and 
fire pot are easily accessible for 
cleaning through large doors. 


The many extra conveniences make 
this console oil heater most desirable 
to your consumer traffic. Write today 
and investigate this fine product. 


MANUFACTURERS AND DISTRIBUTORS + 55 SPOKANE ST.*SEATTLE 4, WASHINGTON, USA, 
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NATIONALLY ACCEPTED 
AS THE SUPERIOR 
OIL FLOOR FURNACE 


A compact single-unit floor fur- 
nace. lhormostatically controlled 
and completely wired and assem- 
bled at the factory. No basement 
required for installation. 


MODEL No. 
FL-46 
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are soaring 


More and more people are learning 
the Ray-O-Vac story— from con- 
stantly seeing these ads*, by word- 
of-mouth and by actual experience 
with these unusual batteries. 


Cash in Now! 


A little push is all it takes. Get 


Ray-O-Vacs on display and they sell 
on sight. 


Lots of replacements are still needed 
for batteries used up during the dark- 
est months... and the big demand for 
the outdoor season is just now getting 
under way. Be sure you order plenty 

. and be sure to specify Ray-O-Vac 
Leak Proofs! Ray-O-Vac Company, 
Madison, Wisconsin. 


*K Half page ads—full color—in Saturday 
Evening Post, Collier’s, Popular Science, 
Country Gentleman, Farm Journal, Progres- 
sive Farmer and Southern Agriculturist. Half 
page ads—2-color—in Life, Pathfinder and 
Sports Afield. Also full-color pages in 18 Na- 
tional Comics Publications, with over 8 mil- 
lion circulation. 






NOW. .. LIGHT 
WHEN YOU NEED IT! 


Ray:0-Vac LEAK PROOF batteries 
stay fresh for years ! 


( because theyre sealed in steel !) 
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~~, Foiled—these tricky power 


thieves, 
Causing all your flashlight 
peeves. 


Modern, steel-sealed 
Ray-O-Vacs 

Stop these gremlins in 
their tracks. 


Ow 


"ace 


py Power’s locked in, and 
that is why 

Spares stay fresh. 
your supply? 


How’s 


Guarantee: If your flashlight is dam 
aged by corrosion, leakage, or swell- 
ing of this battery, send it to us with 
the batteries and we will give you 
FREE a new comparable flashlight 
with batteries. 


Buy Spates ... they stay tesh 


HARDWARE 





Ask for Ray-O-Vac Leak Proofs 
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LASTING CUSTOMER SATISFACTION 
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and PlastiScreen 
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NEW YORK WIRE CLOT 
500 Fifth Avenue 
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Everything considered —sales 
appeal, turnover, greater prof- 
it margin — H & R is far out 
front. 


SALES APPEAL 


Experts and novices are quickly 
won by H & R craftsmanship, 
precision, and performance. 
H & R offers all of the finest 
features. Customers show their 
preferences by buying H & R. 


TURNOVER 


The built-in craftsmanship of 
H & R arms makes for frequent 
sales. To add impetus to the 
demand, H & R equipment is 
extensively advertised in lead- 
ing magazines. Your customers 
are told frequently about H & R 
products. 


GREATER PROFIT 
MARGIN 
New H & R Direct-to-Dealer 


plan eliminates middleman 
profits. You get 10% to 25% 
higher mark-up on cost and put 
the extra profits in your pocket. 
Look over the quality H & R 
line. Every item is a proved 
seller and means volume and 
profit for you! Wire or write 
for Cost Prices today. 





H&R "922" 
Solid Frame 


H &R “SPORTSMAN” 
Model 999 


Double Action. Also Single 
Action in Model 199 
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DIRECT-TO-RETAILER SALES PLAN 
Veationally Uddvertised in 
e FIELD & STREAM ¢ OUTDOOR LIFE ¢ SPORTS AFIELD 


¢ COUNTRY GENTLEMAN ¢ AMERICAN RIFLEMAN ¢ POPULAR SCIENCE | 
e OPEN ROAD ¢ POPULAR MECHANICS ¢ BOY’S LIFE ¢ FARM JOURNAL 
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See How H & R Gives You 

TOPS IN MARK-UPS ON YOUR COST! 
TYPE OF ARMS ao be a hey “ee Mfg. 1 Mfg. 2 Mfg. 3 Mfg. 4 
Single Bbl. Shotguns 50% 35% 25% 25% 25% 
Single Shot Rifle 50% 35% 25% 25% 25% 28% 
B.A. Repeater Rifle 50% 35% 25% 25% 28% 
Auto. Rifle 50% 35% 32% 32% 25% 

*Class B discounts approximate for- ** Class A extended to any recognized 
mer jobbers’ prices, tax included, and con- dealer in sporting goods —no quantity 
ditions of obtaining these discounts ap- requirements. 






proximate former jobber buying habits. 











. Se f v4 
a,  hatet Lr (Ay Elimination of “go-between” mark-ups is the secret 
WAGGA | eseth2 of H & R’s greater profits to you. Mark-ups between 
oe your selling price and your direct-from-factory cost 
————«, are all yours. No one else gets a “cut”. ‘ 


#960 DOUBLE ACTION 
5 shot .32 caliber 
also 


#970 DOUBLE ACTION 
9 shot .22 caliber 


There’s a tremendous profit advantage 
in the complete H & R line. Write or 
wire for cost prices TODAY. 


$22.67 


HARRINGTON & RICHARDSON ARMS CO. 


Quality Arms Since 1871 
335 PARK AVENUE, WORCESTER 2, MASSACHUSETTS 


Prices subject to change without notice. 
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Just as Globe meets the official demand for 
college football equipment that meets all the 
specifications of weight, shape, ruggedness 
and quality leather, Globe has also a low- 
priced line for youngsters. Your window 
display of Globe 1947 Juvenile Football 
Equipment will stop many a dreamy-eyed kid. 


Here are but a few representative samples of 
Globe juvenile helmets, shoulder pads and 
official size Varsity footballs. Write for cata- 
log on complete juvenile line. Stock now for 
Fall profits. Ask your jobber for quotations on 
both college and juvenile complete line of 
football equipment by Globe. Your customers 
will ask for it by name. 
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Public Ledger Building 
Independence Square 


Philadelphia 6, Pa. 


Empire State Building 


3 if ve. 
ioe Vouk 1, NY. 251 Causeway St., Boston 14, Mass. 
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Model E 451 


Presenting a New Velecitede 


by MURRAY OHIO 


This smartly styled model is a worthy 
addition to our Steelcraft line of juvenile 
wheel goods. It reflects the superior 
design and quality construction that have 
distinguished Murray Ohio products 

for over a quarter of a century. 
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THE MURRAY OHIO MANUFACTURING CO., CLEVELAND 10, O. 
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eee Super-powered for longer life 


super-powered radio batteries that gives service life of average cells . . . 50 per 
them longer service life at less cost per cent more life than standard “long life’ 
hour! types in heavy drain portable radio re- 


RCA VS-099 Farm Pack will power ceiver service. 

the average 4-tube, battery-operated What’s more, the RCA VS-099 and 
receiver 35 per cent longer than the VS-036 are leak-resistant, swell-proof, 
ordinary type of farm pack—at least and climate-proof—because they're sealed 
a full season’s service! in steel, They stay powerful and fresh! 


SELL RCA BATTERIES—THE COMPLETE LINE FOR THE RADIO AND ELECTRONIC TRADE — 


3 


Flashlight = Portable A's Portable B's Portable AB's Farm A's Farm B's Farm AB's Industrial 
TUBE DEPARTMENT 


RADIO CORPORATION of AMERICA 


HARRISON, MH. J., 


It’s RCA’s special “Radio Mix” in these 7 RCA VS-036 “A” Battery has twice the 
¥ 
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Lowe Brothers Style-Tested* Paints Mean 
Easier Sales, More Satisfied Customers 


Today’s all-time high consumer preference for Lowe 
Brothers Style-Tested Paints means faster, easier sales 
for you. What’s more, you can count on these quality 
made products for the kind of customer-satisfying re- 
sults that mean repeat sales and profits! 


HIGH STANDARD HOUSE PAINT AND HIGH STANDARD PRIMER... 
Their Extra Margin of Quality is YOUR Extra Margin of Profit! 
These famous companion products are hitting new sales 
peaks because of their extra margin of quality! Out- 
standing advancements in formulation give High Stand- 
ard House Paint exceptional covering capacity and dura- 
bility. Fewer gallons cover solidly and protect longer 
more square feet of surface—and tough, durable High 
Standard White has amazing self-cleaning features. 

Lowe Brothers High Standard Primer stands high in 
consumer preference, too. It forms a perfect foundation 
for High Standard House Paint —so it’s the perfect prof- 
it-boosting companion product. 

Throughout the Lowe Brothers line, advanced formu- 
lations are building new consumer demand. Rely on Lowe 
Brothers for faster sales and extra profits. Write, phone, 
or wire today for complete agency details. 


THE LOWE BROTHERS COMPANY + DAYTON 2, OHIO 
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Lows Broth wv 
PAINTS 


Aggressive Advertising 
Backs Lowe Brothers Products 


Millions of home-makers are learning 
through consistent advertising, that Lowe 
Brothers products are their assurance of the 
highest standard of home beauty and protec- 
tion. This aggressive promotion means greater 
paint sales and profits, 
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When this 
Shovel 
Goes to Work . 


Y you see the 


4 J 


ENGINEERING 


Blade finishes are black 
except moiders’ Shovels, 
which may be had with 
either face or back 
polished. 





PRODUCTION 


keno you order hack saw blades from your regular 
hack saw blade maker, be sure to get blades with tough teeth 
and strong backs. Whichever type you prefer, you'll find x 
that INGERSOLL “18-4-1” and INGERSOLL D-B-L Steels B pwc 

give you blades with tougher cutting edges, higher impact 
resistance and relative freedom from decarburization. 

So for tough blades that give a smooth, easy cut, take 
advantage of Ingersoll’s lifelong research in special steels! 
Specify hack saw blades made of INGERSOLL “18-4-1” 
or INGERSOLL D-B-L Hack Saw Steel. 


INGERSOLL Steel Division i 
BORG-WARNER CORPORATION @ NEW CASTLE, INDIANA An Ingersoll Shovel looks like any other good shovel in your 
Plants: New Castle, Indiane 8 stock. But when your customer puts that ““Guaranteed-Not-To-Split 
ee = any blade to work he finds the big extra value. 
aw _ Shovels, like plows, are tillage tools. They have to be able to 
“take it.” That’s why Ingersoll Shovels are made of special 
R Tem-Cross Tillage Steel. Tem-Cross Steel is cross-rolled to 
| N 8 produce an interlocking mesh-grain structure and then heat-treated 
B under precise control. That guarantees split-proof and curl-proof 


44 ys | as blade edges! That makes Ingersoll Shovels, Spades, and Scoops 
easier to sell and more satisfactory in use. Specify “Ingersoll” 
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on all your shovel orders. 


INGERSOLL ee — 
Oe Peta «INGERSOLL 


SOLL D-B-L 2, "6-5". 
Steels SHOVELS - SPADES - SCOOPS 





INGERSOLL SPECIAL STEELS FOR SPECIAL USES | 


Alloy Steels Soft Center Steels IngAclad (Stainless-Clad Steel 
Armor Plate Shovel Steels Stainless Steels and Sow Steels, 
Clutch Plate Steels Knife Steels including ‘’18-4-1’' and Molyb- | 


lillage Steels TEM-CROSS Steel denum and D-B-L Hock Sow Steels 





For sales... service... Satisfaction 


Ger BEMIND TORO 


STEP UP to the new Toro ‘“‘Sportsman” and you’ll learn 
fast why equipment that’s precision built by mowing 
machinery specialists is a better buy for your customers. 

This light, clean, free-running beauty is designed and 
engineered with the same care and excellence that have 
made Toro machines for 26 years the choice of professional 
lawn maintenance men. From the largest and finest 
championship golf courses in the country to modest suburban 
home lawns Toro mowers deliver top performance and 
lasting dependability. 

There’s a Toro engineered for every grass cutting job... 
for every need of every one of your customers. And 
every Toro is the best mower for the job! 


Pa 
Rises 


The SPORTSMAN 
17 inch cutting swath 
Wide rubber tires 
Ball-bearing mounted reel 
Weight: only 35 pounds 
Strong tubular construction 
Pressed steel side plates 
Free-spinning 5-blade reel 
Adjustable cutting height 


TORO "STARLAWN.” Heavy, professional- TORO “ZIPPER.” Ideal for cutting scattered TORO "“HOMELAWN.” The ideal power 
type mower with chain drive and floating patches of weeds, tall grass and rank mower for home lawns up to 1% acres. 
axle. Independent controls for reel and growths. Big, keen 36-inch sickle bar with Simple, economical, sturdy. Husky Briggs & 
traction. Adjustable from 1% to 2!4 inch cut, plenty of power for tough jobs. Stratton engine. 18" and 21” sizes, 


TORO MANUFACTURING CORPORATION 


MINNEAPOLIS 6, MINNESOTA 


MOWING MACHINERY SPECIALISTS FOR OVER TWENTY-FIVE YEARS 
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A COMPLETE LINE OF TIRES FOR PASSENGER © 
puSES - FARM TRACTORS AND MINING AND LO 


qu 


Wherever you see one of these iden- 
tifying signs... there is a truly inde- 
pendent tire dealer... He can carry on 
his business with complete assurance 
that his sources of supply will never 
compete with him...He can obtain tires 
quickly, from a convenient nearby 
wholesale warehouse. ..He knows that 
his wholesaler and manufacturer are 
both pulling for the success of his busi- 
ness, for they prosper only as he 
prospers...He can recommend and sell 


Ye 


these tires with complete confidence in 
the quality and reliability of the pro- 
duct . .. and he is aware of the fact 
that this manufacturer has not deviated 
from these fair and co-operative 
policies for over 35 years. 


If you are an independent dealer 
or wholesaler—if you want to main- 
tain your own independence—why 
not learn more? Get the facts. Mail 
the coupon NOW! 


THE MANSFIELD TIRE AND RUBBER COMPANY, MANSFIELD, OHIO 


Mansfield Tire and Rubber Company 
Mansfield, Ohio 


Gentlemen: 
Please send me a copy of the "7 POINT PROFIT PLAN” booklet. 


NAME ADDRESS 
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bottom ends of all pickets 
Where there's @ use for wood there's 
a need for Cuprinol to protect it 
from rot and termites. It is a practical 
home product distributed through 
hardware stores, lumber yards and 
dipping thoroughly ins marine supply houses. If you cannot 
ix inches above the find it locally, order direct — quart 
(see arrow 1). Then, $1.25: gallon $3.45—or use the coupon 


oins wood on posts, for full information as to various 
uckets (arrow 2) brush types of Cuprinol and their uses for 
ct with Cuprinol the home, garden, farm and boat. 


Dorworth, Inc. 1 Maple St., Simsbury, Conn. 





Constantly 
Creating New Customers 


Better Homes & Gardens, % page March, Ye 
pages April, May and June; American Home, 
Ye pages April and May. The advertisements 
from these papers reproduced above are 
making home owners conscious of rot—and 
Cuprinol Stops Rot. 

Architectural Record and Sweets Catalog— 
Cuprinol is being featured for practical use 
in protecting wood construction against rot 
and insect borers. 

Boat owners, Greenhousemen— past and con- 
tinuing advertising has strongly established 
Cuprinol in the Marine and Florist fields. 
Moreover, every good farmer is a profitable 
customer. 


Introductory Assortment 


Cuprinol preservatives are made in types for 
wood, for fabric, for rope. We have worked 
out an introductory stock of 12 1-quart and 6 
1-gallon cans assorted for wood and fabrics, 
with folders and display cards, to a total list 
price of $35.90—dealer price $23.93. (Freight 
prepaid on this introductory order.) 


CUPRINOL Division, Darworth, Inc. 
52 Maple Street Simsbury, Conn. 


CUPRINOL Division, Darworth, Inc., 52 Maple St., Simsbury, Conn. 
Kindly send me full information about Cuprinol and your intro- 
ductory assortment. 


NAME 
ADDRESS 
JOBBER 
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For More Summer Profits... 
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ALLEN “Parkside” 
Nozzle-Type Sprinkler 


Again Available 
PARKSIDE 


° NOZZL 
As an all-purpose sprinkler, STYPE SPRINKLER 


the “Parkside” can be used 
REVOLVING or STATIONARY. | 
Using a spray, it waters a cir- 
cle 20 to 24 feet in diameter 
..-with streams, a radius of 42 
to 48 feet. Unique locking 
device holds arms motionless 
for half circle sprinkling. The 
“Parkside” operates on low to 
high pressure. Glossy-red 
enamel arm and base. Stream- 







$00 









ANOTHER 


* D. Allen Product 


Perlorms superb 


yin w. 
small areas atering 


May be us 


(Otacens ares 







Miniature reproduction of news- 
paper mat available to help you 
sell *‘Parkside’’ Sprinklers. Free 
mats of this and other Allen Sprin- 
klers and Garden Hose Accessories 

are yours for the asking. 


tduertised NHationally 
TO CREATE SALES FOR YOU 
Allen Sprinklers and other garden 
hose accessories are advertised 
during 1948 in the leading maga- 
zines of nation-wide readership: 
Better Homes &Gardens 3,142,915 Readers 
American Home 2,457,628 Readers 
Flower Grower 178,035 Readers 


Ach Your Yobber 


About Allen's Garden Hose Accessories and Lawn Sprinklers 


W. D. ALLEN 


MANUFACTURING CO. 


Established 1887 
66 Reade Street 
New York City 7. New York 


lined iron base. 





566 West Lake Street 
Chicago 6, Illinois 
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tilable 


SIDE 


PRINKLER 


‘Just look at that compact modern design. Clean isn’t it? And catch 

vertised that eye appeal that attracts more customers. Looks like it’s ready 
for business doesn’t it? Yes, and it is ready for business. It’s a rug- 

ged, dependable water system for shallow wells, with only one 

+ sae moving part in the whole pumping mechanism. That makes it a F&W piscon type 
_— standout to your customers for its years of trouble-free service. It's a pumps for shallow 

2 and deep wells. 

standout in your eyes, too, because the FxW Bullet-Jet avoids the 


“fix-it” calls that can steal the profits right out of your pockets. 


Like the complete line of FxW Water Systems, the Bullet-Jet 
se f, d d d d k ‘ We. Fa&W centrifugal type 
is farm-proved and extra-depen able. FxW makes reciprocating or pampe slso available 
centrifugal pumps for shallow or deep wells. And there's a capacity : for deep wells 
for every demand. Write for complete information. 


FLINT & WALLING MFG. CO., INC., 488 Oak Street, Kendallville, Indiana 
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> 
WINDOW DISPLAY CONTEST 


April [st 1% Prize $500.00—2nd Prize $300.00 
—3rd Prize $200.00 


May 31st 10 Prizes of $50.00 each 


NOTHING COMPLICATED — NO ENTRY 
BLANKS TO FILL OUT— NOTHING TO WRITE 


HERE'S ALL YOU DO 


Trim your window around these atten- 
tion-getting, sales-producing H-I_ Dis- 
play Cards, between April 1st and May 
31st. 
THEN 

Have your window photographed (or 
do it yourself) and mail to H-I, Utica, 
N. Y., with your name and address. Get 
your Display Cards from your H-I sales- 
man, distributor or write Dept. 3. 


— CONTEST RULES — 


Mail one photograph of your show window, designed around 
the H-I Display Cards, to Dept. 3, Horrocks Ibbotson Co., 
Utica, N. Y. Entries must be postmarked not later than 
May 31st, 1948. Displays will be judged for their originality, 
attractiveness and attention-getting value, rather than photo- 
graph excellence. The decisions of the judges will be final 

. . In case of ties, duplicate awards will be made. All 
photographs become the property of Horrocks Ibbotson Co., 
Utica, N. Y., and will not be returned. 


HORROCKS IBBOTSON CO. 


UsstaA, mM. F. 


Manufacturers of the Largest Line of Fishing Tackle 
in the World 
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FARM TARP 


Man, oh man, dealers everywhere are saying that it 
pays to feature EAGLE FARM TARPS. Plenty to talk 
and show. Individually packaged for modern merchan- 
dising, the colorful Eagle Tarp is designed for front 
counter display and selling. No more “under the bench 
down in the cellar”, slow moving stock as with ordinary 
tarps, Eagle has made Tarpaulins a fast moving hard- 
ware item backed by plenty of consumer advertising 


in the leading farm magazines everywhere. 


A Work of Cnt on Canvao! 


When it comes to farm tarpaulins, 

Eagle’s a sure enough work of art. 

Made by Wenzel, the old master of 

canvas manufacturers since 1887, 

Eagle gives you 3 point superiority. 

1. Double sewed seams, hems and 
corners. 


2. Genuine Para waterproofing. 





3. Rope bound edges take the strain— 
prevent grommets from pulling ovt. 


Ask Your Wholesaler for a Dealership 


nu. WENZEL tent & puck co., st. Louis 4, mo. 


The makers of EAGLE DRINKING WATER BAGS and IRRIGATION DAMS 
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Our Advertisements 
Go to Your Hand-Picked 


Prospects 





You Complete the Sale... Because 


Shooters are alike whether they live in 
Maine or Michigan . . . in California or 
Connecticut. They think alike. They read 
their own “‘special” magazines. They buy 
alike—THEY BUY WINCHESTER! 

That’s why the more than 8 million 
Winchester messages which consistently 


WINCHESTER Pa 


ARMS & AMMUNITION ad 
MADE FOR £ACH OTHER 


reach shooters in every state in the Union, 
reach your prospects! They’re actually 
local advertisements for you. They make it 
easy for you to complete Winchester sales. 
Winchester Repeating Arms Company, 
New Haven, Connecticut, Division of 
Olin Industries, Inc. 


Wherever Your Prospects Live... | 


WINCHESTER 


Advertising Reaches Them 
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| | NATIONAL’ 
: Screen Products 




















CHICAGO Padlocks are 











engineered for the peak 


protection your custom- 






ers want. The sale is 
made when they see how CHICAGO 
Locks lock both sides of the shackle— 





double locking for double security. And 
that creates customer good will. . . builds 
steady profitable sales for you. 


Whatever your customers’ needs may 





REG. U.S. PATENT OFFICE 


SCREEN DOORS 
WINDOW SCREENS, FRAMES 
and VENTILATORS 


be—small locks or large, standard or long | 
shackles—there’s a CHICAGO Padlock to 

fit, priced for quick turnover. So the next | 
time you order, ask your jobber for 


CHICAGO Padlocks. 
SUFFOLK, VA. 


NEW YORK OFFICE, 200 FIFTH AVE. 


Gs mm CHICAGO LOCK Company Sees Sie Seaite 


2024 N. Racine Ave., Chicago 14, Ill, | 22 Light St., Baltimore, Md. 
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This Summer offers a vast market for National 
Screen Company’s quality screens. Their sturdy 
construction and smart appearance at no extra 


Cc H } Cc A G ©) PA D L @) C K S cost consistently win consumer approval. So 


swing into line for major profits—with National! 


ASK YOUR JOBBER ABOUT OUR 
COMPLETE LINE OF PRODUCTS 


_ NATIONAL SCREEN COMPANY, INC. 
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Selling YOUR share 


of paint removers? 


Homeowners are still trying to catch up on refinish- 
ing jobs long neglected because of wartime and post- 
war shortages. And on many of these jobs a paint 
remover is needed. 


You can get your share of this profitable market 
by featuring America’s largest-selling removers, 
Lingerwett and Wonder-Paste — the removers pre- 
ferred by professional painters because they do a 
professional job. 


LINGERWETT 


A liquid remover that is ideal for gen- 
eral indoor removing on horizontal sur- 
faces. Reduces paint, varnish, enamel, 
lacquer or shellac to a soft, unresisting 
sludge that yields readily to a putty knife. 


WONDER-PASTE 


A heavy, paste-like solvent compounded 
especially for use on upright surfaces and 
exteriors. Will not run! Equally effective 
on any type of surface. Leaves no scorched 
spots to be sanded as is the case when a 
torch is used. 


Order from your jobber. 
WILSON-IMPERIAL CO., Dept. H-48, 115 Chestnut St., Newark 5, N. J. 
MAIL COUPON FOR INFORMATION 


WILSON-IMPERIAL CO., Dept. H-48, 115 Chestnut St., Newark 5, N. J. 
I am not at present handling the products checked below. Please 
send me information concerning them, 


(_] LINGERWETT [] WONDER-PASTE 
Name 
Street... 
: City... s State 
134 

























FOR 
ALL-PURPOSE 
SPRAYING 


SPRAYS 
ANYTHING 


YOU can recommend and sell the portable 
CHAMPION for a dozen uses. It sprays 


DDT + OILS + WEED KILLER 
WATER PAINTS « CHEMICALS 


and all kinds of insecticides . . . easily 
and efficiently. Such versatility makes 
the CHAMPION ideal equipment for 
“emg sn orchards, truck farms, dairy 
arns, vineyards, farm yards, large es- 
tates, and factories. 








BUILT TO LAST -_ SAFE el 

o dangerous compressed air tank. Uni- 
ALL-BRASS TANK and WORK- form = canal pumped as needed only 
ING PARTS give CHAMPION — in pressure cylinder. 414 gals. of any 
long life; synthetic rubber pis- —_jiquid kept well mixed by agitator. Com- 
ton withstands any liquid. No plete equipment weighs only 12 Ibs. 
clogging of nozzle because fluid = empty. Two straps hold form-fitting tank, 
is filtered twice; no trouble be- —_jeaying operator's hands and arms free. 
cause mechanism is simple. Nozzle quickly adjusted to spray mist or 


Spray instantly shut off with- —35.ft. stream, up, down, or sidewise. 
out dripping. Guaranteed one 


year against defective materials. 


With this CHAMPION you can sell effi- 
cient, trouble-free dusting for ground 
crops, vines, fruit trees, berries, etc. It 
throws powder where it’s wanted with- 
out waste, up, down, sideways, and under 
leaves. Carried like a knapsack; operat- 
ing lever produces uniform flow, grinds 
and mixes powder. Weighs 15 Ibs. empty. 
Holds 25 Ibs. powder, but any smaller 
amount may be used. Amount of dust 
flow or density of cloud easily adjusted. 



















IMMEDIATE DELIVERY ON THESE 


TIME-TESTED PRODUCTS 


CHAMPION Sprayers and Dusters are used and endorsed by leading 
colleges and state farm bureaus. Many thousands used satisfactorily in 
U.S. and foreign countries since 1915. New advertising campaign now 
arousing amazing interest. Write today for prices, terms, complete details. 


CHAMPION SPRAYER CO. 


Mfrs. of Portable Sprayers and Dusters 
6533 HEINTZ AVENUE . DETROIT 11, MICH. 
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Expand Your Sales 
and Profits... 
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SANDING K: t 
POLISHING p | 


LIST PRICE 


> 4" 


AS ILLUSTRATED 


Here is the Quick-Profit Package that is clicking everywhere with 
Home Owners, Home Craftsmen, Farmers, Institutions, Factories, 
Carpenters, Builders, Handymen and other mechanics. 


This Kit Eneludes: All ready to carry out of your store, this sturdy, heavy hinged, all-metal carrying 
@ Model 381 MallDril mo PP ey oa tg eet 
e 7" Sanding Pad Roger pln polenta oh og te aly ye Doon ye 
© Polishing Bonnet mi Pinky Vy gfe gee ee 
othe to Ech | TT algae 


@ %" to %e" Drill 
Adapter 


MALL TOOL COMPANY 


7702 South Chicago Ave., Chicago 19, Ill. 
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WHEN PAINTING 


Turpent 


WE REST Pasar CHsnmey 


- ITS THe REAL THING 


LIFE...POST...BETTER HOMES 


CARRY MILLIONS OF THESE MESSAGES TO YOUR CUSTOMERS ies . 


ONLY GUM TURPENTINE IS NATIONALLY ADVERTISED IN LEADING CONSUMER MAGAZINES 
ONLY GUM TURPENTINE COMES FROM THE LIVING PINE TREE 


ONLY GUM TURPENTINE CARRIES THE AT-FA SEAL OF APPROVAL—YOUR ASSURANCE OF 
GENUINE, UNADULTERATED GUM SPIRITS OF TURPENTINE 


9 OUT OF IO Painting Contractors prefer Gum Turpentine. 


Don’t confuse Gum Turpentine with other types of turpentine (wood or sulphate), or 
with disguised substitutes. 


Gum Turpentine is recognized as the finest paint thinner in the world. Costs a few 
cents more—worth it! 


Give your customers the best. Sell Gum Turpentine. 


AMERICAN TURPENTINE FARMERS ASSOCIATION 
GENERAL OFFICES: VALDOSTA, GEORGIA 


CORLL 
SURFACE 


LOOK FOR THE 
AT-FA SEAL 


This seal appears 
only on containers 
ot pure, genuine, 
unadulterated Gum 
Turpentine. Be sure 
theGum Turpentine 
you sell carries 
this seal. 
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May vary from 3 
on conden} ay 
Users from coast to coast 
claim Devoe 87 Spar as the 
post-war varnish miracle! 
Devran‘ the amazing new resin 
created in the Devoe Li a 
tories makes it the most 








st dam- 
h in gen. 





4ge-resistant’ varnis 
erations! 







» Saturday Evening Post » Better Homes & Gardens 
» Successful Farming » Time 
» Good Housekeeping » Popular Mechanics 


how SEE other dealers clinching profitable 87 Spar sales with 
the complete program of window displays, newspaper 
advertising and other selling aids developed by the 
Devoe Merchandising Division. 







USE TEST 
COUPON TODAY 


This offer gives 
you enough to 
finish a piece of furniture or 20 
sq. ft. of woodwork, floor or 
linoleum! Mail coupon today 
to Devoe with 25¢ for full © 
pint of Devoe 87 Spar! : 












*Patent applied for 












y 
OU LL SEE Devoe 87 Spar sales top the astounding records set Peeponee...ctpenemneg 
in 1947. 
| , 87 SPAR TEST COUPON 
ou LL SEE the Point of ordering Devoe 87 Spar and ordering Dept, 00, 707 Bae company, Ine. 
plenty! Order from Dept. Cc today. ae York 17, N. Y. rue 
~nclosed is 25¢ for a t t test «: . 
Devoe 87 Spar Versa tron vais eae 






Nation-Wide Sensation! 


No wonder Devoe 87 Spar won nation-wide ac- 
claim! Made from Devran—the exclusive resin = == Ji A909 O 85+ - eee ee ee eee eee eeccceeececeese 
created by Devoe scientists—a miracle of tough- 
ness, hardness, unharmed even by alcohol! Pale— 
clear as glass! Dries in 4 hours! 








Another Devoe Product ANOTHER DEVOE PRODUCT 
tr a DEVOE & RAYNOLDS COMPANY. INC 


787 First Avenue 


Peaslee-Gaulbert Paint & Varnish Company - 3 
ew York 17, N. Y. 


Truscon Laboratories 
Wadsworth, Howland & Company 


DEVOE & RAYNOLDS COMPANY, INC. 
787 First Avenue, New York 17, N. Y. 
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Devoe follow-through 


BUILDS PROFITS 
at POINT-OF-SALE! 


Experienced dealers can tell you there’s a big extra advantage in 
being a DEVOE agent. Devoe is one of the best-known, most 
firmly established paint manufacturers in America. Devoe is also 
an organization with generations of know-how when it comes to 
merchandising knowledge. Devoe is on the dealer’s team right 
through to the actual sale! For Devoe doesn’t stop with fine prod- 
ucts, nationally advertised in important publications. Devoe is 
ready—and ahead of the field—with a complete range of point- 
of-sale profit builders that help you right across the board. 

Your Devoe Representative has been trained to be a helpful 
business adviser. To arrange an interview write today to Dept. D 
on your own letterhead. A Devoe Representative will call without 
obligation to give you the full story of all the Ways Devoe helps 
you build profitable sales. 









DEVOE & RAYNOLDS COMPANY, INC. 


787 FIRST AVENUE, NEW YORK 17, N.Y. 
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Double X has been at it a long time... selling not only a product but an 

idea. National advertising, year in and year out, has taught America to “do over” 
its own floors and do an expert job of it... through this can of “white magic” 
that makes varnish vanish and makes old floors new. Result? Double X 

is still Double X. You can imitate it but you can’t copy it; and you can’t 
displace its affection in the homes of America. That’s why it’s a 

steady repeater in stores the nation over. That’s why it, S 

still marks the profit-spot where it counts: in your ¢ 

register. Ask your jobber! Schalk Chemical 


Company. Factories: Los Angeles and Chicago. 


A PETER PUTTER PROFIT-PRODUCT 





DON’T 





~ EXPERIMENT! 


There is No Substitute for 


BRONZE 
SCREEN 
WIRE 








Galvanized 
Screen Wire 


Aluminum 
Screen Wire 


Hardware 
Cloth Wire 


All Grades of 
Industrial Wire 














Price Schedule 100 Sq. Ft. 


Bronze Screen Wire 
Width: 26”-28”-30"-32”-36” 9.50 


“Everlast” Aluminum Screen Wire 
Width: 26”-28”-30"-32”-36” 7.50 


Galvanized Screen Wire 
Width: 26”-28"-30"-32"-36” 6.00 


Galvanized Hardware Cloth Wire 1/2” Mesh 
Width: 24”-30"-36” 6.00 


Galvanized Hardware Cloth Wire 1/4” Mesh 
Width: 24”-30"-36” 7.00 


F.O.B. Chicago 


1634 South Pulaski Road * 








* FIRM PRICE 


* GUARANTEED 
DELIVERY 


* All rolls of screen wire 
packed and shipped in 
100 lineal ft. rolls and 
in stonewall cartons. 


Chicago 23, Illinois 


ET TTT a Te... 
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ACE WINDOW SCREEN CO. of CHICAGO BH H 2 ¥ 
Chicago's Largest Window Sereen Plant 
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; vee 
Everyone has a use for LER 
— : THY s 
SCREEN-O-GLASS, the new EPAPER? LA, 
ee HA asa, h TAYE 
all-purpose screen wire with LADERA OY a, 
—_ LPT? TO? re SAS aa 
a transparent gon coating. oe. yy ee, wae a en PRE IAEID 
May be cut with shears and FOR Lee. Ly? ATA ees Sameer saan, 
CTH ay a, tIHQ PIOK Oe f 

tacked up —on porches, as wee LTTE PTFE OA TATITS / 

agp : LEER TIPPETT LPR R TPT IT RD 
storm sashes, factory parti- ra rae STAY a, ae, / 

: 4 4 Ba ae / 


tions, farm building, chicken 


hatcheries, play cabins, etc. 


MY. 
FINE MESH = &?ip#? 
SCREEN 


ACTUAL SIZI 








WIRE OF MESH 
%* Insures Sunlight SCREEN-O-GLASS is a fine mesh galvanized 
screen wire imbedded in a solid sheet of water- 
%* Extra Durability proof, transparent, glazed coating that insures sun 
light penetration with a diffusion of ultra-violet 
+ Crystal Clear rays. Shatter-proof and unbreakable, SCREEN-O- 


GLASS is as flexible as window screens. Serves as 
* Shatterproof insulation — retaining heat and keeping out cold. 
Available in 36” widths. 
* Waterproof 


* Flexible rer 10 SERDSO 00. 


sq. ft. Chicago 
* Airtight 


@ @ @ ACE WINDOW SCREEN CO. of CHICAGO 


Chicagos Largest Window Screen Plant 


1634 South Pulaski Road CHICAGO 23, ILLINOIS 


APRIL 22, 1948 [41 
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Here's the water system that makes 
customers say “‘We'll take it!” You 
the dealer have the most advanced 
hydro-jet pump ever developed. 
Completely interchangeable for deep 
or shallow well service. One pump 
takes care of every demand. Inter- 
changeable motors too from 4 to 1 
HP—mean more power—for heavier 
service where needed. Horizontal 






Moe 
tluces 
wn SY 










construction for installation at well 
or offset—longer last- 
ing rotary seal and 
many other outstand- 
ing features. New— 
Distinctive — Different 
—Way out in front. 


UNMATCHED FOR DEPENDABILITY IN 
JET OR RECIPROCATING TYPE PUMPS 


Deep well 
When you stock and sell Series 400 and 600 
MCDonald Water Systems— 
you are handling today's 
“top” line. Reputation and ex- 
perience of the manufacturer 
now means more than ever 
before, in selling water sys- 
tems. With MCDonald’s 92 
year record behind you, you 
have a vital selling advantage. 


Shallow well 
Series 420 


A. Y¥. MCDONALD MFG. CO. 
DUBUQUE, IOWA 


NOW IN ITS 9224 YEAR 





We “ty ” 
tl” ttt” 








PUMPS — PLUMBERS BRASS — OIL EQUIPMENT 
Camm enntennMemteecttllcennntbb teem toast omnlb bth 
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@ The Stewart dealer plan offers an opportunity 
for you to make extra profits without investing your 
money or carrying any of our merchandise. Here’s 
all you do. Send for Stewart literature and famil- 
iarize yourself with our products. Then send us the 
inquiries. That’s all there is to it because we do the 
selling and pay you the commissions. 


















Left: Stewart ornamen- 
fal iron farterns in 
bracket and pier types 
are made in various 
sizes and in several 
sh ay! f combinations of metal. 


‘or as 





































WTS ' Right: Stoop railing nt 
ae design M-281. Stewart / 

Va railings are made in an 
unusually wide variety | rath : hs i 
of designs to meet all 

requirements, 
















In addition to the items illustrated, Stewart prod- 
ucts comprise: Chain Link Wire Fences and Gates 
for all types of property. Plain and Ornamental Iron 
Fences and Gates. Folding and Sliding Steel Gates. 
Balcony, porch and stair Railings in Plain or Or- 
namental Iron. Steel Benches and Settees, Iron and 
Wire Window Guards. Wire Mesh Partitions, Flag 
Poles. Bronze Plaques. Baseball and Tennis Court 
Backstops. Stadium Seat Brackets, and many other 
products in iron, wire and bronze. Write for litera- 
ture today! 





























THE STEWART IRON WORKS CO., INC. 
1537_ STEWART BLOCK, CINCINNATI 1, OHIO 
“Experts ia Metal Fabrications Since 1886” 
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CURD 7xce Hand 


NIGHT LATCH 






It’s a Money Item—SELLS ON SIGHT 


Selling Helps 


DESCRIPTIVE FOLDER 








PIN TUMBLER 
SECURITY 


It’s the only Night Latch a hardware 
dealer needs to stock. 
It has free Hand Operation % turn of 


knob or key and the latch stays back. 


AVAILABLE NOW FOR 
IMMEDIATE SHIPMENT 





@ Free Hand Operation 

@ Aluminum Die-Cast Case, Strike & Bolt 
© Cast Brass Cylinder 

@ Neutral Gun Metal Finish 





P.& F. Corbin 


DIVISION 
THE AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 
Since 1849 
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GOOD BUILDINGS DESERVE GOOD HARDWARE 





143 





Ja this 
PROFITABLE BUSINESS 


you? 


COMMENDED 


PARENTS 
MAGAZINE 


‘ 
a 
tae 


Pesan" OR A RtFunp oF 


> Guarazined by 
‘Good Housekeeping 


$or a4 OCFECTiVE OF ae 
S adveatisto were 


ap hee aby wor > 
FOLDBACK PLASTIC BABY TRAINER 


$y 


¥1$5.95 on West Coast) ‘iy: 
Deflectors available. 
FAIR-TRADED 


SANITARY! MODERN! 
CONVENIENT! PLASTIC! 


Hondsomely packaged in a colorful carrying carton! 


” 
5% of your customers are women. Every 


one is @ prospective UP-SEE-DAISY buyer. Don't 


Attaches to the back 
























let this profitable business get away. 


FIGURE SUPPLIED BY HARDWARE AGE 


Se ete ~<E HE Ee ee iE 


IMPORTANT! 


Beautiful counter dis- 
play stand, advertis- 
ing mats and literature 


available 


NATIONALLY ADVERTISED! 
IMMEDIATE DELIVERY! 





THE BREARLEY CO. 














MODEL 555 








Covrecl tt 
Shery Weigh’ 





THOUSANDS PER DAY 
eee but it isn’t enough! 


Counselors are coming off the production lines in quan- 
tities never before approached, all because they are the 
first choice of consumers everywhere. 


Yes, first choice, and for good reasons — here they are: 
@ Smartest streamlined styling @ Gleaming baked enamel 
finish with attractive chrome trim @ Rolled front platform 
covered with colorful genuine rubber e Large magni- 
fying lens for easy dial reading e Twin-Flex springs for 
precise accuracy e Exclusive Counselor Zerwstat dial 
control e Stamina for years of unfailing service. 


Write, wire, or telephone today 
® LADIES’ HOME JOURNAL 
® GOOD HOUSEKEEPING 


Nationa 
’ @ BETTER HOMES & GARDENS 


© HOUSE & GARDEN 
oe © HOUSE BEAUTIFUL 








¢ ROCKFORD, ILLINOIS 
HARDWARE AGE 

























ODEL 555 
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,AY 
g h 5 The No. 2660 Display Panel gives you (and your customers) a quick picture of Autoyre’s 2600 Line. 


Anca _ It’s easy to see that these lustre chrome finished enn are designed to attract homemakers. Each 


are the 


ney are: item is not only copesing in appearance but re ae met feat in service. That’s what 
enamel ~ Ja 

latform ‘ : 
magni- 


ngs tor 
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OYRE COMPANY © OAKVILLE, CONNECTICUT 








= yfZ_ Pardon our Sunday punch, 






G-E Coffee 


Ciute-mol- 


TASTEGARD 
COFFEE 
MAKERS 


ALL-AUTOMATIC MODEL 

Lowest-priced, all-automatic vacuum coffee maker sold! Brews 2 to 8 
cups automatically . . . then keeps coffee warm until you're ready. Go 
about your work; no need to watch. Includes all other G-E features. 
Appliance and Merchandise Dept., General Electric Co., Bridgeport 


2, Connecticut. 
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Makers brew 








SEMIAUTOMATIC MODEL 
One heat to brew 2 to 8 cups of perfect 
coffee . . . flip a switch . . . another heat 
to keep it warm. Cool-to-the-touch plas- 
tic base, upper bowl handle and combina- 
tion clamp-on lid and table mat. Plug-in 
cord and glass filter rod. 





GLASS FILTER ROD 


Convenient. Fits almost any make coffee 


maker. Cleans in a jiffy under the tap. 
Clear coffee, no metal taste. None other 


can surpass its Corning-glass quality! 


EXTRA REPLACEMENT BUSINESS! 

Coffee maker customers are come-back 
customers . . . bring you up to 30% extra 
sales of replacement bowls! Get this extra 
volume the easy way—with the G-E line 
that you can service with only two sets 


of bow Is. 
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(FROM TWO TO EIGHT CUPS) 


Put yourself in your 
customer’s shoes! 





You wouldn’t want a cupboard full of different size 
coffee makers any more than you’d want holes in 
your head! 

So you'd buy a coffee maker that would brew any 
amount—from 2 to 8 cups—perfectly, every time. 
And that’s exactly what any and all General Electric 
Tastegard Coffee Makers will do. 

The exclusive G-E Tastegard (that tiny third 
hole in the stem) won’t let water boil up the stem 
until it’s hot enough to make perfect coffee. 





any amount desired— perfectly! 





Now... get back into 
your own shoes! 





Look at those replacement bowls around you! If you 
handle certain lines of coffee makers, you may have 
to stock 10 or 14 different kinds and sizes—you’re 
snowed under! 

But with General Electric, only four different 
howls—count ’em (two upper, two lower)—are need- 
ed to service the entire line! 

You save on storage space, inventory investment, 
and stock keeping costs. That spells p-r-o-f-i-t in 


> ' 
any language! 














Top of the RANGE MODEL 


Makes two to eight cups of perfect coffee 
on stove or hot plate. Like all G-E Coffee 


Makers, it has visible cup measurements 
and handle on lower bowl, and the exclu- 
sive Tastegard. Wide-mouth bow}s for easy 


cleaning. Lay-on lid and filter. 


SPECIAL ELECTRIC MODEL 

Among the three leaders, this is the lowest- 
priced, complete electric coffee maker sold! 
All the features of the range model, plus a 
durable, quick-heating, chromium-plated 
G-E Electric Stove. Makes two to eight 


cupfuls. Plug-in cord and filter. 


GENERAL @ ELECTRIC 


APRIL 22, 1948 


DE LUXE ELECTRIC MODEL 

This two-to-eight-cup electric model fea- 
tures a cool-to-the-touch plastic base. 
Clamp-on lid permits easy removal of up- 
per bowl, and acts as a table mat when hot 
upper bowl is set on table. Plug-in cord 


and glass filter rod. 
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lhe eee? 
A BEAUTY BY LUX 


Without doubt, the LUX Chilton is the 

outstanding alarm clock in the Lux line. 

Gracefully streamlined from delicate 

hands to widely sweeping pedestal, it 

has a baked synthetic enamel finish that 

is too tough to peel, chip or even scratch MINUTE MINDER NO. 60-M 

easily. Its metallic dial has large, bold For timing cooking or other operations... 

numerals ... easily read from a room’s without the bother of watching a clock. Its 

length away. The precision Lux move- famous LUX movement is mounted in a 
; é : ‘ , die-cast case ... finished in baked synthetic 

ment, painstakingly engineered asa fine cml. A dame hl dain % 

watch, gives vears of accurate service. 


tHE LUX clock MANUFACTURING COMPANY, INC. 


SALES OFFICE: DEPT.C-1107 BROADWAY,N.Y. eo FACTORY: DEPT. C-WATERBURY, CONNECTICUT 
WESTERN OFFICE: WESTERN MERCHANDISE MART, 1355 MARKET ST., SAN FRANCISCO, CALIF. 
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63,000,000 


POTENTIAL BUYERS 


are reached 
through these 





magazines SCISSORS 
e 
this year 
GOOD HOUSEKEEPING 
BETTER HOMES & GARDENS 
FARM JOURNAL World's largest 
TODAY'S WOMAN We Manufacturers — of 


BUTTERICK PATTERN BOOK \ scissors and 
MODERN MISS ’ shears 
McCALL PATTERN BOOK \ 

McCALL NEEDLEWORK 
VOGUE PATTERN BOOK 


by the 
World's Largest 
Manufacturer of 
Scissors and Shears 





ACME + EVERSHARP « KLEENCUT 


™ ACME SHEAR CO. 


BRIDGEPORT 











Jhe ACME sHear COMPANY 
BRIDGEPORT 1, CONN 











APRIL 22. 1948 


149 

















LF9 
Football 





LB2 
Basketball 





LvV4 
LS3 Volleyball 


Soccer— Kickball @ 


D25 
Pet Ball 








L12 
RS13 Softball 
Sport — Beachball 











PRICED FOR VOLUME SALES 
SEE YOUR JOBBER TODAY! 


For your nearest jobber, 
dealer aids or cotalogues 
write W. J. Voit Rubber Corp. 
Dept. “H”, 1600 E. 25th St., 
los Angeles 11, California 


bit Cds S01103¢ 


Medetic €. ype 























DIAMOND. 






OFFICIAL PITCHING 
HORSESHOES 


Packed in Pairs 





Diamond Super Ringer 


The most complete line and the quality 
line of pitching horseshoes and acces- 
sories. For professionals and amateurs. 


WRITE FOR CATALOG 


DIAMOND CALK 
HORSESHOE CO. 


4610 Grand Ave. Duluth, Minn. 
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This year...and every year...it pays to sell 


“The Equipment Most Sportsmen Like Best” 




















--- KAMPKOLD 


Outdoorsman’s perfect 
portable refrigerator. Ten 
pounds of ice lasts 20 hours 
with temperatures of 80 
degrees. Preserves food and 
game. Compact—measures 
10 x 10%4 x 22 inches. Fits 
easily into car or boat. 
Easy to carry—has strong 
bail-type handles. 


eee and the new 
KAMPKOLD, JR. 


Little brother to the famous 
Kampkold. Measures only 714 x 
10 x 1034 inches, yet holds up to 
8 beverage bottles. Meets the 
demand for a small icebox to take 
lunches or cool drinks for two. 


eee READY-LITE 


Camper’s necessity! Barbecue fan’s delight! 
8 to 10 hours of brilliant light on one filling. 
Can’t blow out. One and two mantle models. 
The result of over 51 years lantern building 
experience. 





Nationally Known...Used...and Advertised 


OUTDOOR APPLIANCES 
OF THE 


AMERICAN 











Name 
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1948 


APRIL 22, 


your store. It’s only good business to sell a man what he wants 
when it’s the finest in the field in quality and performance. 








Gentlemen: Please send me full information on the following items, and 

the name of my nearest jobber. 
[ |] Kampkold 
{_] Kabinkook 


OVER 30 MILLION individual magazine advertisements on American Gas 
Machine Outdoor Appliances will appear regularly during 1948 in the Saturday 
Evening Post, Pic, Sunset, Sports Afield, Outdoorsman, Hunting & Fishing 
and the Alaska Sportsman. 


The people who see these advertisements are the people who come into 
especially 









KAMPKOOK... 


For 34 years the sports- 
man’s camp stove. Burns 
filling station gasoline. 
Two burners. Folds up 
like a small suitcase 
only 11 x 17 x 434 inches. 
Weighs only 14 pounds. 
Cooks a complete meal for 
a group in a short time. 


--- KABINKOOK 


New, streamlined, two burner 
gasoline stove for trailers, 
boats and cabins. Lights in- 
stantly. Twin generators. 
Stainless steel top. Galley 
rail accessory for use on boats. 
Compact— it measures only 
197, x 1214 x 7!4 inches, 


READYKOOK... 


Answers the demands 
for a useful L-P Gas Hot 
Plate. Ideal for use in 
trailers, boats —-or any 
small kitchen. Brings 3 
pints of 50 degree water 
to a boil in 11 minutes. 
All steel construction, 
light gray and black 
enamel finish. 


The practical portable one burner gasoline 
stove. Only 7 inches high. Weighs only 5 
pounds. Speedikook lights instantly. Burns 
9 to 10 hours on one filling. Non-rusting fin- 
ish throughout. Every sportsman needs one 
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Ready-Lite Kampkook 


Speedikook 


[] Kampkold, Jr. 
Readykook 
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Family 


6 
34 PT. CUPS 
‘ 6 
8'," PLATES 


6 
6" BOWLS 


For Picnics 
Fishing Trips 
Reunions 
Construction Camps 





NO HAMPER TO PACK 
NO SOGGY PAPER CUPS 
AND PLATES... 


Unique carrying carton holds 
al! 18 pieces —tucks away in back 
of car — ready to go at all times. 
Foods actually taste better from 
this china-smooth clean white 
Enameledware. Each set in carry- 
ing carton — 6 in master carton. 
Sells swell with sporting goods 
or picnic supplies. 


ORDER FROM YOUR JOBBER 
OR WRITE US FOR INFORMATION. 


COLUMBIAN ENAMELING & STAMPING CO., INC. 
= ® & * e * * * * e e * 
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The Only Gun-Cleaning Brush and Rod 
Line Consistently Advertised in all these 


Outdoor Books! _ mae 
Each month Mill-Rose tells Z| Field ¢Strea 


millions of m owners about a watyts 
the vee RB a features in ane uy Tat fo. Bene 
BRITE-BORE Gun Cleaning Pee of 


Brushes and Rods. 


Attention-getting columns in 
color are being used in Field 
& Stream, Outdoor Life, Sports 
Afield, and American Rifleman. 


Interest is being directed to 
your store. Are you stocking 
Mill-Rose BRITE-BORE Gun 
Cleaning Brushes and Rods, 
the line with more sales-making 
advantages than any other simi- 
lar line on the market? 

Get a Free Mill-Rose BRITE- 
BORE Display Sign to tie in 
with this national advertising 
— Get Profitable Mill-Rose 
Proposition from Your Job- 
ber Today! 


THE MILL-ROSE COMPANY, Dept. HA 
1985 East 59th Street CLEVELAND 3, OHIO 
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SUMMER PROFITS 
with FORD 
CHARCOAL BRIQUETS 





Here’s why you profit with Ford Charcoal Briquets: 


Better Product: Cleaner, smokeless, spark-free, longer 
burning, dry, even heat, easy lighting. 

Good Mark-up: Profitable mark-up for distributor and 
dealer alike means money in your pocket! 

Steady Sales: Profits in slow summer season as well as 
steady sales all year around. 

Big Market: Picnics * Barbecues *» Camping + Hotels 
Restaurants * Clubs * Dining Cars « Refrigerated Rail 
and Truck Lines * Foundries » Metal Refineries » Tin- 
smiths *« Packing Houses * Tobacco Growers. 

Add Ford Charcoal Briquets to your line. Write, wire or phone: 


t erat ) FORD MOTOR COMPANY 


tron Mountain ° Michigan 





Charcoal Briquets 


The heat- packed charcoal 
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SELL a SCOPE wir EVERY RIFLE 


Mossberg 4-power Telescope Sights 
with patented Internal Adjustment Fea- 
ture fit almost all makes of rifles up to 
.25-.20 cal. 


ony $9.95 


Here are some famous ones with Mossberg Scopes mounted: 









MOSSBERG 42M 


with *5M4 Mossberg Scope 
All Mossberg rifles are drilled and tapped for Mossberg Scopes 












WINCHESTER X72 


with Mossberg Scope <5M4 (low mount) 









REMINGTON x550 


with Mossberg Scope <5SM4 (low mount 








STEVENS X76 


with Mossberg Scope <8M4 scope in low position 


J 
@e Make an extra sale 


@ and do your customer 


® a good turn. 
s 


Here’s a suggestion that means more 
profits for dealers and more fun for 
shooters. 


2 Every rifle (up to .25-.20 caliber) is 
a better rifle with a Mossberg scope 
attached. Every shooter shoots better with 
a scope, makes better scores, bags more 
game, has more fun! 


Some Suggestions: 
Always show your rifles — and always dis- 
play your rifles—with Mossberg Scope attached. 


Be sure your salesmen know the advantages 
of scope shooting. 


Have Mossberg catalog handy at gun counter 
to show customer full details. 












MOSSBERG *44US 
with Mossberg Scope *5M4 showing 
view of left hand side of scope and mount. 





















MARLIN X39A 


with Mossberg Scope <8M4 (high mount) 





SAVAGE x6 


with Mossberg Scope <8M4 in low position 





HARRINGTON & RICHARDSON x550 


with Mossberg Scope <5M4 (low mount) 








SPRINGFIELD x87 
with Mossberg Scope <8M4 in tow position 
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We’re Telling Millions 
of Readers that 
“THEY GO TOGETHER” 


To support the drive to make two sales and 
two profits for dealers instead of one we're 
advertising in all the principal sportsmen’s 
magazines and 20 others besides. Circulation 
running to millions. Yes, the word's getting 
around that the rifle and the scope belong 
together. 


Send for free catalog 
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EYE APPEAL ...BUY APPEAL 
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rkling, dur- 
othe Heavy- $ 
gy steel plated 


vy copper, nickel 
and shining chrome: i 


Cefresher — |) - ¥ WEOSES agen een ee : “Mighlander 
Popular design '*.:.);5 NY J JING rat ee ; New best-selling number with 
of our kitchenware - Oe Pave beg highland plaid center. 

3 ie tae Choice of five colors on white 


Stove and table mats with the Aristo-mat label 

fi}vare the only ones your customers see in 

iy Ny » their favorite magazines. And they’re the 

ros-cotins <aleaiel sy .'Sbest quality that money can buy! No 
ena Ce OES ~ z..''swonder Aristo-mats sell faster, more 

: £ easily, give greater satisfaction! Your trade 

ADVERTISED IN \e\ fas knows and appreciates these exclusive Aristo-mat 

* Good Housekeeping VN ie “features: 1. New, heat-tested “‘Quad-coat”’ process 
* Ladies’ Home Journal WOM ‘ff baked enamel finish. 2. Extra heavy asbestos padding. 
ha BY 3. Patented, rounded ‘‘Kant-Kut Korners.” 4. Underglazed design 


* Woman's Home Companion 
“ guaranteed not to chip. Check your Aristo-mat stock today! 


* Better Homes & Gardens + 
* McCalls 


Aristo-ware Kitchen Set 
“Refresher” pattern stove mat, hot 
pad, canister set, cookie can, 
oval waste-basket. Durable 
quality, smart colors. 


Phoenix Table Mat Company 


1315 WEST CONGRESS STREET 
CHICAGO 7, ILLINOIS 
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installation ease 
_ excellent selection 
ng » popularly priced 


Here it is! A complete line of cabinet venient envelope packaging, with “correct- 
hardware offering your customers exactly what count’’ accessory items included makes 
they want... and offering you exactly what your job easier ... your customers happier. 
you want for more cabinet hardware profit. Ask your jobber about this sure-fire profit 

Easy to sell, it is also easy to handle. Con- favorite. It’s available to you right now. 





PROFITABLE cabinet hardware 
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NATIONAL LOCK’S 

a } } fast-moving 
NATIONAL ite tae, Adie be ee a 

ee miiadl LOCK ASSORTMENT 


“Gia 















Offered with FREE COUNTER DISPLAY locks shown... plus one of each mounted 
BOARD, this new N-68 lock assortment by , in position on the board. These locks move 
National Lock assures excellent profit on an fast. They answer your customers’ needs at 
amazingly low investment. Assortment con- home and at work. Your jobber is ready to 
sists of six each of the nine highly-popular supply them RIGHT NOW. Ask about them. 


THE ONLY LOCK ASSORTMENT | 
THAT’S INDIVIDUALLY-WRAPPED AnD 


PACHED IN ATTRACTIVE ENVELOPES Sat ace 
@ Each lock is individually-wrapped and packed in a printed envelope that instantly Hs 
identifies its contents. All units are “correct count’... no missing parts. This aids inventory 


balance and makes customer service more convenient. You'll like this feature. 
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The Way to Brighter Sales! 


LA BARB PLASC (77725° 


Dealers who stock Plasti-Numbers 


only, may send orders for Plasti- 
Made of tough weatherproof Letter signs to us for mounting. 
Display Rack contains: 


plastic that CANNOT warp, crack 
or peel... LA BARB ‘plasti-letters’ " “Wink " 

’ dontipy = Home 50 3” Plasti-numbers 

12 Assorted Panels 


ite MB Coy ole mi Coselobbele mEs(-yeslosele MB Co) 12 Metal Stokes 


. a2 DO « Necessary Screws 
reflecting letters that are really a fe $34.50 net 


fol bbgede)(-m 


yy & 


No complaints e no returns 


te sole) Me eostel Mc -toatel-) Merete! 
salt water. 


Can be screwed on 
or cemented to any 
surface. 


y -Wolog eh iodo} t-mioby 


boat use. ne : : ’ Display Rack contains: 


4 e , 170 3” Plasti-letters & Numbers 
In standard f. : ; : \ 24 Assorted Metal Stakes 
; a Re : : 30 Assorted Panels 
colors ieee Sd Ae a ee $ \ 14 Periods: 4 Commas 


green fo sete! (ig & Week fig ‘ Necessary Screws 
i ‘ie ga = ‘ $104.00 net 
white. 3 


ABCOEFGHE 


Samples and literature upon request. if vf : ‘4 ma E -E eae Re 


y He YM ge: 
7% | 7 
F y £ - > 
\e . ty ’ C < 


(Plastics Division) 
26 MONROE STREET, MOUNT VERNON, N. Y. 


When ordering specify green or white. 


More Lenses per Letter Insure Better Reflectability 
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CAULKING 
COMPOUND 


(for gun application) 





This is professional material for filling and sealing with a 
waterproof tenacious joint openings of all types, thus excluding 
air, moisture, and dirt, and so saving heat and preventing de- 
cay. This product has remarkable ease of application, adhe- 
siveness, plasticity, elasticity, color retention and durability, 
and is non-staining and non-bleeding. 

Flexiseal Caulking Compound surface dries with a tough 
skin, but remains soft and plastic underneath, thus taking care 
of expansion and contraction, and giving long life protection. 
Made in two types; soft, for Gun Application; stiff, for Knife 
Application. 








ONTENTS TRY ’ quart 
cA ULKING 
OmMPOUNDP 


»,. ALBA WHITE , 
Str, FOR GUN AppLICATION covet 
ME gist in LANDEN PF 














FLEXISEAL CAULKING COMPOUND 


































‘ANE MANUFACTURED ONLY SY 
vi - Retail Price per gallon per pkg. 
mel, WORKS, maLoer For Gun Application Barrel 5 gal T gal. Quart 
Alba White, Gray or Limestone . $3.20 3.35 3.50 es 
Olen Wee . . « « « « 5 3.45 3.60 3.75 1.00 
For Knife Application 





Nofuwal . . . « « + o « -« 3.20 3.35 3.90 Le 


















: PRESERVES! PROTECTS! ay 
Recommended and sold with confidence i = 

be Our Quick-Load Cartridge pro- _ TS 

es vides the most economical method No. 32 Combination. Capacity 1 pe Me 
of using Caulking Compound. The pint, to handle either our car- A fe 
cartridge saves, time, labor and tridges or material from bulk, for 
material. _ gun application, with extra nozzles 
QUICK-LOAD CARTRIDGES supplied in %", %", or '4" sizes, 
For Gun Application holding ap- either round or triangular. 


proximately 1-10 gal. each. 
Alba White or Limestone $.50 each 











Brilliant White . . . .53each Gun with %” round nozzles $5.75 
Standard cases—4 one-gal. cans; Extra nozzles . . each .60 
12 quart cans; or 25 cartridges 

to case. 





Be ready to take care of the increasing de- 
mand for Flexiseal Caulking Compound. Send 
in your order today. 













LAN DEN WORKS ° 


MALDEN, MASSACHUSETTS 
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Tz Lucas Line is a compact line. Only products 
and colors for which there is proven demand are 







given a place in it. 


At the same time, Lucas is a complete line. Lucas dealers are 
“paint headquarters” in their communities because they have every 
product their customers want, in the colors they want, and in sizes 


for everyone from Mrs. Housewife to Mr. Painting Contractor. 


Take a look at your stock. If you find it contains “‘shelf-sleepers” that are 
raising your inventory and cutting down your profits, better write for 
details on a Lucas franchise. 


JOHN LUCAS & CO., INC., Administration Offices: Phila., Pa.... Offices, Factories, Warehouses in Principal Cities 
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NO. 4715 
CASEMENT 
OPERATOR 


No question about it— 
casement hardware has 
to take plenty of punish- 
ment... punishment from friction, from weathering, from 
temperature, from careless owners or tenants. Getty casement 
window operators, preferred by leading builders for over a 
quarter of a century, have amply proved their ability to absorb 
the daily wear and tear and still give the same smooth, 
effortless operation as the day they were installed. 


Available in Bronze Lacquer and several plated finishes, the 
Getty No. 4715 Operator combines sturdy construction and 
sound design for lifetime performance. Write for Catalog E. 


8 Vital Points with Getty built-in quality— 


@ Operating arm is 5/32" cold rolled steel, cadmium plated, with 
teeth accurately machine ground (hobbed) at exact operating angle, 

@ Full 4%" diameter case-hardened steel worm. Shaft is integral 
with worm. 

@ Solid Bronze bushing acts as a bearing for worm shaft. Bushing 
is deep-cut machine-threaded and locked in housing so worm 
cannot back-out under pressure. 

@ Arm pivots around %"’ diameter case-hardened steel bearing stud. 

@ Solid brass button is locked in channel—cannot come out 
accidentally; prevents rattling. Button is protected from weeother 
—cannot freeze. 

@ Heavy channel guide has 3-point anchorage on window— 
cannot bend or bind. Furnished with Cadmium Plated Steel 
channel guides. 

Also available with solid brass channel guides at additional cost, 

@ Worm shaft and crank handles are serrated to accurately match 
each other. No slipping or play in handle. 

@ Simply installed (with only three screws for operator; three 
screws for channel guide). 


Dependable Casement Control—with a flip of the finger 


H. S. GETTY & CO., INC. 


3348 N. 10th ST., PHILADELPHIA 40, PA. 
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Order a supply, today, for 
quick sell-out. 


TEL-O-POST 


COMPANY 


132 Ash St., Akron 8, Ohio 
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BROTHER, HERE'S A FAST SELLER 
THAT REALLY MEANS PROFIT! 








vi are 
self-sellers that will move off your counter with- 
out any extra selling “push” from you. These 
handsome, durable cord sets are now offered on 
a new eye-catching counter-display merchandiser 
that will stop customers and make ’em buy—and 
they’re priced to show you a real profit. 

Almost every home has frayed or unservice- 
able cords and dangerous, damaged plugs on 
lamps, clocks, radios, fans, and other light-duty 
appliances. This new counter display appeals 
to the big, new group of men and women with 
“home repair” skills, who take the attachment 
of replacement cords in stride. 

Flamenol cord sets have a strong, molded-on 
plug that’s durable and that holds the prongs 
straight and true. The thermoplastic insulation 








is g 

Kach cord-and-plug set is a completely assem- 
bled unit, ready to be attached with minimum 
fuss and bother. Sell them directly from the dis- 
play. When the card is empty, and it will be often, 
simply insert a new one and start selling again. 

Ask your regular General Electric merchan- 
dise distributor to show you this new self-selling, 
fast-selling profit builder. Let him show you a 
sample package — with counter card and four 
product cards—each holding six cord sets. He’ll 
tell you about the attractive prices and the liberal 
distributor - dealer discount setup that permits 
highly satisfactory returns. Better order from 
him now and get in on this new profit maker. 
For information write to Section D11-438, 
General Electric Company, Bridgeport 2, Conn. 


ood looking and easy to clean. 


*Trade-mark Reg. U.S. Pat. Off. 


GENERAL (@ ELECTRIC 














LIGHTWEIGHT for HEAVY DUTY 


the LACAR 


Wheelbarrows 





For Home ° 








Farm and 


Industry 





Farm, Contractor and In- 


dustrial Model — Weighs 
only 55 pounds, perfectly 


balanced, yet rugged. oe 





General Utility Model — 
Light weight with flat, low 
hopper. Ideal for garden- 


ing. 
LACAR Wheelbarrows 
feature: 
% Corrosion-proof, heat-treated alloy aluminum hoppers, 
3 and 5 cu. ft. capacities. 
*% All steel undercarriage, steel tubing handles. 
* Electric spot welded throughout, with 14’’ wire bead. 
% Sturdy wheels of our own construction. 
*% 10 X 8 pneumatic 4-ply tires. 





ADDED PROFITS with Lacar WHEELS 


There’s a ready market for LACAR Wheels — for dollies, 
portable units, wheelbarrows, power scooters, trailers. 


INDUSTRIAL WHEELS — 10 X 2.75 Semi-cushion tire on 
Yo" or 5/8” protrusion ball bearings. 4.00 X 8 Semi- 
cushion or pneumatic tire, hollow center wheel with 5/8” 
roller bearings and spigot fit, rolled flange support. 


HIGH SPEED WHEELS — 4.00 X 8 tire, drop center wheel 
of 10 gage steel and 34” Timken tapered roller bearings. 


TIRES AND TUBES CAN BE SUPPLIED. 











IMMEDIATE DELIVERY - WRITE FOR PRICES AND LITERATURE 


LACAR ENTERPRISES 


P.O. Box 234 Belmont, California | 
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RED JACKET 


for over 70 years 
a nationally known name for 


WATER 
SERVICE | 
PRODUCTS “f 


| 





“the Chaiee Vhat Makes Frtends” | 


A COMPLETE LINE OF 
WATER CONDITIONERS 


Red Jacket builds a complete | 

line of Water Conditioners in- | g 
cluding Iron Removers, Dirt Re- & s & isso 
moval Filters, Neutralizers, Taste 

and Odor Removers, and the new Semi-Automatic Model 
"SA" Water Softeners. Dealers are increasing their profits 
tremendously by selling a Water Softener with every water 
system sale. REMEMBER, ALMOST EVERY WELL WATER 
IS HARD! Most municipal water supplies and other city 
waters are hard too. Get your share of sales of the thousands 
of Water Softeners that will be sold this year. 


A COMPLETE LINE OF AUTOMATIC WATER SYSTEMS 

— Red Jacket makes automatic 
water systems in all types and 
sizes and in every price range 
to meet the needs of your cus- 
tomers — Shallow Well Recip- 
rocating, Shallow and Deep 
Well Jet Pumps and Deep Well 
Plunger Pumps. Also included 
are Automatic Cellar Drainers, 
Pump Jacks, Rotary and Cen- 
|Z trifugal Pumps for many water 
ry pumping needs. 


i ¢. 





THE FINEST HAND AND WINDMILL PUMPS 
FOR OVER 70 YEARS 

A wide range of both lift and force models are available for 

either hand or windmill operation, as well as House Force, 

Trench and Thresher Pumps and a complete line of Pump and 

Well Accessories. Red Jacket is still supplying repair parts 

for pumps built over 40 years ago. 


Write Today for catalogs of 


the Water Conditioners and Pumps en 
about which you are interested. water 


Address Dept. HA. aang: 


SL ae 


Red Jacket Mfg. Co. 


DAVENPORT, IOWA 
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Complies with all requirements of Com- 
mercial Standard CS132-46 issued by 
National Bureau of Standards of U. S. 
Department of Commerce. 


Meshes: 2 x 2, 3 x 3, 4 x 4, 8 x 8. 
Widths: 24”, 30”, 36”, 48”. 


U. S. Pat. No. 2,024,796 





Only Cyclone Hardware Cloth 
gives you all these star features 


te WELDED SELVAGE— makes a stronger, flatter, even edge with no dis- 
tortion or variation of width. It’s better looking, easier to use—and 
it’s made only by Cyclone’s patented process. 


* PRECISION WEAVE—sgives you cloth that’s easier to cut square, be- 
cause all wires are straight, and the meshes true and uniform through- 
out the entire length of the cloth. 


* SMOOTH “GALV-AFTER” FINISH—produces a heavy, non-porous zinc 
coating that is bright and smooth, adding greatly to the strength and 
rigidity of the cloth. It’s made only by Cyclone’s patented method of 
“hot dip” galvanizing. 


rs EASY TO WORK WITH—Quality materials combine with expert work- 
manship to assure a cloth that lies flat, stretches square, and is eacier 
to tack to wooden frames or weld to steel frames. 


* EASY TO DISPLAY, PROFITABLE TO SELL—Take full advantage of the 
bright, neat appearance and national reputation of Cyclone “Red Tag” 
Hardware Cloth by giving it prominent display. Point out its advan- 
tages to your customers .. . It means better business for you! 


Be sure to keep adequate stocks of this fast-selling hardware cloth. 
Place orders regularly with your jobber to cover your normal require- 
ments for all the famous U-S-S Cyclone Hardware Products. 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Ill. - (Branches in Principal Cities) 


United States Steel Export Company, New York 


UNITED STATES -STEEL 
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U-S:§ CYCLONE “Re?7a9” HARDWARE PRODUCTS 








HARDWARE CLOTH AND 
WIRE SCREEN CLOTH 


’ ef a 

CATCH-ALL" BASKETS 
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LAWN FENCE 
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Selling’s easy sailing with BISSELL! 





"Bisco-matic’’* Brush Action gives 
wings to housework! This sensational 
new “Bissell’® feature adjusts itself 
automatically to any rug, thick or 
thin! It sweeps (and se//s) with no 
pressure! 









” 


Nothing can touch it! ‘“‘Bisco-matic 
Brush Action is the only fully con- 
trolled brush in the entire carpet 
sweeper field. When you have the 
Bissell name, and “‘Bisco-matic”’ fame, 
it’s clear sailing! 





A y yy SE 
“ea 


Bissell ads are flying into 3 out of 4 
American homes this spring, via 16 
leading women’s magazines. Each ad 
features ‘‘No bear down with Bissell, 
thanks to ‘Bisco-matic’ Brush Action!” 








Bissell Sweepers with ‘‘Bisco-matic’”’ Brush Action 
are flying off the production line as fast as we can 
make ’em ... but still on allocation, of course. (Fair 
Trade prices, as always.) 


BISSELL SWEEPERS 


Bissell Carpet Sweeper Company, Grand Rapids 2, Mich. 
































( TELESCOPING - ADJUSTABLE ) 


WARDRO-BAR 


and Shower Curtain Bar 


@ 24 INCH LENGTH THAT EXTENDS TO 42 INCHES 
@ 42 INCH LENGTH THAT EXTENDS TO 72 INCHES 
@ 47 INCH LENGTH THAT EXTENDS TO 84 INCHES 


The smoothest, smartest item in any closet houseware or hardware line— 
and the fastest selling, too! It doubles closet space .. . adds extra hang- 
ing space for towels, lingerie, etc., is permanent... yet easily moved 
with no telltale screw or nail holes. And they sell on sight—because every 
home can use from one to six bars! Individually packed ... for imme- 
diate delivery! 




































——.- SLIDE ROD TO WANTED LENGTH 
AUTOMATICALLY LOCKS 
e 
INSERT BETWEEN 
WALLS WHERE DESIRED 
























If your dealer cannot supply you, send us his name with your inquiry. 


ROP-LOC PRODUCTS co. 


1401 WEST 9th STREET CLEVELAND 13, OHIO 


TURN ROD TO MAKE 
BAR PERFECTLY RIGID 
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ONLY, yperflame 


has the exclusive 


eye SAVER 


~~ 
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% FIRST IN FEATURES 


SUPERFLAME has the original triple combustion, 
low draft burner to provide maximum efficiency 
at low, medium or high fire. Notice in the diagram 
how the floating flame wipes the side walls of the 
combustion chamber and how the fuel saver pro- 





vides for greater heating surface so that heat costs 


are cut up to 334%. 


*& FIRST IN BEAUTY: 


This distinctive SUPERFLAME Twin not only 
gives greater heating flexibility and increased 








economy but in addition it is a handsome piece 
of furniture. Write for details of the SUPER- 
FLAME Twin and the rest of America’s most 
complete line—SUPERFLAME. 


m MANUFACTURERS OF THE FAMOUS SUPERFLAME LINE OF OIL HEATEk!, <ITCHEN 


13, OHIO HEATERS. FLOOR FURNACES, WATER HEATERS. RANGE BURN 
, 
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HANDY PACK 
doilies and place mats 


This colorful, self-selling display package, showing 
full size illustration of contents is a standout in 

any retail paper department. Handy Pack permits 
quick, simple choice; avoids need for opening and 
handling contents. Wherever sold, it’s the leader — 
preferred by retailer and consumer alike. 


Handy Pack Doilies and 
Place Mats come in a wide 
range of sizes and authentic 
lace designs. They‘re famous 


DISTINCTIVE 
DESIGNS PLUS 


SELF-SELLING 
HANDY PACK 








INCREASES 
Y Q u R for beauty and extra quality 
PROFITS! «the kind that wins repeat 





MILWAUKEE LACE PAPER CO. 


1306 E. MEINECKE AVE © MILWAUKEE 12, WIS 





$8 BLEECKER ST., NEW YORK 12, N.Y. 


BRANCH OFFICES 
ES | 1018 SANTA FE AVE,, LOS ANGELES 21, CALIF. 
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handle with 


not with 


dura-P 


the amazing all-steel floor brush handle 
that gives you a BIG PLUS VALUE in sales 


@ sold with most Empire floor sweeps 
at no extra cost 





Snapped handles bring back snippy 
customers. Dura-Bilt—the all-steel, 
almost indestructible handle — packs 
the house with repeat business for your 
brush stocks. One Dura-Bilt outlasts a 
dozen floor sweeps. That’s why you'll 
sell more brushes, more profitably with 
Dura-Bilt. Available separately or with 
most popular Empire:styles at no extra 
cost. Call your jobber now for details. 


lacquered in metallic gold finish 
keeps its shape, cannot warp 
permanent, non-wearing threads 
electrically welded screw head will 
not break off 

handy nickel-plated cap and ring 
54” and 60” lengths 


— WIPTTC i 


specialists 


BRUSH WORKS, § INC. since 


PORT CHESTER, NEW YORK 1909 


In Canada, Empco Brushworks, Montreal 
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\ KETTLES 













Sake ». 
| } 
eee” 
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obtainable. and because of its 


THE GAY-LA SINGING 





















KETTLE is the perfect com- 
panion piece to the popular 
drip coffee maker and the 
teapot. Wherever hot water 
is wanted in a hurry, the 
Gay-La is preferred because 
its black bottom transmits 
heat faster: saves time and 
fuel. Also, the black bottom 
is easier to keep clean, will 
not show soot marks from 
faulty combustion or scour- 
ing from contact with rough 
surfaces. 

The Gay-La Kettle is an 
outstanding seller because it 
is the most sanitary teakettle 


bright color appeal. You can 
get it in your choice of single 
or assorted colors, both pack- 
ed in dozen cartons. 


BRILLIANT COLOR SELECTION 
Your choice of four—Man- 
darin Red, Canary Yellow, 
Pastel Green, Pastel Blue 
all with contrasting black 
bead. 
COMPLETELY PORCELAIN 
ENAMELED— inside and out 
to assure long life and main- 
tain a sanitary condition. 
RUSTPROOF METAL WHISTLE 
with enameled knob. 





FEDERAL ENAMELING & STAMPING CO. PITTSBURGH, U. S. A. 
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$320 











investment — 
$1,100 
volume 
Venetian ; 5) 





Blinds , + xe : 


No inventory to stock. No large 
display space. No need to send 
salesmen out to measure blinds. 
Artcraft supplies simple direc- 
tions for measuring and installing 
that any customer can follow. Just 
display the sample and you're 
in business. Choice of colors. 
Prompt dependable deliveries. 


It’s a fact, in the first six 
months after he had installed 
an Artcraft Display Sample, 
this Belleville merchant 
(name on request) sold $1100 
worth of Artcraft Venetian 
Blinds. His record is not 
unusual. Many merchants 
report similar success. 


. 
Write for detailed 
information to the 
factory nearest you 





VENETIAN BLIND 


3962 Olive Street St. Louis, Mo. 
72 Firat Avenue Pittsburgh, Pa. 








1528 Armitage Chicago, III. 








oie eee | oe 
The famous Vaughan Can 
Open ft opens squore or 
round cans with a twist of the 


wrist. All steel construction. 











Double shoulder 
gives positive seal, 
prevents gas leak- 
age. Display card 
(left) free with 2 
dozen stoppers. 


EXPANSION STOPPER 








“GAS-TITE” 


WORLD'S LARGEST MANUFACTURERS OF 
BOTTLE OPENERS AND CAN OPENERS 








3211 CARROLL AVE., CHICAGO 24, ILLINOIS 


NOVELTY MFG. CO. 
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% Hardware dealers can create new EXTRA 
PROFITS from ready and waiting home moderniza- 
tion jobs by owning and renting out this Lincoln 
Speed-O-Lite. sander. People gladly pay up to 
$5 per day in rentals alone. Besides you sell large 
amounts of supplies that are needed in any floor 
finishing or building modernization program. 


THE LINCOLN SPEED-O-LITE 


This famous rental sander has earned thousands upon thousands of dollars 
for hardware and paint dealers from coast to coast. The rental income 
that ranges up to $5 per day is only a starter. 

SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Figures compiled by a number of your fellow dealers clearly indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge you—write today for full details about the 
Speed-O-Lite Sander Rental business. 


World's manufacturer of the most complete line 
of floor maintenance equipment 


FLOOR MACHINERY COMPANY, Inc. 
1252 WEST VAN BUREN ST.. CHICAGO 7, ILLINOIS 














These exclusive features 
sell BIRD RUBBERLIKE Runner 





It’s a tough patented thermoplastic that a 
gives traffic areas lasting protection. 
Non-skid, wet or dry, Rubberlike reduces 4 


accident hazards... won’t buckle, edges a 
will not curl. Cuts and nicks are resealed 
by the pressure of foot traffic. 


Advertised year-round in the Saturday 
Evening Post. Write for free sales helps. a 
Price and display Rubberlike Runner in # 
both sizes—rolls 27" x 100’, 36” x 75’. 


Bird & Son, inc., 50 Mill Street, East 
Walpole, Massachusetts. 


Cost less than 7c a square foot 
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HOW TO RING UP A 2-MINUTE SALE OF 
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ae No more “waiting and wondering” with 

this marvelous Manning-Bowman Toaster- 
With-The-Tester! Why wait till toast is done— 
you can peek before it pops! So give this feature 
a big play when you demonstrate... 








D First, press starting lever, raise it, ¢® Next, show handy dial for making OD rhen for extra sales suggest: “We 
and tell customer, “Inspect or re- “toast to your taste.” Note that carry a complete line of Manning- 
move toast anytime—even while toaster is toaster has a permanently attached, long- Bowman quality appliances—irons, broil- 
operating! This is an original feature life cord. Stress dazzling and durable ers, percolators, automatic grills, waffle 
with the Manning-Bowman toaster.” chromium finish and rich bakelite trim. bakers, and heating pads.” 


i Mi 
~ 4 to . s Pala i c 
anning DowMan Irealls 
Manning, Bowman & Co., Meriden, Connecticut. * In Canada: Manning, Bowman & Co. (Canada) Ltd., Oakville, Ont. 


THE LINE THAT'S ALWAYS IN DEMAND 
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Peerless 
: Accurate and Dependable 
CARPENTERS’ and MASONS’ 


IN GLAZED TILE IN 33 MINUTES 


LEVELS 


Known from Coast 


CUTTING. ,THE to Coast! 


< 








- 
¢ 


TRADE MARK 
REG. U.S. 
PAT. OFF, 





An electrical contractor writes: ‘‘Kenna- aa ¢ a 
drills drilled 50 holes 114" deep in - , Guaranteed, 
glazed tile, at rate of 40 seconds per : ? _ Tested. Made from 
hole. Required no starting punch, and a y i fine, seasoned woods. 
did not chip surface.” Kennadrills go F m - e 

through masonry fast because their cut- 4 il 

ting edge is Kennametal cemented car- 4 - elod atom bem belctiaicitt-) Metta celele 
bide—the metal that is far harder and all t 

more durable than tool steel. ° AY *Zoyu coet-betjebhomaet-tamet- lwp eet-lels maou lat 
These new drills cut cl , don’t bind, st : 

sharp under Sect ont Sienion, ten my aon a leader for over 30 — 

in any — electric aril: Available: in follow- . 

ing diamete rod ‘he? 76°1 M “a i 

% Ai", i, 1h ’ and 1%". Sold only through recognized jobbers. 


Distributors Wanted 
KENNAMETAL Dee., cLatRose, Pa. 


KENNADRILLS P=aa/Avaeties 
COMPANY 
DRILL MASONRY FASTER, CHEAPER, EASIER TERLING, ILLINOIS 


Write for new Peerless literature. 

















Saw Handles...|| + 
Agatu 4 y) UU, / mindec 


Prompt delivery effected on any quantity PADCO saw han- 
dles in three grades. B 





the par 








Disp] 
TOOLS THAT SELL and alay sold! Handles for hand saws compass saws and one-man cross- © 
B 





cuts. Of choice kiln dried beech these handles are de- 





Thousands of dealers know that the DASCO mer- 





chandise display, illustrated above, is a valuable signed to fit practically all standard make saws. Well we 
+ age gl PP hm ig er oo ie Gan ae ont made handles are finished with clear, semi-gloss lacquer. ont 
fine finish of the tools themselves quickly convince This scarce item is in great demand... 





write or wire for prices TODAY. ! 
es PASCAGOULA 


the consumer. 
SPORTING ae 


| 
DASCO | 
Foug ed asec Tools — Wpamn seine TT 


Makers of PADCO Boat Oars, Canoe Paddles, Mitre Boxes, 
DAMASCUS STEEL PRODUCTS CORP., ROCKFORD, Small Boats 
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He parp for it at YOUR COUNTER... 





He saw it advertised in “M.I.” — the magazine that 2 million hobbyists and tool- 


minded men are reading every month. The ad convinced him he wanted it. 


He saw it displayed in your store ... and that completed the sale, to your profit. 


Ana, because that happens over and over and over again, alert manufacturers use 


the pages of ’’M.I.” to help move their goods quickly and profitably for you. 


Display the products advertised in MECHANIX ——— 


MECHANIX [ie 


os = Mpa 


eet nen 





i" 
Reproduced herein are a few of the famous trade-marks from the pages of MECHANIX ILLUSTRATED 
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POSITIVE FILLING! 


Remove cap and place opening 
under thin stream from weter 
tap. When reservoir overfiows, 
gun is ready for action | 











Practically whole gun 














vids water. — 


MANUFACTURING CO. 


WESTERVILLE, OHIO U.S.A. 








ALLS and BALLOONS 
Profits 
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@ Eagle Novelty Balloons sell faster — 
increasing turnover and profits. Unique in de- 
sign and brilliance of colors, the Novelty Heads and 
Penguin shown here make up Eagle’s No. 18 Assortment. 
This variety in one package encourages the buying of three 
balloons instead of one, resulting in greater volume. 





N 











Eagle Playballs are the finest in America. Styled and decorated to pave 
the way to quick, profitable sales. The performance of Eagle Balls always 
has been tops — the result of more than 30 years of ball manufacturing. 


Build bigger sales with Eagle Balls and Balloons. Ask your jobber, or write for information. 


EAGLE RUBBER COMPANY; Inc. 





ASHLAND, OHIO === = 
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‘“O down any “Main Street” and you'll find that the stor 

that’s “all dressed up”—that’s smart, modern, good looking 

-is the one that’s “going places.” For the appearance of a store 

is very much like that of a person—either it catches your eye and 

attracts you favorably or you pass it by without a second glance. 

And hundreds of hardware merchants have taken advantage of 
this fact to build better businesses. 

How? By modernizing their stores—inside and out—with Pitts- 
burgh Glass and Pittco Store Front Metal. You, too, can use these 
products to achieve greater prosperity—to bring you more cus 
tomers from a wider area . . . to increase your sales .. . to add 
to your profits. 

Consult an architect. This will assure you a well-planned, eco 
nomical design—a real sales winner. Meanwhile, fill in and re- 
turn the coupon below for your free copy of our book on store 
modernization. It shows scores of “Pittsburgh” remodeled jobs 

proves how Pittsburgh Products can work magic for you. 


“PITTSBURGH 


STORE FRONTS 
AND INTERIORS 


PAINTS - GLASS + CHEMICALS 


PITTSBURGH P Lats 
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IT’S A SAFE BET that this attractive 
hardware store in Gainesville, Georgia, 
is “going places.” Modernization like 
this, with Pittsburgh Products, means 
more customers, greater profits. Dress 
your store for better business with Pitts- 
burgh Glass and Pittco Store Front 
Metal. Architect: Norman F. Stambau7h 





a 
| Pittsburgh Plate Glass Company 

| 2110-8 Grant Building, Pittsburgh 19, Pa 

| Without obligation on my part, please send me a 

| rreEe copy of your book on store modernization 

Nate 

| \dadlress 

| 

| Citys State 

' 

i 

BRUSHES - PLASTICS 


COMPANY 








MORE FULL PAGE ADS 
MORE FOUR COLOR ADS 
MORE NATIONAL CIRCULATION 
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Five Sales Points 
That Hit Home! 


Top Quality Bristle - Clean - uni- 
form - dependable. 

Accurate Formula Mixing - Bristle 
mixed by master craftsmen. 
Each formula designed for a 
specific duty. 

Vulcanizing Under Pressure - Every 
bristle-butt sealed in rubber 
in a vise-like grip. 

Perfect Balance- Hardwood han- 
dles shaped and machined 
for better balance. Relieves 
wrist and arm strain. 

Riveted Construction - Not nailed. 
Maximum resistance to stress 
and strain. Easy to clean. 


VALUABLE BOOKLET FREE! 


You'll want this valuable book, 
Brushes’. 







q Baltimore 29, Maryland’’. 


wp. Gold 


iP BRUSHES - PAINT - 
PITTSBURGH PLAT 








**How To Sell More 
Page after page of inside information on 
how to sell more paint brushes. Shows the way to repeat 
profits and tie-in sales. Reveals the ‘‘know-how’’ on 
talking shop with your customers. Wrire for FREE 
copy today. Address ‘Gold Stripe Brushes, Dept. D-2 





profit maker 
in brushes, returns 
for a repeat 
Performance! 


It’s back! the familiar brilliant 
black handle with it’s diagonal 
stripe of gold, that identifies 
America’s Leading Paint Brush. In Gold Stripe 
you've got volume business (and good profits!) knocking 
on your door. Now you can stock brushes with confidence. 
Order today from your nearby Pittsburgh Branch. 


New Gold Stripe 


Life-saver Jacket! 


Improved fiber jacket keeps brush live- 
ly, straight and clean. Complete use 
and care instructions on each jacket. 
And all dressed up in eye-appeal! 


Shipe BRUSHES 


GLASS - CHEMICALS - PLASTICS 
E GLASS COMPANY 


? 
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HERE'S WHAT HAPPENS BEFORE 


$ KAY-TITE PROFITS $ 


—_— ne YOUR CASH REGISTER 








SAY BOB DONT You) /NO SIREE! IT UCKED CAN I PUT THIS 








CAN KEEP OUR DATE! 
4 | with BoB AND ANNE J 

















A EXCELLE 
4) NEXT \Resuts: 
DAY 


























Semenes Your ‘Profits 
with KAY-TITE PRIMER 


Are you missing KAY-TITE sales because your customers want 
to control water seepage thru non- 
porous, painted or smooth masonry? 
Don't let one single profitable prospect slip 


away... Tell him about KAY-TITE PRIMER... 
How it can be used before applying— 


KAY-TITE 


When you help your customers you make TWO 
PROFITS: One on the sale of KAY-TITE PRIMER 
and one more on the sale of KAY-TITE. 


KAY-TITE is available in... 
WHITE, BUFF, SPANISH BUFF, BRICK RED, GRAY, 
CREAM, GREEN, BLUE, ROSE. 


BE SURE YOUR STOCK INCLUDES... 


KAY-TITE PRIMER (Call your Jobber today ! 


KAY-TITE COMPANY, WEST ORANGE, N. J. 
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Proven high-efficiency means 





high-profits for you! 





Revolutionary New 


PURATURF™ 
CRABGRASS 
KILLER 


Selective in its action, Puraturf Crabgrass 
Killer is an organic phenyl mercury compound 
outstanding in results. 


Discovered at Rhode Island State College, and 
thoroughly tested, it has an amazingly efficient 
action in destroying crabgrass seedlings. By 
applying Puraturf at the first sign of seedlings, 
in June or July, the full power of its root- 
absorption control is obtained. 


Simple to mix (6 teaspoons per gallon of 
water), economical to use (1 gal. to 100 sq. ft. 
for 3 treatments), this herbicide means 
business. 


STOCK IT NOW! 





Y% pint 1 pint 

Dealer $0.47 $1.10 i 
($11.28 case of 24) ($26.40 case of 24) 
' Retail $0.85 $1.65 


Order through your local jobber, or write 
direct to the manufacturers 


*Trade Mark 


GALLOWHUR CHEMICAL 
COMPANY 


240 East 43rd Street, New York City 


Jobbers' inquiries solicited ! 


Ads in Horticulture © Flower Grower @ House & 

Garden @© Home Garden @ Gardner’s Chronicle 

New York Times @ New York Herald Tribune 
Chicago Tribune 
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for every need! 


¢ INDUSTRIAL 

¢ MARINE 

¢ FARM 

¢ AUTOMOTIVE 


CAMPBELL 
a>. Line 


INTERNATIONAL 
CHAIN & MFG. CO. 


YORK, PENNA. 
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A LONG-TIME SUCCESS 


For more than 10 years, Robbins & Myers 
pumps—with the very same ‘‘progressing- 
cavity’’ action that is buile into this new 
domestic unit—have handled industry's 
toughest pumping assignments. 


DURABLE o SAFE 


For home-water service, this rotor-stator 
pumping principle assures remarkably long 
life, while its utter simplicity permits com- 
pact arrangement and full enclosure, with but 
a single moving part—the rotor. 





Progressing-Cavity 
Pumping is both 
Simple and Sure. 





THE ROTOR-STATOR ELEMENT 


There are no pistons or valves (except check 
valve in pump); no gears or belts—no re- 
ciprocating motion. The motor is lubricated 
for life. Only one pipe goes into ground— 
and this pipe has no foot valve. 


NO OTHER PUMP LIKE THIS 
The amazing new Robbins & Myers Shallow 
Well Pump, with its R & M standard-speed, 
ball-bearing motor, is truly a product you'll 
be proud to sell. No other pump is like it. 


ROBBINS & MYERS 
SHALLOW WELL PUMP 


Talk-of-the-trade is the new, fast-selling Robbins & Myers 
electric pump for shallow wells and cisterns, Why? Because 





it’s as good as it is good looking—and that’s saying a lot! 
This pump means business . . . profits... for users and for 
you. It virtually sed/s on sight. 


COMPLETE HOME-WATER SYSTEMS 

The Robbins & Myers does everything a good pump should— 
self-primes; operates quietly; delivers positive pressure with- 
out pulsation; lasts indefinitely, even when pumping sand 
and silt, lt never needs oiling or greasing:. . . requires no 
attention at all. Compact. Self-contained. Easy to install. 
Furnished with or without pressure tank and automatic 
controls. Made in capacities to 800 gallons per hour. 


THE YEAR'S “BIG SEASON” IS HERE 

More and more, smart buyers are demanding this modern, 
trouble-free pump—and alert dealers everywhere are cashing 
in on big sales opportunities. \t's a new kind of pump you 
should know about now. So, don’t wait! Robbins & Myers 
is making pump history. 


ROBBINS & MYERS, INC., Pump Division, Springfield, Ohio 
MAIL THIS Send full details on R & M Shallow Well Pumps to: 


Company...++ Seeevereses 
COUPON . 

Fadividgal.ccccccovceove SoS 0neuseeeoes ceeecuDese s0cese 
TODA y/ Gs 66s iv 6 vie 660 din i 4060 5d nn 0004668456044 bb00468000 coe 

Gi 66660005 teveccecevese ZONE occceved MS88. cocseve cooce 
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Right off the fire 
and selling like 











































Super-quality Stainless Steel 
Chrome Plated Mountings in 
3 Super Assortments! 


Fresh Water Assortment No. 1 
In attractive display box! 
6 each — Chrome Plated Stein- 
less Steel Guides — 
Sizes CSG 5, 6, 7, 8 
Jeach — Chrome Plated Stain- 
less Steel _ 
. 6 7, 8 
List Price $12.00 
Standard Trade Discounts 
Selt Water Assortment No. 2 
In sturdy, transparent Bill 
DeWitt Box! 
4 each — Chrome Plated Stain- 
less Steel Guides — 
Size CSG 12 
4 each — Chrome Plated Stain- 
less Steel Guides — 
Sizes CSG 14, 16, 18 
Jeach — Chrome Plated Stain- 
less Steel Guides — 
Size CSG 20 
6 each — Chrome Plated Stain- 
less Steel Tops—Sizes 
CST 12, 14, 16 
Jeach — Chrome Plated Stain- 
less Steel Tops—Sizes 
CST 18, 20, 24 
List Price $30.00 
Standard Trade Discounts 


Fresh Water Assortment No. 3 


In sturdy, transparent Bill 
DeWitt Box! 
12 each—Chrome Plated Stain- 
less Stee! Guides — 
Sizes CSG 5, 6, 7 
1S each—Chrome Plated Stain- 
less Steel Guides — Yj 
Size CSG 8 


4 each—Chrome Plated Stain- 
less Steel Tops—Sizes 
CST 5S, 6, 7, 8 
List Price $25.00 
Standard Trade Discounts 


At Your Jobber 


Write for Price Lists of the Complete Allan 
line of ‘Quality Mountings for Greater Fish- Z 
ing Pleasures”’—consisting of Wire, Spinning 
and Bridge Guides; Wire, Spinning & Surf 
Tops— all of durable Stainless Steel covered 


y we 


MANUFACTURING COMPANY _ 


Yy 
Uy 
Yy Yy 













“Quality Line Mountings 






for Greater Fishing Pleasures” 











every part, they 
the four roared and streams . . . for thrilling, carefree 
$ minutes—one _ hours afloat, 


Wr. Champion Dealer — 


Your sportsmen customers are by nature 
“from Missouri” ... they have to be 
shown! 

That’s why Champion proves all its 
claims with actual demonstrations. That's 
why the demanding “Motor Magic” 
tests which prove Champion's power, 
ruggedness and quiet operation have 
sportsmen all over America turning to 
America’s Great Outboard Motor. 

And never in history has any outboard 
been subjected to such punishment 
as these four stock model Champions 
which withstood freezing in solid ice! 

So, tie in your display with this ad 
now running in leading outdoor and 
men’s magazines. Get FREE photos and a 
signed affidavit covering this amazing test, 
by writing Champion Motors, Minneapolis. 

You'll find that “Motor Magic’’ is 
MERCHANDISING MAGIC! 


HUNDREDS WITNESS STARTING TESTS 
ON MOTORS CHOPPED FROM SOLID ICE! 









sher only & minutes, 3 seconds of thawing 
time. (Magneto wires were damaged by 
ce picks on the fourth motor.) 





Should want real proof of depend- 
able performance, not composed adver- 
tising claims—here it is! 

See your Champion dealer, and take 
home this great, stout-hearted, weather- 














proofed motor. Then head for the lakes 
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The fascinating Dumore* Carvit makes 
your customer a skilled wood-carver in 
twenty minutes 


A delightful hobby complete in one tool! Reproduces 
models (from dime store or gift shop) in beautiful 
mahogany and other fine woods, Just trace the model. 
The Carvit does the rest, It’s great fun — and profit- 
able. Amazingly easy to use. The Carvit is the ideal 
gift for anyone — man, woman, boy, and girl — every- 
one loves it! It’s a natural for your hobby trade. 












Zain = | REFUND om 
< > Guarattoed by by © ’ 
Good Housekeeping 
X40, 


TAS > Cx sa . 
Dae ADVERTISED Tet The Dumore Duplex gives your customer 


more power, more capacity than any other 
homeshop handgrinder 


Here’s the handgrinder workshop fans have been wait- 
ing for — the powerful Dumore Duplex. Its full 1/14 
hp. motor has extra no-stall power for heavy jobs 
(50-500% more power than other available homeshop 
handgrinders). Its extra-capacity chuck takes all 3 
tool sizes — 4", 4%", 3/32”. Attachments convert it 
instantly for bench, lathe, and flexible-shaft duty. Be- 
cause the Duplex makes work faster, easier, and twice 
the fun — it is twice as easy to sell! 


These famous national magazines carry sales-building 
Dumore advertising into 6,000,000 homes every month - 
hundreds in your own city. Dumore gives you effective 
direct-mail follow-up and local advertising and promotion 
material to tie in with this national campaign — to briny 
the customers into your store! 

*Trade Mark Keg. U.S. Pat Off, 


Don’t wait to cash in on this profit opportunity! Stock up 
now — and watch the sales roll in! Qualified dealers can be 
stocked immediately, Write for complete details today! 





The Dumore Company, Dept. D-56 Racine, Wis. 


MD-3 a RACINE, WISCONSIN 
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IMMEDIATE 


DELIVERY? 





Stock Parts 


¢ 


""B'' SECTION 
PULLEYS 






MULTIPLE 
PULLEYS 
for use on— 
Washing Machines 
Power Equipment 
Ventilating Fans 
Lawn Mowers 
Compressors 
Oil Burners 
Stokers 
Pumps—Etc. 





HAND 
WHEELS 


SHAFT 





PILLOW BLOCKS 





yes! —they’re all @ 


"A" SECTION 
PULLEYS 





"“O" SECTION 

PULLEYS 

A complete line of Power 
Transmission Equipment. . . 
carried in stock for your ser- 
vice to your customers. 
Chicago DIE CASTING 
offers you the most complete 
line ys Power Driven Equip- 


ment... all from one source. 






CROWN FACE 
PULLEYS 


FLEXIBLE 
COUPLINGS 





SHAFT 
COLLARS 


Ask Your Jobber 
for Catalog 47-A 


or write direct to the factory 








JOURNAL BEARINGS 


Chicago DIE CASTING MFG. COMPANY 


2510 West Monroe Street, Chicago 12, Illinois 
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Tests for Fusion 
assure 
waterproof splices 





@ In test after test, PANTHER and 
DRAGON Rubber Tapes prove why they 
make waterproof splices. Successive layers of 
these tapes readily fuse into a water-tight seal 
that also gives positive protection against 
electrical leaks. 


This protection is recognized by more and 
more tape users who ask for — and get — 
PANTHER and DRAGON. Sold only 
through recognized independent wholesalers. 
The Okonite Company, Passaic, N. J. 


6410 


|Panther ne !D)ragon 


friction and rubber tapes 
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“that pays off” in customer 
goodwill and assures future sales, 
goes with every sale of Duro-Chrome 
Tools. Duro Quality, famous for over 
30 years, will bring customers back 
to you for more profitable business. 


You can always depend on Duro 
Quality; although Duro is producing 


and shipping more Duro-Chrome ; . 
Tools today than ever before; there A 

are — not wen to meet ~ great >.! 

demand. Duro will not sacrifice " ° h da 

quality for quantity. This is long- a wit those Do ” 
range insurance of customer at oni §gone Good Tools : 


satisfaction... afew Duro-Chrome 
; TRIPLE-CHROME AS 
Tools sold today will mean many extra , “SKIN" IMPROVED DESIGN ) 
Modern designing plus : 







Be " 
— ie be es ? 
, 
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Vs 


Xess 


Duro-Chrome sales in years to come. °°? Duro’s triple-chro : 
y a me 
. s satin- “ Me o use of s 1 
Another important part of your ; 2 EXTRA yours ray of great strength’ ~~ an 
) DURO-CHROME Tools by Possible the new “‘thin. “ 


wall’ designs that 

get into 

tight spots quickly and ry 
easily, allow more free- ‘ 
dom and flexibility \ 


EXTRA DURO DIVIDEND is the 
Duro Business Building Plan that 
creates new customers for you. 


Protecting them a 
gainst 
3 rust and corrosion. It 
makes them easy-to-clean 
easy-to-handle. ; 


ESS 08S pee 

















Duro Tool Boards, consistent 
Duro Advertising, ‘‘Hot-Broached” #, 
Sockets and the satin-finish, triple- \y) puRO's ' — oo 
chrome skin create and maintain : “HOT-BROACH” DURO Ht) 
a big demand for Duro-Chrome PROCESS ENGINEERING 3° 
Tools that mean BIG EXTRA PROFITS ©:* — vRo war ges . ome Se 
a | ¢ to 237% STRONGER E uro-Chrome Tools 
and BIG EXTRA BUSINESS for you. ‘4 than sockets made by the $= are designed, engi- 
Duro Metal Products Co., Vi pera Duro's ting the ia 
3 i) sive ‘‘Hot- " e \ 
2649 North Kildare Ave., ee9 judhiax anaes oe craftsmen in Aacprne Wi 
Chicago 39, IIl. sn Strength and longer {ite large, modern up-to. 327 
a ‘ date Chicago Plants 
; : 289 89. Cwe Ee alia 
F pa TEER OX Crea oa _ 





Ilustrated is the new Duro 80-Tooth-Action 
Reversible Rachet Wrench, one of the many new 
tools described in the Duro Catalog. 


AN 0 [ =~ HAND TOOL ) 
mo IYO) DIVISION 
Fer a complete listing of these 


TODAY f ‘ 2... : 
or your FREE copy of the "wuerame@—mnrm=" 4 CQ MAKERS OF DURO MACHINE TOOLS 


DURO-CHROME Catalog! ; 
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Seymour SmitTH Ask Your Jobber For This Quick-Selling 
6e be be , 


CARPENTER SQUARE 
A PLIER with SPIRIT LEVEL 


A PIPE WRENCH | 
A MONKEY | 
WRENCH | 


A HAND VISE The perfect inexpensive 
A CLAMP tool for home and 


GRIPS WITH professional use. 


TREMENDOUS 
POWER 


ADVERTISED | 

NATION 

#* Factory WIDE 
WELDER 





HOME K 3 * All metal square 
REPAIR SHOP with 7 inch rule 
ELECTRICIAN (marked %s, Ya and 
STEAMFITTER N . 2). Spirit Level for 


PLUMBER . ‘ 
SERVICEMAN horizontal and ver 


SHEET METAL <x A tical use. 
WORKER \ \\ i} 


Bie S 


% \ “a 
A> “&. f 





Model C102 


SELLS ITSELF! We believe this is the only carpenter square 
This Gripping Display | with spirit level selling so far below those 
FREE on Re que st without this added feature. 


A demonstration display that 
invites customer to make his 
own test—sell himself! A 


dominating design in 6 colors WATCH FOR ADDITIONAL TOOLS 


that reaches out for ‘em! 


(Seymour Smith tools sold NEW NUMBERS APPEARING REGULARLY 


ly th h wholesalers. i ‘ . 
only through wholesalers.) If your jobber can't sup ply you, write 


SEYMOUR SMITH & SON, INC., 900A Main St., Oakville, Conn. TWIX MANUFACTURING CO., Inc. 


JOHN H. GRAHAM & CO., Inc., 105 Duane St., New York 8, N. Y. 
- } 21st STREET, LONG ISLAND CITY 1.NLY 
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O..: REED & PRINCE DRIVER FITS ALL SIZES OF 
REED & PRINCE RECESSED-HEAD SCREWS AND BOLTS 





“A HEAD of the times” 


Hey ZZ seve Zee wae 3s viii 7 


All recessed-head screws and bolts have definite advantages over the older slotted head, 
but the Reed & Prince type Recessed-Head is the only one which can be fitted and driven 
throughout the entire size range with a single driver. 


el C102 


REED & PRINCE 


MANUFACTURING . 


WORCESTER, MASS CHICAGO, ILL 


nufacturers of Recessed and Slotted Wood Screws, Sheet Metal Screws, Machine Screws, Stove Bolts. Als 
Machine Screw Nuts, Wing Nuts, Rivets and Burrs, Rods, Serew Drivers and Bits, Specialties 
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what keeps 
a wheel 


Ma) it: ee 


MOMENTUM ’ —the same force 


which, in various forms, keeps a merchandise brand moving. 


BUT — neither wheel nor merchandise sales can speed up, 
or even maintain, their pace without persistent “boosting.” 

Nicholson and Black Diamond brands have attained the 
widest preference in the file field. That's sales momentum! 
And it keeps increasing — because: The quality of Nicholson 
products never slackens. Their efficiency and long-life value 
are unsurpassed. They represent the latest and best in file 























design and manufacturing improvements. They enjoy dis- 
tribution that makes them easy to buy. 


And — further stimulating their sales momentum is the 
most extensive and persistent consumer advertising ever given 
a quality line of files. 

Why not “ride along” on the surging momentum of 
Nicholson popularity and build a file-sales turnover that 
really means something? Discuss it with your jobber the next 
time you see him or his representative. 


ee tte NICHOLSON FILE CO. «© 25 ACORN STREET © PROVIDENCE 1, RHODE ISLAND 
t 


2 S.A. In Canada, 


wrt Hope, Ont.) 


FOR Eeeer PURPOSE 


or een 
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MEANS NEW CHAINS TO 
MANY OF YOUR CUSTOMERS 


Place some of the more popular AMERICAN SWING 
CHAINS out where your good customers can see , CHAIN 
and handle them. There’s something about a 
piece of good chain that appeals to a man. And 


very often he will be reminded of a need for one 
or more of the chains you have in stock. 

Selling chain and chain assemblies is good, 
sound, profitable business—especially if you... 


‘++ SELL AMERICAN - > rae compzete cuain LNE 








A¢CO ORDER FROM YOUR HARDWARE WHOLESALER 
Ad. York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 


AMERICAN CHAIN & CABLE 
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laformal Editorial Comments 


= hae harles J. Heale 





Philadelphia Compositors Still on Strike— 
And so Hardware Age Continues to Be Late 


S this issue goes to press, admittedly late, there 

is no definite word indicating just when the 

city-wide Philadelphia printers’ strike will 
cease. 

This strike is the cause of the continued delay in 

production and mailing of HARDwaRE AGE. The pub- 

lishers are doing everything within their power to 


improve the time schedule and hope that soon each 
issue will be delivered on a normal basis. 

In the meantime, we again thank our subscribers 
and advertisers for their patience and co-operation 
and regret that we must ask for their further in- 
dulgence -we hope for only a short time. 


—<O.J.H. 


Recent Cement Basing Decision May Upset 


Long Time Hardware Distribution Practices 


N april 26 the United States 

Supreme Court voted, six to 
one, to uphold a Federal Trade 
Commission cease and desist 
order against the cement industry. 
The issue was the practice in the 
cement industry of multiple bas- 
ing points on delivered prices. 
precisely the same system as has 
long been in use on nails, wire 
fencing and other steel products 


sold through hardware channels. 
It is apparent that the Commis- 
sion is pursuing other industries 
which are using the multiple bas- 
ing point system on delivered 
prices. A competent Washington 
observer writes me as follows: 
“As to its direct effects on 
steel. the question will have to 
he decided by the industry it- 
self, and that is a field job. 


not a Washington job, In other 
words, it is up to the steel in- 
dustry to decide whether they 
want to conform voluntarily or 
wait until the Federal Trade 
Commission brings its case 
against the steel industry to a 
conclusion.” 
A complete analytical story on 
this entire situation will appear 
in the May 6 issue of Harpwart 
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Ace. Our Washington office is pre- 
paring the story as it is of extreme 
importance to wholesale and re- 
tail distributors of hardware and 
may seriously affect the prices on 
many steel products commonly 
known as “merchant steel prod- 
ucts.” 

At the present time, I have no 
authentic or conclusive informa- 
tion as to what action the steel 
industry will take on this subject. 
Sut I can sense many complica- 
tions in the steel industry, and it 
is likely that it will have to go 
along with the same decision as 
the cement industry. 


In competition among — pro- 
ducers. this development would 
seem to penalize the single mill 
operator to the advantage of the 
companies which have several 
mills located strategically through- 
out the country. That certainly 
was not the intention when the 
Federal Trade Commission was 
first created and so, in a measure, 
this court action seems to defeat 
rather than to promote the cause 
of free and open competition. 
Very definitely, distributors and 
consumers were not injured by the 
hasing point system. In fact. they 
were helped and were free to 


place their orders where and as 
they would because of the equali- 
zation of freight from the nearest 
basing point. This seems to me 
like a fair basis for competition 
whereas the change which the 
Government is apparently going 
to insist upon looks as though it 
will penalize and not aid the 
smaller operator. 

In the next few weeks there will 
be much discussion and consider- 
ation of this development and, as 
this information becomes avail- 
able, it will be published in 
HarRDWARE AGE for the informa- 
tion of our readers. 


Southern Convention Again Breaks 
Attendance Records at Cincinnati 


COMPLETE review of the re- 
cent Southern Convention is 
published elsewhere in this issue. 
Avain this gathering of hardware 


manufacturers 
broke attendance records with a 


wholesalers and 


registration exceeding 1300, 
Some outstanding speakers con- 


V V \ V4 


tributed to this program and we 
urge our readers to read the story 
of this business gathering, begin- 
ning on page 204. 


The "Conference Booth" Idea Very Good 
At Recent Mill Supply Convention 


Triep as an experiment at the 
recent Triple Mill Supply Con- 
vention, the “conference booth” 
idea was a real winner and a great 
contribution to making that busi- 
ness gathering an even better suc- 
cess than its splendid program 
would have assured. 

For two full afternoons, dis- 
tributors milled through the big 
Public Auditorium in Atlantic 
City giving all manufacturers an 
equal opportunity to discuss mat- 
ters of mutual interest. There were 
no diverting displays or signs 
just simple conference booths 
with chairs and ash trays — and 
simple, standardized identifying 


name signs shown at the back. 

The manufatturers who rented 
the booths liked the idea and so 
did their customers the distributors. 
Instead of seeing a scant dozen 
or 20 distributors, in a room, 
during an afternoon, these pro- 
ducers saw almost an entire con- 
vention parade through the audi- 
torium. From the distributors’ 
standpoint—instead of being col- 
lared for lunch or taken to a room 
or two and seeing only half a 
dozen manufacturers — they saw 
who they wished to see, for a long 
or short session as conditions re- 
quired. 

This procedure would be splen- 
did for all combination manufac- 


turer-distributor gatherings — for 
the spring and fall hardware con- 
ventions if facilities can be found. 
It certainly gave both factors a 
big “plus” value at the Mill Sup- 
ply Convention. 

There were some outstanding 
talks made at this convention. 
These will be reported rather 
completely in our next issue 
which will be dated May 6, 1948. 
It is also interesting to note that 
the attendance of 1752 broke all 
previous records. As many of 
those who participated are well 
known in hardware circles the re- 
view of this convention merits 
thoughtful reading attention by 
our readers. 
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--- four ILCO Padlock Display Merchandisers 


Assortment 22PA. 
Good stock of 
popular numbers 
that m-o-v-e! In- 
cludes 1 doz. ea. 
320G and 314; !e 
doz. ea. 373 and 
308. Every lock 
an outstanding 
value, attractively 
priced for fast 
turnover. 









rtment 21PA. 
Cotorful red, blue 
and yellow board 
uickly attracts 
attention to out- 
standing values. 
Complete range 0 
styles 1 — 
icludes 1 eac 
7 309, 310, 373, 
317, 314, 315, 
390G, 324, 309A, 
317A, 337B. 
Every lock a top 
profit maker. 
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Assortment 24PA. 
Padlocks run 4 
complete range of 
price classes. *N- 
cludes 1 doz. ¢a. 


Stock well bal- 
anced for even, 
fast selling. 


INDEPENDENT LOCK COMPANY . 














Assortment 23PA. 
All popularly 
priced padlocks 
No number over 
$1.50 retail. In- 
cludes 1 doz. ea 
320G, 314 
doz. ea. 315, 317, 
373, 324 Good 
variety with ex- 
ceptional profit 
margin. 


You’ll want more than one of these [LCO Padlock Mer- 
chandisers to hang on your walls or stand on your counters 
and in your windows. The ILCO Padlocks they display 
really sell because every one has proved consumer accep- 
tance. There’s a wide range of choice to meet a‘score of 


uses . . . at prices that clinch every sale. And the boards 
themselves are shopper-stoppers that catch and hold the 
attention of store traffic. 

Make money with the line that’s easiest to sell! Order 
the Merchandisers you need by number. Attractively 
finished boards, complete with hangers and price cards, 
are furnished free with every full assortment. Get in 
touch with your supplier today. 


FITCHBURG, MASS. 


Branches in all Principal Cities 


191 














Nerve center of the entire system is the Kardex record of stock movement and 
price information that is maintained on two sets of cards in adjacent cabinets. 


Stock Control 


Patterson Bros., New York City, keeps a balanced stock of 
40,000 items on a card system which ties in everything to do 
with stock control, buying, counting sales or disbursing and 


— or trying to 


keep balanced stocks of the 40,000 
odd items essential to a complete 
hardware and mill supply busi- 
ness has made more than one 
hardware merchant reach for the 
aspirin bottle. Not so, though, at 
century-old Patterson Bros., whose 
store at 15 Park Row in down- 
town New York is in the Mecca 
of purchasing agents and retail 


hardware customers alike. 


Whether a householder looking 
among the open displays of innu- 
merable hardware items to select 


hand tools and home repair sup- 


plies or for the home workshop 
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back ordering. 


or a purchasing agent who must 
buy the numerous mill supply 
and hardware items needed by a 
factory, office, building, or hos- 
pital, any buyer can be reason- 
ably sure of filling his needs at 
Patterson Bros. 


Must Fit Buyers’ Needs 


Buyers want a_ stock control 
system that fits their needs; that 
provides neither too little nor 
too much of each item on hand. 
Obviously, no system is better 
than the people who maintain and 
use it. Without capable people 
who understand what they are 


doing and who want to do their 


work well, no system will fune- 
tion satisfactorily. W. M. Howlett. 
vice president and general man- 


ager, has provided able people 
with a stock control tool to do the 


job it must. 

Into this system went a loi of 
sound, practical hardware and 
mill supply experience supple- 
mented by technical knowledge of 
record equipment and its applica- 
tion. The system controls stock as 
certainly and effortlessly as stock 
can be controlled by the count 
of stock method. according to 
Mr. Howlett. The whole system is 
built around practical considera 
tions, and it has been simplified 
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to’ make all the parts intermesh 
logically. 

The stockroom is laid out so 
that related families of items are 
together. The item number and 
record card number are identical. 
This does away with any trick 
cross reference system that can 
bog down because somebody for- 
got to change a reference. Iden- 
tical items, or items substantially 
identical, carry the same number 
and are kept together, regardless 
of who made them. 


Satisfying the Customer 


While Patterson Bros. always 
attempts to supply the make spe- 
cified when the purchaser ex- 
presses a brand preference, it 
sometimes seeks and obtains per- 


Without 
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mission to substitute an equal 
item of another make. Under 
prevailing conditions, customers 
usually acquiesce in such sug- 
gestions. 

Control of stock begins with 
bin counts. These are cycled 
according to a schedule which 
predetermines when and_ how 
often each family of items shall 
be counted. The bin counts are 
made by designated stock room 
employees under the jurisdiction 
of the buyers. The buyers know 
their own stocks intimately, and 
so any count which indicates an 
abnormal situation is easily spot- 
ted and rechecked, while the 
stocks are spot checked as a mat- 
ter of routine to prevent careless- 
ness in counting. 

These counts are not made on 


Aspirin 





work sheets. Here is a direct sav- 
ing and simplification that elim- 
inates a needless transcription 
with attendant waste of time and 
risk of error. Instead. the actual 
Kardex slides in which the stock 
cards are kept in bin sequence 
with identical bin numbers and 
stock numbers are sent to the 
stockroom. Counts are entered 
directly onto the cards, with 
which the buyers are working 
constantly. These cards are 
housed in the same numerical 
order on the stock shelves and 
Kardex Cabinets. 


Entire Year Recorded 
Each card provides space for 


one to 16 different related items 


or sizes, which is important from 


A whole year of movement for each item is 
recorded on one card. A glance tells how 
many pieces of any item is on hand, whether 
or not an order can be filled from stock and 
if it should be reordered. 
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the point of view of space con- 
servation and convenience in ref- 
erence and ordering. Each item 
is identified appropriately, so 
that it can be recognized quickly 
and definitely. For each item up 
to 16 on each card. the date of 
the count, purchase order, or 
merchandise receipt is shown, 
month by month next to the 
quantity to which it refers. Thus 
a whole year of movement for 
each item is recorded on one 


card, 
Checking on Orders 


By glancing at a ecard. the 
buyer can closely estimate the 
number of pieces of any item 
on hand, since he has before him 
a figure showing the last count 
and any subsequent receipt and 
other figures showing past move- 
ments. Hence, he can tell whether 
or not an order can be filled 
from stock and he can also see 
if he ought to place a reorder. 
Should there be any doubt in his 
mind about haivng enough of an 
item in stock to fill an excep- 
tional order, he can request an 
immediate count of that item. 
Reference to the record is 
normally very fast, because the 
visible margins of the Kardex 
cards index the card number, 
which is the item number and 
the bin number, and give its 
description. Exactly parallel to 
this stock count and movement 
record, and in identical sequence 
in adjoining cabinets. there are 
cost and price records. Patterson 
Brothers prepare this second ree- 
ord by typing both cards at the 
same time using carbon paper. 
This method completely  guar- 
antees against transcription errors 
and eliminates the need of proof 
reading one set of cards against 
the other. These are used in pur- 
chasing and pricing stock to get 
the current cosi and selling price 
of every item stocked. These 
repeat the items in the same 
sequence as the movement cards 
and show the unit and the date 
of each cost or price change. By 
putting this information into a 
parallel and contiguous record. 
Patterson Bros. eliminates some 
of the waiting and confusion that 
often occurs when a number of 
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people have to refer to different 
parts of the same records. 

The situation being what it is 
there are many times when items 
must be back ordered to the 
customer requiring them. This 
causes no confusion and no com- 
plications. There is no possibility 
of an order being overlooked or 
a back order filled out of its 
proper order. 

This is managed very simply. 
When an order is received for 
one or more items that cannot 
be shipped from stock, a bin 
ticket is made out for each un- 
shipped item. This shows the 
order number. These order num- 
bers are four digits of the date 
written as a unit followed by a 
dash and a number which is the 
number of the order for that date. 
For example, January 12th is the 
12th day of the first month and 
so all orders received on_ that 
date will be numbered 0112. The 
first order of the day is 0112—1 
and the 238th is 0112—238. 


There is not the slightest doubt 


of the chronological sequence of 
orders. The bin ticket also carries 
the customer's name, the _ item, 
description. and the cross index 
or customer's own order number. 


The Procedure 


When stock is received, the 
receiver takes all back orders fo1 
customers from the tickler file 
which is set up by bin item num- 
ber and laid out for shipment in 
the order of age. The date of the 
stock receipt is noted on the 
ticket. This insures that orders 
must be shipped in order of age 
and it provides evidence that this 
was done. Where a shipment is 
not sufficient to handle all back 
orders of course the oldest are 
filled insofar as possible from 
that shipment. (The way is sim- 
ple. When an order for an item 
cannot be shipped from stock. 
a “bin ticket back orders form” 
is made out.) 

The ordering and receiving 


(Continued on page 309) 


Window Display Helps Stimulate Sales 
Of Pumps and Pump Repair Parts 


A window display of pumps 
and pump repair parts. each 
pump plainly marked with a card 
indicating price and type of unit, 
helped Lehman Hardware Co., in 
Columbiana, Ohio, increase sales 
of these items. 

“During the two week period of 
the window display our sales of 
complete pumps were 55 per cent 


greater than in any like period 
during 1947 and sales of pump 
repairs increased 45 per cent over 
normal,” says Arthur M. Lehman. 
Several new customers for deep 
well pumps were obtained among 
the well-drillers in the area. as the 
result of the display and many 
customers were impressed with the 
variety of models the store offered. 








People of Columbiana, Ohio, were made pump-conscious by this display. 
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Harry Pearson, head of the tool department, demonstrates a power tool to a prospect. 


Display and Demonstrations 
Make Power Tools a Major Line 


P., ACTICALLY — every 
power tool on disply at Lyndale 
Hardware in Richfield Village 
just outside of Minneapolis, 
Minn., is hooked up for instant 
demonstration, at all times. And 
units that are not so connected 
are hooked up on request. As a 
result, the store has enjoyed as 
high a volume as $8,000 in six 
months on drills, drill presses, 
and various types of power units. 
One of the best features of it all 
is that most of these sales are for 
cash, although deferred payment 
plans are offered with the financ- 
ing being taken care of by a 
local bank. 
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Up front location and displays of items made 
in store with equipment offered for sale aid 
in building volume for the Lyndale Hardware 


Lyndale Hardware has a visual 
type front, one end of which is 
usually devoted to power tools. 
This means that all passers-by can 
quickly note that the store is in 
the power tool business in a big 
way. While demonstrations are 
cheerfully given on any business 
day of the week, they are fea- 
tured on Saturdays, a fact widely 
advertised by the store. Items 
made during the demonstrations 
are left on display to emphasize 
the wide variety of projects that 
may be completed with the equip- 
ment offered by the store. In addi- 


tion to selling to the home hobby- 
ist. Lyndale Hardware has sold 
complete equipment for local 
school manual training classes as 
well as to the local Youth Coun 
cil, a non-sectarian enterprise in 
the community. 

One of the best selling items 
particularly to the homeworkshop 
fan just going in for power tools 

is a 7-in. table saw, priced 
from about $39 to $50. and a 
fractional horsepower motor at 
about $17.50. Medium priced 
numbers are the best sellers in 


the store. 
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“Prompt and proper 
introductions serve 
to put employees at 
ease and make every- 
one feel that he is 
a real part of the 
organization." 





elping Salespeople Click 


How fo Get in “the Groove” 





BRIANT SANDO 


Have YOU noticed 
how many hardware store sales- 
people feel they are in a rut? 
They want to become better sales- 
men or work into a better job 
some way or other, but they can’t 
quite make it. 

They flounder around, lose val- 
uable time, or dig deeper into 
the same old rut and then excuse 
it by saying, “Well, we can’t pull 
ourselves up by our bootstraps.” 
That is only too true—and may 
fit into your own experience or 
those around you. 

It’s a little like the old colored 


preacher who was praying with 
great oratorical effects in the 
midst of a violent hurricane down 
south. As the earth quivered and 
the heavens roared he cried out. 
“Send us the spirit of the chil- 
dren of Israel, the children of 
Moses. and the children of the 
Promised Land.” 

An old colored man with less 
oratory but more directness cried, 
“Lord, don’t send nobody. Come 
yourself. This is no time for 
children.” 

In hardware stores, it is a real 
problem to get out of the rut and 
into “the groove.” Into the groove 
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In hardware stores it is a real problem to get out 
of the rut and into "the groove’. This article gives 
some pertinent suggestions on how to go about it 


By BRIANT SANDO 
Sales Counsellor, 
Louisville, Ky. 


of superior selling, leading to 
more sales, more money. more en- 
joyment out of life and business. 
Fortunately, this is something 
that can be cultivated and devel- 
oped; it is nothing mysterious or 
available to only a select few. 
Clare Booth Luce said it well: 
“Hats off to the past. but take 
vour coats off to the future.” 


Study and Work 


Some people have more natural 
qualifications than others, and 
therefore will step along faster 
or farther, but every one who is 
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willing to study and work at it 
can gradually become a_ better 
salesman and_ the  top-notchers 
often end up as department man- 
agers, store managers. executives 
or owners. 

Sometimes learning salesman- 
ship is like a sequence I saw in 
the movie, The Road to Rio. Bob 
Hope and Bing Crosby, caught 
in one of their typical jams, had 
to teach three Latin-American 
stooges how to speak English in 
a few minutes. They did it by 
making each chap master one 
slang phrase: 1, You're in the 
groove, Jackson,” 2, “You're tell- 


"Store etiquette re- 
quires a helpful afti- 
tude towards a fel- 
low worker as well 
as courtesy to cus- 
tomers.” 


In Three Parts 
Part 2 


ing me.” 3, This one is murder!” 

It was clever how many differ 
ent situations this limited vocab- 
ulary covered. But it fell flat on 
its face the first time a really 
tough situation came along. The 
boys got so mixed up it ended in 
a riot. 


The Same in Hardware 


Same in hardware selling. You 
can parrot. “The price is right. 
This is very high quality. You 
cant go wrong here’——and get 
away with some ordinary selling. 
But such trite expressions are 
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totally inadequate when you have 
to handle a hot potato. when a 
real tough sale or a difficult pros- 
pect comes along. 

Each passing year makes it 
easier to acquire genuine. skill 
in selling. The old University of 
Hard Knocks used to be the only 
way for most of us. except the 
fortunate few who went to large 
universities or took post-graduate 
courses. Now most colleges and 
universities, Y.M.C.A.’s and other 
civic and service schools provide 
classes in sales. marketing, pub- 
lic speaking, personality develop- 
ment. advertising, — psychology, 
husiness economics. etc. 

The latter subjects are well 
worth studying in addition to 
straight salesmanship. Some of 
the night classes are better than 
day classes because the former 
are taught by practical business 


men. 
Schools of Salesmanship 


The educational trend toward 
useful subjects is illustrated by 
Peters Commercial High School 
in New Orleans. It offers a sales 
course jointly supervised by the 
retail merchants and the State 
Department of Education. Stu- 
dents learn retail selling, facts 
about merchandise, and a smat- 
tering of display and advertising, 
in classes held on regular school 
time with extra hours of actual 
practice in stores. For the latter 
time the students receive pay as 
well as supplementary school 
credits. 

Such students find it pretty 
easy to get jobs after graduation. 
Often they simply become reg- 
ulars in the stores where they 
have been working part time. 

Some such system, with mer- 
chants. teachers and _— schools 
working together, might well be 
set up in every community. As a 
co-operative project it could be 
worked out to reach different 
sroups according to ages, types 
of sales work desired, ete. 

There are many sales training 
movies and sound slide films that 
can be rented at nominal cost 
for group study. Write for sub- 
jects and prices to The Jam 
Handy Organization, 2900 East 
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Grand Blvd... Detroit 11. Mich. 

Another method of — self-im- 
provement is to attend trade con- 
ventions or conferences whenever 
possible; also the sales meetings 
held in most regions at intervals 
by leading national advertisers or 
manufacturers of specialty lines 
sold in hardware stores. Cultivate 
the salesmen who call on your 
store; learn what they consider 
strong sales points and how they 
present their products: get hep 
to related subjects such as win- 
dow displays, store arrangement, 
and lighting. 

There are also several good 
hardware trade papers available; 
read the best ones regularly. 
along with books or reports on 
your industry's activities. 

Don't hesitate to seek useful 
advice from your fellow workers 
or even from customers. They 
often can give you a different 
slant. Participate in community 
activities. use every available 
method to expand your sale savvy 
and your knowledge. 

A leading hardware merchant 
says, “No matter what I am read- 
ing or listening to on the radio. 
I keep my own business in the 
back of my mind and try to apply 
their ideas. Even when walking 





around town or visiting in other 
cities. | always watch what others 
are doing and try to pick up some 
useful pointers.” 


Some Good Sales Books 


When school sponsorship is not 
possible, or where salespeople 
need more specialized study, then 
it is up to individual hardware 
stores or specialty lines to pro- 
vide proper facilities. Select a 
personable teacher and a good 
text-book, and go to it! 

Enrollment in such classes may 
be voluntary or compulsory 
among your store employees, 
depending on whether or not the 
hardware store pays for such 
time. Most stores find it easier 
to supervise and control classes 
when they are held on company 
time; and sometimes it pays to 
include an evening meal occa- 
sionally for the extra incentive 
and fellowship it provides. 

If you can’t line up a sufficient 
number of people for regular 
classes, yet certain individuals are 
ambitious to advance, they can 
enroll in one of the several cor- 
respondence school courses widely 
advertised. or «a home study 


(Continued on page 277) 


Picture Post Card of Store Used for Advertising 





LOORVIE TS TOW Sh 


A picture postcard of his store serves a dual purpose for J. K. Urick, owner of the 
Ace Store, Prophetstown, Ill., a town of 1790. Used for short communications with 
customers, prospects and suppliers, it also serves to advertise the establishment. 
Mr. Urick says that use of the cards—sample of which is shown above—has the effect 
of continuous advertising since numerous people handle them before the addressee 
receives them. Many customers, says Mr. Urick, look at this stor picture before reading 


the message and discarding the card. 
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This marine department is a fine profit producer and has stimulated sales to 
boat owners of everything from anchors to ashtrays with radios in between. 


Boats Bring Business 


l: YOU want to cut 
vourself a bigger slice of the avail- 
able local hardware business, go 
nautical, advises John I. Morrel, 
hoat-minded owner of the A. H. 
McLeod Hardware Co., in the sea- 
ort city of Mobile, Ala. 

Mr. Morrel dropped anchor in 
Moble 32 years ago, and has been 
-elling everything from anchors 
to ash trays to local boat owners 
ever since. While his is definitely 
a hardware store, with boat sup- 
plies merely a_ sideline, Morrel 
says, “Pd never have gotten by 
without this business with the 
competition I had to face. I sell 
plenty of landlubbers now, but 
work and pleasure boaters. still 
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Marine sales account for one-third ‘of volume 
done by A. H. Mcleod Hardware Co. while 


related selling helps swell business in other lines 


mean big business for me and 
always will.” 

One thing Mr. Morrel wishes 
to impress on fellow hardware- 
men is that you don’t have to be 
a seaport citizen to make money 
from boats nor must you be 
an outboard motor dealer. Mr. 
Morrel is both, but he points oul 
that any community of impor- 
tance is located on one or more 
streams or lakes navigable for 
small launches and motor boats 


and there are always a number 


of boating enthusiasts in any size- 


able town. As for outboard 
motors—they are a big asset, but 
there are plenty of other item- 
to sell boatmen. 

First, it is essential that the 
hardwareman build himself up a- 
an authority on nautical needs. 
Without a thorough knowledge 
of marine hardware, boat fittings 
and boat construction, design and 
supply, the dealer will be unable 
to take proper advantage of 
sales opportunities. By becoming 
an authority, Mr. Morre! does not 


mean mere elances at manufac 
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Here is a general view of the sales floor. Many a boat owner starts at the marine 
department and purchases other articles for his craft in this part of the store. 


turers’ literature. He means study. 
You don’t need to be a farmer 
to sell plows, nor an electrician 
to sell wiring, he states, but you 
must be a first rate sailor in order 
to make money from boat owners. 


Boat Paint Builds Sales 


One of Mr. Morrel’s biggest 
sellers is marine paint. He sells 
most of his paint to owners of 
work and pleasure boats plying 
nearby rivers and shallow Mobile 
Bay. Work boats are usually 
painted once each year and pleas- 
ure boats from two to three times 
annually. Since all types of boats 
are refurbished frequently. paint 
is a valuable repeat item. To 
assure steady sales. Mr. Morrel 
features boat paint in occasional 
window displays and features it 
nrominently in counter displays 
inside the store, as well as in 
newspaper and radio advertise- 
ments. The boat paint becomes a 
leader for household paint and 
enamel and enables him to enjoy 
one of the largest sales of house 
paints in Mobile. 

A very profitable line required 
by boatmen is cooking utensils. 
These go only on the small 
launches and houseboats, but an 
average set of kitchenware for 
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one of these craft consists of six 
to eight pieces and sells for 
approximately $25. Mr. Morrel 
also sells small oil stoves for 
cooking purposes, and sets of 
metal dishes and _ inexpensive 
tableware. 

Any boat, regardless of size, 
needs rope, and thousands of feet 
are sold annually for everything 
from steamships to rowboats. Mr. 
Morrel believes rope can be mer- 
chandised like any popular mod- 
ern item and will respond to 
proper display and _ promotion. 

Another allied item that finds 
a ready market among boat own- 
ers is chain. Many boat owners 
prefer chain to secure their craft 
as it is sturdier and cannot be 
cut easily. As a companion item 
to the chains, Mr. Morrel is able 
to sell a number of heavy pad- 
locks. 


For Larger Craft 


The owners of larger craft buy 
foglights, spotlights and landing 
lights. These are purchased by 
practically all houseboat men and 
launch owners and some motor 
boaters and they bring a good 
profit. 

“I also sell a few portable 
radios to boatmen,” Mr, Morrel 


says, “mainly those who use their 
boats for week-end outings with 
their friends. I don’t consider 
radios as marine supplies, but 
they are sold for use on boats.” 
He also sells other portable sets 
to sailors on ocean going vessels 
putting in at Mobile. 


Tie-in Potentialities 


Tie-in potentialities with other 
merchandise are good, says Mr. 
Morrel, who adds that while 
marine sales comprise only a 
third of his volume, he can attri- 
bute a healthy portion of the 
remaining two thirds to the influ- 
ence of boat supplies. For exam- 
ple, water coolers, which move 
out readily as a boat accessory. 
suggest iced tea glasses and 
pitchers, which are handled in the 
glassware department. Carpenter 
tool sales receive stimulation 
from the demand for maritime 
paint, when one of the store's 
25 employees suggests that the 
boat owner may need to fix up as 
well as paint up his craft. Other 
items, such as kitchenware. house- 
wares, chinaware. electric appli- 
ances, garden tools and small 
hardware, will move out because 
boat customers would rather buy 
all these things under oné roof 


(Continued on page 309) 
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‘War Mobilization Would Skip 
Certain Hardware Items 


Should actual mobilization become necessary, manufacture of certain kinds of 
hardware will not be converted, says Munitions Board, which is surveying 
approximately 25,000 plants to estimate their war potential 


INCE their production is 
S equally important for civilian 
and military uses, manufacturing 
capacity for certain kinds of hard- 
ware and other end items and 
components will not be converted 
should the nation mobilize, ac- 
cording to the Munitions Board. 

As a result of this decision, 
such capacities will not be allo- 
cated to any of the armed serv- 
ices under the current plant sur- 
vey being conducted by the Board 
as a part of the mobilization 
planning program. 

In the event actual mobiliza- 
tion became necessary, the Board 
indicated, however, the capacity 
of these industries would be 
placed under distribution control 
of an agency under control of the 
National Security Resources 
Board. It would probably be 
known as the Office of War Pro- 
duction and function along the 


lines of the WPB. 
Four Types Exempt 


Four general types of produc- 
tion capacity would be exempt 
from war conversion under pres- 
ent security plans, spokesmen for 
the Board say. They are also 
exempt from allocation to the 
services under the present plan 
survey. 

These four fields are: raw and 
basic processed materials plants 
such as steel, cement, aluminum, 
lumber. etc.; food processing 
except capacity for processing 
and packaging subsistence items 
which would likely be in short 
supply under emergency condi- 
tions; production of general pur- 
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Washington Bureau 
of Hardware Age 


pose machine tools, forging ham- 
mers and presses, some cutting 
and a few special purpose ma- 
chine tools, textile and rubber- 
working machinery; and, plant 
capacity for producing certain 
end items or components needed 
by both civil economy and the 
military. 

In this last named category are 
varied hardware goods and related 
fabricated items. These include: 


Items Included 


Hardware cloth; copper, monel 
and filter wire cloth; insect 
screening; wire springs; wire 
rope clips; welded and _ non- 
welded chain; saws and saw 
blades (hand); files and rasps, 
measuring gauges (mechanics) ; 
bearings; bolts, nuts, screws, 
rivets and washers (metal and 
cork); asbestos board, insulation 
and gaskets; and, cork gaskets. 

Several types of electrical 
equipment production capacity 
would be exempt. These now 
include fractional and _ integral 
horsepower motors, generators. 
dynamos, armatures, commuta- 
tors, magnetos, switches, and stor- 
age batteries. 

Included also are specific types 
of plumbing equipment; these are 
lavatories, water closets, flushtank 
balls, pipe fittings, plumbing spe- 
cialties and boiler safety valves. 
Production of high _ pressure 
cylinders, such as gas or oxygen 
containers, would not be changed. 

Some plants which are gen- 
erally exempt from conversion 
should mobilization be necessary, 
however, will have certain pro- 


ductive capacities allocated now 
to the various services. A tenta- 
tive list, subject to change, of 
some of these has been drawn up. 
Among tentative list of so-called 
multiservice plants, subject to 
change, has already been drawn. 
Among those producing some 
hardware or related items are: 

Aluminum Company of Amer- 
ica, Allis Chalmers Mfg. Co.. 
American Can Co., Continental 
Can Co., Fairbanks Morse & Co.. 
General Electric Co., Hercules 
Powder Co., Radio Corporation of 
America, Remington Rand, Inc.. 
Revere Copper & Brass, Ine.. 
Western Cartridge Co., Westing- 
house Electric Corp., and York 
Safe & Lock Co. 

In the meantime, the Munitions 
Board is going ahead with its 
survey of approximately 25,000 
selected manufacturing _ plants. 
both large and small. and 
although this number represents 
only about 25 per cent of the 
nation’s manufacturing plants of 
recognizable size and, production. 
it nevertheless involves a sizeable 
majority of total productive 
capacity of essential goods, 


Will Investigate 


Its purpose is primarily to find 
out what essential items each 
plant could best produce under 
emergency or wartime conditions 
and the estimated capacity for 
such output. The amount of con- 
version and the time required 
would also figure in. 

Following a study of reports. 
the Board will allocate or assign 

(Continued on page 282) 
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Display Booths Help Step 


Wiss, PER is an 


excellent money maker and traflic 
builder at the Mohr-Jones Hard- 
ware Co., Racine, Wis., and it 
also more than pays its way by 
leading to considerable volume in 
paint. The wallpaper department 
has appeal for both the well-to- 
do and those in smaller income 
groups. 


345 Patterns 


Patterns, there are 345 of them 
are priced from as low as 15 cents 
a roll to a high of $1.50 in the 
regular stocks, the higher priced 
paper being available on special 
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order. Located in a good traffic 
spot, it is near the paint section 
and between the toys and house- 
wares, 


Women Buy the Most 


Of this department, and its pa- 
trons, Conrad Lahr says, “Ladies 
buy most of the wallpaper we sell 
and the majority of them hang 
it themselves. We try to sell the 
idea that the decorating of one 
room calls for the decoration of 
others. Thus, if a customer buys 
paper for the living room, we 
suggest that the dining room be 
taken care of as well. When one 








Sees. 4 


This booth, equipped with modernistic furniture, has an oilcloth display 
outside. Housewives who select wallpaper also make oilcloth purchases.. 


or two rooms are redecorated 
other rooms in a home do not 
look quite as attractive as they 
did before, and stressing this idea 
leads to further sales. A customer 
buying paper for one or even 
more rooms can usually be sold 
on the idea of buying paint for 
ceilings and woodwork at the 
same time. Paste, paperhanger’s 
tools and brushes, are usually 
sold as well. Peak seasons in the 
department are the months of 
March, April and May. We have 
about a dozen sample books for 
customers to take home as an aid 
in making their final selection.” 

The department is finished in 
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Floor waxing preparations, floor waxers and other bids for additional 
sales are shown outside of the booth furnished in colonial style. 


Up Volume in Wallpaper 


light green and ivory. Its two 
hooths, for showing samples and 
discussing decorative schemes. 
have their walls covered with a 
selection of colorful and modern 
wallpaper, the end panel in each 
having a large section of high 
priced decorative patterns. The two 
booths are separated from the rest 
of the store and from each other 
by partitions of moderate height. 
One booth is equipped with colo- 
nial style furniture while that in 
the other is of the modern tubular 
type. There is a varied showing 
of pattern books in each. Price 
per roll is indicated on a label 
on each pattern shown on the 
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Mohr-Jones Hardware Co. features 345 patterns 
ready for delivery from stock. Department aids 
in pyramiding sales in paint and allied lines 


walls. One section is given over 
to patterns priced from 35 cents 
to $1, the other to higher priced 
lines. 


Frequent Changes 


These booths are kept fresh 
and interesting to customers by 


changing the patterns from time 


to time. Even the large panels on 
either end are papered by the 


store staff. The hooth plan has 
been used for several years and 
was inaugurated as a means of 
securing privacy for those dis- 
cussing decorative problems. 
Repapering a room or an entire 
home is a major job and cus- 
tomers appreciate privacy when 
they are engaged in choosing pat- 
terns to be used. The booths give 
them the privacy they seek and it 
is something that is appreciated. 
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Skyline view of Cincinnati as seen from the Kentucky 


Cincinnati Convention and Visitors Bureau 


shore of the Ohio River. 


A Review of the Southern 


EARLY 1300 wholesalers, manufacturers, manufacturers agents and guests were 
registered at the joint annual convention of the Southern Wholesale Hardware 


Cc 


Association and the American Hardware Manufacturers Association, in Cincinnati, 
April 5 to 8. Threat of Communism, here and abroad, was keynote of principal 
addresses delivered by former Supreme Court Justice Owen J. Roberts, Earl Bunting, 
chairman of the board, National Association of Manufacturers and George Moorad, 
author and foreign news analyst. S.W.H.A. forms Sporting Goods Division to help 
stimulate the sale of these lines by the hardware trade. W. H. Terstegge succeeds 
Edmund Orgill as president of S.W.H.A. Was 57th annual meeting of the Southern 
Association and 94th semi-annual session of Manufacturers. 


« unsettled nature ot 


world affairs and the growing 
threat of Communism to the Amer. 
ican way of life, were the under- 
lying themes of each of the three 
major addresses delivered at the 
joint convention of the Southern 
Wholesale Hardware Association 
and the American Hardware Manu- 
facturers Association, held April 
5 to 8, at Hotel Netherland Plaza, 
Cincinnati. 
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In a resolution, the Southern 
wholesalers took action petition- 
ing Congress to undertake at once 
a study of the various proposals 
that have been made for the fed- 
eration of this country with all the 
other democracies of the world in 
a world government. Copies of 
the resolution were to be sent to 
every Senator cnd Congressman. 

This action was taken after the 
Hon. Owen J. Roberts, former as- 
sociate justice of the United States 


Supreme Court had made a most 
convincing presentation of the 
case for the federation of all the 
free peoples before they once more 
become embroiled in another great 
conflict. Former Justice Roberts’ 
proposals were based on the Fed- 
eral Union Plan, as promulgated 
by Clarence Streit, author of the 
best seller, “Union Now.” 

The major development of the 
convention was the organization 
of a Sporting Goods Division of 
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the S.W.H.A. This branch of the 
association will develop a_pro- 
gram to try to stimulate more 
sporting goods business for both 
the wholesale and retail branches 
of the hardware trade of the 
South. 


The Greatest Convention 


From the standpoint of attend- 
ance alone—about 1300—it was 
the greatest joint convention in 
the history of the two organiza- 
tions. Of the 113 wholesale houses 
on the S.W.H.A. membership 
roster an even 100 had representa- 
tives at the convention. A total of 
209 manufacturing concerns were 
represented. 

It was the 94th semi-annual con- 
vention of the manufacturers and 


the 57th annual convention of the 
Southern wholesalers. 

W. H. Terstegge, president of 
Stratton & Terstegge Co., Louis- 
ville, Ky.. was advanced to the 
presidency of the wholesalers’ or- 
ganization, succeeding Edmund 
Orgill, president of Orgill Bros. 
& Co., Memphis, Tenn., who held 
the post for two years. 

Fred C. Barksdale, Brown- 
Roberts Hardware & Supply Co.. 
Alexandria, La., was elected first 
vice president and Charles E. 
Nash, Nash Hardware Co., Fort 
Worth Texas, was named second 
vice president. T. W. McAllister, 
Orlando, Fla., of Southern Hard- 
ware, was re-elected managing 
director. 

The A.H.M.A. will hold its elec- 


tion of officers at its annual con- 


vention, in October, Herbert P. 
Ladds, president of the National 
Screw & Mfg. Co., Cleveland, and 
A.H.M.A. president, conducted the 


sessions of that organization. 


President Orgill Speaks 


In his introduction of Former 
Justice Roberts, President Orgill 
said in part: 

“Il hold that we detest Soviet 
Russian Communism because it 
denies completely the dignity of 
man and the sanctity of the human 
soul. It allows no individual free- 
dom and no_ personal liberty. 
Worse still, its avowed purpose is 
to spread these ideologies over the 
world by overthrow of existing 
governments or by any means. 


onvention in Cincinnati 





Cincinnati Convention and Visitors Bureau 


Fountain Square, Cincinnati. 
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S.W.H.A. PRESIDENT 





W. H. TERSTEGGE 
Stratton & Terstegge Co., Inc, 
Louisville, Ky. 


“Well, what does this add up 
to? This seems primarily a world- 
wide problem, because we all rec- 
ognize the fact that it will be 
extremely difficult—if not utterly 
impossible — for us here in the 
United States to retain our indi- 
vidual freedom if we are sur- 
rounded on all sides by Commu- 
nism. Our government might well 
degenerate into a miltary dictator- 
ship in which there would be little 
liberty here. . . We must put our 
minds to finding some plan which 
is going to stop the spread of Com- 
munism and preserve individual 
freedom and personal liberty. 

“T want to make this further 
statement, that I believe if the 
American people will ever make 
up their minds to really get to 
thinking about this problem, try- 
ing to find an answer, they’re go- 
ing to find it.” 

Mr. Orgill called attention to 
the pamphlet “Federal Union of 
the Free,” copies of which were on 
each seat.” 

The desperate plight of the 
world today was brought to the 
attention of the convention guests 


(*EDITOR’S NOTE: Single copies 
of “Federal Union of the Free’ by 
Clarence K. Streit, are available with- 
out cost. from Federal Union, Inc.. 700 
Ninth St... Washington 1, D.C, Addi- 
tional copies at 10 cents each, or 20 
for $l. The pamphlet points out that 
the group’s purpose is “to promote edu- 
cation in the basic principles of federal 
union as exemplified in the Constitu- 
tion of the U.S., with the view to 
attaining world order by a_ federal 
Union of Democratic Peoples.” ) 
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by another speaker, George Moor- 
ad, reporter and observer of world 
affairs, who spoke the day before 
Former Justice Roberts. 


Mr. Moorad who had spent most 
of the past 10 years in some of 
the most troubled spots of the 
world gave a sobering discourse 
on the peril of world Communism, 
as he had observed its effect at 
first-hand in Russia and_ other 
countries dominated by the Rus- 
sian bear. 


The third principal speaker of 
the convention, Ear] Bunting, 
president of the O’Sullivan Rubber 
Co., and chairman of the board 
of the National Association of 
Manufacturers and immediate past 
president of the association, also 
directed the attention of his audi- 
ence to the growing threat of 
Communism, but he laid particu- 
lar stress to the subtle, subterran- 
ean growth of the movement in 
America. 


Worker and Stockholder 


Speaking on “The Test of Com- 
mon Sense,” Mr. Bunting said, 
“The worker’s contribution is 60 
minutes of labor. The — stock- 
holder’s contribution is the capital 
for machines, materials and man- 
agement. Instead of exploiting the 
worker, the stockholder multiples 
the worker’s hands with machines 
and unloads his back. . . The big- 
ger the stockholder’s capital the 


a 2 & 


S.W.H.A. 
FIRST VICE-PRESIDENT 





FRED C. BARKSDALE 
Brown-Roberts 
Hdwe. & Supply Co. 


A.H.M.A. PRESIDENT 





HERBERT P. LADDS 
National Screw & Mfg. Co. 


more he has to reinvest after pay- 
ing his living expenses. The 60 
minutes of labor which are still 
all the worker has to contribute 
in an hour, thereby becomes more 
and more productive each year.” 


The opening session of the joint 
convention was held Monday eve- 
ning, April 5. After Presidents 
Orgill and Ladds had _ brought 
greetings the address of the eve- 
ning was made by Rev. Laurence 
Hall, rector of Christ Episcopal 
Church, of Cincinnati. 


Management problems were dis- 
cussed in papers read by five lead- 
ing wholesalers at the Tuesday 
morning session of S.W.H.A. These 
speakers and their subjects were: 
“Employee Relations,” Dean S. 
Paden, King Hardware Co., At- 
lanta, Ga.; “Employee Compensa- 
tion,’ H. E. Colemere, Watts 
Hardware & Supply Co., San An- 
tonio, Texas; “Distribution of 
Specialty Lines,” S. D. May, Blue- 
field Hardware Co., Bluefield, 
W. Va.; “Credit Safeguards,” Ben 
G. Cox, Buhrmann-Pharr Hard- 
ware Co., Texarkana, Ark.; and 
“Warehousing Economies,” Ster- 
ling D. Coke, Van Deren Hard- 
ware Co., Lexington, Ky. Thes¢ 
talks are being published else- 
where in this issue. 

After a year’s study by a special 
committee on the problem of what 
the wholesale hardware trade can 
do to increase the sale of sporting 
goods through hardware channels, 
the S.W.H.A. voted to organize a 
Sporting Goods Division. 
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The decision was reached at the 
end of an open session which had 
been devoted to discussion of the 
topic, “Sporting Goods, a Special- 
ty Line; Its Opportunities and 
Problems.” The various aspects of 
the subject were presented by three 
representatives of manufacturing 
companies and three representa- 
tives of southern wholesale firms. 

These speakers were J. O, Fin- 
deisen, American Fork & Hoe Co.; 
B. E. Strader, Remington Arms 
Co.; Col. Walter F. Siegmund, 
Western Cartridge Co. and Win- 
chester Repeating Arms _ Co.; 
Charles E. Nash, Nash Hardware 
Co., Forth Worth, Texas; A. S. 
Goodbrad, McGowin-Lyons Hard- 
ware & Supply Co., Mobile, Ala.; 
and Neal O. Jones, Nashville, 
Tenn., Moore-Handley Hardware 
Co. 

The final business session of 
S.W.H.A. was devoted largely to 
discussions of various hardware 
wholesaling operations. Some of 
the topics were catalog standardi- 
zation, better packaging, overhead 
expenses, stock control methods 
and insurance. 

Henry J. Allison, of Allison- 
Erwin Co., Charlotte, N. C., gave 
a thorough-going review of operat- 
ing costs of wholesale businesses. 


Catalog Standardization 


A. C. Rankin, of the Teague 
Hardware Co., Montgomery, Ala., 
who was chairman of a committee 
on Standardization of Catalogs, 
outlined the progress that has been 
made in this matter. Mr. Rankin 
showed a sample of the printed 
circular which has been issued in 
large quantities by the 5.W.H.A., 
under the direction of the catalog 
committee. This four-page leaflet 
shows sample catalog pages of the 
size that was indicated by a survey 
of wholesalers to be the most prac- 
ticable. The circular shows both 
two-and three-column catalog 
pages, illustrated with small line 
cuts of the kind recommended by 
the committee. It was announced 
that more than 8,000 copies of this 
leaflet have already been mailed 
to manufacturers and wholesalers 
for their guidance in preparing 
their catalogs and catalog pages. 

Mr. Rankin stated that his com- 


mittee found that manufacturers 
are “one hundred per cent willing 
to co-operate in the movement to 
develop uniform page sizes.” He 
said that the advertising depart- 
ments of manufacturers and cata- 
log printers have praised the 
printed circular which gives de- 
tailed information about each step 
in the preparation of catalog 
pages. 

“Cuts used to illustrate hard- 
ware items described in catalogs 
should be small, for they serve 
the same purpose in a catalog that 
headlines serve in a newspaper,” 
said Mr. Rankin. “They help the 
user to quickly locate the items he 
is seeking, in leafing through a 
catalog.” 


Concise Descriptions 


Mr. Rankin pointed out that 
while his committee is anxious to 
have all manufacturers co-operate 
in trying to keep their catalog 
pages uniform in size and appear- 
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ance, it did not want the manufac- 
turers to get the impression that 
wholesalers and retailers do not 
want to continue to receive the 
fine lithographed promotional ma- 
terials they have been using. The 
committee’s effort is, rather, an 
effort to limit catalog pages to 
concise descriptions and small 
illustrations of merchandise, in 
order to reduce the size and weight 
of general loose leaf sales cata- 


logs. 


Shipping Containers 


Mr. Terstegge, who was chair- 
man of the association’s Committee 
on Packaging and Stock Control 
stated that he has been making a 
one-man campaign to have manu- 
facturers reduce the size of ship- 
ping containers, but with little ap- 
parent success, 

Mr. Terstegge held that the 
hardware trade has failed to keep 
up with many of the other trades 
in the matter of packaging and 
stated that manufacturers seem to 
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Hotel Netherland Plaza, scene of the convention. 
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be reluctant to make changes. How- 
ever, he pointed out that because 
of the paper situation at the end 
of the war many manufacturers 
would not even consider the mat- 
ter of better packaging until such 
lime as they had used up their 
available stock of boxes and could 
find cardboard in greater supply. 

He suggested that the associa- 
tion undertake a survey among 
members to learn which items most 
wholesalers agree stand most in 
need of repackaging. 

The difculty of handling stock 
in a warehouse after the original 
package has been opened in order 
to fill small orders for dealers is 
a vexing one to wholesalers gener- 
ally, but one wholesaler reported 
that his firm had solved the prob- 
lem by refusing to ship to dealers 
in broken lots. When dealers or- 
der a substantial number of items 
but less than a full package, a 
whole package is sent regardless, 
The wholesaler stated that in fol- 
lowing this policy there hasn't 
been a single complaint from 
dealers in six months. 

Theodore J. Kenny, of the S. B. 
Hubbard Co., hardware whole- 
salers of Jacksonville, Fla., and, 
at that time, president of the 
Southern Supply & Machinery Dis- 
tributors Association, spoke chiefly 
about the various specialized pro- 
cedures of wholesaling industrial 
supplies. 

T. W. McAllister, managing di- 


rector of the wholesalers organi- 


zation, gave an accounting of the 
activities of his office and reported 
that four new firms were added as 
members during the past year. 
This brings the membership to 112 
companies. He reported that the 
convention was the largest and 
most successful one and that ac- 
tual registrations were about 200 
more than at the Palm Beach meet- 
ing in 1947, 

H. B. Horsey, treasurer, report- 
ed that the association had a sub- 
stantial surplus. 


R. R. Witt, Builders Supply Co., 


a 


San Antonio, Texas, and an ex- 
president of the organization, 
made an appeal for financial sup- 
port of the program of the 
National Tax Equality Associa- 
tion, which is carrying on a con 
tinuing campaign to abolish the 
unfair tax advantages enjoyed by 
co-operatives, 

The report of the nominating 
committee, was made by W. A. 
Parker, Beck & Gregg Hardware 
Co., Atlanta, Ga. The complete 
slate of S.W.H.A. officers is shown 
on another page. 


The Entertainment Program 


UITE elaborate was the 

entertainment program of the 
Southern convention, particularly 
that portion of it arranged for the 
ladies. Early Tuesday morning 
the ladies went by special busses 
to the WLW Broadcasting Studios 
to attend the Ruth Lyons broad- 
cast —- Morning Matinee — from 
8:30 to 9:30 A.M. 
the hotel by bus. That afternoon 
the women attended a novel enter- 
tainment program in the North 
Hall. Netherland Plaza Hotel. 
Koko the circus clown was master 
of ceremonies for the two hour 


returning to 


entertainment session. 

Tuesday evening executives of 
the Tennessee Coal, Iron & Rail- 
road Co., Birmingham, Ala., were 
hosts at a cocktail party, buffet 
supper, entertainment and dance 





PASSING THE GAVEL. Edmund Orgill, retiring president of the Southern 

Wholesale Hardware Association passes the symbol of the office, a gavel that 

has been used at the organization's meetings for more than half a century, 
to W. H. Terstegge who was elected to succeed him. 
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in the Pavillon Caprice, Nether- 
land Plaza. Later, that evening, 
an orchestral concert and floor 
show were presented in the Hall 
of Mirrors of the Netherland 
Plaza. 

The final event of the ladies’ 
entertainment program was a two- 
hour sightseeing trip by bus to 
numerous sections in and around 
Cincinnati, on Wednesday after- 
noon, 

The convention dance was held 
in the Pavillon Caprice, of the 
headquarters hotel, Wednesday 
evening, music being furnished by 
a 10-piece orchestra directed by 
Jimmy Ault. 

The entertainment committee of 
the Southern Wholesale Hardware 
was composed of: H. C. Miller, 
Kruse Hardware Co., Cincinnati. 
Ohio; W. H. Terstegge, Stratton 
& Terstegge Co., Inc., Louisville. 
Ky.; C. R. Bottorff, Belknap 
Hardware & Mfg. Co., Louisville. 
Ky.; S. D. Coke, Van Deren 
Hardware Co., Lexington, Ky.: 
W. F. Ehlig, Louisville Tin & 
Stove Co., Louisville, Ky. and Ben 
Williamson, Jr., Ben Williamson 
& Co., Inc., Ashland, Ky. 

The ladies’ reception committee 
members were: Mesdames_ Ed- 
mund Orgill, W. H. Terstegge, W. 
W. French, Jr., J. C. Erwin, O. C. 
Davis, A, C. Cade, Jr.,. H. P. 
Ladds, H. M. Hart. T. D. Vander 
Voort, H. N. Campbell, Jr., R. P. 


Lavietes and R. C. Hudson. 


Major portions of the addresses, 
delivered at the convention appear 
on the following pages in this 
issue. 


HARDWARE AGE 





vel 
Sou 
soc’ 
Spc 


ass 
at | 
tiol 
me 
Ap 
of 

wh 


AP 





d an ex- 
nization, 
cial sup- 
of the 
Associa- 
n a con- 
lish the 
joyed by 


minating 
Pa. &. 
lardware 
-omplete 
is shown 


Nether- 
evening, 
d= floor 
he Hall 


herland 


ladies’ 
3 a two- 
bus to 
around 
 after- 


as held 
of the 
Inesday 
shed by 
ted by 


ittee of 
rdware 
Miller, 
cinnati, 
tratton 
isville. 
elknap 
isville, 
Deren 

Ky.; 
Tin & 
id Ben 


amson 


mittee 
; Ed- 
ve, W. 
ot. 
a. P. 
‘ander 


R. P. 


resses, 


ppear 
| this 


AGE 








S.W.H.A. Session 


S.W.H. A. Forms 
Sporting Goods 
Division 


pecial committee will develop program fo pro- 
S mote better merchandising of sporting goods 
by both the wholesale and retail branches of the 
hardware trade in an effort to win a greater share 
of this rich and growing market. Manufacturers 
and wholesalers discuss various aspects of the 


problem. 





W. A. PARKER 
Beck & Gregg Hardware Co., ’ 
who presided at the meeting 


HE most important de- 


velopment at the convention of the 
Southern Wholesale Hardware As- 
sociation was the formation of a 
Sporting Goods Division. 


The action was taken by the 
association’s executive committee 
at the final session of the conven- 
tion, and was the result of an open 
meeting on Tuesday afternoon. 
April 6, at which representatives 
of both the manufacturing and 
wholesaling divisions of the trade 
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presented various aspects of sport- 
ing goods selling. 

The interest in the topic “Sport- 
ing Goods, A Specialty Line: Its 
Opportunities and Problems” was 
manifest by the attendance of 
more than 200 men, most of whom 
represented wholesale firms. 

It was unanimously agreed at 
the end of the open session that 
the hardware trade should make a 
greater effort as a major channel 
for sporting goods. By a show of 


hands it was agreed, without a dis- 
senting vote, that something could 
and should be done about the mat- 
ter by the wholesale firms of the 
South, and the proposition was re- 
ferred to the executive committee 
for action. 


The S.W.H.A. executive com- 
mittee at its final session decided 
that a separate division should be 
formed and a committee was ap- 
pointed to begin work immediately. 


Personnel of Committee 


The Sporting Goods Division 
committee is composed of Charles 
E. Nash, Nash Hardware Co., Fort 
Worth, Texas, chairman; Robert 
H. Baker, Fones Bros. Hardware 
Co., Little Rock, Ark.; Anthony 5. 
Goodbrad, McGowin-Lyons Hard- 
ware & Supply Co., Mobile, Ala.; 
Neal QO. Jones, Moore-Handley 
Hardware Co., Inc., Birmingham, 
Ala.: James L. Lawrence, Baird 
Hardware Co., Gainesville, Fla.; 
W. M. Huie, and W. A. Parker, 
both of the Beck & Gregg Hard- 
ware Co., Atlanta, Ga. 


A meeting of this committee wil] 
be held in the near future for the 
purpose of developing a program 
which is intended, first, to con- 
vince the wholesale hardware 
firms of the South of the growing 
potentialities of sporting goods, 
and secondly, to induce more hard- 
ware stores to do a better special- 
ized selling job. A mail campaign 
directed to hardware wholesalers 
and dealers will probably be one 
of the committee's first projects. 
Mr. Nach, chairman of the com- 
mittee, pointed out that the prime 


f 


purpose of the division will be to 


stimulate interest within — the 
wholesaling and retailing branches 
of the hardware trade in the possi- 
bilities of the sporting goods field. 


Will Meet at Conventions 


In addition to carrying on a 
year-round promotional program 
the Sporting Goods Division will 
have its own sessions at all future 
S.W.H.A. conventions. 


At the open meeting on sport 
ing goods W. A. Parker served as 
chairman. He explained that a 
committee which he headed had 
been appointed at the Palm Beach 
convention, the year before, and 
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THE OFFICIAL FAMILY OF THE SOUTHERN WHOLESALE HARDWARE ASSOCIATION sat for its picture following 
the election at which Wilton H. Terstegge, of Stratton & Terstegge Co., Louisville, Ky., was advanced to the presi- 





dency. Left to right, front row: T. W. McAllister, Atlanta,Ga., managing director; Fred C. Barksdale, Brown-Roberts 
Hardware & Supply Co., Ltd., Alexandria, La., 1st vice-pres.; Mr. Terstegge, and Charles E. Nash, Nesh Hardware 
Co., Fort Worth, Texas, second vice president. 


Rear row: Edmund Orgill, Orgill Bros. & Co., Memphis, Tenn., retiring president; R. H. Baker, Fones Brothers Hard- 
ware Co., Little Rock, Ark.; Ralph Speer, Jr., Speer Hardware Co., Fort Smith, Ark.; H. J. Allison, Allison-Erwin Co., 
Charlotte, N. C.; A. C. Rankin, Teague Hardware Co., Montgomery, Ala.; E. E. Gibbs, Summers Hardware & Supply 
Co., Johnson City, Tenn.; W. A. Parker, Beck & Gregg Hardware Co., Atlanta, Ga.; H. B. Horsey, Sharp-Horsey Hard- 
ware Co., Atlanta, Ga., treasurer; R. M. Miller, Railey-Milam, Inc., Miami, Fla. and W. D. Stuart, Richmond Hardware 


Co., Richmond, Va. 


had been making a study of the 
various aspects of the problem. 
Mr. Parker stated that according 
to the 1939 Census of Business 
sporting goods sales amounted to 
approximately $300,000,000, at 
the wholesale level. He further 
stated that according to a recent 
survey, sporting goods sales of the 
Southern wholesale hardware in- 
dustry amounted to approximately 
10 per cent of its total volume. 
ily. Parker pointed out that it 
was evident to his committee, as 
well as to the trade at large, that 
much sporting goods business is 
being diverted from hardware 





T. W. McALLISTER 
Managing Director 
S.W.H.A. 


channels, and that it is important 
that something be done to increase 
it from its present one-tenth of the 
sales volume of the southern whole- 
sale hardware trade. 

Mr. Parker and others who 
spoke for the wholesaling inter- 
ests expressed the thought that the 
Southern wholesalers weren’t giv- 
ing sporting goods the specialized 
promotional effort that the market 
warrants. He urged the wholesalers 
to set up within their own organi- 
zations sporting goods departments 
with qualified personnel, and in 
turn to urge thejr hardware store 
accounts to create sporting goods 
departments with specialized sales- 
men. 

The topic, “Sporting Goods, a 
Specialty Line; Its Opportunity 
and Problems,” was _ discussed 
from the manufacturer’s point of 
view by J. O. Findeisen, American 
Fork & Hoe Co.; B. E. Strader, 
Remington Arms Co., and Col. 
Walter F. Siegmund, Winchester 
Repeating Arms Co. and Western 
Cartridge Co. 


The viewpoint of the whosalers 
was presented in short talks by: 
Charles E. Nash, Nash Hardware 
Co., Fort Worth, Texas; A. S. 
Goodbrad, McGowin-Lyons Hdwe. 
& Supply Co., Mobile, Ala.; and 
by Neal O. Jones, Moore-Handley 





Hardware Co., Inc., Birmingham, 
Ala. 

Mr. Findeisen, in the first brief 
talk of the session, pointed out 
that when his firm first entered 
the sporting goods field with a 
line of fishing tackle, that fishing 
rods priced upwards of $10 found 
little acceptance in the hardware 
field whereas other sporting goods 
outlets would take rods priced 
twice as high and more. However, 
this condition has changed in re- 
cent years since more hardware 
stores have organized sporting 
goods departments and _ started 
specialized selling of this line. 





H. B. HORSEY 
Sharp-Horsey Hdwe. Co. 
Treasurer S.W.H.A. 


HARDWARE AGE 








Mr 
inde} 
assist 


tiona 


enou: 
Co 
that 
profi 
by 
hard 
the 
have 
M: 
of tl 


discu 








rd. 


gham, 


brief 
d out 
ntered 
ith a 
ishing 
found 
lware 
200ds 
riced 
yever, 
n re- 
lware 
rting 
arted 
e. 


GE 








S.W.H.A. SPEAKER 





BEN G. COX 
Buhrmann-Pharr Hdwe. Co. 
Buhrmann-Pharr 
Hdwe. Co. 


Mr. Strader emphasized that the 
independent dealer definitely needs 
assistance in the type of promo- 
tional work that he is not big 
enough to do for himself. 

Col. Siegmund stressed the fact 
that sporting goods can be more 
profitably and effectively handled 
by long-established wholesale 
hardware firms than by many of 
the specialty jobbing houses that 
have sprung up in recent years. 

Mr. Nash, second vice president 
of the S.W.H.A., leading off the 


discussion from the wholesaler’s 


standpoint, urged that “specialty 
selling” be referred to as “crea- 
tive selling,” which he declared 
is the art of selling so that the 
buyer will buy those products and 
display and merchandise them so 
as to create ew consumer sales. 

Management, Mr. Nash said, 
must be interested in such selling 
and must back it up with adequate 
stock and with properly trained 
salesmen to concentrate on such 
lines. In addition he maintained that 
an excellent catalog and adequate 
direct mail contact must be used. 

With almost four million new 
hunters licensed in a _ two-year 
period the conservation of game 
birds becomes more-and-more a 
problem for makers and sellers of 
arms and ammunition as well as 
for sportsmen, according to A. S. 
Goodbrad, McGowin-Lyon Hard- 
ware Co., Mobile, Ala.. who was 
another of the speakers. 


Because of the scarcity of game, 
the curtailment on hunting and 
reduced bag limits, Mr. Goodbrad 
said it will be increasingly difficult 
to increase or even maintain the 
present volume of sales on arms 
and ammunition. He suggested the 
promotion of trap, skeet and tar- 
get shooting as a means of keeping 
more than 12,200,000 hunters in- 
terested in shooting. 


Neal O. Jones. Nashville. Tenn.. 


CONVENTION SPEAKER 
r 





WALTER F. SIEGMUND 
Winchester 
Repeating Arms Co. 


division manager for Moore-Hand- 
ley Hardware Co., Inc., Birming- 
ham, Ala., said that wholesalers 
must be able to supply dealers at 
prices enabling them to be in com. 
petition, since the public is becom- 
ing increasingly price conscious. 
Wholesalers cannot, he said, ex- 
pect manufacturers to ship only 
through distributors if distributors 
do not properly perform their 
function. 

(EDITOR’S NOTE: Talks delivered 
at this sporting good session will be 


found elsewhere in this issue.) 





nating committee, 
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THE SOUTHERN OLD GUARD held its annual dinner with an attendance of about 75 members and guests, April 6. 
Gardner Lipscomb, of Cavert & Lipscomb, Dallas, Texas, was elected to the presidency of the veteran travelling men's 
organization. He succeeds B. E. Strader, vice president and director of sales of the Remington Arms Co. Others who 
were elected were: Charles R. Eaves, Chattanooga, Tenn., first vice president; C. L. Peterson, Peterson & Love, Balti- 
more, Md., second vice president; and A. H. Deveney, A. H. Deveney & Co., Atlanta, Ga., secretary-treasurer. Frank 
E. Smith, R. E. Dietz Co., was elected as a new member of the executive committee, other members of which are: 
R. S. Bailey, Nashville, Tenn., chairman; L. S. Pickup, Chicago, Stanley Works; G. C. Barton, Memphis, Tenn., Ames 
Baldwin Wyoming Co.; R. R. Wendt, Springfield, Mo., Phoenix Mfg. Co., and H. A Taylor, Houston, Tex., Plymouth 
Cordage Co., George H. Harper, Baltimore, Md., National Enameling & Stamping Co., was chairman of the nomi- 





A.H.M.A.-S.W.H.A. Joint Session 


Federal Union 
Of the Free 


N an outline of the purposes for which Federal 

Union, Inc., is working, a "Federal Union of the 
Free’, former United States Supreme Court Jus- 
tice Roberts, urges this coutry to invite other free 
nations to form a union, of which American citizens 
would also be citizens. The union, would have a 
common currency, combined military forces and 
would handle foreign policies for its members with 
each nation handling its domestic affairs to suit 

its needs, Mr. Roberts emphasizes. 


By Hon. OWEN J. ROBERTS 


Former Associate Justice 


United States Supreme Court 


~.. I shall say is 


not in a sense simple. We've got 
to talk a little about governmental 
philosoy hies. 

I think we must all be dis- 
turbed; | don’t like to use the 
word “frightened”, (complex fear 
pervades the world today) but 
certainly we must be disturbed at 
the state of the world. And what's 
wrong with it? What's the reason 
that the people of the world, men 
and worren like you and me of 
reasonab'y good intent, cant live 
togehter in peace? Why is it that 
philosophers and scholars and 
prophets and politicians keep on 
the old slogan, “There always 
have been wars; there always will 
be wars.” Why? 

After 2.000 years of Christian- 
ity, after millions of men in the 
United States, millions of men in 
Britain have learned to live to- 
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gether in tolerance and _ under- 
standing and mutual concession 
for the common welfare, why then 
is it true that throughout the 
world there always have been 
wars, there always must be wars? 

Are we so poor, have we so 
little invention, have we so little 
generosity, are we so utterly sel- 
fish that it must be true that 
always men will fight internation- 
ally with the claw and the fang 
for their selfish ends? I can’t be- 
lieve it is true. I can’t believe that 
we have so little of invention and 
of other mindedness that this must 
be true. 


Sovereignty 


I want to say first a word as to 
why I think it has been true 
throughout the world in the past. 
The devil in the machine is na- 
tionality. Sometimes we put it an- 





other way, sovereignty. And you 
hear people say — and I shall 
have a word of explanation about 
that that if we're ever to get 
along internationally the nations 
must surrender some of their sov- 
ereignty. 

Just take this concept of sov- 
ereignty. It comes down from the 
era when people were ruled by a 
king, an emperor or a dictator. 
These rulers in those early days 
professed to be anointed of God 
to rule common people like you 
and me. There was law; there was 
order in their realms of a sort. 
Whatever the king thought and 
said today or tomorrow was the 
law for the people. They had to 
obey, because he had forces that 
could compel obedience. And so 
he was spoken of as a sovereign. 
and he was a sovereign. His word 
was law, and great masses of peo- 
ple obeyed that law, or else. 


Carried Into Democracies 


Then, there grew up in Great 
Britain and came to full flower in 
the early days of this country the 
theory that no one man _ was 


sovereign, that sovereignty — the 
power of the state — rested in us. 


in individuals who acted by ma- 
jorities and who expressed their 
will. But it was an odd thing that 
this notion of the sovereignty of 
governments was carried over into 
democracies. 

You can quite understand that 
the sovereign lord, the King of 
Great Britain, wouldn’t let the 
sovereign lord, King of France, 
dictate to him. These kings might 
be friendly, but neither one took 
dictation from the other. 

And when they had made an 
agreement, if the sovereign lord. 
the King of Great Britain, no 
longer wanted to live up to that 
agreement, he quit. And what 
could you do to stop him? Well. 
if the sovereign of France was 
powerful enough, he could shake 
the “big stick” at the King of 
Great Britain and say, “You'd bet- 
ter stick to your agreement or 
else.” So the only arbitrament was 
war. 

Then arose diplomacy. Each 
king had his department of state 
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’. « « the only security . . . is a union of citizens with a 


common government for certain limited things that we all 
have to deal with amongst ourselves and against the rest of 
the world ... And you'd find the Frenchman and the Belgian 
and the Briton standing up and saying, ‘I'm a citizen of a 
great federation. Now let any enemy challenge that federa- 
tion!’ . . . The only way that we can get together in this 
organic union is for the United States to take the lead.” 


to deal with other kings and em- 
perors, and diplomacy became 
nothing but a threat of force un- 
less the opposite nation did not 
agree with this, that, or the other 
thing. Diplomacy was always a 
balancing of how far one country 
could go in cajolery, in threats, in 
the use of the “big stick” to com- 
pel another nation to agree to its 
views. 

Now, it’s odd that this anti- 
quated notion of the sovereignty 
of his lord the king should have 
been carried over into the United 
States where we’re al] sovereigns. 
But it has been carried over into 
the democratic nations as well as 
the dictatorial nations so that: the 
doctrine in this country today is 
that a treaty made by President 
and ratified by the Senate is good 
only until it’s revoked. You can 
revoke it by act of Congress and 
you can denounce it. When you 
don’t like it anymore you do de- 
nounce it and you quit. 

And then the diplomats get to 
work to see if they can patch up 
something to prevent the resort. to 
force to settle the quarrel that 
arises out of the denouncement of 
your international agreements. 


National Selfishness 


Now, so long as we’re in this 
state where every nation is said to 
be sovereign, which means that it 
just follows its own wish and whim 
and will, the “could nots” are 
right when they say, “There al- 
ways have been wars, and there 
always will be wars,” because, 
curiously enough, these nations 
have a sort of hypostatized sel- 
fishness that is worse than indi- 
vidual selfishness, 
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They're always wanting to grab 
on behalf of their own nation 
something from somewhere in the 
world, and that’s stepping on the 
toes of some other nation that 
wants to grab. The consequences 
are economic quarrels, quarrels 
about national resources or terri- 
tory or what have you. 

They have lighted up one world 
conflagration after another, and 
nations have been plunged again 
and again into war. 

I think it must be plain, from 
what I’ve said, that the concept of 
each nation being entirely inde- 
pendent and entirely subservient 
only to its own will and wish of 
the moment and with the only ar- 
rangements in the form of agree- 
ments that can be broken, unless 
force prevents, leaves a world 
separated and ready to blow up 
with quarrels at any time. 


Sanctity of Agreements 


Isn't it strange that a lot of 
people like you and me, who have 
regard for the sanctity of an agree- 
ment, when they get into the aggre- 
gate of a nation, have no regard 
for the sanctity of an agreement 
at all? And so it has come about 
that threats are just no good what- 
ever in keeping peace. 

You remember the great effort 
that Kellogg and Briand made, 
after World War I, to get treaties 
from every large nation in the 
world, in which each of these na- 
tions renounced war as an instru- 
ment of power. And every one of 
these nations signed, sealed and 
delivered an agreement to the other 
nations, that not one of them 
would ever resort to war again 
but that they would resort to de- 





HON. OWEN J. ROBERTS 


Native of Pennsylvania; Republican; 
noted attorney-at-law; professor of law 
at University of Pennsylvania; director 
of many businesses; appointed by Presi- 
dent Coolidge to prosecute the oil cases 
originating in the Harding administra- 
tion; trustee of several colleges; chair- 
man of the board of trustees of the 
Chester County (Pa.) Boy Scouts of 
America; appointed by President Hoover 
as Justice of the Supreme Court in 
1930; resigned in 1945, 


cision by means other than war. 

How much sood were those treat- 
ies? They were violated and flaunt- 
ed by Hitler, flaunted by Musso- 
lini and by the Japanese and 
flaunted by the Russians. They’re 
just not worth the paper they're 
written on. 

A great idealist after the first 
World War had a great vision. I 
refer to Woodrow Wilson. He 
thought that you could preserve 
the entity of each of these nations 
and states, and that you could get 
them to sit down in a sort of con- 
vention and work out a peaceful 
world. The great mistake Wilson 
made was that he wanted to pre- 
serve the intégrity and the national 
sovereignty of all the member na- 
tions. 


The League of Nations 


The Covenant of the League of 
Nations was adopted in such a way 
that each nation, great and small, 
had an equal voice. They all sat 
around the table together, and it 
was supposed that they could by 
agreement prevent wars. I don't 
know whether you're familiar with 
the Covenant of the League of 
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H. F. SEYMOUR 
Columbian Vise 
& Mfg. Co. 


Nations. Do you realize that the 
Covenant of the League of Nations 
is stronger in its terms than the 
Charter of the United States? 


The “Trigger Clause” 


Article 16 of the Covenant of 
the League of Nations is some- 
times called the “trigger clause.” 
That clause provided that if any 
member nation of the League 
waged war upon any other mem- 
ber nation, from that minute on, 
the aggressor should be at war 
with every member of the League. 

Under clause 16, Italy was at 
war with Britain, France and every 
member of the League, the mo- 
ment it attacked Ethiopia. What 
happened? You know. England 
and France wouldn't play; that 
meant stalemate. There wasn’t any 
veto; they didn’t have this big veto 


power we find in U.N. 


Mussolini was running berserk. 
What should you do? The two 
most powerful members of the 
League at that time were Britain 
and France. For internal political 
reasons they didn’t want to go to 
war with Mussolini. Now, the other 
53 nations who were unanimous 
in thinking Mussolini ought to be 
punished and stopped couldn't do 
a thing; because unless the two 
“big boys” went along the rest 
couldn’t do it alone. The League 
was worthless, when it came to a 
pinch, and gradually decreased 
and declined in power until Hitler 
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& Clark 


defied the world and we came on 


to World War II. 
After World War II — indeed 


before the war was over — your 
government asked that the nations 
sit down to see if they couldn't 
devise an instrument of security 
that would prevent this sort of 
conflagration again. And at Dum- 
barton Oaks, Russia, Britain, the 
United States and some others sat 
in on the preliminaries and they 
they all—big and little—went to 
San Francisco and framed _ the 
U.N. charter. 


Admirable Purposes 


The United Nations like the 
League of Nations has, in my 
judgment, many admirable _pur- 
poses. It provides a place where 





CHARLES F. ROCKWELL 
Secretary-Treasurer A.H.M.A. 











nations can talk with each other 
and can set up commissions that 
inquire into health and economics 
and make recommendations. You 
remember the League of Nations 
was very effective in stopping the 
opium trade. You remember the 
League of Nations had an inter- 
national labor office that did a 
very good job in enlightening va- 
rious nations as to labor practices. 
U.N. can do that sort of thing. 

But what you've got to have if 
youre going to have peace and 
order in the world is some mech- 
anism for security. The people of 
the United States were completely 
fooled by propaganda when they 
were told that the United Nations 
was a sure-fire protection against 
aggression, breaches of interna- 
tional peace and war. They were 
oversold. 


Here's the Answer 


As we look back on it now and 
as some of us read the United 
Nations Charter, it is perfectly 
evident that the United States, 
Russian and Britain sat down to- 
gether and said in effect, “We've 
got all the power in the world. 
Who could stand against us 
three?” The answer was obvious 

nobody. “Now,” they said “let 
us always hope that we three will 
agree. If we always agree, then 
suppose a little nation like Czecho- 
slovakia or a little nation like 
Peru starts a rumpus, why, we 
three ‘big boys’ are going to say, 
‘tut, tut, tut’, and that will end it.” 
And it would. 

They knew that what they were 
doing was creating a great alliance 
between Britain, Russia and the 
United States. That’s what the Se- 
curity Council stuff means. They 
threw in China and France as per- 
manent members as a gesture of 
goodwill, but everybody knew that 
the Security Council could never 
move unless those three “big boys” 
stood together. 

And you hear this talk about 
the veto! The United States and 
Russia had the veto without it be- 
ing put on paper. Something hap- 
pens in the world, the Security 
Council meets and Russia says, “I 
think we'd better do something 
about this.” The United States 
says, “We're against it; we vote 
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against it; we won't participate in 
it; we'll resist it.” Does the United 
States need a piece of paper that 
says here is a veto? If the three 
“big boys” couldn’t agree nothing 
would happen. 

Now, the only difference be- 
tween the League of Nations and 
the United Nations was that in the 
League of Nations you required a 
unanimous vote of al] the mem- 
bers, big and little, to do anything. 
In the United Nations you require 
the unanimous vote of Russia, 
Britain and the United States to 
do anything. 

The American people weren't 
told that. The American people 
didn’t realize that what we'd gone 
into was a great power league with 
Russian and Britain. What a lot of 
children we Americans are! Who 
in the world would suppose that 
those three great powers would 
agree on everything that came up, 
right along? With the experience 
wed had with Russia, she having 
violated some 30 treaties during 
the period of World War II, how 
could we hope? 

And, of course, Russia said, 
“We won’t go in unless we've got 


the absolute veto; no, sir. We'll 
be in that Security Council and 
we'll hold up anything we don’t 
like!” And we went along! Indeed, 
we not only went along but great 
statesmen in the Senate said that 
the United States would give up 
none of its independence and sov- 
ereignty and that we must have a 
complete veto. 


Gone a Long Way 


Well, you've gone a long way 
towards unanimity in the world 
with that setup. Haven't you? Is 
it remarkable that the American 
people today are disillusioned, dis- 
appointed and upset about what's 
happened in the United Nations? 
Is it any wonder that men and 
women like you haven't studied 
this question out, look over at 
Lake Success and say, “There goes 
another one.” This thing is para- 
lyzed; it can’t do anything. The 
Assembly can talk but it can’t act. 
The Security Council can’t act be- 
cause any one of the “big boys” 


can stop it. 


And one of the “big boys” will 
always have a special interest in 


every dispute that is of real im- 
portance in the world, a special 
interest to stand by one of the 
parties and therefore stop any- 
thing from happening. So there 
you've got a crippled, stymied, 
inept, impossible machinery to 
keep the peace in the world. 

Of course, you understand that 
the United Nations never was in- 
tended to be a law-making body. 
Now, I come to the rule of law. 
I say in a dictatorship you have 
laws. There are laws in Russia. 
The Politburo puts them down 
week after week, and the poor 
slaves who are the Russian citizens 
obey them or else. That’s a system 
dictated by superior power but it 
is a system ‘of rules. 

Now, the United Nations can't 
make any rules. It isn't a law- 
making body; it couldn't be. Lux- 
embourg has the same vote as the 
United States. We wouldn't expect 
to make rules for the conduct of 
people throughout the world and 
be voted down by some little states 
which have just equal voting pow- 
er with us. 

So the Assembly is just a con- 
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THE HARDWARE X CLUB, which is composed of past presidents of the American Hardware Manufacturers Association, 
National Wholesale Hardware Association, Southern Wholesale Hardware Association, the Old Guard and the Texas 
Hardware Jobbers Association, held its 21st annual meeting at a dinner, April 6. William A. Parker, president of Beck & 
Gregg Co., wholesale hardware firm of Atlanta, Ga., was elected Chief X and George H. Harper, Baltimore, of the 
National Enameling & Stamping Co., was reelected secretary-treasurer. Mr. Parker succeeds Stanley Woodward, the 
Ruberoid Co., Baltimore, who automatically becomes one of the Ex Chief Xs. Former Supreme Court Justice Owen J. 
Roberts and George Moorad, news analyst, who were principal speakers at the S.W.H.A.-A.H.M.A. convention, were 
guests of honor and spoke briefly. Officers of the two associations were also among the diners. 


Members of the X Club who attended the dinner were: Leslie M. Stratton, Stratton-Warren Hardware Co.; John 
W. Tabor, Waco, Texas; D. D. Peden, Peden Iron & Steel Co.; Edward F. Pritzlaff, Pritzliff Hardware Co.; D. A. Merri- 
man, American Steel & Wire Co.; George H. Harper, National Enameling & Stamping Co.; Robert H. Baker, Fones 
Bros. Hardware Co.; O. H. Mann, Higginbotham-Pearlstone Hdwe. Co.; A. C. Rankin, Teague Hardware Co.; John S. 
Temajan, The Washburn Co.; Tillman Cavert, Cavert & Lipscomb; Henry J. Allison, Allison-Erwin Co.; Stanley Wood- 
ward, the Ruberoid Co.; N. F. Van Hoogenhuyze, San Anionio, Texas; William A. Parker, Beck & Gregg Hdwe. Co.; 
George F. Smith, Heller Bros. Co.; L. L. Sullivan, Atlanta, Ga.; R. R. Witt, Builders Supply Co.; J. Frank Boxwell, Yale 
& Towne Mfg. Co., Harry K. Zust, Camillus Cutlery Co., and B. E. Strader, Remington Arms Co. 
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S$.W.H.A.-A.H.M.A. Joint Session 


Behind 
The Iron Curtain 


APPEASEMENT is not a sound theory, says 
Mr. Moorad. He believes we must arm to the 


teeth in the hope of preventing war but be ready 


to fight; and that we must break off all relations 


with Russia. 


By GEORGE MOORAD 
World-wide Observer And Author 


W ar in peace is a 


coldly logical business, given the 
fundamental conditions that we 
now have. However, we certainly 
have a right to know whether our 
information comes from pro- or 
anti-Soviet sources, so let me make 
that quite plain. Let me say right 
off the bat that I am belligerently 
anti-Soviet, because I am _ anti- 
fascist, anti-totalitarian and anti- 
slavery under whatever name it 
travels. Allow me, also, to tell you 
how I got this way. 


Urge Class Warfare 


When I went into Russia in the 
autumn of 1944 I think I was a 


pretty average American — lib- 
erals, they used to call them in 
those days — which is to say that 


1 hadn’t any ideological sympa- 
thies one way or the other. My 
personal convictions came down 
to the fact that all people are very 
much alike. They want a decent 
living for an honest day’s work. 
They want a little peace and a 
little security. I assumed, in the 
lack of knowledge to the contrary, 
that the Russian government was 
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pursuing that aim, But they are 
not. 

[ have come to the conclusion, 
which is probably not original, 
that the Kremlin urges and per- 
petuates class warfare inside the 
Soviet Union to keep them divi- 
ded, and they will do the same 
thing with racial groups, as Mr. 
Hitler did, if it ever becomes nec- 
essary. They will set against each 
other Jews, Uzbeks, Kazakas, Mon- 
gols, White Russians, or whatever. 

Soviet society has become a very 
rigid and complicated series of 
class distinctions where people 
are set against each other by wide 
inequalities of food, housing, and 
even the right to live. In Russia, 
class is merely the difference be- 
tween life and death, in the eating 
sense of the word, 


Communists a Handful 


At the top are the Communists, 
that tiny handful never more than 
three per cent of the population 
who are ever allowed to become 
members of the Communist Party. 
So long as they stay in good stand. 
ing, so long as they obey abso- 
lutely the iron discipline of the 





party, they have everything that 
Russia offers to the aristocracy. 
They have luxurious food rations, 
they have the pick of the housing, 
they have the use of a private car, 
and perhaps a chauffeur. Their 
children have special schools, pri- 
vate doctors, private ballet in- 
structors, all of the things that you 
would find in a capitalist society, 
except that the groups who enjoy 
it are very, very much smaller. 


Now, below this, society is di- 
vided into a bewildering number 
of categories. But I have reduced 
them and thereby made it a little 
inaccurate by putting them into 
four or five classes, 


Class One 


In class one, just below the 
Communists, come the favored Red 
Army officers and the leading 
propagandists. In category two 
comes the secret police and in- 
formants, who comprise a very 
large percentage of the people, 
drones upon society. In the third 
come the high production workers, 
certain scientists, minor bureau- 
crats, people who have influence 
of some sort or another. Then in 
the fourth come the white collar 
workers, generally, the educated. 


Still below this a class called 
the dependents. They are the aged, 
the sick, the wounded war vet- 
erans, the people who are of no 
further use to this utilitarian so- 
ciety. The state, being unable to 
use them, would probably prefer 
to see them dead. So their food 
cards allow them approximately 
half enough to stay alive, and if 
they can’t supply the missing one- 
half by begging from their friends 
or family or by selling some pos- 
sessions, piece by piece, well, then 
they must die. That is the law of 
the utilitarian society. 


Still below this, and really not 
a part of the class system itself, 
are the disenfranchised people. 
Nobody knows exactly how many 
there are. The general figures run 
from ten to twelve up to fifteen 
million people who live in con- 
centration camps and slave labor 
projects. [ am not prepared to 
vouch for any given number, but 
it must be very, very large. 


No apologists for the Soviet 
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GEORGE MOORAD 


Union will deny that these things 
are true, because they can’t. But 
they do say that the Russians have 
never known liberty, that they are 
such dumb, unfeeling brutes that 
they don’t mind dying like flies in 
a concentration camp in these vast 
Siberian penal colonies. What a 
damnable repudiation of every 
principle we hold dear! 


Necessities Are Luxuries 


Due to this state of continual 
crisis inside Russia, a state which 
sometimes amounts almost to con- 
tinuous revolt, and due also, of 
course, to the fears of attack from 
the outside world, or at least that 
is the way the Bolsheviks explain 
it, they have stopped making 
things for people to eat and wear 
and use. Such things that are to us 
the most commonplace necessities 
of life in Russia became luxuries 
on a wild scale. 


It comes down to this. The So- 
viet government can do one thing 
at a time. If they make guns, then 
they cannot make shoes. If they 
make butter, then they cannot make 
guns. So there has been a steady 
decline in Soviet society to where 
not only have the results of pro- 
duction practically disappeared 
but the very skills for making 
them are gone. The whole tech- 
nique is finished in this mad, 
fanatic drive for heavy industry. 

I'll agree with the apologists 
that whatever the Russian people 
think doesn’t have the slightest 
practical bearing on the subject, 
that is, so long as Stalin has got 
enough tommyguns and enough 


NKVD and enough police dogs to 
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"Seldom in history, unless all signs are wrong, has a great 
nation deteriorated so rapidly, so morally and spiritually, 
as has the United States since V-J Day. It is only two-and- 
a-half years since we stood at the very pinnacle of victory 
— idealistic, full of plans, hopes, promises, oh, those prom- 
ises! Today we are left with our veto in the United Nations, 
with our fantastic theories about understanding Stalin and 


nothing else." 


"Fighting alone is not so bad if the element of time were 
in our hands. But even this is slipping very rapidly from us 
while we are gripped with this crazy atomic complex that 
has us about the way that the Maginot Line had the French.” 


whip them into line, and the same 
may be said for all of his other 
captives all around the world. But 
I think it doesn’t take a Slavic 
expert or an intellectual to know 
when his children are starving or 
to resent the Secret Police when 
they come rapping at the door at 
night to take your wife or your 
mother or your child off to con- 
centration camps. And so for that 
reason, I think sometimes that the 
Russian people and their captives 
perhaps can understand liberty 
more because they haven't got it. 

However, it was our policy for 
a period of the last four or five 
years to lie down with despotism 
and with slavery, till Czecho- 
slovakia the other day awakened 
us like plunging a needle into 
some sensitive portion of our an- 
atomies. I think it is not only our 
high regard for the Czechs as 
people and as democrats that final- 
ly aroused us, but it is the fact 
that twice within 10 years Czecho- 
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slovakia has become a milestone 
on the path of appeasement. In 
1938 it became one of Hitler's 
first victims and now has been 
gobbled up again by Stalin in 
what I think we may as well rec- 
ognize is the beginning of World 


War III. 
No Use Kidding Ourselves 


There is no use kidding our- 
selves any longer. We have tried 
blindly for three years to pretend 
it wasn’t true. We tried to buy 
peace and understanding with the 
Russians by bribing them with 
Poland and Finland and Estonia 
and Latvia and Lithuania and Ru- 
mania and Bulgaria and Yugo- 
slavia and Albania, with Hungary 
and half of Austria, and Man- 
churia and Mongolia and Chinese 
Turkestan, and half of Germany 
and half of Korea and the richest 
half of China. 


These enormous bribes of land 
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and the lives of millions of people, 
which were not ours to give away, 
should have satisfied the most rag- 
ing appetite if appeasement were 
a sound theory, but it is not. So 
today we find Averill Harriman, 
who in his time was certainly an 
instrument of appeasement, telling 
us that Stalin is a greater menace 
than Hitler ever was. And Mr. 
Harriman should know, because it 
was during his regime in Moscow 
that Poland and the whole Balkan 
block were popped into the mouth 
of this waiting Russian bear. 


Sold Down the River 


But to go on with Czecho- 
slovakia, this little republic, cre- 
ated in the image of America by 
Woodrow Wilson and Thomas 
Masaryk, was sold down the river 
in 1938 by an infamous treaty 
called the Pact of Munich. When 
Hitler contemptuously tore up his 
promise and the Wehrmacht went 
marching through the Sudenten- 
land and took Czechoslovakia, 
President Eduard Benes and the 
late Jan Masaryk escaped to Lon- 
don and to the United States, 
where we tried to restore their 
faith in the health of democracy. 
And we said to them, “Gentlemen, 
believe us, this will never, never 
happen again.” 

At the last moment before the 
Munich Pact had been made, the 
Russians made a very clever poli- 
tical stroke which cost them noth- 
ing one way or the other, by 
urging the Western Allies to inter- 
vene against Hitler, with whom 
they were to sign a friendship 
treaty in a few months, 

France and England didn’t trust 
Stalin, sensibly enough. They felt 
that the alternative was to sell 
Czechoslovakia down the river. 
Perhaps this was considered prac- 
tical politics. I doubt it. I think 
we should have fought Hitler with 
the Czechs and not with the Rus- 
sians. But that’s not our way of 
doing things. We are not fright- 
ened enough. That’s far too sen- 
sible. 

In any event, this was a fateful 
coup for Russian propaganda, and 
it paved the way for Czecho- 
slovakia’s second death. Through- 
out the war President Benes and 
Jan Masaryk bowed to literally 
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every Soviet demand. They put 
Communists in their exile cabinet 
and sent to Moscow as their am- 
bassador Zdanek Fierlinger, whose 
loyalty was unquestioned. Benes 
would listen to no word of sus- 
picion against the Russians, even 
while Poland was being gobbled 
up and while Warsaw was being 
fiendishly destroyed. When Win- 
ston Churchill tried time and 
again to warn him, so far as Mr. 
Churchill could, Dr. Benes insisted 
that the Russians must respond to 
good faith. So perhaps you could 
call Dr. Benes and Jan Masaryk 
appeasers, at least there was some 
sentimental reason for it. But you 
could also call them realists, be- 
cause they watched Poland being 
destroyed while we looked happily 
on and signed the death warrant. 

The Poles fought, and what did 
it get them? I was in Moscow in 
the spring of 1945 just after Yalta, 
when the first pieces of Czecho- 
slovakia were being liberated by 
the Red Army, and the Czech bri- 





gade, and Dr. Benes and Mr. Mas- 
aryk and others in the group came 
down to ask Stalin if they might 
set up their provisional govern- 
ment at a little town called Do- 
brzan in Eastern Czechoslovakia. 


Allies Together 


This was while the war was still 
in full swing; while we were all 
jolly allies together. Stalin at first 
refused to see them. He left them 
to sweat it out in their hotel rooms 
for a week, and then finally he 
received them, and when _ they 
asked him if they might go to 
Dobrazn, Stalin said, “Why, I 
have nothing to do with this. Why 
don’t you ask the Czech govern- 
ment?” 

“Well,” the Czech delegation 
said, “but we are the Czech gov- 
ernment.” 

“Oh, no,” said Stalin, “you 
must be mistaken.” And he reached 
into his capacious box where he 
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Six sales points to profits with 


NYLON-BRISTLED BRUSHES ! 


4 ss 7, : 


1. PAINTER: I’d like to try a nylon-bris- 
tled brush, but are you sure it’ll hold 
the paint? 

DEALER: If it’s a brush that’s made right 
—with genuine nylon—it’ll hold paint! 
Here’s one—with the nylon bristles 
blended and sanded to pick up and hold 
paint as well as or better than any other 
you can buy! Costs no more, either. 





4. PAINTER: Can you use nylon bristles 
in any kind of paint? 

DEALER: Sure. But they don’t recom- 
mend using nylon with shellac. Still you 
can use nylon with whitewash and cal- 
cimine, which raise cain with hog bris- 
tles. Shellac doesn’t really hurt nylon. 
Boil the brush in water for 30 minutes, 
then dry it overnight. It'll be like new. 









2. PAINTER: Well, I want a brush that 
will lay down a smooth surface. How 
about nylon for that? 

DEALER: If you use a genuine nylon-bris- 
tled brush right, you get as smooth a 
surface as you can get with any well- 
made brush. And you can always make 
sure it’s a nylon if you see the words 
‘nylon bristles’’ on the handle. 





5. PAINTER: I’ve heard nylon softens up 
in hot weather. Is that right? 

DEALER: Sure. That’s partly right. Nylon 
does lose stiffness at 100°F. or more. 
But did you ever think about this? 
When it’s hot enough to soften a nylon- 
bristled brush, the surface is too hot to 
paint anyway. The paint would crack 
and blister. 


TELL THEM AND YOU'LL SELL THEM! 


Yes, more sales are in store for you 
when you tell them the facts about 
nylon-bristled paintbrushes. Forwhen 
painters use them—and use them 
right—they find there’s nothing like 
nylon! 

There’s nothing like nylon for long 
service in painting both rough and 
smooth surfaces. There’s nothing like 
nylon for top-quality painting cou- 
pled with savings for your customers— 
more satisfied customers for you. 

But—beware of imitations! Look 
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for the words NYLON BRISTLES 
stamped clearly on the brush handle 
. show it with pride and assurance 
to your paintbrush prospects and cus- 
tomers. Continuing Du Pont adver- 
tising will back up your story—help 
pave the way to new sales. Remem- 
ber: one painter may buy fewer. . . 
but more satisfied painters will buy 
more brushes . . . because they’re bris- 
tled with nylon! E. I. du Pont de Ne- 
mours & Co. (Inc.), Plastics Depart- 
ment. Room 294, Arlington. N. J. 





3. PAINTER: A lot of brushes get heeled 
up. Does a nylon? 


DEALER: Not if it’s properly cleaned. And 
that’s a cinch. Just comb the brush out 
in turpentine, rinse it clean and hang it 
up to dry. For fast cleaning, you can 
even boil a nylon in trisodium phos- 
phate solution. What other bristles will 
stand that? 





6. PAINTER: Well, I’ve had good service 
with hog-bristled brushes for years. 
Why should I switch to nylon now? 
DEALER: You can get ‘em as good as or 
better than any other well-made brushes 
for about the same price—even less, in 
larger sizes. They outwear others 3 to 5 
times—save 40 to 80°; of brush costs. 
That’s been proved on the job, over 
and over again! 


DU PONT 
NYLON BRISTLES 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 
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The Test 


of Common Sense 


G OVERNMENT spending, says Mr. Bunting, is 

the real cause of labor's futile attempts to in- 

crease its purchasing power by a succession of 

wage raises without goods raises. He explains the 

inter-relationship of the three cost factors—pay- 

ments to labor, to government and and fo private 
capital. 


By EARL BUNTING 
President, O'Sullivan Rubber Co. 


Chairman of the Board of 
National Association of Manufacturers 


Is A democracy, which 
goes on its common understand- 
ing of issues, if any one of us 
cannot state his position in terms 
of common sense, then for all 
practical purposes, he has no 
position. 

Every group interest in this 
country has often contributed to 
the public confusion by being too 
absorbed in its own position. 


Three Fundamentals 


To reduce the price situation to 
terms of common sense. let us go 
down to the three fundamentals 
that make up our prices. 


The total dollars paid in the 
market for all goods and services 
produced by the economy of this 
country in any year may be 
assembled as the sum of three 
cost factors: (1) payments to pri- 
vate labor; (2) payments to gov- 
ernment, and (3) payments to 
private capital, 
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If a payment to any one of the 
three factors—that is, labor, gov- 
ernment, or capital—is increased 
or decreased, the total dollars 
paid by the whole people for all 
goods and services rises or falls 
by such amount. 


By payments to private labor 
I mean the total payroll of pri- 
vate enterprise. Payroll is all the 
salaries and wages paid out in 
the production and distribution of 
goods and services, and the enter- 
prises are all the private opera- 
tions for gain, whether in a busi- 
ness or a profession, cooperate 
or proprietary. 

By payments to government, I 
mean the total taxes collected by 
federal, state, and local govern- 
ment, intended for the purchase 
of goods and for the payment of 
public servants. 

By payments to private capital 
I mean the total intended to cover 
expenditures that keep the busi- 
ness a going concern. They are 
payments for rent for the use of 





property, or for interest; as well 
as reserves necessary to cushion 
these operations. Finally the 
remainder is paid to the owners 
of the business as dividends. 


Private labor, therefore, is the 
core of the price situation. 

In any company, when the pay 
is raised for doing the same work, 
(for putting out the same output) 
the cost of the raise must be 
added in full to the price of the 
output—unless it is taken out of 
dividends. It cannot be taken out 
of the payment to government, 
because that is at a fixed rate 
of taxation. 


Capital Costs Fixed 


Except for dividends, all the 
capital costs of a going business 
are fixed like the tax rate, or 
they increase automatically with 
the labor cost. The fixed costs 
are rent and interest. The auto- 
matic capital increases that go up 
with labor are the increased costs 
of materials and supplies, miscel- 
laneous operations, of maintain- 
ing inventory, together with the 
corresponding increases in the 
necessary reserves. When the rate 
of pay has to be raised currently 
for doing the same work, the 
cost of the raise is added in full 
to the current asking price of 
the goods or services. 


If the price were not raised. 
the dividends which close the 
margin between the price and all 
the predetermined costs, would 
not only be cut by the increased 
labor cost, but cut also by the 
accompanying automatic increases 
in capital costs. 

So far, the market has paid the 
increased price and business has 
gone on. 


But the increased price of one 
company’s product leads the pur- 
chasers in all other employment 
to clamor for increases in their 
own pay. They make up the price 
increase, meanwhile, out of their 
savings or borrowings. 

As a result of the working 
population, in private business or 
in government, catches up with 
the wage raise, the increase in 
prices becomes general. The price 
index of all commodities rises 
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“Every group interest in this country has often con- 
tributed to the public confusion by being too absorbed in 


its own position.” 


"The price index of all commodities rises parallel to the 
general increase in hourly wage rates. Everybody is paid 
more money but the dollar becomes worth correspondingly 
less. The take-home pay of real goods is exactly the same 


as before the wage raise." 


"Unless labor recognizes taxation as the real cause, it 
will continue to follow the lead of political and union 
demagogues in accusing capital of reducing the standard 


of living by profiteering." 


parallel to the general increase 
in hourly wage rates. Everybody 
is paid more money but the dol- 
lar becomes worth correspond- 
ingly less. The take home of real 
goods is exactly the same as 
before the wage raise. 


Could Not Be Otherwise 


It could not be otherwise. The 
labor cost in private business 
makes up more than half the total 
market price of the business out- 
put. The cost of government and 
the capital cost to keep business 
going currently make up the rest 
of the costs, with dividends 
accounting currently for three per 
cent of the market price of the 
total business output. If dividends 
were cut to zero, they still would 
not absorb the first and second 
rounds of wage rises of 1946 and 
1947 raises which raised the gen- 
eral price level about 12 per cent 
each year. 
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The only effect of the two wage 
raises on the wage-earner was to 
reduce the purchasing value of 
his savings and life insurance. It 
also left missions of public serv- 
ants and_ white-collar workers 
further behind in the pay raises. 
with diminishing savings. 

The operation, wage-raise- 
without-goods-raise. was futile. 
and it could become catastrophic. 

It is not generally recognized 
that government spending is the 
real cause of labors futile 
attempts to increase its purchas- 
ing power by a_ succession of 


wage raises without goods raises. 
Spending Means Taxation 


Let us start by recognizing that 
whatever the government spends, 
its citizens must give up through 
taxation. 

Without counting the European 
Recovery Program and all other 
foreign and defense proposals 
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awaiting decision, all taxation 
currently taxes 13 cents more 
than it did in 1939 out of every 
dollar of income received as 
wages, salaries, and miscellaneou- 
proceeds of capital operations. 
by all of the individuals in this 
country. 


Pursues an Illusion 


The citizen is pursuing an illu- 
sion. however, when he attempts 
to recover this 13-cent shortage 
through a corresponding income 
increase. Instead of abating the 
13-cent shortage in the pay-dollar 
each round of pay raises makes 
his pay dollar slightly shorter 
than ever. 


In the lower income brackets 
where labor spends most of its 
earnings on living costs, the pinch 
of the short dollar is felt acutely 
There is an outcry for relief from 
millions of voters. The political 
solution is to collect ‘as much of 
the tax as possible in the higher 
income brackets, although — the 
higher brackets also supply the 


venture capital of business. 


Unless labor recognizes taxa 
tion as the real cause, it will con 
tinue to follow the lead of politi 
cal and union demagogues in 
accusing capital of reducing the 
standard of living by profiteering. 

The accusation of profiteering 
was launched against private capi- 
tal in its most vigorous form just 
a century ago by Karl Marx in 
the Communist Manifesto of 1848. 
Let us prepare for this attack 
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RALPH SPEER, JR. 
Speer Hardware & Co. 


by examining what private capital 
gets out of the American economy 
and why. 

Corporate profits are defined 
by the tax law of the United 
States as the difference between 
the selling price and all the costs 
of the goods sold. When costs 
are deducted from the selling 
price they give the profits. 

Out of the profits the govern- 
takes the 
38 per cent. Then 


ment first 
profit tax of 
the corporation takes away the 


corporate 


increasing cost of cxtending credit 
to customers and of maintaining 
inventory, together with reserves 
to cushion the operations of the 
enterprise, and the amount of 
reserves is a matter of managerial 
judgment. If they could be paid 
out safely as dividends, they 
would be, because dividends are 
the end-point and residue of this 
accounting of capital operations 
and profits. 

It is important to have it under- 
hand that 


retained capital costs are vital to 


stood on the’ one 


the current operations of business. 
They from the current 
operations and they are given 
their proportions by those opera- 


arise 


tions. They cannot be diminished 
without diminishing the business. 
dividends 
paid out are to insure the growth 


On the other hand, 


of the business in the future as 
in the 
pensation of those who ventured 
their capital in an 
They are the incentive, if any, 
to venture further. 

How rewarding the dividends 


past. Dividends are com- 


enterprise. 
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R. M. MILLER 
Railey-Milam, Inc. 


for venture capital is regis- 


tered by the stock market. The 


declaration of 1947 profits as the 





highest of this country in history 
did not stir up a flow of venture 
capital which the 
need. It is true that all corporate 
profits were $28 billions in 1947, 
but the government took $12 bil- 
lions in taxes, the corporations 
had to retain $10 billions, and the 
dividends actually paid out were 
$6 billions. Those $6 billions of 
dividends are the take-home of 
the stockholders. 

Here is where the collectivists 


corporations 


attack. They make the greatest 
inroads among minds that do not 
understand the economic process, 
even as well as they do. “Why,” 
they ask, “should this 
capital get any reward?” 

“How can a stockholder claim 
a share of the output without 
doing some work for it? Do the 
workers 


venture 


from top management 








OFFIC 


ERS 


of the 
AMERICAN HARDWARE 


MANUFACTURERS ASSOCIATION 
Elected at Atlantic City, N. J., October 16, 1947 


President 
H. P. Ladds, National Screw & Mfg. Co. 


Vice-Presidents 
H. F. Seymour, Columbian Vise & Mfg. Co. 


George H. Halpin, Minnesota Mining & Mfg. Co. 


Richard L. White, Landers, Frary & Clark 


Secretary-Treasurer 
Charles F. Rockwell 


Executive Committee 


1948 


Cc. O. Drayton, American Screw Co. 


1949 


1950 


John O. Findeisen, American Fork & Hoe Co. 


J. G. Geddes, H. K. Porter, Inc., Chairman 
F. T. Stone, Columbus McKinnon Chain Corp. 
Geo. F. Wright, G. F. Wright Steel & Wire Co. 


R. W. Kerr, Plomb Tool Co. 
T. D. VanderVoort, Clemson Bros., Inc. 
B. B. Wood, Wood Shovel & Tool Co. 


Advisory Board 
P. B. Noyes, Oneida, Ltd. 
Fayette R. Plumb, Fayette R. Plumb, Inc. 
Isaac Black, Russell & Erwin Mfg. Co. 


S. Horace Disston, Henry Disston & Sons, Inc. 
D. A. Merriman, American Steel & Wire Co. 


J. E. Stone, The Stanley Works 
A. E. Alverson, Greenlee Tool Co. 
Robert G. Thompson, The Lufkin Rule Co. 
H. B. Wilson, Mathias Klein & Sons 


Richard Harte, Ames Baldwin Wyoming Co. 


Spencer T. Olin, Western Cartridge Co. 
John S. Tomajan, The Washburn Co. 
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Today’s shortages may be 


tomorrow’s surplus! 


Today we're experiencing shortages of 
many products. 


Tomorrow will be a different story. 


Output of American industry is up 100% 
over prewar. Production is catching up to 
demand. Our buyers’ market is just around 





the corner. 





It's time to start selling! 


Aggressive, intelligent salesmanship — 
nothing else—will balance iricreased pro- 
duction with a comparable increase in sales. 


American industry, on the basis of the 
sales force required to market its products 


prior to the war and in view of the 1948 CLE VELAND [HAIN 


estimated national income of 200 billion 





dollars, needs one million new salesmen imme- . 
diately. Employment and training of this The Cleveland Chain & Mf Co. 
group should be our principal concern today. Cleveland 5, Ohio 
‘ a Associate Companies: David Round & Son, Cleve- 
For, unless we start selling now, today’s land 5, Ohio * The Bridgeport Chain & Mig. Co., 


Bridgeport 1, Conn. * Seattle Chain & Mfg. Co., 

Seatdle 8, Wash. + Round California Chain Co., 

So. San Francisco and Los Angeles 54, California 
Woodhouse Chain Works, Trenton 7, N. J. 


shortage will be tomorrow’s surplus. 
P&P-5035 


VRS GOD 
Since ‘DR’ 1869 


Vice Pres., Charge of Sales Sant etees 
‘~~ 


—_ 
Certified 
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down to the watchman, owe the 
stockholder a living when he con- 
tributes no activity, except to 
decide where to put his savings 
for his greatest profit? Isn’t that 
just the way he piles up his capi- 
tal by exploiting the workers?” 

The worker’s contribution is 60 
minutes of labor in an hour. The 
stockholder’s contribution is the 
capital for machines, materials 
and management. Instead of 
exploiting the worker, the stock- 
holder multiplies the worker’s 
hands with machines and unloads 
his back. In his 60 minutes the 
worker makes more goods nowa- 
days than he ever could with his 
unaided handicraft. When the 
capitalist takes home a share of 
the product proportionate to his 
stockholdings, he pays his own 
living expenses, and he reinvests 
the remainder of the share in 
more machines, more materials, 
more management. The bigger the 
stockholder’s capital the more he 
has to reinvest after paying his 
living expenses. The 60 mimutes 
of labor which are still all the 
worker has to contribute in an 








hour, thereby becomes more and 
more productive each year. 

The _ collectivists insist the 
worker should get a fair share of 
his increased production. The 
insistence suggests that the worker 
doesn't get such a fair share. 


Volume Doubled 


During the life-time of most of 
the business managers in this 
room, from the turn of the cen- 
tury down to the beginning of 
World War II, the physical vol- 
ume of goods produced by a wage 
earner in an hour doubled. In the 
same 40 years his real wages, 
that is the physical volume of the 
goods he took home, doubled also. 

Capital was able to provide 
wage raises of real goods that 
were beneficial instead of wage 
raises of inflated dollars, like the 
first and second rounds of raises 
in 1946 and 1947. Increased 
goods per hour and _ increased 
money per hour climbed together. 
That is the way—and the only 
way—the standard of living is 
raised. 





The collectivists attack profits 
because profits keep private cap- 
ital expanding in business. They 
want to push private capital out 
of business and put the govern- 
ment in. It makes no difference 
that the government, has to hire 
the displaced capitalist, whose 
social crime was to accumulate 
capital instead of losing it. The 
government needs his judgment 
in the promotion of enterprise, 
in order to keep up the standard 
of living. 

Now the government wants to 
hold down the price level which 
its postwar spending and labor’s 
successive wage raises are putting 
up. The proposed solution is an 
excess profits tax on business. 

By taking a larger share of 
the profits, government would 
correspondingly shorten the cor- 
porate share for capital reserves 
and dividends. Thereby it would 
shorten the future of jobs and 
goods. 

During a century and a half, 
until 1929, the prices and profits 
and the flow of goods and serv- 
(Continued on Page 270) 


The Central States Club Dinner-Show 


Orn SUNDAY evening, April 4, 
prior to the official opening of 
the Southern convention, the Cen- 
tral States Hardware Club was 
host to members and convention 
delegates at a stag dinner party. 
More than 275 guests were pres- 
ent for the dinner which followed 
by a full evening of entertain- 
ment. Prior to the dinner, guests 


J. A. BILLINGS 
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FRANK J. KOCH 


met over cocktails in the Pavillon 
Caprice Room of the Netherland 
Plaza Hotel. 

Herbert P. Ladds, National 
Screw & Mfg. Co., and president 
of the American Hardware Manu- 
facturers Assn. along with Ed- 
mund Orgill, Orgill Brothers & 
Co. were guests of honor. Central 


Andrew R. 


States _ president, 





BEN LEVE 






ROLLIN B. PLUMB 


Meyers, General Hardware Corp.., 
presided. 

Rollin B. Plumb, Eagle Co., 
chairmaned the club’s entertain- 
ment committee which was com- 
prised of Frank J. Koch, McKin- 
ney Mfg. Co., Ben Leve, The 
Carborundum Co., and James A. 
Billings, the Payson Mfg. Co. 


I 


A. R. MEYERS 
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AMERICAN MANUFACTURING COMPANY, BROOKLYN 22,N.Y. + ROPE - TWINE - OAKUM - PACKING 
Branch Factory: $T. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
Sales Offices: BOSTON * CHICAGO * HOUSTON * NEW ORLEANS * PHILADELPHIA 
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S.W.H.A. Session 


Employee Relations 


AID vacations, bonuses, employee discounts, 
group and hospital insurance, rest periods, in- 
centive plans, parties, paid schooling, pension 
plans and credit unions — these are some of the 
practices being followed by southern wholesale 
firms for the benefit of their employees. 


By DEAN S. PADEN 


King Hardware Co., 
Atlanta, Ga. 





DEAN S. PADEN , 


E mpLovee relations 
is a broad subject. Let me limit 
myself and arbitrarily consider 
employee relations as “those ben- 
efits which employees receive that 
are in addition to their regular 
compensation.” 

When you actually count up the 
benefits received by the people in 
your organization—benefits other 
than salaries—you are no doubt 
surprised, as I was, at the number 
of things you are doing to keep 
your people satisfied and happy 
in their connections with your 


company. 
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Eighty-eight members replies to 
a questionnaire on employee rela- 
tions that had been mailed by the 
Southern Wholesale 
Association. If our company 
could get results like this from 
a sales letter we would get rich 
quick in the mail order business. 


Hardware 


Employee Benefits 


The answers to these question- 
naires indicate that certain ben- 
efits are apparently firmly estab- 
lished in the wholesale hardware 
industry in the South: 

Holidays, 








Vacations, 

Periodic bonuses, 

Discounts to employes, 

Promotions from within the 
organization. 

All five are a part of my com- 
pany’s We give 51% 
holidays a year. We give from 
one to two weeks annual vacation. 


program. 


We give bonuses to all em- 
ployees on April 30 and at 
Christmas. 

Here is how the industry stands 
on these benefits. Your replies 
show that: 

86.3% give five or more holi- 
days, 

95.4% give vacations, 

93.1% give periodic bonuses, 

86.3% give discounts to em- 
ployes, 

98.8% fill vacancies where pos- 
sible from’ their own organization. 


Additional Benefits 


Let’s move on to another group 
of benefits: 

Group insurance, 

Hospitalization insurance, 

Employee purchase of company 
stock, 

Rest periods. 

These are also a part of our 
own program. Our 
makes available hospitalization 
insurance but does not pay any 
of the cost. We have group insur- 
ance and pay all the cost. We 
allow and assist employees to pur- 
chase stock in the company. We 
give 15-minute rest periods, morn- 
ing and afternoon. 


company 


Your questionnaire replies 
show: 

68.1% of our 
hospitalization insurance, 


members have 

76.1% have group insurance, 

55.6% allow employees to pur- 
chase stock, 

56.8% give morning and after- 
noon rest periods. 

You see these are all observed 
by a majority of our members 
but are 
than the first group. 


less nearly unanimous 

Now there is a third group of 
employee benefits that have been 
adopted by a substantial minority 
but none in the 
many as half the members: 


group by as 
Incentive plans, 
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Perfomance ts Assurance of Quality 


FOR MORE SALES 
SELL VOLLRATH VALUE! 


The customers you want, want value today . . . the kind of 
value offered in Vollrath Enameled Ware. Value that sells 



















easily! ... 
First: Let the beauty of Vollrath Ware automatically attract 
customers to your counters. Display it at every opportunity! 
Then: Tell women of its durability ... how easily it is kept 
sanitary-clean! 
Just sell those values and you'll sell more Vollrath 
Enameled Ware. Remember, performance is always the 
final assurance of quality! 


"Velluathz 


SHEBOYGAN, WIS. 





NEW YORK 
CHICAGO 
LOS ANGELES 
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MELL-HOFFMANN 
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@ This Mell-Hoffmann No. 720 Dispenser for waxed paper* and paper 
towels* is a real home necessity with sell-on-sight appeal. Has strong 
all-steel construction with fully enclosed compartment. ..two-tone color 
combination consists of brilliant red cover and white body. Enamel finish 
is infra red baked after assembly; no raw edges to rust. Compartment 
cover forms cutting blade for waxed paper; spring arms hold paper towel- 
ing firmly and with constant tension to prevent free-rolling. Size of 
dispenser: 124%” x 3” x 63”. Key-hole slots in rear panel make wall 
mounting easy. Get details, too, on other Mell-Hoffmann paper dispensers 
...including de luxe combination model and models complete with 
smart 6-jar and 7-jar spice sets! Your jobber will also tell you about 
Mell-Hoffmann kitchen sets, towel shelves, etc. 

* Not included. 





SEE YOUR JOBBER 















Salary deduction life insurance, 
Regular parties, 
Help on schooling. 


| experimenting with two different 
| incentive plans in two groups of 
| our people. One plan was started 
in 1906—the other in 1947. Both 
are too new to know how they 
will work out. We do deduct 
insurance premiums from salaries 
for those who wish to get the 
benefit of the annual premium 
; rate. We usually throw two 
| parties a year—a barbecue and a 





dinner-dance. 
9 4 & pe og 7 be | We offer to pay part or all of 


| the tuition at night school for 

| above-average employes. 

| Your replies show that: 
10.9% of our members have 

incentive plans, 


} 


36.3% have salary deduction 
| life insurance, 

16.5% give regular parties, 

26.1% help pay cost of 
| schooling. 

There is a final group of ben- 
efits that have been adopted by 
a few of us. Most houses have 
shied away from them or have 
perhaps just not got around to 
them. They are: 

Welcome booklets for new 
employes, 

Training schools, 

Pension plans, 

Credit unions, 

Service pins, 

Junior boards of directors. 

Here is how you have reported 


| on these things: 


17.0% distribute welcome book 


| Jets, 


18.1% have training schools. 

14.7% have pension plans, 

10.2% have credit unions, 

10.2% give service pins, 

9.0% have a junior board of 
directors. 

No doubt some of you give 
benefits I haven’t mentioned. 


| From your replies I know, for 


example, that some give sick 
leaves and no doubt other of our 
members give additional benefits 
to their employees that I have 


| overlooked and that they failed 


to mention in their replies. 

All in all, it would appear that 
our Southern wholesale hardware 
houses are quite generous to their 
employees. 


HARDWARE AGB 


We at King Hardware Co. are 
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Beautiful ceramic base 
makes a perfect tea pot, 
or beverage pitcher for 
iced drinks. 


Increase Capacity 


Buckeye patented filter a 


can be inverted to make \ 








pot adaptable to 4 or 8 y, 
cups capacity. j 
Case Case Wt. J 
No. Capacity Lots Approx. j 
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Chicago Sales Office 
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S.W.H.A. Session 


Employee 
Compensation 


N this discussion Mr. Colemere outlines the pre- 
/ vailing wage scales of southern wholesalers as 
evidenced by a recent association survey. 


By H. £. COLEMERE 
Watts Hdwe. & Supply Co., 


San Antonio, Tex. 





H. E. COLEMERE 


| HAVE been asked to 
appear on this program to lead 
and head up a discussion on 
employee compensation. I realize 
that this is a broad subject and 
1 am sure that all hardware 
wholesalers in the South can 
derive a great deal of benefit and 
help, in getting a cross index 
from the different members of 
this association on this subject. I 
feel sure that it is the intention 
of each employer, to the best of 
his ability, based on profits, to 
pay a satisfactory wage to his 
employee, depending of course, 
on the position, loyalty, and 
length of service, I also realize 
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that during the war period in 
some cases earnings have gotten 
out of hand, while in other cases 
some employees have been over 
looked. I have had some whole- 
salers tell me that in some cases 
they had salesmen earning more 
than the executive officers of the 
company. These are some of the 
problems that will have to be 
adjusted. 


What Is Being Done 


In order to start this program 
off I am going to outline what 
we are adopting in my company 
in San Antonio. Starting April 
1, and on a trial basis for the 








summer months, we are going to 
close on Saturdays. In the past 
we have remained open four 
hours on Saturdays, closing at 
12 noon. By closing on Saturdays 
we will work 40 hours per week. 
However, we propose to pay all 
of our employees the same wage 
that they have been making on 
a 44-hour per week schedule. We 
believe by closing on Saturday 
and giving our employees the 
extra four hours per week that 
we can speed up in efficiency to 
the point where we can accom- 
plish in 40 hours, what we have 
been accomplishing in 44 hours 
per week. 


Employees Will Co-operate 


We have discussed this pro- 
gram with our employees and 
they have signified their willing- 
ness to cooperate with us_ in 
every way, and see that the 
required amount of work will be 
gotten out. We have sent out a 
letter to all of our trade advis- 
ing, that beginning April 1, our 
warehouse and office will be 
closed on Saturdays. We have 
arranged for one member of our 
purchasing department and one 
member of our sales department 
to come down on Saturday morn- 
ings and answer any questions 
that might come up with our 
traveling salesmen, who might be 
in San Antonio for the week end. 


Cross Section of Wages 


I am now going to give you a 
cross section of the wages we are 
paying, and you will note that 
this does not include our sales 
department. At last year’s meet- 
ing, Bob Baker, gave a_ very 
thorough cross section of what the 
other wholesalers were doing, 
with regard to salesmen compen- 
sation. 


Warehouse employees and truck 
drivers—based on 40 hrs. per 
week: 

Truck Drivers: min. per week 
$40, max. $70, average $55 per 
week. 

I might state in this connec- 
tion, that this average of $55 per 
week is due to the fact that we 
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have trucks operating in the terri- 
tory, and the drivers average over- 
time each week. 

Common labor warehouse em- 
ployees, min. $28, max. $35, 
average $30 per week. 

Packers and order fillers: min. 
$35, max. $55, average $45 per 
week. 

Office employees—based on 40 
hr. per week: 

Typists: min. 32.50, max, $40, 
average $35 per week. 

Billing clerks: min. $32.50, 
max. $37.50, average $35. 

Comptometer operators: min, 
$37.50, max. $40, average $38 
per week. 

Bookkeeping machine  opera- 
tors: min. $37.50, max. $45, 
average, $42. 

Secretarys to office heads: min. 
$42.50, max. $45, average $42 
per week, 

Stenographers: min. $37.50, 
max. $42.50, average $40 per 
week. 

A survey was made by Mr. 
McAllister of all members of the 
Southern Wholesale Hardware 
Association, based on the subject 
of employee compensation, and 
while we did not get 100 per cent 
returns we did get enough to give 
us a fairly good cross section of 
what the different wholesalers 
were paying, which averaged as 
follows: 


Average Work Week 


The average work week ranges 
from a low of 40 hours to a high 





W. W. FRENCH 
Moore-Handley 
Hardware Co. 
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F. T. STONE 
Columbus-McKinnon 
Chain Corp. 


of 57 hours. About one third of 
ihe reports we received gave the 
regular work week as 44 hours. 

Warehouse employees and truck 
drivers: 

Truck drivers: average min. 
$33.62 per week, average max. 
$40.22 per week; the min. paid 
was $28, the max $55. 

Packers: average min. $30.72, 
average max. $35.62; min. paid 
$24, max. paid $50. 

Warehouse managers: average 
min. $53.88, average max. $56.76; 
min. paid, $41, max. paid $100. 

Other warehouse employees: 
average min. $29.06, average max, 
$44.62; min. paid $24, max. paid 
$00. 


The hourly wage rates were 


-® 


__ 








HENRY J. ALLISON 
Allison-Erwin Co. 


J. G. GEDDES 
H. K. Porter, Inc. 








GEORGE F. WRIGHT 
G. F. Wright Steel 
& Wire Co. 


given on a number of the reports 


received as follows: 
Hourly Wages Rates 


Truck drivers: min. 59 cents 
per hour, max. 71 cents per hour. 

Packers: min. 63 cents per 
hour, max. 78 cents per hour. 

Warehouse managers: min. 75 
cents per hour, max. $1.08 per 
hour. 

On several reports received 
warehouse managers were on a 
monthly salary ranging from 
$180.00 to $250.00. 

Other warehouse employees: 
min. 58 cents per hour, max. 77 
cents per hour. 

Office employes: 

Regular work week ranged 
from a low of 40 hours to a high 
of 48 hours. About one half of 
the reports received gave the 
regular work week as 44 hours. 

Secretaries to department heads: 
average min. $34.03 per week, 
average max. $41.11 per week; 
min. low $28, max. high $45.21. 

General stenographers: average 
min. $31.43 per week, max. $11.11 


: es 
per week; min. low $28, max. 


high $45.24. 

Typists: average min. $29.46 
per week, average max. $33.46 
per week; min. low $26, max. 
high $40 per week. 

Billing clerks: average min. 
$31.23, average max. $35.99; 
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OVER A MILLION 
7 a Re], here 





IT’S hard to say which will wear out 
first—the neoprene rubber 
paddle, the bronze end plates, 
or the stairless steel shaft. So 
far, none of these parts show 
signs of wear—even though the 

ump has delivered over a mil- 
fon gallons! This is more than a 
lifetime of normal wear. 


HUNDREDS OF USES 

Farmers and townsfolk use the 
Simer Paddle Pump for draining 
basements and swamps... fill- 
ing cisterns and stock tanks... 
watering lawns... transferring 
liquids. ‘This pump is furnished 
on more than heilf of all power 
weed sprayers now in use. 


HANDLES MOST LIQUIDS 
Recommended for all liquids and 
semi-liquids except those few 
that would react chemically on 
neoprene rubber or bronze. 
Operates continuously at 1750 
R.P.M. Outlasts ordinary 
pumps when operating on dirty 
or abrasive liquids. Low in cost 
—high in quality. 


Ask Your Jobber or Write for Circular 


JEROME SIMER COMPANY 
422 Stinson Blvd. . Minneapolis 13, Minn 





SPECIFICATIONS 























Model 
Inlet— Outlet %” 7" 
HP at 1750 Ye Ya 
Shaft Y" oe 
‘Shipping Weight 6 Ibs. 10 Ibs. 
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T. D. VANDERVOCRT 
Clemson Bros., Inc. 


'min. low, $27.60, max. high $42. 


Extension clerks: average min. 
$33.80, average max. $41.33 per 
week; min. low $28. max. high 
$58. 

Telephone operators: average 
min. $31.55, max. $34.54 per 
week; min. low $26.68, max. high 
$37.50 

Cashiers: average min. $41.63, 
average max. $47.52 per week; 
min. low $26, max. high $65. 

Office boys: average min. 
$24.59, average max. $25.95 per 
week; min. low $18, max. high 
$31.20 per week. 

File clerks: average min. $28.77 
per week, average max. $32.31; 
min. low $24, max. high $36. 

Executives and department 


00 


‘heads: average min. $67.88, 


average max. $115.01; min. low 

$48.92, max. high $140. 
(Several reported monthly 

salaries ranged from $200 to $600 


EXECUTIVE COMMITTEE 





R. W. KERR 
Piomb Tool Co. 





B. B. WOOD 
Wood Shovel & Tool Co. 


per month) 

Several wholesalers reported 
hourly wage rates, the average of 
these reports were as follows: 

Secretarys to department heads: 
min. 78 cents per hour, max. 90 
cents per hour. 

General stenographers: min. 75 
cents per hour, max. 82 cents per 
hour. 

Typists: min. 66 cents per 
hour, max. 73 cents per hour. 

Billing clerks: min. 67 cents 
per hour, max. 74 cents per hour. 

Extension clerks: min. 73 cents 
per hour, max. 82 cents per hour. 

Telephone operators: min. 63 
cents per hour, max. 67 cents per 
hour. 

Cashiers: ymin. 65 cents per 
hour, max. 83 cents per hour. 

Office boys: min. 60 cents per 
hour, max. 71 cents per hour. 

File clerks: min. 61 cents per 
hour, max. 68 cents per hour. 


« 
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Convntion Dept., Chamber of Commerce 
The Union Terminal, Cincinnati. 
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RING UP YOUR SHARE OF THE 
VIGORO prorits AWAITING 
SALES-WISE GARDEN SUPPLY DEALERS! 




















































ste > . 
Build displays in your Se Mail out colorful 
Se ail out colortu 


fi u fe 
2Bp| —_—dDisplay the VIGORO line garden supply department! : 
&& or eee VIGORO folders! 


in your windows! 












by tte 





- Suggest VIGORO 


Use these VIGORO sales makers! 
to your customers! 








The way you merchandise Vigoro has a lot to 
do with the profits you'll pocket. Again this 
year, the Vigoro gardening line is backed by an 
advertising campaign that’s packed with sell. 
With the proper follow through you’re a cinch 


to make more sales and profits than ever before. 





Tie-in with Vigoro—“the best-known name in 


, PRODUCTS 
| PRESENTED BY 


SWIFT & COMPANY 


Plant Food Division 
U.S. Yards Chicago 9, Illinois 






the gardening field”! Put the 5-way Vigoro plan 





to work right now. Your cash register will be 





playing a mighty sweet tune. 
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S.W.H.A. Session 


Distribution of 


Specialty Lines 


D EPARTMENTALIZATION is necessary to the 

. proper distribution of specialty lines, believes 

Mr. May. He tells how his company handles its 

specialty and general hardware salesmen to mini- 
mize "friction". 


By S. D. MAY 
Bluefield Hardware Co. 
Bluefield, W. Va. 


ly ALL probability, 
there is not a member of our 
association who to some extent is 
not engaged in specialized selling 
and therefore intensely interested 
in the subject of “Distribution of 
Specialty Lines.” This holds true 
from the smallest members, list- 
ing and selling a minimum of 
some 8,000 items, to the larger 
ones listing and selling 30,000 or 
more items, and as a rule, the 
larger the distributor, the more 
interested he has been, and is, in 
the subject. In fact this may be 
one good reason for his being 
“large.” 

Prior to our entry into World 
War I in 1917, specialized selling 
by the hardware wholesalers was 
engaged in only by a few and the 
greatest aid given us in special- 
ized selling of any products was 
by the manufacturers of fire arms 
and ammunition. So great and so 
successful was this help, that in 
all probability, it gave the idea 
to many of us to use this type 
of selling in other lines which we 
carried but did not move. This, 
coupled with much keener com- 
petition and much better trans- 
portation facilities in the years 
following World War I, made 
better selling a necessity if we 
were to exist at all, much less 
to progress. 

So far we have referred only 
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to specialized selling, but during 
the 1920’s, we saw the advent of 
the electric household refrigera- 
tor, electric floor polisher, vacuum 
cleaner, radio and an_ infinite 
number of electric trafic appli- 
ances, and_ specialized selling, 
when vigorously pursued by the 
hardware wholesaler, soon pro- 
duced a volume of sales that war- 
ranted the formation of separate 
departments, headed by men well 
versed in selling, distributing and 
servicing these lines. In that way, 
gradually, and perhaps not con- 
sciously, we graduated from spe- 
cialized selling of certain items 
into departmentalizing our organ- 
izations, and thereby arrived nat- 
urally at the distribution of spe- 
cialty lines, along with our gen- 
eral hardware items. 


Must Departmentalize 


In this connection, based on 
our experience, you may have 
specialized selling or specialty 
salesmen in practically any of the 
general hardware items, but to 
have proper distribution of spe- 
cialty lines, you must depart- 
mentalize your organization and 
have capable men head your 
various departments. In addition, 
you must have an efficient service 
department. 

Some years ago, we depart- 
mentalized our organization and 











S. D. MAY 


at the present time we have seven 
departments, which are as fol- 
lows: general, plumbing and heat- 
ing, appliances—major and traffic 
and radio, electrical, furniture, 
household department — _ items 
other than appliances, and service 
department. 

We employ specialized selling 
in the following: tires and tubes, 
the entire plumbing and heating 
department; and appliances 
major, traffic and radio. 

Since all of our general hard- 
ware salesmen work on a: per- 
centage of the profits and our tire 
and tube salesman covers al] terri- 
tories, we pay him a straight 
salary, plus expenses, reflecting 
his sales cost in the cost of the 
tires and tubes when the profit is 
figured at the end of each month. 

The same condition holds true 
for our appliance salesmen. But 
in our plumbing and _ heating 
department, we sell practically 
100 per cent through the sales- 
man in this department and _ the 
general salesmen do not share in 
the profits on this line; nor does 
the plumbing and heating sales- 
man sel] items other than in the 
plumbing and_ heating depart- 
ment. This method of handling 
specialty salesmen, in our opin- 
ion, brings us the best results. 

We are familiar with one hard- 
ware wholesaler who has had fric- 
tion between his salesmen, due 
to a question of proper credit. 
and he now has all his salesmen 
on straight salary plus expenses. 

We know of one distributor 
using seven general salesmen. 
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Put them all together they spell... 


M-O-T-H-E-R!S D-A-Y 
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O <4 5936 Roast Meat Thermometer. Any 

mother is proud of savory brown 
roasts—and this thermometer is 
her guide to perfect roasting! Tells 
when any roast is rare, medium 
or well done. $21 doz. 





et 5908 Candy and Jelly Ther- > 
mometer, She'll love it! Not 
only helps avoid cooking 
failures — but saves sugar 


too! Easy-reading Binoc 
tubing; stainless steel scale <i» 
F and adjustable clip. $30 


doz. 


5910 Deep Frying Thermom- 
eter. Just the same—only 
with special scale for deep 
fat cookery. Enables any 
mother to make the kind of 
French fried potatoes dad 
goes for. $30 doz. 
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Check your stock of these Taylor best 
sellers now! Get them on display so you 
won't miss your share of the big gift sales 
for May 9! Order through your wholesaler 
today or write Taylor Instrument Compan- 
ies, Rochester, N. Y., or Toronto, Canada. 


(Prices slightly higher in Canada.) 


5928 Deluxe Oven Thermom- > 
eter. Makes every mother’s son 
—or daughter—a prospective 
gift customer. Helps get bet- 
ter baking results by telling 
accurate baking dish tempera- 
ture from minute to minute. 
$30 doz. ' 








MEAN 


ACCURACY FIRST 








IN HOME AND INDUSTRY 





235 











START THE 
YEAR IN HIGH 
WITH FAST-SELLING 


x-acto 


Dealers who've sold X-acto will tell 
you this famous line of handicraft 
knives and tools is a high-profit, 
full-profit line too... protected by 
the X-acto Fair Trade Policy! Your 
customers all know X-acto... want 
X-acto... buy X-acto over other 
hobbycrafters’ lines. They’ve seen 
X-acto advertised in all the big 
magazines and they’ll take no other! 
Remember, there’s an X-acto knife 
or tool set for every hobbycrafter’s 
need ...so stock the full X-acto line 
from the 50-cent beginner’s knife to 
the super-deluxe “Toolmaster” 
Chest--X-acto No. 89, retailing for 
$50. Write now for complete details! 


NO. 86 X-ACTO HOBBY CHEST 


Contains 3 X-acto knives,|6 blades, 6 
gouges, 4 routers, 2 punches, 3 3-inch 
blades, balsa stripper, p!ane, sander, 
steel rule—all in handsome 
wooden chest .. . to retail for $10 
*Reg. U.S. Pat. Off. 





ferret eteceneeeeen eee 


pe oe oe ee oe a ee ee ee 


Alfred Field & Co. 

(Manufacturer’s Agents in the 

Field) 

93 Chambers Street, New York 7, N. Y. 
Please send me complete information on 

X-acto Knives and Tools. 


Hardware 


NAME . — 
ADDRESS 
CITY & ZONI -STATE___ 


My jobber is sr 

















with one salesman for radios and 
refrigerators alone. He advises 
that he does not allow his general 
salesmen to sell these two lines to 
any dealers, allow 
his radio and refrigerator sales- 
man to sell any item other than 
radios and refrigerators. His gen- 
eral 


nor does he 


salesmen contact their 
accounts. either every week, or at 
the longest. every two weeks; his 
specialty salesman, with about 80 
accounts, contacts his customers 
once each three weeks. 

As a rule. where we use spe- 
cialized selling in the distribution 
of specialty lines, we have been 
pleased with the results, but we 
conclude that 
salesmen are “born” and_ not 


“made” or “trained.” In the final 


sometimes good 


By STERLING D. COKE 
Vice Pres. and Treas., 
Van Deren Hardware Co., 

Lexington, Ky. 


As YOU may have 
already observed from the figures 
compiled by the National Whole- 
sale Hardware Association, ware- 
house costs in percentage of sales 
have changed very little in the past 
10 years. However. in taking into 
consideration, the estimated in- 
crease in prices, will 
that on the basis of tonnage hand- 
led, the warehouse labor costs for 
our industry have doubled since 
1938. 

There is little that any of us 
can do in the foreseeable future 
to reduce the hourly rate of pay 


see 


you 





for our employees. Therefore, to 


: | reduce these operating costs we 
1 | must do everything to improve the 


oe oe Oe ee ee ee es ed 


X-acto Crescent Products Co., Inc., 
440 Fourth Ave., New York 16, N. Y. 
In Canada: 


Handicraft Tools, Ltd., Hermant Bldg., Toronto 
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| economical 
labor. 





employment of our 


Every time an item is picked 
up and moved there is added cost. 
With us, to cut our cost of ware- 
house operation, we reduced the 
number of handlings, speeded up 
moving time, saved space, and 


leliminated or reduced interrup- 








analysis, your results 


department head and salesmen. 


Our company normally stocks 
approximately 18,000 items, and 
some of us know from experience 
that to be well versed in the entire 


line is mentally and physically 
impossible. 

We firmly believe that the only 
way we can maintain our present 
volume of sales, is by the distri- 
bution of 


Our general hardware salesmen 
are still the backbone of our 
sales. but such items as _ radios. 


refrigerators, washing machines. 
not to mention many other items, 
require technical knowledge that 
the general 
have time either to acquire or use. 


salesman does not 


Improved Practices: The Way 
To Reduce Warehouse Costs 


tions of the workers in the flow 
or routine of handling goods and 
in working orders. 

In our own business, which is 
wholesale exclusively, selling to 
the merchants who purchase for 
re-sale, we have found a decided 
saving by putting into use the 
following equipment and _prac- 
tices: 

Fork-lift trucks and pallets; 

Intercommunicating ’phone 
system ; 

Pneumatic tube system; 

Selling in full packages; and 

A separate force to work “will 


call” and “service” orders. 





STERLING D. COKE 
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will be 
measured by the ability of your 


more specialty lines. 
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FOR EVERY METHOD OF C 


Now —for the first time in history—NICRO 
makes available to you a COMPLETE LINE of 
solid Stainless Steel Coffee Makers —vacuum, 
automatic electric, percolator, electric perco- 
lator and drip! No matter what style of coffee- 
making your customers prefer—you can sup. 
ply them with a gleaming high-polish NICRO 
made to give a lifetime of delicious coffee. 
NICRO Stainless Steel Coffee Makers offer so 
many advantages — lasting mirror finish (no 
plating to chip or wear) —ease of cleaning and 
being made entirely of solid stainless steel, 
they are unbreakable, non-porous, and not 
affected by coffee acids or oils. That’s why 
they're selling like mad. 


| aker has 
m type coffee make 
i 72 NICRO vacuu vein St 
This model 4 I oot ae 
| wor orgies poo A _— and sales haere 4 sh, 
broken all aedily. With its brilli esting WED caP- 
| roe Flave “Insurance” Stainless Stee 
° AJ or : é 
| — oa durable soli : 
h re is America’s greatest 
| . g swing 's to 


the bi 
7 - size—No. 472 
12 cup size—No. 


—— 
A. - 
—— 
—_—— 


a No won 
offee- 
$ 9.95 


Fair trade price $13.95 


Fair trade price 
—o oo — 


Originators of Stainless Steel Coffee Makers 





a” 
THE WORLD'S FINEST 
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OW You Can Sella & 
NICRO Stainless Steel Coffee Maker 








NICRO Stainless Steel Electric 
Percolator — Full 8-cup capacity. 
575 watts, for rapid heating—all 
solid stainless steel positive pump 


OFFEE MAKING 


and basket, sleek, modern design. 
Model 229. 
* Nationally Fair trade price $16.95 
= Fed. Ex. Tax Incl. 
Advertised 
° | 
* Nationally a 


Wanted 












NICRO Stainless Steel Percolator 
—A beautiful high-polish percola- 
tor—easy to clean 
steol 


Solid stainless 
positive pump and basket. 
Model 129 
Fair trade price $9.95 


Full 8-cup capacity 





NICRO Stainless Steel Drip 
Coffee Maker 
pacity. 
service. A 


— Full 8-cup ca- 
Will give a life time of 
“must for all drip 
Model 388 


| ‘Fair trade price $10.95 


coffee lovers 


Backed by an Advertising 
Campaign Packed with 


SALES POWER 


The complete NICRO line will be featured in 4-color and large 
black and white units in Saturday Evening Post, Better Homes 
and Gardens, This Week and The American Weekly. Here is 
a smashing, colorful campaign that will tell additional millions 
about the many advantages of NICRO—the world’s finest coffee 
makers. Write for name of nearest NICRO distributor so you 
can tie in with this traffic-building campaign! 


NICRO STEEL PRODUCTS, INC. 


3534 NORTH SPAULDING AVENUE, CHICAGO 18, ILLINOIS | 
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Sporting Goods, a Specialty Line 


From the Manufacturer's Stand point 


PLANNING for sporting goods sales is helping 

in the national effort to teach people how to 
play, says Mr. Strader. He points out that the 
1947 total output of goods and services was $229 
billion and that since 1909 consumer spending for 
recreation has increased from three per cent to 
five and one half per cent of total spending. With 
proper planning and handling he says that there is 
no reason why the independent merchant cannot 

get his share of the market. 


By B. E. STRADER 
Vice President and Director of Sales 
Remington Arms Co. Inc. 
Bridgeport, Conn. 


= increased interest 
of our wholesaler friends in the 
sporting goods market is, of 
course, highly gratifying. How- 
ever, in a larger sense, it gives 
me much personal satisfaction to 
note the unmistakable trend 
toward the greater social accept- 
ance of recreation and play. The 
planning for sporting goods sales 
is, in effect, assistance to the 
national effort to teach people 
how to play how to relax and 
throw off the worries of this com- 


plicated world. 





B. E. STRADER 
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In doing this, in helping to 
teach people how to play, we are 
cooperating in what now is con- 
sidered to be a civic necessity. 

The field of sporting goods cov- 
ers a varied selection of good 
health-giving hobbies — suitable 
to all ages and to both sexes. 

Remington’s faith in the sport- 
ing goods market is no postwar 
development. Our plans’ were 
made prewar. Even during the 
stress of tremendous’ wartime 
responsibility, we were able to 
find a little time to think about 
our planning for the postwar 
sales program. 

I talked about this planning 
before the joint convention of the 
National Wholesale Hardware 
Association and the American 
Hardware Manufacturers Associa- 
tion in New York in Oct., 1943. 
At the time, some may have con- 
sidered my remarks a bit optimis- 


S.W.H.A. 


tic. In the light of experience, it 
has been established that they 
were very conservative. Let's 
briefly bring ourselves up-to-date 
on some of the broad economic 
factors discussed at that earlier 
meeting. 

We all know current business 
is good. But we may not appre- 
ciate how much better it is than 
even the most optimistic thought 
it would be. Back in 1943, I 
spoke of a hoped for gross out- 
put of goods and services of $135 
billion. Actually, our output in 
1947 exceeds $229 billion. 

Will this production of goods 
and services continue at or near 
these present levels? Lots of 
things can happen, of course, and 
I don’t pretend to be an econ- 
omist. But here are some reassur- 
ing statistics which furnish sup- 
port for the contention that an 
aggressive optimistic people can 
and should continue this prosper- 
ity for at least the next several 
years, 


Markets People With Money 


Markets are people with money 
to spend. Let's examine the peo- 
ple, the money situation and their 
apparent ability and willingness 
to spend as shown in this chart. 
It is evident that the general eco- 
nomic situation has never been 
more favorable. (Chart page 250). 

These statistics on recreation 
confirm the validity of a survey 
which I reported to you in my 
talk back in 1943. The survey was 
made during the depression by 


(Continued on page 249) 


"The independent dealer definitely needs assistance in the 
type of promotional work that he is not big enough to do 


for himself." 
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—Its Opportunities and Problems 


From the Wholesaler's Stand point 


Session 


OurTLINING the types of sporting goods equip- 
ment on which wholesalers must be able to supply 
a dealer "at a price which will enable him to be 
competitive,'' Mr. Jones points out that the major- 
ity of dealers who have added such lines have 
done so in response to public demand. Quoting a 
survey by HARDWARE AGE he points out that 
major hardware dealers, in this country, sell 
$122,111,000 worth of sporting goods. Sporting 
goods buyers, he declares, must also be sporting 
goods salesmen. Wholesalers must have their 
houses in order so that manufacturers will have ex- 
clusive policies so that they in turn may keep 
dealers competitive. 


By NEAL O. JONES 


Nashville Division Manager, 
Moore-Handley Hardware Co., Inc. 
Birmingham, Alo. 


W. in the South, 


are blessed with climate which. 


permits participation in sports the 
vear round. In our area_ the 
Southern hardware jobbers have 
the greatest potentiality and 
opportunity in sporting goods 
sales of any group in the coun- 
try. Why? 

In addition to our preferred 
climate we have: 

1. Increase in industries (most 
in small towns or outside the 
metropolitan areas). 

2. Shorter working hours. 

3. Higher take home pay. and 
this pay is more than is used for 
living expenses. 

1. Public interest in sports 
shown by gate receipts. 


5. Our armed forces saw sport- 
ing goods, used them and partici- 
pated. This lure of playing and 
the fundamental necessity of any 
success competition whethet 
in business or in games. will 
carry on to the children of these 
ex-servicemen. There are today in 
the U. S.. 13,000,000 children 
under seven yeas. 

6. Play and the following of 
sports are emphasized everywhere. 
The doctors advise play. The 
Athletic Institute says “It pays to 
play.” The schools, park boards 
and civic clubs say, “Keep ‘em 
playing and build less jails.” 

You see this is a ready made 
market. How can we Southern 
hardware jobbers capitalize on 


"lt becomes a mutual obligation between us, as jobbers, 
and our hardware dealers to see that the merchandise is 
correctly priced . . . to meet any and all competition." 
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it? First, let us get our dealer’s 
sporting goods departments setup. 
What makes a complete depart- 
ment? Please keep in mind that 
the remarks to be made include 
and are only additions to those 
lines of fishing tackle, firearms 
and ammunition which you've 
just heard so ably discussed by 
our sources of supply and by our 
fellow members. 


Many Complications 


Before listing any of these 
lines, let me say I personally do 
not see the handling of team 
athletic equipment to schools and 
leagues a profitable operation for 
the 100 per cent wholesale hard- 
ware distributor, or for the hard- 
ware dealer to whom we sell. Too 
many complications are involved. 
as specialized selling, measuring, 
fitting, entertainment, credit, and 
in general, selling retail at a 
wholesaler’s profit. With this in 
mind, the words “over the 
counter items” will be purposely 
used, 

We must have available for our 
dealers, and at a price which will 
enable them to be competitive. the 
following lines in order for a 
dealer to set up a complete 
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department: over the counter 
baseball and football items, as 
balls, bats, gloves, mitts, foot- 
balls, juvenile helmets, shoulder 
pads, playground balls, both hard 
and inflated. 

Other items which should be 
carried as “musts”, to complete 
our dealers’ lines, are: picnic 
jugs and vacuum bottles, bicycles 
and parts, skates, croquet, table 


tennis, tennis, golf balls, out- 
board motors, modelcraft and 


hobby craft, home woodworking 
power tools, board games, and all 
accessories connected with these 
lines. 


Two Big Problems 


After seeing our great oppor- 
tunities, and after putting into 
stock all of the items mentioned, 
and after schooling our salesmen 
on their merits, values, and prob- 
able outlets, we have two big 
problems and 
ities ahead of us. First, merchan- 
dising for the dealer his sporting 


responsibil- 


goods department, and_ second, 
keeping him competitive with 
direct selling and_ chain 
operations. 

The majority of our dealers 
have added lines in_ sporting 


goods because of the public buy- 
ing demand, but they have just 
scratched the surface compared 
to what they could do if they 
made a featured department of 
this group of items. It is not for 
us to tell a dealer how to run 
his business, but it is our definite 
responsibility to assist him in dis- 
playing and laying out his depart- 
ment so that he is at least on a 
par with the auto stores and their 
associated members, the chain 
stores, and metropolitan depart- 
ment stores. If our dealers do not 
merchandise their sporting goods 
better than their 
national competitors, we are the 
Live, awake, successful 
dealers are our life’s blood. If 
we are to continue to prosper, 
we must keep these independent 
dealers alive. If we let them die 
or stay in the old rut, that is the 
exact barometer of our business’ 
health. There are many things 
our salesmen can _ suggest to 
dealers: 

1. Display and stock all sport- 


as well or 


losers. 
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ing goods items together (make 
a department). 

2. Keep windows trimmed — 
following the trade papers in 
their plans. 

3. Suggest to our dealers that 
they turn the sporting goods 
departments over to young men 
to sell and know the uses of the 
items. 

4. The last thing which will 
complete the first item of mer- 
chandising for the dealer in the 
sporting goods department is the 
absolute need on our part, as 
distributors, to cooperate with the 
dealer in the establishment of his 
sporting goods department or the 
further development of his pres- 
ent department. The weakest link 
we will have in attempting to 
revive the interest of the hardware 
dealer as a sporting goods outlet 
is the lack of interest on the part 
of the distributors’ salesmen and 
this is the direct result of lack 
of training by us jobbers to pre- 
pare our own salesmen with the 
To the extent that 
we can get this vast army of sales- 
men aroused and awakened as to 
the great potential of the sport- 
ing goods volume, will your plan 
take form to be useful. By doing 
this special promotional work it 
will result in mutual benefit for 
all concerned. You probably won- 
der how we will be able to 
do this. Perhaps a committee 
appointed by the Southern Job- 
bers Association could work out 


“know-how.” 





plans of presentation to the 
dealer, giving him somewhat of a 
model as to the profit available, 
what the turnover should be. 
which items should be carried, 
how they could be displayed, and 
other points we have discussed. 
We might even go further and 
have a blueprint made of a sport- 
ing goods counter and shelf case, 
as a basis for setting up the 
sporting goods department. This 
model and blueprint could be 
placed in the hands of jobbers’ 
salesmen to pass on to the dealers, 

Now the second item of get- 
ing our dealer on a competitive 
price basis and keeping him there. 


Public Price-Conscious 


More and more the public is 
becoming price conscious. It 
becomes a mutual obligation 
between us, as jobbers, and our 
hardware dealers to see that the 
merchandise is correctly priced 
and priced to meet any and all 
competition. Do our buyers 
research, shop syndicate stores, 
read all ads, check retail mail 
order 
these same or equal items so that 
their independent dealers can sell 
their merchandise at a price equal 
to these syndicates and make a 
profit which enables them to stay 


catalogs? Do they buy 


in business, still figuring for your 
company your operating profit? 
You might think this is too big 


(Continued on page 246) 
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L. M. STRATTON 
Stratton-Warren 
Hardware Co. 
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MULTIPLE CORRUGATIONS 


Securely grip hose from inside, 
making extra strong, leak-proof, 


permanent connection. 


RIGHT ANGLE 
FINGER ENDS 


Take a permanent grip on 
the hose, far stronger than 
fingers that merely pinch 
against outside skin of hose 


NO HUB OR COLLAR 


Hose goes clear on for true 
long grip. Extra length of 
connection makes it stronger, 
more leak-free, more perma- 
nent. 


4%) STAGGERED 
isos FINGERS 


ile. A GREAT NEW FEATURE OF 
SHERMAN “LONG-GRIP” 
COUPLINGS and MENDERS 





PAT PENDING 


Here are the finest clincher couplings and mend- 
ers we have ever made — with all the valuable 
CLINCHER features previously originated by Sherman — 
plus the great new improvement, STAGGERED 
FINGERS. 

These Sherman couplings and menders actually 
make a connection stronger than the hose itself. 
Pull-off tests have proven that the hose itself will 
pull in two before the connection lets go. 
Already demands for these improved Sherman 
items are very heavy. Make sure of your stock, 
by ordering right now from your hardware 
wholesaler. 


H. B. SHERMAN MFG. CO., Battle Creek, Mich. 


MENDER 
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S.W.H.A. Session 


Arms and 


Ammunition 


N two years’ time nearly four million more people 

joined the great army of hunters, bringing the 

number of licensed shooters to 12,066,763. This 

increase creates a great game conservation prob- 
lem, according to Alabama wholesaler. 


By A. S. GOODBRAD 
Vice President, 
McGowin-Lyon Hdwe. & Supply Co., 
Mobile, Ala. 


tis subject is one 
that should be of vital interest to 
all of us. It offers many opportu- 
nities and has just as many prob- 
lems. It is a line that you will 
find, at least to some small extent, 
in the stock of each and every 
hardware dealer in the entire area 
that is served by the wholesalers 
of this association. Each of these 
dealers, with the help and coop- 
eration of his hardware whole- 
saler, can, from time to time, add 
to the items of sporting goods 
that he is already handling, and 
eventually build up a real sport- 
ing goods department, that will 
prove mutually profitable. 
I am not going to burden you 
with a long discussion on the 
opportunities and problems of 


sporting goods as a whole but 
will touch briefly on one classi- 
fication of the sporting goods 
industry, namely, arms and 
ammunition. 


What the Survey Showed 


According to a recent survey 
made by one of the hardware 
trade journals, the number of 
reporting wholesalers in the 
southern territory, handled arms 
and ammunition 100 per cent. 
Another survey’ showed that 90 
per cent of the reporting dealers 
handled firearms and 95 per cent 
of the reporting dealers handled 
ammunition. According to these 
surveys, our good friends, the 
arms and ammunition manufac- 
turers, do not have any new hard- 


", . .« Game conservation is a moral obligation that each 


and every one of us owe to the cause, and unless more of 
us, both as individuals and as organizations, give more 
thought and more time to the conservation of our game 
birds and game animals, the time will soon come when the 
sale of arms and ammunition will no longer amount to 50 
percent of total sporting goods volume.” 





ware wholesalers in the South, to 
whom they can hope to sell arms 
and ammunition. By the same 
token the hardware wholesalers of 
the South, do not have but 10 
per cent of the dealers as new, 
potential customers on arms, and 
but 5 per cent on ammunition. 
What can we as wholesalers of 
arms and ammunition do, to 
maintain the volume on_ these 
items that we have always 
enjoyed? What are our opportu- 
nities? What are our problems? 
I will touch briefly on some of 
them, from which you may draw 
your own conclusions. 


4,000,000 New Hunters 


According to the March issue 
of one of the trade papers, during 
the year ending June 30, 1947, 
wild game in America faced the 
greatest army of hunters in all 
history. During that period there 
was issued in 48 states, 12,066,- 
763 hunting licenses. This was 
over two million more than was 
issued the previous year, which in 
turn ,was one and one half mil- 
lion more than the year before. 
Almost 4,000,000 new hunters in 
two years time. During the period 
ending June 30, 1947, there was 
sold at the post office windows 
throughout the country 2,016,819 
federal duck stamps. This number 
exceeded the previous year by 
291,314 and is in sharp contrast 
to 635,000 which were sold in the 
fiscal year of 1935. For us whole- 
salers and for the dealers in arms 
and ammunition, this means big 
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JACOBSEN PUBLISHES 





DELIVERED PRICES 
X 


The widespread acceptance of Jacobsen poweh_ 


and hand mowers places on us a corresponding 
responsibility to all concerned — first, to build 
a top quality product and second, to sell it at a 


price fair to dealers and to their customers alike. 


Accordingly, to assure this price stability, deliv- 
ered prices are now included in Jacobsen adver- 
tising appearing in national magazines such as 
The Saturday Evening Post, Collier’s, Sunset, 
Holland’s, 


Newsweek, American Home and Better Homes 


National Geographic, Rotarian, 
& Gardens. Delivered prices will! also be shown 
in Jacobsen trade paper advertisements and in 
Jacobsen literature. Price publication is nation- 
wide — in every medium Jacobsen uses to adver- 


tise its products. 


If you are interested in taking advantage of this 
new merchandising plan, write us immediately 
as there are a limited number of dealerships 


available. 
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lawn — ho 
me or professional 
| use ept. G forli re 
wn a Weer ee price $1 42.50. Slight. 
Sead bic sant 2 880/ 
MANUFACTURING COMPANY 





GRASS-CUTTING BY POWER 


‘ MEANS 






Lawn Queen 
20-inch 
Cutting 


RACINE, WISCONSIN 





USEA Jac 


OBSEN AND ENJOY YOUR LAWN 





WISCONSIN 





Type of advertisement now 
appearing in national magazines, 


The easy-starting, smooth-running Lawn 
Queen with its 20-inch cutting width and 
sturdy, 114 hp. Jacobsen engine is a 
favorite with commercial and residential 
users alike. Precision-built, this highly 
maneuverable mower gives years of low 
cost service. Delivered price, $142.50. 
Slightly higher in West. Prices exclu- 
sive of taxes and subject to change. 


Ideal for city lot or suburban lawn, the 
light weight, dependable Bantam han- 
dles so easily even a youngster can oper- 
ate it. The Bantam has an 18-inch cut- 
ting width and is powered by a 1 hp. 
Jacobsen engine. Delivered price, 
$122.50. Slightly higher in West. Prices 
exclusive of taxes and subject to change. 


Bia ; y~ rt a rs , 
HIGH OQ! é 


MOWER 


Available in 16- and 18-inch cutting 
widths, the smooth-running Jacobsen all- 
steel hand mower is built for exception- 
ally long life and easy handling. Full 
size, air-cushion rubber tires and gener- 
ous use of anti-friction bearings are big 
factors in this hand mower’s easy opera- 
tion. Delivered price, 16-inch, $30.50. 
Delivered price, 18-inch, $31.50. Slight- 
ly higher in West. Prices exclusive of 
taxes and subject to change. 
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PRIME ads 
pull ’em in! 


The ad below appears in: Country 
Gentleman, Successful Farming, Elec- 


tricity on the Farm, Hoard's Dairyman. 


Put it to work for you. 
Write for free display 
and advertising 
material. — 

+ 


Safe, dependable shock 
for modern, 
money-making farming: 










Hi-line Controllers for 
Electric Fence 


Comparison of effective shocking power 


‘TT 





Hi-line 

Next two 

controllers 
leach) 


Next four D 
controllers UW) 


{moximum within shaded area) 











It’s not the wire that makes an electric 
fence. It’s the shock that’s on the wire. 
That’s why you need a strong shock. 
Prime Hi-line Controllers deliver a 
shock at least 56% stronger than any 
other leading controller. This statement 
is based on published informatron and 
tests in Prime’s own laboratory. You 
know Prime hi-line controllers are safe, 
for they carry the Underwriters’ label. 
And they give you better control — 
with Shock Control, to regulate shock, 
and Multiple Signal Lights, to show 
just how much shock is on the fence. 
Even with ordinary use of electric 
fence, the cost of the controller is a 
small part of your total investment. It 
pays to buy top quality. Prime has 
been Number | for 14 years. 
See your Prime dealer now for hi- 
\ line or battery 
controllers. If he 
can’t supply you, 
please write us. 


The Prime Mfg. Co. 


1669 South First Street 
Milwaukee 4, Wis 


Prime Model 486 

hi-line controller 
with Shock Control and 
Multiple Signal Lights 
No finer controller made 

















business among the hunters. But 
to these same wholesalers and 
these same dealers, it is also a 
warning of diminishing game. 
When the army of hunters is 
increased by 2,000,000 in the span 
of one short year, it 
require an expert, to surmise that 
game birds and game animals are 
in danger of being overgunned. 
Maintaining a supply of game 
birds and animals, to withstand 
the heavy drain by this great 
army of hunters, is the chief prob- 
lem that confronts the country’s 
wild life administrators. There 
can be no clearer evidence of the 
need of every 


does not 


wholesaler and 
dealer in sporting goods, to sup- 
port conservation programs. Game 
conservation is a moral obligation 
that each and every one of us 
owe to the cause, and unless more 
of us, both as individuals and as 
organizations, give more thought 
and more time to the conservation 
of our game birds and game ani- 
mals, the time will come, 
when the sale of arms and ammu- 


soon 


nition will no longer amount to 
50 per cent of the total sporting 
goods volume. 

Because of the scarcity of game, 
and the curtailment on hunting, 
and the reduced bag limits, it is 
going to be difficult to increase or 
even maintain our volume in the 
sale of arms and ammunition, if 
there is not going to be any game 
at which to shoot. Hardware deal- 
ers, with the help of their jobber 
and with the help of the arms 


' 





and ammunition manufacturers, 
can and should organize and pro- 
mote trap and skeet shooting. Get 
your dealers interested in target 
shooting. Give them literature on 
trap shooting and skeet shooting. 
Get interested groups that are al- 
ready organized. Have your dealer 
give you the name or names of 
some individual or group that ap- 
pears at all interested in the for- 
mation of a club. Pass these names 
on to your manufacturer, who has 
men in the field willing and ready 
to lend a hand in the organization 
of trap and skeet clubs. Push and 
promote the sale and use of hand 
traps and targets. 
them to your dealers. Sell him on 
the idea that shooting is not con- 
fined to the hunting season alone. 
The use of hand traps will bring 
out of the gun locker, closet, 01 
attic an accumulation of old 
shells, which will be very quickly 
used up, thereby creating a poten- 
tial shell customer for the follow- 
ing fall. Trap and skeet shooting 
is on the increase. It is growing 
by leaps and bounds. One of the 
arms and ammunition manufac- 
turers, estimates that in 1947, 15 
to 20 per cent of their shot shell 
production was .in trap and skeet 
loads, which was about double the 
prewar production, and that the 


Demonstrate 


production of clay targets was in 
proportion. 

Just plain old “plinking” is an- 
other type of shooting that can 
be indulged in, the year around, 
from which is created a demand 
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P. B. NOYES 
Oneida, Ltd. 


FAYETTE 
Fayette R. Plumb, Inc. 


R. PLUMB 





ISAAC BLACK 
Russell & Erwin Mfg. Co. 
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TAT (c! LECT cconssins emas: 
The Selective CRABGRASS KILLER will Le Zhe 


SEASON'S BEST SELLER! 


Stock TAT C-LECT now and you'll be on the winning team. The 
O. E. Linck Co. has condensed four seasons’ intensive testing of TAT 
C-LECT into two years by following the spring growing season across 
the Equator and back. Other experiments at Rhode Island Agricultural 
College and numerous botanical stations conclusively prove TAT 
C-LECT’S efficiency in eliminating crabgrass without endangering 
ordinary turf grasses or the most delicate bents. Letters pour in from 
hundreds of enthusiastic users who were fortunate enough to obtain 
the limited stock of TAT C-LECT available late last summer. That’s 
why we confidently predict that TAT C-LECT will be the season’s 
Best Seller in "48 — and we’re sparing nothing to tell the 
public about it and give you every possible sales aid. 

Keep an eye also on the new TAT Weed C-LECT. This 
is the only 2,4-D weed killer specifically formulated 
for use with TAT C-LECT, giving a simultaneous 
kill of most common lawn weeds along with 
crabgrass. See combination package below. 
























O. E. Linck Co., Inc., Clifton, N. J. 
Please send me complete information 
on the TAT C-LECT line and advise 

(0 (1) Your distributing proposition 

(] (2) Name of nearest distributor 

(0 (3) How to obtain a View-Master Stereoptican 









NAME 








ADDRESS 






ciTy ZONE STATC 





COMBINATION PACKAGE—1 Pt. TAT C-LECT 
and ' 2 Pt. TAT Weed C-LECT 
List-—$2.25; Dealer Cost—$18.00 Case 


DOZEN 





Canadian Sales: Canada Rex Spray Co., Ltd., 
Brighton, Ont 
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PRESENTING the 


Sarra-t/ames 


25/4” CUT 

CAST IRON TABLE . . 
TWO EXTENSIONS 
INCLUDED 
SELF-ALIGNING FENCE, 
WITH MICROMETER 
ADJUSTMENT 
SAWDUST CHUTE 
WITH HANDY 
DRAWER 

NEW DEPARTURE 
BALL BEARINGS 
STEEL BASE 

MOTOR MOUNT 
TILTS WITH BLADE 

. . BELT TENSION 

1S MAINTAINED 


$ 139.50 


inch Floor Model 
Tilting Arbor Saw 


At last a floor model tilting arbor saw at 








a price that makes it available to all 

home craftsmen as well as for industrial 

shops! This handsome 8-inch machine 
will give years of efficient, trouble- 
free service with a minimum of at- 


tention. Full details sent on request. 











for .22 caliber rifles and car- 
tridges. As one well known gun 
editor puts it, “This can hardly 
be called a game of sport, but 
there is little discounting the 
thought, that plinking has prob- 
ably been the greatest un-organ- 
ized shooting method by which so 
many men and women, boys and 
girls, have gotten their first taste 
of firing a gun.” Plinkers use mil- 
lions of .22 caliber cartridges and 
thousands of rim fire rifles. Plink- 
ing is another form of shooting 
that produces a large volume of 
business and one that you should 
encourage. 

Confronting us, insofar as the 
sale of arms and ammunition is 
concerned, is the urgent necessity 
for the conservation of our fast 
diminishing game birds and game 
animals. This is our greatest prob- 
lem. The promotion of trap, skeet 
and target shooting for a 12 
months per year activity, is our 
greatest opportunity. 


Neal O. Jones’ Address 


(Continued from page 240) 


a task, but our buyers who know 
all types of competition faced by 
the retail trade, make better 
buyers, better merchandisers, and 
can give your salesmen the cor- 
rect selling and merchandising 
information to pass on to these 
customers who are trying to make 
a real department in sporting 
goods. 

The statement probably has 
come up several times that in the 
sporting goods business there 
seems to be too much direct sell- 
ing by the manufacturers and that 
manufacturers have no jobbing 
policy on the sporting goods 
lines. This is rather a broad state- 
ment, but with the exception of 
major accounts, such as those you 
have heard from this afternoon, 
it might be necessary that these 
manufacturers do this, inasmuch 
as we do not perform the services 
for them which we should do as 
merchandising distributors. If we 
do a job, then there will be 
hardly any of the manufacturers 
of good lines who won’t be more 
than glad to turn over to us the 
territory we serve. It costs a lot 
of money for the factories to sell 
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SIMONDS 


ABRASIVE CO. 
Preiadeipha Pa 
Cect + Plant, Sumonds Canada Abrasive Co. Lid, Arvida, PQ. 


‘WMONDS ABRASIVE COMPANY 
14 @ devwon of 


© devon of 
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Jareag, Bo 
Saws, Machine Rowes, Files 
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TO EVERY CUSTOMER NEED 


MONE 
eee 

GRINDING WHEELS 
for extra Sales 


t 














steady ro fe ls 


FOR THE WORKSHOP. Simonds Abrasive Com- 
pany Grinding Wheels. Top industrial quality. 
In attractive assortment for ready display in 
your tool section. Takes only 1% sq. ft. of count- 
er space. 7 items (2 wheels each) on front of 
display — 26 individually boxed wheels at 
rear of unit. 


FOR THE HOMEMAKER, GARDENER, FARMER, 

AND SPORTSMAN. Every customer who uses 
edged implements is a natural prospect for 
Simonds Abrasive Company sharpening stones. 
Individually boxed. Mounted on attractive dis- 
play cards for counter. 


FOR HOMECRAFTSMAN AND HOBBYIST. Neat 
compact kits of mounted wheels and points to 
fit hand grinders in home workshops. 


FOR EASY ORDERING. Illustrated and inform- 
ative, Simonds Abrasive Company Hardware 
Catalog is conveniently indexed to enable 
quick ordering by catalog number 6f these top 
quality abrasive products. Write for your copy. 


FOR YOUR ADVERTISING. Simonds Abrasive Com- 
pany offers you a selection of mats or electros 
to help you do a good pre-selling job in your 
own community. 
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SIMONDS ABRASIVE COMPANY 
TACONY & FRALEY STS., PHILADELPHIA 37, PA. 
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od all the better things 


in WITT Cans... 


This debonair "gentleman of the road" is finding out something 
WITT can users have known for years. Of course, his viewpoint is a 
little different. He thinks only of the slightly used topper and those 
"good as new” spats. 
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The WITT Can owner also finds all the 
better things in these fine Cans... 
superior design, quality materials and 
construction ... which assure a service 
life 3 to 5 times that of ordinary cans. 


From the top .. . deep drawn of one 
piece of metal, sturdy and well-fitting. 
.-. to the heavy gauge, rigid bottom ... 
thickly coated over with pure zinc... the 
WITT Can is built to withstand even 
the most deliberate abuse. 


“You find all the better things 
in WITT Cans"’ because they 
are quality throughout. Your 
quolity-conscious customers 
know what they are looking 
for . . . and find it, in full mea- 
sure, in WITT Cans. 


y ohh Combai Moret, 


THE WITT CORNICE COMPANY 
CINCINNATI 14, OHIO 
"Originators of the Corrugated Can'’ 


Witt Com: 











direct. It is impossible for them 
to cover the territory more than 
two or three times a year. It js 
our job, as distributors, to give 
intelligent and complete coverage 
and to help our dealers merchan. 
dise these lines for the factory, 
if we are to earn this differential 
in price. As merchandising distri. 
butors, we have the obligation of 
doing this and cannot expect a 
manufacturer to make his policy 
of shipping only through distri. 
butors if we do not perform the 
function of the distributor for 
him. 


Hardware Age Reports 


The sporting goods volume 
through the hardware dealer, 
according to the report of sales 
of sporting goods by major 
dealers in the hardware field. 
given out by Harpware Ace. 
is $122,111,000. The territory 
covered by the Southern Hard- 
ware Jobbers Association mem- 
bers accounts for $30,000,000 of 
this sporting goods business. Our 
territory is the garden spot of 
the country for sporting goods. 
Manufacturers want a slice of this 
business, and I feel sure they w'!! 
be receptive to our buyers, both 
in policy and price if we can give 
them evidence of performance. 

HarpWwARE AGE aalso_ reports 
that there are 10,190 major hard- 
ware dealers. All but 78 of these 
handle some sporting goods or 
fishing tackle, firearms. and 
ammunition — skates, bicycles, 
baseballs, soft balls, croquet, bats. 
table tennis, footballs, dart boards. 
badminton, and outboard motors. 

Our own sporting goods depart- 
ments demand the attention of 
buyers who are interested in 
sports who will keep up with the 
popular trends and items, who 
create sales plans and who get 
a kick out of selling. The buyers 
of sporting goods of necessity 
should be super salesmen of these 
lines, as it is almost impossible 
to separate the buying and sell- 
ing of sporting goods. 

We talked previously of the 
potentialities and the opportuni- 
ties of sporting goods in our 
particular areas. Our performance 
will, too, help our dealers turn 
their stock so they can find it 
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boftable and will continue to 
be our customers. The greatest 
oblem we have is to so get our 
uses in order that we can per- 
fmm the service for the manu- 
acturers by being a merchandis- 
ng distributor so that they will 
york with us, not only in having 
elusively a jobber policy, but 
sho will also work with us so 
that we can keep our dealers in a 
yosition to always be competitive. 
In ending, let me say that many 
kings always stand out in the con- 
qmers mind when an item is 
mentioned. that the hardware 
dore is the place to purchase it. 
The hardware dealer should be 
he dominating factor in the dis- 
tribution of sporting goods. It 
should be and rightly belongs to 
the hardware dealer. The field is 
ours. It is a big job, but it will 
bear fruit. Let’s do this job! 


B. E. Strader's Address 


(Continued from page 238) 


the National Resources Planning 
Board and was a study of actual 
expenditures of 60,000 families. 
One of the conclusions was that 
as incomes increase, a greater 
percentage is spent for recreation 
than for any other purpose except 
savings and medical care, and the 
upward curve on the latter is only 
a shade greater than on recrea- 
tion. Actually, since 1909, con- 
sumer spending for recreation has 
increased from 3 to 514 per cent 
f total spending. 

We know, too, that we haven't 
iad a postwar year in which the 
upply of recreation goods and 
rvices has been able to match 
the demand. For example, our 
sporting arms and ammunition 
till are being sold on an alloca- 
lion basis. 

The greatly expanded recrea- 
tion market is a reality. The next 
point at issue is, “How can the 
independent wholesalers and_ re- 
tailers of hardware and sporting 
goods get their proper share of 
this business?” 

I think we must face the fact 
that the average hardware whole- 
saler did not do an over-all job, 
prewar, on sporting goods. The 
market was not as attractive then 
’% it is now and aside from a 
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Paints Behind Furniture 


Radiators! 

New nozzle sprays 
Paint straight ahead, 
up, down, sideways. 


Painting Easy! 

Uses any type paint. 
Holds 24 oz, 
Guaranteed. 8 Ibs., 
complete. 
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Professional Results 
Smooth, even 
coat gives every- 
thing a ‘‘factory 
finish.” 


0’ LARGEST MANUFACTURER OF SPRAYERS AND DUSTERS 


RITE DEPT. 51, 589 E. 


No Extras to Buy 
Send for complete 
details. *Slightly 
higher in western 
territories. 





THE LOWELL 
ELECTRIC PAINTER 


Here’s your chance to add 

new highly profitable sales and 
increase your sale of paint. 
Because painting is so much 
easier with the Lowell ‘**Thoro- 
Spray,’’* more painting will 
be done, more paint used. 

Stock up now and corner the 
sales that are on the way. 


NATIONALLY ADVERTISED IN 
THE SATURDAY EVENING POST 


Better Homes and Gardens 
: POPULAR MECHANICS 


*T.M. REG. U.S. PAT. OFF..(C) 1947 L.M CO. 
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ILLINOIS, CHICAGO 11, ILLINOIS 
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10% Increase... 14,000,000 additional consumers... 
Estimated 22% more Job-Holders.... 


THE | 
‘OuTDOORS” 


81% Higher Income for All Workers.... 
200% increase in Total Farm income... 


ABILITY TO SPEND 


238% increase in Surplus income.... 


RECREATION SPENDING ; 
N2% Increase... 1946 over 1940.... 8 
$7,942,000,000 Spent for Recreation in 1946, and... 


saepecea as ESTIMATE FOR 1947 


(COMPARISON 1947 VS 1940) 





Millions are playing 

’ America’s Family Game—South 
Bend Croquet! 

This wide-spread active sport 

has built an appreciation of 

yard appearance, developing 

a keen interest in outdoor 





Chart used by Mr. Strader in demonstrating 





tables, chairs, umbrellas, dec- the potentialities of the sporting goods market. oO 
orations, accessories. So tie up jo 
to South Bend Croquet—use | ’ 
it for your leader in promot- | few volume items such as ammu- I have purposely kept my talk - 
ing sales of outdoor items. nition, it did not arouse much away from the development of a 
interest. the market for specific sporting dt 

The mass merchandisers, in goods products both because of he 

most cases, have made major time limitations and because | Fii 

departments out ‘of sporting would naturally have discussed at ca 

goods. In your marketing plans considerable length the excellent th: 


prospects for our own products. 

However, in considering how 

best the whole market for sport- 
| 

ing goods can be promoted, | 


it seems wise to push sporting 
goods in those independent out- 
lets which also are capable of 
making a real department out of 
these products. It seems evident 
that the hardware dealer cannot 
meet this competition alone. He 
needs your help. 

To be brutally frank about it, 


believe I should conclude witi 


some of the specific things we 





are doing about it. I think enough 
of our program to suggest that it 
might well be the starting point 


the postwar increment in the for the promotion of the market mo 
sporting goods market stands a by the Southern Wholesale Hard- she 
good chance of slipping out of — ware Association. = 
the hands of the hardware whole- oll hes: “ae 
salers uriless positive action is What should be the objectives for 





taken to retain and develop the of the independent retailer who 
business. expects to operate a successful 
= j y oO ~ > f > ? ‘ 
SALES REPRESENTATIVES sporting goods department? ( art 
Eastern —Julius Levenson, 7 E. 17th St., N. Y. Recommendations ample stock. well assorted: ove 
Southern — Louis§Williams, Nashville, Tenn. sporting goods a convenient loca- 


idwest—$%o 
= Calif, rey cir heed 9c ae What action should be taken? 
ney Bron Lae ancies ONE” | Here are our recommendations: ™eFchandise, 
San Francisco, Calif. Establish a strong sporting goods : 
At this point Mr. Strader enu- 


Denver & Pac. N. W.—Leo Scherrer, 2840 W. / 
employ expert sport- 2 
merated the dealer helps his com- 


tion; attractively display the 


department ; 
ing goods merchandising men and 


93rd St., Seattle 7, Wash. 
SOUTH BEND TOY MFG. CO. 


. ‘6 a s yi r r( . T-4 : > ; ner- 
SOUTH BEND 23, INDIANA institute a cooperative jobber- thi , _ po S, a a I : 
. = ché sing s 8s > s, the 
retailer merchandising program ne wey Soe See 


Retail Merchandisers’ Club, mer- 
chandising booklets, trade paper 
advertising and the promotions of 
its field representatives among 
some 15,000 retail outlets. 


with the objectives of: 





SOUTH, BEND A, Assisting the dealer in creat- 


ing a major sporting goods 
department. 





AMERICA’S FAMILY GAME 


Croquet Sets © Baby Carriages © Children’s Furniture 
Doll Carriages + for over 70 continuous years 
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B. Constantly helping the 
dealer to properly merchandise 
sporting goods. 


* * * 
Use only trained sales person- 
nel and avail himself of all pro- 
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STAY-A-FLOAT 


The Original 
Child’s Swim Vest 


Order Stay-A-Floats from your 
jobber. Display them, for extra 
summer profits. Patented features, 
exclusive with Stay-A-Float, make 
it the safest of all child’s swim 
vests. Stay-A-Float teaches chil- 
dren to swim... overcomes their 
fear of water, keeps them safe. 
Filled with NEW Java Kapok... 
can’t leak, can’t puncture. More 


than 250,000 sold last season. 





MODEL 19 


Completely redesigned, 
with Kapok-filled 
shoulders. Attractive 
“Old Swimmin’ Hole” 
Print on maize or blue 
background. One size, 
for children 2 to 5 yrs 


MODEL 18 


An old favorite. Three 
sizes in choice of solid 
red or solid orange, for 
children 2 to 12 years. 
One size in O.D. color 
for children 12 to 15 
years. 
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motional and sales aids 
priate to his community. 

The above points are readily 
accepted as fundamental in build- 


appro- 


ing a successful sporting goods 
department. We have attempted in 
our promotion program to make 
dealers conscious of these funda- 
mentals, 


Use Merchandising Helps 


I believe you will want to take 
advantage of the merchandising 
helps I have just enumerated as 
well as all the very valuable 
assistance which can be given you 
by the trade associations, by the 
trade publications and by other 
manufacturers interested in this 
market. 

The independent dealer def- 
initely needs assistance in the 
type of promotional work that he 
is not big enough to do for him- 
self. For example, you might pro- 


vide sports exhibits at various 
times of the year. An expert 
golfer, a caster, an exhibition 
shooter, could make the rounds 


to help in accomplishing the job 
of publicizing the local independ- 
ent dealer in sportings goods. 
Undoubtedly the details of the 
activities of this group of experts 
could be tied in with all the avail- 
able promotional help and ma- 
terial which now is being pro- 
vided by the manufacturers. 


Possibilities Excellent 


The possibilities for the suc- 
cess of the independent retailer 
of sporting goods are excellent 
but they must have the support 
of all the groups which will profit 
from their success. After all, we 
know that the 
prosperity in this country means 


continuation of 


an even greater emphasis on 


sports and recreation than we 
have ever had in the past. With 
proper planning and_ handling 
there certainly is no reason why 
the independent merchant cannot 
get his share of the market. 

I say again, that the greatly 
expanded market for 
goods is a reality. You can be 
the most important sales factor in 
this market. I am confident that 
you will be, if you and your 
dealers do a real merchandising 


job. 


sporting 


| 











Ta-pat-€O Products.. 


Ta-pat-co products are quality 
products, through and through. 
Ta-pat-co products are merchan- 
dised...freefolders and newspaper 
mats help you sell. Ta-pat-co prod- 
ucts are advertised to more people 
than any other marine safety prod- 
ucts...your Customers know them. 


Higher quality, backed by more 
merchandising and advertising .. . 
those are reasons why Ta-pat-co 
is first in satisfaction ... first in sales. 
Line up with Ta-pat-co this season. 
Ask your jobber. 





Ta-pat-co 





Products for Sportsmen 





LIFE-SAVE VEST 


Filled with NEW 
Java Kapok, for 
safety on water. 
Every outdoors- 
manisa prospect. 


, 


BUOYANT CUSHIONS 


New designs make 
these Coast Guard 
approved cushions 
more popular than 
ever. Filled with 
NEW Java Kapok, 
for satcty. 


SPORTS SHIRTS 


Styled for comfort and 

good looks. Wide va- 

ricty of patterns and 
materials, to please 
all your customers. 








251 








S.W.H.A. Session 


Fishing Tackle, 
A Specialty Line 


NSTEAD of ''specialty selling’ Mr. Nash would 

call it ''creative selling.'' Creative selling is the 
art of selling so that buyer will buy the products 
and then display and merchandise them in a man- 
ner to create new consumer sales. Such selling, he 
says, must be backed up by management's interest, 
adequate stock, properly trained salesmen con- 
centrating on the lines and should include an ex- 
cellent catalog and adequate direct mail contact 

with the customer. 


By CHARLES E. NASH 
President, 
Nash Hardware Co. 
Ft. Worth, Texas 
S.W.H.A. Second Vice-President 


\\ 

Reriscre SELL- 
ING” is probably the most misin- 
terpreted term in general use in 
the hardware industry today. Some 
wholesalers think of it as the 
method of selling major appli- 
ances only. Others consider it the 
merchandising of specialty nov- 
elty lines, ete. Many manufac- 
turers and jobbers alike think of 
“specialty selling” as the act of 
employing a specialty salesman or 
a special salesman who concen- 
trates his efforts on one line at a 
time. This is wonderful and im- 
portant, but does not carry out the 

full meaning of the term. 
I, personally, do not like the 
expression, “specialty sales”, but 


like the term “creative sales” much 
better. Creative sales, in the true 
sense, is the art of selling pros- 
pects in such a manner that the 
dealer will not only buy the prod- 
ucts that are offered, but will dis- 
play them and merchandise them 
in such a manner as to actually 
create new consumer sales. 

Now, for the fairy tale. Pos- 
sibly it is a little awkward for me 
to use this manner of describing 
an operation, but some of the fig- 
ures involved are fantastic and I 
believe it can be the best expressed 
in this form. So let us begin in the 
old conventional way. Once upon 
a time, many, many years ago, in 
the midst of the depression, there 
was a little hardware jobbing con- 


"It is important to have one or more specialty salesmen 
who are properly trained and who can concentrate their 
entire efforts on the line that is being merchandised." 


cern in Fort Worth, Tex., which 
thought it was in the fishing tackle 
business. Unfortunately, the total 
volume from its sales ran only 
about two per cent of its sport- 
ing goods volume, and why it 
handled tackle at all was beyond 
the comprehension of either the 
management or its customers. 
However, as in all fairy tales, 
there must be a good fairy. This 
particular year the good fairy 
must have waved her wand, be- 
cause about that time this hard- 
ware jobber hired a specialty stove 
man. Unfortunately, this man 
could not sell stoves the year 
round. The management of the 
company decided to try to find 
some line that he could merchan- 
dise off-season. 


Fishing Tackle the Answer 


After a little discussion with the 
salesman, it was found that he 
had at one time done some sport- 
ing goods sales work for a na- 
tional jobber. Fishing tackle 
seemed to be the answer. Rather 
hurriedly one of the executives 
purchased a short and poorly bal- 
anced line and practically pitched 
it into the back of the salesman’s 
car. Certainly no _ particular 
thought was given to the proper 
arrangement or marking of the 
merchandise, nor were proper 
sample cases provided. Neverthe- 
less, after the first season’s opera- 
tions the fishing tackle volume for 
this company increased threefold. 
The management was enthusiastic 





CHARLES E. NASH 
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e ¢ ¢ Anp what more does any hardware man need to know about TipToe ... 
the new iron with an exclusive, patented hinged soleplate that permits 

a] al e » . \\ 
the TOE to be used as a small iron for fine work ™:) — 


im AI 

. aA 
out-of-the-way reversible cord /©"~~—"®\__.. cast-in heating elements 
: rr 





... sculptured handle, fully enclosed, kept cool by ventilated deck . . . 
and light —only 3 Ibs.! Already accounting for a major portion of appliance profits 
wherever properly pushed ...widely known through newspaper advertising in more 

than seventy cities, color pages in Ladies’ Home Journal ...TipToe provides any 


hardware dealer ample opportunity for promotion and profit... from now on! 


TipToe py YALE 


Made by The Yale & Towne Mfg. Co., makers of famous YALE locks, builders 
hardware, and other products since 1868... Empire State Bldg., New York City 
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BRADFORD. 


Wletabmuabtnr 


WOOD-SAWS 






Model 180 


has the 
BALANCE 
that gives 








GREATEST ACCURACY 
with LEAST EFFORT! 












BRADFORD 


about the idea of what specialty 
selling had done. 

The next year the line was pur- 
chased much more cautiously, the 
right kind of sample cases se- 
cured, and all of the line was 
carefully marked. Again that year 
the fairy must have waved her 
golden wand. This time it was 
truly golden, because the buyer 
was fortunate in discovering that 
it was possible to purchase regu- 
lar bass hooks in a 14 k. gold- 
plated finish, an item that had 
never been merchandised in the 
Texas area. With factory coopera- 
tion, a visiting card of the folding 
type was created for the use of 
the specialty salesman in which 
one of these hooks was sampled. 
Creative selling was actually be- 
ginning to work. Up until that 
year the house had never given the 
specialty salesman any support in 
the form of direct mail advertis- 
ing. This year, however, they 
printed in newspaper form a cata- 
log sheet which was mailed to all 
customers. The specialty sales- 
man’s work, plus the folder that 
was mailed, actually quadrupled 
the fishing tackle business again, 
and the management really be- 
came interested. In fact, believe it 
or not, the sales from the gold 
hooks alone made enough net 
profit to permit the purchase of 
a display trailer for the specialty 
salesman’s use. 

For the next few years the com- 
pany continued to increase crea- 


tive sales efforts. By 1939 the 


sales had a total increase of 3000 
per cent and a rather comprehen- 
sive newspaper style catalog was 
issued, and regular sales meetings 
were held to give product train- 
ing to all the salesmen. By 194] 
a regular style catalog was being 
used, and the entire force were 
becoming more and more enthusi- 
astic over the possibility of the 
tackle business. 

The war naturally interferred 
with a great many of the activi- 
ties in the specialty selling of the 
tackle, but by 1947 the volume 
was running well over 7000 per 
cent above the original volume, 
and a full sized catalog was is- 


sued for 1948. 
Five Prerequisites 


From our experience specialty 
or creative selling has five pre- 
requisites: 

1. There must be a real interest 
on the part of management in the 
line that is to be merchandised. 

2. It is necessary to carry an 
adequate and carefully selected 
stock of merchandise. 

3. It is important to have one, 
or more, specialty salesmen who 
is properly trained and who can 
concentrate his entire efforts on 
the line that is being merchan- 
dised. 

4, An essential part of any such 
plan is a complete and well 
worked out program of product 
training for all the entire regular 
sales force. 





Perrecr balance has been 
engineered into Bradford Metal- 
master Wood-Saws. Your cus- 
tomers can feel the difference in 
design that means easy, accurate, 
tireless operation. And that’s the 
difference that is making these 
new power saws the choice of 
craftsmen everywhere. Boost 
your sales with Bradford Wood- 
Saws. They’re built to last—and 
priced right. Distributed through 
leading wholesalers. Send today 
for descriptive folder and com- 
plete information. 


S.W.H.A. ADVISORY BOARD 
iiaiiitiaae - 











THE BRADFORD 
MACHINE TOOL CO. 


661 Evans St., Cincinnati, Ohio 
Precision Since 1840 





ROBERT H. BAKER 
Fones Bros. Hdwe. Co. 


EDMUND ORGILL 
Orgill Brothers & Co. 


R. R. WITT 
Builders’ Supply Co. 
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HANDEE PLASTIC-CRAFT KIT 


Has a growing market among hobbyists and workers in plastics. 
Complete equipment to make gem-like, internally carved cos- 
tume jewelry, wall plaques, paper weights, door knobs, etc., 
which attract attention and sell at high prices. This kit contains 
plastic cutters, sanding, buffing and polishing accessories, color- 
ful dyes, enough clear plastic to make products with a retail 
value of over $50.00, with full instructions. Made for use with 
the Handee, but will fit any electric tool. Na- 


tionally advertised at only ..............-.. + $6.95 
HANDEE 


First tool of its type and today's finest. Balanced to fit your 
hand, weighs only 12 ounces, and handles like a pencil. Grinds, 
drills, engraves, cuts, carves, sands, saws, polishes any material— 
metal, alloy, plastic, wood, leather, etc. Runs at a cool 25,000 
r.p.m. AC or DC. Handee in an eye-appealing carrying case 
with 40 most popular accessories is nationally advertised at 
$27.50. Handee (without case) and 7 accessories $20.50. 









pact: ) Se) 
1001 USES 





With a Handee Kit and the Plastic- 
Craft Kit, a fellow can really go to 
town — he can do just about every- 


thing. Sell the combination and you DEALER HELPS—Available are newspaper mats, electrotypes, circulars, 


have an accessory customer for years displays. 
CHICAGO WHEEL & MFG. CO. 
1101 W. Monroe ‘ Dept. HA, Chicage i 
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Padlocks Sell 
from this Free 
Display Board 


This bright red display 
board is free with any 
one of Slaymaker’s ““‘D” 
Series popular priced 
padlocks. Like an extra 
salesman in your store, 
it will make extra profits 
for you. Your jobber can 
tell you all about these 
newest Slaymaker Dis- 
plays. Ask him today. 





— @aymaxer | 











3. It is indispensable that an 
excellent catalog be provided and 
that an adequate amount of direct 
mail contact be made with the 


customer. 


I believe that if those five points 
are followed by any distributor, 


———_* 


that it cannot fail to create new 
business for a manufacturer and 
at the same time produce a tre. 
mendous increase in sales for the 
jobber. We may never show an. 
other 7000 per cent increase, but 
we believe in fairies and so we 
are going to try. 





Hon. Owen J. Roberts’ Address 


(Continued from page 215) 


sulting body. It can't take any 
action, and, of course, the Security 
Council can’t make any laws. 

I always like to think of the 
Security Council as a fire depart- 
ment sitting up in a high tower 
watching for a blaze. When a blaze 
breaks out, if all the firemen agree, 
they ll go and put it out. If one 
of the “big boys” says, “no,” why, 
they let it burn, unless something 
else happens. That’s the United 
Nations. 

Now, the American people have 
been led into thinking that this is 
a foolproof kind of organization, 
and they're waking up, day after 
day, discovering that they’ve been 
sold a “goldbrick” as far as secur- 
ity is concerned. 

I wouldn’t step out of the 
United Nations. I’d stay in it for 
discussions; I’d stay in it for inter- 
national dealings; I'd stay in it 
for its commissions and all of its 
investigation bodies. But I would- 
n't fool myself by thinking that 
by staying in we have security for 
the people of the United States, 
and that we can all go about our 
hardware’ business in perfect hap- 
piness thinking that security has 
been guaranteed. 

What is the state of the world? 
Under this very United Nations, 
which suits Russia’s book to per- 
fection, Russia has been taking 
everything she wants while Mr. 
Gromyko talks at Lake Success, 
stalling off action of every kind. 

Instead of Wendell Wilkie’s 
concept of one world, which is a 
great, idealistic concept, it is per- 
fectly plain, that we're divided 
into two worlds, 

We are divided into a world of 
dictatorship and slavery, with an 
ideology that attributes to a small 
group of men the power to think 
and act for all in the nation. No- 
body is entitled to an opinion nor 


to action except by the direction 
of the Politburo. 

The other is a free society in 
which the citizens make their own 
laws. 

Now, maybe Russia is right; 
maybe she has a good system; 
maybe common fellows like you 
and me just aren’t fit to govern 
ourselves. I sometimes think that 
in a democracy we exhibit a good 
deal of unfitness in the matter of 
making policy. Maybe the Russian 
theory is right. Maybe we are just 
too dumb to have any voice in it, 
and a lot of brilliant fellows like 
Stalin ought to do our thinking 
for us. 


Russian Has Easy Life 


In a sense the Russian’s is an 
easy life. He doesn’t wear any 
shoes and he doesn’t have any 
clothes and he works 11 hours a 
day in a steel mill and then five 
hours at night in the garden and 
he gets a black crust of bread. 
But maybe that’s good enough for 
a dull fellow like him and you 
and me, while the brilliant fellows 
are up at the top steering the 
course so that some day we will 
have ease, luxury and peace with 
nobody having to work. 

Well, maybe it’s right; but our 
theory has been entirely different. 
Our theory has been that govern- 
mental controls should be loose. 
Ours is the theory of Thomas Jef- 
ferson, that the least government 
is the best government. And our 
theory is that weak and ignorant 
and dull as you and I are in these 


international matters — in these 
great problems — somehow or 


other, as Mr. Lincoln said, the 
common people find the answer 
sooner or later. 

A democracy is the weakest form 
of government on earth. It is par- 
ticularly weak when you have to 
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stand to and defend a nation. No- 
toriously Britain and ourselves 
are dragged at the last moment 
into a war because our people hate 
it so. You’ve got to build a poten- 
tial amongst our common people. 
Nobody can order us into any- 
thing. Our elected representatives 
who speak our voice in the halls 
of legislation carry our mandate, 
and they are our government. 

Now, we like that kind of gov- 
ernment. We’ve lost some features 
of it in two world wars. During 
wars you are always regimented 
and always have to give more 
power at the top than you'd like 
to give. But on the whole we're 
the freest people in the world. It 
is, of course, inconceivable that 
I could get up and make a talk 
like this is Russia. It couldn't be 
done. We prize this liberty under 
our laws. 

We make the rules through our 
elected representatives. If we don’t 
like the rules we get the repre- 
sentatives to change them. There 
are a lot of bad eggs who violate 
the rules and we have to deal with 
them through police and through 
courts. But this system wouldn’t 
last unless the great majority of 
us think that on the whole it is a 
good system. 

There are between two and three 
hundred million people in the 
world who feel just as we do about 
it. In Britain they have a parlia- 
ment. But you'd say that they have 
a Socialist Government. I admit it. 
But who brought it about? A ma- 


jority of the voters of Great Bri- 
tain voted for it, and they can 
change it tomorrow. And just as 
long as the people have control of 
what they’re doing through their 
representatives you've got a free 
nation. 

The French are a free nation. 
The Italians understand parlia- 
mentary government. So do the 
low countries; so do the Scanda- 
navian countries. All of the British 
Commonwealth of Nations, Aus- 
tralia, Canada and the rest, prac- 
tice representative government and 
recognize the freedom of the in- 
dividual who is entitled to liberty 
under the rules made by himself 
and his fellows, liberty under law. 


Two Ways of Life Collide 


It seems perfectly evident that 
those two ways of life are in colli- 
sion at this time, not because we 
are in collision with the Russian 
system, for our very concept of 
liberty says, “Let us live the way 
we want to here and you have 
whatever you want or whatever 
you have over there. If you have- 
n’t got enough courage to get up 
and turn it over, that’s your busi- 
ness. We’re not interested.” 

But that isn’t the policy of the 
other group. The Politburo has 
made up its mind so sovietize the 
world; and today free men and 
women and free institutions in my 
judgment stand in the most des- 
perate peril throughout the world. 
What’s the program? Take little 
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There’s no other mower on the market today 
that has a// of these sales-building features. Be 
sure to point them out to shoppers—for more 
sales and more profits. (A) Die-cast aluminum 
wheels are light but strong. The 59-tooth gear 
means smooth, “no-jump” operation. (B) Heavy 
double flanged bronze Oilite bearings protect 
wheels trom thrust wear. (C) Precision-cast 
manganese bronze pinions mesh perfectly with 
wheel gears. (D) Steel axles are hardened and 
ground for greater bearing surface and easier 
operation. Side frames are “%"' pressed steel, 
for great strength. (E) Cutting rcel revolves on 
ball bearings. Springs keep reel centered and 
free from play at all times. 


If you don’t have the Coldwell story, ask 
your jobber or write us. 


The Coldwell Bear is another 
of the complete Coldwell line 
of hand ond power mowers 
= famous for more than 80 
yeors, 
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All in one 





package ! 


You must have thought often of the 
mighty important role shipping 
plays in your business and private 
life, for you depend on shipping 
for practically everything you eat, 
wear or otherwise use... 

We of Railway Express know how 
diverse shipping requirements can 
be. With the addition of hundreds 
of new express cars, motor vehicles 
and other equipment, we are build- 
ing our service to meet every one 
of your transportation needs. 

Such improvements, as well as 
rising maintenance and operating 
costs, have made higher charges 
inevitable—but these charges will 
aid us in making Railway Express 
the high standard shipping service 
for you and for all America. 





RAILWAY EXPRESS 


. .- Maintains 23,000 offices 
(there’s one near your fac- 
tory, office or home)...Uses 
10,000 passenger trains 
daily .. . Has 18,000 motor 
vehicles in its pick-up and 
= delivery services . . . Offers 
© extra-fast Air Express with 
%- direct service to 1,078 cities 
and towns. 








NATION-WIDE RAIL-AIR SERVICE 
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democratic Czechoslovkia; _ it’s 
been infiltrated and pulled away 
from us. Which country is next— 
Italy ? 

In union there is strength. If we 
are going to stand apart from the 
other democracies of the world, 
the other freedom loving men and 
women, and say, “You plow your 
own furrow; you row your own 
boat, and we’ll do likewise,” that 
great Russian concept backed by 
that great Russian force is going 
to take one of them after another. 
And in my humble judgment it 
will not be many months, certainly 
not many years, until this great 
democracy stands alone in a world 
of slaves. 

We're very proud of our coun 
try and, I’ve no doubt, some will 
say, perhaps some in this audience, 
“So be it. When that time comes 
and we're attacked, we'll get our 
great potential together and we'll 
show them.” That’s very pretty. 
But if all the resources and all 
the the world is 
welded against this one country, 
I have grave doubt whether we can 
stand against the world. In fact, 
I don’t think we can. 

And I know one thing more, I 
know that the last thread of lib- 
erty would go when we formed an 
armed camp in this country to 
stand against them. We'd have a 
military dictatorship and all these 
liberties we prize would go, prob- 
ably for good, certainly for a long 
time. 


manpower of 


What's the Alternative? 

Now, what's the alternative? It 
seems to me we ve got the example 
in our own history; and the an- 
swer is so simple that men ought 
not to hesitate about it. The Britons 
are ready. The French are ready 
and have been. The low countries 
are ready. Canada is ready. For 
what? For union with us for 
union with us. Well, you say, “We 
won't give up anything.” All right, 
if you won't give up anything, 
then get out your sword and cut- 
lass and get ready, stay here and 
build a wall around yourself and 
see what happens. 

We don't have to adopt, in our 
nation, Britain’s internal system, 

internal 
but what we can do is 


or Canada’s system; or 


France’s 


ot ee 


to say, “Let’s form a common citi. 
zenship; let’s all be citizens of a 
great federation.” 


Over-all Things 


Forty-eight states in America 
have separate laws, separate in. 
ternal administrations, and yet the 
citizens of all those 48 states are 
also citizens of a thing called the 
United States of America, which 
has very limited powers. It doesn't 
deal with local things. It deals 
only with over-all things. 

And the original 13 states found 
that they couldn’t live if each of 
them had to have an army, if each 
had to have a foreign policy and 
if each of them could put up tariff 
walls against the other and shut 
off trade. So they put certain 
powers in one agency. They called 
it the United States of America, 
and they kept all the rest of the 
powers to themselves. Now, that 
wasn’t surrendering any powers. 

The people of the State of Penn- 
sylvania, from which I come, gave 
certain powers to a legislation by 
their constitution. When the peo- 
ple of Pennsylvania wanted to go 
into the United States of America, 
what they did they’d do? They 
took away powers from their owa 
legislature and gave them to an- 
other body called Congress. That 
wasn’t surrendering any sovereign- 
ty; that was exercising their rights, 
powers and sovereignty, for a new 
purpose. 

Well, what would result if the 
free nations united in a federa- 
tion? First, we’d have no question 
vf blocked pounds and_ blocked 
dollars. Secondly, we'd meld the 
debts of all these countries into 
one federal debt as Hamilton did 
with the debts of the states. And 
instead of what 
pittance, 17 billion dollars we pro- 
pose to send, you would restore 


seems almost a 


to parity the British pounds, 61 
billion dollars worth of them, and 
every Briton would have that much 
private capital in his pocket to go 
on with, to go in business, just as 
happened when we formed our 
Federation in 1787. 

What would happen about mili- 
tary affairs? I haven't time to give 
you the figures. But it is demon- 
strable that if Britain and France 
and ourselves were in a federation 
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2 How do you judge Cap Screws? 
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High Carbon 
Heat Treated 
Cap Screws 
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/ @ Don’t let quick judgment fool you on cap screws. Check these 
/ ten points that experts use when they cast appraising eyes on 
/ 1038 heat treated” quality: 1—approved steel analysis. 2—accu- 
/ rate forming to close tolerances. 3—clean-cut threads, class 3 fit. 
j 4—concentricity of threads. 5—uniform lead on threads. 
6—sharp corners on sides of heads. 7—good washer 
face. 8—machine-cut points. 9—correct two-step heat 
treating. 10—desirable finish (good appearance). 
/ Production by the Kaufman Process assures you cap 
/ screws that measure up to these qualifications. 
Write for folder “This is the Kaufman Process.” 
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Tack Down Your Share 
of Big Business With the 
Aotchletss 
TROJAN TACKER 


Automatic, One Hand Operated 







TO OPERATE 
JUST PRESS 
DOWN ON 

HANDLE 


MODEL 96 
Uses Six Different Sizes of Stapletacks 


It Has Sensational 
Sales Possibilities 


Everyone needs to tack things. Sell them 
Hotchkiss tackers and you'll get con- 
stant repeat sales of stapletacks for 
them. You can rent tackers to buyers 
of insulation or screen wire and sell 
them stapletacks for the job. 


A Modern Tool 

The Hotchkiss Trojan, all-steel Tacker is 
light and tough. Fits the hand comfort- 
ably. Drives twinpoint staple tacks 
within 1/16 of an edge or in confined 
spaces where you can't swing a ham- 
mer. Magazine holds 140 .025 gauge 
stapletacks with 1/4", 5/16" or 3/8" 
legs or 84 .050 gauge staple tacks with 
same leg length. Finished in frosted 
nickel. 

HUNDREDS OF USES 























DEALER PROTECTION 
Every Hotchkiss Trojan Tacker is guaranteed 
by The E. H. Hotchkiss Company which has 
specialized in the manufacture of superior 
tacking and stapling devices since 1896. 


For details about this and other 
Hotchkiss products, write to: 


Otchletdd. company 
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best in 
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of that kind, we could save from 
four billion dollars a year on our 
navy, Britain one billion on her 
navy and France 300 million on 
her navy. And the joint navy of 
the federation would still be three 
times stronger than that of Russia. 
And you can apply that in the 
army and in the air force. 

How are we doing it today? 
We are doing it on a nationalistic 
basis. You will remember that last 
December, Congress passed a tem- 
porary emergency relief bill for 
Europe. Was it $5,300,000,000? I 
think so. It was in December. The 
French budget for the next six 
months had to be made up before 
Dec. 31, 1947. When the French 
discovered that of this money they 
were going to get approximately 
300 million, what do you suppose 
they did? They raised their army 
appropriations for the next six 
months, 266 million dollars. 
Where did your money go? You 
couldn't control it. 


The Marshall Plan 


What are you going to do under 
the Marshall Plan? I have taken 
the position that standing alone it 
is “Operation Rathole;” it’s pour- 
ing money down the sewer. What 
are you going to do? You're going 
to hand over a certain number of 
billions of dollars to France. You 
arent going to be able to channel 
that money completely. France is 
sovereign. You can’t dictate to her. 
So what's to prevent France from 
raising her military appropria- 
tions in proportion to what you 
give her? Where does your money 
eo? It’s worse than that. What is 
the French military preparedness 
by itself worth against Russia? 
Instead we should be getting these 
into a union and then 
working jointly on a real, honest- 
to-God single plan, just as we do 
federation call the 
United States. Texas doesn’t have 


nations 


in this we 
one military policy and Pennsyl- 


vania another: Texas 


and Pennsylvania another. We all 


one army 


contribute joint taxes to one com- 
mon treasury to do one common 
job for us all. 

What's going to become of all 
this E.R.P. money? I think it’s 
going to be wasted because how 
do you expect the Frenchman or 





the Belgian or the Briton to really 
rehabilitate his business and his 
industry if he thinks that after he 
gets it rehabilitated the Russians 
will come and grab it? The one 
thing Europe needs is hope. What 
hope do we give them in pouring 
this money in and not propping 
them up? 

This, it seems, is the way we do 
things in the United States. E.R.P. 
has been put over with a whoop. 
President Truman went down to 
Congress two or three weeks ago 
and made a speech and I heard 
that speech. He got tremendous 
applause for one sentence. He said 
we intended to back up these na- 
tions and see that they kept strong. 
That meant military force; that 
meant we were going to put armies 
and navies behind them. 

What does this mean? Does it 
mean were going to enter into 
military alliances with those na- 
tions over there? You know what 
military alliances are worth. If 
you had a military alliance the 
first thing you'd get would be a 
question whether Gen. Eisenhower 
should command the allied army 
or General Somebody Else from 
France or Britain. These sovereign 
nations would get to fighting and 
tearing out each other’s hair about 
all kinds of joint operations. Each 
nation would do its own military 
planning. What a medley. 

Maybe we'll come to see that to 
send goods and machinery isnt 
enough and that to back them up 
militarily isn’t Maybe 
we ll come to see one of these days 
that if we're to have security and 
these Britons, Hol- 
landers and Belgians are to have 
security, the only security against 
Russia is a union of citizens with 
a common government for certain 
limited things that we all have to 
deal with amongst ourselves and 
against the rest of the world. 


enough. 


Frenchmen, 


Starting Point—Democracy 


I would start with the people 
who understand democracy—rep- 
resentative self-zovernment. Thev 
could join quickly. And then | 
would take in other nations if they 
wanted to join in that federation 
provided they have representative 
government, provided they have 
free elections and provided that 
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they have a bill of rights that rec- 
ognizes liberty of the individual 
and his rights as against his gov- 
ernment. And I would take no one 
who couldn’t qualify on that. 

I'd have the federation stay in 
the United Nations and remain 
friendly with every nation with 
which it could be friendly. But 
I'd have it made up of like-minded 
people who practiced the same 
kind of government; and _ then 
you'd find that international pros- 
perity would begin, with free ex- 
changes of goods and services. 
There would be no more of this 
nation-to-nation ladling out of 
money. You'd find private capital, 
from the United States, going and 
establishing itself in Britain and 
in France because it’s got protec- 
tion up and saying, “I'm a citizen 
of a great federation. Now let any 
enemy challenge that federation!” 

But what more? If we have to 
face a showdown with Russia, 
aren't we in a very bad position 
to do it if we stand alone? ‘The 
reason World War II cost us such 
scandalous sums of money was 
that the fronts were thousands of 
miles from home. We had an un- 
heard of transport problem. You 
had to establish bases thousands 
of miles away and fight from 
there. 


What Would It Mean? 


What would a union such as 
this mean? Do you realize that the 
air center of that part of the in- 
habited earth that counts, is 
France? Do you realize that this 
federation could have bases in the 
Phillipines, in the Southwest Pa- 
cific Islands, in Greenland, Ice- 
land, in Canada? All over the 
civilized world we'd have advance 
bases. We wouldnt have to set 
them up and supply them after a 
war. That in itself might be a 
determining factor. 

Perhaps you will say, “Maybe 
this federation wouldn't be strong 
enough to face Russia.” Well, I 
would just call your attention to 
one thing! You remember the 
preparations that Hitler made for 
war; you remember how ready 
Germany was; you remember how 
prepared he was and how unpre- 
pared we were. Do you remember 
that we had to send Britain nearly 
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a million old muskets, old Spring- 
field rifles, because after Dunkirk 
their Home Guard was carrying 
broomsticks? Do you realize that 
we had to send them a lot of old, 
over-age destroyers because the, 
hadn't enough destroyers? 

All right, why did Hitler at- 
tack? Hitler attacked when he did, 
on the theory that he could first 
finish France and the Western 
Atlantic countries of Europe, that 
he could next finish Britain and 
then he could finish us. He nearly 
won his bet, didn’t he? 

He did finish France and then 
he nearly finished Britain. We 
poor souls came in at the last 
minute and at a scandalous price 
of blood and treasure, because of 
our lateness, we tipped the scales. 

Now let me put this case to you: 
Suppose at that time Britain, 
France and the United States had 
been in a federation such as [| ad- 
vocate. Weak as we were, unpre- 
pared as we were, what do you 
think Hitler would have done? 
Don’t you think that he would 
have known then that an attack on 
Holland, a member of the federa- 
tion, or an attack on Britain, a 
member of the federation, would 
have brought us in—in a minute? 
The one thing Hitler couldn't have 
was for us to come in a minute. 
That would have spoiled the whole 
program. He knew that if we came 
in promptly, at an early stage, 
that his cake was dough. Weak as 
we all were he knew of the great 
potential that was behind us. 
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I say to you that World War II 
would not have occurred, when it 
did, and might never have occurred 
if wed been in a federation of 
that kind at that time. And it will 
make all the difference in the 
world to that other ideology if 
they view all the free men of the 
democracies in one union, going 
ahead with one motivation and 
holding out the hand to everybody 
else and saying, “Come on and 
join Freedom’s Train.” It will 
make all the difference in the 
world because Russia’s technique 
is exactly what Hitler’s was! One 
at a time. And their program is to 
bring other free nations under the 


yoke and leave us to the last be- 


oe ee 


cause were the hardest nut to 
crack, 

The only way we can get to- 
gether in this organic union is for 
the United States to take the lead. 
Britain has said she is ready to 
discuss it. France has said she is 
ready to discuss it. The new Ital- 
ian constitution has a clause indi- 
cating that Italy would be ready 
to discuss such a thing. Here we 
are hanging back. Here we are. 
too little, too late, piddling along 
with one half measure after an- 
other, wasting our treasures and 
wasting our substances, I believe, 
because we haven't the courage, 
the vision and the boldness to 
sieze the opportunity and lead the 
free world in a union of free men 
and women. 
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makes these icebox pudding gov- 
ernments for every country in the 
world and produced the traitor 
government which is the one you 
see today headed by Klement 
Gottwald. And at this point Mr. 
Fierlinger, who had gone to Mos- 
cow as Dr. Benes’ personal am- 
bassador, threw off his mask and 
said, “And I am the Vice-Premier.” 
And that’s exactly what he is to- 
day. 

This was an inside job, and 
from the moment that Dr. Benes 
and we, their Western allies, ac- 
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cepted it, which was just three 
years ago, Czechoslovakia was 
gone. During these three years 
the Russians have been playing 
cat and mouse with Benes and 
Masaryk and with us. They al- 
lowed poor Jan Masaryk occa- 
sionally to go to the United 
Nations, where he made pathetic 
little speeches. But when Masaryk 
took 
that Czechoslovakia would like to 
join the Marshall Plan, the Rus- 
sians decided it was time to break 
his head, which quite literally they 
did. 


So I would put the emphasis 


upon himself to announce 


not upon the cruel violence of 
this deed but upon the cold and 
merciless way it was planned right 
from the very beginning. This, I 
repeat, was an inside job, typical 
of everything the Soviets are do- 
ing. 

We all should feel a very great 
sadness, not only for Czechoslo- 
vakia but for ourselves. The case 
of Czechoslovakia should bring an 
ominous lesson to any American. 





Only God alone can tell what 
the United States intends to do, 
and I am sure that He must be 
very puzzled in these last few 
weeks. Seldom in history, unless 
all signs are wrong, has a great 
deteriorated so rapidly, 
both morally and spiritually, as 
has the United States since V-J 
Day. It is only two and half years 
since we stood at the very pinnacle 
idealistic, full of 


nation 


of victory 
plans, hopes, promises—oh, those 
promises! Today we are left with 
out veto in the United Nations, 
with our fantastic theories about 
understanding Stalin, and nothing 


e | se. 
Europe the Cushion 


Twice in our lifetime the Euro- 
pean continent has served us as a 
cushion in time and space. Two 
wars have been fought in their 
they did most of the dy- 
ing. Twice they gave us time to 
prepare to fight alone or very 


homes; 


nearly so. Eastern Europe and 
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Scandinavia are out, they are un- 
der process of absorption now. 
Italy and France are broken by 
war. They are attacked from inside 
by this Communist rot. England 
has only her great heart remain- 
ing. 

Fighting alone is not so bad if 
the element of time were in our 
hands. But even this is slipping 
very rapidly from us while we are 
gripped with this crazy atomic 
complex that has us about the way 
that the Maginot Line had the 
French. Hardly a day passes but 
some news story or some letter 
passes across my desk proving be- 
yond doubt that we have got five 
years before the Russians stock- 
pile enough atom bombs and rock- 
ets to blow our heads off. 

This is intended to, and amaz- 
ingly enough, does quiet our fears, 
and it puts us back to sleep on the 
theory that five years of life ought 
to be enough for anybody; we 
Americans are very speedy people, 
we can condense almost anything 
into five years. 
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Let’s grant for the sake of argu- The. s 
ment that five more years of life 
and freedom is enough for us and 
our children. We can have a lot 
of fun in five years, but can the 
Russians suddenly put on their 
brakes and slow down to a dog 
trot? No. No! Look back at the 
last two years and see what's hap- 
pened. Look at the headlines from 
Berlin and Italy today. Look at 
those 55 miles that separate Alaska 
from Siberia. The Soviets will 
never give us five years to stock- 
pile atom bombs, to grow suspi- 
cious and resentful of them. to 
settle our domestic difficulties, and 
finally, prepare an army and an 
air force. I greatly doubt they 
would give us two years, and it 
would logically be much less than 
that. I can’t tell you the precise 
day because I don’t have Walter I do 
Winchell’s crystal ball handy here. original 
But this I think we may say, that 
we can be certain that just as it fair. It 
was before Pearl Harbor, until the of a dey 
last hour and the very last mo- were am 
ment, a great mass of Americans an easy 
will be violently arguing that the faster, 
Soviets are pure of heart, that they lunged 
are bankrupt, that they are unable sition at 
to fight, that they are peace-loving, machine 


or in fact that they don’t exist at 
all. 
Two Great Lessons 
CABINET HARDWARE ee 
to tell 


We do have some sort of guide, 
the two great lessons of World lieve ev 
War II. The first is that England I know 
and France and Italy and the peri- loftily | 
pheral areas generally take up an body w 
aggressor’s time and effort and in strange 
the last analysis they mean noth- say. Bu 
ing. Therefore, I believe that we brother, 
must expect that Stalin will not body 
involve his armies in Europe, in Greek 
China, or in any peripheral area. any of 
When he comes he’]] come straight And if 
at our throats across Alaska. land or 
Hitler made his monumental would 
error because he had to, because 
he always had an enemy at his 
back. He had constantly to be I su 
looking over his shoulder. but some c 
Russia’s back and both flanks are possibl: 
MANUFACTURING COMPANY , 2 absolutely free. East, West and think w 
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The. second lesson is that the 
genius of American production is 
unconquerable. Therefore an ag- 
gressor must never give us time to 
get set. The Soviet wouldn't en- 
gage us in a five-year contest to 
produce shoe buttons, much less 
an atomb bomb or guns. Their 
greatest strength is only equal to 
our greatest weakness. Somewhere 
within this equation the Russians 
must make their gamble or aban- 
don their whole dream. 

Ask yourself, then, are we at 
our weakest point today, or will 
we be still weaker in two years 
from now? I think that if you can 
answer this with any reasonable 
degree of accuracy, you'll be pret- 
ty close to knowing when the time 
comes. 


I do believe this: I believe that 
originally the Soviet time-table 
was a rather slow, long range af- 
fair. It involved the possibility 
of a depression, but the Russians 
were amazed that we could be such 
an easy touch. And so faster and 
faster, the wheels spun as they 
lunged ahead without any oppo- 
sition at all until, like Hitler, their 
machine got out of control. 


Wars Are Lost 


I may be wrong. But I do want 
to tell you that I absolutely be- 
lieve every word I am telling you. 
I know that a lot of intellectuals 
loftily have informed me that no- 
body wins a war. Well, that’s a 
strange thing for an American to 
say. But if nobody wins a war, 
brother, I can tell you that some- 
body loses it. Ask any Pole or 
Greek or German or Japanese, or 
any of the people in the Balkans. 
And if you could go down to Fin- 
land or Czechoslovakia today they 
would explain to you what the 
word losing means, particularly 
losing to the Russians. 


[ suppose I should come to 
some conclusions about what we 
possibly might do. First of all, | 
think we must completely disavow 
these melancholy and immoral 
wartime deals that were made to 
sell the land and lives of millions 
of people. The American people 
did not make those deals, they 
would never, never ratify them. I 
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think that we must disavow them 
completely and say so. | 
In the second place, I believe 
that we should break off all rela- 
tions with Russia. We never had 
any real relations anyway. Even 
during the war, our embassies, 
respective embassies in Moscow 
and Washington, 
more than Western Union stations. 
It’s true that we had two or three 
meetings between the chiefs of 
staff and the head of state, but we 
had normal 
sense of the word. So to continue 
like this with the Russians is not | 
only demoralizing to us, but no 
good can possibly come of it. The 
word of the Communists and of 
Russia is worth exactly nothing. 


were nothing 


no relations in the 





An Evil Philosophy 


It’s not just that Marshal Stalin 
and the group of men around him 
are bad. It’s that their whole 
philosophy is fundamentally evil. 
They have a thing called dialectic 
materialism which we can describe 
in much fewer words, but dialectic 
materialism, if I may simplify it, 
means that a promise is good only 
so long as the reasons for giving 
that promise still exist. You can- 
not deal with people like that and 
we should never have tried it in 
| the first place. 





The third thing is something | 
upon which I may be very wrong, 
but I feel very deeply about it. 
I think that we should get these 
token troops of ours, these poten- 
tial hostages in Berlin and Vienna, 
get them out of there, bring them 
home. Of course you can argue 
on the one hand that this would be 
an irreparable blow to our Euro- 
pean policy and to our prestige. 
Well, I would say to that that it is 
too late, we haven’t got any pres- 
tige. I believe the thought of a 


hundred thousand Americans, their | 
wives and their dependents. suffer- 
ing as Americans did at Bataan 
and Corregidor, is intolerable. 
We must not allow it. 

Then I think we must arm to 


the teeth. in the hope, of course, 





of preventing war, but with the 


calculated purpose of fighting a 
war if we must. 

I believe that the fundamental 
trouble of our world today, this 
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sick world of ours, a very danger- 
ous state of unbalance. By the 
process of these two years. by our 
geographical fortune, by our own 
ingenuity, by the grace of God, 
the United States, this tiny handful 
of blessed people, contrel and own 
the luxury and wealth of the 
world: we just roll] in it. 

The world is shrinking until we 
have become like a very small 
community, where a handful of 
people, a handful of families, per- 
haps 10 or 15 families, are liter- 
ally rolling in wealth, gorging 
themselves with all of the crass 
evidences of luxury, while in the 
streets around them millions of 
people are dying of hunger. 

Very soon, if this unbalance is 
not corrected, these miserable 
starving people, whether it is Rus- 
sians or later somebody else, if 
we do not make every desperate 
effort to bring them up to spread 
the wealth around the world, those 
starving people are going to gang 
up and kill the rich men. Well, of 
course that isn’t going to create 
any more wealth, it isn't going to 
do anybody any good. But the rich 
men won't be there to laugh about 
that litle joke, because they'll be 
dead. 

In spite of all this, I am not a 
defeatist. I can see no very easy 
time ahead for us. In fact, I think 
the way is going to be very dark 
indeed, At the same time, I think 
we can get hold of ourselves and 
I am profoundly convinced that 
there is too much good in America, 
that the noble concept of British 
justice, the wisdom and tolerance 
of the Chinese, the longing of all 
men for freedom and decency can- 
not die. 

* * ~ 


Questions From the Floor 


Presipent Lapps: Mr. Moorad 
has very kindly consented to try 
and answer any questions for a 
short period. If anybody has a 
questions they'd like to ask? 

Question: What is your attitude 
towards Communists in this coun- 
try? What can be done about the 
foreigners, the Gerhart Eislers and 
people of that sort? 

Mr. Moorap: In the first place, 
I must admit, to begin with, that I 
really don’t know very much about 
it. I have spent most of my life 
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abroad and I really don’t know 
very much about the domestic 
situation. 

There are legal arguments I be- 
lieve, probably very good aca- 
demic arguments, for not outlaw- 
ing the Communist Party. I see no 
reason why we shouldn't myself. 
The argument is that you drive 
them underground. Well, they are 
already underground in any event; 
and they have come to the place 
where they are no political party, 
they are no philosophers so far as 
we are concerned. They are the 
directors, the leaders of the Com- 
munist Party, of the fifth column; 
and I believe that they should be 
dealt with precisely that 
basis. 


upon 


Question: You spoke about our 
nation mobilizing industry to take 
care of war products, but if we 
should have the fifth columnists in 
our labor unions how could we go 
about that? 

Mr. Moorap: Well, the question 
is: “Would fifth columnists in the 
labor union raise a great deal of 
trouble in the event that we were 
mobilized for all-out war?” Yes, 
I think they probably would. It’s 
been the history in other countries 
where you have a fifth column 
and dissident elements. 

I think you've got to expect it 
on a much larger scale. We didn't 
have it at all before, I understand 
in the last war. I think we must 
expect it on a fairly considerable 
scale because the Communist 
movement is better organized. It’s 
very cleverly directed. It not only 
appeals to,the what shall I 
say? fussy, confused, idealistic 
perhaps, longings of people for 
peace, but it also appeals to greed 
and to desire and personal reward 
whereas the Nazis and Japanese 
never had that to offer. 

I think you'll find a rather re- 
markable parallel — or ratio — 
between the number of fifth col- 
umnists of this country in pro- 
portion to the chances that the 


Soviet Union or that any other 
enemy has seemed to get, and I 
think their chances must look 


pretty good to a lot of people. 
Question: You mentioned about 
iz all of the American 
Force from Europe. Now, if you 
did that, would that influence 
Russia to absorb all of Europe, 


withdrawir 


believing there was no moral or 
physical force to resist them, and 
wouldn't that make our job harder 
after that? 

Mr. Moorap: Well, I think that’s 
probably a pretty good argument 
you ve got. My own belief is that 
it doesn’t make enough difference. 
We will not gain enough by los- 
ing our troops in Europe possibly 
to compensate for the very dis- 
tinct possibility that they will fall 
into Russian hands as hostages. 

I think the situation is far too 
immediate to consider it any long- 
er on the basis of edging up to 
the Russians, of throwing a noose 
around their necks with the Mar- 
shall Plan, or whatever else it is, 
to strangle them, to push them, 
and eventually contain them be- 
cause I don’t think they’re going 
to be contained. 

I agree with you it would be a 
tremendous of prestige, it 
would disappoint our friends in 
Europe. I’m quite aware of that. 
But still I feel very, very deeply 
about the possibility of thousands 


loss 


of Americans being held as hos- 
tages. Have no illusions about the 
Russians. 

Question: Are you in favor of 
the Marshall Plan? 

Mr. Moorap: Why, I'm very de- 
finitely in favor of the Marshall 
Plan. While I may have indicated 
that my conviction about its mil- 
itary 
still I feel, if there were no other 


use is somewhat shaken; 
reason, that it is our moral obli- 
gation to do so. And, moreover, 
I think there’s a 
sibility that the 
spirit as well as 
we put 


very good pos- 
effort and the 
the money that 
Marshall Plan 
may give us a little help in Europe 
and, God knows, we’re going to 


into the 


be able to use all the help we 
can get. 


Earl Bunting's Address 
(Continued from page 224) 


ices in this country were regu- 


lated by the 
market. In such a market, private 


free competitive 
capital alone does not decide the 
selling prices. They are finally 
decided only when the sales are 
finally concluded, by the buyer 
and the seller getting together. 

The ability of purchasers to 


purchase is fully provided in 
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| is made final, 
| chasing power that catches up | 
with the goods in the market. | 


advance by the cost payments to | 


labor, to government and to cap- 
ital — including capital’s expec- 
tation of a profit. As any profit 
it becomes pur- 


Capital as a purchaser behaves 
like any other purchaser. 

Our economy has a character- 
istic which neither persuasion nor 
coercion can change; it distri- 


butes goods strictly in return for | 


some contribution to the economy. | 


The equities of this distribution 
have been established by the free 
play of markets. They shift grad- 
ually with time. 

The play of markets keeps the 
economy balanced between labor 
and capital, while both support 
government. All together, labor 
and government and capital con- 
stitute all the customers. A fair 
price is what is found by trial 
and error to keep the customers 
coming in. Fair pay is what will 
keep men coming to work. Taxes 
are whatever it costs to keep the 
government. 


Money Does It 


The instrument of settlement 
between these factors is money. 
It records the value of property 
and services contributed by any- 


one to the economy. And it is 


exchangeable for an equivalent 
value of property and _ services, 
to be withdrawn from the current 
economy. 

As to the achievement of war- 
time controls in keeping down the 
cost of living, labor may be will- 
ing to recall that it didn’t eat so 
well during the war; it 
recall, on the other hand, it was 
able to accumulate savings be- 
cause it didn’t have to spend so 
much for what it could get. 

It is not well enough known 
how this was done. 


Most 


producers of 


| goods, clothing, shoes, food, and 


| such, 


did a_ business 
between civilian supply and war 


supply. As costs increased and 


| producers applied to the OPA for 


permission to raise civilian prices 


to cover the costs, they were told 
| no relief would be given so long 
as the combined costs of civilian | 


does | 


civilian 


divided | 
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goods and war goods enabled the 
producers to recover a fair aggre- 
gate. That meant the rising cost 
of civilian goods was carried onto 
the cost of war goods, where the 
government regarded price as no 
matter and where the excess war 
profits tax would keep the situa- 
tion under control. 

This civilian subsidy remains 
hidden in the war debt. Citizens 
who thought they were eating 
cheap beef, if they could get it 
anywhere under controlled prices, 
will be paying a supplement for 
that beef for a generation. The 
savings they thought they accumu- 
lated under this sort of price 
control will be taxed back from 
them as time goes on to pay the 
costs the debt conceded. 


The Postwar Squeeze 


This maneuver not only gave 
the civilian control of prices a 
false appearance of success, but 
it trapped industry in a postwar 
squeeze of profits under continued 
controls. War goods which had 
carried part of the civilian costs 
ceased, but civilian producers 
were expected to hold the line 
anyway. 

As promised by industry, full 
production set in immediately. 
Prices are high because they 
directly represent the increased 
costs of goods collected by those 
who buy the goods. Our dollar 
is exchangeable in the free market 
for the usual share of goods that 
goes to each one for his contri- 
bution to the economy that pro- 
duced them. Our dollar is the 
only money in the world which 
does that. That is why, not only 
in the United States, but every- 
where else in the world, every- 
body wants dollars. 

Collectivism has come from 
under cover here and all over 
the world, on a scale that repre- 
sents a century of propaganda 
since Karl Marx decided on 
further thought that capitalism 
could better be overthrown by 
infiltration. 

His advice was to plant key 
men in labor unions, government 
offices, information sources, edu- 
cational] institutions, and _ vital 
public services. Now they are 
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mobilizing their forces and their 
disciples, and they all seem to 
share a deep conviction that in 
this crisis we should again have 
a managed economy in America. 


Will Solve Problem 


For them it will solve the prob- 
lem of high prices and stop Rus- 
sia. The 


doesn’t seem to strike them is that 


contradiction which 
Russia has had a managed econ- 
omy since it was established as 
the first 
world, 30 years ago; yet it not 


socialist state in the 
only has high prices but it has 
so little goods that it is desperate. 
It originates in the failure of Rus- 
sia’s Revolution of 1917 to touch 
off the expected revolution in all 
Europe after the First World 
War. The failure of the Russian 
Revolution of 1917 to generalize 
in Europe left the Soviets with- 
out benefit of an expropriated 
capitalism. 

They tried building an indus- 
trial system but they discovered 
it took time and hard work. By 
1927 their opinion is recorded 
that a Second World War would 
be essential to Europe, to make 
way for the Communist Revolu- 
tion which did not come off after 
the First World War. 

If Russia is as desperate eco- 
nomically as she seems, she can- 
not very well let us rescue the 
nations of Western Europe. Her 
aggressiveness may be taken as a 
practical measure of her economic 
necessity. , 

She is apparently not deterred 
by the fact that she is moving 
against socialistic economics in 
Western Europe. Stalin’s victims 
were slow in recognizing ii, be- 
cause Marx did not provide for 
the expropriation of Socialists by 
Socialists. It made all the 
more confusing because those to 
be expropriated by Russia were 
also having trouble making So- 


was 


cialism work. 

The circumstantial evidence is 
certain that Stalin has _ been 
unable to make Socialism fulfill 
its promise. He has given the Rus- 
sian people a succession of Five 
Year Plans to industrialize Russia 
under forced draught. They have 
resulted in the payment of great 
quantities: of money to the com- 


rades, but so little goods that nine 
out of ten rubles had to be can- 
celled earlier this year in order 


to force the 
work to 


comrades back to 
refilled their destuffed 
pockets. This is the third time the 
ruble has been deflated since the 
Revolution of 1917 that was to 
“shake the world.” 

Apparently Stalin’s demonstra- 
tion is complete. Socialism has to 
fully 


capitalistic system, as Marx pre- 


expropriate a developed 
scribed, or be a failure longer 
than even a police state can stand. 

[ think it is only common sense 
that what Russia 
needs beyond postponement is not 


to recognize 


converts to Socialism but indus- 


tries in going condition. It is 
brutal necessity. Each further 


excess seems to bring the show- 
down nearer. 


Can't Turn Our Backs 


Unless we turn our backs on 
everything we have said and done 
wars and during 


in two world 


the past two years to support 


the independence of nations in 
danger, Stalin must knock us out 
also if he steals Europe. Other- 
wise he cannot be safe in _ the 
enjoyment of his 


maintaining a huge armed force 


loot, without 
which would drain. his industrial 
power as he conquered it. Even 
here we would be drained by huge 
expenditures for preparedness. Let 
us recognize that in Russia we 
are resisting the consequences of 
piling one socialistic falsity on 
another and attempting to make 
them work by force. The system 
has not only corrupted the Rus- 
sian economy but also the entire 
and 
threatens to lay the entire world 


Russian _ nation, now it 


under contribution to that system 
by force. While 
defend America from further Rus- 
sian aggression, we must not let 
infiltrated by our 


preparing to 


ourselves be 
domestic collectivists. They have 
done a comprehensive job of 
propaganda which is apparently 
as determined to make our econ- 
omy an organ of Washington as 
Stalin is to make the economy ot 
Europe an organ of Moscow. 

Let us use common sense as 2 
weapon than it has eve 
been before. It is the chief menta 
armament of freedom. 


more 
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Signs of Spring: Dogwood . . . Signs of Big Spring Sales ... 
NATIONAL CAN’S 


|, = Can adds new distinction to its housewares winning eye appeal ... utility with sound construction 
line, opens up big-volume profit opportunities to you ... and a price structure which permits worthwhile 
... With a newly decorated line in colorful dogwood... profits. 

white blossoms with green leaves on brilliant red for 
greater attractiveness . . . a durable, washable, litho- 
graphed design with hand-decorated appeal. 


National Can offers the dogwood design in bread 
boxes (oblong and 2-compartment) .. . 


waste baskets 








This new matched line embodies three characteristics (26 qts. and 1214 qts.) .,, canisters (set of 4) .,, step-on 
of National Can housewares: — beauty with sales- cans (10 gts.) ,.. dust pans... match safes, 
For prices and other detailed information on these att 
sure-to-sell houseware products address Dept. HA-4. Housewares Division 
110 East 42nd Street, New York 17, N. Y. 
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Co-ordinated Sales Promotion Means More Volume 


Many a hardware dealer conducts sales without adequate 
planning for the event and then wonders why they do not 
produce results. This article gives the proper procedure 


oo promotion can 
be defined as any activity which 
contributes to the selling of mer- 
chandise within a retail store. 

To achieve consistent volume of 
sales of merchandise, it is essen- 
tial for every hardware merchant 
to co-ordinate his buying, his pro- 
moting and his selling. Sometimes, 
he accomplishes this unconscious- 
ly. However, success that will be 
lasting is a result of planned 
sales promotion which eliminates 
margins for error and disastrous 
mistakes. 


Must Do a Specific Job 


All selling activities must be 
designed to do a specific job, each 
of which becomes a part of the 
large picture of sales promotion. 
Advertising, newspaper, radio and 
direct mail. contribute consider- 
ably. The result is a conglomora- 
tion of separate forces combining 
to enact a better and more orderly 
performance in increasing your 
sales. 

Many retailers run sales without 
plan. No thought or design builds 
a sound foundation for the event 
eliminating possibility of failure. 
Instead, haphazard action results 
in haphazard sales. What then 
makes for a successful promotion ? 
How can a merchant be fairly 
well assured of a good investment 
for his advertising expenditure ? 

Our answers can be found in 
the following example which illus- 
trates some of the sound princi- 
ples of effective and co-ordinated 
promotion. 

1. Let us assume that we decide 
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By IRVING SETTEL 
Advertising Manager, 
Concord's, Inc. 
Instructor of Advertising, 
Pace Institute, New York City 


a & Aa 


to run a sale in order to move 
certain specific merchandise from 
our shelves. Our problem is to 
get people into our store, to sell 
them, to satisfy them and retain 
them as customers. 

2. We draw up a detailed plan 
of proposed sales promotion cam- 
paign. This means careful co-or- 
dination of all advertising and 
selling. 

3. Our first problem is to deter- 
mine our basic appeal. What shall 
be the theme which will be carried 
through all of our advertising? 
Any one of a hundred ideas may 
be used. For example, any one of 
the following may be acceptable: 

a. An anniversary sale. (“Our 
birthday, but you get the pres- 
ents”) 

b. A store wide clearance. 
(“New stock arriving. Help us to 
clear our present stock. You will 
he rewarded by the savings’’.) 

c. A profit sharing week (“One 
week only, you share our profits”. ) 

d. New customer sale. (“We're 
looking for 2000 new friends so 
we offer these special buys”.) 

1. We work on a general plan 
for the sale. We determine the ad- 
vertising appropriation. We de- 
cide upon dates, store hours, etc. 


5. We plan our newspaper ad- 


Part 19 


vertising. How shall we handle the 
campaign, Shall we use the 
“teaser” technique or shall we hit 
hard with one large ad? Should 
we use all newspapers in town? 
The answers to these questions 
must be answered by the individ 
ual retailer. Each problem is 
solved according to personal re- 
quirements, 

6. We organize our direct mail 
advertising. We decide to let ou 
regular customers know about the 
sale by sending each one a post 
card. We decide, at the same time. 
to spread the news to others with 
a simple leaflet. In both cases, we 
shall try to co-ordinate the news- 
paper with the direct mail adver- 
tising. We shall use the same 
theme throughout. 


Radio Advertising 


7. We write our radio advertis 
ing to link up with newspaper and 
direct mail. We try, wherever pos 
sible, to increase the frequency 
of our radio spots. We shall use 
22-second spots and one minute 
spots. for these can do the job 
effectively and economically. 

&. In addition to the above, we 
shall make every attempt to get 
free publicity. We stop in to see 
our local newspaper editors and 
request news stories of the store 
and coming sale. We might sup- 
ply interesting information about 
how the institution began 01 
operates, 

9 Within the store itself, plan: 
are made to promote the sale. The 
windows are prepared with met 
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chandise: Items are chosen repre- 
senting the biggest mark down in 
price. We prepare large price tags 
with old prices crossed off and 
new prices lettered in. Large win- 
dow signs and streamers in color 
are made. They will do an effec- 
tive job of attracting passer-by 
trade. In the store, streamers and 
banners are strung up along the 
ceiling. The entire store appears 
to wear a festive dress befitting 
the occasion. 

10. We prepare the sales per- 
sonnel for the sale. Meetings are 
arranged to discuss plans for ac- 
tion. Enthusiasm and support are 
solicited. Possibly contests are 
started or larger commissions of- 
fered. Show the employees the 
proposed plans so that they he- 
come thoroughly acquainted with 
every aspect of the sale. Show 
them the newspaper and radio ad- 
vertising. This will show them 
how to approach the customer. 

It is impossible to cover every 
detail necessary to promote suc- 
cessful sales promotion cam- 
paigns. It is important for every 
sales manager to utilize his own 
experience and foresight. Work 
should be planned as far in ad- 
vance as possible. Ads can appear 


in advance. As the sale day ap- ~ 


proaches, the intensity of adver- 


tising increases. When the big day 
finally arrives, a smashing series 
of ads appear in the newspaper. 
The radio blasts away. We at- 
tempt to arouse a maximum 
amount of interest to get potential 
customers into the store. Once they 
are in, the salespeople carry on 
from that point to consummate 
the sale. 

At the close of each day of the 
sale, it might be wise to analyze 
the day’s results. How were the 
sales? What were the reactions of 
the customers? Successes and 
failures are noted. Plans are re- 
vised to afford greater oppor- 
tunity for successful operation. 

We can see the importance of 
co-ordinated sales promotion. It is 
true that it may be possible for 
a store to operate successfully 
without any concentrated effort 
toward establishment of this type 
of organization. However, with to- 
day’s increased operating costs 
and keener competition, it is difh- 
cult to maintain substantial vol- 
ume without recognizing planned 
sales promotion as an essential 
part of operating machinery. Look 
into the operations of any modern 
successful retail store and you will 
discover a well co-ordinated sales 
promotion program for current 
and future business. 


Helping Sales People Click 


(Continued from page 198) 


course can be worked out. For 
the latter there are dozens of 
good books. Ask your public 
library or book store for a com- 
plete list. Here are a few to give 
vou a start: 

Elements of Retail Salesman- 
ship, by Paul W. Ivey. 

Five Great Rules of Selling. by 
Perby H. Whiting. 

Successful Salesmanship, by 
Paul W. Ivey. 

Successful Selling for the New 
Day, by Harry Simmons. 

Your class work can follow the 
book of your choice in sequence 
of subjects, chapter by chapter, 
or you can lay out a course to 
hit first the most pressing prob- 
lems of your store or yourself. 
Then you can switch back and 
forth between different books to 
make your information complete 
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on each subject as you go along. 

Many pamphlets and booklets 
on various phases of salesmanship 
can be secured for 10 to 35 cents 
each from the U. S. Department 
of Commerce, Washington. D. C. 
They even have a few free ones. 
Write them for a complete list. 
It is a service due you as a citizen. 

At regular book prices you can 
secure quite a selection of good 
sales books from Harper & 
Brothers, 49 East 33rd St.. New 
York 16; Prentice-Hall, 70 Fifth 
Ave., New York 11; The Dartnell 
Corporation, 4660 Ravenswood 
Ave., Chicago 40, Ill. The latter 
two companies also issue pam- 
phlets and booklets in weekly or 
monthly series suitable for home 
study or reading courses. 

One of the first requisites in 
any hardware store job is to 








o tull line 


° 
Quality 
provucts 


Outstanding features of all 
Clemson quality products are 
pointed up in the little folder 
included in the packaging of each. 
Sell any one...and you open the 
way to more sales on all. 


Add to this the top-notch 
performance that makes all 
Clemson products self-selling, and 
you've got a line that sells faster 
... makes more profits for you. 


Start featuring Star Hack Saw 
Blades and Frames, and the 
Clemson Lawn Machine now. 


Sold only through recognized 
distributors. 





© STAR Me ee 





CLEMSON BROS., INC. 
MIDDLETOWN, N. Y 


Monvfacturers of Hack Saw Blades and 
Frames, Metal Cutting Band Saw Blodes 
ond the Clemson Model E-17 Lown Machine. 
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entitled to know (1) who he is 
responsible to; (2) what work 
he has been hired to do, and (3) 
what measures will qualify him 
for advancement. 

| A new salesperson needs to ask 
many questions at first. However, 
some of them can be anticipated, 
and all training-on-the-job can be 
made easier, by watching these 
six primary points: 


understand its duties and respon- : 
sibilities. Every new employee is ; 











| Six Primary Points | 


1. Rules and policies. A session 
or two should clarify and explain 
why certain rules are necessary, 
with main points typed or printed 
for later reference by employees. 
Same with any specific policies, 
procedures and techniques that 
are basic in your hardware store. 








The *‘ Michigan" 
makes mighty 


good use 
of muscle! ye 
non 


2. Store system. Explain how 
to record sales, wrap packages, 
operate cash registers, make 
change, etc. Also how to open 


shipments, replenish stock, mark They Cut Longer 


merchandise, handle various 


maintenance and housekeeping Between Sharpenings 


tasks, if they are part of the job 


3. Introduce fellow workers. 
. “‘Carpenters’ Expert” make 


speeds 
construction jobs! 


Prompt and proper introductions 
are necessary to put all employees 
at ease and make everyone feel 
he is a_ real part of the 
organization. 





featur 


N 





4. Merchandise training. A sys- 
tematic study of each different 
group of goods helps provide the 
working knowledge needed by 





every one before merchandise can 


Pian to display Trump Garden Tools be sold successfully. 

on your counter, They sell themselves. 5. Merchandise arrangement. 

Gardening enthusiasts like their cheery, =e ai ae 
One of the first things every 


bright green enamel finish... the feel of 
their smooth hardwood handles. Trump 
Garden Tools are uniform in quality— 


salesperson needs to fix in mind 
is the location of all items car- 


made of new, mill-run steel exclusively. ried in stock, so that customers 

No scrap. Packed three tools in a neat, need never be delayed by the hide- 

attractive box. Trowel, fork, cultivator and-seek games. 

and transplanter may be purchased sepa- 6. Good manners. Store eti- 

Es Fe Pee Genes Se Sree quette requires a helpful attitude 

ANIMAL TRAP COMPANY OF AMERICA toward fellow workers as well as 
LITITZ, PA. courtesy to customers. Actual 


demonstrations are needed, show- 


Since 1826, this trademark has 


tcitimus 


ing right and wrong ways, to represented the best in axes 


make this subject plain and keep 
T Pp its importance alive. 
Now we are ready to begin 
| study and practice work. Next 
issue: “A Nice Red Apple for Axes and Hatchets 


Teacher.” The Collins Company, Collinsville, Conn. STI 





Garden Tools 





‘ 
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make a “‘mint” of money— 


feature the 


NEW SWING-A-WAY 


See our demonstration Booth 566-568 


National Housewares Exhibit 
Atlantic City 








LCEMASTER 


WORKS EASIER=new geared construc- 
tion crushes more evenly with less effort. 


DRIP-PROOF = can’t drip when cup is 
removed. 


ADJUSTABLE for fine, medium or coarse 
ice— larger capacity. 











ALL METAL -rust-proof throughout — 
nothing to crack or warp — hard -baked, 
scratch-resistant finish. 


HANDSOME —true postwar functional 
design—the ‘‘new look’’ in ice crushers — 
six beautiful color combinations. 


ORDER FROM YOUR JOBBER TODAY 


STEEL PRODUCTS MANUFACTURING COMPANY ~- 4100 Beck + Saint Louis 16, Missouri 
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More Than 600 Attend Marshall- Wells 
Stores Merchandising Congress 





SETH MARSHALL 
President 


Mone than 600 hard- 


ware dealers. factory representa- 


tives and distributors’ salesmen 
met in Duluth, Minn., recently 
for: the annual Marshall-Wells 
Stores Merchandising Congress 


sponsored by the Marshall-Wells 
Company. Independent hardware 
dealers from scores of communi- 
ties in Minnesota, Wisconsin, 
northern Iowa, upper Michigan, 
the Dakotas and eastern Montana 
attended. 


More 


space in the 


than 50,000 sq. ft. of 
Marshall-Wells 
building was occupied by mer- 
chandise displays and the pro- 


nationally 
known hardware figures from all 


gram included many 
parts of the country. 

The three-day were 
opened with an address by Paul 
Schilla, hardware dealer of Dick- 
inson. N. D., who spoke before 
the group assembled in the 
Marshall-Wells Company gymna- 
sium which was used as the assem- 
bly hall for the meetings. 


meetings 


One entire end of the gymna- 
sium was constructed to resemble 
the Marshall-Wells Stores front 
with the speaker's platform in the 
middle. Silent rolling stages be- 
hind the front and a fast work- 
ing backstage crew kept speakers’ 
exhibits and merchandise displays 
changing at a quick pace through- 
out the meeting. 


The Exhibit 


Brilliantly lighted, well dis- 
played lines of merchandise 
occupied the famous Marshall- 


Wells Mart on the seventh floor 
of the building. Here complete 
lines of all types of hardware. 
housewares, appliances, sporting 
goods, toys, etc. were on display 
and open periods throughout the 
first three days and for the bal- 
ance of the week allowed dealers 
to buy or examine the actual 
merchandise. 





FRED TINSETH 
Sales Manager 


According to Seth Marshall. 
president of Marshall-Wells Com- 
pany, in a talk on the opening 
day of the Congress, this year's 
meetings were the “largest and 
most thoughtfully prepared of all 
the twenty annual meetings held 
in Duluth”. Mr. Marshall spoke 
on hardware merchandising and 
world conditions which affect the 
hardware 
ness. Speaking of business pros- 


local merchant's busi- 
pects for this year he said, “Even’ 
after the 
recently in leading farm commod- 


severe break we had 
ities we are still traveling at the 
highest level of economic activity 
of our history. 





Members of the Marshall-Wells Stores Planning Board, left to right are: Julian Lageson, Fairmont, Minn.; 
Ben Quirt, Iron River, Mich; Harold Pittz, Dodgeville, Wis.; W. J. Myhren, Rapid City, S. D.; A. W. Johnson, 
Yankton, S. D.; Paul Schilla, Dickinson, N. D.; Gil Johnson, Williston, N. D. Not shown in the picture are 
Fergus Sanders, Winona, Minn.; Phil Anderson, Staples, Minn.; Harry Meyers, Shawano, Wis. 
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BILUNGS Wr enc hes \ 
BILLINGS ty oc ke fe) 


ALL IN ONE BALANCED WRENCH DEPARTMENT 


Farmers, Homeowners, Industrial users . . . they're all crying for Billings Sockets 
and Wrenches. You can cash in on this big, hungry market by utilizing Billings 
Balanced Wrench Departments. Designed to fit the needs of any store, large or small, 
Billings Wrench Departments are made from only seven basic boards, one each 
for Engineer’s Wrenches, 15° Box Wrenches, 45° Box Wrenches, Combination 
Wrenches, %” Sockets and parts, 2” Sockets and parts, and %” Sockets and parts. 
Choose the boards that will best service your wrench trade, or better yet get all 


seven for a complete wrench service. Make the customers think of your store as the 





place to go for good wrenches. 


ILLINGS 


WRENCHES 


HARTFORD 1} CONNECTICUT U 3.a& 





THE BILLINGS & SPENCER CO 
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Each Forsberg HY-FLEX BLADE 
that carries the famous WHALE 
BRAND mark of quality is scientif- 
ically heat treated to add the tough- 
ness that gives these molybdenum 
blades practically equal performance 
with high speed, tungsten steel. 
They’re gauged and checked through- 
out every step of their manufacture 
and given a stiff bending pounds test 
before you get them for quick sale. 





The same characteristic Forsberg standard of qual- 
ity in a popular line of WHALE BRAND Hack 
Saw Frames. Machine shop mechanics and elec- 
tricians have found these rugged Frames always 
reliable. They're priced right, moreover, to give 
you over-the-counter action. 


SPEED UP SALES 
WITH THIS 
SILENT SALESMAN 
Order the fast moving Deal 
No. 1012 and get this Coun- 
ter Display FREE! It holds 
sales making folders, as well, 

for your counter. 
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© MFG. CO., BRIDGEPORT, CONN., U.S.A. 












“Our national income is double 
what it was at the height of the 
1939 boom. Our farm prices are 
still as high as they were last 
year, and we thought then they 
were very high. Agricultural 
income is two and a half times 
greater than it was in 1929, and 
we thought it was big then. Min- 
ing and lumbering are both striv- 
ing for increased 
Industrial activity is still at a 
peak with sixty million employed, 
which is more people than the 
most optimistic forecast indicated 
a few ago.’ But, Mr. 
Marshall added, the international 
situation has now 


production. 


years 


changed the 
whole picture and introduced a 
whole new complex set of facts 
to be considered. He stressed the 
menace of the Russian situation 
and outlined the probable effects 
on merchandising and merchan- 
dise supply that a new program 


of preparedness would _ bring 
about. 
Mr. Marshall warned dealers 


that a great many lines of hard- 
ware are now in free supply and 
that heavy competition will re- 
place the ‘ market and 
stressed the fact that many hun- 
dreds of thousands of new busi- 
nesses in this 


‘seller’s” 


country are not 
going to be able to stand up 
under the impact of competition. 
He urged Marshall-Wells Stores 
to stay on a cash basis and cau- 
tioned them against “playing the 
market” by neglecting to keep 
adequate stocks in anticipation of 
lower prices or buying excessively 
in anticipation of increasing 
prices. 

The merchandising clinic of the 
three-day congress was in charge 
of E. G. Westermeier, chairman 
of the meeting, and the clinic was 
conducted in the form of a series 
of talks by Marshall-Wells Com- 
pany buyers and_ executives 
including A. C. Phelps, manager 
Marshall-Wells Stores division; 
Waldron Davis, housewares 
buyer; Howard Johnson, major 
appliance buyer; Harold Strom, 
major appliance sales manager; 
Warren Hartwell, head _ office 
major appliance merchandise 
manager; W. G. Butcher. paint 
and building supplies buyer; R. 
D. Nolting, auto, oil and grease 
buyer; J. A. Forford, tire buyer; 





Sandy Oie, head office advertis. 


ing and sales promotion man- 
ager; Frank Brooks, sporting 


goods buyer; A. E. Johnson, tool 
buyer; E. O. Anderson, farm 
department buyer; E. P. Jensen. 
plumbing and heating department 
buyer, and others. 

O. E. Stevens, manager of the 
Duluth branch. and Fred Tinseth, 


sales manager, gave special 
addresses covering major aims 
and objectives. 

A new Marshall-Wells Stores 


planning board was announced 
at the meeting. This planning 
board is made up of independent 
hardware dealers operating 
Marshall-Wells Stores and it is 
their function to determine main 
merchandising policies to be fol- 
lowed by Marshall-Wells Stores 
owners. The Marshall-Wells 
Stores planning board for 1948 
includes: Julian Lageson, Fair- 
mont, Minnesota; Ben Quirt, Iron 


River, Michigan; Harold Pittz, 
Dodgeville, Wisconsin; W. J. 
Myhren, Rapid City, South 


Dakota; A. W. Johnson, Yankton, 
South Dakota; Paul Schilla, Dick- 
inson, North Dakota; Gil John- 
son, Williston. North Dakota: 
Fergus Sanders, Winona, Minne- 
sota; Phil Anderson, Staples, 
Minnesota; Harry Meyers, Sha- 
wano, Wisconsin. 





War Mobilization 
Would Skip Certain 
Hardware Items 
(Continued from page 201) 
each plant as the responsibility 
of one (or more in some cases) 
of the military services or depart- 
ments. It will thereafter be the 
responsibility of that service or 
agency to make _ mobilization 
plans for the plant 
policy lines of the 

Board and NSRB. 
Such 


says the Board. serves the double 


- along the 
Munitions 
surveys and _ planning, 
purpose of easing peacetime pro- 
curement problems and provid- 
ing a sound basis for mobilization 


planning. Because war require- 
ments necessarily change with 


strategic plans, all allocation and 
production schedules are tentative 
as well as variable, the Board 
points out. 
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Dealer Appliance 
inventories Gained 
Slightly In March 


EALER inventories of dish- 

washers, home freezers, 
ranges, refrigerators, conventional 
washers and gas water heaters 
were slightly higher at the end of 
March than they were on Febru- 
ary 29, according to the latest in- 
ventory facts survey of the Na- 
tional Electrical Retailers Asso- 
ciation, 1437 Merchandise Mart, 
Chicago 54, Ill. 


Inventories Lower 


Disposal, vacuum cleaner and 
automatic washer inventories were 
lower, according to NERA manag- 
ing director C. C. Simpson, while 
inventories of dryers, ironers. 
radios, and electric water heaters 
remained approximately at the 
February level. 

Altho 95 per cent of dealers 
showed heavy inventories of irons, 
all other small appliance inven- 
tories were comparatively low, he 
said. 

Replies to the March Inventory 
Facts survey were received from 
dealers in 26 states. Average an- 
nual sales volume of reporting 
dealers were $93,000. High vol- 
ume reported was $386,000 and 
low volume was $15,000. Dealers 
who added comments to their in- 
tory facts reports indicated de- 
creased sales volume compared 


with 1947. 


Refrigerator Sales Up 


Refrigerators showed the great- 
est sales increase in March, from 
an average of seven sold _ per 
dealer during February to an av- 
erage sale of 11 refrigerators dur- 
ing March. Radio statistics were 
previously grouped together, and 
February statistics indicated an 
all-radio sales average of 10 per 
dealer. Taking the aggregate of 
AM, FM and television sales for 
March, however, the total radio 
sales averaged 16 per dealer. Sales 
of all other items for which pre- 
Vious sales figures are available 
either remained the same or 
showed only an increase of one or 
two units, 
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TRIPLEX 








All TRIPLEX semi-finished 
nuts of all styles are milled 
from the bar. In every TRIP- 
LEX manufacturing operation, precision quality 
is the watch-word. 

Our full line of cap screws, including the big 
sizes, are also known around the world, not only 
for quality, free-running threads and snug fitting 
heads, but for toughness, too, that is unexcelled, 


Write for catalog. 


THE TRIPLEX SCREW COMPANY 


5317 Grant Ave. + Cleveland 5, Ohio 


4 GAP SOREWS /N BIG S2E¢ 


ee 
POA ae P han ar oo a 


» > 


ee soa oe etc) a se Co, 





A Wi petip tad”? Mend De 


' - 
Poisson phn tetra GRAD iad EBC AL amy Cen 8 3 cere PS CO TA tee 


THREADED 
FASTENERS 


NUTS AND RIVETS 


yee Pe. AA, 





CAP AND'‘'SET SCREWS BOLTS, 


283 















































LAWN AND GARDEN SUPPLIES -~ APRASIVE PRODUCTS 





Durall Aluminum 
Tension Screen 


New York Wire Cloth Co.. 500 Fifth 
Ave.. New York City 18, is introducing 
the Durall aluminum tension screen, 
Screen is said to have a unique tension 
which eliminates heavy side frames. 





All-metal, made of aluminum the screen 
design makes it possible to install it 
from the inside of the house—also per- 
mits housewife to wash windows with- 
out removing screens. Aluminum bars 
are at top and bottom of screen. Top 
bar has a device which makes it easy 
to secure screen or remove it for stor- 
age. Bottom bar has tension catch which 
makes screen fit snugly. Screening used 
in Dural has a reinforced multi-strand 
edge eliminating side frames. Screen 
has aluminum wire screening which is 
said not to rust, warp or stain house. 
Maker claims screen never needs paint- 
ing. Available in standard and modular 
sizes for double hung windows. 





"Spin-R-Ride’ 


All steel combination sees#w and 
spinner, suitable for playroom or out- 
door use. Built for younger children, 
it has an adjustable pivot. Constructed 
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of 1 in dia. steel tubing. Available in 
yellow and green baked enamel. It is 20 
in. high, 21 in. wide and 21 in. long. 
Height of beam is 2% in., width 8 in., 
length 72 in. Shipping weight 25 Ibs. 
Packed complete in two cartons. 
Claimed to balance perfectly regardless 
of weight on opposite ends. F. C. Cas- 
telli Co.. Erie Ave., & F. St., Philadel- 
phia 34, Pa. 


Keystone's Display Stand 
Keystone Grinder & Mfg. Co., Pitts- 
burgh 19, Pa., is offering without with- 
out charge a stand for counter display. 
The stand is 28% in, long and is fur- 
nished with the purchase of a sample 
kit consisting of 2 of the Keystone’s 
Particulars of each 
grinder and spot for retail price make 
the display self-servicing. Easily and 
quickly assembled from simple instrue- 


complete — line, 


tions accompanying each display stand. 








Library of Colors Pack 


Devoe & Raynolds Co., Inc., 44th 
St. & First Ave., New York City 17, 
has prepared a library of colors pack, 
featuring 223 color swatches each 2 
by 3 in. in size for distribution through 
dealers to the consumers. Use of 10 
toners plus basic whites, house paint, 





enamels, gloss, semi-gloss or flat wall 
paints, produces the 255. style-right 
colors. Painting system is known as 
“Universal Toner Colors.” 


Youngstown Kitchen 
Display Brochures 


Mullins Mfg. Corp., Warren, Ohio, 
has issued two booklets for Youngstown 
Kitchen dealers, one — “Display for 
Profit,” which answers the why how and 
where to display kitchens and the other 
deals with local advertising and sales 
promotion. Topics discussed include 
newspaper, radio, billboard, direct mail 
etc. The display booklet fully illustrates 
and describes the Youngstown flexible 
display background and the line of trav 
eling displays available to dealers 
through distributors, 
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nly DEXTER TUBULARS 


have all these 9 features of superiority : 


Stay-tite Set Screw ; : 
Two Big Coil Springs 

All Steel Interior 

Solid Brass Trim 

Uniform Boring for Locks and Latches 
Self-Adjusting Alignment 

25 Years Specialized Experience 
Shallow Face Plate Mortise 

Lifetime Guarantee 


COLD rolled steel can’t be beat for working parts 
that have to stand up and take it. That’s why every 
single interior part in a Dexter is made of steel (plated 
for rust protection). This is only one of the nine fea- 


tures which assures your builder customer of the very 


oaoNouaQn-= 


best when you sell them Dexter Tubulars. 


NATIONAL BRASS COMPANY 
Grand Rapids, Michigan 


Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
TAMPA DETROIT PORTLAND, Ore. ST. LOUIS BALTIMORE FORT WORTH CHICAGO 
CLEVELAND PHILADELPHIA SAN FRANCISCO LOS ANGELES OMAHA KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR 
AND SHELF HARDWARE 
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GOOD OLD 
DEPENDABLE 


ALLIGATOR 


Few products for the farm and shop 
trade have been accorded the world- 
wide acceptance of Alligator Steel Belt 
Lacing —and there are some sound, 
basic reasons why most hardware and 
implement dealers stock Alligator — 
reasons that show up on the profit side 
of the ledger. 

It’s an old, old story but one that we 
believe you as an aggressive dealer, out 
to build yourself sound, profitable vol- 
ume will want to review again—and 
so briefly here it is: 


@ Alligator Steel Belt Lacing has al- 
ways been sold through standard trade 
channels. 

@ Alligator has always been a profit- 
able item with dealers. The margin is 
good and the turnover is excellent. 
Many dealers tell us chat on the basis 
of percentage of profit per dollar in- 
vested, Alligator is one of their best 
lines. 

@ Alligator is widely known to the 
shop and farm trade. For more than 30 
years it has been used throughout the 
world and it has been backed by ad- 
vertising in 140 trade papers. The 
trade knows Alligator Steel Belt Lac- 
ing and asks for it by name. 

@ Alligator is made in a complete 
range of sizes so the exact size can be 
used for the particular belt thickness 
to be joined. There are 12 sizes rang- 
ing from No. 00 to No. 75 to join belts 
from thin tapes up to belts 5¢” thick 
made of any material. Alligator is also 
made of Monel and Everdur and in 
long lengths for wide belts. 


Bulletin A-60 gives the complete de- 
tails of Alligator Steel Belt Lacing 
with size chart, and prices on standard 
boxes and cartons of Economy Pack- 
ages; also includes prices on long 
lengths of Steel, Monel and Everdur. 


Order from your Jobber 


FLEXIBLE STEEL LACING CO. 
4616 Lexington St., Chicago 44, Ill. 


ALLIGATOR 
STEEL BELT LACING 


For more than 30 years the most univer- 
sally used belt lacing in the world 




































































Bottle Resealer 


Slip-Seal Bottle Cap Co., 1750 Cali- | 
fornia Ave., Long Beach 13, Cal., is | 


making a bottle resealer for carbonated 
beverages that is made of polished, 
rust-proof aluminum. Claimed to fit 
with ease on any standard bottle. 
Permits tall bottle to stand upright. 
Leak-proof and air-tight, a half turn 


of the hand screw seals the 


| Suggested to retail for 25 cents. Avail- 
able a doz. to display card or box and 





on individual cards. 


W ood-Mites 

Toddware Products, 68 E. Utica St., 
Buffalo 8, N. Y., offers ““Wood-Mites”, 
a midget carpenter plane, midget end 
shaver and midget spoke shaver. Set is 
suggested to retail for $1.98. Designed 
for cabinet makers, craftsmen, hobby- 


ists, small shops or model builders. 


bottle. | 


Made of aluminum, with steel cutting | 


blades in a box. 


Garden Grill, Barbecue 


Steel Industries, Inc., 1212 S. Morgan | 


St., Chicago 8, Ill., is making a 26 in. 
garden grill and barbecue suggested to 
retail for $13.95. Fire box is made of 
24 gage steel and the legs are fabricated 
of 1 by \% in sttel, Grill %46 in. steel 

rein- 


having basic wire with %g in. 
forcement. Unit has 5 in. steel 
wheels with rubber tires and a %g@ in. 
Bar-B-Que spit, with ™%g in. basic 
wire. Spark shield is provided. Indi- 
vidually cartoned, weighing about 32 


lbs. 


disc 
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MASONRY DRILLS 


75% faster—use in electric 
drill or hand brace on con- 
crete, brick, stone, masonry 
and all non-metallic materials. 


BIG SALES TO 
Plumbers Builders 
Contractors Electricians 

Home Owners 

Maintenance Men 


ee ll 


WRITE FOR CATALOG SHEET 
AND PRICES, TODAY! 


STANDARD 
AND SPECIAL 


SUPER TOOL COMPANY 


HOOVER ROAD . DETROIT 13 MICHIGAN 
SURPLESS.DUNN CO. 
National Distributors 
NEW YORK . CHICAGO 
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‘Secret Service’ Padlock 

Redesigned “Secret Service” No. 3 
padlock is more heavily laminated and 
incorporates six feattures for greater 
ecurity: Heavier armoring about cyl- 
incorporates six features for greater 





clearance , shackle imbedded more 
deeply in case shackle heavier at point 
of locking, longer shackle spring, great- 
er snap and mechanically refined for 
smoother action. Companion Model No. 
{, in laminated hard wrought brass 
oflers identical advancements. Both con- 
tinue to retail for $1. each for No. 3, 
and $1.25 for No. 4. Models are indi- 
vidually boxed in new Packaging which 
adds to eye appeal at the point of sale. 
Master Lock Co., Milwaukee, Wis. 


Kitchie Doll 


Bonco Products Co., 8 S. Dearborn 
§., Chicago 3, IIL, offers a doll known 
as “Kitchie” which was editorially de- 
«ribed in the March 11th issue listing 
the retail price as 2.49. Kitchie is sug- 
gested to retail for $1.49. 


Automatic’ Fire Detector 
Ruxton Metal Products Co., 516 
Garden St., Carlstadt, N. J.. offers the 
“Atomic” fire detector-electronic  de- 
vice that sounds an alarm when fire 
starts in area covered by the detector. 
Can be adapted as part of, or addition 
to an existing call or communication 
electric system. Device sounds alarm 
at 130 deg. temperature. Guaranteed 
to operate under all conditions. Sug- 
gested to retail for $2.95. 
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- «. for long-time, accurate performance 
on a wide variety of work 


Every time you sell a GREENLEE Chisel or 
Gouge you sell top performance . . . for a long, 
long time. Blades are of special-analysis, high- 
grade steel . . . for uniform toughness and 


long-lasting, fine-cutting edges. Each tool is 


i 


Yj 


expertly formed and heat-treated, highly- 
polished, perfectly balanced. In short— 
whenever you sell a GREENLEE you 

sell a tool of highest quality. 





AHISELS AND GOUGES 


TOOLS FOR CRAFTSMEN 


GREENLEE 





STOCKED BY LEADING WHOLESALERS 


FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE, 


Auger Bits ¢ Expansive Bits e Socket Butt Chisels e Socket Firmer Chisels ¢ Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills e Spiral Screw Drivers e Bit Extensions e Bell Hangers’ Drills e 
Turning Tools e For complete information on these and other fine GREENLEE Tools, write today to 
Greenlee Tool Co., Division of Greenlee Bros. & Co., 1804 Herbert Avenue, Rockford, lilinois, U.S.A. 
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in 42 Versatile Sizes— 
ROYAL Corrugated 
fasteners mean 
ROYAL profits 
with fast turnover... 


Wood joining is a cinch with ROYAL cor- 
rugated fasteners . . . a boon to wood- 
workers, craftsmen, and yes — even the 
handy housewife! Sales are brisker with 
ROYAL, the joint fastener with many uses, 
many friends. 


NEW! CONVENIENT! 








SELF-SELLING COUNTER DISPLAY! 


10 boxes—packed 50 or 100 
per box 


Handsome sales-catching red, blue, and 
white display makes selling smoother! 


Yuvy yw WY YT | 
POPULAR “ROYAL” DIVERGENT 
CORRUGATIONS, SAW STYLE, DRIVE 
ACROSS OR WITH GRAIN. AVAIL- 
ABLE IN TEMPERED COLD ROLLED 
STEEL, GALVANIZED AND SOLID 
BRASS. 

Inches in depth: 1/4”, ¥e", 2”, 
Ye", /4", Va", 1" 
No. of corrugations: 
2, 3, 4, 5, 6, 7, etc. 
in Bulk: In kegs of 50 or 100 Ibs., 

also cartons of 500 or 1000. 

If Your Jobber Does Not Carry 
the Royal Fastener, 
Write Us Direct! 


reg.U.S.pat.off) 





42 SIZES—SPECIAL SIZES TO ORDER 








WHAT'S NEW 








Improved Aerolsol 
Insecticide Container 


Gulf Oil Corp., 447 Gulf Bldg., Pitts- 
burgh, Pa., is using a light weight tin 
plate instead of a heavy steel container 
for its aerolsol insecticide making a 
price reduction of 45 percent. Container 
resembles a tin can with a push-button 
release set on a concave head. Aerolsol 
operates by finger-tip control, dispneses 
sufficient insecticide in a few seconds 
to clear an average size room of most 
of the common types of flying insects, 
says maker. A 12 oz. dispenser is sug- 
gested to retail for $1.25 compared with 
a price of $2.95 for the 15 oz. heavy 
steel container. Product is said to have 
been compounded to eliminate any un- 
pleasant odor. 


| Sulfs fai 


AEROSOL | BOM® ~ 





Broilomaster 

Huntington Products, Inc., Huntington, 
Ind., offers the “Broilomaster” which 
can be used in an indoor fireplace as 
well as outside. Handles of the grills 
feature special clamp device for holding 
meat in place while broiling. Two 
hanging bars on each side of the stove 
hold hand grills securely. Unit weighs 
7 lbs. complete with grills. By using 


f 





the top and sides of stove at the same 
time, the entire meal is finished simul. 
taneously, Charcoal briquets are recom. 
mended for fuel. Top can be used to 
broil, fry, bake or roast. Unit packs 


away in a carton 244 by 20 in. 


Aerolux Electric Flowers 


Aerolux Light Corp., 653 11th Ave., 
New York City, offers electric flow. 
ers emblems and novelties. From Aero- 
lux’s electric garden are available roses, 
calla lillies, field flowers, tulips, forget- 
me-nots, cosmos or iris in either rose 
or blue colored flowers. Leaves of the 
flowers fluoresce in green. Flowers may 
be had in round or tubular bulbs, 
Also available are fairyland lights— 
terrier dog, dog house, Hi Diddle Did- 
dle lamp, Popeye boat, elephant, pink 
lady, etc. Masonic Star, Glowing Star 
of David, Crucifix and other religious 
emblems are made also. Shown is the 





Tris. Bulbs are suggested to rettail 
from 50 cents to $1.50 plus tax and 
the fixtures from $2 to $10. 


Jet Furnace Starter 


B. & L. Furnace Starter Co., 44 
Massachusetts Ave., Indianapolis 4, 
Ind., is offering the radial jet furnace 
starter which shoots flames _horizon- 
tally in the fuel bed. In use it rests on 
the ash pit door which is opened 
slightly and the flame tip is pushed 
between the grates right into fuel bed. 


Pilot light prevents it from going 
out. Unit comes complete with rubber 
hose and fittings for connection to gas 
line. Maker claims by permitting fur 
nace to go out during warmer days 
and with the use of the radial jet 
furnace starter, average householder ca? 
save up to a ton of fuel per year. 
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---and buy! 


Here is one of the handiest, 
most truly serviceable numbers in all the 
popular, sales-appealing line of 
FEDERAL Practical HOUSEWARES! 
No. 382 ‘‘Mist-Maker” Sprayer 
saves time and work for dampening 
clothes .. . spraying plants with water 
or insecticides... applying moth- 
proofing liquids direct to clothes, 
tugs, furniture, etc. Long-life metal 
parts are heavily nickel-plated; 
clear-glass container — in Federal’s 
exclusive “Tulip” design — 
is 13-0z. size. Available for 
prompt shipment. 

Suggested retail: 49c. 
Representatives in: NEW YORK, ST. LOUIS 
MEMPHIS, SEATTLE 
DENVER, DETROIT 
ATLANTA, MINNEAPOLIS 
PITTSBURGH, DALLAS 
LOUISVILLE 


PHOENIX, KANSAS CITY 
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A handy little... 
dandy little... 
work-saver that 


housewives love 


No-Drip Servers, 
Onion Choppers, 


. ene 
fe ; Salt *n Pepper Shakers, 





Condiment Sets, 






Nat Meat ( hoppers, 
Household Sprayers, 
Cap Removers, etc. 

- ind a variety of gift 
set combinations, 

























Available for: 
prompt shipment. 
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FEDERAL TOOL CORP., 400 N. LEAVITT ST., CHICAGO 12, U.S. A. 
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Your Sanetle 


PROFIT MARGINS 


Have Never Been Reduced 





Most Stores Promote the Line 


That Steadily Improves Quality .. . 


Yet Sells at Low Popular Retails 


Despite advancing production costs, 


Sanette profit margins have been kept BIG— 


so big in fact that many leading stores sell 


Sanettes exclusively. The combination of 


quality leadership, low popular prices, com- 


plete range of sizes 
retail prices makes Sanette the line most 
certain to increase your kitchen 
can profits and 


turnover. 


and established 








Only Sanette 
Has Rubber Feet 


rubber feet have 
been standard on 
Sanettes for many 
years. They are an 


important feature to 


or mar the floor. 












your customers because all cans without rubber feet will mark 
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MASTER METAL PRODUCTS, 
273-291 Chicago St., Buffalo 4, N. Y. 






Sold only thru the Independent 
Trade.... Never thru Chains or 


Mail Order Houses. 


Inc. 














Non-Sag Grilles 
For Screen Doors 


American Grille & Screen Works 
2434 S. Harwood, Dallas, Tex., offer 
grilles which lift sagging, binding 
screen doors, as well as protect the wire 
mesh and add a decorative touch t 


— = 





Sn eg ee erate errr 











doorways. “Non-sag” adjustment con: 
sists of a turn-buckle integrated within 
a center scroll. Lift brace achieves a 
straight pull between the two screw: 
inserted into opposite sides of the door 
Two other models without the non-sag 
adjustment are available. All types are 
adjustable in width and height. Model 
101, non-sag is illustrated. Adjustable 
from 39%% in. high, 21 in. wide to 4 
in. high, 37% in. wide. Weighs 5% 
Ibs. All models made of wrought iron, 
1% in. thick and % in. wide finished 
in glossy black enamel. 


‘Curvit' Fence 


Curvit Mfg. Co., 418-420 Wacouta St, 
St. Paul 1, Minn., is making the 
“Curvit” fence which is available in 
rolls of 50 ft. painted white. Dealer 
can cut desired amount by cutting two 
steel bands with tin snips. Sixteen in. 
pine pickets “4 in. thick mounted on 
steel bands riveted with semi-tubular 
steel rivets. Every fifth picket is 24 in. 
long and sharpened. Painted with syn- 
thetic paint recommended to withstand 





outdoor wear. Suggested to retail for 
45 cents per ft. Can be adjusted to fol: 
low any slope and follows any curve o 
reverse curve, Makes perfectly round 
circle, says maker. 
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Crescent Bronze 


Aluminum Paints 


Crescent Bronze Powder Co., 116 W. 
Illinois St., Chicago 10, Ill., has added 
two special purpose aluminum paints 
to its line. Cres-Lite ready mixed lustro 
aluminum enamel is designed for in- 
terior work and for use as a shop coat 
on preduct finishing—dip, brush, or 
spray. One coat is said to be all that 
is needed for most surfaces. Provides 
a metallic finish. As it withstands heat 
well, it appears to be excellent for 
painting pipes, metal ductwork, boilers 
and walls. Cres-Lite Asphalt base alu- 
minum paint, for exterior use is for 
use on surfaces requiring the utmost 
in resistance to moisture and sunlight— 
roofs and tanks and to other surfaces 
originally protected with a base coat of 
asphalt or bituminous material. 


Colored Taperlite Candles 


Will & Baumer Candle Co., Syracuse, 
N. Y. offers additional colors in both the 
“deal” offer on its Taperlite Candles 
known as 2532 asortment consisting of 
a special wire display rack and the 
smaller counter display stand, 1232 as- 
sortment. Colors are: green. lavender, 
burgundy, rose, jade green and black. 


Ruby Food Cups 


Ruby Products Inc., 345 N. Water 
St. Milwaukee, Wis., offers sturdy 
paper cups finished in a fine quality 
wax with lids, Quarter and 4 pt. sizes 
are supplied with wax finished lids of 
heavy quality. Ideal for holding salads 
and puddings in the children’s lunch 
boxes, for storing left overs and for 
picnic and party use. 
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ELECTRICAL 
APPLIANCES 


FOR A QUARTER OF A CENTURY 
THIS TRADEMARK HAS STOOD FOR 
“QUALITY AT POPULAR PRICES” 





















































The Famous EMPIRE 
Electric PERCO-DRIP 


method of coffee-making 


extracts only the desir- t 





able oils to produce 
clear, rich coffee. Starts 
percolating in 60 sec- 
onds. Modern design, 
polished seamless alu- 
minum with cool, 
molded handle, scratch- 
proof feet, patented di- 
rect-heat emersion ele- 


ment and insulated valve- No. 1802 
less pump. In 5 and 9 Suggested Retail 

H Price $4.75 
cup sizes. 


Smartly modern chrome finished 
EMPIRE ELECTRIC TOASTER 


offers outstanding fea- 
tures. Handles two large 
bread slices, turns them 
by a flip of the door. 
Large flat top for toast- 
warming. Extra large 
heating element for uni- 
form toasting. Durable 
Construction, black 
enameled base, scratch- 
proof feet, large cool 
handles. A quality toaster at popular prices. 





No. 759 
Suggested Retail 
Price $3.75 






EMPIRE FOCAL-RAY 
ELECTRIC LANTERN 


is the favorite of sports- 
men, farmers, motorists 
—all who need handy, 
dependable, night-light- 
ing. Changes from wide- 
spreading floodlight to 
powerful spot at turn of 
s the lens head. All-posi- 
tion pivot base turns 
beam in any desired di- 
rection, 


FOcaE-ray fi 














No. 900 
Suggested Retail 
Price $3.00 


RETAIL PRICE SLIGHTLY HIGHER IN WEST 


THE METAL WARE CORPORATION 


NEW YORK TWO RIVERS, WISCONSIN 


CHICAGO 
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PRODUCTS 
Vip ON YOUR 
Faq7— SHELVES 
assure 
repeat sales 


— more profits 


icomanl 
i 
174 


VERY Pecora Product is designed 

to do a certain job better than it 
has been done before. This result is 
possible only because of long years of 
experience and painstaking Laboratory 
research. Coupled with this experience 
and scientific development, are manufac- 
turing facilities that have kept pace 
with mechanical improvement. Stock 
and sell Pecora and you will make and 
keep satisfied customers. 


Let us tell you more about these Pecora 
products that have such widespread use, 
such repeated demand and so many 
satisfied customers: 


OUTSTANDING BEST SELLERS 
FROM THE 
PECORA QUALITY LINE 


CALKING COMPOUND 
A leader since 1908. Will not dry 
out, crack or chip when properly 
applied. Gun and knife grades. 


ROOF COATINGS 
Plastic and liquid forms. Weather- 
proof, sunproof, acid and _ alkali 
proof. More durable than paint. Costs 
less. 


WATERPROOFINGS 
“Klere-Seal” and ‘Varseal” types; 
also Black Asphaltic Waterproofing 
in paste or liquid form. 


ASBESTOS FURNACE CEMENT 
A good and trustworthy friend of 
every furnace repair man. 
METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 
WRITE FOR BOOKLETS 


PAINT COMPANY. INC. 


Established 1862 by Smith Bowen 
Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 











WHAT'S NEW 








Aluminum Steam Cooker 
Spun Aluminum Products Corp., 81 

Spring St., New York City 12, offers 

an aluminum steam cooker which cooks 





vegetables, meats, fish, cereals and des- 
serts by live steam. Cooker will keep 
food hot for hours after the meal is 
cooked and ready. Claimed to be ideal 
for “left-overs.” Cooker is finished in 
99 per cent pure seamless aluminum. 
With this unit of four sections, one 
burner accomplishes the work of four. 
Available in three sizes, 915—each sec- 
tion 8% in. diameter, base, 4% in. 3 
upper sections, 44% in. high, nested to- 
gether, 164% in. high; 914, each sec- 
tion 7% in. diameter ,base 414 in. high, 
3 upper sections 3% in high, nested 
together, 14% in high; 913, each sec- 
tion 6 in. diameter, base 4 in. high, 3 
upper sections 3 in. high, nested to- 
gether, 11° in. high. Compartments 
are separable for easy cleaning and can 
be used separately. Boiling water in the 
bottom compartment circulates _ live 
steam through other compartments, 


Ny-Lint Lift Truck 

Toy lift truck which picks up load, 
turns around and returns automatically, 
Moves forward about two to six ft. 
distance determined by position of 
winding kev, truck lowers its lift plat- 
form, picks up loaded skid, and _re- 
turns to point from which it started— 
automatically. Actions are controlled 
by small swivel-mounted guide wheels 
beneath the chassis. Wheel is governed 
by a double-cam mechanism which de- 
termines both straight run and _ turna- 
bout travel. Non removable winding 








key. One piece deep-drawn body, the 
lift platform and the skid are of heavy- 
gage metal. Wheels are rubber. Toy 
is 11 in. long, by 4 in. wide and 4 in, 
high. Finished in red or green infra- 
red baked enamel. Weighs 2 lbs., load 
lift capacity. 14 oz. Packed in red, 
white and blue gift box with operating 
instructions on sides. Suggested to re- 
tail for $3.98. Ny-Lint Tool & Mfg. Co., 
1823 16th Ave., Rockford, Ill. 


Sanding Attachment 

Du-Fast, Inc., 32 E. 4th St., New 
York City 3, is introducing a sanding 
and polishing device consisting of an 
attachment for the Black and Decker 
home utility %4 in. electric drill. Tool 
is designed for furniture polishing, 
smoothing metal or plastic surfaces, 
sanding in tight places, sanding of boat 
surfaces and wall board joints and 
plaster spots, Easily detached and at- 
tached, it weighs 5 lbs. with drill. Sug- 
gested to retail for $14.95. 





Mechanical Group Game 
Dutton Engineering Co., 319 Stephen- 

son Bldg., Detroit 2, Mich., introduces 

“Little Nevada,” a group game that is 





mechanical. To use, operate the spin- 
meter and watch for your selected com- 
bination to appear. Claimed to provide 
hours of interesting entertainment. >ug- 
gested to retail for $4.95. 
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Brush handles are finished in blue and 
gold. Brushes are made of pure Chinese 


bristles set in vulcanized rubber. 


RETAIL DISPLAY NO. 1-F, 
“IDEAL” 


Suggested Retail: 

$.20 ea. — 3 doz. 1" Brushes 
2'' Bristles, %/j4"' thick. 

30 ea. —2 doz. 1/4." Brushes 
2" Bristles, 5/4" thick. 


40 ea.—1 doz. 2" Brushes 
2" Bristles, ¥%"' thick 






RETAIL DISPLAY NO, 2-F, “"HYGRADE" 


Suggested Retail: 
$1.25 ea. —!/,*doz. 3" Brushes 
2i/2"" Bristles, %/"' thick 
1.69 ea. —'/3 doz. — 3!/." Brushes 
2%4"" Bristles, %'' thick 


1.85 ea. —!/3 doz. 4" Brushes 
2%"' Bristles, %/'' thick. 


RETAIL DISPLAY NO. 3-F, "OK" 
Suggested Retail: 


$.29 ea.—2 doz. 1" Brushes 
2"' Bristles, 34" thick. 


45 ea. —1'/, doz. 1!/." Brushes 
2'/4"" Bristles, 7/\4'' thick. 


.65 ea. —1 doz. 2" Brushes 
2'/,"" Bristles, '/2"' thick. 


A. G. JACOBUS’ SONS, INC. = 7 


. ' thi P 
Canadian Rep.: National Domestic Products of Canada Reg'd. Order TODAY from your jobber, or send this COUPON 
Montreal, Canada ; A. G. JACOBUS' SONS, INC. 
' 770 Bloomfield Avenue, Verona, New Jersey 
: Please ship at once: 
: Display No. 1-F (Ideal) 








fine 
SrteCe brush 4) OFS 


JACOBUS 


cartons @ $12.50 
cartons @ 12.65 
cartons @ 14.60 


[] Display No. 2-F (Hygrade) 
[] Display No. 3-F (OK) 
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Write 








ie 


Assurep salability is a matter 


record with Lowell Sprayers and _ 
Dusters. Why? Because the Lowell 
name is one known to your customers 


as the quality teader in the field. 


display in your store are 


“‘self-sellers” the year ’round. 


df 


PREMIER 





COMMANDER 


Jf 


ROTO-BLAST DUSTER 


It’s a fact—Lowell products on 





of f 






STAUFFER 
DUSTER 


CYCLONE 


© 1947 L. M. Co. 





Dept. 51, 589 East Illinois Street, Chi 








Pasa es i sian 


cago 11, Illinois 












WHAT’S NEW 


Kut-N-Serv 

Drake Products, Inc., 1412 S. Michi- 
gan Ave., Chicago 5, IIl., offers the 
Kut-N-Serv cake cutter made of stain- 
less steel with ivory color plastic cata- 
lin handles. Slice is cut, lifted off the 
plate and served with the use of but 








one hand. Slices may be cut to any 
desired size, and are not touched by the 
hands. Utensil is attractively packaged 
and available in cartons of 1, 3, or 
12 doz. Suggested to retail at $1.95. 


Myers Wall Catalog 

The F. E. Myers & Bros, Co., Ashland, 
Ohio, distributed to its dealers its 1948 
calendar poster or wall catalog. The 
figurines of Jack and Jill are enlarged 
color reproductions of 17th century 
figurines from the collection of John 
C. Myers, president of Myers. Jack and 
Jill are the Myers trademark charac- 
ters and are symbolic of the business of 
Myers—lifting the water carrying bur- 
den from the shoulders of rural people. 


Thermac Pop-Up Toaster 


MacArthur Products, Inc., Indian 
Orchard, Mass., offers the Thermac au- 
tomatic pop-up toaster with cast alu- 
minum case and removable crumb tray. 
Features automatic timing for toast 
same color from first to last slice and 
scratch and skid-proof rubber pads on 
bottom. Light and dark adjustment. 
Baked enamel finish in red, green, ivory 
or white. Weighs 4 lbs. packed, 12 to 
a master carton. 
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Infra Red Ray Broiler 


The Fleck Broiler Co., Inc., 2 West 
{6th St., New York City 19, offers a 
broiler which is claimed to require no 
preheating. Broils a steak in five to 





i 
i= 4 


seven minutes. Provides a similar per- 
formance with all foods that can be 
broiled, says maker. Broiler utilizes 
both short and long infra-red rays which 
produce a high heat concentration by 
bombardment and ignition of oxygen 
from air directly above the food being 
broiled. Shelf rack and handle are re- 
movable. Heating element is of a 
special type alloy and is easily re- 
moved for inspection or replacement, 
and has terminal wires with triple 
twisted strands of element to prevent 
burnouts. Broiler is triple plated, with 
copper, then nickel and finished with 
chrome plate. 


Automatic Milker Washer 


» 


Calgon, Inc., Pittsburgh, Pa., offers’ 


an automatic milker washer with no 
moving parts, utilizing air and Calglo, 
the washing compound, through the 
inflator assembly; automatically flexes 
the inflators during the cleaning and 
rinsing periods—permits use of the 
milker pail as a second moisture trap— 
operates with 1 to 114 gals. of water 
and on any vacuum line and pump. 
either by itself or while other milkers 
are still operating. Proper use of the 
washer with Calglo is said to prevent 
mlikstone formation. Calgo is claimed 
to control the hardness of the water 
and solubilizes milk soil. Principal in- 
gredient is Calgon, water normaliz- 
ing material that combines with the 
hardness salts in water and milk to 
prevent the salts from precipitating 
to form insoluble film, says maker, 
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a coop NAME OLIVER in Fasteners 





the Fasteners 
that hold 


your Customers! | 





The two things you need most to get and hold Fasteners 
customers—a complete line and highest quality—are pro- 
vided for you in Oliver products. 


Made by one of the country’s oldest and largest manu- 
facturers of bolts, nuts, rivets and other industrial fasteners, 
Oliver products are dependable, well-made and con- 
veniently packaged. 


To insure repeat sales, standardize on OLIVER! 





South Tenth and Muriel Sts. * Pittsburgh 3, Pa. 
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@ Meet KLEVER KLEEVER! Here's your sales ‘natural’ for more 
than 25 million American homes, and, a vast number of 
campers, fishermen and chefs. The KLEVER KLEEVER is made 


of highly tempered carbon steel... polished... streamlined, 


with a rosewood handle. Performs a multitude of in-and-out- 
door feats with amazing versatility. Strong and sturdy, yet 


lightweight and easy to handle. Beautifully boxed 


**#* 
“WRITE” NOW! 
Pat. Pending 





THE DELSAM CO. 


VINELAND. N.J 





KITCHEN CONVENIENCE and OUTDOOR COOKING 














ii WH AT'S MEW 





Firan Glomaster 

The Firan Co., 1735-39 Berkeley St., 
Santa Monica, Cal., is introducing a 
wall heater, W-9 “Glomaster.” 


model 





In addition to penetrating direct infra- 
red heat radiation, air heated by con- 
vection flows through lower slats and 
is thrown in the room from the re- 
flector. Reflector is made in one piece, 
of die-formed aluminum alloy, buffed 
to a high degree. Heater has a heavy 
duty toggle—with double pole to insure 
safety when off. Two % in. knock-outs 
in the bottom permit easy installation. 
'nternal wiring asbestos insulated. 
Heater assembly is secured to “rough- 
in” box with four machine screws. 
Cover shell is finished in chromium or 
baked enamel and is made in one piece. 
Unit features patented terminals to in- 
sure firm contact with the 
element, assuring constant 
says maker. “Rough-in” 
high, 9% in. wide and 


sintered sili- 
con carbide 
flow of current, 
box is 18 in. 


> 


3% in deep. 





Lionel's 7948 Line 


The Lionel Corp., 15 E. 26th St., 
New York City offers No. 2332 locomo- 
tive, ilustrated which is a model of the 
Pennsylvania Railroad’s GG-1 type. 
Has two operating pantographs which 
raise and lower and which can be ad- 
justed to draw current from overhead 
wires. It is designed to haul long 
of freight or passenger cars. 
loader and the No. 364 
lumber loader are suggested to retail 
for $10.95 and $12.50, respectively 
Coal loader operates by an 


strings 


No. 397 


coal 


electric 


motor beneath the Diesel-type housing. 
At the touch of a remote 


control but- 





on, a vibrating motion feeds the coal 
o the conveyor from which point rub. 
ber buckets lift the coal to the top of 
the chute, where it tips into the waiting 
car. Log loader also operates by remote 
control—logs are carried on an end. 
less belt up incline to unloading plat. 
form at top from which point they 
empty into the lumber car standing on 
the track. 


Steel Screw Driver 


Fuller Tool Co., Inc., Garrison and 
Faile St., New York City 59, N. Y.. 
offers a square shank forged steel 
screw driver with an amber handle, 
claimed to be unbreakable. Available 
in six sizes. Fuller has designed an 





UMNBREAKABLE 
AMBER 
HAMOLES 


FORGED 
STEEL 


SQUARE 





eye-catching display, “Cash Register 
Companion,” for the tool. 





Rod-Reel Catalog 


Ocean City Mfg. Co., A & Somer- 
set Sts., Philadelphia, Pa., has issued a 
catalog-—“More Fun, More Fish” for 
dealers illustrating and describing anc 
pricing Mortague rods and Ocean City 
reels, Catalog features some notes on 
fly-fishing for trout by Ed Zern. Also 
a quick index to assist dealers in mak 
ing proper selections for 


customers 
when they plan to fish for a particu- 
lar type. 


Garden Hand Tool 


Coburn Mfg. Co., Whitewater, Wis. 
is offering a hand tool which marks 
garden rows the desired distance apart, 
digs seed furrow proper depth, 
seeds with dirt and converts to an easy- 
running three tine cultivator. All opera- 
tions are performed without bending or 


covers 


getting hands soiled. Garden Maker !5 
suggested to retail for $5.95. Has 48 in. 


hardwood polished handle. Individually 
packed with complete Garden Maker 
manual, Shipping weight 4 lbs. 
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CONVENIENTLY SPACED BURNERS, 
101%.” between centers, permit full 
flame coverage of 3 large utensils. 
Fuel tank easily accessible from top. 


Further retined 


or extra beauty, extra 





ELBOW-ACTION CONTROLS. Nesco 
burners have exclusive elbow-action 
controls that provide fine flame adjust- 
ment. No ratchets, cogs, gears, cams! 


safety, extra sales 
appeal! 


NERSP 





KEROSENE RANGE 


The oil range that cooks like a gas range 
Heading Nesco’s famous line of oil ranges and heaters, 
the new Nesco 4865 kerosene range strikes a new note in 
clean-cut, modern styling and provides an additional meas- 
ure of safety. Functional beauty,unsurpassed dependability 
and aggressive national advertising have made the Nesco 
franchise highly desirabie among profit-minded. dealers. 


NATIONAL ENAMELING AND STAMPING COMPANY 
Executive Offices: 270 N. 12th St., Milwaukee 1, Wisconsin 
Sales Offices:, Merchandise Mart, Chicago * Candler Building, Atlanta * 200 Fifth 


Avenue Building, New York . Ambassador Building, St. Lovis 7 Western 
Merchandise Mart, San Francisco 


FAMOUS NESCO SHORT CHIMNEY 
BURNER generates its own gas, burns 
with clean blue flame. No smoke, soot 
or smell. More heat from less fuel. 





ROOMY, HEAVILY INSULATED OVEN. 
Measures 1612” x 12%” x 18%,” — 
large enough to hold big roasts. Thick 
glass wall insulation saves fuel. 





1948 



































IRE NAILS and BRAD 


You sell the proven brand, when you sell Cortland Brand 
wire nails. Since 1873, Cortland Brand has meant durable and 
dependable wire products. Cortland nails and brads can be 
relied on for right driving, better holding and strict conformity to 
the essentials of truly formed heads, clean-cut barbs, sharp points 
and uniform finish. Made from Open Hearth Copper Bearing 
Steel, Cortland nails are accurately drawn, tough and fast selling. 

Complete range of sizes, put up in attractive packages that 
are clearly marked to show size and gauge. Join the dealers who 
make Wickwire Brothers, Inc. their “Headquarters for Nails.’ 








Cortland Brand Hardware Cloth — The 
heavily galvanized, uniformly woven wire 
cloth that is made for long, hard wear. 
All standard widths and meshes available. 


LAND 


SCREEN W;iRE CLOTH © POULTRY NETTING © NAILS 


WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 
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Mall Tool Kit 


Mall Tool Co., 7740 S. Chicago Ave., 
Chicago 19, Ill, offers a complete kit 
of tools, suggested to retail for $54. Kit 
contains the model 381 Malldrill which 





has *4 in. capacity in steel, % in. in 
wood. No load speed of 800 RPM 9 in. 
long and weighs 5 Ibs. Operates on 115 
volt AC-DC. Kit also consists of 7 in. 
felt backing pad, polishing bonnet, six 
assorted abrasive discs, *4 to 5 in. 
drill adapter, clamping nut and special 
tool wrench. Tool box is all metal and 
hinged to hold the drill plus attach- 
ments. Equipped with tray, all-leather 
handle, box lock and key plus snap 
locks, 


Furnace Scythestone 


Assortment 
TA 33, selection of 33 all electric 


furnace scythestones in a colorful dis- 
play. Features three Crystolon, silicon 
carbide and three Alundum, aluminum 
oxide, brands comprising such styles as, 
JD 2 Crystolon utility file, vitrified 
bond, 14 in. long; TD 1 and 2, made 
from Norton Alundum abrasive, said to 
be fast cutting and long wearing for 
farm tools and kitchen cutlery; TJ 2, 
3, and 4 made from Norton Crystolon 
abrasives, for scythes, sickles and other 
farm and garden tools—available in 
three shapes and weights. Suggested to 
retail for 35 cents to $1.25. Display 
rack has a large red arrow. Behr-Man- 
ning Corp., Troy, N. Y. 





HARDWARE AGE 





Auto | 
Finish 

Plasti-i 
has adde 
plastic I 
finish, it 





on. Mak 
od is u 
streaks, 
10 oz. p 
cover a 
touching 
hrs. and 
Made ir 
cars. Pa 
ing exat 
has die- 
swatch 


*Pavir 


Pavini 
New Yo 
paint wl 
leumlike 
leum, ( 
concrete 
inoleum 
coat suf 
drying ; 
to apply 
on the 
claimed 
tant al 
asphalt 
Two sh 
availabl 
in gals. 
gal. sug 
“C” lak 


'606' 

Fr. D. 
offers : 
and doc 
from ab 
heavy s 
Maker 
stock t 
bottom 
loosenir 
possible 
bar froi 


es 


APRI 








NEW 


iit 





Chicago Ave., 
2 complete kit 
ail for $54. Kit 


Malldrill which 





teel, % in. in 
00 RPM 9 in. 
perates on 115 
nsists of 7 in. 


ng bonnet, six 
36 to 5% in. 
ut and special 
all metal and 
| plus attach- 
ay, all-leather 
ey plus snap 


ne 


3 all electric 
colorful dis- 
stolon, silicon 
im, aluminum 
such styles as, 
file, vitrified 
and 2, made 
ra@sive, said to 
wearing for 
utlery; TJ 2, 
ton Crystolon 
les and other 
—available in 
Suggested to 
1.25. Display 
w. Behr-Man- 





ARE AGE 





Auto Body 'Kote-A-Kar' 
Finish 

Plasti-Kote, Inc., Cleveland 13, Ohio, 
has added “Kote-A-Kar” to its line of 
plastic paints. A wipe on auto body 
finish, it may be brushed or sprayed 





on. Maker claims no matter what meth- 
od is used for applying, there are no 
streaks, or lap marks. It is available in 
10 oz. packages said to be sufficient to 
cover a car with enough left for re- 
touching needed. Dries smooth in two 
hrs. and is guaranteed to last two years. 
Made in eight colors to match °47-748 
cars. Package features device for show- 
ing exact color being purchased. Label 
has die-cut color block exposing color 
swatch painted on can. 


‘Pavinoleum’ Floorpaint 


Pavinoleum, Inc., 342 Madison Ave., 
New York City, 17, is offering a floor- 
paint which is claimed to create a lino- 
leumlike protecting cover on wood, lino- 
leum, (Pavinoleum “L,” red labels), 
concrete, stone, masonry, metal, (Pav- 
inoleum “C,” green labels). One liberal 
coat suffices. Pavinoleum features quick- 
drying and self leveling qualities. Easy 
to apply, complete directions are printed 
on the container label. Product is 
claimed to be saltwater and acid resis- 
tant and does not discolor regular 
asphalt tiles. For out and in-door use. 
Two showcards and two colorcards are 
available, with first shipment. Packaged 
in gals., qts., and half pts. “L” label, 
gal. suggested to retail for $6.65 and 
“C” label gal., suggsted to retail for 
$6.95. 





'606' Safety Hook 
F. D. Kees Mfg. Co., Beatrice, Neb., 


offers a safety hook for farm gates 
and doors which can be unfastened only 
from above. Hook is equipped with three 
heavy staples required for installation. 
Maker claims it is impossible for live- 
stock to nuzzle off from below as the 
bottom staple prevents the lock from 
loosening. Swivel hinge makes it im- 
possible to release hook by pushing up 
bar from below. 
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NOW IS THE TIME FOR HOME REPAIRS 


Pick up extra profits on these easy-to-sell, always-in-need, plumbing specialties. Now is 
the time to cash in on these fast-moving items. Worn out parts get much needed 
attention after the cold weather is gone. Stock them on open counters and watch them 


go. If your jobber can't supply you, write direct. 


Fit-All tank ball—flush ball 
for toilet tank. High qual- 









Graphite asbestos packing—quickly re- 


pairs leaky faucets, 


pipe connections. Suggested retail— 


10c each, 


necessity. Suggested retail 


ity rubber. A household 


—50c each, 


C. P. Brass bali joint shower 
head. Good spray. Self 
cleaning. Easy to install. 
Suggested retail—$2.50 each. 


valves, traps & 










Bibb stem _ repair 

unit. An easy re- 
Bibb seat dresser unit with 3 cut- — ame 
ters. Makes a smooth seat on any with hand (H or C). 
faucet. No other tools needed. Suggested retail — 
Suggested retail — $2.95 each. 5c each. 





Galvanized pipe straps, 
sizes for %" - /2"" - %" - 
1" pipe. Packed 250 per 
box. 


THE SPEARHEAD BOILER PLUG & SPECIALTY CO. 
766 Woodland Avenue 


Cleveland 15, Ohio 









































FOR EVERY USE 


Single and Match Hooks—with or with- 
out Manila or Wire Rope Thimbles— 
Eye Hoist, Wire Rope Sling, Barrel, 
Slip and Grab Hooks are all available 
in Drop Forged Steel. Galvanized Steel 
Screw Hooks, “S” Hooks and Pelican 
Hooks are also made by Wilcox-Critten- 
den . . . The W-C Line of Heavy and 
Shelf Hardware includes such items 
as Drop Forged Shackles, Wire Rope 
Clips and Sockets, Connecting Links, 
Thimbles, Turnbuckles, 


Bolts and Ring Bolts. Our new Catalog 


Pulleys, Eye 


“F” will be sent promptly on request. 


WILCOX-CRITTENDEN 


“A CENTURY OF DEPENDABILITY" 
77 SO. MAIN STREET, MIDDLETOWN, CONN. 






















WHAT’S NEW 


Shelvador Refrigerator 


Crosley Division, Avco Mfg. Corp. 
Cincinnati 25, Ohio, is introducing the 
Shelvador five way refrigerator model 
SD 108 featuring: “freezin-cold” cmo- 
partment for frozen storage, “norm- 








cold” compartment with meat holder, 
“moist-cold” compartment, food condi- 
tioner section; every-day “storabin” for 
extra dry-storage and the Shelvador. 


Constructed of steel with bonderized 
dulux enamel outside finish. Door latch 
automatically seals tight when shut, 
door can be closed even if latch is not 
cocked. Insulation, up to 4-7/16 in. 
thick. Storage space is 10.5 cu. ft. net 
refrigerated space plus 1.53 cu. ft. ever- 
dry storage space in Storabin. Also has 
automatic interior light, temperature 
control at eye level, stainless steel and 
glass (in moist-cold compartment only) 
for clear visibility, porcelain enamel 
food liner, one piece molded grey plas- 
te trim frame, four ice trays, 56 cubes 
and Freon 12 refrigerant said to be safe 
and odorless. Shipping weight about 
400 Ibs. 





Robo’ Knife Sharpener 


Alden Spear’s Sons Co., Cambridge, 
Mass., is making the Robo knife sharp- 
ener encased in transparent red Celcon. 
Knife sharpener operates on grindstone 
principle. Celcon keeps overall weight 
down and will not dent the surface on 
which it is used, says maker. Celcon 
housing is molded by Morningstar Corp. 
Suggested to retail for $2.50. 
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RETAIL AT 
| IN OTHER WORDS \. 10° 
. \\ 
\\! AND UP 
¢; {( SEND FOR OUR 
Cotonial Paint Brushes CATALOG LISTING 


are all wade with PAINT BRUSHES ARE 
he best quality 11010 C1010) DELON IST 


Pure Black Chinese 


Bristles. 


FOR OVER A QUARTER CENTURY OUR MANAGEMENT HAS 
MANUFACTURED AND MERCHANDISED POPULAR PRICED BRUSHES 


\ 


Colonial Brush Manufacturing Company, Inc. 
60 THAYER STREET e BOSTON 18, MASS. 


TELEPHONE HUbbard 2-3588 
New York Chicago Dallas New Orleans 
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ELECTRIC 
SICKLE 





e No motor body interference. 
100°, Accessibility to wheels. 
Makes awkward grinding jobs 
easy. 


@ Sturdy '/3 HP motor easily de- 
tached for other jobs; approved 
switch, cord and plug. 










e Operating speed easily changed 
by varying pulley size on motor. 














E66G 


e@ More grinding capacity — wider 
grinding wheels — bigger arbor FOR GARAGE and SHOP 


shafts and bearings. 





e Steel motor mount assures rigid A_FULL LINE OF 
mounting and proper belt tension, TOOL GRINDERS 


e Also supplied without motor. TOP QUALITY WISSOTA Grinders of 

modern design include electric, belt-driven 
and hand-operated models for shop, ga- 
rage, farm, school or home. 


BACKED BY MOST YEARS EX- 
PERIENCE IN DESIGN & MANU- 
FACTURE OF TOOL GRINDERS 


Ask Your Jobber's Salesman 


Write for Complete Catalog 


e Attractively priced. 






































WHAT’S NEW 





‘Jiggers' Soldering Kit 


Samson United Corp., Rochester, N, 


Y., offers red “pickup” show boxes con- 
taining six Jiggers for the store counter 


+e * vee "Ses T~é 7B 
Pages f4qges pores Vy ied yk jaded yaa 
% @ 
4. * ay “ee * rot 
Paget PSG “Pigger Pager pages pqgeu 


aaa sa 


L550 PFGE piggers 





or show window. Supplies a complete 
word and picture story of the product 
shows just what it is and how it is 
used, tells the advantages of buying 
and using, all in a glance. Also offered 
is an easel-mounted help-yourseif dis- 
play card and “quantity” showboxes 
of 25, 1€0, and 500 Jiggers. 


Insecticidal Paint 


Dianol Inc., Pinellas International 
Airport, St. Petersburg, Fla., introduces 
an insecticidal paint incorporating a 
flat oi] paint with permanent insecticidal 
qualities and # powder, Dianol paint 
insecticide, which is said to render any 
flat oil or water thinned paint insecti- 
cidal. No additional servicing is required 
once the paint is applied to surface. 
D-3 insecticide is used in both products 
and is said to have 80 to 90 per cent 
safety factor to humans. Maker claims 
the D-3 insecticide is effective for the 
life of the paint. When incorporated in 
the proper manner into the paint, pow- 
der is said to be easy to mix and does 
not dissolve. It is suspended in the paint 
vehicle, is inert to normal paint vehicles 
and therefore loses no_ effectiveness 
through reacting with any of ingredi- 
ents used in making the paint. When 
wet with paint liquids or solvent it is 
translucent. Dianol paint insecticide is 
packaged in a cylindrical fibre container 
with metal top and bottom and friction 
closure. Cartoned 12 per case, each 
package weighs 1 lb. 4 oz. Suggested to 
retail for $1.49 to mix with 1 gal. of 
paint. Insecticidal paint is packaged in 
qt. and gal. fraction top metal paint 
cans and ir 5 gal. kits and 50 gal. 
drums. Quarts—3% lIbs., cartoned 12 
per case, $1.95; gals., 14 lbs., cartoned 
4 per case, -6.45; and 5 gal. kits as i 
dividual units, $20.50. 
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A 14 in 4-wing aluminum blade de- 
livers 1600 CFM. Features a quiet 
1500 RPM motor in polished aluminum 





canopy. Chrome guard supports fan 
head assembly which is adjustable with- 
in 90 deg. Heavy bar-stock steel base 
attaches to guard with knurled plastic 
knobs. Blows out or up—use on floor 
or desk or hang on wall. Dayton Electric 
Mfg. Co., 748 W. Adams St., Chicago 6, 
Ill. 


E-Z-Do Quilted Nursery Line 
E-Z-Do, 261 Fifth Ave., New York 


City 16, is introducting a Quilted 
nursery line—main piece being a chif- 
ferette, five drawers on one side and 
a cluset on the other, suggested to re- 
tail for $25. Matching utility chest in 
three sizes, two 5-drawer and one’ 4- 
drawer will retail for $6.98 and $7.98 
respectively. Both are covered in a 
plastic finished paper that portrays 
colorful, voly-poly characters. 


Doll Beach Cart 


South Bend Toy Mfg. Co., South 
Bend 23, Ind., has added a doll beach 
cart to its line. Steel folding construc- 
tion, the body is two-tone blue nad grey 
leatherette. Hood is four box styled to 
match body and has plated spreaders. 
Wheels are 8% in, 12 spoke wire with 
%4 in. tire and large plate hub caps. 
Packed one to a carton, shipping weight, 
25 lbs. Shackle type gear with two 
wheel hand brake. 
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Dayton Utility Fan 
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To_ acquaint distributors and 
dealers with the superior fea- 
tures of Wilson’s Har. Filters, 
Wilson & Co. is offering these 
new, unique Ball Point Pens 
and Key Chains, Absolutely Free! 
Merely sign this coupon request- 
ing information and send to ad- 
dress at bottom of this page. This 
offer will expire May 15, 1948. 


H.A. 
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WILSON’S 


(SSDS SOSH SSS RSSanaae: OX 


Please tell us about Wilson’s Hair Filters. 


Address 


City State 


TO SEE WHY 
WILSON’S 


Hair FILTER 


IS BOOMING DEALER SALES 
Get your FREE SAMPLE! 


Naturally it’s easy for the public to see 
that natural hair would do the best job 
of filtering the air. It’s nature’s way in 
the nose and ears. And Wilson’s Hair 
Filter in its smart “honeycomb” replace- 
ment unit sure has eye-appeal. It’s the 
smart thing for you to sell and the smart 
thing for home and building owners to 
use. And that combination means sales 
and repeat sales. Send for your free 
sample and full particulars today. 


Wilson & Co., Inc. (Air Filter Division) 
4100 So. Ashland Ave., Chicago 9, Ill. 





: / 
Vine 


Qe™ 9 ee 


Fa SS, 
AIR FILTER | 
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FREE! NEW COMBINATION Ball 
® Point Pen and Key Chain! 
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This year your customers will read 
about BASSICK, top name in casters 
— in the SATURDAY EVENING 


POST . 

More than ever they’!!! he looking for 
the name BASSICK on casters, cush- 
ion glides and other floor protection 
equipment. 

You’ll sell more when you offer 
BASSICK ‘“Diamond-Arrow” and 
“‘Diamond-Dart” casters and rubber 


. top name in magazines! 





cushion glides. Order from your distrib- 
utor. THE BASSICK COMPANY, 
Bridgeport 2, Conn. Division of Stew- 
art-Warner Corporation. Canadian 
Division: Stewart - Warner - Alemite 
Corporation Ltd., Belleville, Ontario, 


Bassick 





MAKING MORE KINDS OF CASTERS 
- » « MAKING CASTERS DO MORE 
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‘Super Bear' 


Power Mower 


Coldwell-Philadelphia Lawn Mower 
| Co., Inc., Newburgh, N. Y., is introduc- 
| ing an improved “Super-Bear” power 





power for large and rugged mowing 
jobs. Powered by a heavy duty single 
cylinder, 4 cycle engine which develops 
| 1% h.p. at 2900 rpm. Beveled edge 
| cuting blades eliminate friction and en- 
| able mower to do efficient job. Wheels 
| are supported by drive gears and turn 
on double Torrington needle bearings. 
Clutch shaft operates on bronze oilite 
bearings for minimum power low due 
to friction. Super Bear cuts a 21 in. 
| swath and will mow up to four acres 
per day. Machine is light green trimmed 
with dark green. Suggested to retail for 
$185. 








| Meat Holder 


Heavy duty satin-finish aluminum 
| tray, 8% by 9% in. at the base, with 
a sheet of spikes to hold the roast in 
place while it is carved. Between times, 


mower which is designed with extra | 





| the spiked sheet is ‘removed and you | 


have a handy tray for cold meats and 
cheeses, jello and custard molds or items 


gerator. Roast remains on holder for 
storing in the refrigerator, warming in 
the oven and serving on table. No dan- 


ger of cut fingers as meat won’t slide or 





slip. Three sides are raised 1% in. and 
| the front has a handle 44 in. high. 
Suggested to retail for $3. E. E. Cox 
| Enterprises, 601 S. Vermont Ave., Los 
| Angeles 5, Cal. 





that get pushed to the back of the refri- | 

























HEAVY GAUGE STEEL 


HAMMERED SILVER-GRAY FINISH 


LARGE 
SIZE 


(114 x6 x 4%”) 


The jon 2 are : aale with flat enna a 
or with combination locks, operated on 
a 3 digit combination. Individually 
boxed, and packed 12 of a style in a 
shipping carton. 


Styles Without Interior Tray 
No. 923, Key lock................ List anes i: 30 
No. 923CL, Combination lock... 10 


Styles With 6 an 
interior Tray 


mes Wee, Bey lock......................... $3.70 
No. 1923CL, Combination lock.......... 4.50 
(Priced Slightly Higher West of the Rockies) 
i Export Representatives ’ 
1 FRAZAR & CO., 50 CHURCH STREET. , 
i] NEW YORK 7, N. Y. 


i c Cable Address ‘"FRAZAR" New York | 


WRITE FOR ILLUSTRATED LITERATURE 


Oe ciivnal CAN COMPANY 
19th Street ‘et ley - Vere) 


2415 West 
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"Spray Wand’ 


Empire Products Co., North Wales, 
Pz., introduces the “Spray-Wand” which 
sprays 35 to 40 ft. and pressures up to 


200 Ibs. Instant adjustment for fine or 





coarse fog, long distance spray or for a 
solid stream. Pump is built of precision- 
machined brass throughout. May be 
used for application of residual sprays 
on interior and exterior of homes, 
spraying marshes swamps, for mosquito 
control, applying disinfectants, white- 
wash, cold water paints, removing wall 
paper, as a bilge pump for small boats, 
emergency fire pump for farms, homes, 
etc. Easily cleaned by pumping water 
through unit. Has 18 in. brass curved 
extension to permit spraying at any 
angle, and five ft. suction hose. Overall 
length of pump without extension 27 in. 
Shipping weight 2% Ibs. 


Diskit 

Sam C. Early Corp., 3230 Monroe 
St., Toledo, Ohio, is introducing a 
home garden cultivator known as the 
“Diskit.” It consists of six steel agri- 
cultural type 4 in. heat treated discs 
secured to two tubes which turn on 
heavy axles. Has a five ft. handle. Axle 
extends from center swivel connection 
with three discs on either side. Disc 
assemblies are reversable. Designed to 
cover a 1 in. wide area and provides 
a dust mulch 1% in. deep. Diskit may 
be used for preparation of seed bed, 
working in fertilizer, weeding, mulch- 
ing, breaking soil crust, etc. 
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NOW! THE SUCCESSOR TO THE 
PRESSURE COOKER! 









STEAM JACKET Cooking 


Steam generated in bottom pan 
instantly surrounds double-walled 
jacket of Inset. Produces even, 
4-QUART CAPACITY burnproof side and bottom heat 
in cooking section. Adjustable Con- 
trol Valve keeps pressure constant. 











THE SENSATIONAL NEW B¢4& 


STEAM JACKET Geter 


Cooks WITH Pressure — Not IN Pressure! 


Here’s the Cooker women will really get excited about—the great new Burpee 
STEAM JACKET. Not just a new utensil—but a NEW way of cooking! It’s 
cooking with pressure instead of in pressure. And what that does for food is 
something for you to get excited about. Because it’s going to mean business 
for you! 


FAST-SELLING FEATURES WOMEN WANT— 


No guessing —no time charts—no clock-watching! No burning —no draining 
—no boil-over! No loss of flavor, food value or natural color —even with the 
most heat-sensitive foods! 

Does more different kinds of cooking than any other utensil made. Does 
’em better. Does ’em easier. 

And it’sthe only way womencan cook with pressure and be able to lift the 
cover and SEE what’s cooking...to test for doneness...to taste for seasoning. 

Find out all about the Burpee STEAM JACKET now. Get in touch with 
your Burpee representative—right away. 


BURPEE ARISTOCRAT PRESSURE PAN 


For finest pressure cooking—in pressure. Heavy drawn plate 
aluminum. Triple-thick bottom. Straight sides, full width pan 
opening for finest meat cooking. Four quart liquid capacity. 
Shallow or extra tall dome cover. 








BURPEE REPRESENTATIVES —west COAst: Lynn & Chemnitz—Bob Brem, Los 
Angeies — Eric Chemnitz, San Francisco — Earl Eckstrom, Seattle. SOUTHWEST: Lynn & 
Hemphill, 301 North Market Street, Dallas. MEMPHIS: Charles Wheat, 516 Falls Building. 
ATLANTA: Ed Wright, P.O. Box 14, Decatur, Georgia. PITTSBURGH: Lou Braden, 4045 
Grizella Street. BOSTON: E. E. Blanchard, 42 Sumner Street, Newton Center. COLUMBUS, 
OHIO: Gene Durant, 873 Thomas Rd. KANSAS CITY: Bob Ingram, Merchandise Mart. 
CHICAGO: Frank McCabe, Merchandise Mart. 


BURPEE CAN SEALER CO. 


BARRINGTON, ILLINOIS 
In Canada: Letson & Burpee, Ltd., Vancouver, B. C. 
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WHAT'S NEW 


Aire Force 
Oscillating Fan 


Wittie Mfg. & Sales Co., 1414 S. 
Wabash Ave., Chicago 5, IIl., offers an 
oscillating fan which has a hand-grip 








portable bench grinder 
Light, handy, efficient for $4495 


workshop, garage or factory. Self-con- 
tained grinder with 1 fine and 1 coarse 
(4144” x ¥e") grinding wheels. 

New powerful shaded pole motor op- 
erates at correct speed. Self-aligning 
Choose the plier that meets } tal Bee MO bearings, 1-piece cast aluminum hous- 


your needs from our com- | | 7. ‘ +. ing has integral wheel guards, tool rests 
plete line A : q and switch. Plugs into any 110-120 A.C. 


circuit. 
Only these pliers incorporate Js No. 69 Electric Drill, drills holes up 
th aa | Ch oak ; . a 4a, ie to 14” in steel. Die-cast, pistol-grip 
© exclusive @Nnelroc ay ee OS, makes it natural to drill straight holes. 
tongue and groove joint. "oe a GPF ge Has specially wound high torque tool 
This patented joint is far | t motor, only $11.80. 
superior to the conventional 3 Write for Catalog 
type of adjustable pliers for rg WE PRES | No.€9 
these reasons: . j ‘ nti | y" DRILL 
Greater Strength. 
Longer Wearing. neck for easy carrying. Fan operates é XN 
Closely Spaced Adjustments. quietly on two speeds with a finger-tip SPEEDWAY MFG. co. \ y 
Self Cleaning. push pull control for stationary or os- 1836 S. 52nd Ave., Cicero, Ill. vs 
Visible Adjustments. cillating action. Has 12 in. Torrington 


No wear on Joint bolt. “Vairified” blades. Fan has totally en- | 
closed wiring and a_ sectional front 














elie \ Due to the construction of the base, 


of Champion \ \ unit can be safely tilted to give differ- 
DeArment \ \ oad . ‘ . 
Gtainaabteste \\ \ ent variations of height for different 
. uses. Available in three or four blade : 
10 in. models, operates on 110-120 volt tte 
60-cycle AC current. Has 1/40 h.p. pre- 


cision built, heavy-duty motor with Genuine 


| oiless bearings. BD) me Solid bras 
ores LY Bl Ow 47 in French 
Sew Handee Kit ELECTRIC FENCER 


Best Plastics Sales Co., 140 Cedar ~ 


St., New York City, is offering model 45 


“Sew Handee Kit” suggested to re- . a fon LINE 
f 5 LINE 


tail for $1.98. | un | eer, 
Case is made from Lustron, : ms BATTERY 
Operated 


Send for free catalog guard which is removable for cleaning. | 
| 
| 








; y 
Channellock Pliers are specifically 
designed for: 


Battery Work Ignition Work 
Pump Repair Electrical Repair 
Plumbing Work 
General Automotive, Electrical, 
Plumbing and Aviation Service 


work For the control of stock, etc. by means of a 


we single wire fence, these RED DEVIL FENCERS 
CHAMPION DEARMENT TOOL co. we A feature the intermittent shock (safest, most 
MEADVILLE ¢ PA. x : 4 effective). Exclusive “wheel” action uses 
nme current only instantaneously —they’re real 
Onl “juice” misers. Guaranteed. Complete with 
gala F all accessories, instructions, diagrams. Stimu- 
(OF Tobe} ed (oye! DeArm ent makes late sales of fencing, wire, batteries, etc, 

Includes a sewing tray and eight 

| spool holders. Pin cushion in center. A Product of 

Top part swings on a pivot away from 4 t ?) Hq T 
| the sewing tray which has several oots e 


Irvington 11,N.J.,U.S.A. 








compartmentts, 
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Accurately threaded 
spindle square 


to take set screws 
on all four sides. 
, Emergency lever 


unlocks door 


/ from outside 
/ through this 
/ / opening. 
/ , 
/ ‘ 
y 


Solid bronze 
latch bolt. 


NOW IN TUBULAR LOCK AND LATCH/ SETS. mrgan 


1 coarse brass for the 







y / / front, strike, 
tor Op- k "e d 
iligning nobs an 
n hous- roses. 


ol rests 


20 A.C, 


oles up 
tol-grip 
t holes. 


ue tool 





Solid brass shanks’ 


in French design. It’s really different from other tubular 


sets. Not only do the exquisite design 


Feather’ ‘ ee ‘ : 
eee touch and polished brass finish make it /ook more expensive, but every 
locking action. : 
Thumb and fore- part lives up to its looks—absolutely top Norwaik quality! 
finger grasp 
; the sliding Yet the cost is so little that you can sell it for any inside 
nibs naturally. = / s es 
if door used. For bedrooms and bathrooms to be locked from inside. 
Sturdy cast iron For closets and other rooms which require no locking. 


case and hub. 
Requires only a 
single 15/16” 
bore. Easily and easy installation now available under that trusted Norwatk name. 
installed. 


‘ a“) a , 
VO Lets Norwalk lock company 


ae Sites ina 
Plain roses with Ay me. Hardware of Quality since 1856 
latch set. MibhMssshe 


Display it so that builders can see at a glance, the high quality, low cost 


74 Diucacon of SEGAL LOCK & HARDWARE CO., Inc. 
395 BROADWAY, NEW YORK 13, N. Y. 


A complete line of Builder's and Shelf Hardware, Jimmyproof Locks, Latches, Door Closers and Key Machines 








lrons. 
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New Mercury Display Panel 
This new display panel for Mercury Electric Solder- 
ing Irons, in brilliant colors, is for your counter. 
Or hang it on the wall where your customers will 
see it. Your only cost is keeping it full of Mercury 


Similar panels for Vulcan Screw Tip and Plug Tip 
Electric Soldering Irons, too. 


Your Jobber Will Give You Particulars 


VULCAN ELECTRIC COMPANY 
DANVERS 3, MASS. 


MAKERS OF A COMPLETE LINE OF ELECTRIC SOLDERING TOOLS—SREW TIP— 
PLUG TIP—PYGMY—MERCURY—ELECTRIC GLUE POTS—ELECTRIC SOLDERING 
POTS AND OTHER ELECTRICAL HEATING DEVICES. 


ELECTRIC j 
SOLGERIAE IROK 

















s 
Drill cement, brick, tile, 


slate, marble, plastics 


FASTER, EASIER 


WITH THE 


CYCLONE 


ROTARY BIT 


Thousands in use today by 
contractors, electricians, 
plumbers, sign hangers, 
maintenance men. Drills 4 
to 8 times faster, easier. 
Stays sharp longer. Lasts 
50 times longer than ordi- 
nary drills. No Noise. No 
Hammering. 
Fits standard portable electric 
drill, hand brace or drill 
press. Comes in handy kit 
of six popular sizes or in 
individual package. At your 
hardware store or jobber'’s. 



















“IT’S CARBIDE TIPPED!” 


New England, 


INCOR 
CAMBRID 


























‘WRIST ACTION’ CORD SET 


Wireless swivel plug 
turns, bends, swings, 
spins — eliminates all 
cord wear, 95%, 
of all cord 
troubles. Exclu- 
sive, patented de- 
sign. A_ proven 
seller, Attractive 
display card free. 


SELF-SELLING CORD DISPLAY 


Holds, displays, SELLS 60 Davis 
cord sets. A complete line — 
11 different types, each tagged 

with informative. 


tp sales label. Finely 
Te ar finished wood — 
m ip 20” x 20” x 8”. 


I o Thom Write for profit 
ks making deal. 


Seaeeeeteeeseeeeeeeagpeeeesese 
RANGE CONNECTORS 
Underwriter's ap- 
proved. 220 volt— 
50 amp. cables & re- 
cepticales for electric 
ranges. Eliminates 
costly “os work. 


[ ~ JOBBER OR WRITE 
ce pinect FOR DETAILS & PRICES 


DAVIS Mfg. Company 
PLANO 1, ILLINOIS 























‘Patrician’ DeJuicer 

Patrick Specialties, 5220 Third Ave., 
Detroit 2, Mich., is offering a DeJuicer 
that extracts citrus juices as one flexes 
his wrist in an up and down motion 





only. Molded of an all white plastic and 
streamlined, it is claimed to be un- 
affected by boiling water. “Patrician” 
DeJuicer juices fruit and strains seeds 
in one operation—air pressure on the 
down stroke clears the juicer suction 
on the up stroke draws the juice from 
the pulp and dispenses it through the 
spray spout directly into the glass. 
Occupies 1/6 of a sq. ft. of space. Con- 
sists of just the frame and_ burr 
assemblies. 


Garment Hanger 


American Steel Products Co., Inc., 
1607 W. Howard St., Chicago 26, IIl., 
offers the Hangaway clothes hanger 
which is made of cold roll steel and 
has a nicke! plate finish. Unit hangs 
10 to 20 garments where ordinarily 
there is space for but one or two. In- 
stalled on any door or wall with several 
screws. Ideal for storing seasonal cloth- 
ing. In closed position, unloaded the 
hanger extends an in, from wall or 
door. Arm extension is about 14 in. 





When arm is folded back it takes 
about six in. of space. Individually 
packed in an attractive box, 24 to a 
shipping carton. Suggested to retail 
for $1. 


(Continued on page 350) 
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Boats Bring Business 
(Continued from page 200) 


‘ 


than at different stores. 

Hardwaremen in territories 
where boating is not popular 
should make an effort to promote 
the sport, Mr. Morrel feels, since 
increased volume and _ general 
stimulation of business will make 
any effort directed toward this 
end pay dividends. Boating clubs. 
boat races, boat building contests 
and fishing contests can be spon- 
sored either directly or promoted 
by the hardwareman as a means 
of creating interest in water 
sports. Local civic and youth wel- 
fare groups should be approached 
on promotion of water sports and 
water carnivals and school ofh- 
cials urged to tie in boating acti- 
vities with their athletic program, 
he says. 

Mr. Morrel anticipates in- 
creased interest in water sports 
and boating in the immediate 
future, due especially to the sea- 
faring experiences of many World 
War II veterans. This interest. 
coupled with greater time for 
relaxation due to shorter working 
hours, he says, should give any 
dealer smooth sailing toward 
greater profits. 





Stock Control 
Without Aspirin 

‘ (Continued from page 194) 
procedures are as simple and as 
straight forward as the handling 
of back orders and orders filled 
from stock. The buyers are con- 
stantly reviewing their stock 
movement cards as stock counts 
are cycled through the month. 
As soon as they have satisfied 
themselves by inspection, spot 
checks, and recounts of items 
appearing qeustionable to them 
that the stock cards are correct. 
they analvze families of items to 
write orders. Insofar as they can 
do so without overbuying or 
unbalancing their stocks, they buy 
factory packs or other economical 
lots. Patterson Bros. uses the 
“pipeline” method of stock con- 
trol and applies it on an individ- 
ual item basis. 

This means that the manage- 
ment forecasts the trend of busi- 
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PEERLESS 


IN LOOKS, 


DESIGN 
AND 


OPERATION 








STYLED BEAUTIFULLY 
AND MADE RIGHT 
BY EXPERTS 


Through constant re-designing, 
Peerless Freezers continue to hold 
first place in modern artistic ap- 
pearance; in quality; and in ease 
of operation. 

Household sizes: 
Hotel sizes: 


2 to 10 ats. 
12 to 20 qts. 

















STREAMLINE DESIGN EASY TO LOCK 
ASK YOUR JOBBER 
THE PEERLESS FREEZER Co. 


PEERLESS DASHER 








Winchendorn, Mass. 


























[Aco IDEAL HOME 
WINDOW BRUSH 





© Quality Mixed Hairbrus 
© Rubber Drier 


® Popular Price 
Cat. No. 1 Laco Ideal Window 
Order from wholesaler 


or if he is unable to 
supply, write us. 


LAITNER BRUSH CO. 


DETROIT 26, MICHIGAN 


BRUSH MANUFACTURERS SINCE 1855 


















2 ness and determines how heavily | 4 
TH IS Automatic it wants to be committed in inven- 
tories on hand and on order. This 
is the length of the “pipeline”. 
FUEL-HANDLING Depending upon conditions of 
demand and supply and_ the 
OILIFTER future outlook, it may want 30, 
15, 60 or the number of days 


BOOSTS SALES ON ALL YOUR supply of each item in sight. | 


Buyers are kept informed of the 






















































VAPORIZING OIL BURNING APPLIANCES | current length of the “pipeline”, kno 
Here's awelcome accessory... the A-P OILIFTER and they are expected to conform by y 
... that adds greater popularity to Oil Burning their stocks and their forward | K-D No 90 custe 
Appliances. It ends oil handling in the home, | }uving to it. With these Kardex | 
making fuel tank refilling a convenient, safe, hei, . 7 NAILPULLER 

clean, completely automatic operation. records which give them a clear 

Easily connected to the oil control on ANY | picture of the movement of each 

vaporizing burner appliance, the OIJLIFTER lifts item, and with the exercise of 

oil from bulk storage tank to one or more ap- P a a 

pliances as high as the third story, or 100 feet sound buying judgment, adjust- 

away horizontally. Feeds oil in required amount ing their position to the “pipe- 

day and night—with no attention beyond start- line” lencth is | e | ‘~ 

ing in the fall and stopping in the spring. Si- oe ength 1s a lot simpler than 

lent, self-starting motor operates without radio it sounds. 

interference. Only a single %4" copper tubing 

is needed. Listed by UNDERWRITERS’ LABOR- 

ATORIES, INC. Method Has Advantages 

Dealers! Take advantage of this opportunity for es 

extra accessory sales volume! Recommend the This method has some very 

tegen as python so ea oo bac practical advantages. It does away 

ance sales — and tell all your past customers : ‘ : H 

dean te tema, ton. with all the confusion surround- j pulls nails 

You'll build greater en- ing “open to buy” on a money f up to 

thusiasm for oil heating, hesis in a de ost sa) thendoct 2 

increased satisfaction, on P ween as tenpenny size { 


and it prevents choking a buyer 
who inherits or creates an unbal- 
anced stock. It also forces the 
buyer to think constantly of sales 
trends and prospects by items and 


good will — and great- 
er profits. 






¢ 


to use care and discrimination in ‘G ig 
ordering items and sizes or vari- | ay 







eties. It fixes buying responsi- 
bility on the buyer which is where 


Ideal for 


that responsibility belongs and it C 

io as arpenters 
still gives management close con- | EI P ie 
trol of its inventory and con- ectricians 
tingent obligations on account of Plumbers 





Home Owners 
Shipping Rooms 


forward orders. By fixing the 
) D 


length of the “pipeline”, manage- 
ment sets a budget figure related 






























to sales prospects, as it forecasts 2 3 
them, for its inventory purposes, ; 
. n F . | 5 
and so it can forecast its cash | ar < 
A-P OILIFTER with , | 
integral filter unit. | requirements accurately. a 





Can be installed on ANY | 


vaporizing burner appli- From the point of view of the 
ance requiring oil flow | 


Here's a small, extra leverage hand tool 
for pulling nails. Strong, durable, pulls 





RETURN THE 











COUPON gg 1% gallons per buyers, this method is simple and up to tenpenny nails quick,* easy. 12” 
for Complete Selling = a | lon hard d tool steel ti 
Meterials. call imi Wa how ote hee i OC ae 
/ . ‘ jaws. Rustproof finish. Fig. 1 above: 
a en ne ee ae aS ae ap Se eS Se | up in an item, he can still buy Driving jaws under nail head. 2. pull- 


AUTOMATIC PRODUCS COMPANY 


2442 North Thirty-Second Street, 


ing. 3. extra leverage if necessary. 


what he needs in others. The 





Milwaukee 10, Wisconsin man who wants one 14” 13 6 individually boxed 
Please send us sales materials and prices on , = : A, : Noilpull , is 
A-P OILIFTER and other A-P Automatic Control carbon tap W ill not settle for two <a neo ailpuilers in colortu 
Accessories for Vaporizing Burner Appliances. Wa 20) hi carton with display i 
— 4 1igh speed taps, no } 
I I I _— Se 


matter what arguments are ad- 
vanced. If Patterson Bros. should 








have a sudden slump in sales 


because a customer redesigns a 


DEPENDABLE 04 @oxtrols product and changes his size of 


a eM Leia 86} taps and drills, he (the buyer) 
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quits buying the size that he has 
become overstocked on and he MAIL BOXES and 

increases on the size that is now LETTER BOX PLATES 
WILLA in demand, without worrying That Are CHAMPIONS 


FW 
we 







\ \ about his open to buy. . of SALES APPEAL 
% ’ From the management point of 
+ rms view, it is equally good. Manage- You will find it easy to sell 
\ aoe ment knows that floor sales are the CHAMPION line of Mail 
~ Me not lost and other orders back Boxes and Wrought Letter 
known dee ordered because there is no open Box Plates because they are 


designed to harmonize with 
practically all types of homes 
and buildings. 


to buy available to spend on 
wanted items. At the same time, 


by your 
customers 






~~? 


y 






\ xy both the buyer and management : 
XN know of the overstock and see The Mail Boxes are of rust- 
X E: that it is worked out as well as proof, sturdy construction, 
\ ~ Za - built to give a lifetime of 
F possible, : 
A service. 

Two Important Points With the CHAMPION line 
= , you will be able to satisfy the 
There are two _ points that wants of your discriminating 
should be mentioned because they customers at prices and styles 

relate both to handling of back to meet all needs. 


orders as well as regular orders 
and to “pipeline” overall stock 
control. This is the use of 


MAIL BOXES 
sily 














nails “aprons” on orders. Customers’ 
to orders are written on what is 
? called an “M” order black, or No. 9206 Mail Boxes 
ly size the original order is used, to Size 15'/2" x 61/2" 
, : = Cast Aluminum Alloy 
which is attached an “apron” that with Brass Magazine 
matches it line by line. The ship- rack. Dead Black Fin- 
ping clerks note complete and tiger McBee 
partial shipments on the “apron”. screws, 6 in a case. 
Back orders, even if it takes as 
many as six shipments on six dif- 
ferent invoices from the manu- 
facturer to complete them, are all 
pal for traced to completion on_ this 
enters “apron”, so that the status of LETTER BOX PLATES 
ricians each customer’s incomplete order 
mbers can be traced at any time. 
wners The Kardex stock movement 
looms card governing a back ordered 
item shows the quantity back 
ordered, distinguishing this by a 9150 Wrought Steel — 9155 Wrought Brass 
circle around the number which Size: Outside Plate 3" x 10". 
is written at the extreme right of Packed with inside ciaten Vi does ~—— 


the card. This number ties up to with screws. 


the sum of the same items called 
for by the bin tickets for back 
orders in the numberic tickler file. 
































acting 
ibove: The nerve center of the entire 
il 3 ‘ 
_ system is the Kardex record of 
ve : . . 
stock movement and price infor- 9170 Wrought Steel — 9175 Wrought Brass 

ae mation that is maintained on two Size: Outside Plate 3" x 10". 
lorful ° : . Opening: 1/2" x 7'/2''—Out-Swinging Flap. 

| : sets of cards in adjacent cabinets. Packed with inside plates, !/. dozen in a box 
spla ith " 

sd be; It shows the buyers the value and i is 
ture - =_ movement of each item in stock Nearly all hardware jobbers handle some 


MAGOR and permits then to keep the products in the big CHAMPION line 
CAR CORPORATION “pipeline” as long as it should 


(Shovel Division) be according to the views of man- 
50 Church St., New York 7, N.Y. 
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agement. Everything having to do 




























with stock — the buyer, count- | SW tc ny 
@ 3923 ¥ i Ps if its a CHAMPION ifs a winner 
ing sales or disbursing, and back | 
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CHINA MARKERS 
PRINT PRICES PLAINLY 


For quick, self-service 
sales just mark the price 
big and bold directly on 
the article. Do away with 
dangling tags or peeling 
stickers. Blaisdell China 
Markers write readily on 
metal, china, glass, 
plastic or any glossy 
surface. Marks are 
brilliant, legible and 
permanent... but easy to 
remove with a damp 
cloth. 





















The special process by 
which these pencils are 
encased in paper, seals 
in the ingredients, 
pee oxidation... 

eeps them always fresh 
and ready. 


HD PeOtYS i 69! 
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capes ate 4 


Made in the following colors: 
163-T Thin Black 169-T Red 

164-T White 169'-T Vermilion Red 
165-T CrimsonRed 170-T Yellow 

166-T Brown 171-T Green 

167-T Light Biue 172-T Purple 

168-T Blue 173-T Thick Black 
16814-T Midnight Blue 


NIM 


tt ae 
vs 
ren Aa) 


8 ge 


"Reg. U.S 4 
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Try, . WY 
Pat. Off. NG 4 Ww 
n | Order from your dealer or — 


Seaeeeeeeeeeean Seen ee eee eeenesenenany 


Mail this coupon for FREE SAMPLE 


SVats0e7 PENCIL COMPANY 
141 Berkley St., Philadelphia 44, Pa., Dept.H]-82 


Send me sample of No. 





NAME . ——_—— $$ 


STREET. ——— 





CITY, ZONE, STATE 
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ordering — ties into the Kardex 
directly and 
through identical and identifiable 
numbers. The result is that Pat- 


control simply 


terson Bros. keeps proper lengths 
of “pipelines” filled at all times 
within their control and avoids 
overflowing them at any time. 


How Co-operatives Have Spread 


HE chart below serves to illus- 

trate the spread of the co-opera- 
tive movement throughout — the 
country and into hardware store 
lines. As of June, 1947 there were 
over 5,000 consumer co-operatives 
in the 48 states and Alaska direct- 
ly in competition with the inde- 
pendent retail hardware dealer, 
according to a bulletin (No. 750), 





entitled “Directory of Consumers’ 
Co-operatives in the United States,” 
published by the U. S. Department 
of Labor, Bureau of Labor Sta- 
tistics. The chart, below, is based 
upon listings in the bulletin. The 
columns under the merchandise 
headings indicate the number of 
each 


consunier co-operativ es in 


state selling that merchandise. 


EvectricaL Harp- HouseHOLD PAINT Farm Sporting Tota 
* STATE APPLIANCES WARE SUPPLIES Suppties Goops SrTores 

No. of No. of No. of No. of No. of No. of 

Stores Stores Stores Stores Stores Stores 
Alabama 4 } 2 3 5 q) 16 
Alaska 1 2 z i) ] 0 7 
Arizona 2 4 3 3 4 0 16 
Arkansas l ll 5 4 13 0 34 
California 17 14 13 12 9 0 65 
Colorado 16 8 3 19 23 0 69 
Connecticut 4 6 7 4 7 l 29 
Delaware 0 0 1 0 l 0 2 
Dist. of Columbia 0 0 ] 0 0 0 ] 
Florida 0 2 1 l ] 0 5 
Georgia 1 2 2 0 2 0 7 
Idaho 20 29 6 20 25 0 100 
Illinois 15 20 20 50 83 0 188 
Indiana . 21 12 36 77 0 175 
lowa 24 43 12 87 123 0 289 
Kansas ee 72 35 102 180 0 438 
Kentucky 0 2 1 2 3 0 8 
Louisiana . 4 2 ) 4 0 10 
Maine . &£ + 7 6 8 0 27 
Maryland 3 8 2 2 8 0 28 
Massachusetts ~ 5 10 7 10 0 39 
Michigan wie ee 39 22 56 103 0 257 
Minnesota 101 107 77 125 174 0 584 
Mississippi 0 5 3 3 6 0 17 
Missouri » 37 14 49 76 0 188 
Montana 32 49 12 48 58 0 199 
Nebraska , & 51 30 70 124 0 290 
New Hampshire... 0 1 1 1 1 0 , 
New Jersey 9 9 9 6 10 0 43 
New Mexico 1 2 3 1 1 0 8 
New York . 18 8 18 10 14 0 68 
North Carolina . 0 6 1 2 9 0 18 
North Dakota 43 56 18 59 88 0 264 
Ohio ¢ 60 40 32 69 101 0 302 
Oklahoma 9 13 5 16 30 0 73 
Oregon 20 2 ll 19 30 0 103 
Pennsylvania 26 22 16 24 36 0 124 
Rhode Island 0 0 0 0 0 0 0 
South Carolina ..... 0 2 0 1 5 0 8 
South Dakota 13 22 9 35 60 0 139 
Tennessee 0 1 0 0 2 0 3 
Texas 7 18 6 15 38, 0 84 
Utah 0 3 0 0 4 0 7 
Vermont 1 3 2 3 3 0 12 
Virginia 5 6 2 8 9 0 30 
Washington 33 47 2 37 58 0 201 
West Virginia 2 4 2 | 3 0 14 
Wisconsin . 88 123 39 lll 163 0 524 
Wyoming ......... 4 4 2 6 8 0 24 

729 962 507 1141 1802 1 5154 
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PITEGOFF BRUSH 

















Many painters get a BRUSH OFF from their 


customers. 


Reason — Unsatisfactory work. 

Causes of Trouble — Two things. Both are 
brushes. Brushes that spread paint unevenly. 
Brushes with loose bristle that stick to the wall 
instead of the brush. 

Painters prefer Pitegoff because ““A FULL 
HEAD OF BRISTLE IN EVERY BRUSH” as- 
sures you of even distribution of paint and 
longer life. NO LOOSENING BRISTLE because 
they are held securely by a secret rubber form- 
ula handed down from fathers to sons. 


INQUIRE OF YOUR JOBBER OR DEALER 


PITEGOFF BROTHERS, Inc. 


320-330 VAN BUREN STREET 
BROOKLYN 21, NEW YORK 


Makers of Quality Brushes for Two Generations 
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D. J. HAWTHORNE NAMED | old S. 


EXEC. VICE-PRESIDENT 
OF GENERAL TIME 


Donald J. Hawthorne has been 
elected to the newly-created post 


of executive vice-president of the 


7 






DONALD J. HAWTHORNE 


General Time Instruments Corp. 


He has been vice-president in 
charge of manufacturing and en- 
gineering since 1945 and _ since 


1947 also has been general man- 
ager of the Seth Thomas Clocks 
Division, Thomaston, Conn. 

Charles E. jr. 
president and general manager 
1941 of Stromberg Time 
Corp., subsidiary of General Time, 
succeeds Mr. Hawthorne at Seth 


Somers, vice- 


since 


Thomas and also becomes a vice- 
president of General Time. Har- 





CHARLES E. SOMERS, JR. 


314 


Mr, Somers. 
Philip M. Fischer, comptroller, 


fill the new position of assistant 
general manager at Seth Thomas. 


board; Arnold J. Wilson, presi- 
dent; Donald J. Hawthorne, 
executive vice-president; Edward | 
M. Green, Jr., vice-president, in 
charge of sales; Albert J. Has- 
vice-president, general 
of the Westclox Divi- 
Charles E. ps oe 
vice-president and general man- 
of Seth 
H. 


selman, 
manager 
sion; Somers, 
Thomas Division; 
Vernor, vice-president, 
general manager of Western 
Clock Co., Ltd., Peterborough, 
Ont.; John H. Schmidt, secretary- 
treasulrer. 

Mr. Hawthorne joined Western 


Clock, 


ver 
iger 


John 





predecessor of Westclox, 


who will continue as such, will! gnnual 





| in 1925, in 1926 was made super- 
}intendent of the Peterborough, | 
|Ont., plant and in 1932 became | 
works manager at LaSalle. In 
1938 he named assistant | 
general manager, following year | 
was elected a_ vice-president of | 
General Time, in 1940 general | 
manager of Westclox and in 1945 
vice-president in charge of manu- 
facturing and engineering. 


was 


| 





150 ATTEND MEETING OF 
HARDWARE SQUARE CLUB 
AT WHYTE’S RESTAURANT 

George Warner, president, op- 
ened a recent meeting held at 
Whyte’s Restaurant, Fulton St., 
New York City, which was at- 
tended by 150 members and their 
guests. The guest speaker of the 
evening, George F. Meredith, Ex- 


ecutive Director, Senate Small 
Susiness Committee, Washing- 


ton, D. C., spoke about the perils 
of monopolies and the dangers 
facing the small men 
today through these monopolies. 
He pointed out that few small 
husinesses or individuals wish to 
offend big business, monopolies, 
with the result that they talk 
and think plenty but serious ac- 
tion is lacking. Action, says Mr. 
Meredith, is up to the small 
business men themselves, and 
groups should be formed in an 


business 








endeavor to make their weight 


Armstrong will succeed|felt with their representatives in 


Congvess. 
It was the 


Club 


that 
Square 


announced 
Hardware 


| Shore Dinner and Entertainment 
jto be held at the Hotel Astor, 
The following officers of General | New York City, May 6th, has 
Time have been elected: Ralph | been completely sold out and no 
H. Matthiesen, chairman of the| more tickets are available. 


W. C. HABBERSETT MADE 
SALES MANAGER 
READING HARDWARE 

W. C. Habbersett has been ap- 
pointed sales manager of Reading 
Hardware Corp., Reading, Pa., 
manufacturers of both stock and 
contract hardware, and not hard- 





' W. C. HABBERSETT 
ware wholesalers as was stated 
in the March 25th issue item, 


announcing his appointment. 


JOSEPH BRECK & SONS 
BUY SIX STORY BLDG. 
Joseph Breck & Sons, 85 State 
St., Boston, Mass., has announced 
the purchase of a six story build- 
ing at 401-411 Summer St., with 
a working area of 130,000 sq. ft. 
The company’s executive offices 
on State St., and warehouses at 
Wharf will be moved to 
the new location as soon as mod- 
ernization plans are completed. 
A special section will display 
samples of wholesale merchan- 
and modern packaging 
equipment and machinery for 
storage, cleaning and processing 
seeds and bulbs will be installed. 
This will be the third move in 
the company’s 13l-year career. 


Lewis 


dise 





| J. F. NICHOLL, BECOMES 
GENERAL MGR. LUMITE 
DIV. CHICOPEE MFG. 


J. F. Nicholl has recently been 


appointed general manager of 
the Lumite Division, Chicopee 





J. F. NICHOLL 


Mfg. Corp., 47 Worth St., New 
York City, 13. He was formerly 
manager of the decorative and 
upholstery fabric section. 





GEORGE H, DAY, II 


George H. Day, II will direct 
the Lumite and 
decorative fabric sales as mana- 
ger, having previously been sales 
manager of the 


insect screen 


insect screen 





section, 
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THE TRADE vsvnuss 





J. G. BAKER ELECTED 

PRES. BAKER MFG. CO. 

J. G. Baker, for the past 10 
years, vice-president and _ chief 
engineer of the Baker Mfg. Co., 





BAKER 


J. G. 


has been elected 
has 


Evansville, Wis., 
president. R. B. 


been advanced to the position of 


Townsend 


vice-president in charge of sales. 


;culminating a connection with |Hook, president. Also the new | EDWARD CLIFFORD MADE 


}the firm begun in 1920 

| : P 
|salesman. His most recent posi- 
[tion was branch manager at 


|Omaha. He is also treasurer. 





R. B. TOWNSEND 


W. C. Schneider, retired, credit 
manager, associated with Baker 


since 1902, has been chosen 





secretary. 











JAMES REYNOLDS NAMED 
MERCHANDISE MGR. 
NATIONAL SILVER CO. 
James S. Reynolds has recently 
been appointd merchandise man- 
ager of Royal Brand Cutlery Co., 
division of National Silver Co. 
Previously he held the position 
of manager and 
prior to joining National Silver 


assistant sales 
served as salesman for Landers, 
Frary and Clark. 


ELECT LOUIS ROSE 
U. S. PLYWOOD DIRECTOR 


Louis Rose, treasurer of Rose 
Textile Corp., has recently been 
elected a director of the United 
States Plywood Corp., 55 W, 44th 
Ss. New York City 18. 


NATIONAL SCREW ELECTS 
F. G. HODEL DIRECTOR 
H. P. Ladds, president of 

The National Screw & Manufac- 

turing Company, Cleveland, Ohio, 





AGE 


has ‘ust announced that follow- 
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ling the merger of The Hodell 
Chain Co., its president, Fred G. 
Hodell was elected a director and 
vice president of National Screw, 
|at its annual meeting. Charles F. 
Newpher was executive 
lvice president. All other directors 
land of National Screw 
were reelected. 


elected 
officers 


AMERICAN ROLLING MILL 
NOW ARMCO STEEL CORP. 

The American Rolling Mill 
Co.’s name was officially changed 
to Acmeo Steel Corp., at the re- 
cent annual meeting of  stock- 
holders and William C. Breed, 
|Edwurd A. Deeds, Charles 5S. 
Payson and Calvin Verity were 
re-elected directors of the com- 
pany. 

As the trade name Armco has 
been the theme of national ad- 
vertising since 1914 and_ the 
Armco trademark is used on the 
company’s products and its cus- 
tomers’ products, American Roll- 
ing Mill has been best known as 
Armce according to Charles R. 








as a]/name will more fully reflect the 


of the 
Originally _ it 


nature and scope com- 


pany’s business. 
rolling sheets, 


but now it is a fully integrated 


was engage! in 


steel company engaged in the 
manufacture of pig iron and 


steel, and also in the fabrication 
of steel products. 


J. C. SYKORA NOW 
VICE-PRES. OF SALES 
AT MANNING BOWMAN 

John C. Sykora has been ap- 
pointed vice-president in charge 
of sales for Manning Bowman 


& Co., Meriden, Conn. He di- | 
rected sales of eight divisions | 


of consumer merchandise includ- 
ing radios, sporting goods, lawn 
mowers, metal products and tem- 
perature 
while vice-president of Portbale 


control 





JOHN J, SYKORA 


Products Corp. Prior to that he 
was vice-president of sales for the 
Gould division of National Bat- 
tery Co., where he had served 
ELECT G. A. TREHOLM 
PRESIDENT, SANI-WAX 
At a recent meeting of the 
board of the Sani-Wax Co., Dal- 
las, Texas, George A. Trenholm 
was named president, Gerald C. 
Manr., vice president, and P. T. 
Bee, secretray and treasurer of 
the Company. Mr. Tremhoim, who 
has been vice president and gen- 
eral manager, will continue as 
general manager of the Company. 


instruments | 


ANCHOR DIV. GEN. MGR. 
STRATTON & TERSTEGGE 

Edward Clifford, who joined 
Stratton & Terstegze 


tm FP. B, 
Box 311, New Albany, Inc., 








EDWARD CLIFFORD 


| regional manager of the southern 

territory has been advanced from 
sales to 
| ager. H. Mansell Evans will suc- 


manage general 


man- 


| ceed him. Most recently regional 


| manager of the southeaste 


rn ter 
ritory, prior to the war Mr. Evans 


served in sales and sales manage- 





|ment along manufacturers’ agent 
| 


| lines. 





H. MANSELL EVANS 


Mr. Clifford Ww. LL. 
Schultz, who resigned due to ill 
health. 


replaces 
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J. M. KENNEDY DIRECTS 
REVERE COPPER UNIT 
IN RIVERSIDE, CAL. 

J. M. Kennedy, vice-president 
of Revere Copper & Brass, Inc., 
230 Park Ave., New York City 17, 


J. M. KENNEDY 


in charge of both the Rome Mfg. 
Div., and the Chicago Mfg. Div., 
will direct the new River- 
side, Cal., unit. This plant will 
be known as Riverside Mfg. Div. 
Mr. Kennedy continue to 
have his office in Rome. Mr. 
Kennedy joined the Dallas Brass 
& Copper Co., later merged into 
Revere in 1925, He became a 
vice-president of the latter com- 
1934. 


also 


will 


pany in 


D. M. SALSBURY ELECTED 
PRES. WESTINGHOUSE 
ELECTRIC SUPPLY 
David M. Salisbury has been 
elected president of the Westing- 
house Electric Corp., 306 Fourth 
Ave., Pittsburgh 30, Pa. He has 
been executive vice-president of 
Wesco, wholly owned subsidiary 
of the Westinghouse Electric 
Corp., since 1946 and vice-presi- 
dent since 1944, He _ succeeds 
B. W. Clark who has held the 
dual posts of president of Wesco 
and vice-president in charge of 
sales of the parent company. Mr. 
Clark will continue to have re- 
sponsibility for all sales activities 
of Westinghouse Electric Corp. 
He started his career with the 
Northern Electric Co., Calgary, 
Canada in 1915, A year later he 
joined the Western Electric Co., 
Oakland and went with the Val- 
ley Electric Supply Co., Fresno 
in 1917, He became affiliated with 
the Electric Railway & Manu- 
facturers’ Supply Co., San Fran- 
cisco in 1918 which was acquired 
by Westinghouse Electric Supply 
two years later. In 1933 he be- 
manager of the Supply 
Salt Lake City branch 
when Westinghouse took over the 
Inter-Mountain Electric Co, He 
was named North Pacific district 


came 
Co.’s, 
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manager with offices in Seattle 
in °39 and four years later was 
transferred to the New York 
office as general manager, 


SIMPLIFIED PRACTICE 
VISE RECOMMENDATION 


A Simplified Practice Recom- 
mendation for Vises has been 
approved for promulgation, ac- 
cording to an announcement by 
the National Bureau of Stand- 
ards. The recommendation _ is 
identified as R229-48, Vises (Ma- 
chinists’ and Related Kinds), 
and becomes effective from May 
1, 1948, 

The recommendation is based 
on the industry’s experience with 
mandatory simplification during 
the war. It covers the following 
kinds of vises: Machinists’, Com- 
bination Pipe, Filers’ or Tool 
Makers’, Sheet Metal Workers’, 
Heavy Chipping, and Steam Fit- 
ters. A simplified list of sizes and 
types of the above kinds is estab- 
lished as a voluntary standard of 
practice. The recommendation has 
the support of a large and repre- 
sentative list of producers, dis- 
tributors and users, 

Until printed copies of R229-48 
are available, mimeographed cop- 
ies may be obtained without 
charge from the Commodity 
Standards Division, National Bu- 
reau of Standards, Washington 
2, &. & 


TOASTMASTER TRANSFERS 
THOMPSON AND ELY 


E. B. Thompson has been ap- 


pointed domestic representative 
for the Philadelphia territory 
and Milton J. Ely representative 
for the Cleveland - Pittsburgh 
area of the Toastmaster Products 
Division, McGraw Electric Com- 
pany, Elgin, Illinois. 

Mr. Thompson has been the 
Toastmaster domestic appliance 
representative for the Cleveland- 
Pittsburgh territory during the 
past two years. He replaces B. F. 
Parker, who was recently trans- 


E. B. THOMPSON 





ferred to the company’s New 
York office. Mr. Thompson will 
be located in Philadelphia. 

Mr. Ely will go to the Cleve- 
land-Pittsburgh territory after 
serving as Toastmaster domestic 
representative in New York State 
and Northern Pennsylvania dur- 
ing the past year and a half. He 
will make his headquarters in 
Cleveland. 


EUREKA DIVISION NAMES 
A. L. McCARTHY, EXEC. 
VICE-PRESIDENT 


A. L. McCarthy has been ap- 
pointed executive vice-president, 
Eureka Division, Eureka Wil- 
liams Corp., Bloomington, III. 
He was first associated with Eu- 
reka as a sales representative in 
1913 later becoming vice-presi- 
dent in charge of sales and a 
mmeber of the board. He left his 
active position as an official of 
the company in 1939 to join Ben- 
dix Home Appliances, Inc., he 
has retained his Eureka direc- 
torship for 29 years. He will di- 
rect the sales, service and ad- 


A. L. McCARTHY 


vertising activities for the entire 
line of Eureka vacuum cleaners 
and the Eureka garbage disposal 
unit, 


R. G. HUNTRESS MANAGES 
WIRE ROPE SALES FOR 
CALIFORNIA WIRE CLOTH 


R. G. Huntress has been ap- 
pointed manager of wire rope 
for The California Wire 
Cloth Corp., a subsidiary of The 
Colorado Fuel and Iron Corp. 
He joined Wickwire Spencer 
Steel Division in 1937 and has 
held the positions of Assistant 
to the superintendent of the wire 
rope mill at Palmer, Mass, and 
later wire rope sales engineer. 
During World War II, he served 
with the United States Navy. He 
will operate out of the Oakland, 
Cal., office to serve the Pacific 
coast area. 


sales 





M. J. GROSSE, EXECUTIVE 
VICE-PRES. VERD-A-RAY, 
PENETRAY CORPORATIONS 


Milton J. Grosse has 
appointed executive vice presi- 


dent of the Verd-A-Ray and Pen- 


been 


MILTON J. GROSSE 


etray Corps. and of their manu- 
facturing affiliate, Save Electric 
Corp. Mr. Grosse has been @ vice 
president in charge of sales for 
the last five years.. 

From 1925 to 1928 Mr. Grosse 
trained for retail merchandising 
in general, variety and dry goods 
stores in Cleveland and then was 
appointed a retail store manager 
by a@ major shoe chain. Three 
years later he moved to Toledo 
with another large shoe chain to 
manage three stores. He opened 
and managed the largest and 
most successful unit of the chain. 

In 1935 Mr. Grosse became 
eastern sales manager of the Save 
Electric Corp., and was instru- 
mental in shaping new distribu- 
tion policies eliminating wholly- 
owned warehouses in key centers 
and substituting a large number 
of distributors of all sorts 
throughout the country. In 1938 
he became general sales manager 
of the corporation’s sales affiliates 
and four years later was ap- 
pointed vice president in charge 
of sales, 


P. E. LLORENS BECOMES 
DISTRICT SALES MGR. 
FOR CAMFIELD MFG. 


Phil E. Llorens has been ap- 
pointed southeastern district 
sales manager for the Camfield 
Mfg. Co., Grand Haven, Mich. 
His territory the seven 
states east of the Mississippi and 


covers 


from Tennessee and North Caro- 
lina scuth to the gulf. Atlanta 
offices have been established in 
the Candler Bldg., 127 Peachtree 
St., N.E. Mr. Llorens had pre- 
vious appliance experience with 
both Rich’s and Paxo 

Atlanta, 


Davison 


HARDWARE AGE 





ASA 


Science 


folate, 





Ine 





-ECUTIVE 
D-A-RAY, 
IRATIONS 
has_ been 
vice _presi- 
ay and Pen- 





ISSE 


heir manu- 
ve Electric 
been @ vice 
f sales for 


Mr. Grosse 
chandising 
| dry goods 
d then was 
€ manager 
ain. Three 
to Toledo 
e chain to 
He opened 
rgest and 
the chain. 
e became 
»f the Save 
‘as instru- 
y distribu- 
ig wholly- 
ey centers 
re number 
all sorts 
In 1938 
s manager 
es affiliates 
was ap- 
in charge 


COMES 
MGR. 
MFG. 


been ap- 

district 
Camfield 
‘n, Mich. 
he seven 
sippi and 
rth Caro- 
. Atlanta 
lished in 
Peachtree 
had pre- 
nce with 


n Pax ’ 


E AGE 





AS ADVERTISED currently in Popular Mechanics, Popular 
Science, Popular Homecraft, The Home Craftsman, Carpenter, 


and Industrial Arts & Vocational Education. Counter displays 


APRIL 22, 1948 


fohZelifolol (<M aliaMelaliiie] Meo) gel-1 a 








Ty 80” awaiversany 


No. 100 
AUTOMATIC oR 


agen © 
with & 
drift 
points 


50 


Slightly 
higher in 
the West 








Millers . | 


Falls 
Tools 





= lh. al i tt 


BERBERS 2 mo ee 


317 
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Your CASH REGISTE R! 





BUCKEYE: 


The Bench Grinder Everybody Buys! 


Styled for hobby workshop, hotel kitchen, garage, 
farm, or factory, the Buckeye Motorized Bench 
Grinder offers every hardware merchant plenty of 
profit at an attractive retail price customers 


want it when they see it! 


Just the right size for any workbench, the Buckeye 
has the right speed for correct grinding with the 
generous, oversize Ohio stone. Set up and running 
on your counter or in your window, the Buckeye will 
pull buyers right up to your cash register — to buy 


and recommend it to others! 


Send tor This Folderf 
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HOOVER PROMOTES 
FOUR EXECUTIVES 


The promotion of four execu- 
tives of The Hoover Co. to the 
posts of assistant vice presidents 
was announced recently. 

The promotions are: W. Henry 
Hoover, formerly executive as- 
sistant; H. W. Hoover, Jr., for- 
merly director of public rela- 
tions; Clarence H. Holl, for- 
merly assistant director of sales, 
and C, Gordon Troxler, formerly 
executive assistant. 

W. Henry Hoover, who has 
been an executive assistant since 
1935, excepting for nearly three 
years in the Navy from which 
he retired as a_ lieutenant-com- 
mander, started with the com- 
pany as a salesman in Pitsburgh, 
in 1933. He was made a field 
auditor in 1934, and several 
months later was transferred to 
the sales engineering department 
at the company’s North Canton 
plant. He served in this capacity 
until made an executive assis- 
tant in 1935. 

H. W. Hoover, Jr. has been ac- 
tive in The Hoover Co. since 
1941. During the early part of 
the war he was an expediter on 
government contracts until he en- 
tered the service. Mr. Hoover 
returned to Hoover employ in 
1945 with the rank of second 
lieutenant. In 1946 he was made 
direcior of public relations. 

Mr. Holl joined in 1910 as a 
foreman in the motor assembly 
department, There is scarcely a 
phase in the product’s develop- 
ment and manufacture to which 
he has not contributed or with 
which he is not familiar. 

In 1930, he was promoted to 
service manager in the executive 
service department, and 12 years 
later, he assumed the same post 
in the sales department. He was 
made assistant director of sales 
in 1946. 

Mr. Troxler joined Hoover in 
1934, as a draughtsman. In the 
following ten years he served 


successively as a designer, staff 
engineer and product engineer, 


until his promotion to executive 
assistant, in 1944, 


AMERICAN SAFETY RAZOR 
PROMOTION CONTEST 
American Safety Razor Corp., 

315 Jay St., Brooklyn, N. Y., has 

announced an all vaca- 

tion trip to Hollywood as the 
guest of Gem razors and blades 
and Universal-International Pic- 
tures as top award for a sales 
promotion contest. The plan pro- 
vides the dealer with all display 
material without charge and 
builds for them a powerful va- 
cation needs promotion for both 
interior and window of store. All 
dealers sending in a photo of 


expense 











their installed display to Gem 
will receive a card of Gem single 
edge blades. 

The second award is $250, 
third, $150 and additional cash 
and merchandise prizes totaling 
$2,500. In all, 115 retailers will 
share in the awards. The promo- 
tion plan is tied in with the 
Universal screen production, “Are 
You With It,” starring Olga San 
Juan, Donald O’Connor, Martha 
Stewart and Lew Parker. 

The entire window features 
these stars in color with 25 indi- 
vidual pieces of display to make 
up the window featuring necessi- 
ties for men and women planning 
a summer vacation. The contest 
will close July 31st and the 
judges are: Dan Rennick, edi- 
torial director of Drug Topics, 
John W. McPherrin, editor of 
American Druggist and Norman 
McKean, executive secretary of 
the Point of Purchase Institute. 

In conjunction with the con- 
test, Universal Pictures is send- 
ing a special advertising piece to 
all theaters playing “Are You 
With It?” suggesting that theater 
owners tie-in with local merchants 
in exploiting the campaign. 


POWER-PAK APPOINTS 
WILLIAM M. EVANS 
GENERAL SALES MGR. 

William W. Evans has been 
appointed general sales manager 
of Power-Pak Products, Inc., 
Buffalo. 

Mr. Evans 
Pak 27 
the automotive 
in both 


brings to Power- 
association with 
products _ field, 
management and 
engineering, including 
recent years as a national sales 
representative for leading auto- 
motive products manufacturers. 
Sales contacts with national 
accounts and manufacturers’ rep- 
resentatives, formerly made _ by 
field sales executives. will now 
be integrated under the sole di- 
rection and supervision of Mr. 
Evans. 


years 


sales 
several 





WILLIAM V. EVANS 
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J. M. HOLMES RETIRES 

FROM HARDWARE FIELD 

John M. Holmes has retired 
and recently sold his interests in 
the Holmes Hardware Co., whole- 
salers, and the Pueblo Hardware 





J. M. 


HOLMES 


Co., Puelo, Colo., to the Alva 
Adams estate. Holmes Hardware 
Co., was founded in 1889 by 
George Holmes and Alva B. 
Adams. The business was origin- 
ally operated by George Holmes 
and since 1928 by his son John. 
The Holmes Company, under the 
new management has _ elected: 
Alva B. Adams, Jr., Pueblo 
Savings & Trust Co., president; 
Joseph A. Uhl, Denver, brother- 
in-law of Mr. Adams and vice- 
president of Continental Airlines, 
vice-president and William War- 
ner, long with the company, 
secretary -treasurer. Alva B. 
Adams, Jr.’s brother, William E. 
Adams is president of 
Hardware with Alva as secretary. 
N. C. Adams who has managed 
the business many years will be 
vice-president. 

John Holmes entered the busi- 
ness in 1905, having previously 
his career, Start- 
and ad- 


made baseball 
ing in the warehouse 
vancing to the order and cost 
department, later traveling on the 
road and learning the business 
he became head of the wholesale 
business. Since 1928 the company 
has been under his jurisdiction 
and since 1935, it has been a 
strictly wholesale operation. Al- 
though he gave up baseball play- 
ing in 1905 he owned the Holmes 
barnstorming ball club in 1913 
producing several players who 
went into the big 
also found relaxation in his wood- 
working. Mr. Holmes has been 
president of the Pueblo Conser- 
vancy board — establishes and 
maintains flood controls, for many 
years and he served a three-year 
term on the advisory board of 
the National Wholesale Hardware 
Association. For 20 years he has 
been a director of the National 


leagues. He 
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| Hardware Golf Association and 
is its past president. He has 
been on the board of directors of 
the Rocky Mountain Distributor’s 
association since its inception 
and has been a member and ac- 
tive in the U. S. Chamber of 
Commerce, 

His employees presented him 


| with a golf wrist watch at his 
| retirement banquet. Among those 


present were 12 men who hade 
a total of 318 years in Holmes 
Hardware. 


W. BERT McDONOUGH HAS 
MFR’S. AGENTS OFFICES 
IN JACKSONVILLE, FLA. 


W. Bert McDonough Co., Inc., 
manufacturers’ _ representatives 
has recently opened offices at 
1201 San Marco Blvd., South 
Jacksonville, which offices will 
be operated as the main offices 
of the company. Officers of the 
new corporation are: W. Bart 
McDenough, president; Walt E. 
McDonough (inactive), _ vice- 
president, Williard H. Thlefeld, 
secretary-treasurer and Homer 
M. Wheeler, assistant secretary- 
treasurer and office manager. 

Willard Ihlefeld has been trans- 


ferred to the Atlanta territory 
and will travel Georgia, East 
Tennessee, South Carolina and 


the majority of Florida. C. W. 
Miller has been moved into Bir- 
mingham and will cover Alabama 
West Florida, Mississippi, West 
Tennessee, and Eastern Louisi- 
ana, ihe territory covered by the 
late E. Jack Hogsed. 

Pavi L. Thornburg has joined 
the company, having served for- 





Pueblo | 


merly as general manager of 
Southern Jobbers Inc., Raleigh. 
N. C. He will make his head- 
quarters in Raleigh and _ travel 
Virginia, North Carolina and 
Mercer County, West Virginia. 
He is the son of one of the 
founders of Foster-Thornburg 
Hardware Co., Huntington, W. 
Va., and was connected with that 
company for several years. He 
later went with Belknap Hard- 
ware & Mfg. Co., Louisville, and 
from there to Brown-Rogers-Dix- 
son Co.. Winston-Salem as sales 
manager. 

Under the new system, Bert 
McDonough, who has operated 
in the manufacturers’ agency 
business in the southeast for over 
25 years, will supervise the main 
office and travel and work with 
the salesman in all areas covered. 


BUCKEYE ALUMINUM HAS 
NEW SALESMAN 

Willis I. Gelder has been ap- 
pointed salesman for Buckeye 
Aluminum Co., Wooster, Ohio, in 
Colorado, Wyoming, Utah, Idaho 
and Montana. Mr. Gelder’s head- 
quarters are in Denver. 









—and offer a 


COMPLETE LINE! 


Cash in on the enormous consum 
demand for modern automati 
water heaters with a line tha 
enables you to offer outstanding 
quality in models for all fuels—at 
prices to fit every purse. 








Hotstream—pioneer in automatic 
water heaters—incorporates mod- 
ern design with tried and proven 
engineering—to bring you heaters 
that are tops in smart appearanc 
economy of operation and long li 


Gas-fired models feature heav 

insulated storage tanks and rap 

recovery, underfired burners wi 

positive-action safety pilots—f 

natural, manufactured and L. 

gas. Capacities from 20 to 80 gal. 
@ 


| Electric models feature double 
| extra heavy insulated storage 
| tanks and efficient Chromolax 
heating elements, immersion type. 
Single and twin element heaters 
available in capacities from 20 
to 82 gal. 





| 
Oil-fired models which burn eithe 
kerosene or No. | fuel oil, featur 
| the patented "Lo-Pilot” vaporizin 
pot-type burner—noiseless, clea 
| and economical in operation, an 
| “Draft-O-Stat”, barometric draft 


regulator. Sizes for 30, 40 and 60 gal. 
«& 


Hotstream also offers gas and 
kerosene side arm tank heaters, 
water heater accessories and draft 
controls. Write for full information. 


Don’t pass up any 
Water Heater Sales! 


— sell HOTSTREAM 


t | 



















GAS 





ELECTRIC 







FUEL OIL 


THE HOTSTREAM HEATER CO. 


QUINCY AVE. « CLEVELAND 4, OHIO 
|- Manufacturers of water heaters and draft controls 
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SWIFT PLANT FOOD 
DIV.—GARDENING AIDS 
DISPLAY CONTEST 


Swift & Co., Plant Food Divi- 
sion, Chicago, IIL, has announced 
a contest concerning Swift’s three 


gardening aids, Endo Peat, Endo | 


Weed and Vigoro. Dealer is to 
build selling displays, — counter 
wall or floor — no window dis- 
plays, including all three prod- 


ucts and price cards, Entrants 


must submit a medium-sized 
photo or sketch of the display 
with name and address on the 


back furnishing information in- 
dicating the display has selling 
appeal, The entries are to be 
mailed to Swift & Co., Plant 
Food Division, Dept. C., Chicago 
77, Ill, not later than June Ist. 
Only one dealer prize will be 
awarded but dealers 
may enter more than one display. 
The awards will be 
prominence; brought-out 


each store 


made on 
effect; 
selling price tag, and location. 
The following judges have been 
selected: C. B. Larrabee, presi- 
dent, Printer’s Ink, J. M. Witten, 
editor, HARpwakE AGeg, and J. M. 
Anderson, of Seed World, 











First award is a °49 Ford se- 


dan, delivered by July 16; second | with these distributors, he 


award, 14 kt. solid gold, 21 jewel | 


Gruhen Musical Products. While 
han- 
dled De Forest, Thompson, Meiss- 


Lord Elgin; third award, Univer- | ner, Grebe, Kolster and Freed 


° | 
sal Mercury ]] camera with syn- | 


chronized photo flash for night 
shots, high speed shutter for fast 
action shots, 35 mm; and fourth 
award, Parker “51.” 


J. H. ROBINSON MADE 








FARNSWORTH’S N. Y. 
DIST. BRANCH MGR. 


J. H. Robinson has ap- 
pointed manager of the Farns- 
worth Television & Radio Corp.'s 
newly established New York dis- 
tributing branch at 108 West | 
57th Street. | 

Mr. Robinson was vice presi- 
dent and sales manager of Kings | 
Electronics Co., Brooklyn, before | 
accepting the new post. 

He started in the radio business 
more than 20 years ago with De 
Forest Radio as sales engineer, 
first in New York and later in 
New England. He then held sales 
positions with several distributors 
in the New York metropolitan 
including Gilbert-Keater, 

MacMann, and Colin- 


been 


area, 


m, #. 


products. 

Mr. Robinson later joined the 
Freed Radio Corporation as New 
York district manager, after 
which he became associated with 
the National Union Radio Corp. 
as assistant to the sales manager. 
Other positions he held with 
National Union during succeed- 
ing years were: sales promotion 
manager 


manager, advertising 


| and sales manager, 


CLARENCE T. TAY NAMED 
GEN. BRANCH MANAGER 
OF ADMIRAL CORP. 

Clarence F. Tay has been ap- 
pointed general branch manager 
of the Admiral Corp., Chicago. 
He will direct the three Admiral 
branches in Washington, D. C., 
New York and Chicago. Mr. Tay 
has been managr of the Appli- 
ance Distributors, Chicago for 
the past four years and has been 
with radio since the inception of 
the business. 














YALE & TOWNE’S STAMFORD DIVISION TELLS THE COMMUNITY ITS STORY: 
As part of its community relations program the Stamford, Conn., division of The Yale & 
Towne Mfg. Co., has set up a comprehensive and dramatic exhibit in the Towne Service 
Building. The exhibit includes: new products, long established Yale builders’ hardware 
items—in older and newer forms, hydraulic pumps, packaging, specialty locks, catalogs 
and dealer helps. Also shown are the company’s catalogs and other dealer and distributor 
materials, testing equipment used in the plant, the division's training course materials 
and a collection of antique locks, owned by the company, and dating back to 1099 AD. 
An optical illusion device is included to show the transition from ancient to modern 
forms of locks. The exhibit will be shown to all of the division's 4,600 employees and 
their families, and to stockholders, school students, clergymen and other representative 
citizens of Stamford. J. Bryan Williams, Jr., general manager of the division, at a special 
press preview, told visiting editors that the division's employees represent 25 per cent 
of the community's industrial population and that its production had increased 35 per 
cent in the last six months. Above, J. Bryan Williams, Jr., general manager of the 
division, is shown escorting ocers and directors of the company through the exhibit. 
Nearest to Williams is Herbert G. Wellington, director, center is Calvert Carey, president, 
showing Robert Struthers, another director, a Yale tubular lock. At extreme right is 
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A. Douglas Dalton, assistant general manager. 





R. V. CLARK PROMOTED 
BY PENN ELECTRIC 

R. V. Clark, formerly district 
manager of the company’s Day- 
ton office, was named manager of 
heating control sales of Penn 
Electric Switch Co., Goshen, Ind, 

Mr, Clark will make his head- 
quarters at the main office in 
Goshen, Indiana, and will be re- 
sponsible for the sale of auto- 
matic heating controls to the oil 
burner, stoker and gas markets, 
He has been with Penn for 20 
years and possesses a wide and 
varied experience in the applica- 


tion of controls for automatic 
heating. 


The company has appointed E. 
A. Price as district manager of 
the Dayton office. Mr. Price, a 
sales engineer with 11 years of 
experience with Penn was for- 
merly manager of the company’s 
Dallas, Texas district. He is re- 
placed in the Dallas office by 
James Stiver, who recently joined 
the sales organization, 

In addition, Penn announced 
the opening of a new Cleveland 
sales office in Room 902 of the 
N.B.C. Building at 815 Superior 
Ave. W. S. Lossie was appointed 


district manager of the new 
Cleveland territory. Mr. Lossie 


has had considerable experience 
in the control industry and _ be- 
fore joining Penn, he 
Minneapolis-Honeywell as a sales 
engineer in the Indianapolis ter- 
ritory. 


was with 


MAYTAG CREATES NEW 
CHICAGO BRANCH OFFICE 


The Maytag Co., Newton, 
Iowa, has announced the creation 
of a new Chicago branch with 
offices at 1501 Harris Trust Bldg., 
111 W. Monroe St., Chicago. The 
area includes: Illinois, 
Michigan, with the exception of 


covered 


the rorthern peninsula and two 
regions in northwest Indiana. 

J. A. Andersen, who has been 
regional manager with headquar- 
ters in Salt Lake City, was trans- 
ferred to Chicago as_ branch 
manager. He started with Maytag 
in 1929 as a house-to-house sales- 
man and has served in Montana, 
Idaho and Washington as well 
as Utah. 

This Chicago branch was for- 
part of the 40 year old 
Indianapolis branch which 
now been divided into two parts. 
Headquarters for the other sec- 
Indiana 


merly 
has 


tion, including all of 
except two northwest regions, 


Kentucky, Tennessee and Ohio 
remains at Indianapolis 
This branch has been 
the direct supervision of Verne 
R. Martin, general sales manager 
of The Maytag Co. pending the 
appointment of a successor to 
Earl R. Foster who retired last 


under 


vear,. 
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YES, THERE’S A BIG DEMAND for the 10-foot Carlson 
Rule by workmen and craftsmen in every industry, and 
by appliance salesmen, by machinery salesmen and by 
hundreds of men in the service industries. 

You'll find that it will pay you to point-up and point out 
to every customer that the Carlson “10-FOOTER” is now 


available. 


Each style and size of Carlson 
Rule comes in a colorful individ- 
ual box which graphically shows 
how to replace worn or broken 
blades. Six rules are packed in an 
attractive display carton. Order a 
supply today! 


SOLD THROUGH LEADING 
HARDWARE STORES 


Carlson & Sullivan, Juc. 


MONROVIA, CALIF. 


APRIL 22, 1948 


WHITE 


CHIEF 


326 6 ft. 
328 — 8 ft. 





16ths both edges 
16ths both edges 


HOBBY 


like magic from your shelves. 


Rules and Replacement Blades. 


126 6ft. 16ths &32nds 


128-8 ft. 
126ME 6ft 
128ME~ 8 ft. 
128TE- 8ft 


16ths & 32nds 


Metric & English 
Metric & English 


10th-100ths & English 


No 


2288 ft. 

2210—10 ft. 
226M E—6 ft. 
228M E—8 ft. 
22M - 2 Meter 


23M— 214 Meter 





Stock up with a supply of Carlson 10-foot rules . . . tell 
your sales clerks about them...and watch them move 


The Carlson line of steel tape rules offers many ways to 
satisfy rule buyers, so carry a complete stock of Carlson 










226 6 ft. 16ths & 32nds 
16ths & 32nds 
16ths & 32nds 


Metric & English 
Metric & English 
Metric both edges 


WHITE CHIEF TAPE LINES ARE MANUFACTURED UNDER U. S. PATENT 2089209 








Metric both edges 






Fal the Dereening 


everyone's talking about ! 





“I’m set for life! No more 
— screen troubles for me. I’ve 
va switched to LUMITE, the 
miracle screening that lasts 
= a lifetime.” 















. STAINPROOF! 

. RUSTPROOF! 

. NEVER NEEDS PAINTING! 
. LASTS A LIFETIME! 











LUMITE is the most revolutionary screen cloth ever made. 


Woven of saran, it is virtually indestructible. Just fhink of a | 


screen that will NEVER rust, NEVER rot, NEVER corrode. Imagine 


a screen material that NEVER has to be painted or scrubbed —~ 


can NEVER stain the house. 


Amazing as it may seem, this is the story of LUMITE, the 


great, new plastic screen! A story that's being told this spring 
in a great National Advertising Campaign aimed at 34,496,- 
000 readers. 


Cash in on it when your customers come to buy this spring. 


Have LUMITE in stock — plenty of it! For complete information, 
samples, and hard-selling dealer aids, write LUMITE DIVISION, 
Chicopee Mfg. Corp., 47 Worth St., New York 13, N. Y. 


Distributed through Hardware and Woodwork Wholesalers 
*® 
Sell the screening that sells itself 










by 
Housekeeping 





Woven of saran 


ELECT PAUL SKOVE 


slice his food. Poor men buy a 
TO PERFECTION STOVE (cheap corn knife and others buy 
BOARD OF DIRECTORS (a forged machete. They use a 

Paul T. Skove, chief purchasing | Very crude hoe and spade. They 

agent for Perfection Stove Co.,| ¥Se oxen for plowing and hauling 
| was recently elected to the com-| 29d their horses and donkeys are 
| pany’s board to fill the vacancy | Very small. Goats supply their 
|created by the resignation of |™/k and sheep their wool. Corn- 
| Frank A. Gabriel, sales manager, | Stalks and banana leaves thatch 
pee and heater division. |their houses and they use ma- 
| Five members of the board hagony, cypress, and pine for 
| received promotions, namely: D. timbers, They cut down their 
|S. Smith from vice-president and | Tees with an axe or two-man 
American pattern tooth saw and 
rip it into boards with an old 
fashioned pit saw.” 

Mr. and Mrs, Norvell were 
accompanied on their trip by Mr. 
and Mrs. E. W. Hardin, Ama- 
| ager to vice-president and director rillo Hardware Co., Amarillo, 
of sales and Marc Resek, from *°*” wholesalers. 
chief engineer to vice-president 


| treasurer to executive vice-presi- 
| dent and treasurer; A. J. Tener, 
| oo secretary and _ assistant 
| treasurer to vice-president and 
| director of manufacturing; C, H. 
| Foulds, from general sales man- 


FARNSWORTH APPOINTS 
REGION MANAGERS 
president and chairman of the’ he Farnsworth Television & 
board and H. C. Crowell was re- Radio Corp., Fort Wayne, Ind 
named vice-chairman, Mr. Skove has announced the , 
; will continue as assistant secre- 


and director of engineering. 
L. S. Chadwick was re-elected 


appointment 
| . ‘ of seven regional managers who 
ied of Perfection Stove. |will supervise field sales and 
———- service activities for both the 
| LUMITE NAMES THREE | Capehart and Farnsworth divi- 

TO FIELD SALES STAFF |sions. The managers and _loca- 
| The Leiee Ghidesn of tu tion of their home offices are: 
| Chicane Mfg, Corp., 47 Worth | Southwest region, George S. Jef. 
fers, Dallas; Eastern Region, W. 
ed three new field sales repre- R. Mc Allister, New York ; East 
sentatives: John H, Campbell on os _ bi 
: rene. . Se . ndianapolis; Southwes egion, 
and Wiliem FP. Middeleor wil Frank H. Merritt, Atlanta; Los 
Angeles Region, Charles’ R. 
Ward, Hollywood; San Francis- 
co Region, Eustace Vynne, San 
Francisco; Chicago Region, Paul 
W. Palgren, Chicago. 


2 New York City has appoint- | 


represent the Lumite screen cloth 
department and William A, Ker- 
| rigan will concentrate on Lumite 
| upholstery fabric sales. 
| Mr. Campbell was formerly 
administrative assistant at the 
American Cyanamid Co., and ii ae 
was previously a salesman for; FORM WHOLESALE HDWE. 
Vick Chemical Co, Mr. Midde- TRADE ASSOCIATION 
leer was a pilot in the AAF and OF CHICAGO 
_ Kerrigan ” salesman for Milton T. Raynor, Chicago at- 
rown & Williamson 

torney, announced that a recent 


Co. ; ‘ 
meeting held at the Bismarck 

Hotel, the Wholesale Hardware 

Trade Association of Chicago was 


Tobacco 


N. Y. HARDWAREMEN 
HEAR E. S. NORVELL 
| ON GUATEMALA TRADE 


organized. The following officers 
were elected: Warren D. Boden, 
Coris & Co., president; Charles 
Novak, Jr., Charles Novak & Son, 
first vice-president; Jerry Smith, 
Laurie Hardware Co., 


His experiences and impres- 
sions of a recent trip to Guate- 
| mala were outlined by Edward 
|S. Norvell, New York City, 
eastern district sales mnaager, | vice-president; Sam Sweig, United 
|E, C. Atkins & Co., Indianapolis, ; Hardware Co., secretary and A. 
|Ind., at the April 20 meeting of | J. Cordell, States Supply Co., 
|the Hardware Trade Association | treasurer. 
| of New York, at Miller’s Res- —_—_——— 
. . Tt | 

| taurant, 144 Fulton wt. New | IRVINE JOINS 
York City. Mr. Norvell told of | 
seeing many well known Ameri- | SILVERFLAME AS REGION 
can brands of tools and hardware SALES MGR. 
in his travels. Don Irvine, formerly sales man- 

He said, in part, “There are | ager of Monroe Stove Co., has 
jabout three and a half million 
people in Guatemala and just 
about every man carries a forged 


second 





been appointed midwest regional 
sales manager of Queen Stove 
Works, Inc., Albert Lea, Minn. 
machete with him the same as we | Mr. Irvine was at one time with 
carry a pocket knife. He uses it | Hotpoint Inc., as sales manager 
to prune his trees, cut his fire | of the commercial cooking divi- 





wood, clear out brush, and to! sion. 
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ROGER CRANDALL NAMED | 
MARTIN MOTOR EASTERN | 
DISTRICT MANAGER 
Roger C. Crandall has been | 
appointed eastern district mana- 
ger for Martin Motors, a division 
of the National Pressure Cooker 
Co., which manufactures a new 
type of outboard. His office is in 
the Empire State Building, Mr. 
formerly head of 
department of 
Boston. | 
with 


Crandall was 
the outboard 
Crandall-Hicks Co., in 
Earlier he was associated 
his father’s outboard motor firm, 
the Crandall Co., of Springfield, 
Massachusetts. 


named a district manager for the 
General Electric Co.’s electronics 
department and will headquarter 
in Dallas. He Walter 
M. Skillman, now sales manager 
of standard line radios in the 
G. E. receiver division. Mr. Ran- 
dolph was formerly a radio and 
television salesman in 
the Chicago district office of the 
department. He first joined G. E, 
in Bridgeport in the accounting 
section. Serving in the coast 
guard during the war, he was 
discharged a lieutenant. He then 
entered the Chicago district sales 
office of the electronics depart- 


succeeds 


receiver 


| ment. 


ALCOA’S NEW FILM 
TELLS ALUMINUM 
RESEARCH STORY 

The Aluminum Co. of America 
recently held a preview showing 
of its new technicolor sound film 
“Curiosity Shop,” for editors, at 
the Hotel Plaza, New York City. 
Available in 16 and 35 millimeter 
after July 1, 1948, for 
before clubs, schools, 
churches, etc., it is the story of 
research and development work 
of industrial scientists in their 
long struggle to make aluminum 
more useful. This film continues 
the human biography of alumi- 
num, the story of individual initi- 
ative, as well as the eternal chal- 
lenge of youth so forcefully told 
in Alcoa’s first documentary pic- 
ture, “Unfinished Rainbows.” 
Stars of “Curiosity Shop” are 
John Litel and June Lockhart 
and the film was produced by 
Wilding Picture Productions, Ine. 

Requests for the film should 
be made to: Motion Picture 
Dept., Aluminum Co. of America, 
801 Gulf Bldg., Pittsburgh 19, 
Pa.; Modern Talking Picture 
Service, 9 Rockefeller Plaza, 
New York 20; or Farm Film 
Foundation, 1731 Eye Street, 


N. W., Washington, D. C. 


prints 
showings 





GENERAL ELECTRIC 
ADVANCES TWO MEN 
Thomas B. Jacocks has recent- 
ly been named manager of the 
Washington, D. C. office of the 
electronics department, General 
Electric Co., Syracuse, N.Y. 
Henry A. Crossland will succeed 
Mr. Jacocks as manager of the 
department's Atlantic district, 
with headquarters in Philadei- 
phia, Pa. This dictrict includes: 
Eastern Pennsylvania, Southern 
New Jersey, Delaware, Maryland, 
Virginia, District of Columbia, 
and North Carolina. 

Mr. Jacocks will 
the activities of the department 
in the Washington area, includ- 
ing customer service relations 
with Federal 
Commission licensing. 

Henry G. Randolph has been 


(Communications 


APRIL 22, 1948 


DR. EWERT ADDRESSES 
LOS ANGELES POT 
KETTLE CLUB 

Dr. Park J. Ewert, head of 
general business, College of Com- 
merce, University of Southern 
California, was guest speaker at 
the Los Angeles Pot & Kettle 


Club luncheon held at E. O. 
Hallock’s. Highlights of Dr. 


Ewert’s talk were: “There is a 
challenge to sales management 
in 1948, as this is a period of 
transition from a seller’s to a 
buyer’s market. If private enter- 
prise is to solve the problems of 
high peaks and busts of the busi- 
ness cycle, much more attention 


must be given by sales manage- | 


ment in order to stabilize condi- 
tions.” 





’ CHICAGO METALLIC 
APPOINTS TWO SALES 


REPRESENTATIVES 
Chicago Metallic Mfg. Co., | 


3711 So. Ashland’ Ave., Chicago, 
has jast announced the appoint- 
ment of two new sales represen- 
tatives. The Martin Company, 
14-104 Merchandise Mart, Chi- 
cago 54, will cover parts of Illin- 
Indiana, and Wisconsin for 
Chicago Metallic’s Bake-King 
Tinware and Bake-King Alumi- 
numware. Al Mayer & Company, 
6376 Clayton Road, St. Louis 17, 
Missouri, will handle sales of 
Bake-King Tinware, Bake-King 
Aluminumware, and Ash-Away 
Smokers in Nebraska, Towa, Kan- 
sas, Missouri, and parts of Illin- 
ois and Indiana. 


ois, 


RUEGER DISTRIBUTES FOR 
THREADWELL TAP & DIE 


The Rueger Company, Los An- 
geles, Calif., has been appointed 
exclsive sales representative for 
the Threadwell Tap & Die Co., 


co-ordinate | Greenfield, Mass., in the 11 Rocky 


Mountain and Pacific Coast states 
and the territory of Hawaii. The 
Rueger Company has _ branches 
in Denver, Salt Lake City, Pout- 
land, Ore., Seattle, San Fran- 
cisco and Honolulu. 
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¥ ODOR AND VAPOR PROOF 

A low-priced drip- 
less server by the 


makers of the 








wonderful 


Dripcut — 


| 


| 


| 
| 
| 
| 


‘*dripless, 
dropless, 


always spotless.” 





Has crystal-glass 
container, patented 
removable cutoff slide 
_— of stainless steel, one-piece 
grained plastic top and handle. Popular 12-ounce 


size. Beautifully made...a superb price leader and 


promotional item! 


» => wa-mac HANG-R-PADS 


Instantly convert plain 
wooden coat-hangers into 
luxurious padded ones... 
prevent sagging shoulders, 
save shape and drape of 
clothes. Lovely plastic, 
display-boxed six to a set. 
Every home ‘needs several 








sets! 
Million 
Pn readers 


Sekeepin, . T, 

lens, y's 

Ho, Jour nal, 
nomics 


NA-MAC PRODUCTS CORP. 


SUBSIDIARY OF WILLIAM R. WARNER & co., Inc, 














1027 NO. SEWARD STREET LOS ANGELES 38, CALIF. 
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PYRO PLASTICS MOVES 
TO NEW, LARGER PLANT 


Pyro Plastics Corp., has re- 
cently removed its factory facili- 
ties and offices from its plant at 
Westfield, N. J., to larger and 
more adequate quarters at Union, 
N. J. The company was formed 
nine years ago by William M. 
Lester for custom injection mold- 
ing of plastics. During the war, 
many tasks were per- 
formed by the company. 

The new modern plant occu- 


western New Hampshire and 
Berkshire County in northwestern 
Massachusetts. Mr. Nelson has 
nine counties in southern Michi- 


DAYTON PUMP HOLDS 
| SALES CONFERENCE 


Twenty factory representatives 
of the Dayton Pump & Mfg. Co., 
from Ohio, Indiana, Michigan, 
entucky and West Virginia met 
recently in Dayton for a two day 
sales meeting. Several new prod- 
pies 40,000 sq. ft., located on a/ ucts were displayed in the water 
14 acre tract adjacent of High-| system line as well as the water 
way 29 in Union. Its New York} softener line. The entire Dayton 
address is 175 Fifth Ave., Flat. | line was reviewed as the sales- 
iron Bldg. | men were brought up to date on 

The officers of the company! jt, This conference was the first 


essential 





include: William W.  Lester,| of a series of such meetings held 
president; Mrs, Betty Lester, | jn Chicago, Kansas City, Char- 
vice-president and __ treasurer; 


lotte, N. C., and New York City. 
William P. Marin, secretary, and 
Frederic A. Bovais, sales manager. | J. A. WINFIELD ADVANCED 
ae BY ELECTROMASTER 





CHICAGO PAINT SALESMEN | 
ELECT W. W. ANDERSON | John A. Winfield has been ap- 
PRESIDENT | pointed assistant secretary and 
ae ; | assistant treasurer for Electro- 
The Paint Salesmen’s Club of see tar, Cees Chim 


Chicago met recently at the 
Golden Gate Restaurant with 46 
members and seven guests in at- 
tendance in honor of their past 


Mich. Mr. Winfield was formerly 
with a national firm of accoun- 
tants and auditors. 


»sidents ) ho 15 yere 
— of whom 15 were | NU.ENAMEL CORP. MOVES 
Officers elected for the term GENERAL OFFICES 
opening in September were a3| Nu-Enamel Corp., 8 South 


follows: president, William W. | Michigan Ave., Chicago. has an- 
Anderson; vice president, Sam nounced that its general offices 
C. Friedman; secretary, Lester are to be moved from that loca- 
F. Berger; treasurer, Wm. M. tion where it has been for 10 
Lersen; directors, F. H. Millar, | years, to larger quarters in the 
Jules Dordek and F. M. Patton. 





| McCormick Bldg., 332 S. Michi- | 


gan Ave. All departments will 
be located on one floor instead 
| of parts of three floors as at 
present. All interiors are to be 
finished in the paint and paint 
products made by the company 
and a full scale model of a mod- 
ern store solely for display and 
training purposes will be in- 
stalled. The domestic and foreign 
divisions will be at the new ad- 
dress, the general offices are to 
be in Dallas, Tex. 
PYROMETER INSTRUMENT 
MOVES TO NEW JERSEY 


The Pyrometer Instrument Co., 
103 Lafayette St., New York 
City has announced the comple 
tion of its new plant, laboratory 
and office in Bergenfield, N. J. 


PEERLESS DISTRIBUTING 
CO. FORMED IN BOSTON 


The Peerless Distributing Co., 
Inc., has recently been formed | 
by J. S. Carder, formerly with 
W. S. Manchester Co., Boston, 
located at 47 Bristol St. It will 
service all of New England spec- 
ializing in paint sundry items. 
AAF during the war and for 


the past three years has been 
contacting the retail paint and 
hardware stores _ throughout 


Rhode Island and Massachusetts. 
He is treasurer and general man- 
ager and C. W. Manchester is 
president. He is also a veteran 
of World War II and has been 
recently active in the metrop- 
olitan Boston area as a paint 
sundry salesman. 








Past president, Norman M,. C 
Olsen, inducted two new mem- | 
bers — J. W. Stephenson, Na- 
tional Chemical & Mfg. Co., and 
Al Kogan, Roberts Paint Corp. 

Les Moline, golf chairman, na- | 
nounced that the Annual Sum- 
mer Outing will be held Wednes- 
day, June 30th at Nordic Hills 
Country Club. 


—— 





MAYTAG APPOINTS 
REGIONAL MANAGERS 


Dennis Miller has been trans- 
ferred from North Carolina to 





Tappan Quarter-Century Club Banquet was held recently 


Washington, D. C., for Maytag by the Tappan Stove Co., 250 Wayne St., Mansfield, Ohio 
Co.. Newton, Iowa and will direct and |! employees who had reached the 25-year mark were 
the District of Columbia and honored. Membership in the two-year old club now numbers 


surrounding area. Francis 


T. 55 members who have accumulated 1,646 years of service. 


Rooney will represent the com- Harold O. Dysart, secretary of the company, joined his father 
pany in the Upper Peninsula of | Ora S. Dysart as 8 member of the club, marking the first 
Michigan and a small area in | father-son combination. The older Dysart has completed 30 
Wisconsin: the same territory he | years with the company. Among the new members taken into 
has been serving as district man-| the club were Mildred Hickman and Ruth Lamberton, first 


ager for Purina Mills. 


women to complete 25 years’ service. Other new members 


David M. Rousch and Dave| who received a certificate of service pin of the club are: 
Nelson who have been under-| Robert McLaughlin, John Fraifogel, Sr., Thomas Speck, Ray 
going intensive training at the| Gregg, Adam Hoffman, Isaac Van Dine, Mike Raeck and 
Maytag home office in Newton,| Ralph Moser. Shown is the older Dysart fastening the pin on 


Iowa, are now assigned to terri- 
tories, 
Vermont, five counties in south-| of the executive committee. 
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his son and in the center, Mildred Hickman and Ruth Lam- 
Mr. Rousch will cover| berton, extreme right. At left is Paul R. Tappan, chairman 


ELECT H. J. HEMINGWAY 
TO INTERCHEMICAL 
CORP. BOARD 

Harry J. Hemingway has re- 
cently been elected to the board 
of directors of the Interchemical 
Corp., 350 Fifth Ave., New York 
| City 1, succeeding Peter O. Hlo- 
bil, former comptroller, who has 
retired from business. 

Mr. Hemingway has been 2 
vice-president of the company 
since 1947. Prior to that time 
he was president of Interchemi- 
cal’s Standard Products 
Division and of Murphy Paint 
Division. From 1937 10 1944 he 
was president of Standard Coated 


Coeted 


Products Corp., which was 
merged into Interchemical in 


1944 and from 1929 to 1927 he 
headed a pigment dispersions 
business which has becomeR-B-H 
Dispersions Division for Inter- 
chemical. 


J. T. SCOTT FORMS 
MFRS. AGENCY 

After 13 years sales experience, 
seven of them as a direct factory 
salesman and six as a member of 
a manufacturers’ agency, J. T. 
Scott has announced the forma- 
tion of J. T. Scott & Co. 

The company, with main offices 
at 1401 South Hope Street, Los 
Angeles 15, California, will oper- 
ate as factory sales agents in 
California, Washington and Ore- 
gon. A branch office with resident 
salesman will be located in 
Seattle, Washington. 


MEYER P. COHEN OPENS 
NEW YORK CITY OFFICE 

Meyer P. Cohen, representing 
The Burns Mfg. Co., Syracuse, 
N. Y., in the New York area for 
its line of serrated edge cutlery 
and the Kalamazoo Sled Co., 
Kalamazoo, Mich., in New York 
and New Jersey, has opened of- 
fices and showroom at 1150 
Broadway, New York on the 19th 
floor. 


R. A. WHITING NAMED 

NORTH EAST DIV. MGR. 
BALTIMORE PAINT WORKS 

R. A. Whiting has recently 
been appointed northeastern divi- 
sion manager of the Baltimore 
Paint & Color Works. Mr. Whit- 
ing, formerly Baltimore represen- 
tative for the same organization, 
will direct sales activity in the 
Northeastern area, supervising 
the sales force assigned there. 

MAX PELL JOINS 
ARNESTO’S NEW ENGLAND 
SALES FORCE 

Arnesto Paint Co., New York 
City has added Max Pell to its 
New England Sales organization. 
He has long been associated with 
the paint and allied industries in 
New England. 
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HAND TAPS MACHINE SCREW TAPS PIPE TAPS 


THREADWELL “TAPS OF DISTINCTION” 
are available in all sizes and styles in carbon steel and 
high speed steel. They are noted for accuracy and 
long life. Threadwell High Speed Hand Taps have the 
exclusive Threadwell “‘i-dot-ification” feature—red 
dot on the shank for cut thread, white dot for com- 
mercial ground thread, b/ve dot for precision ground 
thread. 


THREADWELL MACHINE SCREW TAPS 
and THREADWELL PIPE TAPS 
are made to meet equally high standards of quality 
and precision. Their performance has won the recog- 
nition and acceptance of tap users everywhere. Write 
for Bulletin No. 431. 


THREADWELL 
ADJUSTABLE ROUND 
SPLIT DIES 
come in fractional machine 
screw and pipe sizes. They 
may be recommended as the 
standard for accuracy and de- 
pendability. Write for Bulle- 

tin No. 432. 


THREAD WELL TAP AND DIE COMP 





JFFIC THREADWELL TAP & DIE CO. OF | 











Threadwell Scr wplate 

are in active demand wherever there are threading jobs 
to do. Anyone can cut straight threads because each die 
has its own pressed steel guide to keep it lined up right 
in the stock. You can sell a lot of them. For complete infor- 
mation and prices, write for Bulletin No. 432. 


Threadwell High Speed 
Counterbore Set 

make it easy to counterbore for 
any size fillister head screw or spot 
face for hexagon heads or square 
nuts, Two cutting lips with spiral 
flutes give ample clearance and 
strength. They cut like a drill, with 
no chatter. Easily sharpened. Lots 
of your customers want ’em. Write 
for Bulletin No. 433. 





Threadwell Keyway Cutter Sets 
make it easy to cut any standard width, any depth 
keyway in gears, cutters, couplings, pulley hubs, etc. 
Sixty seconds does the job. Quickly pays for itself 
in any shop. Threadwell Arbor Presses have many 
uses in addition to keyway cutting. Write for Bulletin 
No. 434. 





“TOOLS OF DISTINCTION’ 
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ALABAMA 


Southern Paint Hardware Co.'s | 


number two store has opened at 
400 Madison Ave., Montgomery. 
A. O, Cooper is manager. 


Yarbrough Bros. Hardware Co., 
Holmes at Washington  Sts., 
Huntsville, is now and 
operated by Wm. M. Yarbrough 
and Robert R. Schultz. 


ow ned 


ARKANSAS 
The Fincher Hardware 
Waldo, has been purchased by 
Kenneth Eddy and N, L, Eddy, 
Jr., Buckner. 


La., 


The Farmers Hardware Co., 
De Queen, was damaged by 


water which firemen poured into 
the building for five hours during 
a fire. 

Brown’s Hardware Variety 
Store, Little Rock, was routed by 
fire recently. 

Tracy T. Rudolph has sold the 
Arkadelphia Hardware Co., which 
was established in 1888 to his 
brother, Frank Rudolph. 


Henry Franklin Hardware Co., 
Jonesboro, was destroyed by a 
recent fire. 

CALIFORNIA 

East Coast Hardware, Inc., a 
New York corporation, has quali- 
fied to conduct Los 
Angeles, Cal. The agent is Sidney 
S. Samet, 1212 Spring Arcade 
Bldg., Los Angeles. 


business in 


Southern California Hardware 
Co., has been organized by 
Herbert Oelerich, A. B, Packard 
and W. E. Leahy in Los Angeles. 

Industrial Hardware Supply 
Co., Van Nuys, has started con- 
struction of a steel storage build- 
ing at 14-833 Aetna St. 


Brooklyn Hardware & Fur- 
nishings Co., has been formed by 
Adolph Shiman and James 


Chroman to conduct business at 

3734 Brooklyn Ave., Los Angeles. 
ILLINOIS 

Soedler Hardware Co., Peru, 
was gutted by a fire recently. 

INDIANA 

Emery Doster & 

has purchased the Gable Hard- 

ware Hartford City. With 

Mr. Doster in the acquisition are 

Davis | 


Associates 
Ca.. 
son-in-law, Leonard 
and the former's father-in-law, | 
Frank Williams. Mr. 


manager of the business, 


his 


Davis is 


Carl Blough hardware store, 
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North Judson, was burned to the 
ground recently. 


KANSAS 
John Scaletty, owner of the 
Scaletty Hardware Co., Parsons, 


Kan., has retired from business. 
He will be succeeded by his son, 
Charles Scaletty, who has been 
associated with his father for 
many years. 
LOUISIANA 

A second hardware and appli- 
ance store will be built at 4334 
St. Charles Ave., New 
by the C. G. Staubitz Co., which 
at present, 
1118-24 S, Carrollton Ave. The 
second store is to be owned and 
operated by C. G.  Staubitz, 
president. 


operates a 


MISSOURI 
H. B. Davis, El Dorado Springs, 
recently had a which 
stroyed its office and equipment. 


hre 


Huntington, 
has been sold to Lloyd Caley, 
Huntington for Mont- 
the 


Geedy-Corey Co., 


manager 
gomery Ward Co., for 
two years and Dee R. 
president of Huntington’s First 
National Bank, The new owners 
will 


last 


modernize the store and its 
fixtures, 


MISSISSIPPI 
W. R. Thatcher and J. M. 
Barber have dissolved their part- 
nership in the operation of the 
Gulfport Hardware Co., Gulfport. 
Mr. Barber will direct the store 

now known as Barber's, 
NEW YORK y 
Canton Hardware Store, Can- 
ton, reopened under new 
management. Litfullah Atiyeh, 
formerly manager of the Mont- 
gomery Ward store, at Potsdam, 
the 
Floyd O, Davison and is now a 


has 


has purchased interest of 
partner with Henry Davis, 

Fire recently routed the W. L. 
Smith Hardware Corp., Massena, 
causing the 
stock. 


much damage to 


Elderfield-Hartshorn Hardware 
Co., Niagara Falls, will erect a 


66,300 cu. ft. addition to its stor- | 


age building. It will be 24 by 
114 ft. and two stories. 


store at} 


de- | 


Wygant, | 


NORTH CAROLINA 


Sauls Hardware Co., Inc., San- 
has been organized 
Sauls, Lula Sauls and 


ford, N. C., 
by J. L. 
FE. C. Phillips. 

| 
Carolina Beach, has been incor- 
porated by Paul Morris, Laura 
Johnson and Heber Johnson. 


PENNSYLVANIA 
Stockton Bros. Hardware, Sugar 
has been sold to W. H. 
Lester and W. A, Storms by 
Leonard and Bert Stockton. 


Grove, 





Orleans | 


SOUTH CAROLINA 
J. B. Dinkins, president and 
| treasurer of Carolina Hardware, 
| Sumter, for 11 years, has been 
elected president of the Sumter 
Merchants Association. 


TENNESSEE 
White Oake Hardware Store, 
2226 Dayton Boulevard, Chatta- 
has purchased by 
Carl Martin from Ed Godbey, 
Joe Smith and T. C. Bright, Jr. 


nooga, been 





TEXAS 
The Allen-Rowe Hardware 
Appliance Co., Greenville, has 


been chartered for 50 years with 
C. G. Allen, J. M. Rowe, Jr., 
| and S. F. Rowe, as incorporators. 


Charles Grote has sold his 


interest in Larimore & Grote, | 
hardware retailer, Mason, and 
retired to his ranch. 

Howard’s Hardware Co., 329 


N. Washington St., Beeville, has 
purchased Cortez Bros. Plumbing 
Heating Co. Mike Cortez will 
manage this plumbing and heat- 
ing department, 


The East End Lumber & 
Hardware Co., was chartered by 
A. G. Draper, W. G. Holbrook, 
and William R. Parker in Hous- 
ton recently, 

Womble Furniture & Hardware 
Co., Spearman, was sold to Box- 
well Bros. Furniture Hardware 
Co., of Pumas and Spearman. 

Texas Hardware Co., Baytown, 
was recently incorporated in 
Goose Creek by B. T. Brown, 
| W. C. Morris and Robert Strick- 
land. 


Andresen Hardware & Plumb- 
1232 E. Elizabeth, 


ing store, 





J. R. Earl Sons hardware store 


was damaged by a fire which 


routed a building in Lake George, | 


eB 








Brownsville, has started an exten- 
sive remodeling program which 
| includes a second story on the 
' back part of the present building 


C. B, Furniture Hardware Co., 


| and increased warehouse space, 

| William Andresen said that the 
expansion will double the size 
of the store. 


A, J. Beale has been appointed 
| manager of the Texas Hardware 
Co., in its new location at 210 
West Main St., Denison. He 
succeeds W. B. Flewharty, co- 
owner and manager of the firm 
who has purchased the Seymour 
Mercantil Co., Seymour. Mr. 
Flewharty will manage the Sey. 
mour Scheurer Bros., 
owners of Scheurer Bros, Hard- 
ware Co., Sherman are partners 
with Mr. Flewharty in the Texas 
Hardware Co., and the new Sey- 
mour business, 


business, 


The Kent & Apple Hardware 
Co. has purchased the Perryton 
Electric Co.’s stock of electrical 
and The 
hardware store has been operat- 
ing a complete electrical depart- 
ment for some time. 


supplies equipment. 


The store building and a small 
warehouse of the Star Hardware 
Co., Trent, 
cently by fire. 


was destroyed re- 


Gilmore Hardware Store, Hou- 

| ston, was damaged by fire. 
UTAH 

Jenkins, manager of 

the Logan Hardware Co., Logan, 


Charles 


has been named second counselor 
of the Mt. Logan Stake of the 


Latter-Day Saints, Mormon 
Church, 
VIRGINIA 

G. S. Olson who retired from 
the hardware business July, 747, 
after 24 years will open a new 
store known as the Norfolk 
Master Mart, 117 S. Third St., 
Norfolk, which will have a 
sound-proof ceiling, new floor 


and the west side of the building 
will have an_ all-glass front. 
Doors also will be made of glass. 








LIST OF APPROVED 
NATIONAL STANDARDS 
Now available without charge 

is a complete list of all national 
standards approved by the Amer- 
ican Standards Association, 70 
E. 45th St.. New York City 17, 
according to Vice-Admiral G. F. 
Hussey, Jr., U.S.N., Ret.. secre- 
tary of the association. The list 
includes standards for such prob- 
lems as of machine 
tools and parts, rating and test- 


dimensions 


ing of electrical equipment, di- 
and _ identification of 
pipes and piping, building code 
requirements, industrial safety 
and health, occupational clothing, 
and definitions, abbreviations and 
symbols used in technical litera- 


mensions 


| ture, 
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Stop Watch Enamel 


dries in 57 minutes” 


THOMAS C. DUNHAM, INC. Long Island City, N.Y. » Founded 1852 
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J. S. PORTER 

Joseph Scovil Porter, 71, presi- 
dent D. & H. Scovil Co., Higga- 
num, Conn., died in his 
Haven home recently. He started 
his business career with the Car- 
bondale Machine Co., Chicago. 
Upon the death of his uncle, 
Hezekiah Scovil, Mr. Porter was 
called back to take charge of the 
Scovil Co., which had been owned 
and operated by his family for 
a century. He was chairman of 
the board of the Connecticut 
State Hospital and a corporator 
of the Middlesex Hospital, both 
of Middletown. He was also direc- 
tor of the Middletown National 
Bank, the Connecticut Manufac- 
turers Association and of the 
Wilcox-Crittenden Co., makers of 
boat supplies. 

Mr. Porter was a member of 
the Sons of Colonial Wars, and 
the New Haven Historical 5So- 
ciety, 


EDGAR W. BASSICK 

Edgar Web Bassick, 76, chair- 
man of the board of the Bridge- 
port Peoples Savings Bank, and 
founder of the Basick Machine 
Co., died April 14 at his home in 
Fairfield, Conn. In 1896 he joined 
the late Samuel Burns, Bridge- 
port in the Burns & Silver Co., 
which later became the Burns & 
Basick Co. Fourteen later 
he was elected president of the 


years 


company and extended its activi- 
ties by the purchase of the M. D. 
Schenk Meriden, the 
Universal Castor & Foundry Co., 
Newark; Alemite Lubricator Co., 
Chicago; the Alemite Products 
Co. of Canada, and the Allyne- 
Zerk Co., Cleveland, The Basick 
Co., in Connecticut was organized 
in 1917, the Basick Mfg Co., an 
Illinois Corp., in 1920 and the 
Basick-Alemite Corp, in 1923. 

Mr. Bassick 
interests in the 
thereafter devoted 
general business and finance, He 
then gained control of the Relay 
Motors Corp., Wabash, Ind., and 
merged with the Garford Truck 
Co., Lima, Ohio, 


Co., cas 


disposed of his 


Basick Co. 
his time to 


and 


CHARLES B. SCHAEFFER 

Charles B. Shaeffer, 54, presi- 
dent of Frank TT. Budge Co., 
hardware’ wholesalers, Miami, 
Fla., and former national presi- 
dent of the University of Kansas | 
Alumni association, died recently 
at St. Luke’s hospital, following 
several weeks’ illness with heart 
disease. 

Mr. Shaeffer was president of 
the Bunting Hardware & Machin- 
ery Co., Kansas City, from 1928 
to 1934 and was president of the 
Munger Investment Co., for two 
years, He then served as district 
manager of the WPB from 1941 
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OBITUARIES 








to 1945, The hardware executive 
was a member of the Chamber of 
Commerce, the Real Estate Board, 
business and industry committee 
of the Citizens Planning Council 
and of the American Legion and 
the Sons of the Revolution. 


GEORGE LESLIE HERRICK 
George Leslie Herrick. 62. re- 
tired president and vice-chairman 


of the board of Rubberset Co., 





GEORGE LESLIE HERRICK 


died at Doctors’ Hospital, New 


York, recently after a brief ill- 
ness. Mr. Herrick joined his 
father in the shoe manufacturing 
business in Lynn, Mass., upon 
completing his education. He 


served as an officer in the Motor 
Transport Corps in the first 
Worl’ War and then returned 
to his former business. 

In 1934, he became connected 
with Rubberset in Newark rising 
to the position of general mana- 
ger and later president and a 
member of the board. Upon his 
retirement in 1947 he was elected 
vice-chairman of the board. He 
was also a member of the board 
of Rubberset Co. Ltd., of Canada. 


JOSEPH S. HUNT 


Joseph S. Hunt, manager of 
the builders’ hardware depart- 


ment and a director of The Hard- 
ware & Supply Co., distributors 
of industrial supplies, Akron 11, 
Ohio, died recently at the City 
Hospital in Akron after a linger- 
ing illness. Mr. Hunt joined the 
company in 1916 as assistant to 
the manager of the builders | 
hardware department from Yale 
& Towne Mfg. Co. When the | 
manager died. Mr. Hunt assumed 
that position and later was elected 
a director. 

Ile was a charter member of 
the American Society of Archi- 


tectural Consultants and _ last 
year was elected vice-president 
of the National Contract’ Hard- 
ware Association. Survivors in- 
clude a daughter. 
WILLIAM P. ROSS 
William P. Ross, 63,  vice- 


president and a director of the 
Standard Tool Cleveland, 
Ohio, died suddenly at his home 
in Rocky River. He had been as- 
sociated with the company since 
1902 working his way up through 
all departments to his executive 
position. Survivors include his 
widow and son. 


Co., 


JAMES L. PEDEN 
James L, Peden, 68, vice-presi- 
dent and director of sales for 
Corning Glass Works, Corning, 
N. Y., when he retired in 1945, 
|died recently in Clifton Springs 
| Sanitarium. 
| In 1902 Mr. entered 
[the newspaper business with 
\“The Fitchburg, (Mass.) Daily 
News, of which he became man- 


Peden 


jaging editor. He became general 
sales manager and later general 


manager of the Fox Gun Works, 
Philadelphia and then sales man- 
ager of the Kennedy Valve Co., 
Elmira, N. Y. before entering 
the Elmira sales department of 
Corning Glass in 1923. He was a 
former president of the Scientific 
Apparatus Makers of Americz. 


DAVID FINDLAY 

David Findlay, former presi- 
dent of The Starrett Co., Athol, 
Mass., died April 3rd. Mr. Find- 
lay was actively associated with 
his company for 55 years. He 
started on the road in 1891 as- 
the founder, Laroy S. 
Starrett in pioneering Starrett 
with both the trade and 
the shops. He was named general 


sisting 
Tools 


sales manager in 1900 and suc- 
cessively became a director, vice- 
president and finally president of 
the company. He retired in 1946, 
succeeded by Arthur If. 
Starrett, now president. 


being 


HARRY F. ZULAUF 
Harry F. Zulauf, sales manager 
for The Union Fork & Hoe Co., | 
Columbus, died recently in that 
city after several weeks’ illness. 
He entered the steel goods busi- 
ness in 1908 first as a production 








W. P. 


BENSON 
chairman of the board, National 


Mig. Co., Sterling, /Ill., whose 
passing was announced in the 


April 8th issue. 








REVISED PREFABRICATED 
HOME STANDARD 
PRINTED 
Printed copies of Prefabricated 
(Second Edition), Com- 
Standard CS125-47, 
now available, according to an 


Homes 


mercial are 


announcement by the Commod- 
ity Standards Division of the 
National Bureau of Standards. 


Copies are for sale by the Super- 
intendent of Decuments, Govern- 
ment Printing Office, Washington 
25, D. C., for ten cents each. 
The previous edition, was ex- 


hausted and the standard was 
revised to bring it in line with 
current recommendations for 
building code requirements for 


new dwelling construction. 

The pamphlet sets forth mini- 
mum requirements for one-, one- 
and-a-half, and two-story 
fabricated homes. It 
quirements for light and ventila- 
tion, and 
structural strength of the various 
compenent parts, thermal insula- 
control, 


pre- 
covers re- 
access 


space privacy, 


condensation 
for 


tion and 
and requirements 
plumbing, and electric wiring. It 


heating, 


includes general requirements for 
materials and workmanship, site 
and assembly of _ pre- 
fabricated units, and protection 
during transportation and 
tion. 


erection 
erec- 


TAPPAN LPG RANGES 

BEAR CP TRADEMARK 
The production of Tappan 
LPG ranges built to “CP” stand- 
ards was begun in Jan. A. B. 
Ritzenthaler, 
charge of sales of Tappan Stove 
Co., Mansfield, Ohio, annonuced. 
LPG built to 


vice-president — in 


Tappan ranges 


cost accountant and later branch- |“CP” standards are now in prod- 


ing into the selling field. He 


uction and are being allocated 


became sales manager of the|to Tappan dealers on the basis 


company in 1927, 





of their pre-war purchases. 
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Plasti-Kote has been working for thousands of dealers throughout the country. It has made sales 
leap—profits jump—customer satisfaction mount! Now is the time to put Plasti-Kote to work for you, too! 





APRIL 22, 


PLASTIC METAL — A metallic solder 
in putty form that adheres to all 
metal surfaces. Excellent for filling 
dents and cracks in auto bodies and 
fenders, and fcr plumbing, kitchen- 
ware, and garage repairs. Easily ap- 
plied and quick drying. Write for 
sample demonstrator free. 


1948 


An auto paint that is tough and durable 

. it resists the most severe weather 
changes and withstands oil, dirt, grime, 
and dust. Plasti-Kote Auto Finish is avail - 
able in sparkling colors... and the 
Plasti-Kote Intermix Color Guide makes 
24 colors available—with only ten colors 
to stock. 








eee ee 


id 


. 


Plasti-Kote Auto Finish, and Plasti-Kote Plastic 
Metal are two items in a complete line of plastic 
finishes, which also includes, Tile Finish, Tile 
Floor Finish and Palletone..They are distributed 
all over the world by the makers of Plasti- 
Kote V-2 Linoleum Finish—which carries the 


Good Housekeeping Seal of approyal. 
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PLASTI-KOTE, INC. 
425 LAKESIDE AVE., N. W. 
CLEVELAND 13, OHIO 


Please send free sample demonstrator of Plastic Metal and 


Auto Finish Color Guide 


Name of dealer 





By 





Address 





ad 


4 
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FRANK €E. PELTON, 
president and treasurer of 
Pelton Bros.. Inc., retail 
hardware store at Herki- 
mer, N. Y. purchased an 
interest in the hardware 
firm of Prowse & Thomp- 
son, 50 years ago on Jan. 
10. Mr. Pelton has been 
treasurer of the New York 
State R. H. A. since 1903. 
He is very active in the 
religious life of his com- 
munity and has served 
as treasurer of his local 
Methodist Church for 45 

FRANK E. PELTON years. Mr. Pelton has 
served as a member of the local plumbing code 
board. He is a member of Kiwanis and the Shrine, 
Free and Accepted Masons. He marked his 72nd 
birthday last Oct. 18. 











BURT F. GROFF, 
who was the mid-western 
representative of the 
Slaymaker Lock Co., Lan- 
caster, Pa., until his re- 
tirement on Dec. 31, 
1947, says he now “never 
has a dull moment, what 
with good books, good 
movies and four grand- 
children within a_ few 
blocks of me. When I was 
active on the road my 
only hobby was taking 
orders. Today my hobby is 
flowers. especially my fine 
rose bushes.” Mr. Groff, 
who will celebrate his 
73rd birthday on Aug. 6, joined the Slaymaker firm 
in 1892 as a teen age boy and was given a job as 
a bookkeeper-clerk by the late S. R. Slaymaker, 
founder of the firm. Mr. Slaymaker made most of 
the calls in the early days but in 1899 he gave Burt 
the opportunity to make some calls and from that 
time until his retirement Mr. Groff was on the road. 
In his earlier years he even covered Canada as well 
as the Eastern United States. A number of years 
ago he moved to Indianapolis and from there cov- 
ered Michigan, Indiana, Illinois, Iowa, Kentucky 
and Ohio. Mr. Groff made many suggestions on how 
to improve padlocks and how to adapt locks for 
special purposes. 


BURT F. GROFF 


B&B &2 A 


RALPH M. ZWICKER, ee 
city sales manager of the _ 
Bigelow & Dowse Co., is 
now in his second half 
century of service with 
that Boston wholesale 
hardware firm. He com- 
pleted the first 50 years 
last Nov. 29. He started 
to learn the hardware 
business the hard way in 
1897, and in 1913 he 
went out as a salesman. 
In 1935 he was called in 
to be warehouse superin- 





tendent and three years 


RALPH M. ZWICKER 


later was transferred to 
the office. His brother, 
Ward Zwicker has been with the same firm for 
15 years. Mr. Zwicker has six children and eight 
grandchildren. Fishing and bowling are his two 
favorite diversions. He is a Mason and belongs to 
Aleppo Temple Shrine in Boston. He makes his 
home in Everett, Mass. 
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Full-page color ads like this, a new one every month, keep remind- 


ing our 4/2 MILLION quality - minded readers — men who are big 
that BRANDED merchandise, bought 


buyers of tools and hardware 


at the HARDWARE store, is BEST. 


...Popular Mechanics Magazine 





(Reproduced from Popular Mechanics, April, 1948) 
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ADVANCES 
Stainless steel. Lumber. 


DECLINES 
Soap and soap products. Some elec. water heaters. Anti knock gas. compound. 
Some steel and steel products. 


PRICES REAFFIRMED 
Some clothes dryers. 








U. S. Steel reduces prices— 
U. S. Steel effective April 29 announced 
price reductions ranging from $1 to $5 
a ton on a wide variety of steel products 
required in making consumer goods, In 
addition, the Corporation eliminated the 
$3 a tone price differential existing be- 
tween the eastern half of the United 
States and the west. Under this revi- 
sion, west coast steel consumers will pay 
the same prices for Corporation prod- 
ucts made by Geneva Steel Co., a sub- 
sidiary, as consumers of steel products 
made at U. S. plants at Gary, Pitts- 
burgh, Birmingham and Chicago. Among 
the many products for which lower 
prices are posted are nails, barbed wire, 
fencing and other wire products, steel 
for roofing and structural uses, spring 
wire for furniture and other uses, tin 
plate for the manufacture of cans, and 
cold rolled strip and sheet for the manu 
facture of automobiles, home appliances 
and a wide variety of other products. 
B. F. Fairless, president of U. S. Steel, 
said these price reductions were made 
to carry out the decision announced 
April 22 to reduce various domestic 
steel prices to the extent of a total of 
about $25 million a year. He added:— 
“This action represents our desire to try 
to help bringing about an early stabili- 
zation or reduction in the cost of living.” 
“We are hopeful that the reductions at 
this time may have a beneficial effect 
throughout the nation.” 


+ t & 


The move spreads — Steel 
price cuts and rejection of union de- 
mands for further wage increases have 
been gaining ground throughout the in- 
dustry. Bethlehem Steel refused to grant 
higher wages to the C.1I.O. United 
Steerworkers and reduced prices by $10 
million yearly following the example 
set by U. S, Steel Corp, Jone & Laughlin 
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and Pittsburgh Steel also rebuffed the 
union’s plea for another wage boost. 
Jones & Laughlin said it planned to 
reduce prices on some products. 


* * ¢ 


Soap, soap products — Price 
reductions, at wholesale levels, ranging 
from six to eight per cent were an- 
nounced early in May by leading pro- 
ducers of soaps, flakes and powders. 


* * @ 


Stainless steel—Eastern Stain- 
less Steel Corp. announced price ad- 
vances ranging up to 17 per cent on 
stainless steel sheets and plates. Eastern 
saids its steel sheets which have selling 
for 51 cent a pound have been raised 
to 57% cents; sheets selling for 5714 


cents have been increased to 6744 cents, 
Steel plates for 4314 cents a pound have 
been increased to 50 cents and plates 
selling for 5614 cents, to 60 cents a 
pound. 
s * * 
Freight rate increase in effect 
—The increase in railroad freight rates, 
averaging about five percent, effective 
May 6, was authorized by the Interstate 
Commerce Commission a week or two 
earlier, Now the carriers have completed 
the filing of revised rate schedules to 
carry out the changes. Domestic water 
carriers were authorized to revise their 
rates upward, in the same proportion. 
. * s 


Dryers—There will be no price 
reduction on Hamilton Dryers in the 
near future, H. G. Evans, vice president 
in charge of sales, Hamilton Mfg. Co., 
Two Rivers, Wis., announced recently. 
He pointed out that his company’s prices 
have been the same since Nov. 15, 1946, 
despite material cost increases of 1714 
per cent and labor cost increases of 
12 per cent in the same period. 

~ * * 


Water heaters — Price reduc- 
tions ranging up to $8.00 on 15 models 
of electric water heaters made by the 
Westinghouse Appliance Division. Mans- 
field, Ohio, have been announced by 
the company. Both standard and deluxe 








Wholesale Hardware Sales? 


SALES REPORTED 


Percent 
Num Change 
ber Mar. 1948 vs. 
GEOGRAPHIC of 
DIVISION 


By Geographic Divisions, f 





P 
Amount (Add 000) Change 


Firms* Mar. Feb. Mar. 
1947 1948 1948 


or March 1948 








SALES 
YEAR-TO-DATE® 


ercent 

Three Three 
From Months Months 

Mar. Feb. 3 Mos. 1948 1947 

1947 1948 1947 (Add 000)(Add 000 





U. S. TOTAL... 276 +10 +19 $72,349 
—.. 19 +18 +36 1,783 

1 11,377 
East North Central 41 +6 +9 10,694 
West NorthCentral 36 + 1 +18 14,724 


New England 
Middle Atlantic 64 +16 +2 


South Atlantic 31 +15 +19 4,655 
East South Central 18 7 +19 4,950 
West South Central 26 15 +14 9,731 
Mountain 12 +14 +38 2,540 
ratifie .. — 29 +12 +25 11,895 


$65,960 $60,959 + 7 $196,127 $183,586 
1,516 1,307 +7 4,384 4,102 
9,787 9,438 +7 31,593 29,412 
10,098 9,822 +6 31,722 29,809 
14,613 12,482 + 5 39,421 37,557 
4,038 3,905 +13 14,558 12,918 
4,616 4.144 +9 13,982 12,848 
8439 8503 +8 24,187 22,312 
2,229 1,837 +10 6,011 5,462 
10,624 9,521 +4 30,269 29,166 





*Incltudes 33 reports received too late to 


releases. 


incorporated in Census Bureau published 


» Includes reports received too late for inclusion in previous monthly totals, 
© Number does not apply in all cases to the year-to-date figures. 
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In Fasteners 
That Means 
Money To You 





to prevent spilling of contents. The label 


RB&W’s consistent effort to help you make 
is attached upside down so that the cover 


more profit on fasteners, is typified by the 





new attractive package developed for RB&W 
bolts, nuts, screws and rivets. 


Your first glimpse of the package shows 
the label information to be clear and com- 
plete. Big black type on a white background 
and the product pictured on the label save 
your men time and error in selecting from 
stock. 


Next, you will note the package is styled 


THE CASE 
with sturdier 
construction 
and common 
end size resists 
damage, per- 
mits more ef- 
ficient layout 
of stock. 





will be always underneath and the bottom 
won't drop out in handling. 


And closer examination shows the con- 
struction to be strong, yet light — abuse- 
resistant, convenient to handle. 


Already the new RB&W package has 
been called the most sensible—and most 
attractive —in the fastener industry. 


NEW RACK permits 
putting away complete 
cases instead of han- 
dling individual pack- 
ages into bins. Re- 
moving side exposes 
packages for order- 
filling. 


FUMBLE - PROOF 
COVER. Boxes are de- 
signed with covers un- 

, derneath. No danger 
of box slipping from 
under cover, spilling 
contents. 








103 Years Making Phong 


the Dishibutors That Make America Shong 








THE COMPLETE 
QUALITY LINE 


RUSSELL, BURDSALL & WARD 
BOLT AND NUT COMPANY 


Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, 
Calif. Additional sales offices at: Philadelphia, Detroit, Chicago, Chattanooga, 
Oakland, Portland, Seattle. Distributors from coast to coast. 
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The “New Look” 















F 
TIC m, 
Qe 


BIG VARIETY OF 
VOLUME BUYERS 


Larcoloid sells fast to Painters, Mainte- 
nance Men, Contractors, Sign Manufac- 
turers, Automotive Men, Householders 
. » » They all prefer its Quick-Drying, 
Long-Wearing Qualities — Outdoors or 
Indoors — on Metal or Wood. 














White Jor Dealer Set-up 


CARPENTER-MORTON CO. 
EVERETT, MASS. 


Wholesale Hardware Inventories? 





By Geographic Divisions, for March 1948 








End of Month Inventories (Cost) 


Num- Percent 

ber Change 
GEOGRAPHIC of Mar. 1948 vs. 
DIVISION 


Amount (Add 000) 


Mar. Feb. Mar. Mar. Feb. Mar. Mar. 
1947 1948 1948 1947 1948 1948 1947 


Firms Mar. Feb. Mar. 
1947 1948 1948 


Weeks’ Supply 
of Inventory 
on Hand* 


Stock-Sales 
Ratios” 





U.S. TOTAL 186 +25 +! $113,627 $90,873 $109,170 208 182 236 12.3 10.7 
3,262 





New England 12 +17 R 2,788 3,099 248 252 323 14.6 14.8 
Middle Atlantic 37 +25 +5 11,728 9,403 11,126 165 162 186 9.7 9.5 
East No. Central 33 +16 +3 18,784 16,239 18,250 201 180 207 11.8 10.6 
West No. Central 29 +31 +4 28,800 21,954 27,789 203 156 233 12.0 9.2 
South Atlantic 24 +49 +2 7,853 5,270 7,682 195 155 230 11.5 9.1 
East So. Central 7 +19 0 3,472 2,927 3,486 152 141 193 9.0 8.3 
West So. Central 17. +26 t 5 15,401 12,203 14,720 232 214 265 13.7 12.6 
Mountain 8 +42 7 1,794 1,266 1,674 198 158 221 11.7 9.3 
Pacific .. ‘ 19 +20 + 6 22,533 18,823 21,344 255 232 299 15.0 13.7 
“Includes 27 reports received too late to be incorporated in Census Bureau published 
releases. 
» Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group 
of firms. 


* Calculated by dividing end-of-month inventories at cost plus mark-up by sales during 
the month and multiplying the quotient by the number of weeks in the month, Sales 
include direct shipments and consignment business. Weeks’ supply are lower than if based 


on cost of sales from owned stocks. 








models are affected. M. M. Feaman, 
manager, water heater and_ kitchen 
utilities department, announced that the 
company extended price protection to 
dealers so that the new prices will be 
effective on the stocks they now have 
in hand. 
* e ¢ 

Toasters—Max Altman, presi- 
dent, Merit-Made, Inc., electric toaster 
manufacturers, has announced a fair 
trade price of $15.95 on the Merit- 
Master automatic 2 slice pop-up electric 
toaster. West of the Mississippi the fair 
trade price will be $16.95, in all states 
where Fair Trade laws are in effect, 


* . * 


Lumber— Weyerhaeuser Timber 
Co., world’s largest lumber firm, has 
restored the 10 per cent price cut it 
made on lumber Jan. 15. J. E. Morris, 
vice president and sales manager for 
west coast operations, said prices were 
put back to former levels on April 12. 
Weyerhaeuser reduced prices last win- 
ter on lumber prices. At that time, the 


firm announced the reduction would be 
in effect at least 60 days. 


* * * 


Steel loss tremendous — The 
country’s loss of steel resulting from the 
coal miners’ walkout was equivalent in 
terms of finished products to 300,000 
automobiles, 20,000 farm _ tractors, 
200,000 each of refrigerators, stoves and 
washing machines; 1,000 miles of 20 
inch oil pipe line, 10,000 freight cars, 
and 14 oil tankers, The Iron Age esti- 
mated April 21. Because of the slowness 
of the miners’ return to work, The Iron 
Age said it had increased by 100,000 
tons its estimate made a week earlier, 
of the steel production loss caused by 
the coal strike. Its new loss estimate 
was more than 114 million tons of steel. 
“The loss of steel because of the mine 
shutdown is far more serious than gen- 
erally supposed,” The Iron Age said. 
“Steel firms and their customers are this 
week realizing just how much distribu- 
tion of steel has been knocked out of 








Wholesale Hardware Collections on 
Accounts Receivable: 


By Geographic Divisions, for March 1948 


ACCOUNTS RECEIVABLE 





COLLECTION 





Number Percent PERCENTAGES 
GEOGRAPHIC of Change Amount (Add 000) 
DIVISION Firms Mar. 1948 vs. 

Mar. Feb. Mar. Mar. Feb. Mar. Mar. Feb 

1947 1948 1948 1947 1948 1948 1947 1948 

U. S. TOTAL 249 +14 + 8 $63,234 $55,470 $58,572 88 96 88 
New England 16 +38 +10 1,944 1,406 1,769 65 84 67 
Middle Atlantic S bit 25 10,449 9.275 9,440 87 87 ~~ 83 
East North Central 39 12 +11 10,460 9,343 9,443 87 98 89 
West North Central 35 16 +11 13,612 11,690 12,221 90 105 90 
South Atlantic 29 +22 + 1 4,587 3,769 4,553 92 97 88 
East South Central 14 +17 + 6 3,362 2,877 3,163 81 88 87 
West South Central 23 +18 +4 6,783 5,766 6,534 100 103 97 
Mountain ra 9 +20 +5 1,105 921 1,053 93 96 87 
Pacific ia 27 + 5 + 5 10,932 10,423 10,396 83 89 R4 





“Includes 29 reports received too late to be incorporated in Census Bureau publish 


releases. 


> Collection percentages are obtained by dividing the collections by the accounts receivable 


for an identical group of firms. 
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Speed Sales! 


Boost Profits! 


Increase 
Store Traffic! 


eee EAST orchandising packet 


for Libbey HEAT-TREATED Tumblers 





e Here are newspaper mats, radio 
scripts, window and store display 
details, demonstration plans, sales- 
training material, pictures of suc- 
cessful store displays...all this and 
more has been packed into this new 
Merchandise Packet for Libbey 
Heat-Treated Tumblers. 


All the skill of Libbey sales, pro- 
motion and display experts in usable 


longer than ordinary tumblers . . . 
are featured in regular advertise- 
ments in LIFE .. . are pre-packed 
to save you handling time. . . and 
they’re backed by the famous 
Libbey guarantee: ‘‘A new glass if 
the ‘Safedge’ ever chips.” 

Contact your nearest Libbey 
branch office, or write, directly to 
us, for further information. 








form...ready to work for you. It’s 
yours with your order of Libbey 
Heat-Treated Tumblers! 
Remember, Libbey Heat-Treated 
Tumblers last from 3 to 5 times 


e Tie-in with LIFE advertising 
e Brilliant, eye-catching colors 


e Greater sales appeal 
e Tells “bounce” story at a glance 


LIBBEY GLASS rout00 1, omo 


Copyright 1948, Libbey Glass, Division of Owens-Illinois Glass Company, Toledo |, Ohio 





HEAT-TREATED ] 


is 


APRIL 22, 1948 335 





Sold through jobbers only. 



























ILLINOIS PORCELAIN ENAMEL co 
416 SO. WINCHESTER AVE., CHICAGO 12, ILL. 






AVAILABLE NOW! 
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Here's the one that \ 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 





wilt NOT SHRINK 
























STICKS AND STAYS ify 
ii 


it WORKS BETTER. 
oe | ‘ 








Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 
year.” What’s more, 
Durham’s Rock- 
Hard Water Putty 

ives you by far the 

st profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or four 
4-lb. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial usérs. 


The PLASTIC Repair Material 
in POWDER Form 







DURHAM 
COMPANY 























line.” “Before the coal strike most steel 
delivery promises were being met on 
time, That good position is now washed 
out. Because of the coal strike steel 


| loss, the Marshall plan and the cer- 


tainty of defense requirements, steel 
supply is now tighter than at any time 
in the last two years. 

* * * 


Steel operations rising—Steel 
operations for the April 24 week were 
scheduled at 80 per cent of ingot capac- 
ity, compared with 71.3 per cent a week 
earlier—an increase of 11.2 per cent, 
according to the American Iron and 
Steel Institute. A month ago the indi- 
cated rate was 95.7 per cent. The latest 
week's schedule is equivalent to the 
production of 1,442,000 net tons of in- 
gots and castings, against 1,725,000 net 


tons a month ago, and 1,620,400 net | 
tons in the corresponding week of last | 


year, 
a 

Lead users study increases— 
The record 17% cents a pound lead 
price put into effect recently, already 
has begun to attract large tonnages of 
foreign metal to this country, American 
lead industry authorities expressed satis- 
faction over this development, as a help 
toward alleviating the severe shortage 
of this metal. Domestic demand for lead 
continued strong. It was stated that 
doubled if the metal 
were available. On the basis of the 


sales would be 


| short supply sellers are being forced to 


reduce shipments sharply below con- 


sumers’ requests. When lead rose 2! 


” 


cents a pound, not long ago, a seri- 


ous price problem was created for 
many users, including battery, paint and 
bearing makers. Paint makers say they'll 
have trouble holding the price line. 
Battery prices in the past have followed 
lead quotations upward, since lead ac- 
counts for more than half the materials 
used in a battery, Recently, Ethyl Corp. 
lifted the price of its lead-containing 
anti-knock gasoline compound, its first 


change in six years. 


Tin shortage to worsen—The 
tin shortage is going to be worse than 
expected during the next two years, the 
International Tin Study 
Group announced recently, after a four- 


eleven-nation 


day conference, A major purpose of the 
conference was to estimate world tin 
demand and consumption for the next 
three years, The study group estimated 
that tin demand would range around 








190,000 long tons a year for 1948, 1949 | 
an 1950, if the metal were freely avail- | 


able. The estimate does not include tin 


needed for stockpiling. The group esti- | 
mated that production would run at ! 


150,000 long tons in 1948, 170,000 tons 


in 1949 and 200,000 tons in 1950. Last | 


year the group had estimated 1948 pro- 
duction would be 163,000 tons, 1949 
output 201,000 tons. The revised esti- 
mates partly reflect difficulties in get- 
ting East Indies tin mines into pre-war 
production, 
* * 

Copper and zine—There has 

been no let-up in the demand for cop- 
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HANSON SCALE 


525 N. ADA ST., CHICAGO 22, ILLINOIS 














Cake pan with insert 
that lifts out does 
double duty as angel 
food pan, form torte, 
sponge cake, meringue 
ring or others. Cake 
pan will serve as a 
pudding dish or as a 
casserole, minus the in- 
sert. Serves daily cooking and 
baking needs to perfection. 


5 Ot. capacity $12.80 doz. 
F.O.B. CHICAGO 


J. GERSON & SONS, INC 


931 MILWAUKEE AVE. 
CHICAGO 22, ILL. 
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per on the part of domestic consumers. 
Supplies are said to be considerably 
short of consumer requests, The domes- 
tic price remains firm at 2144 cents a 
pound Connecticut Valley base. New 
copper in products shipped during 
March from brass mills, wire mills and 
other brass and copper goods makers 
totaled 120,167 tons. New business 
booked in March by manufacturers of 
copper goods recorded a jump of 26,743 
tons over February, to a total of 110,419 
tons, At the end of March copper re- 
quirements of manufacturers totaled 
590,788 tons, while to meet these needs 
they had supplies of 505,136 tons. This 
left an apparent deficit of 85,652 tons 
at the end of the month, At the end 
of February this deficit was placed at 
96,460 tons. A shortage of metallic zinc 
for American consumers was forecast 
by R. A. Young, vice president of Amer- 
ican Zinc Co. of Illinois. Mr. Young 
said that if the zinc were available 
U. S. consumption would be more than 
800,000 tons, while exports from this 
country, which totaled 117,000 tons in 
1947, would receive impetus this year 
from the European Recovery Program. 
He estimated that the domestic smelter 
supply for consumption in 1948—both 
domestic and export—would be about 
800,000 tons to 825,000 tons, 


Buyers note improvement— 
Aside from the retarding effects of the 
coal strike, business conditions improved 
slightly in April, the National Associa- 
tion of Purchasing Agents reported. 
Production is still below the January 
level, but it has nearly regained its 
March losses, and backlogs of orders 
show a tendency to increase. The 
N.A.P.A, said that the cautious policy 
adopted by buyers following the break 
in the commodity market in February 
has resulted in inventories generally be- 
low reasonable operating requirements. 
Deferred delivery of some materials has 
contributed to the slow decline in inven- 
tories in April. The April price situa- 
tion was described as “spotty.” Advances 
were about balanced by declines. The 
most important price advance in April, 
believes, was the 244 
lead. 


the Association 
cent increase in the 
increases reported 
monia, bottle caps, brass and 
castings, coal, coal-tar chemicals, glass, 
glue, hides, leather, edible oils, plat- 
inum, phosphates, rubber, salt cake, 
steel wire and zinc oxide. Lines record- 
ing price declines included cornstarch, 


price of 
were ani- 
bronze 


Among 


corrugated cartons, gloves, some lumber, 
menthol, mercury, wastepaper, paint 
thinner, pulleys, rosins, soap, steel wool, 
sugar, textiles and truck tires. The Asso- 
ciation finds now in plentiful supply: 
Fractional horsepower motors, fatty 
acids, fuel oil, many grades of paper, 
paints, polystyrene, soda ash, screw 
products and thermoplastic materials. 
Commodities reported still hard to get 
include aluminum, copper, lead, zinc, 
steel, burlap, chain, chromic acid, coal, 
coal-tar products, steel drums, good 
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NE OF THE HANDIEST 
EVER SOLD IN A HARDWARE STORE 





ITEMS 








Don't say it is just a hank of Sash Cord — when, as a 
matter of fact, it has more uses around the home and shop 
than a dozen 3-way screw drivers and all of the combi- 


nation what-nots on your shelves. 


It does everything — window cord, clothes line, calf 
tie, tent stay, trunk rope, cow halter, well rope, boat 
mooring, bell rope, holds down a load on a car roof or 
the canvas cover on a haystack, ties out the dog or ties 


in the baby. 


There is nothing handier than a hank of tough, durable 
braided cotton cord — because it ties and unties readily, 
is easy on the hands, and does not kink or ravel. It can be 
used over and over again for years and years. 


Carry more sizes in stock — sell more braided cord — sell SAMSON cord. 


SOLID 


SAMSON :: 


All sizes from 4g inch to 1 inch 


BRAIDED 
COTTON 


S 
ft 








N 


\{ NOSWwWYS t 


all T auos 









CORDS 


Special 








diameter 


kinds for special uses. Send for catalog and samples 


SAMSON CORDAGE WORKS 






* BOSTON 10, MASS. 





Increase Store Traffic_ 


with 


CACTUS 
GARDENS 


® Double Markup 

© Shipped direct 
from Texas 

© Require almost 
no water 

@ Avg. Ht. 3" 


ee 





Special 91-pc. Assortment E-4 only $19.75 


6 Cats & Mexican Pigs 

6 Donkeys 10 Fruit & Vegetables 
6 Logs Subjects 

6 Horses (2 ea. of 5 items) 


PLANTED Se way 
Ceexe 





a eed 


8 Gardens with 
Figure 

6 Mesa Indian Bowls 

6 Miniature Gardens 


7 Strawberry Jars 
12 Gardens 

(6 ea. of 2 kinds) 
6 Pineapples 





THESE FREE! 


Special $19.75 price 
is for regular 85-pc. 
assortment. Order 
promptly and get 6 
Mesa Indian Bowls at 
no extra cost. 





GEORGE KOCH SONS, Inc. + Evansville, Ind. 





! Rush Cactus Assts. E-5 at $19.75. 
' Name 
' Address 
City State 
[] Remittance [)>C.0.D Open Acct 
Enclosed 25% Enc. Refs. Enc 
(C] T@) iC) SE Ole 10). ae 
EVANSVILLE. INDIANA 




















































| HODGMAN 


FUNFLOTES 






FOR 
SUMMER 
SALES 


For real thrills afloat or genuine relaxation 
on the beach nothing can compare with a 
Hodgman Funflote .. , Made of strong fab- 
ric, heavily rubberized and in bright beach 
colors. Made in several sizes for both adults 
and children. 

Ask your jobber for these fast selling beach 
mattresses now. If he can't supply you, write us. 


HODGMAN RUBBER CO. 


Framingham, Massachusetts 
New York - Chicago - San Francisco 































lod Bo] i Meat telticl a deoltl mele) 1.07) 


EMBURY MANUFACTURING CO. 


WARSAW, NEW YORK 
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grades of lumber, nails, pipe, tin and 
titanium dioxide. 
* * & 

The non-ferrous metals—An 
April 26 survey reveals that the United 
States is not producing enough copper 
from its own mines to satisfy domestic 
needs and it is estimated that American 
consumers are using about 30,000 tons 
to 35,000 tons of foreign copper a month 
to make up the U. S. mine deficiency— 
the import bulk coming from South 
America, The indicated tight supply 
position in copper has resulted in some 
talk concerning the prospects of higher 
prices, It is known, however, that im- 
portant domestic copper producing in- 
terests are strongly opposed to an 
increase and would resist an attempt to 
boost the price, They believe the price 
is high enough, and that it might even 
be better for the industry if it were 
lower. Copper now is selling for 2114 
cents a pound. The lead supply situa- 
tion remains severely tight. Consumers 
are continuing to clamor for more metal 
without much success, the trade reports. 
The four important Mexican lead mines 
are still closed by strikes. Stocks of 
refined lead held at refineries at the end 
of March amounted to only 14,837 tons, 
the smallest supply in about seven years, 
and down 2,197 tons below supplies at 
the end of February. The price of lead 
held firm at 174% cents a pound New 
York, The zinc trade again is hearing 
agitation for higher prices. Such talk 
started shortly after the lead price was 
raised 244 cents a pound a few weeks 
ago. The current demand for zinc is 
heavy, with die casters and galvanizers 
most active in dealings, The price held 
firm at 12 cents a pound, East St. 
Louis, 

x oe * 

Paint—Prices of paint oils have 
been dropping, Essential linseed and 
domestic tung oils are at the govern- 
ment price support levels, 26.7 cents per 
pound for linseed and for 
tung oil. Last December, it sold at 33.6 
cents a pound, Oiticica oil from Brazil 
is quoted at 18 cents a pound, down 
from December’s '22 cents. Castor seed, 


25 cents 


source of castor oil, brings $155 a ton 
now; in December it commanded $210. 
Soybean oil, used in large quantities 
by paint makers, is down three cents 


per pound, to 2514 cents, Offsetting 
these reductions, of course, was the 
April rise in lead of 24% cents per 


pound. According to a Washington an- 
nouncement, on the other hand, prices 
of fats and oils probably will remain 
high for the rest of 1948; so says the 
U. S. Agriculture Department. A survey 
by its Bureau of Agricultural Economics 
was based on fats and oils used in soap, 
paint and for other purposes. Prices in 
March were 5 per cent lower than the 
1947 average, but climbed sharply in 
April. The Bureau said they were likely 
to average at least as high as in March 
for the rest of the year, 


® 6 & 


Gypsum board and _ lath - 
Representatives of the gypsum board 
and lath feel (and 


industry have so 
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Put Shelby 
Casement Window 
Adjusters to Work 

for YOU 


The new Shelby Casement Win- 
dow Adjusters, operated by 
crank, will work smoothly and 
efficiently for your customers— 
will also work for you in increas- 
ing sales. 

These improved design adijust- 
ers Series 21 00 1 operate 
from the inside without remov- 
ing screens on either right or 
left hand windows. You can get 
them in a variety of finishes, 
Your Jobber has them — order 
Shelby's Hardware of the 
Month Now! 
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Wumiiait 
| LETTER 
BOX 


Aluminum 
to last a 
Lifetime” 


* A smart new letter box sturdily built 
of 4" cast aluminum with sheet alumi- 
num back. Requires no painting or upkeep 
... Stays beautiful for a lifetime. 

Your best buy in fast selling Alumicast 
Letter Boxes is an assortment of a dozen, 
including 3 Plain Aluminum (without 
magazine clip), 3 Plain Aluminum (with 
magazine clip), 3 Baked Enamel Brown 
Finish, 3 Baked Enamel Blue Finish. 














ANOTHER PROFITABLE SELLER 


Alumicasé Garden Trowel 


One piece aluminum, rustproof, light but sturdy.In 
regular and transplanter widths. Retails under 50 cents. 








See your jobber for complete details —or write 
us for the name of your nearest jobber. 


SMednvdidagd £2RP ORATION 





1515 N. KILPATRICK AVE. » CHICAGO 51, ILL 
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. .. and now 


THE DOG BAR 


A Dog Furnishings Dept. compact and com- 
plete—made up by experts—Consisting of 
assortment of quality harness, collars, leads, 
chains, brushes, toys—including FREE Com- 
bination Display Unit, Size chart for all 
breeds, price tags. 

Brings you 129.06 


Costs you 74.61 


YOUR PROFIT $54.45 
Write for illustrated literature 


LEHMAN BROS. 


cialists in Pet Supplies Since 1925 
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AGO 51, ILL 
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1830-38 St. Clair Ave., Cleveland 14, Ohio 











The Best Are 
BETTER BRAND 


mouse and rat 
TRAPS 











¢ METAL OR WOOD TRIGGER 
e FOUR-WAY ACTION 
e OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 
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informed the Commerce Department) 
that no voluntary agreement for this 
industry under the Taft Anti-Inflation 
Law is needed at this time. They esti- 
mated 1948 production of board and 
lath at five billion square feet, fully 
sufficient to meet this year’s housing 
requirements. 

* a * 

Maytag sales — The Maytag 

Co., Newton, lowa, reported net sales 
of $18,607,736, in the three months 
ended March 31, 1948, compared with 
volume of $10,941,914, for the same 
period in 1947, 

oo * cg 

Apex sales — Apex Electrical 

Mfg, Co., Cleveland, Ohio, reported sales 
of $9,786,960, for the first quarter of 
1948, or a gain of 37 per cent over the 
same period in 1947, 

* * & 


April construction—New con- 
struction put in place during April was 
estimated at $1,269 million, an increase 
of nine per cent over the revised March 
figure of $1,166 million, John L. Haynes, 
chief, Construction Division, Depart- 
ment of Commerce, announced recently. 
This increase was somewhat smaller 
than the normal seasonal advance to be 
expected etween these two months, Mr. 
Haynes pointed out, However, construc- 
tion in April was 37 per cent higher 
than in April, 1947, Private nonfarm 
residential construction put in place in 
April reached $500 million, accounting 
for almost 40 per cent of all new con- 
struction and continuing for the second 
month the increase from the seasonal 
low reached in February. The April 
figure was five per cent over March 
and 61 per cent above April of last 
year. 

* *& &* 

Carloadings recovering — Re- 
turning coal production and heavier ore 
loadings raised railroad freight loadings 
for the week ended April 24, 8.5 per 
cent above the previous week, the Asso- 
ciation of American Railroads an- 


nounced. The 66,641 car increase raised | 
the total of revenue freight loadings for | 


the week to $852,309 cars. This was a 
decrease of 4.6 per cent from the cor- 
responding week last year, but was 29.1 
per cent above the like week in 1946. 
Among commodities showing decreases 
from last year’s loadings were miscel- 
laneous freight, less-than-carload freight, 
coal, grain, forest products and coke. 


* * * 


Record employment expected 


—Employment in 1948 in the United | 


States should exceed last year’s record 
60 million jobs, the Bureau of Laor 
Statistics says. It expects that a very 
active construction season, busy manu- 
facturing firms, and seasonal farm jobs 


will oost employment rolls. The Bureau | 


reported that non-farm employment in 
March reached 43 million, an increase 
of a million over March, 1947. 
durable goods industries in March 
showed declines from February, how- 
ever—electrical machinery, non-electri- 
cal machinery, transportation equipment 


Four |! 


THE NEW rorese 
Mastix-Ale '/ 
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AVIVA 


STEP-EXTENSION LADDER 





© FOOT BY FOC 
Made of kiln dried Fir 
red enamel finish + 4, 
extend to 6, 8,10, 12 
¢ Available only th 


EXTENSION 
Hardware baked 
6,7, & 8 foot sizes 


4 feet, respectively 













incoln and its wholes 


sale outlets. 
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MANUFACTUR 


O LN 


1G COMPANY. INC, 


Gine Ueod Produch 


MARYLAND 





oT OM OLIL [ot 


PROFITS 


fe sne-ANloea 
Fes WET] CCM 
DOOR and FLOOR MATS 


Made of modern corrugated Links of righ qual- 
ity Heavy Duty corded rubber with SAW-TOOTH 
Super Non-Skid surface. 











PATENTED SAW-TOOTH LINK 
STANDARD LINE, DELUXE LINE in regular and 
COMMERCIAL SIZES with the patented ‘'NO- 
STUB" nosing. 
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JOBBERS: Write for our new 1948 low prices and 
literature. 


LOUIS FISHMAN & CO. INC. 





6423 S. Wentworth Ave., Chicago 21, Ill 
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Metal Letters 
and Figures 


For Volume Sales 
and (ood Profit 





Premax Stamped and Embossed Metal 
Letters and Figures are outstanding because 
of their unvarying quality, legibility and 
complete range of sizes and styles. The, 
find a ready sale in hardware stores every- 
where, for 


—HOUSE NUMBERS 

—SIGNS 

—IDENTIFICATION 

—BOAT NUMBERS 

—TRUCK LETTERING 
—SUMMER CAMP LETTERING 


And hundreds of other uses which will 
quickly suggest themselves. 

Probably the style in greatest demand is 
the Roman Figure or Letter (shown in the 
illustration above). These come in 12”, 34”, 
1”, 142”, 2”, 3”, 4” and 6” heights, in pol- 
ished aluminum or brass. The 3” size is 
most popular for house numbering. 

One of the most artistic letters and figures 
is the Deluxe style, consisting of a black 
enameled plaque 214” x 31/4”, into which is 
depressed a satin-silvered finished character 
212” in height. This is a leading House 
Number. 

The Hi-Caste closely resembles the cast 
brass figure but is far more economical in 
cost. The figures are of a pleasing design, 
4" high and about 2” wide. They have a 
ready sales as house numbers. 

Special counter display cartons which ac- 
tually do the selling for the store are avail- 
able with orders at no extra cost. 


Ask Your Jobber 


/FCMAX h ndlucls 


thisholm Ruder Co.. lac. 
Div. Chisholm-Ryder Co., Inc. 
4801 Highland Ave. Niagara Falls, N. Y. 
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Sales of Hardware Wholesalers 


Sub for 
$471 Million 








Jan Feb Mar Apr May June 


. 
. 
. 
* 





July Aug Sept Oct Nov Oe 


Source: Office of Business Economics, U. S. Department of Commerce. 








except automobiles — and furniture. 
In the non-durable industries there were 
seasonal employment decreases in some 
apparel and leather groups, which offset 
increases in other textiles, and in men’s 
clothing. Ewan Clague, commissioner of 
labor statistics, said of the trend to 
higher employment that a normal sea- 
sonal increase in jobs this spring will 
carry summer employment to a point 
above last year’s record. 
* * * 
Spending money released — 
Retail dealers are expecting that this 
month’s extra cash, from income tax 
savings, will help over-the-counter sales. 
Spendable income in May will go up 
about $150 millions, because of fewer 
dollars held out of pay envelopes for 


taxes. This money will be spread thin 
among some 40 million wage-earners, 
and cost-of-living experts think most ol 
it will wind up in the hands of the 
sellers of foodstuffs. Middle and upper 
income groups will get their first major 
benefits of the tax cut in June, when 
they file new estimates of taxes owed. 
Their tax tavings will run about $2.3 
billions this year. Much of this may go 
for durable goods, real estate and in- 
vestments, These estimates are not sure, 
of course, and another round of price 
increases on consumer goods, such as 
happened in 1947, could more than off- 
set the effect of the tax cut. 
ok * * 

— Better “net” for wage 
earners — Wage-earners are uniformly 








Estimated Sales 
Of Wholesale Hardware Distributors* 


Monthly 1939, 1941, 


[Expressed in 

Month 1948 
January $146 
February 148 
March 177 
Total First Three Months 471 
April 
May 
June 
July 
August 
September 
October 
November 
December 


Grand Total for Year 


* Estimated by the Office a Business 


1946, 1947 and 1948 


millions of dollers) 
1947 1946 1941 1939 
$ 138 $ 100 $ 56 $ 39 
142 104 55 37 
164 116 64 48 
444 320 175 124 
170 126 1% 47 
160 129 80 52 
148 126 80 51 
146 130 82 45 
148 139 84 50 
162 139 89 60 
186 170 92 60 
162 152 79 54 
151 143 80 49 
$1877 $1574 $917 $592 
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better off than in pre-war 1929, accord- 
ing to figures of the Bureau of Labor 
Statistics. For example, while a soft 
coal miner can truthfully say that in- 
flated prices put a big hole in the $75.91 
he draws dewn each week, yet back in 
1929 he was making only $23.88; his 
present salary is worth $44.70 in terms 
of 1939 dollars. 


% * * 


Vacuum cleaner sales rise— 
Factory sales of standard-size household 
vacuum cleaners in March were third 
highest of any month in the industry's 
history, totaling 355,200 units. an in- 
crease of 14 per cent over February, 
and compared to 314,852 in March, 
1947, according to the Vacuum Cleaner 
Manufacturers Association. The only 
higher months were last October and 
December. Sales in the first) quarter 
amounted to 970,815 cleaners, compared 
to $46,605 in the like period ol 1947, 
an increase of 14.6 per cent. 


Rubber industry news—Seem- 
ingly, for the first time since the start 
of the war, rubber companies have re- 
turned this spring to normal competitive 
conditions in the marketing of tires. 
In recent days two companies, Goodyear 
and = Seiberling, have announced — in- 
creased production to meet an improved 
demand for tires and other products. 
During the war and for more than two 
years thereafter, passenger car tire pro- 
duction was limited largely to a single 
grade, With the re-introduction of lower 
priced lines this month, the “big four” 
of the industry have broadened their 
markets to include a complete range 
of tires corresponding to those available 
in pre-war years, In addition, a steadily 
expanding market is reported for pas- 
senger tires at the top of the price 
scale—the new low pressure casings 
which were introduced last year. These 
“super” brands, which provide more 
comfortable riding qualities, have at- 
tained a sales volume exceeding expec- 
tutions, according to manufacturers, and 
their higher prices will do much to 
offset any decline in dollar volume re- 
sulting from lower priced lines. While 
tire production has been cut back from 
the record rate prevailing last year, 
activity has been stepped up in other 
lines of ruber manufacturing, such as 
foamed ruber, films and plastics, and 
aircraft wheel and brake assemblies. 
The expanded military program is ex- 
pected to benefit companies such as 
Goodyear which is a major supplier of 
aviation products including air wheels, 
brakes and tires, bullet-sealing fuel and 
oi! tanks, component surfaces and life 
rafts and vests, 

* * “ 


Retailers gain in March — 
Dollar sales of 15,191 independent re- 
tailers in March, 1948, were 7 per cent 
above the like 1947 period and up 17 
per cent, on a seasonal basis, from 
Feb., 1948, the Census Bureau reported. 
Department stores gained 37 per cent 
in dollar sales in March compared with 
February and 10 per cent compared 
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LADIES’ HOME JOURNAL..........MAY 
WOMAN’S HOME COMPANION... .MAY 
BETTER HOMES & GARDENS......JUNE 
HOUSEHOLD MAGAZINE..........JUNE 
PET sv ccedvanecieredcccecesec ce 
TOTAL CIRCULATION ......14,137,820 


@ Everhot Rangette squarely meets 
a universal urgent need for com- 
plete, dependable cooking facilities 
that can be used in a clothes closet 
or bath room if necessary. 

@ Everhot Rangette consumer ad- 
vertising will reach powerfully into 
every city, village and farm home in 


the United States in May and June. 
@ Display Rangette. Feature it in 
your local promotion. Make it easy 
for the people who will want to buy 
an Everhot Rangette to find it in 
your store. 


Order Stock Now! 


THE SWARTZBAUGH MFG. COMPANY 


TOLEDO 6, OHIO - 


€VERHOT 


ESTABLISHED IN 1884 


PRODUCTS 











more sales— 

more profit 

with Stevens 
ALUMINUM LEVELS 


_ 6 6 @ 


Le 


Stevens Aluminum Levels are available in 18", 24" 
and 28" lengths for immediate delivery. 











Here is the level customers "want on sight." 

Made of durable, lightweight aluminum, it is casting- 
machined on all four sides to provide parallel plumb and 
leveling surfaces. 

Six "catseye"’ vials, permanently set, eliminate adjusting 
and provide four plumb and two level vials for quick easy 
reading. 

Build up your sales volume now! Get in on the profit- 


parade with Stevens Aluminum Levels. 
P&FP-5005 


we. OTEVENS LEVEL company 


NEWTON FALLS, OHIO 














STOVE BOLTS 


FOR FLAT HEAD SPECIFY FS GROUP 
FOR ROUND HEAD SPECIFY RS GROUP 


40 SIZES 
@ ELECTRO GALVANIZED 


@ NUTS ARE ATTACHED 1633 PIECES 


oaiwars wear ano mw rcace ACM UD OO 
OF SPACE! 


Each Group Consists of: 
|—731 1/,” Assortment 
'. & 5/32” dia. from 
te erAye BOLTS 2" to 2” long 
nono HEAD STOVE ; 1—394 3/16” Assortment 
Ee 3/16" dia. from 1/2” to 
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3” long 
“an STOUE BOLTS 1—269 1/4," Assortment 
round HEAD 5 ee 14" dia. from ¥/;" to 3” 
geht long 
bs, > 1—143 5/16” Assortment 
und wean STOVE BOS $/16” dia. from %," to 3” 
RO wa : long 


1—96 34°" Assortment 
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Savon (htt eud Sighbat Co 


CS Boston, Mass. ra 
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with March, 1947. Other non-durable 
goods trades showed March sales _in- 
creases of 20 per cent for filling sta- 
tions, 1 3per cent for dry goods and 
general merchandise stores, 11 per cent 
for general stores and 4 per cent for 
food stores, over March a year ago. 
March sales of motor vehicle dealers 
were 23 per cent higher in 1948 than 
in 1947. Lumber and building materials 
dealers registered a sales raise of 20 
per cent. A decrease of five per cent 
was reported by jewelry stores. The Com- 
merce Department reported recently 
that the backlog demand for refrigera- 
tors, vacuum cleaners and radios has 
been reduced by expanded production. 
Backlogs for these products in general 
are still large. The demand for pas- 
senger automobiles has been reduced 
little, if any, says the Department, 

* * & 


Department stores gain — 
Dollar sales of the nation’s department 
stores in the week ended April 17 rose 
8 per cent over the corresponding week 
last yar, the Federal Reserve Board re- 
ported, All districts shared in the sales 
gain. In the preceding week, the better- 
ment had been 13 per cent, while the 
average gain for 1948 to date, has been 
6 per cent over the year-ago comparison. 

* * & 


Do you sell children’s needs? 
—Stores in business supplying the needs 
of tots and teen-agers find their market 
has increased a healthy 36 per cent 
since 1940, This spectacular growth in 
potential demand for children’s products 
is reported by the research department 
of Curtis Pulishing Co., whose study 
asserts there are 14,354,000, or about 
four million more children under the 
age of five in America today, than in 
April, 1940. Without attempting to 
evaluate the dollar benefits to manu- 
facturers of children’s products, Curtis 
lists toys, infants’ and children’s wear, 
milk and dairy products, furniture, and 
canning and pharmaceutical trades as 
industries which stand to benefit most 
over the next few years from this ex- 
panded market. The report finds the 
greatest gain in child population—57 
per cent—occurred in urban areas. In 
rural non-farm sections there was a 
gain of 41 per cent, while farms showed 
a drop of 2 per cent. Farm families, 
however, still have the highest birth 
rate and number per 1000 of children 
under five. 


:e @ 


Oil shortage linked to farms 
—The passing of the horse and mule 
are linked closely with the oil shortage, 
and a $4,000,000 oil industry expansion 
program. This year there are 3,000,000 
farm tractors pulling 15,000,000 imple- 
ments, or almost three times as many 
as existed in 1935. The 1,880,000 trucks 
on farms, an industry committee re- 
ported, represent an increase of 62 per 
cent since 1941, and a gain of 21 per 
cent since the end of the war. Some 
4,860,000 farm automobiles in service in 
1948 represent a gain of 20 per cent 
since the war, Farmers, too, have turned 
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to oil for home heating, and for varied 
jobs from pumping water and grinding 
feed to hatching and brooding baby 
chicks, Along with the fast increase in 
gasoline and fuel oil use on farms is 
a 73 percent gain in light fuel oil and 
Diesel oil. Railroad locomotives were 
prominent in causing this increase. 
Heavy fuel used by industry and ships 
showed a 31 per cent gain, kerosene a 
51 per cent increase and gasoline for 
all purposes was up 21 per cent. For 
this year, the gasoline outlook for sum- 
mer motorists appears more favorable. 
Current refinery output (12 per cent 
above a year ago) is higher than the 
industry recently looked for, and should 
about alance an driving 


shaping up for the months ahead. 
* * & 


increase in 


Farm land values at record 
—The Agriculture Department reports 
that farm land values on March 1 had 
climbed to the record of March, 1920. 
Largely responsible for the current boom 
the department said, is the continued 
high farm product prices, and record 
farm income. There are no signs now of 
any great drop in foreign demand for 
farm products. In fact, the multi-billion- 
dollar European recovery program is 
expected to maintain a good foreign 
market for another year or more. Land 
values average slightly more than twice 
those of the 1935-39 period. They have 
gained an average of 6.8 per cent dur- 
ing the past year. Largest increases 
were reported in the wheat and range- 
livestock areas where farm incomes 
have been unusually high since 1941. 
Only Florida, Louisiana and California 
reported lower average values than a 
year ago. Lower prices for citrus and 
other fruits were said to have had a 
depressing effect on land values in 
Florida and California. 

* * * 

Am orchard ally—Fruit grow- 
ers and orchardists have a_ powerful 
ally in DDT to fight bugs and worms. 
The Wisconsin experiment station found 
that DDT-sprayed trees gave 99 per 
cent sound apples compared with 92 
per cent for those sprayed with lead 
arsenate. It used Dudley and Wealthy 
varieties in the test. Lead arsenate, 
however, proved more effective in kill- 
ing plum beetles. Therefore, the experi- 
ment stations suggests using 3 pounds 
of lead arsenate in 100 gallons of water 
for the first spray. Because DDT con- 
trols “oystershell” it is 
mended over lead arsenate for the initial 
spray where this scale is abundant. 


scale, recom- 


Cooking With Gas Shows 
48% Rise in 10 Years 


ITH 24,086,000 homes using 

gas for cooking on Decem- 
ber 31, 1947, the gas industry now 
serves 7,767,000 more homes than 
on December 31, 1937. This is an 
increase of 48 per cent over this 
ten-year period to gas utility and 
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at the NEW “i> 


TIAL 
TAM OFIT 


Now you can get extra profits with SYNTHE- WOOD 
MENDER, the new repair material that handles like 
putty and hardens into wood. Synthe-Wood is backed 
by the experience and reputation of AMBROID, the 
Universal Liquid Cement, quality leader for 37 years. 
Attractive display carton speeds quick turnover. 


- Product 


—_— 








(fame 35¢ ar 
costs $2.50 55, 





Ask 








Est. 1910 
301 Franklin Street 
Boston 10, Mass 











MALL THIS COUPON WOW 


A FLAT TORCH 
Priced to Sell! 





An all-season sales and profit builder 
for dealer or jobber. Designed for hard- 
to-get-at places and for space-saving 
storage in tool-kit, tractor or truck. It 
will pay you to get in touch with your 
jobber at once! . . . or for jobbers to 
get in touch with us. 


Get the facts—mail coupon below 


P. WALL MFG. SUPPLY CO., GROVE CITY, PA. 


P. Wall Mfg. Supply Co., Grove City, Pa. HA-4 


Please [] send literature and prices on your Flat Torch 
0 send catalog of your complete line 


Company 
Address 
Attention of 
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Win more profits from satis- 
fied customers with the EX- 
CELLO 20” Power Mower. 
Lightweight, easy to operate. 
Powered by both the famous 
Briggs & Stratton and Con- 
tinental 4-cycle air cooled en- 
gines. Rugged construction... 
Lasting performance. 












Customers are “lawn mower 

conscious” . , . Capitalize on 

this trend . . . feature the 

EXCELLO hand mower with 

these quality features. 

@ Unbreakable fabricated steel 
construction. 

eFive high speed crucible 
steel blades mounted on 
four spider ball bearing 
reel. 


@One piece steel cutter bar 
with crucible blade knife. 


e@Semi-pneumatic rubber tires 
@ One piece tubular steel han- 
dle with rubber grips. 


EXCELLO... ‘Built to last 
a lifetime” 


Manufactured By 


HEINEKE & CO. 


SINCE 1902 


SPRINGFIELD, ILLINOIS 


Johnson 


Xlo 


Music Wire 
"The wire 
of a thousand uses’ 


Attractively packaged for display and handling . . . 
units of 4 Ib., 1/2 Ib., and 1 Ib. in full range of sizes. 
Customers looking for small amounts of spring wire 
for any of the countless uses can be readily supplied 
by means of this handy package. 


Order through your wholesaler or nearest Johnson branch. 


JOHNSON 


STEEL 


New York 
Atlanta 


Cleveland 
Tulsa 


AND WIRE COMPANY, 
WORCESTER 1, 


Philadelphia 
Houston 


Detroit 


Los Angeles 


INC. 


MASS. 


Akron Chicago 
Toronto 





L-P gas distribution systems dur- 
ing 1947 alone. 

During — the years, 
2.735,000 additional families pur- 


past ten 


chased electric ranges and brought 
the total number of electric cook- 
ing customers to 4,789,000. 
Better than 90 per cent of all 
homes on piped gas lines use gas 
for cooking, and approximately 
62 per cent of all homes in the 
United States cook with 
piped or L-P (bottled) gas. 
Rural L-P gas cooking custom. 
1,000,000 and have in- 
creased 900 per cent since 1937. 


either 


ers total 


The number of electric range in- 
stallations in 
totals 2,127,000, 


rural territories 


One-Fifth of 1960's 
Workers to Be Over 65 


| foes number of 


years of 


reach 18 million by 1960, or al- 


persons 69 
age and over may 
most & million above today’s aged 
population, according to a study 
on financing old age, made by the 
National Industrial Conference 
Board, 247 Park Ave.. New York. 

Dr. Henry W. Steinhaus, author 
of the monograph. and a member 
of the Research Staff of the Equi- 
table Life Assurance Society. esti- 
mates that by 1960 “there would 
be one aged person for every five 
persons of productive years. To- 
day the ratio is about one to eight; 
at the turn of the century it was 
as low as one to 13.” 

“The forecast, as of 1960, of 
aged and workers,” 
the study points out. “is governed 
mainly by considerations of mor- 
tality. The generations involved 
are inexistence today and the num- 
ber living in 1960 will depend. 
except for immigration, 
United States mortality rates. Mor- 
tality statistics clearly 
that each generation appears to 
have a markedly lower mortality 
than its predecessor. Notable med- 


productive 


upon 


indicate 


ical developments during the last 
decade have produced an accelera- 
tion of this trend which may bring 
about the existence of 18 million 
persons 65 years of age and over 
hy 1960.” 

There are now roughly 10 mil- 
lion persons 65 years of age and 
over, it is noted. Of these. about 
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27 per cent are self-supporting 
hecause of gainful employment; 
another 20 per cent are retired 
on investments or pensions; about 
25 per cent are dependent upon 
public authorities, chiefly old-age 
assistance; and the remaining 28 
per cent are at least partially sup- 
ported by family, friends or pri- 
vate charity. 

“Too many of 
aged,” Dr. Steinhaus contends, 
“may be relying too much upon 
the basic pension income provided 
by the Social Security Act. Con- 
tinued demand for 
such basic retirement income may 
be expected. It is the government's 
role to keep the cost of such bene- 
fits within reason. One suggestion 
is to encourage rather than penal- 
ize deferment of retirement by in- 
creasing the pension by 1 per cent 
for each month of deferment. This 
would not increase the pension 
costs to the government.” 


tomorrow’s 


increases in 


Disability Pensions 


In order to facilitate a_post- 
ponement of retirement, “prefer- 
ably to age seventy, disability pen- 
sion might be provided between 
ages 60 and 70. Future needs of 
the aged might also be anticipated 
by employment of social security 
and other pension funds for con- 
struction of housing of the garden 
type suitable for the aged. Such 
projects can be self-supporting. 
and they have the additional ad- 
vance of providing the specialized 
type of medical care required by 
the aged at lower cost. Private 
capital could supplement such ac- 
tivities. 

In addition to providing a basic 
pension income, the study con- 
tinues, “the government can play 
an important role in providing in- 
centives to save and to work. In- 
flationary price rises, high taxes 
and low interest rates undermine 
thrift generally and, in the case 
of the aged, work special hard- 
ships. Tax incentives are advisable 
for all citizens who wish to pro- 
vide specifically for security in 
their old age.” 

Other tax incentives, Dr. Stein- 
haus believes, “might encourage 
employment of the aged. Best 
adapted to the declining ability of 
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An All-Steel 
Louver Ventilator 


that eliminates water leakage 





poaannssumus 


No. 200 Series 
Held in place by mortar, in 
old or new construction — 
brick, stone, of masonry. 





No. 300 Series 
Ventilator with flush-type 
flange, for use with any type 
of construction, 


F-3028 


Milcor No. 100 Series 
Self-Casing Ventilator 


Made of galvanized sheet steel 


Helps your customer do a better job of ventilat- 
ing in frame, brick, or stone veneer construction 


This Milcor Louver Ventilator is easy for your customer 
to install, as a durable, economical means of getting attic 
cross-ventilation to carry off extreme summer attic 
heat and prevent destructive winter condensation. 

Like other Milcor Louver Ventilators, the No. 100 
series are stronger than ventilators made of wood 
more easily installed . . . admit more air, due to thinner 
louver blades . . . yet cost less, There are six standard 
sizes, with removable fly-screen. , 

Stock up on Milcor 
descriptive circular and - 
your free copy — the Milcor Price Book. 


INLAND STEEL PRODUCTS COMPANY 
Formerly Milcor Steel Company 
MILWAUKEE 1, WISCONSIN 


Baltimore 24, Md. @ Buffalo 11, N. Y. @ Chicago 9, Ill. @ Cincinnati 
25, Ohio @ Cleveland 14, Ohio @ Detroit 2, Mich. © Kansas City 8, Mo. 
Los Angeles 23, Calif. © New York 22, N. Y. @ Rochester 9, N. Y. 


Write for 
if you haven't already received 


Louver Ventilators 






Roof Ventilator 
For roofs of any pitch where 
gobles or attic side walls 
cre not ovoiloble. 
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There's a new Hardware 


set-up for 


As thousands of home _ craftsmen 
turn to metal working, and the num- 


ber of hardware dealers selling 
metal-cutting lathes increases  rap- 
idly ACE TOOLS and Acces- 


sories for Metal-Cutting Lathes an- 
nounce a new Hardware Set-up that 
facilitates their more ready and profit- 
able distribution and sale thru regular 
hardware channels. 

Jobbers: 

Write for Catalog Sheets 

Dealers: 

Ask your regular hardware jobber 





ARMSTRONG BROS. TOOL CO. 


"The Tool Holder People"' 
5214 W. Armstrong Ave., Chicago 30, U.S.A. 
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the aged are types of employment 
where compensation is partially 
represented by maintenance. 
Where the cost of such mainte- 
nance is not appreciable, mone- 


tary arrangements between em- 


ployer and employee are easier to 


reach. Employment is desirable 
not only because it increases the 
national product and permits the 
accumulation of further retire- 
ment values in the form of addi- 
tional savings or pension rights, 
but it is also beneficial to morale.” 








INDEPENDENT RETAIL 
TRENDS IN 17 CITIES 


HARDWARE STORE SALES 
IN THE UNITED STATES 


March, 1948, Comparisons 











PERCENT CHANGE 











MAR. 48 3 MOS. 48 MAR. 48 
CITIES Compared with Compared with Compared with 

MAR. 47 3 MOS. 47 FEB. 48 

California: Los Angeles +-1] + 3 +16 
San Francisco +15 17 +-22 

Illinois: Chicago +- 4 + 5 +-13 
Indiana: Indianapolis —7 + 2 — 3 
Massachusetts: Boston —14 —17 +36 
Michigan: Detroit + 3 +14 | g 
Missouri: St. Louis + ] —1 +23 
Nebraska: Omaha +15 x +-30 
New York: New York 0 —2 +15 
Ohio: Cleveland + ] 0 +-22 
Youngstown +13 0 +29 

Oregon: Portland —15 —12 +-18 
Pennsylvania: Philadelphia —l1 +2 — 3 
Pittsburgh 2 +2 +28 

Virginia: Richmond 27 +14 +48 
Washington: Seattle 15 — 9 +2] 
Wisconsin: Milwaukee 10 +-22 + 6 

Compiled by Bureau of the Census, U. S. Department of Commerce. 


Editor’s Note: Monthly Retail Trade Reports of the Bureau of Census are now limited 
to cities and other local areas because appropriations available for the next fiscal year are 


not sufficient to develop and maintain valid 


data on a state-state basis. 








Paulson Increases the Utility of 
Nail Counter and Wrapping Table 


— PAULSON, Hop- 
kins, Minn., who is well known 
for his modern store arrangement, 


‘ 


recently added to the utility and 
display facilities of his combined 
nail and wrapping table with aux- 





Sales do not stop when the customer arrives at tihs counter. There's 
plenty of merchandise located there and extra sales are in order. 
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413 
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iliary shelving units along its end 
and front. 

In line with good practice, the 
table is located in the rear of the 
store. The auxiliary units are eas- 
ily removable and have 3-in. glass 
partitions on the top while the 
shelves on the front and end are 
adjustable. One end of the table 
has wrapping paper dispensers, on 
top of which are displays of small 
items. The other end has a built- 
up display unit, one side of which 
is utilized for showing towel bars 
and racks and curtain rods. The 
top is used for showing of adhe- 
sives and other small items. Nails, 
screws, soap dishes, sandpaper 
and other small articles are fea- 
tured on the auxiliary units. 
Lamps, household cleaning items 
and a variety of other small units. 
including many impulse items, are 
shown at this point. 


Syndicate Merchandise 
Lures The Ladies 


F otowinc complete 
modernization several months ago, 
Cardi’s Hardware, Cranston, R. I., 
has a full line of 5-cent, 10-cent 
and $1 merchandise, commonly 
found in syndicate stores. The line 
includes threads, buttons, needles, 
bias bindings, elastic, thimbles, 
and other sewing needs. There are 
hundreds of items in the small dry 
goods class, and all are openly 
displayed where the shoppers can 
pick them up and make their own 
selections. 

According to Albert Treen, man- 
ager, this open display and the 
addition of many items to make 
it a complete department has 
brought a gratifying sales in- 
crease. He finds it brings in the 
women for these small everyday 
necessities and this in turn builds 
up a good housewares business. 
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DURBIN-DURCO, Inc. 
PULLING TOOLS - WIRE STRETCHERS - ROPE HOISTS 


New! Improved! Reinforced! Guaranteed! 
DROP FORGED — MALLEABLE LOAD BINDERS 


PATENT PENDING 

















MODEL DF1 for 5%” to 3%” 
chain. Safe pulling test 


MODEL DF2 for 1%” to 14” 


: 9 MODEL DF3 for 1%” to 5%” 
chain. Safe pulling test 


chain. Safe pulling test 
16,000 Ibs. 19” handle. 20,000 Ibs. 20” handle. 24,000 pounds. 22” handle 
Weight each 10 lbs. Weight each 12 lbs. Weight each 15 lbs. 


MODELS DF1, DF2 and DF3 are rugged, safe Load Binders featuring Never Spread 
Mouth. An exclusive feature designed and developed by Durbin-Durco engineers. 


CERTIFIED MALLEABLE LOAD BINDERS —5 SIZES 


Equipped with 
Drop-Forged Hooks 


—>) 

















Durbin-Durco Load Binders guar- Wt. Each 
antee safe performance at their MIDGET No. 1—1 Swivel... 14” chain... : 

respective pulling tests. Should a DELTA No. 1—2 Swivels. .5\” or 34” chain 7 Ibs. 
defect develop in any part, that DIXIE No. 1—2 Swivels. .7\,” or 14” chain 10 Ibs. 
part will be replaced without LONE STAR 1—2 Swivels—’,,”, 44” or 54” chain.14 Ibs. 
charge upon its return to us. LONE STAR 2—2 Swivels. .7\.", 4%” or 54” chain.17 Ibs. 





1 DURBIN No. 88 EXTRA HEAVY DUTY 
* COMBINATION WIRE STRETCHER 
AND ROPE HOIST 


Patent Pending 

A. Extra large reinforced Hoist Hook designed to 
withstand breaking point of sisal or manila rope. 

B. Positive action wire grip takes up to 8 gauge 
wire, barbed or smooth. 

C. Easy action, all steel swivel. 

D. Heavy steel side plates have inside flanges to keep 
rope on pulleys. 

E. Tempered steel roller bearings around 1%” axle 

F. Positive action locking device designed for easy 
action. 

G. Heavy steel center plate, separates pulleys, sup- 
ports center axle and distributes load. Wt. Doz 


No. 88—4 Pulleys, Roller Bearings, 44” Rope, 104 Ibs. 


2 DURBIN STEEL CONSTRUCTION 


4-PULLEY WIRE STRETCHER 
Wt. Doz. 
No. 3—3 Pulleys, plain bearings, %” rope. . .35 Ibs. 
No. 33—3 Pulleys, roller bearings, *%” rope. . .38 lbs. 
No. 4—4 Pulleys, plain bearings, %4” rope. . .39 Ibs. 
No. 44—4 Pulleys, roller bearings, %” rope. . .43 lbs. 
All Wire Stretchers have swivels. 


ROLLER BEARING ROPE HOISTS 











3. Steel Construction 
Ship. 
No. Size Cap. Wt. Construction 
Rope Lbs. Lbs. 
12 44” 4000 6l1bs. * Drop Frgd. Hook 
13 3%” 2000 24 lbs. Malleable Hook 





Both sizes shipped with or without rope. 
Rope Hoists can also be used with No. WW-202 
Steel Fence Clamp. 


$ DURBIN No. 66 LEVER ACTION 
4. DOUBLE RATCHET FENCE STRETCHER 


Pulling Capacity 5000 Lbs. 








e Complete Hips lever and 814 ft. of 5%” — 
roof coil chain coheed t. 4 is. 
re Furnished with No. WW-202 50-inch Steel 





Fence Clamp and 8}4-ft. chain , Wt. 58 Ibs. 


WIRE GRIPS OR COME-ALONGS—AIll sizes take up to 

8 gauge wire. The greater the tension, the tighter 
* they grip. 

Immediate delivery from stock on all products. Catalog pages 

and electrotypes furnished without charge upon request. 


WRITE FOR CATALOG 





Cc 


Sizes %4" to 1” 
FARM SLIP HOOKS 


Sizes %" to 1’ 


Malleable or Drop-forged 


DURBIN-DURCO., Inc. 


Specialists in Pulling Tools » Wire Stretchers + Rope Hoists 
6611 OLIVE ST. ROAD $T.L10UIS 5, MO. 
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INCREASE YOUR PROFITS 
~e MODERN Se, 


LAWN MOWER 


SHARPENER 





nm ot 
PRICED 


$24150 


(less motor) 


INCREASE YOUR PROFITS 


STIMULATE STORE TRAFFIC 


me MODERN ..cy.ce SHARPENER 


Sharpens All Reel Type Mowers * Hand, Power 
or Gang * 10 to 20 Minutes * No Dismantling 
No Extra Attachments Needed 


All reel type mowers, from 5-inch edgers to 36- 
inch power mowers, are quickly sharpened to 
extreme ends of both left and right twist reel 
blades. Handle, wheels, roller and motor remain 
in place when sharpening is in process. Bed knife 
is sharpened in same brackets that hold mower 
in grinding position. No extra attachments re- 
quired. One lever puts mower or bed knife in 
grinding position. 100% steel construction, 
Grinding head rides on five bal! bearing races. 
Small, compact, easy to operate. Shorpens wood 
chisels, joiner knives and planer blades without 
extra attachments. Skate Sharpener Attachments 
Available. 
Send for Free Bulletin No. 27B 


ORDER NOW * IMMEDIATE DELIVERY 


MODERN MFG. CO. 


160 N. FAIR OAKS AVE. * PASADENA 1, CALIF. 








WIREGRIP precision made Belt 
Hooks come with extra (patented) 


blue aligning cards—are held more 
rigid, assuring perfect alignment of 
hooks—less hook loss from handling 
—a better job when applied with 
any make lacing machine. 6 sizes. 


STEELGRIP Flexible Lacing, ap- 
plied with a hammer, clinches over 
and protects end of belt. Makes 
strong, flexible joints. Boxed with 
2-piece hinged rocker pins or can 
be obtained in long lengths for con- 
veyor belt use. 











“"ARMSTRONG-BRAY & CO.” 
' The Belt Lacing People ‘ 
> S248 )Narthorest Hwy., Chicoge, Ilo 
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Fiber Production 
To Hit Pre-War Levels 
In 1950 


ORLD fiber production will 

not be up to prewar levels 
until 1950 and as a result, cord- 
age producers throughout the 
world will be on a limited pro- 
duction basis for the next two 
years. This is the opinion of Ear] 
E. Bockstedt, vice-president of the 
Columbian Rope Co., Auburn, N. 
Y., after a three-months’ tour of 
the Philippines, Netherlands East 
Indies and India. 

“Generally speaking, the Dutch 
East Indies are just beginning 
to make significant gains in re- 
habilitation of sisal plantations: 
The Philippines are restored to 
about two-thirds of their prewar 
production level but they are 
having difficulties in obtaining 
better grades of abaca; and India. 
while expecting the 1948 jute 
crop to be the largest since the 
war, is still not up to the prewar 
average,” Mr. Bockstedt said. 


Prospects for 1948 


“Prospects for 1948 indicate 
that American shipping, industry 
and agriculture can expect more 
and better twines next year but 
there won't be any significant 
changes in the supply of top 
quality rope. Conditions in the 
Pacific areas promise increased 
supplies of jute and sisal in 1948, 
but production of better grades 
of Manila hemy will remain at 
about the current level. However. 
quantities available for the United 
States will be affected by the 
SCAP buying program and pur- 
chases by the Allied Control] Com- 
mission for Germany which will 
require considerable fiber.” 

Discussing the situation in the 
Philippines, Mr. Bockstedt said 
that the government is giving lots 
of attention to production of 
abaca, or manila hemp, the coun- 
try’s second most important ex- 
port crop, but there are still 
inadequate quantities of high 
quality fiber. Davao Province, 
famous for its fine abaca, is suf- 
fering because of litigation over 
land ownership and_indiscrim- 
inate cutting of fiber plants. 





SELLS AS FAST 
AS IT WORKS 6 


The Quickest, Most Penetrating 


Rust Solvent on the Market! 


Your customers will come back 
again and again for Tasgon because it 
does its job quickly and well! Tasgon 
cuts through rust, hardened paint, 
grease, grime ... works its way into 
the tightest joints . . . almost instantly 
loosens frozen nuts, couplings, unions 
. .- Cleans all metal surfaces. 


A FREE SAMPLE and complete in- 
formation is waiting for you. Write 
today! Stock Tasgon and watch it sell! 


Samuel Cabot, Inc. : 


2315 Oliver Bidg., 
Boston 9, Mass. 























or money back 


We will back you up 100% on this guar- 
antee. This is the 17th year for TAT ANT 
TRAPS and the old original is still the leader 
in this field. 

Customers continue to write us from all 
over the world to supply them when they 
move — evidence that there are still good 

retail sales areas open. 


. h 
Kills bot 
ts and : 

Is Attrac a Grease-eating 


— 











immune 
pe Thallium Sulphate 














Stock up now for 

the spring and sum- 

mer. Get your self-service display which 

holds 12 25¢ containers. Urge customers 

to take them on vacations, to resorts, etc. 
Ask your jobber or write 


O. E. LINCK CO., INC., CLIFTON, N. J. 


mn Sale ynada Rex Spray | 
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Customs barriers between India 
and Pakistan are retarding the 
jute trade, he continued. How- 
ever, “conferences between the 
two countries had begun just be- 
fore I left there, and I am hope- 
ful that they will agree on modifi- 
cations of trade barriers that will 
permit the fiber to move more 
freely in foreign trade channels. 
Plantings in March promise a 
record postwar crop that should 
result in lower jute prices in the 
fall. The 1948 yield is expected 
to be 10,000,000 bales, compared 
with production in 1947 of about 
8.000.000 bales.” 


Radio Advertising 
Sparks Sales 


N effective radio advertising 
Fase on a local radio sta- 
tion is helping Freeport Hard- 
ware, Freeport, Ill., achieve many 
extra sales, according to J. Biller- 
beck, president. The firm has a 
contract with a local radio station 
for six spot announcements dur- 
ing the day for seven days a week. 
The spot announcements consist 
of 50 words each and are given 
at various times during the day. 

The cost of such a radio adver- 
tising program runs about $125 
per month. and Freeport Hard- 
ware is able to trace many sales 
to it. For example, one month 
when many vacuum cleaners were 
sold. more than 50 per cent of 
the sales were traced to radio 
program listeners who had heard 
the store’s announcement. Other 
appliance sales have also benefit- 
ted from such radio advertising. 

Freeport Hardware schedules 
its spot announcements to reach 
local area housewives at various 
times of the day when they are 
doing housework involving appli- 
ances. When a woman is wash- 
ing, ironing or vacuuming she is 
especially interested in announce- 
ments concerning appliances of 
the kind she is using. Likewise, 
when she is preparing meals for 
her family, announcements of 
dishes, gifts, housewares and the 
like are apt to make a strong 
impression on her. The copy 
which the company uses for its 
radio advertising is written with 
the housewife in mind, and that 
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GOOD PROFITS TOO! Displayed on your counter, 


these companion products sell themselves. Nationally known . . . 
nationally promoted ... useful in every home, office, and shop— 
all year round. 

DOOR-EASE Stainless Stick Lubricant—10c seller—packaged 
12 in attractive display box—each stick in lithographed metallic 
container. Also large size 40c¢ seller. 

AMERICAN Dripless Oil—This top quality lubricating, rust- 
proofing oil “Runs In—Won’t Run Out”—comes in unique “Drop 
or Stream” 4-oz. Oiler—sells for 30c. Eye-catching 3-color dis- 
play with each 2-doz. dealer carton. Order from your Jobber 
today!—AMERICAN GREASE STICK CO., Muskegon, Mich. 


DOOR-EASE STAINLESS STICK LUBRICANT 
AMERICAN DRIPLESS OIL 














SPECIAL NAILS RIVETS SCREWS, 


SPECIAL NAILS RIVETS SCREWS, 
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fet-tte] 


mmm SMS SLAIN SUIVN IVIDI9ES 





Let Hossall supply your requirements of brass and steel escutcheon pins in standard or special sizes 
...Ploin or plated finishes... Attractive, sturdy, metal-edge boxes assure display value, convenient 
handling and protection of contents... WRITE FOR PRICES. 

Escutcheon pins in other metals, special nails, drive screws and rivets made to order... Economy, 
quality and quick delivery in lorge or small quantities ... Tell us what you need... We will answer 
promptly... ASK FOR FREE CATALOG... 3-color Decimal Equivalents Wall Chart free on request. 


JOHN HASSALL, INC. - oti Ns 
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RYERSON 
STEEL in stock 
for HARDWARE 
STORES 


Contact Ryerson when a cus- 
tomer’s order calls for steel you 
don’t carry in regular stocks. 
You can draw on large, diver- 
sified Ryerson stocks at any 
of thirteen conveniently locat- 
ed plants. We’ll gladly cooper- 
ate closely on any steel require- 
ment—any steel problem. 


PRINCIPAL PRODUCTS 
Bars © Structurals © Plates © Sheets 
Tubing © Allegheny Stainless © Alloy 
Steel © Safety Floor Plate © Babbitt 
Solder © Metal Working Tools & 

Machinery, etc. 


JOSEPH T. RYERSON & SON, INC. 


Plants: New York, Boston, Philadelphia, 
Detroit, Cincinnati, Cleveland, Pittsburgh, 
Buffalo, Chicago, Milwaukee, St. Louis, 
los Angeles, San Francisco 


























* 
PROTECTING 
AMERICA'S 
HAND POWER 











THE BOSS MFG. CO., KEWANEE, ILL., U.S. A. 
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is one reason why it is bringing 
excellent results, reports Mr. Bil- 
lersbeck. 

According to the broadcasting 
station’s data sheets, its broadcasts 
can be heard in a 43-mile circle, 
which gives it a potential listen- 
ing audience of 341,735 persons. 


Mr. Billerbeck says that his 
store is also using newspaper 


space liberally and that the radio 
and newspaper advertising tie in 
very well together. 

“We know that both types of 
advertising pay,” he says, “espe- 
cially radio announcements. Re- 
cently we again stocked a high 
priced, quality line of paints 
which hitherto had not been avail- 
able since the war. A few spot 


announcements on the radio, 
together with newspaper ads, 
brought paint customers from 


near and far. This showed us that 
our advertising is reaching readers 
quickly and urging them to 
action. That is what we like.” 
Employees in this large store, 
22 of them, are kept informed as 
to all radio and newspaper copy, 
particularly the specials adver- 


tised. When custoemrs come in 
and ask about such items, the 
employees are totally familiar 


with the special offers. Knowledge 
of the adevrtising program also 
helps the employes to do more 
related and suggested selling. 





What's New 
(Continued from page 308) 


Sealing of Containers 


Robert Gair Co., Inc., 155 E. 44th 
booklet by J. D. Malcolmson, director 
St., New York City 17, has issued a 
of products development on “Sealing 
of Corrugated and Solid Fibre Con- 
tainers.” Mr. Malcolmson says _ that 
the shipment of an improperly sealed 
fibre container is unfair to the shipper. 
consignee, box maker, and carrier. This 
text book is designed to help all deliver 
better sealed containers. Available 
upon request. 


K-D Nailpuller 


K-D Mfg. Co., Lancaster. Pa., 
offers a nialpuller, 12 in. long made of 
hardened tool steel. Has ruggedly con- 





structed counter-acting jaws. Rust- 
proof finish. Tools are individually 
boxed and packed six to a colorful 


counter display carton with a two color 
counter card. Card slips into slots in 
box. 





© A Quality Fair Trade item 
that builds satisfied customers. 


© A copper top tank ball that 
insures firm seating and pure 
molded rubber bottom that 
prevents leaks—it's right for 
every tank. 

© Attractive display box con- 
tains one dozen individually 
boxed balls. 


A BIG PROFIT ITEM 


Order from your jobber or 
write us direct 


Write for information about MASTER-FIT 
Tank Balls that meet all competition. 


AMERICAN RUBBER PRODUCTS CORP. 


151 EAST SOth ST. NEW YORK 22.N. Y 


LEATHER 
AND 








Maker for You 


For use on all leather except 


suede. 
CLEANS POLISHES 
SOFTENS PRESERVES 


Packed in 6-o0z., 12-0z. & 5-Ib. Cans 


ASCO CHEMICAL CO. 


641 Lexington Ave., Brooklyn 21, N. Y. 














Preferred by master craftsmen for its 
keener bite and longer life. . . long, 
uniform, resilient strands of finer qual- 
ity steel. Big 16 unit pkg. or 1 Ib. 
tube. Order from your Jobber or direct. 


| International Steel Woo! Corp., Springfield, Ohio | 
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Water Cooler Story 


Drinking Water Cooler Manufacturers 
Association, 1107 Clark Bldg., Pitts- 
burgh, 22, Pa., has prepared a booklet 
entitled, “The Water Cooler Story.” In- 
cludes descriptions and illustrations of 
the general types of coolers available 
and factual advice on choosing the right 
type and number of coolers to meet var- 
jous requirements. First part of 28 page 
brochure discusses the importance of 
drinking water to health, efficiency and 
morale. 





Electric Water Systems 
Council Booklet 


“Running Water, The Farm Neces 
sity” is the title of a well illustrated 
promotional booklet issued by the 
Electric Water Systems Council. 35 F. 
Wacker Drive, Chicago 1, IIl., to keep 
the advantages of running water under 
pressure hitore the nation’s farmer. 
Booklet is 3% by 6 in. and tells the 
farmer’s 12 needs for running water. 
Booklet deals with how much water 
farmer will require, and how to start 
planning the ‘farm water works.’ 
Finally the booklet cautions the farmer 
to seek competent advice to insure 
best results. Center pages show in 
color the various part of every farm 
which must have running water for 
efficient service, sanitation and healthy 
livestock. 





Goorin Catalogs 
The Goorin Co., 905 Fifth Ave., Pitts- 


burgh 19, Pa., has issued a_ sports-, 


wear catalog and a fishing tackle cata- 
log. Spring-summer sportswear cata- 
log describes Goorin sports headwear 
and Grenadier sportswear lines. Second 
catalog describes the fishing tackle 
items, including most of the nation- 
ally branded merchandise which Goorin 
distributes. 


Ideal Brass Cabinet Catch 


Ideal Brass Works, Inc., 250 E. 
Fifth St., St. Paul 1, Minn., offers 2 
cabinet which has a solid brass spec- 
ial screw for a strike. Easily adjusted 
and will permit the catch to operate 
smoothly without oiling. Floating fin- 
gers are propelled by individual life- 
time springs so catch will engage easily 
and hold firm. Catch is zine plated. 
Packed one to an envelope, 2 doz. in 
a box. 


Liberty Chimes 


Liberty chime line offers eight models, 
ranging from a neat apartment chime, 
suggested to retail for $3.50 to a clas- 
sic three-tube model suggested to re- 
tail for $10.95. All models sound two 
notes for the front door, one for the 
rear. All tvpes except 36 and 3-E thrift 
chime and apartment chime, which are 
sfid to operate from any good 1-vol! 
hell transformer, come complete with 
transformer ready for installation. The 
Liberty Beil Mfg. Co., Minerva, Ohio. 
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The Rhino may be the “rug- 
ged individual” in the animal 
kingdom but in padlocks the 
name Illinois has become the 
symbol of rugged construc- 
tion. Just by holding one of 
these unusual locks you will 
feel the weight and know the 
strength is built right into the 
lock. 


RUGGED 


Thousands upon thousands of satisfied customers are testi- 





mony to the ruggedness and dependability of the Illinois geile. \ 
Padlock. They know and appreciate the protection of its , or 
exclusive double locking hardened steel rotary bolts which aie 


lock the case hardened shackle on both sides. No other 
padlock gives greater security. It's self-locking and rap- 
proof...Safer! Order from your jobber today or write direct. 


THE ILLINOIS LOCK COMPANY 
800 South Ada Street + Chicago 7, Illinois 

















SUPPLYING 


WAS H ERS 
-STAMPINGS 


OF EVERY DESCRIPTION 
FOR EVERY PURPOSE... 
UTILIZING MORE THAN 
| 22,000 SETS OF DIES 


Let Us Quote On Your Needs! 


WROUGHT WA 


THE WORLD’S LARGEST 














a” NN VOT YSN 
As Advertised in JAR OPENER 


SATURDAY EVENING POST 
One of the most popu- 


lar of Zim's efficient 
es . household helps. 
2 Opens anything 
that wears a cap 
—glass, bottle, can, 
Mason jar. Strong, 
all-steel construc- 
, tion. White enamel 
jor chrome finish. 









CAN OPENER 


There isn't a housewife in 
the U. S. who wouldn't 
go for one of these. Neatly 
opens any shaped can. 
Constructed for long ser- 
vice. Folds out of the way 
when not in use. 





_—_——  ———_—— et 


FLATIRON REST 


An important addition 
to any ironing board. 
Leaves entire board 
free for ironing. Folds 
back when not used. 


ZIM MANUFACTURING CO. 
Headquarters for 
Labor Saving Home Appliances 
3047 Carroll Ave., Chicago 12, Ill. 


STOP! that 


DOOR 
SLAM 





WRITE FOR 
LITERATURE 


AND PRICES 





Chicago ‘Super’ Door Check 
does away with that annoy- 
ing Screen and Storm Door 
banging. 





Designed for use on all spring operated doors 
the New and Improved “Super” Door Check 
has an adjustable valve for checking doors 
regardless of weight. Simple to install—the 
“Super” Door Check comes to you _ indi- 
vidually boxed 
with mounting 
screws and stop 
plate furnished. 


Free — With 
every dozen 
Door Checks 
you receive this 
attractive dis- 


play that sells 
for you. Order 
now for that 


Spring hardware 

rush. 

Ask Your Jobber 
about the 
No. 1000-5 

“Super” check 


Chicago DIE CASTING COMPANY 
2510 West Monroe St., Chicago 12, Illinois 


























Too Many Local 
Governments 


ANY business organizations would 
be benefited by limiting the num- 
ber of departments. The same is true 
The State 
Governments, after a nation-wide inves- 
tigation, that 
155,000 local governments in the United 
States — which is 152,000 too many. 
In Dade Fla., 10 
taxing districts 
dated. Consider what might be done in 
N. ¥. 
district, 
there are 64 units of government. over- 


of government. Council of 


informs us there are 


County, separate 


school were consoli- 
just one place near Rochester, 
In Brighton, in one school 
lapping in such a way as to form 114 
different tax zones, The people in each 
different 
authorities. 


zone pay taxes at a rate to 
a different 
Think of the cost of such overlapping! 

Local governments are said to employ 
2,500,000 people than the 
total payrolls of all the federal civilian 


agencies and departments, and the 48 


combination of 


more 


state governments combined... Illinois, 
for example. has 15,854 government 
units. Rhode Island, with New Eng- 


land thrift, gets along with 54. South 
Dakota has a_ local 
121 inhabitants. 

It is estimated that in the 
country, about 20 per cent of local tax 
billion, might be 


government for 
every 
entire 


bills. or roughly $2 


saved. If we want to lessen the cost 
of government. let us each start in 


our own neighborhood. —H. A, Horr 


Coming Conventions 
And Events 


Corrected Each Issue According 
To Latest Data 


Alabama, Retail Hardware Associa- 
tion, annual convention of, May 13-14, 
1948, at the Admiral Sims _ Hotel, 
Mobile, Ala. Mrs. J. H. Crowe, 509 No. 
19th St., Birmingham 3, Ala., secretary. 

Carolinas, Hardware Association of 
the, annual convention, June 10-11, 
1948, at Hotel Robert E. Lee, Winston- 
Salem, N. C. Mrs. Sally Couch Masten, 
110 East 4th St, P. O, Box 2008, 
Charlotte 2, N. C., acting secretary. 

Hardware Golf Association, 22nd 
annual tournament, Sept. 9-11, 1948, at 
the French Lick Springs Hotel, French 
Lick, Ind. Dietz Lusk, Henry Disston & 
Sons, Inc., Kansas City, Mo., secretary- 
treasurer. 

Institute of Cooking and Heating 
Appliance Manufacturers, mid-year 
convention, June 7-9, 1948, at Nether- 
land Plaza Hotel, Cincinnati, Ohio. 
Samuel Dunckel is managing director 
of the Institute with headquarters at 
Shoreham Hotel, Washington 8, D. C. 


Louisiana Retail Hardware Assn., 
annual convention and exhibit to be 
held jointly with the Mississippi Retail 
Hardware and Implement Assn., June 
7-9, 1948, at the Hotel Buena Vista, 














ELGIN 
Automatie 


SUMP PUMP 


* 


MOTOR 
Vg H.P., 1750 R.P.M. 
CAPACITY 


3360 G.P.H. 
at 5' Head 
2800 G.P.H. 
at 10' Head 


MODELS 
SP-1 


Without Bronze 
+ Strainer or sub base 


SP-2 


| As shown semi-stee! 
| construction with 
~ 4 bronze strainer 


SP-3 


All Bronze — Rust 
) Proofed Throughout 


* 
MODEL SP-2 


ELGIN WINDMILL CO. 
Elgin =e Hil. 

















SIZE MARSKED 


There’s no perplexing problem to sell- 
ing pump leathers . . . when your stock 
is Simplex. 

Simplex pump leathers are perma- 
nently imprinted with plain size mark- 
ings to save time and prevent mistakes. 

When you order pump leathers, order 
“Simplex.” 

Ask your jobber or write us 
for price list. 


MAN U 


FACT @eae 


AU BURN, 
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Biloxi, Miss. David O. Mansfield, 226 S. 
State St. Jackson, Miss., secretary of 
hoth associations. 

Mid-year Housewares and Major 
Appliances Exhibit, May 30-June 4, 
at the Atlantic City Auditorium, Atlan- 
tic City, N. J., sponsored by the 
National Housewares Manufacturers’ 
Assn., 1402 Merchandise Mart, 222 No. 
Bank Drive, Chicago 54, Ill. A. W. 
Buddenberg, executive secretary. 

National Assn. of Sheet Metal 
Distributors, annual spring meeting, 
May 24-25, 1948 at the Deshler-Wallick 
Hotel, Columbus, Ohio. Thomas A. 
Fernley, Jr., 505 Arch St., Philadelphia 
6, Pa., is executive secretary. 

National Hardware Show, Oct. 
12-16, 1948 at Grand Central Palace, 
New York City. Frank M. Yeager, 
331 Madison Ave., New York City, is 
managing director. 

National Retail Hardware Asso- 
ciation, 49th annual Congress, July 
12-15, 1948. Chalfonte-Haddon Hall 
Hotel, Atlantic City, N. J. Sessions at 
Haddon Hall, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind.. 
managing director. 

New England Modern Home 
Show, May 24-29, 1948, at the 
Mechanics Bldg., Boston, Mass. Details 
from Campbell-Fairbanks Expositions. 
Inc., Park Square Bldg., Boston, Mass. 

New York State Retail Hardware 
\ssociation, annual convention and ex 
hibit, Feb, 15-17, 1949, at Buffalo, N. Y. 
N. H. Kiley, 508 Hills Building, Syra- 
cuse, N. Y., secretary. 


Power Tools Get 
Main Isle Showings 
At Adam Kroner's 


, they are 
up front and at other times to- 
ward the rear of the store, but 
wherever they are power tools get 
main aisle showings at the Adam 
Kroner Co. in La Crosse, Wis. 
Right now power tools move out 
of the store practically as soon as 
they are received owing to the 
fact that the firm has a long wait- 
ing list of eager buyers. In the 
course of a year Kroner’s norm- 
ally sells from 60 to 75 power 
tool units, ranging in price from 
$30 to $135, plus fractional horse- 
power motors, 
hand tools. 

Power too] sales are confined to 
one nationally known line. When 
supply ceases to be a problem ad- 
vertising of its power tool offer- 


accessories and 


ings will be resumed by the con- 
cern. Store and window displays 
have helped build substantial sales 
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THESE OUTSTANDING 
FEATURES MAKE 





THE BEST SELLER 


@ Streamlined, cleanly designed, fits into any 
type home. 





@ Scientifically designed special alloy steel innet 
unit protects outer cabinet from high tem- 
peratures, eliminating paint @ 
fumes even when brand new. 





objectionable 


@ Three point floor contact keeps heater level, 
steady on any floor, 

®@ Concealed valve, protected from small chil- Si ~ 
dren. —— = 





@ Royal Super-Heat Burner (all models) famous 
for efficient operation, 

® Radiant circulators (700 Series) have full size, 
interchangeable radiants. 

@ A.G.A. Seal of approval on all Royal Gas 
Heaters for all types of gas. 

@ Royal heaters are better built. better designed, 
give continuing top notch performance. 


No. 728 Circulator with Radiants 


Chattanooga Implement & Manufacturing Co. 


Chattanooga, Tennessee 
Quality . . . Since 1891 
Manufacturers of Royal Gas Heaters - Royal Fireplace Furnishings - Kol-Gas Magazine Heaters 








Have your PERSONAL ACCIDENT 
and HEALTH INSURANCE with... 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association @ Direct Purchase 
No Branch Offices 


Massachusetts Company, Incorporated 1894 
Insure Your Earnings... Protect All ! 


Why Not? 














ACCIDENT POLICY PAYS SICKNESS POLICY PAYS 


$5,000.00—$10,000.00 $25.00—$50.00 $25.00 PER WEEK $10.00 PER WEEK 
FOR ACCIDENTAL FOR WEEKLY FOR CONFINING FOR NON-CONFINING 
DEATH DISABILITY SICKNESS 


Estimated Annual Cost $15 Estimated Annual Cost $24 


MORE THAN 50 YEARS OF UNFAILING SERVICE 


Provides protection 24 hours a day when traveling, while at 
work, around the home or on vacation 


NO POLICY CANCELLED OR RATES INCREASED OR ANY 
BENEFITS REDUCED ON ACCOUNT OF ADVANCED AGE! 


SEND THE 
COUPON 


TODAY 











John S. Whittemcre, Sec.-Treas. 
Eastern Commercial Travelers 
80 Federal St., Boston 
Without obligation, please send complete information and 
application for membership to 
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HANDS THAT KNOW TOOLS 





Can 


To the crafstman who knows tools— 
whose hands recognize the “feel” of 
true-balance — whose ears are attuned 
to the ring of carcfully tempered steel 


—the name VAUGHAN & BUSHNELL 
stands for “the finest in tool making!” 


e 


To such a person one can’t sell a V & 
B too—his good judgment BUYS it! 


No. 700 ASSORTMENT 


An assortment of 30 quality tools that invite 
immediate sales. Assortment consists of the 
famous Vaughan square Punches and Chis- 
, els, forged from extra refined, 

beveled square alloy steel 
— carefully tem- 
pered and indi- 
vidually tested. 






ESTABLISHED 
1869 














Hand and power tools, fractional horse power motors and many home 
fixing items are shown on this three-level display near the rear 
of the store. Wrenches are displayed on hooks at the table's end. 


of power tools, motors and acces- 
sories through the years as has the 
concern’s fine reputation. Most of 
these sales at the present time, are 
on a cash basis although deferred 


payment terms are offered where 
necessary. 

The most popular starting unit 
for the home workshop fan, at 
Kroner’s. is a 7-in. bench saw. 





Here is part of the model store setup recently installed as a consulting 
office at headquarters of W. C. Heller & Co., Montpelier, Ohio, store fixture 
manufacturers. Although the wall units are sampled, tables of various types 
cre unsampled to show their adaptability and features. The company welcomes 
visitors to its offices and plant, and changes this display room frequently. 
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20 YEARS 
of SERVICE 


to thousands of successful 
Southern California Dealers! 






Approx. 5,000 
square feet... 


5 employees 


in 1927 





~~ 
SS 


ae 








150,000 sq. ft. plus 
60,000 sq, ft. in 
construction ... over 


200 employees 





Modern 


warehouse & 





display rooms 


Amazing business progress . . . shared by 
thousands of Western dealers because 
U.S. has built its business on ability to 
increase its dealers’ volume and profit. 
So successful has U.S. been in supplying 
dealers with good merchandise... 
backed by aggressive selling promotions 
... that U.S. has multiplied its original 
gross 25 times in 20 years! 


UNITED STATES HARDWARE & PAPER CO. 


Established 1927, Los Angeles, Calif 


So. California's Leading Housewares Distributor 
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Patent Pending 


NEW KARR TOOLS 


| Illustrated above is the new Karr Power Hack 

Saw. Cuts stock up to 4” square. This machine 
| comes in three models. Bench, Floor and Portable 
models. Light weight, Accurate and Fast. Saves 
many hours of backbreaking hand labor. BY FAR 
THE BEST VALUE IN A POWER HACK SAW 
ON TODAY’S MARKET. 


Bench Model . . . only $32.50 List 





NEW KARR 141,” DRILL PRESS! VALUE PLUS! 


Four, New Departure, BALL BEAR- 
INGS 10” x 10” TILTING TABLE. 
POSITIVE LOCKS. PRECISION. 
PERFECT BALANCE. Jacobs chuck 
and many other important and ex- 
clusive features. A NEW HIGH IN 
DRILL PRESS VALUES. To see it, 


is to buy it! 





Jobbers! 

Ask for our new big catalog, show- 
ing entire Karr line of drill presses, 
lathes, band saws, wood shapers, 
jig saws, etc. Get our astonishingly 
low prices and liberal, trade dis- 


counts. Write .. 


KARR MACHINE CORP. 


121 E. Anderson Ave., Milwaukee, Wis. 

















Women love the NEW 


CHROMIUM NU-TOP STOVE PADS 
STL at LOW POPULAR PRICES 


These newly designed tarnish proof chromium pads 
are making a hit with Mrs. America. Lustrous finish 
stays ‘‘new-looking” indefinitely. Features improved 
asbestos backing, smooth rounded edges, individual 
packing. They’re America’s finest in Appearance .. . 
in Quality . . . in Construction. 


SEE YOUR HARDWARE JOBBER 
or write for descriptive literature. 


The METALOID Co. 


5815 KINSMAN RD. * CLEVELAND 4 OHIO 
















washing MACHINE HOSE 


NG°* 
FOR DRAINING . Fuutt 
















ror muuNG Individually Packed 


‘. “4 12 to a Display Box 

vail 

4, i 50% off ww 

FOR DRAINING to Retailers 

pee RETAIL 
ce 


F.O. B. Philadelphia —Special price 
to recognized jobbers and distributors 

FOR SIPHONING 
HANCOCK MANUFACTURING Inc. 


131-137 S$. Second St. + Philadelphia 6, Pa. 

















. drops of paint 
that fall while painting will noc 


penetrate this modern drop cloth. 
Light in weight . . . so light—one man 
can handle it with ease. 
© Bos proof... lint and dirt are eliminated 
oy, on high grade jobs when Ma-crepe is used. 
I 


iconomical .. . Ma-crepe sells for less than $2.00 









a drop cloth. 


Ma-Crepe |s A Product OF 


~The D.C. MAY co 


DURHAM, NORTH CAROLINA 


Made in tan 10 
feet by 12 feet. 
Packed one dozen 
per case. Nation- 
ally advertised. 
























Write for details. 











SOUTHINGTON 


SCREWS 
For Wood or Metal 


Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 
have upheld their quality since 
1867. All standard sizes with vari- 
ous styles of heads in the most 
called for types. Send for screw 
catalog, also our catalog covering 
steel squares, tri-squares, bevels, 
etc. 





PHILLIPS RECESSED HEAD SCREWS 
FOR WOOD AND SHEET METAL 
Driver fits se- Supply the in- 
curely into ta- creasing de- 
pered recess — mand for these 
will not slip modern, vest 
saving screws. 
out, or work to All standard 
one side. sizes. 
THE SOUTHINGTON 
HDWE. MFG. CO. 
joer SOUTHINGTON, CONN. 5; 
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ANNOUNCING THE | gyepeu=yey . 


GARDEN GRATE 
. BETTER ... PRICED RIGHTS, 


At last! The Garden Grate that 
takes the annoyance out and 
puts more fun in outdoor cook - 
ing. Priced to sell—only $37.50. | 

And first cost is last cost — SMOKELESS PO 

there’s no masonry, no build- WDER 
ing. Made of durable cast iron, 
can't rust out. Weighs 110 Ibs. 


DISPLAY IT ee the Grilladier cooking unit rotates | FOR SKEET & TRAP... EX PERTS 


easily on the stand for draft control 


It sells on sight. Plan smoke cant blow in your eves! It’s Cc H OOS E H E RCU LE S Re E D DOT 


now to get your full a comfortable height for cooking . . . 
share of Grilladier there's an ash shelf, for neatness . . . 



















profits. warming area and utensil rest for Ree because it gives precision patterns 
. convenience. The base is heavy—it . . ° 
Write us at can’t tip over. | with light recoil under all weather con- 
428 North Street The Grilladier is rugged, built for iti j 
: 9 tga ? ae) t i 
for details. lifetime enjoyment, and offers all ditions Specify Red Dot when ated order 
the advantages of permanence— yet trap and skeet loads from the ammu- 


it slips apart and is easily moved to 


new locations. nition manufacturer. 








HERCULES POWDER COMPANY 
938 King St., Wilmington 99, Del. 





BENNETT - IRELAND INC. 





NORWICH, NEW YORK 


MARK OF HERCULES POWDER COMPANY 
















THE BETTER 
ONE OF THE FASTEST SELLING, 
BIGGER $ VALUE FASTEST GROWING LINES OF FINE 
potent QUALITY RUBBER HOUSEWARES 
ITEMS AND RUBBER TOYS IN THE 
COUNTRY. 






BATH MATS ° BATH SPONGES 
SEAT CUSHIONS 
KNEELING PADS 
BOWL AND PLATE SCRAPERS 
SINK STRAINERS 
DRAIN BOARD MATS 
STALL SHOWER MATS 


SPONGE RUBBER 















Individually and Attractively Boxed 
PIVOT BASE “"KWICKY-ER" 


All-in-one Aluminum juicer pivots Races through fruit juicing—rinses INFANT FLOATING TOYS 
freely on rubber base which grips in a jiffy—no detachable parts to e 

table without marring or scratch- clean, 

—_ BIGGER DOLLAR VALUE 40) :):] 4, ae) Ae) ae a 
MORE EFFICIENT Complete satisfaction — more for SUCTION SINK STOPPERS 
Gets ALL the juice—no bitter peel the money. 

oil, Strains coarse pulp and seeds Priced for ""KWICKY-ER" sales ETC. 


. no holes to clog poiring. 


EASIER f 
Three strokes of the handle usu- 

ally extracts all the juice. Easy to on Y 
keep clean. 


Write for complete information 
Manufactured by 


WRITE FOR COMPLETE CATALOG 





IDEAL RUBBER COMPANY 


QUAM-NICHOLS COMPANY 200 FIFTH AVE. New York 10, N. Y. 


33rd Place and Cottage Grove, Chicago 16, Ili. 
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JOBBERS! DEALERS! HERE'S A PROFIT MAKER! 


FEATURE CPRAY-WANIT THE ALL PURPOSE SPRAYER 


FOR MORE SALES e MORE PROFITS 
ee AND MORE REPEAT 
BUSINESS 





So EASY — a CHILD can operate it. Sprays 
from bucket or any container. Sprays trees, 














shrubs, flowers, lawns, gardens, cattle, dairy NS 
barns, 2-4D WEED KILLER, whitewash, “ . WANS ‘ 
etc po as 


Washes cars, windows, boats, etc. 
—an excellent fire pump. 


Ssecep, 


REMOVES WALL 
PAPER 


. . A Fast Seller at $8.50 List 
, inquiries Dealers margin higher than 
solicited from— average. Individually Boxed. 
LEGITIMATE 1 doz. units to shipping car- 
WHOLESALERS ton. Shipping weight 36 Ibs. 
TERRITORIES OPEN FOR SALES REPRESENTATIVES 


ORDER TODAY IN TIME FOR VOLUME SALES! 
EMPIRE PRODUCTS COMPANY 


NORTH WALES, PENNSYLVANIA, JU. S. 








The E-Z CORN POPPER, The ORIGINAL ROTARY POPPER 


(Trade-Mark Reg.) 


"The Popper That Puts The Pop In Pop Corn” 
IS BACK AGAIN — 


A LEADER IN SALES: Quality and de- 
sign have made it the leading POP CORN 
POPPER for 25 years. 1,000,000 sold. 

Electrical welded throughout — approved by all Outstanding Models 


testing laboratories — often imitated but never 








EQUALLED. (A & B) E-Z ELECTRIC POP- 
PER, in blue steel or beauti- 
5 Features That Make ful nickel finish. Model C and D, 3 Qt. Capacity 
(C&D) E-Z CORN POPPER 
Corn Pop Successfully in blue steel, for use on gas, 


1. CONCAVE BOTTOM — which makes unpopped electric, oil, coal or wood 
corn roll to the center directly over heat. stoves. 
2. PROPELLER—type agitator that is so designed 9” bottom to fit all types of 


it always rides the bottom, rolls kernels and pre- stoves. 
vents scorching. ‘ 


3. COVER LATCH — designed so lid can be raised 
without burning fingers. 


4. WOOD HANDLE — does not get HOT. 
5. HEAT ELEMENT — on electric models is factory ASK YOUR JOBBER 


regulated for best results. 


O. S. KEENE MACHINE CO., Inc. 


P. O. BOX 70 MIDDLEBURY, IND. Model A and B, 3 Qt. Capacity 
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Division of DesLauriers Column Mould Co.., Inc. 


Fluorescent Lighted Cabinets 


ADDED TO OUR REGULAR LINE OF MEDICINE CABINETS 


MODEL 


DETROIT 4, MICH. 


Fixtures are chrome plated. 


All wires are encased. 115 V 60 Cy. A.C. 


Wall Openings 
14”x18”x334” 
14”x20”x334” 
16x20” x334” 

16”x251/4x33/.” 

Cabinets are equipped with outlet to permit use 


of electric razor or curling iron. 


Also with outlet receptacle boxes for direct wiring 
OR can be had with plug-in type. 


Write for descriptive literature on other models 
with and without lights. 


Sold through dealers only. 


IDEAL CABINET CORPORATION 


Main Office and Factory, 7722 Joy Road, Dept. HR. 





Polished Plate 
Mirror Sizes 
16x24” 
16x24” 
18x26” 
18x32” 




















AUTOMATIC 
ELECTRIC 
WATER 
HEATERS 


SEIDELHUBER IRON AND BRONZE WORKS INC. 


APRIL 22, 1948 


LOOK 70 7He West ror america's Bes 


Here’s a line you can bank on, pardner 
. .. bank the profits, that is! 7 new 
streamlined models in the 1948 line 
of SEIDELHUBER Automatic Electric 
Water Heaters... 2 styles... finished 
in white or PASTEL COLORS to match 


7 






kitchen or rumpus room! 3 different 
storage tanks ... standard galvanized, 
3/16-inch boiler plate galvanized, or 
SOLID BRONZE. New long-time guar- 
antee, too! Wire or write for franchise 
details NOW! 


1421 DEARBORN ST., SEATTLE 44, WASHINGTON 
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experience proves that never was: 
"a dealer penalized for stocking. a 
». quality product. Even though some 
e"'price” products may saturate a 
» market, the dealer's investment in 
P quality products is his best guar- 
f antee of assured profits. As time | 
goes on, more and more jobbers and 
» dealers are recognizing that every 
P’ quality story behind every genuine 
Masters Product is definitely in their 
favor. And... that’s the way we 
intend to keep it! | 


— 
Tia 
PERFECT = 


/ DISTRIBUTOR 


ae eee ee) 





MASTERS HOME LAWN MASTERS HOME LAWN 
DISTRIBUTOR DISTRIBUTOR 
No. 30 No. 25 





MASTERS PLANT SETTERS 


| MASTERS PLANTER COMPANY 


MASTERS BLDG., BENTON HARBOR, MICH. | 
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AMERICA’S 
LINE 


Your sales future holds big opportunities if you carry the Dempster 










America’s most complete Water Supply Line —_ because every Dempster 






sale leads to more business —_ and extra profits in the sale of accessories 






for complete installations for kitchen, bathroom, barnyard and feedlots. 






Today thousands of families need and can afford to install running water. 






Dependable, nationally advertised Dempster equipment is a line they 






will buy. Dempster is a line that will bring future business to you. 


DEMPSTER MILL MFG. CO. 


BEATRICE. NEBRASKA 
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We manufacture and stock, Gate hooks, Cup hooks, Screw hooks, 
Hammock hooks, Clothes hooks, Clothes line hooks, Ceiling 
hooks, Curtain rod hooks, Cabinet hooks, "S" hooks, Screw hooks, 
Screw eyes, Eye bolts, Turnbuckles, Corrugated fasteners, Screen 
door springs, braces, handles. Storm sash operators, and hang- 
ers, Pole line hardware, Saw horse brackets and many other 
items too numerous to mention. 


See your jobber or write direct to 


BETTER MADE BRIGHT WIRE GOODS 
AND HARDWARE SPECIALTIES 


“STANDARD PACK" inciudes bright wire items stocked 
in all sizes. 

“UNIT PACK" includes all fast moving items either 
carded, boxed, in envelopes or bundles. Best for dis- 
play and quick sale with added profit. 

“HARDWARE SPECIALTIES" all boxed in appealing 
display cartons include storm sash, screen door hard- 
ware, saw horse brackets and many home needs. 

“MAKE YOUR OWN" line of construction sets packed 
in display cartons includes many workroom and back- 
yord needs. 








STERLING, ILLINOIS 
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WARWOOD WORKMANSHIP 


MAKES T 





HE DIFFERENCE 


Accurately forged and attractively finished, War- 
wood Tools have merchandising appeal ...and are 
as fine as they look. Controlled heat treatment 
produces the proper hardening and tempering, 
assuring longer-lasting cutting edges. ¢ Backed by 
nearly 100 years experience in forging heavy hand 


tools, Warwood Tools are correctly designed and 
carefully manufactured ...the kind of tools you 


can sell with confidence. 


MATTOCKS « SLEDGES « MAULS « HAMMERS « WEDGES 
PICKS « BARS « HOES « ALSO TRACK TOOLS 
MINING TOOLS AND ANVIL TOOLS. 
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THE CLINTON» 








ENGINES 







Buy the Clinton—Use 2 POWER 
the Clinton—Demand the RANGES 
1% to 2 HP. 


Clinton—for dependable, 


2'2 to 3 HP. 
compact, air-cooled power 

Throughout the entire world—in 
every country—the Clinton is the 
PREFERRED GASOLINE ENGINE for 
dependable air-cooled power—for in- 
dustry—farm equipment and in the con- 
struction field. 

In a little over 2 years there are hun- 
dreds of thousands of Clintons in the field 
outperforming, outworking, doing a better 
job than other engines in the same H.P. range 
—lIt’s the Clinton for carefree—trouble free 
air-cooled power. 


The World’s Largest Ex- 
clusive Manufacturers of 1% 
to 3 H.P. Gasoline Engines. 


For Complete Information 
See Your Local Dealer or Write Dept. IOOHA 


CLINTON MACHINE CO. 


CLINTON, MICHIGAN 
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SCREEN DOOR BARS 








Zend and COLE STREf eS 
ST. LOUIS 6, MISSOURI 





HARDWARE AGE 








.2e GSI 
0: 
fast an 


@ He just 
customer 
2" pipe. D 
—can’t fa 
wall thre: 
tion—lon:; 
¥g" to 1" 
2." It pay 





See us in 
Booth 801 | 
Triple Mill ! 
ply Conven 
Atlantie Ci 
April 26- 





APRIL 2 














) AGE 





on emer 













-_— i} 

Jada Sap 
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,.-@ snap fo sell RIFESIb 
OOR Ratchet Threaders— | 
fast and efficient on 4%” to 2” pipe’ 


@ He just snaps in size die head needed and your | 
customer is ready to cut perfect threads on %" to | 
2" pipe. Dies snap into ratchet ring from either side 
—can’t fall out. No special dies needed for close-to- 
wall threads. Tough steel-and-malleable construc- 
tion— long-life heat-treated tool-steel dies. No. 0OR, 
%" to 1“ pipe; No. 111R, 4%" to 144"; No. 12R, 4%" to 
2.” It pays you to sell these durable threaders. 








Free handy carrier for any 


the ORIGINAL 
glass-top fuse 





THEY'LL SELL THEMSELVES 
IN THESE SALES-BUILDING 
PROFIT-MAKING PACKAGES! 


HANDY 5-PACK 


SELLS 5 FUSES INSTEAD OF 1! 















Little package . . . big 
selling punch! Displays 5 
“Crystal” fuses in little 





group of sizes. 












See us in 
Booth 801 at 
Triple Mill Sup- 
ply Convention, 
Atlantie City, 
April 26-28 


RiFEIb 


WORK-SAVER PIPE TOOLS 


THE RIDGE TOOL COMPANY 


% i 





ELYRIA, OHIO 
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Holds 20 handy 5-packs in 
less than 6” of counter 


space! Shows at a glance 
the superior features of 
“Crystal” fuses; perfect for 
counters and windows. 


ORDER FROM YOUR [fj 
WHOLESALER [ 


"4839.5 





PLUG and 
CARTRIDGE FUSES « FUSTATS 
WIRE * CORD SETS * TROUBLE 
LIGHTS * CHRISTMAS LIGHTING SETS 


ROYAL ELECTRIC CO., Inc., PAWTUCKET-R-1- 
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PERFORMANCE TELLS THE STORY 


These 3 great aluminum paints open the door to new and greater sales 
Now is the time to capitalize on the rapidly increasing 
UNEQUALLED 
PERFORMANCE is earning these high quality aluminum finishes constantly 
. provide better protection 
but also for wood, concrete, plaster, 


opportunities. 
popularity of BROMA Chrome Finish Aluminum Paints. 


wider public acceptance. They cut paint costs . . 

. not only for metal surfaces, 
canvas and other materials. 

WRITE TODAY FOR FULL PARTICULARS. FREE 

SALES PROMOTION MATERIAL AVAILABLE 


MASTER BRONZE POWDER CO. 


HAMMOND INDIANA U.S.A 





WIRE AND CORDAGE 


oe ALS 9 


METER - 


MEASURE THE 
MODERN WAY 


Wire Cordage « Air Hose * Cable, 
BX and other FLEXIBLE MATERIAL 














up to 1” in diameter. 





Quickly pays for itself many times over. Cuts 


losses of... time, labor, money, accuracy, 


ALL DIALS 
ROTATE CLOCKWISE. 
ADDS OR SUBTRACTS 
RECORDS by 3 IN. to 

999 FT. 


efficiency, carelessness & excess allowances. 


Write for prices and pamphlet on other 
Olympic Meters and Accessories. 


A. D. HEWITT COMPANY 


2718 ELLIOTT AVENUE e@ SEATTLE 1,WASHINGTON 
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1, SILVER MECHANIC CHROME FINISH—1Indus- 
trial use and genera! purpose—heatproof. | 
2. MASTER CHROME NO. 66—Outdoor use— 
extremely durable. Suitable for prime | 
coat. Slow drying. 
’ 3. MASTER CHROME NO. 24—~Automotive and 
industry. Highest lustre—quick drying. | 





~( CHICAGO) ~~ 








TRIPLEX’ SPRING BUTT-HINGES 


double and 
single acting spring butt-hinges may 
now be ordered with button tip 
ornamentation in keeping with the 


Streamlined “Triplex” 


most modern designs in builders 

hardware. They are as modern as 

the newest streamline train or the 

latest flagship of the trans-conti- 

nental air fleets. 

Careful designing has created 

these proven features 

@ Button tip ornamentations 
are held securely in place by 
improved lock washer of 
latest design. 

@ Single thickness of metal in 
spring barrel reduces out- 





Double Acting 


T BUT2001 
™ side diameter, giving stream- 
lined appearance. 
Modern Button @ No open joint where spring 


barrel continues as the web. 
This avoids exposing springs 
to moisture. 


Tip Ornamentation 
Neat Streamlined 
Appearance. 








Spring Hinges of Quality 


Chicago Spring Hinge Co. 


CHICAGO U.S.A. NEW YORK 
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Gunners Ask For 
HOPPE PRODUCTS 


When you handle Hoppe’s Gun Cleaning Products 
you are definitely sure of steady demand, fast turn- 
over, sure profit and complete safety of your invest- 
ment. Shooters ASK for 


Hoppe’s Gun Cleaning Products 
and our continual advertising plus the proved depend- 
ability of these long used gun cleaners and protectors 
assure increased business. Ask your Jobber. He sells 


them. 
FRANK A. HOPPE, Inc. 


2314A North 8th Street Philadelphia 33, Pa. 






























cLD FOR NEW WAY 


| 
UGH SHIELD 





@ Keeps leaves out of drains. 
@ Snaps on easily. 

@ Curved to fit eave perfectly. 

@ Made of aluminum for long life 


Tue ‘New Way’ self cleaning eave trough shield is 
the latest improvement in home roof draining. De- 
signed with curved end to keep leaves out of drain. 
Leaves are washed on top of shield and blow away 
when dry - - fine dirt filters through. No screws or 
clamps - - simply snaps over edge of eave trough. 
Made of fine quality aluminum. For quick sales and 
top profit, just say ‘New Way’. 

Send for colorful literature 


FIELDMORE SALES CORP. 
TITUSVILLE, PENN. e U.S.A. 





TICKETS THAT 


Universal Price tickets tell your prices cleariy 
and attractively . . . help you sell more with less effort. Each 
system comes bound in book form with replaceable tags. The 
practical arrangement of these books provides an efficient, 
systematic method of better, easier price marking. There is a 
Universal System to fit your every need from display tickets to 
gummed tickets, from string tickets to special tickets. Ticket 
yourself for greater sales with these attractive, efficient, in- 
expensive price markers. We carry a compiete stock of at- 
tractive metal display fixtures and brackets. Write today for 
ae — 












MOULDING 
TICKETS 
> 


DISPLAY 
TICKETS 


DISPLAY EQUIPMENT 











Ses, UNIVERSAL PRICE MARKING SYSTEM 
(4% 401 SOUTH WASHINGTON AVENUE 
MINNESOTA 








ii MINNEAPOLIS 15, 
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INTERIOR 
ENAMELS 


Pure synthetic enamels in 16 beiliant, 
permonent colors. Porcelaimlike 
quick drying, highly resistant. Big 
seller for the home. 


NEW POST-WAR 
LIQUID METAL SOLDER 


3 Ibs. replaces 20 regular solder; 
opply cold, dries to metol finish; seals 
holes, dents, etc. Adheres to all sur- 
foces; tokes all regulor finishes 


WATER CLEAR 
2-HR. DRY FLOOR COATING 


Non-yellowing (not a lacquer). Self- 
leveling. Resists wear and chemico's; 
no waxing; skid proof. Amazing new 
development 


* It's EASY to SELL * 
the PACKAGED 
roor evames~ MCC ORC wanes 


New rubber base, 2-hour dry, 
hord, tough, elastic coating for 
brick, concrete, wood, cement 
surfaces. For interior and ex- 


Pure synthetic, free brush- 
ing and spraying. Brilliant, 
weother-proof, 4-hour dry 
Factory-like auto finishes 


PAVINS ul wx nm‘ Y 
SYNTHETIC 
FINISHES 


terior 





The AL-TEX 5 STAR LINE is completely laboratory developed and 
tested by skilled chemists in the business for 25 years. The entire 
line is DISTINCTIVELY PACKAGED for consumer eye-appeol. AL-TEX 
helps you to sell more paint with special promotions, counter dis- 
plays and advertising. If you are interested in PROFITABLE MARK- 
UPS with VOLUME SALES... 





Ne acerarecheis eesti ataniu arc Gam USE THis 
Ss schaocidctican ciddsrecentalaleivestioielens TODAY For FuLt 
STREET. c cvccccccccccccccccccoccsccccccvccecscoescescs 
Bic ccccccvcccsssecocesecess STATE... .cccccccccccces 





0 We sell, Retail only (0 Wholesale only 
(If Retail) 
Our Distributor is... ccccccccccccccccccccsecssecsscsees 











AL-TEX PRODUCTS CO. - - LAKEWOOD 7, OHIO 
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H-20 


formerly 340 


RUGGED construction, top grade material and many 
new, exclusive features make these four Parker Hack 
Saws your customers’ on-sight, first choices for heavy 
duty, all ‘round service. Each one has a patented, 
forged one piece end and forged one piece stud, 
exclusive features with Parker Saws. There are no 
welded clips to break off and no pins to come loose. 
Square studs completely eliminate blade twist. Blades 
can be faced in four directions. Adjustable frames 
permit use of 8” to 12” blades. Wing nuts allow for 
easy and secure adjustment. Like all items in the 
Parker Line of Quality Small Hand Tools, these im- 
proved Hack Saws are sure-fire profit builders for you. 





Fy te! Parker 


PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., VU. S. 
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The Congress merchandising plan _ is 
simple: 
High quality sheaves—V-belt, vari- 
able speed and step-cone. Also V- 
belts and flexible couplings. 
Individual 3-color packaging. 
A special assortment that means low 
inventory while covering all popular 


sizes and developing fast turnover. for CATALOG 
DIAMOND 


CONGRESS °:::° DRIVES 


3750 E. OUTER DRIVE, DETROIT 12, MICH. 


WRITE 








my 


SKILLMAN 


CYLINDER TUBULAR NIGHT LATCH No. 90 
Reversible 
Forged Brass Latch and Back Plate 


PROMPT SHIPMENTS 


HARDWARE 
MFG. COMPANY 
TRENTON 4 , N. a 





HARDWARE AGE 








Attracti 
metal bi 
of the f 
tached ¢ 


#3 Ivory 
#8 Ivory 


Pac 
Order f 


J.L.CLA 


APRIL 22, 








A TRIPLE-NEED of 
HOME DECORATORS 


-in_ lively seasonal demand now 





COLD WATER ia 


ics, ses om x, 
we pond — ecare com WALL St Y 
mance repest 
performend get ee in smical 
vincind mockase : Safe Sanitary: Lconor 


ordtons ond Bout” 
10 10¥- 


stant demo 


. “™ 
daily utility ORDER FROM YOUR WHOLESALER. 


CONSUMERS GLUE CO. 


1515 N. HADLEY ST ST. LOUIS 6, MO. 














Featuring: ae 










Attractive assortment of pictures lithographed on 
metal blanks permanently clenched into the face 
of the flue stoppers. Folding wire fasteners at- 
tached to slots raised from the metal of the blank. 











Blank Shipping Weight 
Diameter Fasteners Per Doz. Per Gross 
#3 Ivory 8-17/64"" 6"' or 7"" 3 Ibs. 7 oz. 43 Ibs. 
#8 Ivory 9%"" 7" or 8" 5 Ibs. 62 Ibs. 


Packing—! dozen per carton, | gross per case 
Order from Your Wholesaler, or Write Us for Reference 









lata’ a datel 


J. L. CLARK MANUFACTURING CO. ‘tcixois 
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More sales, more profits. 
with fast-selling 


YP 


the all-steel, 
adjustable 


For 
Extra 








AKRON PRODUCTS CO. 


22 Center St., Seville, Ohio 


withstands a 


._J-TON TEST 


| Double \ 


Pinned \ 
: AA for new home 
r) construction 






oor jack that 













Cash in on this 
fast seller NOW! 
Write for details! 



















A | 
50 


PER SET 


Yeature this 


4-STAR 2 


ASSORTMENT aie 


PRO-TEX HOT DISH MATS 





‘3 





STIKS 


HANDY! CLEAN! ECONOMICAL! 
SOLDERING 


PIPE 


JOINT 


| COMPOUND 















FLOX in 





























Attractive Counter Display Boxes 


| 
; | IN I R 
xy STEEL TOPS for permanent, lasting beauty. STICK FORM S a von Powe 
r . e rT z ; 
Vastly superior to paper, cork or plastics. Not © Won't Dry t= 
affected by heat, moisture or grease. Easy to Out e Handy Mi Cleaning @ No Mowe 
clean. Soft, suede-like base positively cannot z as a pencil |My Liquid « No ; 
scratch. “ @ Positive Seal be 3 Paste e@ Just in 10 
for Oil, Butane, cal = Apply — then 
e “ = , 
Ww ATTRACTIVE, COLORFUL DESIGNS a a < Seton, Hoon. cin Gtad & Pes minute 
hit with housewives. They sell on sight! S Air, Water, Gas, yd jt Hot and Cold P 
ine, id, = N rom 
sy AMAZING LOW PRICE. Complete set of 3 en, ee a: Denes Soe 
: 4 : i mm 6©Steam, Brine. _ Running e Ideal 
Mats retails at 50 cents (slightly higher west EY Retrigerants. El for Copper and Your O 
of the Rockies). F446 @ «Contains No pel mi Brass Sweat L 
a . : awn.- 
ATTRACTIVELY PACKAGED. Sets are packed Fa Lead e Con  6(Seening oor 
‘ eae ya. F* 99 4 stains No Injur- ee = All Metals e A 
in set-up boxes that serve as silent salesmen . teas tenpeiiiets 7 Wane he Mie Mowe 
on your counter. Each set contains 3 Mats — Fe 2 Sizes. inum e 2 Types. 
one 7’’x 10’ and two 6’’x 8”, bs ‘ 
Fi NO MESS - NO BRUSH - NO ie. 6 


* BREAKFAST TIME 


No. BD — An old favorite, 
with bright steel top gaily 


, Stiks Sell Themselves 
f Gi 4 C2, 633 N. WESTERN AVE. 
ake hemical G. CHICAGO 12, ILLINOIS 
decorated in red and blue. 


A beautiful design that ap- 
peals to every housewife. 


HUNTING SCENE * 


No. HS — A Huber cre- 
ation, durably printed 
on bright steel in shad- 
ed tones of red and 
black. Very handsome 


Brass Plated, Flat Face 
UTILITY 


HAND SCALE 
To retail at 50 ¢ 


Hundreds of uses around the home, 
office, laundry, etc. 


...and practical, too. 










+ ROSE and RIBBON 


No. RR — New floral mo- 
tif by Huber. Attractive 
shades of red and green 
on a baked white enamel 
background. A fast seller 
wherever displayed. 


No. B— The lustrous 





Accurate, all metal spring balance @ 


pease og eae aa 50 |b. capacity @ Sturdy construce . 
tine, Basmentane with tion @ Polished brass plated face P 
any decorative scheme in with pound indicator numbers clearly Lk 


kitchen or dining room. shown @ Nickel ring and hook. 





Literature on this and 
other OXWALL products 
on request. Write today! 


Ask your jobber, or write for full information 


““Gallonoff. 


METAL PRODUCTS CO. 


1820 EAST 37th ST. ° CLEVELAND 14, OHIO 

















TOOL CO. iu 


928 BROADWAY + NEW YORK 10, N. Y. 
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MO-TRAC 


NEW, AMAZING 
Lawn-Mower 








A Fits 
Power — 
eins standard 

nape hand 
minutes ere 
from wie 

Your Own iia 
iin Write for 
Mower No dismantling Biol 






necessary. No drilling 
or machining required. 
Just a wrench and 
screw-driver. 


INDUSCO 
CORPORATION 
1201 W. 29th St. 
Minneapolis 8, Minn. 



































mister FIVE by FIVE 


Ce ee ee 





On this fertile display island, exactly 5 ft. 
square, many an extra profit will grow for 
Myers Dealers whose merchandising alertness 
keeps them abreast of today’s opportunities. 
This fixture and dozens of other displays, signs, 
advertising and promotional aids are fully 
illustrated and described in the Myers Dealer 
Aid Catalog and Supplement. Study it carefully. 


TT 
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THE F. E. MYERS & BRO. CO 
Dept. M-44, Ashland, Ohio 
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NOW is the 
Time to Order 


Hay Tools 








HEAVY DUTY 
HAY CARRIER No. 932 
The easiest operating, lightest pull- 
ing, hay carrier on the market 
Extra strong assures 
long rope 


construction 
life, reduced pulling, 


years of trouble free service. Double 
swivel action—reversible. 


LOOSE TINE FLEXIBLE 
GRAPPLE FORK No. 894-895 


Handles baled hay as well as loose 
hay. Four high crabon, extra stiff 
tines. No. 894 has six foot spread— 
No. 895 seven and a half foot. 
Equipped with Moline positive ac- 
tion trip lock and heavy flexible 
steel chains. 





DOUBLE HARPOON 

FORK No. 891 
The No. 891 is made to handle large 
loads. Tines are 31 inches long and 17 
inches apart. Also featured are No. 890 
for smaller loads and the 892 Husky, 
heavy duty fork for lifting extra large 
loads. 





KNOT PASSING PULLEY 
No. 857 

This 5!/2 inch sheave is 134 inch thick, hard 
maple, kiln dried and oiled to prevent 
cracking and warping. Frame designed with 
large opening to allow knot to pass through. 
Write Dept. HAI0 today for prices 
and complete Hay Tool catalog. 

"Seventy Years of Service" 


MOLINE 


A 
OLINE, WLLINOIS, u.s 
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NOW! 


Beatty 


IN THREE PROFIT- 
MAKING SIZES 





FAIR TRADE PRICE 


} 12 QT. SIZE 
14%" high sm 







14 QT. SIZE 
15%” high “4° 





17 QT. SIZE 
15%” high *h?* 







a "Georesioed on y 
Good Housekeeping 


5 aovent sto wd 





There’s a brand new Beautycan—a |4-qt. size—to 
complete the Beautycan line. Add it to your 17 qt. 
and 12 qt. models, and you have a line that’s ready 
and able to satisfy the requirements of every customer! 
Promote Beautycan for increased sales, increased traffic! 


CHECK THESE 7 SUPER SALES POINTS 


© GLEAMING POLISHED ALUMINUM TOP with a full overhang to 
prevent odors from escaping. 
v ARMCO RUST-RESISTANT STEEL BODY sturdy, long-lasting. 


2/ ALUMINIZED STEEL INSERT in 12 qt. and 17 qt. sizes. 5 to 10 
times more corrosion resistant than galvanized steel. New 
model L14 insert of heavy gauge aluminum. 


«| TIP TOE PEDAL raises lid to open position... 
automatically. 


~ NEW CONCEALED WORKING MECHANISM. The “works” are inside. 


~ RUBBER BUMPER ON INSIDE HANDLE. 
lid closes. 


wv SEVEN DECORATOR COLORS. Red, white, ivory, blue, green, yellow 
and black baked enamel finish. 


spring closes cover 


No more clatter when the 


The great demand for Beautycan is supported by National 
Advertising in Good Housekeeping, American Home, 
Better Homes and Gardens and other leading publications. 





Write for descriptive booklet in color. 


LINCOLN METAL Propucts corp. 
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136 Clifton Place, B’klyn 5, N.Y. 
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y TT WOVEN . 4 
CHEMICALLY RADE MARK F SPUN GLASS 
TRE 


KINDLERS 


FOR OIL BURNING WICKLESS STOVES, 
RANGES AND HEATERS 

















$10s anata woetm waits PA 











atias asbe 





America’s finest wick! Most efficient, most economical, The 
original wicking made of spun glass, it provides instant, 
clean intense heat. Outlasts other wicks many times over. 
Stocked by practically every leading jobber in America. 


ox Loca \s 5 


» ASBESTOS COMPANY 


Gu. NORTH WALES, PA, 3:5 ,; 


MAKERS “OF GLASWIK, FLAMEMASTER, TOP NOTCH AND. VICTORY WICKS 
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DEF- 
10/4’ 
ALM~: 

$6 ‘ 





The abo. 
printed s 
every ar 
Folder on 














Retails 
profitably 
at only 


$39.95 


Dealer and 
Jobber 
franchises 
now being 
awarded 








A "SAFETY DEPOSIT VAULT" for 
Home, Office, Store, Gas Station, etc. 


Easily installed in 
Partitions, closets, chimney walls, 
foundation walls, floors, etc. 
INSIDE DIMENSIONS: 7" deep 10" wide, 
= FIRE RESISTANT 
= BURGLAR RESISTANT 
= Genuine YALE four- 
tumbler comb. lock 
= 10,000 possible 
combinations 


14" long 


= Combination easily 
reset by owner 
= Concealed Hinges 


= Tamper Proof precision 
fit door 


= Special Asbestos Lining 
Write for full details and prices 


AMERICAN WALL SAFE MFG. CO. INC. 


Office: 29 Pearl St. Factory: 65A Water St. 
WORCESTER, MASS. 
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That tedious task of check- 
ing inventories is simplified ‘ 

by marking your articles with a code imprinted on string 
tags and labels by the automatic, easy-to-operate, Kimball 
Midget marking machine. 


DEALER'S NAME: THE NEW 


Furnished in one solid piece of 6 
type. ‘4 


DEF: Manufacturer or™ supplier: 
DEALERS NAME 714: Quantity 


DEF-714 wf 10/47: Date purchased. U VY [ L T b 
10/47-REP a REP: Cost Code. S AW 
ALM~20TS  ——— ALM-2 qts.: 

$6 95 a Description and capacity. 

$6.95: Retail price, 
The above ticket shows but one sample of a typical im- 
printed set-up. The flexibility of the Kimball system permits 












Cuts anything 








































































‘ ery article to be marked with its complete history. METAL, 
Fol . 
| e Folder on reques WOOD, 
y. < FAMBALU SSS PLASTIC, 
i” A. KIMBAI COMPANY TILE, 
re es NEW YORK 13, N. Y. 
RY WICKS etc. 
wr Adjustable 
I 
AFE POWER KING | swinsin 
. Blade 
etails 
fh] || —= Lawn Mowers. 
t only 
LIGHT, STRONG, MODERN  —— 
39.95 Tough, light, aluminum alloy cast- ) ’ FOR 
ings, combined with finest special Kei 
aler and steel, bronze and rubber. Self-pro- if}] COUNTER 
Jobber pelled by reliable motor. Modern de- SELLING 
anchises sign and a truly moderate price that 
w being instantly attracts prospects. os 
ded ®@ Retailing at 49c, the Utility is 
oe 5-blade ball bearing reel. Knives crucible LAWN keyed to today’s merchandising 
tool steel. 20” cut. Excellent 4-cycle MOWERS i ' . 
gasoline motor; throttle control; needs. Its 6 inch metal cutting 
chain transmission; friction disc SINCE blade makes it the greatest Utility 
ly etc. cus teeter teen, ae 1880 Saw value on the market. It’s 
x 1.75. Easily mows two to priced right for volume sales! Ask 
three acres per day, yet your jobber 
weighs only 87 pounds. 
se 
MODEL ‘‘76"' 
peg ua wae SOLD ONLY THROUGH 
sily MODEL 550 RECOGNIZED JOBBERS 
j Hand Mower are 
equally fast sellers. Catalog Sheets on Request. 
jes Ask for particulars. 
$ — 
vesttien WRITE TODAY 4 ify : 
+ Lining — WILSON HARDWARE MFG. CO. | 
, Manufacturers 
2 TRanutacturing Co, | 
)». INC. — | 4432 So. State Street 
Nater St. HAND AND POWER LAWN MO | ati ta clone: a Teal fell: | 
Springfield, Ohio eee ne / 
—— — _ 
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Mighty Fert! 


and profitable, too 







that Kag Rug look 
in rubber 


All women 


like these rubber oval AKRO- 
RUGS for kitchen or bathroom floors. They lie flat, 
don’t skid. Molded to give real rag-rug effect, 
generous size 19 x 32, 8 different color combinations 
are now in production. The only item of its kind, 


Akro-Rugs have a fast, proritable 





turnover. Write or wire 


for sample order. 


AKRO-TREADS--Safety with 
beauty for stairs. Featured 
by leading stores. All popular 
colors, sizes and styles. 
























THE 


PREMIER 
de A 


ELECTRIC WATER 
HEATER 


SALES GUARANTEE 
Order a sample... 
if not ey 
satisfied with qual- 
ity and sales value, 
send it back! 
Money refunded. 


®@ High Profit 
@ Popular Selling Price 
@ Hot Water by the Pailful 
@ Underwriters’ Laboratories 
Approved 


A revolutionary, new immersion-type water 
heater! Not a gadget . . . finest quality unit. 
Top housing cadmium plated and painted 
red. Heating unit solid copper with her- 
metically sealed brass tube. Automatic con- 
tact switch operates only when pail is hung 
on switch arm. Retail at $17.95. Full dealer 
discount allowed. Order from your distri- 
butor or direct from this ad. Dept. HA 42. 


THE NATIONAL IDEAL COMPANY 


TOLEDO 4, OHIO 


Send for copy 

of new 1947-48 

catalog and 
price list. 











Better Than Putty 
FIVE WAYS! 


ARMSTRONG'S ELASTIC GLAZING COMPOUND 
NO. 33 will not -dry out in the can nor crack or 
disintegrate when applied. 

ARMSTRONG’S ELASTIC GLAZING COMPOUND 
NO. 33 acquires a quick, practical ‘‘set’’ but re- 
mains permanently elastic. 

ARMSTRONG’S ELASTIC GLAZING COMPOUND 
NO. 33 can be painted i diately after appli- 
cation if desired, 





ARMSTRONG'S ELASTIC GLAZING COMPOUND 
NO, 33 never goes rock hard, never chips, cracks 
nor loses its bond — absorbs all shocks of normal 
service, ‘‘gives’’ with expansion and contraction. 
Made only by ARMSTRONG — available from your 
jobber, A fine over-the-counter item and perfect 
for your own glazing jobs. Get the facts today. 


THE ARMSTRONG COMPANY 


CHICAGO 9 DETROIT 17 DALLAS 1 











ealers: 


9 THA YMEANS BSy ro 
SF. 


$1 


as NEM 


—@-2 FULLER'S 


Unbreakable 
Amber-Handle 


TOOLS 


ARE STILL AT 
1941 PRICES! 





ves the tool business a “shot in the arm with these 


prices on popular, unbreakable amber-handle screw drivers. chisel 
awls, mallets—despite current high costs of mate ials and labor 
Jobbers. get out your order pads dealers, check your stock and 


put these items in your WANT BOOK these es or 


Fuller Tools mean new business for everybody! 
DEALERS: Write tor complete catalog and name of nearest jobber 


FULLER TOOL COMPANY, INC. 


GARRISON AND FAILE STREETS BRONX 59 N 
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FITLER ROPE 


Consult your Fitler Dealer 
on all rope requirements. 
Whether the need is purely 
for rugged strength or one 
that calls for whip flexi- 
bility, your Dealer is ever 
ready to guide you. For 
one hundred and _forty- 
three years Fitler has sup- 
plied industry with de- 
pendable rope that is 
designed to fit the job. 


Look for the patented Blue and Yellow trade 
mark in all Fitler Brand Pure Manila Rope 


THE EDWIN H. FILTER CO. 


PHILADELPHIA 24, PA. 
Manufacturers of Quality Rope Since 1804 
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FITS THE JOB 
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GRIFTIN 
HINGES 


* 








( SRIFFIN 


nufacturing Company 


ERIE, PENNSYLVANIA 








AGENTS 
NEW YORE: 45 Warren St. BOSTON: 115 Bread Street 
SAN FRANCISCO: 703 Market St. 
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AT LAST 


AVAILABLE TO DEALERS 
EVERYWHERE 





THE FAMOUS 


@ 


MAC 


AUTOMATIC 
WATER PUMPING 
SYSTEM 


For years manufac- 
turing limitations and 
material shortages 
have made the Lerio 
unavailable in many sectionsof the country. 
NOW .. . with expanded facilities and 
assured materials . . . the LERIO is avail- 
able to pump users everywhere. 


Simplified Engineering ... makes 
LERIO America’s Fastest Selling Auto- 
matic Water Pumping System for 
Shallow Wells 


V/V LOW INITIAL COST 
V¥ LOW OPERATING COST 
V LOW MAINTENANCE COST 


The light, compact LERIO screws di- 
rectly onto the well pipe or casing and 
requires no separate storage tank. The 
quality materials and non-rust parts 
mean years of trouble-free operation. 


One installation will sell a whole neighborhood! 


The main features of the 
LERIO Pump are covered by 
U. S. Patent Numbers 
2091499, 2394191 


CORPORATION 


MOBILE 6 ALABAMA 





The "DANDEE" Line 


OF PLUMBING, HEATING AND 
OIL BURNER SPECIALTIES 


Tubular Traps Water Gauge Sets 









Steam Gauges 
Basin Faucets 
Sink Faucets 
Relief Valves 
Regulating Valves 
Pipe Fittings 


Cast Traps 

Ballcocks 

Boiler Stands 

Pipe Joint Compound 
Rigid Tools 

Soap Dishes 














g g 
s o 
x 
: 
x o 
2 2 
g g 
8 Stop & Wastes Pipe Nipples § 
pe Nipp Fil 
8 Gate Valves Compression Fittings 2 
g Portable Showers Mixing Valves s @® Mac 
a Shower Heads Low Water Cutoffs & 
SS Gas Space Heaters Circulators es @ Hea 
& Hose Nozzles Toilet Seats Fa @ Cor! 
5 Hose Couplings Grease Traps g Use 
% Lawn Sprinklers C.I, Specialties s 
& Sweat Fittings China Handles S @ Eac! 
ss Copper Tubing Washers of all types % 
s Watts & Minneapolis-Honeywell Controls g 
4 - re 
s Many Other Kindred Products 6 
g ba Sell 
g WRITE FOR CATALOG AND PRICE LIST 5 
pas 
8 Insist on “DANDEE” 8 L 
: : 
115 
PLUMBING PRODUCTS Co Menuta 
145 N. Washington St Boston 14, Mass. per | 






Y~ 
RU-SOM retor: os recono-nns 


Spark Sales in your Venetian Blind Department 


Store traffic does not by-pass your Venetian blind section 
when you display RU-SON Kits prominently. Their color 
and low cost make them an easy over-the-counter sales 
leader. 
Attractively packed in neat cellophane wrapper complete 
with instructions. Sell them on do-it-yourself basis. One 
dozen solid woven ladder Re-Tape Kits, one dozen Re- 
Cord Kits in display box. Sixteen harmonizing 
colors to match any style of decoration. 


Write now for 
full information. 
JOBBERS.... 
DISTRIBUTORS 
Ask us about the fast 
moving RU-SON line. 


J. RUBENSTEIN & SONS 
215 Neptune Avenue, Jersey City, N. J. 
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FINEST HOME AND FACTORY SAWS EVER MADE 


@® Made of Finest Alloy Steel 

@® Heavy Gauge 

@ Correctly Tempered to Withstand Heavy Factory 
Use 

@ Each Blade Attractively Packaged & Labeled 


RIP CROSS CUT & COMBINATION 
6 to 24” Diameter 


Deliveries Made from Stock, Mail & Phone 


Sell These Saws at COMPETITIVE PRICES AND 
Make a GREATER PROFIT! 


LAFAYETTE SAW & KNIFE INC. 


Established 1910 
115 Banker Street Brooklyn 22, N. Y. 
Manufacturers of Circular Saws, Band Saws, H. S. Planer & 


Jointer Knives. Moulding Blanks, Beveled Edge Shaper Steel. 
Dado Sets. 
































CORNISH WIRE CO., tnc. 
15 Park Row, New York 7, N.Y. 
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BARROWS . . LAWN ROLLERS . . MORTAR PANS 
DRAG SCRAPERS . . MORTAR MIXING BOXES . . 
SALAMANDERS . . CONCRETE CARTS 





Jackson Dealers have everything 
needed for a profitable repeat business 


Completeness of the Jackson line plus the many 
resale features of each of the individual products 
give dealers all the sales advantages to meet the 
requirements of their customers. Ruggedness and 
utility are recognized characteristics of “Jackson” 
products. Furthermore the name “Jackson”, repre- 
sents seventy years of “know how” and is in 
itself a symbol of high quality. Thus the dealer 
who sells the Jackson line is assured of being in 
position to meet an established demand for prod- 
ucts that are priced right and which will be called 


for over and over again by satisfied customers. 


Get in touch with your nearest 


Jackson Wholesaler. 


Est. 1876 


JACKSON MANUFACTURING CQ, 


HARRISBURG, PA. 


9 E6.u.5. Om 














NOW is the time to 
MODERNIZE for the 
Busy Days Ahead! 


























Don't remodel until 
ou investigate first! 
Write for illustrated literature 
pertaining to these outstanding uprights! See what 
Hirsh Standard Stee! Uprights will do for you. Your 
Hardware Jobber can get them for you, or write to 


S. A. HIRSH MFG. CO., 3119 W. LAKE ST., CHICAGO 


S. A. Hirsh Mfg. Co., 3119 W. Lake St., Chicago 12, Ill. 
Please send illustrated and descriptive literature of Standard 
Steel Uprights. 
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SINCE 1850 
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CUTLERY DEPT. 
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F.. nearly a century, R. 
Murphy and Sons have made quality knives for 
every purpose. Knives that are sharp, durable 
and especially designed to do a particular job. 

R. Murphy Knives are painstakingly fash- 
ioned from the finest, tempered steel, uni- 
formly hardened by an exclusive process and 
honed by hand. They are precision joined to 
custom built handles that provide the proper 
grip. 

Customers don't "go by", they come buy 


ADJUSTABLE when you carry R. Murphy Knives. 


CARTON 


Order today from 
your jobber. Display 
and sell with confi- 
dence and profit. 
Write for descrip- 
tive catalog showing 
the complete line of 
R. Murphy Knives. 


ROBERT MURPHY SONS COMPANY 
AYER, MASSACHUSETTS 















g ° 
Sheffield’s Improved | 
SEN '' VW GZ 
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“FIRST AID for a 
Hundred Home Uses” 


A light colored thick, 
paste-like material that 
handles as easily as putty. 
When dry, it hardens into 
wood, with practically no 
shrinkage. A quick way to 
repair cracks, holes and 
chipped surfaces. Availa- 
ble in tubes as well as 
1/4 lb. and 1 lb. cans. 


PAINT CORPORATION 
CLEVELAND 6, OHIO 
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This Fast Selling Cement 
Mends Most Everything 


“MAR - MORA” 
Cement quickly 
and perma- 
nently repairs 
china, glass, 
marble, plas- 
tics, wood, 
leather, cloth, 
rubber, etc. Ten 
times stronger 
than glue. Safe 
to use, being 
non - inflamma- 
ble.Clean too— 
easy to remove 
from hands or 
clothing. Retails 
profitably at 15¢. 


“MAR-MORA” Cement has been exhibited and 
tested at numerous Philadelphia exhibitions and 
at the Crystal Palace, London, England. Sold 
from Maine to California. Now packaged in 
cartons—2 doz. bottles on easeled sales-making 
display cards. Order now. 


50th Anniversary—1898-1948 


V. F. VAN STAN CO. 
3844 Germantown Ave., Phila. 40, Pa. 








WALTON TOOL BOXES 


THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


Special Features 
Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 

4 TRAYS 


2 sizes 


Divided and 
Undivided 
Trays 


FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAINI 


Order from your Jobber. Write direct to us for new Catalog Sheet 
illustrating and listing all styles and prices. 


WALTON PRODUCTS, INC. 


218 Madison Street Dept. 65 Woodstock, Ill. 























SINCE 1849 





RIM 
NIGHT LATCHES 





Latch No. Type Cylinder 
00901 Cast Brass, 5 Pin Tumbler 
0902 Zinc Alloy, 5 Pin Tumbler 
0912 Zinc Alloy, 5 Disc Tumbler 


700 ITEMS! 
BUILDERS’ HARDWARE 









WRITE NOW!! 
For Catalog No. 19 
Order 
Through Your 


SAFE PADLOCK HARDWARE us 


LANCASTER, 
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THE AMAZING 
Strcamliue 
LAWN SPRINKLER 


CIRCULAR SPRINKLING 
PRODUCES UNEVEN 
SATURATION 


SQUARE SPRINKLING 
GIVES THOROUGH 
SATURATION 


Decidedly there are dozens of Lawn Sprinklers on the market, 
but—there are none as efficient as the STREAMLINE Lawn 
Sprinkler. No substitute, cheap materials are used in the 
manufacture of this product. It is constructed entirely of dur- 
able, non-rusting metals, and made to last without attention, 
for years. You don't have to assemble or adjust it—nor does 
anyone else—that is done at the factory. It is strictly a quality 
product and should be sold as such. 


Here are its qualifications: 


. Saturates in squares instead of circles. 

. Sprinkling range of from 3 to 24 ft. on the side. 

. Operates from 4 Ibs. of water pressure up. 

. Sprinkles right up to, and parallel with its base. 

. No attention required. 

. Constructed of durable, non-rusting metals. 

. Eliminates wet sidewalks or sprinkling cars in 
the driveway. 


STREAMLINE Lawn Sprinklers are sold through your jobber. 


NO G& & ORD = 


STREAMLINE 


PIPE AND FITTINGS DIVISION 


MUELLER BRASS CO. 


PORT HUROM MICHIGAN 


Mueller Brass Co. Products 


are recognized throughout the 
nation as quality products, 
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Be Safe/ 





WHEN WORKING WITH ELECTRICITY 


ft Peer 


NO. 55 
UTILITY — 
_TESTLITE 


& 


: eS gay he 


Huse in testing: i. 

oe sei LITY TESTLITE Ted 
her the cireuit/ 

alse shows the voli 

he line. For use by anyé 

has @ccasion to test circolhy 
“lights or appliances fail. 

ene NEEDS A TESTER 1 

HOME. The UTILITY TESTLITE is 

safe to be used by dyeryone. 


Write for illustrated’ bylletin and 
for information on SPECIAL 
UTILITY TESTLITE DEMONSTRA- 
TOR DISPLAY for increased volt- 
age tester sales. 






POWERS MANUFACTURING COMPANY 


1527 FOLSOM STREET 











TRULY A 
QUALITY 
PRODUCT 





- SAN fRANCISCO 3, CALIFORNIA 


Hand and Power 
Movers — built 


for service 
and 
durability 





Homko Products for Home Comfort 


WESTERN TOOL & STAMPING CO. 


2725 Second Ave. 


Des Moines, lowa 
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LAZY IKE REALLY GETS ’EM 





GET YOUR SHARE OF 
ADDED SALES AND 
PROFITS... FEATURE 
LAZY IKE MINNOWS 





SMALL SIZE $1.25 
MEDIUM and LARGE SIZE 
$1.35 
GIANT SIZE $2.00 

If your customers want lures 


that will catch fish . . . they’ll want Lazy Ike, all four 
sizes, in their tackle boxes. Lazy Ike, Small, for fly 
rods; Medium, Large and Giant for casting and troll- 
ing for larger game fish. Colorful, durable plastic 
body. Lazy Ike sells on sight. Stock all four sizes for 
larger unit sales and increased profits. Write today 
for complete information. 


NATIONALLY ADVERTISED y\IKE 
thd T.-M. REG. . 


LAZY IKE BAIT COMPANY 
PRESTON, MINNESOTA 


“REODICK” 


MOLE TRAPS 


“No mole can pass under 
this trap and live” 


ONE-PIECE HANDLE is part of formed 
plunger—no chance to break or shear. 








STEEL COILED SPRING—1 x 41,” Steel 


Wire creates vigorous recoil action. 


RUGGED FRAME—‘% x .135 steel con- 
struction makes trap rigid, sturdy. 


EASILY SET—Yet positive, safe, and un- 
failing. All working parts above ground. 





NEEDLE SHARP TINES are sharp, long, 
and tapered to penetrate and kill instantly. 











No. 200 
“Reddick” 


THE WASHBURN COMPANY 


WORCESTER, MASS.+* ROCKFORD, ILL 
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TT PAYS TO FEATURE 


THESE LEADING VALUES 


_ In Bristol Precision-Made 
Fishing Tackle 


Through the years, the name BrisTou has deservedly 
come to represent the finest in fishing tackle values. 
This year, Bristou’s wide offerings in light, preci- 
sion-balanced, extra-strong fishing rods and 
BRISTOL’s superfine reels and lines again re-empha- 
size BrRIsTOL’s wide leadership in its field. That’s 
why in 1948, more than ever, it pays to feature this 
superb tackle in your store and recommend it to 
your customers. BRISTOL originated and is today’s 
largest producer of high grade steel rods. Every item 
of Bristot tackle is Bristot-made. Thus you sell 
BrisTOL tackle with the reassuring knowledge that 
you are supplying your trade with the best in ultra- 
modern values. 


BRISTOL Helps You Sell With Ponertet U LIFE Ads 


Life magazine is America’s largest, 
most powerful pictorial weekly. 
Regularly, each week, advertising 
in Life talks to some 26,000,000 
readers . . . among them your best 
customers. Regularly, too, the pages 
of Life carry persuasive, sales- 
making advertisements for BRISTOL 
fishing tackle. Why not put this 
mighty advertising force actively 
at work for you by always keeping 
Bristow fishing tackle on promi- 
nent display? 













S@aeistor, CONNWECTICUZ 


FISHING RODS 
REELS - LINES 


Also Makers of 
BRISTOL 
Golf Clubs 
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Is that MOUNTIE something! Takes 
Kilgore to build the real thing in 
cap pistols. It feels good and it sure 
shoots swell. It’s sure hard to know 
just which Kilgore gun a_ fellow 
wants. They have so many different 
ones ... western’s and automatics. 
See Kilgore ad on pages 172. 





THE KILGORE MANUFACTURING CO. 


WESTERVILLE, OHIO 











Oj“ 


Supreme Silk 
BAIT CASTING LINE 


NORWICH presents the citle-holder—the line that won the world’s 
record of a 151-pound tarpon on an 18-pound test line—makes it 
available in 6 tests from 12 to 36 pound tests to suit every purpose! 


NORWICH, N.Y. 
The Line of Champions 




















FRED KELMM... 


Expert in Circular 
Saw Grinding 





* With the background of a thor- 
oughly skilled mechanic, Fred 
« came to Ohlen-Bishop in 1930. He 
has become an expert in saw 
grinding, operating rotary surface 
grinders, hollow grinders and pol- 
ishers. Grinding is an important 
¢ step in the production of a cir- 
cular saw and is intrusted to only 
“e our finest skilled workmen. 
You can depend on Ohlen-Bishop 
for the finest circular saws that 
can be made with skilled mechan- 
ics and modern machinery. Rec- 
© ommend and sell them with con- 
fidence. 
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SERVICE 


‘SHARES 


FULLY GUARANTEED 


| , AS TO QUALITY, FIT, AND FINISH 


Patterns are available for practically all 
plows, listers, middlebreakers in No. 1 
soft center or No. 2 crucible steel of the 
highest quality obtainable. Send today for 
catalog and trade prices. 





STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE, ILLINOIS, U.S.A. (EST. 1873) 

















THE NAME SILVER LAKE stampep ON EVERY FOOT 


@ PACKED IN CARTONS @ 


SILVER LAKE CO. | chorchoochee, Georgia 


Sold through Regional Distributors 





LOWER PRICED GRADES 
EDDYSTONE 
PELHAM 
NUCORD 
BENGAL 


Mills and Sales Office 
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SELL FREEDOM from MOSQUITOES! 


SELL OUTDOOR COMFORT! 


BUILD ADDED 
SUMMER 
VOLUME 


Black Leaf Mosquito-fumer creates a 
dense smoke aerosol, which kills 
adult mosquitoes and larvae. Smoke 

disappears but effects linger for 

several hours. Not a repellent. Not a 

smudge. It KILLS mosquitoes. 






When mos- 
quitoes start 
tormenting. 
folks will “go 
the limit” to 
get relief — 
and here it is 
—inaself-con- 
tained holder- 
applicator. 
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Easy to Use — 


THE OUTDOOR MOSQUITO -KILLER 


Nationally advertised. Conveniently 
packaged. Reasonably priced. Attrac- 
tive displays available. See your jobber | 
or write us about this LIVE ITEM. 


TOBACCO BY-PRODUCTS & 
CHEMICAL CORPORATION 
e LOUISVILLE 2, KY. 


like pointing a 
hose. Just ig- 
nite contents 
and hand- 
direct fumes. 
One Fumer 





treats average 
city lot; 3 
Fumers treat 








an acre, 


Makers of Black Leaf 40 


















PACKED FOR THE JOBBING TRADE 
WOODRUFF KEYS 





MACHINE KEYS 


COTTER PINS 


C=S=——_— 


TAPER PINS ¢ STRAIGHT PINS 
COMPLETE LINE "STANHO" ASSORTMENTS 


NEW STANDARD BRAND 
HORSE SHOE NAILS 














STANDARD HORSE NAIL CORP. 


SINCE 1872 





NEW BRIGHTON -: PENNSYLVANIA 


APRIL 22, 1948 








FOR SAFETY’S SAKE - - SAY 
Ge Old Favorite with a MEW Look! 


RIM 
KNOB 
Lock Set 


” WITH THE BEAUTY 
APPEAL YOU'VE 
ALWAYS WANTED! 


@ An excellent utility lock 
with expensive lock details: 
Black wrinkle enamel Case 
and Keeper, Dull finish 
brass-plated Knobs, Rosette 
and Key Plate. 

@ Zamak die cast alloy, 
rustproof throughout. Extra 
strong! Inside locking 
lever. Standard size for 
the most satisfactory re- 
placement work. 






_ Your Hardware Wholesaler Has A Complete 
if Line of Taylor-Made Quality Products — Pad- 
UPRIGHT iT locks, Night Latches, Inside Lock sets and Key 


No. 300 Blanks. 


TAYLOR LOCK COMPANY 


Philadelphia 32, Penna. 





Since 1919 











JERSEY 
SHOE LASTS AND STANDS 


The lasts are the latest 
style toe. One last espe- 
cially for ladies shoes. 
Also extra heel to repair 
all sizes of heels. Made 
strong and practical. 


14" and 20" Stands. 


THE POPULAR "STAR HEEL PLATES" 
ALWAYS IN DEMAND AND PROFITABLE 
FOR YOU TO HANDLE. MADE IN SIZES 
000 TO 6. ORDER YOUR SUPPLY TODAY. 





STAR HEEL PLATE CO. 


NEWARK, NEW JERSEY 
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Precision Built- 
A Quality Line! 


ALL POPULAR STYLES 
AND SIZES 
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To wire plug, withdraw 
the insert. Blades 


Patented one-piece 
brass blade spring is 
formea in center of 
blade. Designed for 
highest efficiency in 
receptacle contact. 


can then be drawn 
together and easily 
removed. 




























Blade is held secure. 
Cannot be pulled out 
in service unless 
screw head is 
sheared or plug 
housing is broken. 


Wire passesthrough 
blade, forming a 


FLEXIBLE REZISTOR | 
BLADES cannot break —_* 


or shatter in the frame... 
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The only safe on every job in skilled adorwetiors ey ane 
blade with or unskilled hands.... shai xe 
“Easy-Starti sah. The new, small and attractive Sta-Tite plastic appliance plug 
“ 1 ig nw Made of a “a high cap in beautiful colors—ivory, brown and red—will stand a 
Teeth speed steel with only crush test of 500 pounds. 
——” the teeth hardened Remember your Appliance is NO better than the Plug 
. +» the back is tough | Sta-Tite plugs are nationally known for efficiency through 
feature. and flexible. Cuts many years of service. 
stainless steel with Available Through Your Favorite Jobber 
+ KEEP YOUR STOCK ease. | ] Q t i ff 
ASSORTMENT UP mn \ Ww 
os +l All-purpose. Ht Lanta coaites 
Cord Hole .375 Cord Hole "3125 Cord Hole .540 
= STA-TITE MFG. COMPANY 
Saw Specialists Exclus: 1016 Central St. Kansas City 6, Me. 
NEW HAVEN 5, CONN,, a. 
— Pe ee 
1 Sprayer--12 JOBS 
INSTANT, PROFITABLE SELLERS = os — 


orden Hose-Adjustab e Sprayer 


ONLY ONE OF ITS. KIND 


Think of it! — now you can sell one sprayer to do all garden spraying jobs. Attach the 
Arnold Sprayer to regular garden hose, insert one of 12 different insecticide cartridges (or 
Cleanswell Auto Wash Cartridge) — turn on and spray! No mixing or mess. Not only that, 
the Arnold Sprayer controls insects while watering — 2 operations in 1! Adjustable nozzle 
adjusts for 30 foot stream or mist for close range use — meets every spraying requirement, 
Brass or chrome plated finish — quality construction throughout. The Arnold Spray is the} 
practical tool home gardeners want. Stock them, sell them for extra profits! Carry replace-) 
ment cartridges for profitable repeat business.” 


Types avaliable: DDT-Spray, P-R (Pyrethrum-Rote- _. RETAIL Pp RICES 


mone), WNic-O-Spray, Arsen-O-Spray, Cryolitespray. 
>) Suiph-O-Sprey, Vitamin Bete and Cleanswet, auto | CHROME 
» ARNOLD S$ ' Wash. RETAIL 35e @a., $4.00 doz. FINISH — —*5 50 
WRITE ~~ 7 UPLAND ROAD BRASS 
pinect Garden Hose Spray Co., Inc. camsridGE 40, Mass. | FINISH ~—*5.00 


HARDWARE AGE 


MEG U.S PAT. OFF 
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Year-round demand for GOTTSCHALK’S META pau 





Pt J ai sPONGE 





The housewife has daily use for Gott- 
schalk’s Metal Sponges. There’s no 
off-season for these items; they’re 
steady sellers right around the 
calendar. 

Nothing can equal Gottschalk’s 
Metal Sponges for the nasty, heavy- 
duty cleaning and scouring jobs 
around the home. Perfect for floors 


and woodwork, tiles, metal, porcelain 
and enamelware. They’re non-rust- 
ing, non-abrasive—can’t harm fine 
finishes or hands. Easily cleaned in 
hot water. 

Don’t bother with unsatisfactory 
substitutes, when you can sell women 
the Gottschalk’s Metal Sponges they 
want. Write for full details. 








No. 325— SPECIAL 3-IN-1 PACK 
3 regular 10-cent sponges 
Retails for 25 cents. 


No. 110—METAL SPONGE— 


Retails for 10 cents. 

















METAL SPONGE SALES CORPORATION . 3650 NORTH 10th STREET + PHILADELPHIA 40, PA. 








HARDWARE 
CLOTH. Every wire 
round and true to 
gauge. Uniform 
mesh ... free from 
bulges ... straight 
selvage. All the 
way from rod to 
heavily galvan- 
ized finished 
product in the 
WRIGHT 
plant. 


WRIGHT quality 
all the way 


WRIGHT weeco 
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NEW... 
the VACO Reversible! 


Just pull out the blade, turn it around, and the new 
Vaco Reversible becomes a Phillips instead of a 





regular screw driver. This feature, plus the exclusive 
Ambery! slo-burning handle for greater fire safety, 
opens up new markets for Vaco dealers. 


And don't overlook the added selling punch of Vaco 


wall and counter cards. 

rerrel To | To show ‘em is to sell 

vaco., os —g “em...and Vaco keeps 
vaAace 


Lg era er 


ins 4 2 
cards coming to you. 
Ask your jobber. 


WRITE FOR — 









i 
317 E. Ontario St. 7) 
*Chicago, IMinois : 
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SELL THE “FIRST CHOICE’... IT’S ELECTRO - LINE ~ 


Electro-Line Fence Controllers —"First Choice” for Eye 
Appeal — Customer Satisfaction — Dependability and 
Economy. The complete line—Electro-Line—A controller 
for every purpose. Order From Your Local Jobber 


— Ane 





eee 


Thiteediwe a 
ELECTRIC 





FENCE CONTROLLERS 


ELECTRO-LINE PRODUCTS CORP. 
120 North Broadway 
Milwaukee, Wisconsin 
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PLYMOUTH, MASS. 





SALESMEN AND Ww r nufacturers 
SALES ORGANIZATIONS ae woommagind prod- 


ucts, making market, 

PLEASE NOTE— clothes, and picnic bas- 

kets, clothes hampers, 

and related items. Our Wisconsin plant has modern 

equipment, enabling us to make quality products on 

a volume basis. Lucrative territories available for 

salesmen to contact jobbers, chain stores, and other 

basket outlets. Earning possibilities exceptional. 
Commissions paid monthly. 


Apply Sales Manager—Dept. B 


ALTHEIMER & BAER INC. serviceable pieces 
@ Write for illustrated folder 


404 North Wells Street, Chicago 10, Illinois 





OVER 80 YEARS' EXPERIENCE 


PRIEST’S 
CLIPPERS 


Triple plate—copper, 
nickel, chromium finish. 
Ball bearing, easy action. 


Over 80 years’ experience. 


ASK YOUR JOBBER 


AMERICAN SHEARER MFG. C0. 








NASHUA, NEW HAMPSHIRE, U.S.A. 
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Woven of saran 








FOLLOW THE LEADER IN 


Year after year HARDWARE AGE has led its field in the 
volume of classified as well as display advertising. Its 
classified columns bring together buyer and seller, em- 
ployer and employee. 





HA RD WA x E A GE Classified Oppertunities Dept. 


"Want Ad'’ ADVERTISING — 


Those who contact the hardware trade know from experi- 
ence that HARDWARE AGE is the logical medium to use 
to secure RESULTS from their classified advertising. 
Follow the leader. 


100 East 42nd St., New York 17, N. Y. 























IMMEDIATE 
DELIVERY 
— if you order 


promptly through 
your wholesaler 

















The cutter with a “golf club” balance and feel. Curved 
blade (regular or serrated edge)—an efficient cutting tool 
—36” over all length. 

Detachable blade gives you extra profit in sharpening 
or replacing. This is the only cutter using Elastic Stop 
Nuts—can’t loosen or freeze to the bolt. Blades may be 
purchased separately. 

Packed 6 to a carton, 1 display carton FREE with every dozen ordered. 


fo} aim \ 4) | tele) eek 


OAKLAND, MAINE 








AFTER PRODUCTION ‘ 


As a forward looking manu- 
facturer you want to see your 
products find new markets 
and to assure a steady flow of orders. Your answer 





is Tru-Test . . . the proven system of distribution 
that “follows through” from factory to consumer.’ 





TRU-TEST Seate a cemea nv 


650 SOUTH CLARK STREET @ CHICAGO 5, ILLINOIS 

























Manufactures The plete Gay 
Line of Ball Bearing Roller fae 


Skates In The Industry . « « : 
PRODUCTS CORP. Dept.HA-2 Kokomo, Ind. 


res The Most Complete 
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There’s a Minute Mop fast-seller to speed every house 


hold cleaning job. Women want and BUY the po ron oo r 
Minute Dish Mop, Soap B at. B: ath Tub Brush, Win- 
dow Brush and Squeege ee. Toi-La-Kleen, and the long 
famous standard size Minute Mop and Drainer, and 
also the new Jumbo Minute Mop for large floor areas. 
All made of Du-Pont Cellulose Sponge. Write or phone 


your jobber today. 


OE _t (0. —— 


> money can ae Sell them to 
your customers with COMPLETE 
CONFIDENCE. Nationally advertised. 


MOORE PUSH-PIN CO. Since /900 


113-25 BERKLEY ST. PHILADELPHIA 44, PA 








TRADE MARK REG. 


SOLDERING FLUX 
Liquid and Paste 





For customer satisfaction and more 
profits to you. 

Sells on sight from self - selling 
counter display cartons. 


See your jobber or write 


RUBY CHEMICAL CO. 


58 McDowell St. Columbus, O. 

















SURPLUS STOCK 
MANY QUALITY ITEMS 


WRITE 


FOR 


PRICE LISTS 


PEARLSTINE HARDWARE CO. 
P.O. BOX 237 
ST. MATTHEWS, S. C. 























TEEL FENCE POSTS 
“U" flanged posts with 
self-fastening lugs. 
No Staples Required 


Attractive Dealer prices and delivery dates 
furnished upon request. 


Manufactured by 


RUDOLPH POULTRY EQUIPMENT CO. 
Vineland, N. J. 


AUTOMATIC GRIP 
SCREWDRIVERS 


MORE WORK 
IN LESS < 
TIME! - 


Hold-E-Zees do the job better, faster. They excel wherever screw- 
drivers are used. Gripper instantly released by spring action, slid- 
ing up out of way when not in use. All materials highest quality. 


UPSON BROS., INC., 84 Exchange Street, Rochester 4, N. Y. 


ORDER TH 





RU 


YOUR JOBBER 





* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, 


MARSHALLTOWN 











APRIL 22, 1948 


IOWA 
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INCREASE YOUR PROFITS || 
with ARDCO Custom Made VB* 


Wood, Steel & Aluminum Blinds 
in any size —any color! 


KITTY CHARMER says: 


Of course, you know you can get just 





about anything you need in_ plastic 
housewares if you buy SHEL-GLO. 
There’s tumblers, funnels, bowls, fruit 


Made to measure up to your most 
exact requirements, ARDCO 
BLINDS are designed for your aca & 
discerning customers who demand juicers, measuring cups and spoons, 
the best at a senonable price. easurin scoops, coffee measures 

Wide selection of tapes with ee & PS, . os 
cords to match. Facia Board and 
Enclosed Brackets. Automatic 
a Equalizing Tilter and Cord 


gyro-mixer, measuring cup with egg 
separator, and many other items. Just 
write for catalog pages and prices. 
DELIVERY: 10 Days S pas I 
Write For Folder 


‘VENETIAN BLINDS (, THE KILGORE MANUFACTURING CO. 

















STOBER MANUFACTURING CO. 
991 Fulton St., Brooklyn 16, N. Y. | Shek Gt WESTERVILLE, OHIO 


IMPERIAL Self-Closing — the World Over 
Holds oil, gasoline, ker- 


BARREL FAUCETS FOR STEEL BARRELS 
0) 
EZD0) ‘Do y 

osene, alcohol, thinners, 


AND DRUMS 
Made with Metal-to-Metal Seat 
No Washers to Wear Out 
solvents, clear lacquers, e + 
light varnishes, etc. Easy WARDROBES, CHESTS & er FT ACCESSORIES 
to operate . , . closes automatically. Can be locked 
open or closed. Many millions in use. Has 34” |E-Z-Do is making history in '48 with the revolutionary new 
pipe thread. Here’s a fast moving item you'll “Quilted Bouquet" covering 
want to handle ... and use in your own store. The greatest new style advance in generations! 
No. 261-G .. . Barrel Faucet Write us for name of nearest E-Z-Do Distributor 


IF YOUR JOBBER CANNOT SUPPLY YOU, WRITE TO 
THE IMPERIAL BRASS MFG. CO. cine cRASINE AYE. . E-Z-DO-261 FIFTH AVENUE. NEW YORK. N. Y. 


DON’T KILL YOUR OPERATOR ||| When You Know 


Electrify Your Hand Elevator with this Power Unit , The Trade-Name — 





























































“EAfts from 3000 te S080 the, with ones” of a certain product and want to know “Who Makes It?” 


look in the General Directory Section of the "Who Makes It?” 
Number of HARDWARE AGE for the trade-name. You'll find 
it listed alphabetically under the product heading of the item 
in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
alphabetically in the same list. Keep your "Who Makes It?” 
Number close at hand where it will serve your wants quickly. 


. ; HARDWARE AGE 
Davis & Newcomer Electric Elevator Co. 100 East 42nd St. New York 17, N. Y. 


Write for Infermatien and prices. FOSTORIA, 0. 


ELEVATOR POWER UNITS 





ELECTRIC ELEVATORS 


DUMB WAITERS 


























ORIGINATED 1896 ig noes 


MAYES GUARANTEES ACCURACY, SERVICE 


ASK YOUR DEALER *AND DURABILITY - or NN OICE 20) *1 
FOR 


maves Toots MAYES BROS.TOOL MANUFACTURING CO.,Inc. PortAustin. Mich. 
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. FMM: Gren Exe! Q@. Need Solder: 
1S. POST: High carbon welded 
steel tube. (Four times | | 
stronger than common black Bu GARDIN. R 
st ginal 7 feet long x !'/-Inch e co 
‘ diameter. BRAND 
lic HOOKS: New éonten, arene, 
D. oe with plenty of line Solder the easy way — no fuss, no muss. Use 
1it SOCKET: Heavy steel tubing, Federated Gardiner Brand ACID CORE 
1s 16" long. Sets in ground or SOLDER... the flux is in the solder. For 
wid concrete. Black enamel automotive and general work. Comes in all 
2s, finish. commercial sizes and quantities. 
PACKED: Four complete posts 
fd wrapped In heavy waterproof 
~ EIGH} Coline 
WEIGHT: 56 Ibs. per set of odewaled 
Imm iate elivery four posts. METALS DIVISION veel av the 
otto 
ORDER THROUGH YOUR WHOLESALER AMERICAN SMELTING AND REFINING COMPANY sel @ 
CO. CHENEY METAL PRODUCTS CO. Trenton, N. J. WHITING, INDIANA (CHICAGO) 








| 


Y ‘LL NEVER MISS A SALE 
wa rectal Sale of 


on HAND GARDEN TOOLS 


948 DOZEN CULTIVATORS 
Jac ks 4,296 DOZEN TRANSPLANTERS 
f greteeec are factory rejects—imperfect. Tools are 


serviceable, durable and attractive, but due to 
slight imperfections we are not shipping them as 


HYDRAULIC 


© The Most Complete Line 












since 1899 prime stock. 

Price, in a minimum of 50 dozen lots, is 65c per ! 

* Nationally Advertised dozen. No freight allowance or returns. Stocks | 

limited to numbers and quantities listed above 

MEDIATE SHIPMENT No more will be available at this price at any time. | 

im —| Send your order now for these bargains. No sam- 

LD MED: ples will be sent out but inspection at plant is 
is! AWARDED TPETY OF JACKS invited. 

oF BY THE AMERICAN MUSEUE GARY-PIONEER STEEL CORP., Gary, Ind. 


TEMPLETON, KENLY & CO., 


N Y Chicago 44, Illinois 
° . 


—l | LABOR SAVER-+++-:* ++ |[ you ASKED FOR IT! 
PROFIT MAKER Qi 

















i= Here it is! Draft KoreKtor No. 97 
ee —especialiy designed by Cole- 
@ Sipco Hedge Trimmer cuts hedge F< Sewell for the popular 7"' furnace 
stems like a hair clipper cuts hair. = pipe. Now you can supply a Cole- 
@ Trimmer and extension weigh a Sewell Draft KoreKtor in any size 
+?" less than 6 Ibs. —<“ required for domestic heating 
7" © Seite comeninty_ ote pall plants 
Se ” @ Long, pointed comb-like serrated : . . 
ind stant control. teeth rake twigs into sickle blade Pe Fn yim ergy ete 
em a Se fitting blade mounted on knife- 
@ Cut shows ‘‘Long-Arm"’ handle available d 3 “peer ile thaletd 
me WRITE FOR to make trimming of high and wide shrubbery CGGOS PivOrs, PLOVIGS Halr-irigger 
ed PLLUSTRATED easy. 25’ cord furnished. control and unmatched perform- 
: e FOLDER and @ Built to give long, satisfactory service. ance in the new Cole-Sewell Draft 
+? PRICES @ New, patented center drive permits more direct KoreKtor No. 907. 
ily. TODAY pawer. Cuts pencil-size stems with ease. 


Write Now For Details 


SIPCO Draft KoreKtor No. 907 
" Ploctric HEDGE TRIMMER || COLE-SEWELL ENGINEERING CO. 


2288 University Avenue Saint Paul 4, Minn. 
SCHARTOW IRON PRODUCTS CO.DEPT. 108-D2 RACINE, WISCONSIN 





























rales WE For Toucn-Up AND MARKING 





FOR BRONZING AND ENAMELING 
Write for our Folder of Carded and Boxed Brushes Send for Carded Goods Circular 


CIN BULK = ORFLAT OB BRISTLE M. GRUMBACHER 


' N ¢c 
ET ee ) | 
™ GRUMBACHER OF CANADA LTD. 179 KING STREET W.. TORONTO. ONTARIO 






464 WEST 34th STREET, NEW YORK 1. NEW YORK 
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Classified Aduertising Rates 














Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


sees $5.00 
- 10 


Set solid, maximum, 50 words... 
Each additional word........ 


Positions Wanted 
(Special Rate) set solid, maximum, 
D MD cccrcuscnowssqaewsseeese $2.00 


Allow Seven Words for Keyed Address 
or Your Address 











*BOXED DISPLAY RATES 
$8.00 Per Column Inch 








Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication, 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 

















[ Help Wanted 


WANTED AT ONCE: MASTER PLUMBER. 
Will furnish living quarters and top wages. Please 
write giving your past experience, rate per hr. 
asked and reference. This location is the central 
part of Wisconsin. Year round job. We would 
prefer a man who can do sheet metal work also. 
Please write to the Webb Sales Co., Ogdensburg, 
Wisconsin or telephone 14. | 





EXPERIENCED HARDWARE MAN who has 
worked for a wholesale house, knows tools, elec- 
tric and sporting goods, toys, housewares, etc., 
to do catalogue compilation work, etc. Prefer a 
man with this type experience. Excellent oppor- 
tunity with a young growing Philadelphia jobber. 
Reply with full particulars to Box M-200, care of 
Harpware Ace, 100 East 42nd St., New York 
a7, Bi Xe 


EXPERIENCED HARDWARE JOBBER 
SALESMAN, TO SELL DEALERS a New 
Idea in Merchandising. Must be able to sell an | 
intangible; old enough to be experienced, young 
enough not to have succumbed to order taking. 
This is an excellent opportunity to grow into | 
a position of divisional merchandise manager. 
This opportunity is offered on a salary plus ex- 
pense plus override basis by a young, growing 
eastern jobber with a new method of distribution. 
Replies treated in confidence. Send full particu- 
lars to Box M-201, care of Haxkpware Ace, 100 
East 42nd St., New York 17, N. Y. 





OFFICE MANAGER 
AND PURCHASING AGENT 


to take charge of a small Chicago Branch 
Office of a large, old established New York 
Purchasing House. Experienced in purchasing 
Heavy Hardware and Mill Supplies necessary. 
Give complete background of experience in 
first letter and salary required. Address Box 
M-221, care of Hardware Age, 100 East 42nd 
St., New York 17, N. Y. 








EXPERIENCED 
WHOLESALE HARDWARE MAN 


TO ASSUME CHARGE OF PURCHAS- 
ING DEPARTMENT OF A GROWING 
EASTERN PENNA. JOBBER. POSITION 
REQUIRES KNOWLEDGE OF SHELF 
HARDWARE, TOOLS, CUTLERY, 
BUILDERS HARDWARE, SPORTING 
GOODS AND KINDRED LINES. EXPECT 
ABILITY TO DIRECT THE ENERGIES 
OF OTHERS, TO DO A VOLUME OF 
DETAIL WORK. EXCELLENT OPPOR- 
TUNITY TO GROW WITH A YOUNG 
COMPANY. EXPERIENCE IN SALES 
AN ASSET. REPLIES TREATED IN 
CONFIDENCE. REPLY TO BOX M.-194, 
CARE OF HARDWARE AGE, 100 EAST 
42nd ST... NEW YORK 17, N. Y. 











_| [Sales Representatives Wanted] [Sales Reprerentatives Wanted 








CYLINDER KEY BLANKS 
UNLIMITED OPPORTUNITY 


Manufacturer desires representa- 
tives to handle line of key blanks 


—FINEST QUALITY 
—COMPETITIVE PRICE 
—EXCEPTIONAL COMMISSION 











ADDITIONAL SALES REPRESENTA- 
TIVES REQUIRED BY ACTUAL MANUFAC- 
TURER in Various United States and Canada 
Areas. We have established wholesale distribution 
but with new products being announced, more 
intense coverage is necessary. If you work and 
contact hardware, mill supply, plumbing, automo- 
tive and other wholesale categories; can handle 
Cee Clamps, lawn sprinkler equipment, oil gates, 
lock lever and self-closing faucets. Advise terri- 
tory covered, lines now handled and complete 
details of your operation. Foster Aluminum Alloy 
Products Corporation, 114-118 So. Salina St., 
Syracuse 2, New York. 





LAWN EQUIPMENT 


Long Established Manufacturer of Lawn and 
Garden Equipment has aimusual opportunity 
for salesmen calling on Hardware Jobbers, 
Department Stores, Chains, etc. Must have 
following and carry allied lines. Write stating 


age, experience, lines now handled, territory 
covered, etc. Address Box M-262, care of 
New York 


Hardware Age, 100 East 42nd St., 
a es 











PLUMBING SPECIALTY FIRM IN NEW 
YORK CITY has Various Territories Open for 
Representatives to sell Plumbing Specialties to 
jobbers and hardware stores. Akron Supply 
Company, Inc., 315-317 Stanton Street, New 
York 2, N. Y. 





SALES REPRESENTATIVE WANTED 


Manufacturers Agents Wanted to handle a 
line of standard sizes of WROUGHT IRON 


RAILINGS, ROOFING BRACKETS, 
STAGING BRACKETS, LADDER JACKS, 
ETC. Men with following among Lumber 


Yards, 
salers, 


Building Material Dealers and Whole- 
Hardware and Paint Dealers and 
Wholesalers, Southern States and Western 
States territory available. State territories 
now covered and lines now carried. Address 
Box M-269, care of Hardware Age, 100 East 
42nd St., New York t3, Be Ue 








SALES REPRESENTATIVE WANTED: 
Manufacturers Agents calling on the jobber 
trade to represent us with our line of builder’s 
hardware in the States of Missouri, Iowa, North 
and South Dakota, Nebraska, Kansas, Montana, 
| Wyoming, Colorado, Idaho, Washington, Oregon, 
| Utah. State lines carried and territory covered. 
Address Box M-258, care of Harpware AcE, 
100 East 42nd St., New York 17, N. Y. 


RELIABLE EASTERN ELECTRICAL 
SUPPLY WHOLESALER WANTS EXPERI- 
ENCED SALESMEN TO CALL ON HARD. 
WARE and/or electrical dealers, electrical con- 
tractors and industrials, with full approved line 


of wires and electrical specialties — everything 
from plugs, fluorescent fixtures, to floodlights. 
Lowest prices. Exclusive territories will be 
granted. Write details to Box M-251, care of 
Harpware Ace, 100 East 42nd St., New York 
17, N. 





MANUFACTURER OF POPULAR METAL 
BUILDING SPECIALTIES DESIRES TO 
HEAR FROM SALESMEN covering small towns 
calling on building supply outlets such as lumber 
yards, hardware dealers, plumbing supply, tile 
dealers, department stores, and large construction 
jobs. National territories open on a commission 
basis. Write in detail stating lines carried and 
territory covered to Box M-225, care of Harp- 
= Ace, 100 East 42nd St., New York 17, 








SALESMAN WANTED 
by National Organization. Side line or full 
time. Familiar with paint, hardware, and 
storm window trade, to represent manufac- 
turer of Caulking Compound, Putty, etc. 
Choice territories open. Liberal commission. 
Apply with full details stating territory, ex- 
perience, references, etc. Address Box M-229, 
care of Hardware Age, 100 East 42nd St., 
New York 17, N. Y. 











MANUFACTURER AND JOBBER OF 

COMPLETE LINE OF ELECTRICAL 
_| SUPPLIES, WIRING DEVICES AND 
| XMAS SETS WANTS SALESMEN OR 
|] SALES ORGANIZATIONS TO SELL 
| HIS LINE TO RETAIL, HARDWARE, 
VARIETY, DRUG, AUTOMOTIVE, 
CHAIN STORES, JOBBERS, ETC. 
VOLUME LINE. COMMISSIONS 
ONLY. GUARANTEED DELIVERY 
OF ALL CRITICAL ITEMS. 


YORK LIGHTING PRODUCTS 
22 Eckford Street 
Brooklyn 22, N. Y. 
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Chassihied Opportumitien. Section... 














MANUFACTURER HAS OPEN TERRI 
TORIES FOR SALESMEN calling on _ the 
3uilders’ Hardware trade. When replying please 
state present lines carried and territory covered. 
Address Box M-270, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y 


BUILDERS’ HARDWARE SALESMAN TO 
REPRESENT MANUFACTURER of Quality 
Panic and Exit Bolts. Exclusive territories open 
covering New York State and Metropolitan New 
York, Pennsylvania, Southern States and the 
Mid-West. Write experience, references and lines 
now handled. Elton Hdwe. Mfg. Co., Inc., 20 
Shipman St., Newark, N. J. 





AGENTS CALLING ON DISTRIBUTORS 
AND DEPARTMENT STORES TO REPRE.- 
SENT KEENCO Household Products (stools, 
carts, window exhaust ventilators, etc.). Advise 
territory covered, how often, etc. Keen Equip- 
ment Co., Inc., 402 (403) (404) Pear Street, 
Vineland, N i 








SALES REPRESENTATIVES WANTED 
TO SELL PLUMBING SPECIALTIES 
Salesmen Wanted by Established Concern. 
To call on hardware, plumbing and heating, 
lumber and mill supply dealers. Many choice 
territories open. Commission basis. States lines 
now carried, territory covered. Address Box 
M-256, care of Hardware Age, 100 East 42nd 
St., New York 17, N. Y. 











WANTED: SPECIALTY BUILDERS 
HARDWARE SALESMEN 


to headquarter in Chicago and travel Middle 
West for an old established manufacturer to 
call on hardware jobbers and builders hard- 
ware dealers. Salary and expenses. Give 
complete background of experience and _ state 
salary. Address Box M-219, care of Hardware 
Age, 100 East 42nd St., New York 17, N. Y. 


MFG. AGENTS OR SALESMEN 


to call on Bottle Gas Dealers and Hardware 
Stores, selling the most popular & compl 
line of Gas Hot Plates and Stoves. No object 
to non-compet. lines. Give details to 


METALCRAFT GAS & ELECTRIC CO. 
13 Central Ave. Newark 2, N. J. 














NATIONAL ELECTRICAL 
DISTRIBUTOR REQUIRES 
EXPERIENCED SALESMEN 


calling on hardware stores, electrical dealers 
and contractors. To sell complete line of 
wires, cable, supplies, wiring devices, appli- 
ances, radios, etc. Full or part time, commis- 
sion. Many territories open. Address Box 
M-230, care of Hardware Age, 100 East 42nd 
St., New York 17, N. Y. 


HOT KITCHEN EQUIPMENT LINE 
Old Line Manufacturer needs Sales Agents 
for Kitchen Cutting Equipment having excel 
lent profit mark-up, and strong sales follow 
img. Must sell to Jobbers, Department Stores, 
Chains, etc. A real money maker for top 
notch men. State age, experience, lines now 
handled, etc. Address Box M-263, care of 
Hardware Age, 100 East 42nd St., New 
York 17, N. Y 














SALESMEN WANTED 


National Distributors of Plumbing and Heat- 
ing Specialties want Salesmen to call on 
hardware, plumbing and heating and oil 
burner dealers. All territories open. State 
lines now carried, territory covered and type 
of trade contacted. Commission basis. Sales- 
men calling on wholesale jobbers need not 
apply. Address Box M-238, care of Hardware 
Age, 100 East 42nd St., New York 17, N. Y. 


DISTRIBUTORS OR JOBBERS 
TO SELL WELL KNOWN QUICK DRY 
ABSORBENT FOR OILY AND GREASY 
FLOORS. Almost any kind of industrial con- 
cerns use it. All year round seller, hardware, 
janitor supplies, wholesalers, jobbers, etc. 
Write for particulars. All States East of 
Mississippi. 

NATIONAL SAWDUST CO. 
69 N. 6th Street Brooklyn, N. Y. 











SALES OUTLETS WANTED 


By manufacturer — Sensational New Belt 
Sander—Handled like plane—portable—low 
priced — high quality — every electric drill 
owner a potential customer—met with imme- 
diate acceptance wherever shown—write for 
literature on letterhead. 


Manufacturer wants 
SIDELINE SALESMEN 


With following in retail hardware, household 
and butcher supply houses for $5, item of 
very finest quality. On market 25 years. 


Protected territory with full commissions on 


re-orders. 
}.- J HARDER “Sere 


SALES REPRESENTATIVES WANTED 

MUST HAVE FOLLOWING AMONG HARD- 
WARE TRADE TO SELL LINE OF PAINT AND 
HOUSEHOLD BRUSHES ON 10% COMMIS- 
SION. SEVERAL TERRITORIES OPEN. WRITE 
STATING EXPERIENCE. 


CRAFTSMAN BRUSH CO. 





METLPLAS SUPPLY COMPANY 


1420 So. 16th Ave. Maywood, Ill. 12 WAVERLY PLACE NEW YORK 3, N. Y. 





P.O. Box 7021 ALLAS 9, TEXAS 

















WANTED: SPECIALTY BUILDERS 
HARDWARE SALESMEN 


to headquarter in New York City and cover 
all of New York, New Jersey, Pennsylvania, 
Eastern Part of Ohio and all of New England 
to travel for an old established manufacturer 
and call on hardware jobbers and _ builders 
hardware dealers. Salary and expenses. Give 
complete background of experience and state 
salary. Address Box M-220, care of Hardware 
Age, 100 East 42nd St., New York 17, N. Y. 


SALESMEN—REPRESENTATIVES SALESMEN WANTED 


Aluminum and Stainless Steel Mouldings and With established accounts in hardware and 
Trims. Complete line—unexcelled  quality— appliance, dealer trade. To sell the patented 
competitive price. Sell through jobbers or Brownie Lighters, for lighting all pot type 
direct to dealers in hardware, Bi -sony floor oil burners. Easy to sell. Good commissions. 
covering and fixture manufacturers. Closed Many territories open. Write giving full de- 
territories—full commission on present ac tails as to lines handled, territory covered 
counts if serviced. Interview in your own and commercial references. 

territory. Address Box M-210, care of _Hard- VanDervoort & Buck, Inc. 

ware Age, 100 E. 42nd St., New York 17, N.Y. 505 W. Washington Ave., Jackson, Michigan 





























SALESMAN TO SELL LUMINOUS PAINT | 
to hardware, paint, variety and artists supply 
stores. Liberal commissions and excellent repeat 
business. A staple sideline. Most territories open. 
| Write in detail to Strang & Prosser, 2502 Smith | | 
| Tower, Seattle 4, Washington. 








SALES REPRESENTATIVES WANTED 


COMPLETE LINE OF QUALITY BUILDERS AND 
CABINET HARDWARE, COMPETITIVELY 
PRICED. ONLY EXPERIENCED MEN WITH 
GOOD FOLLOWING AMONG THE WHOLE- 
SALE HARDWARE TRADE NEED APPLY. PLEASE 
SUBMIT IN WRITING COMPLETE HISTORY 
EXPERIENCE, AND LIST OF LINES NOW REP- 
RESENTING. INTERVIEWS WILL BE ARRANGED 


SALESMEN WANTED 


Prominent National Paint Brush Manufac- 
turer has open territories for men now 
calling on paint and hardware dealers, lumber 


SALESMEN WANTED yards, department stores, industrials, etc 
“ea tae Side Line men or manufacturers’ agents 

to represent established house with complete considered. Good Gummiestons. Lnaniagaged 
protected. Write details of experience to 


line of Cordage—Rope—Sash Cord—Twines, 
etc. Territories available—Eastern Massachu- Box M-190, care of HARDWARE AGE 


























AT FACTORY IN THE EAST. ADDRESS BOX setts including Worcester; Westchester County, 100 East 42nd St., New York 17, N. Y. 
M-242, CARE OF HARDWARE AGE, 100 EAST N. Y.; New Hampshire and Vermont. Com- 
mission basis. State lines now handled. Ad- 
42nd ST., NEW YORK 17, N. Y. dress Box M-261, care of Hardware Age, 
100 East 42nd St.. New York 17, N. Y. 
(Classified Opportunities continued on pages 390-392) 
APRIL 22, 1948 389 
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[Sales Representatives Wanted | 





TOP NOTCH SALESMEN WANTED BY 
MANUFACTURER to handle 6 Foot Zigzag 
Folding Aluminum Rule as a sideline. Priced 
right. Liberal arrangement. Few select territories 


M-236, care of HarDWARE 
New York 17, N. Y 


open. Address Box 
Ace, 100 East 42nd St., 





WANTED SALESMEN VISITING HARD- 
WARE STORES, ETC., to sell Complete Line 
Pocket Knives. Profitable sideline of six leading 
brands. Prompt deliveries. Retail 50c to $5.00. 
Liberal commission. Samples supplied in roll that 
adds prestige to sales effort. Address Box M-235, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. 





WANTED SIDELINE SALESMEN calling 
on electrical contractors, retail hardware stores, 
department stores, to sell electrical supplies and 
lighting fixtures. State territory desired and lines 
handled. Write for full details. Commission basis. 
Address Box M-223, care of Harpware AGE, 
100 East 42nd St., New York 17, N. 





SIDELINE SALESMAN WANTED BY A 


LARGE MANUFACTURER of a Full Line of | 
Muzzles, | 


Leather Dog Collars, Harnesses, Leads, 


etc., to call on hardware, sporting goods, house 
furnishings, and variety dealers and jobbers. 
Protected territory; liberal commission, Address 


Box M-234, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y 





SALESMEN WANTED BY LARGE WELL 
ESTABLISHED NEW YORK WHOLESALE 
HARDWARE HOUSE to cover retail hardware 
trade in New England States, Upper New York 
State, New Jersey and Long Island on 5% 
commission basis, no objection to non-conflicting 
side lines, write Chas. Weiland, Inc., 149 Cham- 


bers St., New York 7, N. Y. 








SALESMAN WANTED BY ESTABLISHED 
CONCERN with national distribution to call on 
hardware, plumbing and heating, and oil burner 
dealers. Many choice territories now open. Com 
mission basis. State lines now carried, territory 
covered, and type of trade contacted. Manufac 
Address 3ox M-75, care 





turers’ agents excluded. 
of Harpware Acer, 100 East 42nd St., New York 
7, mm %- 

SIDELINE SALESMAN, SMALL TOWN 
COVERAGE. Hardware, Houseware, Appliance 
Stores. Commission 714%. Catalog includes auto- 


pressure cookers, gas and electric 
flatware, playpens, 


matic toasters, 
hot plates, stainless steel 


kitchen step-ladders, aluminum outdoor, indoor 
dryers, curtain stretchers, boudoir lamps, kitchen 
cabinets, rubber steel stools, racks, etc. Address 


Box M-239, care of Harpware Acer, 100 East 
42nd St., New York 17, N. Y. 





SALESMAN WANTED NOW CALLING ON 
FURNITURE STORES AND JOBBERS. for 
Line of Oval Framed Pictures. Sample case can 
be carried under arm. Very small line but a fast 
seller. You can make $5,000 a year as side line. 
We need men making the following States: 
New England States, North and South Carolina, 
Georgia, and New York City. Commission 20%. 
In reply please state how long you have covered 
territory and other lines you carry. Address Box 
= 233, care of Harpware Ace, 100 East 42nd 

, New York 17, N. Y. 
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WANTED: — SALES AGENTS FOR THE 
South, West and Northwest to sell Hack Saw 
Biades. Address Box M-227, care of HAkDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





SALESMAN CALLING ON HARDWARE 
APPLIANCE-LUMBER DEALERS — Complete 
line of Plumbing and Heating Supplies. Various 
territories open. Address Box M-245, care of 
Harpware Ace, 100 East 42nd St., New York 

¥. 


i7, &. 





SALESMEN WANTED BY ONE OF THE 
LEADING MANUFACTURERS of leather dog 
collars, harnesses, leads and dog chains to call 
on hardware, housefurnishing, sporting goods and 
variety jobbers and wholesalers. Protected terri- 
tory and liberal commission. Address Box M-266, 
care of Harpware AGr, 100 East 42nd St., New 
York 17, N. Y. 





TERRITORY OPEN IN NEW JERSEY, 
PENNSYLVANIA, AND NEW YORK STATE. 
Quality paint manufacturer seeks man or men 
to cover above territory on commission basis. 
Must have paint and hardware store accounts. 
Full line of white goods, oil and water paints 
and floor enamels. Send full personal information 
including commercial reference. Address 30x 
M-252, care of Harpw ARE Ace, 100 East 42nd 
St., New York 17, N. 5 








BUILDER’S AND CABINET HARDWARE. 
Texas and Oklahoma and Some Territories in 
Midwest Central and Southeastern States are 
now open for representation of a manufacturer 
of shelf hardware to jobbers and contract builders 
hardware specialists. State lines now carried, 
firms represented and type of trade and territory 
covered, Address Box M-232, care of HarDWARE 
AcE, 100 East 42nd St., New York 17, N. Y. 


SALESMAN WANTED. A FEW CHOICE 
TERRITORIES OPEN on nationally established 
tool line sold to hardware jobbers, leading auto 
motive jobbers, mill supply,’ plumbing supply, etc. 


jobbers. Commission basis. Write full details 
your experience and other lines now carrying 
if any. State your age. Our men make money 
and we will want good men. Petersen Mfg. Co., 


Inc., DeWitt, Nebr. 





SALES REPRESENTATIVES 
WANTED HARDWARE REPRES 


now selling building hardware dealers, 


WANTED. 
ENTATIVES 


lumber 





yards, hardware dealers. States now open, Oregon, 
Washington, Idaho, Nevada, Utah, Montana, N. 
Dakota, S. Dakota, Minnesota, Wisconsin, Michi- 


gan, Illinois, Ohic. Please state lines now 
handling, experience, territory. If possible send 
picture. Address Box M-186, care of Harpwart 
AGE, 100 East 42nd St., New York iv, ms ©. 





REPRESENTATIVES WANTED BY WELL 
KNOWN FIRM in Plumbing and Hardware 
Specialties Field. Territories open: Texas, Mis- 
souri, Kansas, Oklahoma, Illinois, Iowa, North 
and South Carolina, Eastern Shore Maryland, 
Hudson River Valley and Connecticut. Cem 
mission basis with excellent opportunity for the 
right man. Must have acquaintance among hard- 
ware dealers. Reply giving full particulars. No 
objection to non-conflicting sidelines. Address Box 
M-264, care of Harpware Ace, 100 East 42nd 
St., New York 17, B. YF, 





FARM LINE SALESMEN ATTENTION: 
Some protected territories open for Dare Set-Eze 
Adjustable Steel Electric Fence Post for whole- 
sale trade. Nationally-advertised product — write 
now! Address Bare Products, Inc., 67 East 
Jackson St., Battle Creek, Michigan. 





SENSATIONAL 
COVERING. 


NEW LIQUID 
Salesmen wanted with 
paint-hardware, department stores, plumbing and 
lumber dealers, contractors. Car preferred. High 
commission. Pavinoleum, Inc., 342 Madison Ave., 
New York 17, N. Y. MUrray Hill 2-3045. 


FLOOR 
following 





ROPE SALESMEN, MANILA ROPE, MAN 
UFACTURED IN PHILIPPINES WHERE 
HEMP GROWS. Long established trade neces 
sary, sideline. Write fully giving references. 
Address Box M-222, care of Harpware AGE, 100 
East 42nd St., New York 17, N. Y 





WANTED: COMMISSION REPRESENTA- 
TIVE TO SELL OUR LINE of Locksets and 
Suilder’s Hardware in Georgia and Alabama. In 
reply give full resume of your builder’s hardware 
experience and nature of other lines handled 
‘ei Skillman Hardware Mfg. Co., Trenton 
4 ° 





Accounts Wanted | 





MANUFACTURER’S AGENT. SALESMAN 
WITH SUBSTANTIAL FOLLOWING among 
Hardware, Automotive and Mill Supply Jobbers 
and Industrials will handle one or two manufac- 
turers lines. Address Box M-260, care of 
Harpware Ace, 100 East 42nd St., New York 
Mw, Mm. %. 





VOLUME LINES OF STAPLE 
WANTED for Maine, New Hz ampshire and Ver- 
mont. Quality merchandise suitable for jobbers, 
chain, syndicate, hardware and department stores 
by salesman with long standing top following. 
Manufacturers line only. James E. Hobden, Car- 
mel, Maine. 


NATURE 





MANUFACTURERS REPRESENTATIVE 
ESTABLISHED SINCE 1930 calling on hard- 
ware, plumbing, electrical and mill supply job- 
bers in the States of Missouri, Kansas, Nebraska 
and Iowa wants additional lines of quality mer 
chandise. Address Box M-268, care of HARDWARE 
AGE, 100 East 42nd St., New York 17, N. Y 





Foreign Distribution 
OPPORTUNITIES 
Under Marshall Plan 


With billions of dollars to be distributed 
marketing of American-manufactured prod- 
ucts can be given a foot-hold through perma 
nent outlets. 
Over 25 years has 
knowledge and 
tribution. 
We will consider adding a few more 
desirable lines exportable to E.R.P. 
or indirect areas. 
Address Box M-237, care of HARDWARE AGE, 
100 East 42nd St., New York 17, N. Y 


given us a wealth of 
connections in foreign dis- 
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| Accounts Wanted 


| T Accounts Wanted 


| (Recounts Wanted 4 





WANTED MAJOR LINE OR TWO NON- 


CONFLICTING LINES for S. F. Bay Area 
Towns by former Mid West Salesman now 


located on West Coast. References given. Address 
Box 301, Point Richmond, Calif. 


WANTED — UNIQUE AND USEFUL 
HARDWARE ITEMS on exclusive basis. Out- 
right purchase. We have national coverage among 
thousand of dealers through our high-type sales- 
men, also international coverage through our own 
Export Dept. Established 28 years. Write Box 
HA 1055, Equity, 113 West 42nd St., New York 
18, N. Y. 


ACCOUNTS WANTED. BUTT MANUFAC- 
TURERS: Arizona Manufacturers’ Representa- 
tive, contacting Jobbers, wants Good Quality, 
Competitive Line of Butts to supplement present 
lines in locksets, louvres, shelf hardware, builders’ 
items. Excellent references. Address Box M-228, 
care of Harpware AcE, 100 East 42nd St., New 
York 17, N. Y 


ATTENTION MANUFACTURERS. LIVE 
WIRE SALESMAN with good followings in 
Western Pennsylvania and Eastern Ohio, calling 
on hardware stores, department stores and related 
outlets, is looking for a direct manufacturers 
jine. Address Box M-226, care of HARDWARE AGE, 
100 East 42nd St., New York 17, N. Y 


LINES WANTED, houseware, hardware, elec- | 


trical, gifts, sold direct from Manufacturer to 
Hardware, electrical and gift jobbers, as well as 
to the department stores, variety stores and trade 
alike in the States of Wisconsin and Upper Pen- 
insular of Northern Michigan, Milwaukee Head- 
quarters. Highest references. Address Box M-254, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y 


ATTENTION MANUFACTURERS. WANT- 
ED EXCLUSIVE — Builders — General Hard- 
ware and Tool Lines — by aggressive manufac- 
turers representative covering Entire State of 
Florida, with wide acquaintance retail hardware 
stores, lumber yards, millworks, etc. Guaranteed 


full coverage with top flight representation and 
volume sales. Address Box M-255, care of 
Harpware Ace, 100 East 42nd St., New York 


v7, A. F 


ATTENTION MANUFACTURERS. CARINE 
AND COMPANY announces establishment as 
warehouse wholesalers with facilities in the Erie 
R.R. Terminal, Farrell, Pa. The first housewares 


wholesaler in the history of Shenango Valley. 
The Company is owned and operated by four 
army veterans with years of successful selling 


experience. We assure creditable and respectable 
distribution of quality housewares, hardware 
specialties, electrical devices and paper products 
within a 50 mile radius of our warehouse. In- 
quiries are invited. 





YOU NEED RESULTS 


Get results. Regular, aggressive, trustworthy 


coverage of hardware jobbers, automotive 
jobbers and chains, electrical jobbers and 
other large volume buyers. Southeastern 
States. Consider manufacturers only. Well 


Excellent references. 
R. B. PILKINGTON 
231 Healey Bldg. Atlanta, Georgia 


established. 








TEXAS, OKLAHOMA AND LOUISIANA 
MANUFACTURERS’ AGENT 
Wants Good Lines of Hardware, Builders 
Hardware, Industrial and Plumbing Supplies. 
Calling on the best wholesalers in these 

three States. Write 
ED. R. LENGERT 
330 Atlantic St. Corpus Christi, Texas 











I WANT ADDITIONAL LINES. HAVE 
LARGE FOLLOWING among hardware, paint 
stores and lumber yards here in Los Angeles 
and Vicinity. Will work on straight commission 
or will act as distributor and carry stock here 
on coast. Harold Kay, 337 N. Harper Ave., 
Los Angeles 36, California. 





MANUFACTURERS' AGENTS 


INTENSIFIED COVERAGE BY 4 MEN COVERING 
ILL., IND., & WISCONSIN. SELLING HDWE. 
JOBBERS & HDWE. CHAINS, AUTOMOTIVE 
JOBBERS, & RETAIL CHAINS, ELECTRICAL 
JOBBERS, MILL SUPPLIERS, MAIL ORDER 
HOUSES, DEPT. STORE CHAINS—MANUFAC.- 
TURERS WHO SEL1t OUTSIDE PRODUCTS THRU 
THEIR RETAIL DEALER ORGANIZATIONS. 
LEE E. LANE COMPANY 


624 So. Michigan Ave. Chicago, IMinois 








SPECIALIZED, EXPERIENCED 
EXPORT MERCHANTS OFFER 
EXPORT DISTRIBUTION 


We develop and push the foreign sales of your 
product, handle all difficult paper-work, pay you 
relieve you of expense and headaches. Annual 
turnover $1,500,000. References and details on inquiry. 
KURT ORBAN CO., INC, 
Exporters Purchasing Agents 
17 Battery Place New York 4, N. Y. 


cash, 








SOUTHEASTERN STATES 


Agents. Established 1926. 
Cover trade 4 times yearly. 
Inquiries invited. 


Manufacturer's 
Staff of 5 men. 


Commission 


McCUTCHEN-SIMPSON, INC. 
9822 N. E. 2nd Avenue Miami 38, Florida 


basis. 








TIME AVAILABLE FOR 
REPRESENTATION OF A MAJOR LINE 
IN THE STATE OF CALIFORNIA 
COVERAGE TO CHAINS AND WHOLESALERS 
IN THE HARDWARE, PAINT, AND ALLIED 
TRADES. STORAGE FACILITIES AVAILABLE. 
WALLIN BROTHERS 
621 E. Third St. Los Angeles 13, Calif. 








ACCOUNTS WANTED 


ESTABLISHED MANUFACTURERS’ REPRE- 
SENTATIVE SELLING THE OUTSTANDING 
ACCOUNTS IN THE STATES OF COLORADO, 
WYOMING, AND UTAH, — IS OPEN FOR ONE 
MORE REPUTABLE LINE. 


JOHN E. SCHMITZ 


1971 IVY STREET DENVER 7, COLO. 








HOW TO MAKE MORE 
MONEY —ON EXPORTS 


We can develop sales of your products 
in foreign markets. 

We act as your Export Manager. 

We do all your sales promotion work, 
we advertise your products, we sell 
and ship them at no cost to you. 

You take no credit risks. We pay you 
spot cash for your merchandise. 


INTERNATIONAL DISTRIBUTING CO. 


1170 Broadway New York 1, N. Y. 











APRIL 22, 1948 


ATTENTION MANUFACTURERS — Seek 
additional lines for northeast Ohio and western 
| Pennsylvania market. Thorough coverage. Reli- 
able and dependable merchandiser. Well and 
favorably known to the trade. Your inquiry 
solicited. L. Robert Wittrock, 8510 Linwood Ave., 
Cleveland 6, Ohio. 





NATIONAL DISTRIBUTORS 
Established—Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa. 
Branch Offices 
New York @ Philadelphia @ Detroit 








Cleveland @ Louisville 
Covering all classes of jobbers. We will carry 
the accounts or you can bill direct. 
Write for further information and references. 








CAPABLE — EXPERIENCED — HONEST AND 
THOROUGHLY DEPENDABLE LOW PRESSURE 
SALESMAN WOULD LIKE TO COMMUNICATE 
WITH A REPUTABLE FIRM NOT HERETOFORE 
REPRESENTED IN THE MIDWEST: WHOSE 
PRODUCTS AND HOUSE POLICIES MERIT 
CONSIDERATION OF MAJOR CLASS DIS- 
TRIBUTORS IN THE HARDWARE AND PAINT 
SUPPLY FIELDS: WHOSE PRODUCTION FACILI- 
TIES ARE ADEQUATE TO PERMIT EXPANSION 
AND ENCOURAGE DEVELOPMENT OF NEW 
OUTLETS . . . TO SUCH A FIRM, THE SER- 
VICES OF A SEASONED SALESMAN NOW 
ACTING AS A MANUFACTURERS’ REPRESENT- 
ATIVE IN FIVE MID-WESTERN STATES ARE 
AVAILABLE ON EQUITABLE COMMISSION 
BASIS . . . ADDRESS REPLY TO BOX M-224, 
CARE OF HARDWARE AGE, 100 EAST 42nd ST., 
NEW YORK 17, N. Y. 














| Poritiows Wanted | 





POSITION WANTED. PRICE COST 
CLERK, EXPERIENCED is seeking hardware 
future. Travel anywhere. Interested in jobbers. 
| References. Address Box M-249, care of Harp- 


| warE Ace, 100 East 42nd St., New York 17, 





(Classified Opportunities continued on page 392) 


s. 3 


SALES POSITION WANTED. YOUNG 
MAN with hardware and lumber experience de- 
sires selling opportunity in Kansas City area for 
responsible manufacturer of tools, locks, or other 
Hardware. Address Box M-231, care of Harpwaret 
Ace, 100 East 42nd St., New York 17, N. Y. 


INDUSTRIAL DESIGNER, PRODUCT 
STYLIST, proven record of achievement in 
hardware, appliance and _ plastic fields 
permanent position with manutacturing organiza- 
tion. Address Box M-244, care of Harpware 
Acre, 100 East 42nd St., New York 17, N. Y. 


desires 


SEEKS CONNECTION 
National background 


SALES MANAGER 
MANUFACTURER. Heavy 


distribution hardware and tools to jobbers, chains, 
mill supply and department stores. Appointment 
to explore possibilities carries no obligation 
Address tox M-259, care of AGE, 


i HARDWARE 
100 East 42nd St., New York 17, N £ 


SALES OR EXPORT MANAGER: 
experience all export procedures, 
credit-market analysis; excellent sales contacts in 
South America, Near East, India and Orient; 
engineering background covers product and equip- 
ment development, analysis, application of 
management controls in manufacturing plants; 
would consider arrangement as consultant with 
manufacturer. Address Sox M-257, care of 
Harpware Ace, 100 East 42nd St., New York 
17, N. Y 


Thorough 


sales promotion, 


cost 
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Busi ness Opports nities 








ADVERTISING SALES PROMOTION 


MANAGER. Complete top-company experience. 
Agencies, manufacturers, general, industrial. 
Copy, layout, co-ordinated plans. All Media. 
Know production. Address Box M-211, care of | 
Harpware Ace, 100 East 42nd St., New York 
Ce ae ¢ 


MANUFACTURER’S REPRESENTATIVE, 


30, WITH FOLLOWING of New York hard- 
ware, housefurnishing and plumbing supply job- 
bers, wants connection with reliable manufacturer 


to represent substantial line. Car, married. Use- 
ful knowledge of advertising and sales promotion. 
Address Box M-248, care of Harpw ARE AGE, 
100 East 42nd St., New York 17, Y 


MAN 
LINE 
yards, 
years in 


YUFACTURERS AGENT DESIRES 
FOR NEW JERSEY contacting lumber 
hardware dealers, mill supply houses. 12 
territory. Aggressive coverage. Com- 
mission basis. Will carry stock. Address Box 
M-253, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y 


HAVE YOU A RUNDOWN 
Veteran with outstanding fifteen-year 
record seeks a real opportunity to progress. Ex- 
pert in retail hardware selling, advertising, dis- 
play, sales training, and all departments except 
bookkeeping. Single. Age 39. Will go anywhere, 
but Penna. preferred. Immediate salary unimpor- 
tant. A good opening all important. Address— 
Daniel, Box 402, Somerset, Penna. 


BUSINESS? 
successful 





[ Business Opportunities | 





FOR SALE LUMBER 
Located at Colony, Grenola 
Kansas, and at Billings, Missouri. 


BUSINESSES — 
aud Wellington, 
Also Hardware 


Implements and Plumbing Business at Axtell, 
Nebraska. Inquire for details. Alley Listing & 
Sales Agency, 307 Central Building, Wichita, 


Kansas. Phone 4-6391. 








Camper's Special !! 
New War Surplus 
CANTEENS, COLLAPSIBLE 2!/, Gal. 


Cost Gov't. $8.77 * neem NOW 3.50 
Plastic screw top reverses and becomes a 
spigot, adjustable shoulder strap. Latex 


Bag is removable. 
CANTEENS, COLLAPSIBLE  '/> Gal. 
Now $1.55 


Cost Gov't. $2.86 ea. 


8” x 8”. Removable Latex Bag. Plastic 
neck and screw cap. Adjustable shoulder 
straps. 

CANTEENS, COLLAPSIBLE 1 Qt. 
Cost Gov't. $1.82 ea. Now $1.00 


De signed to be 


36 Gal. 


Removable Latex Bag. 


worn on pistol belt. 


LISTER BAGS 


Cost Gov’t. $18.75 ea. .... Now $8.50 
Water sterilizing. Complete with cover 
and hanger. 4 spigots on bottom. 


CANNED FUEL Jelly Type 


At 14 Gov’t. cost ea. Now $6.50 per case 
containing 96 4 oz. Cans. Manufactured by 
the company that makes Sterno. 

All prices postpaid anywhere in the U.S.A. 
DEALERS: Send for Quantity Price List Now! 


FIDELIS TRADING CO. LTD. 


20 PINE ST. NEW YORK 5, N. Y. 








| $190,000 per year. 


| 
| 
| 
| 


RETAIL HARDWARE STORE FOR SALE 
Est. 52 years. Vermont industrial town. 100% 
location. 60 ft. front. 21,600 sq. ft. Low rental 

| Lease 714 yrs. to run. Interior modernized. 1947 
sales $101,000. Will yield excellent income. In- 
| ventory Sox 629, 


and equipment $68,000. P. O. 
Charlestown, N. H. 


ONE OF THE FINEST 
STORES IN OKLAHOMA CITY FOR SALE. 
Owner retiring account of health. Building for 
sale at $65,000, stock at inventory, approximé ately 
$35,000. Or will lease building ten years at $500 
per month. E. G. Mathews, Realtor, 532 Oklahoma 
Natural Building, Oklahoma City, Okla. 


HARDWARE 


FOR SALE. DUE 


LONG ESTABLISHED, PROFITABLE, 
HEAVY HARDWARE RETAIL STORE, also 
building, or long term rental lease, in Long 
Island City, N. Y. Call St. 4-6558 daily from 
9 to 4, or write Box M-243, care of HARDWARE 
AcE, 100 East 42nd St., New York 17, N. Y. 
FOR SALE HARDWARE STORE IN A 
THRIVING JERSEY SHORE TOWN. Clean 


Owner wishing 
if desired. 


well established business. 
Will also sell building 


stock, 
to retire. 


sell at invoice. Living quarters included. $35,000 
to $40,000 cash needed. Must be seen to be 
appreciated. Shown by appointment. Address Box 


M-246, care of Harpware AGE, 100 East 42nd St., 


New York i. = 


HARDWARE STORE FOR SALE. 
location in most prosperous town in 
Illinois, population 20,000 — grossing 
Established 17 years, will sell 

Modern building, 10,500 sq. feet 
-will give long term lease at reason- 
Owner wishes to retire from business— 


102 W. 3rd St., 


RETAIL 
Downtown 
Northern 


for invoice. 
floor space 
able rent. 
rated. Prescott’s Hardware Store, 
Sterling, Illinois. 


AVAILABLE FOR SALE OR MERGER: 
Hardware Manufacturing Business, established 
over 40 years, Dun & Bradstreet rating ‘1’; 
trade name and quality products, distributed 


through all leading jobbers, well established in 
both domestic and export trade. Retiring owners 
prefer to retain real estate. Principals only. Write 


Box M-247, care of Harpware AcE, 100 East 
42nd St., New York 17, N. Y. 

HARDWARE CONCERN SEMI _ INDUS- 
TRIAL WELL ESTABLISHED seeks fulltime 


| active partner, must be experienced in this line; 


am willing to sacrifice half share to a good out- 


side salesman calling on the industrial trade, 
one able to invest $15,000. Reason: expansion, 
too large for one man to handle; location Newark, 


TO OWNER’S DEATH, | 


New Jersey. Address Box M-241, care of Harp- | 
warE Ace, 100 East 42nd St., New York 17, 
N. %. 


HARD-TO-GET ITEMS 
FOR IMMEDIATE DELIVERY 


6 FT. WOOD FOLDING RULERS 
AUGER BITS 
AUTOMATIC POP-UP TOASTERS 
BRASS PULL CHAIN SOCKETS 
3" + 4 PORC. PULL RECEPTACLES 
BAKELITE PULL CURRENT TAPS 


ALARM CLOCKS 
Send for Our Catalogue Containing Hundreds 
of Scarce Items at Attractive Prices. 


SUPPLY SALES CO. 


190-196 EAST 4th ST., NEW YORK 9, N. Y. 














Will | 


FINANCIALLY RESPONSIBLE 
MAN WANTS TO BUY OLD ESTABLISHED 
HARDWARE STORE with location, that is 
suitable for adding farm supplies to present lines 
now handled preferred. Address Box 267, 
care of Haxpw ARE AGE, 100 East 42nd St., New 
York 17, aN. Y 


BUSINESS 











HARDWARE AND MILL 
SUPPLY BUSINESS FOR SALE 


LONG ESTABLISHED. SALES COVER NEW 
YORK METROPOLITAN AREA. MERCHANDISE 
INVENTORY APPROXIMATELY $90,000. FAVOR- 
ABLE LEASE AVAILABLE. INQUIRIES AND BIDS 
INVITED. ATTORNEY, BOX M-265, CARE OF 
HARDWARE AGE, 100 EAST 42nd ST., NEW 
YORK 17, N.Y 








FOR SALE 


YOUR OPPORTUNITY OF A LIFE TIME. 
Seed Store, Flower and Vegetable Plant Grow- 
ing Establishment, Farm Supplies. Heavy 
hardware. Old established growing trade. 7- 
room dwelling, storage buildings. Ground. 
Rare bargain. $24,000. $17,000 down pay- 
ment. In Maryland. Owner retiring. Address 
Box M-250, care of Hardware Age, 100 East 
42nd St., New York 17, N. Y. 








PLASTIC WIRE SCREENING 


wide, in 60 foot rolls 2c a sq. foot f.o.b. 
Coast. Immediate delivery. Limited 


29 in. 
West 
Supply. 

M. HIRSCHMANNS EXPORT TRADING CO. 


431 Southern Boulevard Bronx 55, N. Y. 








NAILS FOR SALE 


Depleting Stock 
Bright Common Wire Nails. All sizes $12.50 
per 100 Ib. keg. Box Nails—Casing Nails— 
Cement Coated Nails. Finishing Nails $13.90. 
Roofing Nails 1% x 10 Galvanized 34 Oval 
Head. $13.90 per 100 Ib. Keg. F.O.B. New 
York City Warehouse. Small orders accepted. 


BLOCK CO. 


15 Baruch Place New York City 2, N. Y. 
Phone ORegon 3-3347 








MAIL BOX NAME PLATES 


Plastic Name Plates for Mail Boxes stamped 
to your order. Standard size apartment house 
type. Do not send money. Send first order 
on your business stationery, thereafter on 
post card, which will be furnished. You will 
be billed monthly. Please print names desired 
clearly. 17c each postpaid. Prompt service. 


CENTRAL NAME PLATE MFG. CO. 
86 West 12th Street New York 11, N. Y. 
Tel. ORegon 3-0330 








STEEL 


IMMEDIATELY AVAILABLE 
LIMITED QUANTITY 


-031” x 214140” Chrome Plated Steel in Coils 

050” x 144” Chrome Plated Steel 96” Lengths 

From .008 to .031” Brass and Copper Plated 
Steel. ALSO 

.028” x 21140” Chrome Plated Zinc in Coils 

.016” x 1% 0” Chrome Plated Zinc in Coils 
Prime Quality, Original Factory Boxes 


MECHANICAL MIRROR WORKS, Inc. 


316-324 E. 65th St. New York 21, N. Y. 
RE. 7-2473 
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GRINDING WHEELS MEET 
MAIL ORDER 
COMPETITION 


Get our low prices on 
quantities of 4" to 8" 
sizes of general pur- 
pose grinding wheels. 
Also quantity prices on 
special stones and 
wheels for your pat- 
ented devices. 


GOODRICH GRINDING WHEEL CO. 
(Since 1864) 
1500 W. Madison St., Chicago 7, Illinois 























The Me 
of 


If you use a "Chal Line 
Reel, of course you need 


our specially - processed 


BLUE 
POWDERED 
CHALK 





Packed 144 cans to the carton 
NATIONAL CHALK COMPANY 
2025 W. Fulton Street, Chicago 12, TU. 








GOODYEAR LOADBINDER 


GOODYEAR & MILLER CO. 


BLOOMDALE, OHIO, USA. 





For Your 
BENDIX AUTOMATIC WASHER 
Buy 

Mechanical Coin-meters 10 - 20 - 25¢ 
for Apartment Houses — Developments - 
Tourist Camps — No repair No service - 
Operators make big profits. Thousands of 
satisfied users. Ask for folder! 


BAESSLER METERS 


38 Sunrise Terrace Yonkers 3, N. Y. 























Order from your Jobber or write for details 


SUPERIOR FASTENER CORP.., 
2949 ELSTON AVE., CHICAGO 18, ILL. 








ivbenne Clips 


Registered U. S. Pat. Offices 





@ GIBSON GOOD TOOLS, INC. e 
Box 268 ba Mass., U.S.A. 



















PROMPT 
SHIPMENT 
ADIRONDACK 


CHAIR CO. 


1142-A BROADWAY 
NEW YORK I, N.Y. 








TH 











NOW 
Stock and Display 
NEW Gem Jr. 


Fingernail Clipper 
ew tapered jaws. 
Streamlines. “Gem” 
quality thruout. 
Retail price mow 29c 
THE H. C. COOK CO. 
ANSONIA, CONN. 

















78 types to cover all price ranges—all parts 
avaliable. Complete line of “AMERICAN” 
incandescent lamps—our own product at best 
factory discounts 


Seemed te enn nt ote, 
THE SAVE LAMP CO., Baltimore 11, MD. 


Fem SELLS ON SIGHT!§ 


Dealers! New CALF-TERIA NIP- 
PLE PAIL, sells on sight to calf 
raisers. Endorsed by colleges, 
feed companies, top dairy- 
men. Immediate delv. 
Write for SAMPLE PAIL, 
full Sonniis, Dept. 









APRIL 22, 1948 











TROY 
BEST 


FILE HANDLE. Aseures better werkmenship snd 
safety to user. Kt can’t split. 


FILE CARD—cleans files, taps and dies quickly and 
thoroughly. 
HOG SCRAPERS—1 ingle or double oné. 


TROY ores. WoRKS 
Trey, N.Y. 




















GUNSHINE 
grench ‘7 rece, 
cHAM 


MADE IN U.S.A. 


ASK YOUR JGBBER 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
HAVERHILL. MASS 














FASTEST SELLERS 
ON THE MARKET 


“TEDDY” WAX APPLICATORS 


Brand New Item 
A-8 — 6 x 2 Block 
The Lowest Priced Applicator 
with removable pad 
Retails for 69¢ 
Packed 2 doz. to a 
carton—18 Ibs. 
Other Applicators 
from 59¢ to $1.50 











be 






> Order 
- from Your 
Jobber or Write 


FRED V. FOWLER CO. 


137 Federal St. Boston 10, Mass. 








LAWN MOWER 








REPAIR PARTS 


PREPARE TO REPAIR ALL MAKES, 
ORDER COLLOT ASSORTMENTS AS 
THEY HAVE WHAT IT TAKES... 


AND YOU SAVE MORE 


PINIONS, PAWLS, SCREWS, ETC. 
Order Catalog No. 3 


A. M. COLLOT SUPPLIES 


221 N. W. 8th AVE. @ MIAMI 36. FLA. 








The Finest Knife 
SHARPENER 


a at any Price! 


dncpiieiinn be 
PROFITABLE 
ITEM 


Retails 
for only 


m *1 


A precision-made 





i, ities —e- 


tool, designed to sharpen any 
knife correctly ; combines grinding, 
steeling and honing action into one easy 


to use sharpener. Guaranteed. Attractively 
boxed. Lots of 12 in self-selling display 
carton. 


MILWAUKEE FILE CO. 


4 Generations of File Manufacturing 


1571 W. Pierce St., Milwaukee, Wis. 
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Starline, Inc. 47 Builders Hardware Division 3 
Sta-Tite Mfg. Co. 382 Traffic Appliance Division 253 
Steel Products Mfg. Co. 279 | Youngstown Mfg., Inc. sss 
Stevens Arms Co., J. 10-11 
Stevens Level Co., E. A. 342 
Stewart Iron Works Co., Inc. 142 
de, a 2 


Super Tool Co. eae 
Superior Fastener Corp. . = 


286 | 
__--~ 393 | Zim Mfg. Co. 
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AMAZING NEW TRAP 


CATCHES ALL KINDS 
OF ANIMALS. 
CAN'T HARM 

CHILDREN, PETS, 
ent BIRDS OR POULTRY 


od 
=. trap works like the old box trap 


except it opens at both ends so the 
animals can see all the way through 
and get a feeling of confidence. 
No springs to break. Some have 
given continuous service for over 
ten years. 

A trap set continuously near the 
chicken coop will pay for itself very 
quickly. 

Dealers! Write today for attractive proposition. 


HAVAHART, 85 Water St., Ossining, N. Y. 






Amazing all metal galvanized ''Hav- 
ahart" traps beat snap traps all 
hollow for farm and estate use. Your 
good dog can't lose a toe in these 
traps and it's easy to return the 
neighbor's cat or turn your own 
loose unhurt. 





screw s i 
ess Ste 


oles 





Srainl 


thre You on Our 
Watling Liat? 


S. PARKER HARDWARE MFG. CORP. 


ii let mak Lele) 


Builders’ * Showcase © Cabinet Hardware 


27 LUDLOW STREET - NEW YORK 2,N. Y. + Phone CAnal 6-1680 





“Scots Guard” 


HOME 
FIRE ALARM 


@ Rings warning when heat reaches 130° F. 
@ Approved & used in U.S. housing projects. 
@ No wiring. Fully automatic. 
@ No batteries. No installation. 
@ GUARANTEED for homes, farms, 
hotels. 
Nationally Advertised 


IMMEDIATE DELIVERY $475 


Retail 
Dealers, Jobbers — Write, Wire! 


Dept. E.. SAFETY PRODUCTS, New Canaan, Conn. 


Genuin® DOMES SILEN ICE 
SLIDE SILENTLY - SOFTLY- SMOOTHLY 


SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Domes of Silence 


Glide 





stores, 














Nome 
on eoch genuine 


Domes of Silence 
Rubber Cushion Glides 
Marble, 
Noiseless. Sizes for 
chairs and all furniture 


For Tile Cement 3 


meta 


Ask yewr Jobber. If he is not supplied write to 


DOMES of SILENCE, Inc., 35 Pearl St, N.Y. C. 


395 








0” for Large Volume — Fast Turnover — 


qv 
pis® 2° Good Profit — Sell KEYSTONE Tool Grinders 


() 
9°. . Use Keystone’'s FREE STAND for Counter Display 


ia " @ Lowest prices—best @ Neatest packaging 

Succ 907 LS profit margins @ All standard sizes 
ate Best construction @ Complete price 
CUM Most eye-appeal range 


or 
r ~~ 











KEYSTONE 


retailer's salesman without pay: 


Brilliant contrasting colors attract customers’ 
attention 

Particulars of each grinder and spot for retail 
price make the display self-serving 

Merchandising is merely replacing what customers 
remove from the shelf of display stand 

Easily and quickly assembled from simple instruc- 
tions accompanying each display stand 








Write for Details 
KEYSTONE GRINDER & MFG. CO. 


Since 1907 
World’s Largest Producer of Quality Grinders 


PITTSBURGH 19, PA., U.S.A. 

















QUALITY TOOLS 
by 


DUBL-A 


Mason's and Painter's Tools—for PAINT SCRAPERS PUTTY KNIFE 


the artisan or handy man. De-Choice of several: styles—all expertly made Polished and tem- 
signed for long life—Styled for of high quality materials. Complete specifica- pered blade of high 


ready use—Priced for quick sale. tions on request. quality carbon steel. 


PLASTERING TROWELS POINTING TROWEL BRICK TROWELS 


Serviceable trowels for the apprentice or general Popularly priced trowels in several sizes and types. 
repair man. Carefully made from the best of ma- Built te last from high grade steel with fully 
terials. Full specifications gladly furnished on request. polished blades. Write for detailed specifications. 


CANADIAN AGENT: 15 WELLWOOD AVE., TORONTO, ONTARIO 


RA-AS 


HARDWARE AGE 











omers’ 


retail 


tomers 


nstruc- 





